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nnd duties, and for other purposes," which said report is 
hereby referred to and made a part hereof: Now, therefore, 

It 't8 ordered, That the respondents, The American Agri­
cultnra l Chemical Co., and The Brown Co. (Inc.), 1tnd 
their respective officers, directors, agents, servants, and 
employees, cease and desist from purchasing and offering 
to purchase raw materials in the manufacture of their 
rendering products at and for prices unwarranted by trade 
conditions and so high as to be prohibitive to small competi­
tors, particularly in the city of Philadelphia, State of Penn­
sylvania, and in Atlantic City, State of New Jersey; and 
Now, therefore, 

It ·is further ordered, That the respondent, The Brown 
Co. (Inc.), and its oflicers, directors, agents, servants, and 
employees, cease and desist from causing any of the trucks 
of said respondent to collide with automobiles owned and 
operated by any competitor of said respondent at times when 
the automobiles of such competitor may be following the 
trucks of the said respondent, The Brown Co. (Inc.), for the 
purpose of spying upon the business and customers of The 
Brown Co. (Inc.). 

FEDERAL TRADE COMMISSION v. GEOGRAPH­
ICAL PUBLISHING CO. 

CO"fPLAINT IN THE M.\TTER OF THE ALLEGED VIOLATION O'F AEC· 

TION 15 OF THE ACT OF CONGRESS APPROVED SEPTEMBER 26' 

1014. 

Docket No. 174.-0ctober 8, 1918. 
SYLT"AHUS. 

Wh~J·r a publisher of maps-
( a) copied and appropriated the context, subject matter, stntrments, 

lmpres,;ions, lnnguage, punctuation, typographical arrangement, and 
general appearance of the advertising matter of competitors; and 

(b) pubi!Rhed advertising matter containing false and ml'lleading 
statements calculated and designed to confuse and mislead the 
trade and the 11ublic and to cause the belief that the maps so ofl'ered 
were tllose of competitors: 

Held, That such uppl'Opriatlon of advertising matter and such false 
and mif;lendln~ stntenwnts, under the circumstances set forth, 
constituted unfair methods of competition in vlolatlon of section 0 
of the act of September 26, 1914. 
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COMPLAINT 

The Federal Trade Commission having reason to believe 
from a preliminary investigation made by it that the Geo­
graphical Publishing Co. of Chicago, hereinafter referred 
to as the respondent, has been and is using unfair methods 
of competition in interstate commerce in violation of the 
provi!:iions of section 5 of the act of Congress, approved 
September 26, 1914, entitled "An act to create a Federal 
Trade Commission, to define its powers and duties, and for 
other purposes," and it appearing that a proceeding by it in 
respect thereof would be to the interest of the public, issues 
this complaint, stating its charges in that rcspt~ct, on infor­
mation and belief as follows: 

PARAOHAI'U 1. That the respondent, Geographical Pub­
lishing Co. of Chicago, is a corporation organized and doing 
business under and by virtue of the laws of the State of 
Illinois, having its principal oflice in the city of Chicago, of 
said State, and is now and for more than two years lust past 
has be.en engaged in the publication of maps and in the ~;ale 
and distribution of the same throughout the various States 
and Territories of the United States and the District of 
Columbia, in direct competition with other persons, firms, 
copartnerships, and corporations similarly engaged. 

PAR. 2. That in the conduct of its business respondent for 
more than six months last past has bt>.en and now is selling, 
moving, and distributing its maps, so published by it, from 
the Stnte of Illinois to and among the various States and. 
Territories ·of the United States and the District of Colmn­
bia., and there is continuously and has been at all times 
hereinafter mentioned a constant current of trade aml com­
merce in such maps between and among the Vttrious Sttttt•s 
and Territories of the United States and District of 
Columbia. 

PAR. 3. That a certain competitor of respondent in the 
conduct of its business and as a means of furthering the 
same originated and composed, and for more than six months 
lust pn.st has been and is now pnbli~hing and circulating 
certain advertising mutter relating to a war lnttp, designated 
and labeled by it ''Liberty Map,'' which for more than six 
months lnst past said com )J(ltitor hRs been nnd is now sell iug 
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in interstate commerce; that the respondent, in the conduct 
of its business for more than six months last past has pub­
lished and sold and continues to publish and sell a similar 
war map designated and labeled "Liberty War Map," in 
direct competition with said competitor; that respondent as 
a means of furthering the sale of its maps, and instead of 
originating, composing, publishing, and circulating adver­
tising matter of its own, for more than six months last past 
has Lccn un<l now is publishing, circulating, and causing 
the publication and circulation of advertising matter com­
posed by respondent by extensively copying and appropriat­
ing the context, subject matter, statements, expressions, lan­
guage, punctuation, typographical arrangement, and general 
appearance of the advertising matter of said competitor; 
that many of said statements are false as applied to respond­
ent's m:tps and to the steps leading to the preparation of the 
same; that all of the aforesaid acts of respondent have been 
and are well calculated to cause confusion and to mislead 
and deceive the public and prospective purchasers of maps 
into believing that respondent's maps are the same as, or 
identical with, those of said competitor, and thus to enable 
respondent to appropriate and obtain the benefit of the sell­
ing arguments and other advertising values created by 
expenditures and resources of said competitor and to obtain 
much patronage which except for respondent's said acts 
would go to said competitor; and that all of said acts of 
respondent have been and are well calculated to have other 
and similar effects and results. 

REPOUT, FINDINGS AS TO THE FACTS, AND 
ORDER. 

The Federal Trade Commission having issued and served 
its complaint herein, wherein it is alleged that it had reason 
to believe that the above-named respondent, The Geograph­
ical Publishing Co. (erroneously named and styled "Geo­
graphical Publishing Co., of Chicago "), has been, and now 
is, using unfair methods of competition in intersi:ate com­
merce in violation of the provisions of section 6 of the act 
of Congress approved September 26, 1914, entitled, "An 
act to create a Federal Trade Commission, to define its 

' 
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powers and duties, and for other purposes," and that a pro­
ceeding by it in that respect would be to the interest of thr 
public, and fully stating its charges in this respect, and tht' 
respondent having appeared by John Thomas, its president, 
duly authorized and empowered to act in the premises, and 
filed its answer admitting that the matters and things al­
leged in said complaint are true in the manner and form as 
therein set forth and agreeing and consenting that the Com­
mission shall forthwith proceed to make and enter its report 
stating its findings as to the facts and its conclusions of law, 
and its order disposing of this proceeding without the in­
troduction of testimony in support of the same, and waiving­
any and all right to the introduction of such testimony, the 
Commission now makes this report and findings as to the 
facts and conclusions. 

FINDINGS AS TO THE }'AOl'S, 

PARAGRAPH 1. That the respondent, The Geographical 
Publishing Co., is a corpomtion organhr.ed, existing, and do­
ing business under and by virtue of the laws of tho State of 
Illinois, having its home oflice located at the city of Chicago, 
in the said State of Illinois, now and for more than one year 
last past engaged in the business of manufacturing and sell­
ing maps generally in commerce throughout the States and 
Territories of the United States in direct competition with 
other persons, firms, copartner:;hips and corporations sim­
larly engaged. 

PAR. 2. That within the year last past, respondent has 
manufactured and pnhlished a war map designated and 
labeled "Liberty ·war Map," and in the sale of the sume in 
commerce as aforesai(l has puLlishetl and caused to be pub­
lished and circulated throughout the various States of the 
United Stn,t('S, certain advertising matter composed by the 
respondent by copying and appropriating the context, sub­
ject m1ttter, statements, impressions, lunguage, punctuation, 
typographical arrangement, and general appenrnnce of the 
advertising matter of a competitor or competitors of said 
respondent. 

PAR. 3. That within the year last past, the respondent 
in the sale of its maps aforesaid has published and 
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caused to be published and circnluted throughout the variou:> 
States of the United States, certain advertising matter con­
taining false and misleading statements calculated and de­
signed to confuse and mislead anfl <leeeive the trade and 
general public and to cause them to believe that the maps so 
offered for snle by the respondent were on~ and the same and 
identical with those offered for sale by a competitor or com­
petitors of said respondent. 

CONCLUSIONS. 

That the methods of competition set forth in the forrgoing 
findings as to the facts in paragraphs 2 and 3, and each and 
all of them, are under the circumstances herein set forth 
unfair methods of competition in interstate commerce in 
violation of the provisions of section 5 of an act of Congress 
approved Scpt£'mber 26, 1914, entitled "An act to create a 
Federal Trade Commission, to define its powers and duties, 
and for other purposes." 

OIWJ.:R TO CEASE AND DESIST. 

The Federal Trade Commission having issned and served 
its complaint herein, and the respondent having entered its 
appearance and filed its answer by John Thomas, president, 
duly authorized and empowered to act in the premises, ad­
mitting that the matters and things alleged and contained 
in the said complaint are true in the manner and form herein 
set forth, and agreeing and consenting that the Commission 
shall forthwith proceed to make and enter its report stating 
it.<> findings as to the facts and conclusions of lnw, and its 
order disposing of this proceeding without the introduction 
of tRstimony in support of the sn.me, and waiYing any and 
all right to introduction of such testimony, and the Com­
mission having made and filed its report containing its find­
ings as to the facts and its conclusion that the respondent is 
violn.ting section 5 of an act of Congress approved September 
26, 1914, entitled "An act to crente a Federal Trade Com­
mission, to define its powers and duties, and for other pur­
poses." which said report is hereby referred to and made a 
part hereof: Now, therefore, 
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It is ordered, That the respondent, The Geographical 
I)ublishing Co., of Chicago, State of Illinois, and its 
officers, directors, agents, servants, and employees, cease and 
desist from directly or indirectly: 

1. Publishing or causing to be published and circulated in 
commerce, advertising matter in the composition of which 
the context, subject matter, statements, impression, language, 
typographical arrangement and general appearance of the 
advertising matter of any competitor or competitors of the 
respondent has been copied and appropriated by the re­
spondent. 

2. Publishing and causing to be published and circulated 
in commerce any advertising matter which by the words, 
phrases and designs therein contnined, cause or have a tend­
ency to cause the trade or general public to believe that re­
spondent's product is the same as that of any of its com­
petitors. 

FEDERAL TRADE COMMISSION v. THE PRINTERS' 
ROLLER CO. 

OOMPLAINT IN THE MATTER OF THE ALLEGED VIOLATION OF 8EO• 

TION 6 OF AN ACT OF CONGRESS1 APPROVED SEPTEMBER 26, 

1914. 

Docket No. 185.-0ctober 8, 1918. 
SYLLABUS. 

Where a corporation engaged In the manufacture and sale of printers' 
rollers and kindred products gnve and offered to give to employf'Cs 
ot customers and of competitors' customers, gratuities, entertain· 
ment, and presents, as an Inducement for them to Influence tbelr 
employers to purchase Its goods or to refrain from dealing wltb 
Its competitors: 

Held, That such gifts and otl'ers to gtve, under the circumstances set 
forth, constituted an unfair nwthod of competition In violation ot 
section 5 ot the act of SPptember 26, 1914. 

COMPLAINT. 

The Federal Trade Commission, having reason to believe 
from a preliminary investigation made by it that the Print­
ers Roller Co., hereinafter referred to as respondent, has 


