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Complaint

IN THE MATTER OF

61 F.

SYLVIA ABRAMS TRADING AS BARCLAY DISTRIBUTORS

CONSENT ORDER. ETC., IN REG.ARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COl\Il\HSSION ACT

Docket 0-198. Oon~plaint, J'1l. ly 26, 1962-Decision, July 26, 1962

Consent order requiring a New York City distributor of men s wallets, calen9.ar

banks, self-illuminating power magnifiers, travel irons, immersion heaters
and other merchandise, to cease making false price and savings claims and
misleading guarantees such as those she made in newspaper advertisingand catalogs. 

COMPLAINT

Pursuant to the provisions or the Federal Trade Commission _.\.ct

and by virtue of the. authority vested in it by said Act, the Federal
Trade Comn1ission , having reason to believe that Sylvia Abrams, here-
inarter referred to as the respondent, has violated the provisions or
said Act, and it appearing to the Commission that a proceeding by 
in respect thereof would be in the public interest, hereby issues its
complaint stating its charges in that respect as rollows:

PARAGRAPH 1. Respondent Sylvia Abrams is an individual trading
as Barclay Distributors, with her principal office and place or business
located at 170-30 Jamaica Avenue, J amaiea 32 , Borough or Queens
in the city or New York, State or New York. "

PAR. 2. Respondent is now , and for some time last past has been
engaged in the advertising, offering for sale, sale and distribution of
men s wallets, calendar banks, self illuminating magnifiers, travel

irons , travel immersion heater kits, wrist watches, cigarette lighters
and other items of general merchandise to the public.

PAR. 3. In the course and conduct or her business , respondent now
causes, and for some time last past has caused , her said merchandise
when sold, to be shipped from her place or business in the State or
New York to purchasers thereof located in various other States or
the United States, and maintains and at all times mentioned herein
has maintained , a substantial course or trade in said merchandise in
commerce, as "commerce" is defined in the Federal Trade CommissionAct. 

PAR. 4. In the course and conduct or her business the respondent
has placed or caused to be placed advertisements in newspapers of

general circulation and in nationally distributed magazines, and has
distributed catalogues through the United States mail to prospective


