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Syllabus

IN THE MATTER OF

CALIFORNIA ALFALFA PRODUCTS COMPANY, TRADING
AS ALVITA PRODUCTS COMPANY, AND GLENN B,
WILLIS, TRADING AS ALVITA PRODUCTS COMPANY

COMPLAINT, FINDINGS, AND ORDER IN REGARD TO THE ALLEGED VIOLATION
OF SEC. 5 OF AN ACT OF CONGRESS APPROVED SEPT. 28, 1914

Docket 2067, Complaint, Nov. 9, 1936 *—Decision, Jan. 19, 1937

Where a corporation and an individual engaged in sale of various food products
In which alfalfa wag principal ingredient and which was sold under trade
Name “Alvita,” and included among which was product described as “Al-

. Vita Teg"—

RPDI'esonted, In extensive advertisements of their said last-named product, in
various periodicaly of interstale circulation, that said tea would supply pos-
ible nutritional deficiencies of the user and that it stood at the head of the
vegetable list in mineral and vitamin potency, and that use thereof would
SUpply proper alkaline nutritlon to help build up vitality, and that thou-
Sands of satisfied ecustomers had learned the sceret how to revitalize nature's
Way with “Alvita Tea,” which built up vitallty and aided digestion and
dppetite and made the user strong and robust, and that it constituled a
reliable und valuable food product composed of ingredients of great thera-
Peutic value, use of which would accomplish results above indicated, and
Tesult in great healthful and therapeutic value and effeet, the facts being
Principul ingredient thereof had no beneficial therapeutic value or effect, and
Use of the product would not accomplish the varlous results claimed there-
for, as above Indicated ;

With effect of misleading and decelving publie into erroneous belief that said
tea wag, in truth and in fact, a valuable health food and that through use
thereof healthtul and therapeutic value and effect would be obtained, and of
i"duclng the consuming publie, acting In such erroneous belief, and espe-
¢lally that portion thereof which purchases health foods, to buy said tea
in breference to other health products offered by manufacturers, retailers,
and distributors, and of unfairly diverting thereby trade to such corporation
and individual from such manufacturers, retailers, or distributors who do
DOt misrepresent the character and quality of their respective products or

e the results obtained from the use thereof: . '

€ld, Tha¢ such acts and practices were to the prejudice of the public and com-
Detitors and constituted unfair methods of competition.

Before 17, William C. Reeves, trial examiner.
M": £.J. HTornibrook, Mr. Everett F. Haycraft and Mr. Reuben J.
@rtin for the Commission.

1
8econg Amended and gupplemental complaint.
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AMENDED AND SUPPLEMENTAL COMPLAINT!

Whereas, the Federal Trade Commission did, to wit, on October
21, 1936, issue its amended and supplemental complaint herein
charging and alleging that California Alfalfa Products Company, a
corporation trading under the name and style of Alvita Products
Company was guilty of unfair methods of competition in interstate
commerce within the intent and meaning of Section 5 of the Act of
Congress entitled “An Act to create a Federal Trade Commission,
to define its powers and duties, and for other purposes,” approved
September 26, 1914 ; and

Whereas it now appears that Glenn B. Willis, an individual, is
trading under the name and style of Alvita Products Company;
and

Whereas this Commission having reason to believe that California
Alfalfa Products Company, a corporation trading under the name
and style of Alvita P’roducts Company, and Glenn B. Willis, an
individual trading under the name and style of Alvita Products
Company, are and have been using unfair methods of competition
in commerce as “commerce” is defined in said act, and it appearing
to said Commission that a proceeding by it in respect thereof would
be in the public interest :

Now, therefore, acting in the public interest, pursuant to the pro-
visions of the act of September 26, 1914, aforesaid, the Federal Trade
Commission charges that California Alfalfa Products Company, a
corporation trading under the name and style of Alvita Products
Company, and Glenn B. Willis, an individual trading under the
name and style of Alvita Products Company, have been and now
are using unfair methods of competition in commerce as “commerce”
is defined in said act, and states its charges in that respect as follows:

Paracrari 1. The respondent, California Alfalfa Products Com-
pany, trading under the name and style of Alvita Products Company,
is a corporation organized and existing under and by virtue of the
laws of the State of California, with its principal office and place of
business located in the city of Pasadena within the State of Cali-
fornia. The respondent, Glenn B. Willis, is an individual trading
under the name and style of Alvita Products Company with his
principal office and place of business located in the city of Pasadena
within the State of California. Said respondents are now and for
more than two years last past have been engaged in the sale of vari-

1 Extended quotation of representations, allegedly made by rexpondents in thelr advertise-
ments with respect to thelr product, In P'ar. 3, may also be found in the findings, infra, at
p;u,;’e 4(:0. and 18 accordingly omtitted from the complalnt as published here in the interest
of brevity.
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ous food products under the trade name of “Alvita,” among which is
“Alvita Tea,” and in which said products alfalfa is the principal in-
gredient. Said respondents claim that their food product “Alvita
Tea” has healthful and therapeutic value and effect. Said respond-
ents are also engaged in the distribution of their said food product
“Alvita Tea” in commerce between and among the various States of
the United States. Said respondents cause said “Alvita Tea,” when
sold, to be transported to purchasers thereof located in the State of
California and in various States of the United States other than the
State of California. There is now and has been for a long time, to
Wit, more than two years last past, a constant current of trade and
Commerce by respondents in said food product “Alvita Tea” between
and among the various States of the United States.

In the course and conduct of their said business, said respondents
are now and for a long time, to wit, more than two years last past,

ave been in substantial competition in commerce between and among
the various States of the United States with sundry other corpora-
tions, partnerships, firms, and individuals engaged in the interstate
Sale and distribntion of other food products which it is claimed have
healt] £y} and therapeutic value and eflect.

.PAR. 2. The preparation “Alvita Tea” is manufactured for the
Sald respondents and respondents’ activities in connection therewith
are restricted to packaging the said product *Alvita Tea” at their
OWn plant and then distributing said product to retailers located in

® various States of the United States.

AR. 3. Said respondents, in the course and conduct of their said

USIness, as hereinbefore set out in paragraphs 1 and 2, have been
And now ape engaged in extensive advertisements of their said food
Product “Alvita Tea” as a means of furthering and aiding in the
Wterstate sale and distribution of said food product, and as media
O_f Such advertising they have been and now are using various maga-
“es of interstate circulation. Said respondents also issue booklets
and circulars describing their said food product “Alvita Tea” and
‘t“e Various alleged benefits to be derived from the use of the said

Alvitg Tea.”
) Amoflg the statements which said respondents ha.ve use.d and are
tow Using in their advertisements in magazines and in their booklets
"N eireulars distributed by them, are the following:!
\

1
t‘alcll‘:llxttended Quotation of respondents’ representations, as alleged, 1n advertisements, etci,
ang vﬂ]pd to create the false and erroncous belief that thelr said preparation is a reliub?
“'hlchafu“ble food produet composed of Ingredients of great therapeutic value, ete, anc
Accor Wlows at this point, I8 also set forth in the findings, infra, at page 460, and 18
dlng'y omitted from the complaint as published in the interest of brevity.
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Said statements and representations used by said respondents in
their said advertisements as hereinabove set out, and many other
statements and representations of like import and tenor, which are
not set out herein but have been used and are now being used by said
respondents, have had and do now have the tendency to, and have
and do now create upon the public the false impression and erroneous
Dbelief that “Alvita Tea” is a reliable and valuable food product com-
posed of ingredients of great therapeutic value, the use of which will
build up vitality, aid digestion, cause the user to become strong and
robust, and will result in great healthful and therapeutic value and
effect, whereas in truth and in, fact it is not a reliable and valuable
food product, composed of ingredients of great therapeutic value, and
the use of it will not build up vitality, aid digestion, cause the user
to become strong and robust and will not result in great healthful
and therapeutic value and effect.

Par. 4. The use by the said respondents, California Alfalfa Prod-
ucts Company, a corporation trading under the name and style of
Alvita Products Company, and Glenn B. Willis, an individual trad-
ing under the name and style of Alvita Products Company, of the
foregoing false, deceptive, and misleading representations has had
and does now have the capacity and tendency to and does mislead and
deceive the public into the erroneous and untrue belief that “Alvita
Tea” is in truth and in fact a valuable health food and that by using
the same, healthful and therapeutic value and effect will be obtained.
Acting in such erroneous belief, the consuming public, and especially
that portion of the public which purchases health foods, have been
induced and are now induced to purchase “Alvita Tea” in preference
to other health foods offered for sale by manufacturers, retail deal-
ers and distributors. As a result of such false, deceptive, and mis-
leading representations on the part of said respondents, trade is
unfairly diverted to respondents from such manufacturers, retail
dealers, or distributors of other health foods who do not misrepresent
the character and quality of their respective products or the results
obtained from the use thereof.

Par. 5. Said false, deceptive, and misleading representations of
said respondents contained in their advertisements have resulted in
injury to respondents’ competitors and to retail dealers and in
prejudice to the buying public and constitutes unfair methods of
competition in commerce within the intent and meaning of Section 5
of an Act of Congress, approved September 26, 1914, entitled “An
Act to create a Federal Trade Commission, to define its powers and
duties. and for other purposes.” .



ALVITA PRODUCTS CO. 459
455 Findings
Rerorr, Finpines as To ThHE Faors, ANp ORrDER

Pursuant to the provisions of an Act of Congress approved Sep-
tember 26, 1914, entitled “An Act to create a Federal Trade Com-
Mission, to define its powers and duties, and for other purposes,”
the Federal Trade Commission, on November 9, 1936, issued and on
November 30, 1936, served its amended and supplemental complaint
n this proceeding upon the respondent, California Alfalfa Products
Company, a corporation trading under the name and style of Alvita
Products Company, and upon the respondent Glenn B, Willis, an in-
dividual trading under the name and style of Alvita Products Com-
Pany, charging said respondents with the use of unfair methods of
Competition in commerce in violation of the provisions of said act.

After the issuance of said complaint an answer was duly filed by said’

Tespondents in the office of the Commission on December 11, 1936,
Which said answer admitted all the material allegations of the com-
Plain to be true and waived the taking of further evidence and all
other intervening procedure. Thereafter, this proceeding regularly
¢ame on for final hearing before the Commission on the said com-
Plaint and the said answer, briefs and oral arguments of counsel
having been waived, and the Commission having duly considered the
Same, and being now fully advised in the premises, finds that this
Proceeding is in the interest of the public, and makes this its findings
38 to the facts and its conclusion drawn therefrom:

FINDINGS A8 TO THE FACTS

Paracrarmr 1. The respondent California Alfalfa Products Com-
bany, trading under the name and style of Alvita Products Company,
IS 2 corporation organized and existing under and by virtue of the
laws of the State of California, with its principal oflice and place qf
business located in the city of Pasadena, within the State of Cali-
fornia, e respondent Glenn B, Willis is an individual trading
under the name and style of Alvita Products Company, with his
pl:inCipal office and place of business located in the city of ’asadena,
Within the State of California. Said respondents are now and for
More than two years last past have been engaged in the sale of
Various food products under the trade name of “Alvita,” among
Which is “Alvita Tea,” and in which said products alfalfa is the
Principal ingredient. Said respondents claim that their food prod-
Uct “Alvita Tea” has healthful and therapeutic value and effect,

aid respondents are also engaged in the distribution of their sai_d
90d product “Alvita Tea” in commerce between and aniong the vari-
Ous States of the United States. Said respondents cause said “Alvita
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Tea,” when sold, to be transported to the purchasers thereof located
in the State of California and in various States of the United States
other than the State of California. There is now and has been for
a long time, to wit, more than two years last past, a constant current
of trade and commerce by respondents in said food product “Alvita
Tea” between and among the various States of the United States.

In the course and conduct of their said business, said respondents
are now and for a long time, to wit, more than two years last past,
have been in substantial competition in commerce between and among
the various states of the United States with sundry other corpora-
tions, partnerships, firms, and individuals engaged in the interstate
sale and distribution of other food products which have healthful and
‘therapeutic value and effect.

Par. 2. The preparation “Alvita Tea” is manufactured for the said
respondents and respondents’ activities in connection therewith are
restricted to packaging the said product “Alvita Tea” at their own
plant and then distributing said product to retailers located in the
various States of the United States.

I’ar. 3. Said respondents, in the course and conduct of their said
busines, as hereinbefore set out in paragraphs 1 and 2, have been
and are now engaged in extensive advertisements of their said food
product “Alvita Tea” as a means of furthering and aiding in the
interstate sale and distribution of said food product, and as a media
of such advertising they have been and now are using various maga-
zines of interstate circulation. Said respondents also issue booklets
and circulars describing their said food product “Alvita Tea” and
the various alleged benefits to be derived from the use of said “Alvita
Tea.”

Among the statements which said respondents have used and are
now using in their advertisements in magazines and in their book-
lets and circulars distributed by them, arve the following:

1S: Nutritional Deficiencles the cause of your ill Health?

If so0, why deprive yourself of needed beneflts?

Thousands of satl<fled customers have learned the secret how to Re-vitalize
Nature's way with “Alvita Tea”. You, too, may have the privilege,

We got some alfalfa and ground it into flour and made some bread, using
whole wheat and white flour with the alfalfa, One woman, a popular screen
actress of the efity, came back next day for another loaf of the bread, saying
it was good for her constipation. Dickinson also made a fine candy using the
extract of the alfulfa for the Havoring and it seemed to make the candy dif-
ferent, that is more easy to digest.
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I gave g quantity of the tea to a boarding house lady to try on her un-
Suspecting boarders. They drank it without commment, noticing no difference
In the taste of the new tea from the old, but in a few days the boarders began
to eat. My, how the appetites began to increase, * *

My attorney friend, Arthur ITelliwell, was advised by five doctors in a con-
Sultation over his case, to quit his practice and retire to his farm. He might
live o Year they said. I gave him the tea and the third night he continued his
Practice in the city,

In 8¢ Paul I met a young newspaper man. He volunteered to have his wife,
n expectant mother, use the tea to see what effect it would have on the unborn
child, Fop four mouths, the mother drank copiously of the tea. A baby was

orn ang it was a wonder child. Its bones were strong, with a large frame,

and there wag g perfectly normal delivery on the part of the mother. As long
38 the haby nursed, the mother continued to drink tle tea aud she had a great
abundayee of rich milk upon which the child thrived without the usunal trouble-
Some times of nursing babies.

.There are also several alkaline salts in this alfalfa ash, which, when com-
blneq’ make a wonderful neutralizant for any condition of the body. They are
necessnry for growth and are prescribed for many ailments of mankind.

The alfalfa plant also contains a large percentage of the Enzymes or digestive
Crments which aid digestion. These ferments join forces with the Vitamins so
28 to greatly pid in the assimilation of foods and increase the vitality of both
AN anqd henst,

{ The 80il, ¢limate and different cuttings bring out a variety of flavors and dit-
“Fence fn food and medicinal values.

Nature intends that men, women and children should be strong, robust and
enjoy lifo, Consequently Nature provides in abundance all the elements needed
I Natura) Foods,

. Alvitg Tea, comparatively speaking, stands nt the head of the Vegetable List
U Minerq) and Vitamin Potency.

. Thig “Alvita” hook has been prepared so that you may know to what extent
® have developed the therapeutic value of the Alfatfa Plant,

Ah‘('a(]y thousands of satisfled eustomers have learned the secret of insuring
“1eT alkaline nutrition to help build Vitality.
146756m 30 vo 24 12

Dr
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Protein is the only material that can build living cells of the body and as cells
weal' out, they can be restored only by protein.

Comparative Protein Table Alfalfa With Some of our Other Foods

Protein
Alfalfa. . __ 19. 90
Milk _ 3.30
Whole Wheato oo oo —- -- 13.80
Jeef h———m——m - 16.50
Fgegs_ —— 13.10
Corn Meal _— e e 9. 20

With a strong alkaline reserve you have one of the best Body Duilders.

‘A Few Alkaline Forming FFoods

Alvita Tea e 130. 42

Beans, Dried - — 18. 00

Carrots —— 10. 82
and others.

Said statements and representations used by said respondents in
their said advertisements as hereinabove set out, and many other
statements and representations of like import and tenor, which are
not set out herein but have been used and are now being used by
said respondents, have had and do now have the tendency to, and
have and do now create upon a portion of the public the false im-
pression and erroneous belief that “Alvita Tea” is a reliable and
valuable food product composed of ingredients of great therapeutic
value, the use of which will build up vitality, aid digestion, cause the
user to become strong and robust, and will result in great healthful
and therapeutic value and effect. In truth and in fact said product is
not a reliable and valuable food product, composed of ingredients of
great therapeutic value. The use of said product, “Alvita Tea,” will
not build up vitality, aid digestion, or cause the user to become strong
and robust and will not result in great healthful and therapeutic
value and effect. Alfalfa, the principal ingredient of said product,
has no beneficial therapeutic value or effect,

Par. 4. The use by the said respondents, California Alfalfa Prod-
ucts Company, a corporation trading under the name and style of
Alvita Products Company, and Glenn B. Willis, an individual trad-
ing under the name and style of Alvita Products Company, of the
foregoing false, deceptive and misleading representations has had
and does now have the capacity and tendency to and does mislead
and deceive the public into the erroncous belief that “Alvita Tea”
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18 In truth and in fact a valuable health food and that by using the
Same, healthful and therapeutic value and effect will be obtained.
Acting in such erroneous belief, the consuming public, and especially
?hat portion of the public which purchases health foods, have been
Mduced and are now induced to purchase “Alvita Tea” in preference
fo other health foods offered for sale by manufacturers, retail dealers
and distributors. As a result of such false, deceptive and misleading
'®presentations on the part of said respondents, trade is unfairly di-
verted to respondents from such manufacturers, retail dealers or dis-
trbutors of other health foods who do not misrepresent the character
a0d quality of their respective products or the results obtained from
the use thereof.
CONCLUSION

The aforesaid acts and practices of the respondent California
Alfalfa Products Company, a corporation trading under the name
and style of Alvita Products Company, and of the respondent Glenn
If- Willis, an individual trading under the name and style of Alvita
I Toducts, are to the prejudice of the public and of respondents’ com-
Petitors, and constitute unfair methods of competition in commerce
Vithin the intent and meaning of Section 5 of an Act of Congress,
2pproved September 26, 1914, entitled “An Act to create a Federal
Irade Commission, to define its powers and duties, and for other
Purpoges,”

ORDER TO CEASE AND DESIST

. This proceeding having been heard by the Federal Trade Commis-
Son upon the amended and supplemental complaint of the Com-
Mission and the answer filed herein on December 11, 1936, by the
Yespondents admitting all the material allegations of the complaint
10 be true, and waiving the taking of further evidence and all other
mter"(‘ning procedure, and the Commission having made its findings
5 to the facts and its conclusion that said respondents have violated
the provisions of an Act of Congress, approved September 26, 1014,
“Ititled “An Act to create a Federal Trade Commission, to define its
Powers apnq duties, and for other purposes.”

‘1 tis ordered, That the respondent California Alfalfa ProduE:ts

“Mpany, a corporation trading under the name and style of Alvita
Foduets Company, its officers, representatives, agents and employees,
And the respondent Glenn B. Willis, an individual trading under the
Nime an( style of Alvita Products Company, his representatives,
Agents, and employees, in connection with the offering for sale, sale,
1A distribution of the product called “Alvita Tea,” or of any other

3
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product of substantially the same ingredients, in interstate commerce
or in the District of Columbia, do forthwith cease and desist from
representing:

1. That respondents’ said product is a reliable and valuable food
product composed of ingredients of great therapeutic value;

2. That the use of respondents’ said product will build up vitality;

3. That the use of respondents’ said product will aid digestion;

4. That the use of respondents’ said product will cause the user to
become strong and robust;

5. That the use of respondents’ said product will result in great
healthiful and therapeutic value and effect;

6. That the respondents’ said product will supply nutritional
deficiencies;

7. That thousands of customers have learned the secret how to re-
vitalize Nature’s way with the respondents’ said product;

8. That the use of respondents’ sald product will increase the
appetite;

9. That the respondents’ said product stands at the head of the
vegetable list in mineral and vitamin potency;

10. That the use of respondents’ said product will supply the
proper alkaline nutrition to help build up vitality;

11, That respondents’ said product forms a competent and satis-
factory cure or remedy or has beneficial therapeutic effects in the
treatment of any ills, diseases, maladies, or conditions of the human
body; and

12. From making any other similar representations of like import
or effect unless and until said representations are true in fact.

It is further ordered, That the respondents shall, within 60 days
after service upon them of this order, file with the Commission a
report in writing setting forth in detail the manner and form in
which they have complied with this order.
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I~ e MaTTER OF

NEET, INC.

COMPLAINT, FINDINGS, AND ORDER IN REGARD TO THE ALLEGED VIOLATION
OF SEC. 5 OF AN ACT OF CONGRESS APPROVED SEPT. 26, 1914

Docket 2716. Complaint, Feb. 7, 1936—Decision, Jun., 19, 1937

Where a corporation engaged fn manufacture, distribution, und sale of a depila-
tory known as “Neet”, in widely advertising its said product in newspapers
and perlodicals of general circulation and in display cards, advertising
folders, and literature printed aud circulated by it throughout the several
States to customers and prospective customers—

(a) Represented that by careful laboratory control ifs alkalescence had been
50 regulated that it never approached causticity, facts being that, while
hot generally caustic when applied according to its directions, to those
Dortions of the body recommended for treatment with said product for
removal of superfluous hair, there are a number of persons whose skin
18 more susceptible to irritation than that of others and in case of whom it
night have caustle effect, as it might also, not applied as directed;

) Represented that use of sald product discouraged growth of halr and
delayed its appearance for a material length of time, and that hair was
much glower in returning and regrowing than when shaved, facts being
halr regrowing after use thereof is no slower In returning, ete, than after
shaving, allowance made for action of preparation in removing hair farther
below surface of skin than razor, and consequent greater delay in reap-
Dearance;

Represented that shaving stimulates hair growth, and that hair returning

Or regrowing after use of itg said product is softer and less than that

Yeturning or regrowing after shaving, facts being former i3 no softer or

less coarse than latter, though regrowth with rounded end and less coarse

f(‘eling may result from dissolving process thereof ;

Represented that its sald product gave results unlike other methods of halr

Temoval, and that it was not an ordinary hair remover, and ended enlarged

Pores which shaving tended to cause, and would permanently eradicate hafr,

facts being shaving does not cause such enlarged pores, nor does use of {ts

safd product end same, and aforesaid varlous representations were false;
and

(e) m alsely represented that its sald product was used by surgeons to remove
hair before operating ;

Ith Cipacity and tendency to mislead and decelve a substantial portion of
burchasing public fnto the erroneous belief that all sald representations
Were irue, and into purchase of a substantial volume of its said product
On account of such beliefs, and with result that trade was diverted to
it from those engaged In manufacturing, distributing, and selling depila-
torles or other products designed, intended and sold for purpose of remov-
Ing superfluous hair, and who truthfully advertised same and effectiveness

u thereof; to the injury of competition in commerce:

°ld, That such acts and practices were to the prejudice of the public and
Competitors and constituted unfair methods of competition.

(e

—

(d

~—



