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yarn or any other textile products on invoices or shipping memo-
randa applicable thereto or in any other manner.
It;8 further o1"dend That the respondent herein shall , within sixty

(60) days after service upon him of this order , file with the Com-
mission a report in writing setting forth in detail the manner and
form in which he has complied with this order.

IN TH MATTR OF

PHEKTICE-HALL, INC. , ET AL.

CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED

FEDERAL TRADE COlYDIISSIOX ACT
VIOLATIOX OF THE

Docket 0-676. Complaint, Jan, 1964-Deeision, Jat? , 196.4-

Consent order requiring three associated corporate IJublislwrs with a common
place of business at Engle\yood Cliffs, XJ. , to cease representing falsely
in advertising tbat certain publications were giycn free of cost wben , in

fact, persons accepting such "free" offers obligated themselyes to examiIle
and eithel' return or pay for anotl1er publication; misrepresenti1Jg that cer-

taill ;\rhcrtisell publications are in limited supply alld that l'C'sllollllent'
offer should uc aCl'E'l'tec1 immediately; representing falsely in letters and
materials sent to delinquent customers , some on letterheads of IJll'l)Ol'ted
collection agencies, tbat delinquent aCCOll11ts would be, or bad already been
turned oyer to a credit ratillg agency or an independent collection agency or
attorney; flDd requiring t.he parent corporation to cease representing falsely
h8t tbe :"ales tecbniques described in its "PHEXTICE- IALL :.ljracle Sales

Guide actualiy a compilation by its editors-"ere based on a broad incli-
Yidllal case study of sl1ccessfnl salesmen.

CO).IPLAIXT

Pursuant to the provisions of the Federa.l Trade Commission Act
and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe t11at Prentice-Hal1
Inc. a. corpora.tion , 1:)arker PubJishing Company, Inc. , a corporation
and Institute for Business Planning, Inc. , a corporation , hereinafter
referred to as respondents, have vio1ated the provisions of said Act
and it appearing to the Commission that a proceeding by it 

respect thereof would be in the public interest , hereby issues its
eomplaint stating its charges in that re3peet as follows:
PARAGRAPH 1. Respondent Prentice- I-Ial1 , Inc. , is a corporation

organized , existing and doing business under and by virtue of the
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la",s of the State of Delaware , with its principal offce and place of
business located ai Englewood Cliffs , in the State of ew .Jersey.

Hesponclent Parker Publishing Company, Inc., is a corporation
organized , existing and doing business under and by virtue of the
la",s of the State of ew York , with its principal offce and place of
business located at Englewood Cliffs , in the State of Kew .Jersey.

Respondent Institute for Business Planning, Inc. , is a corporation
organized , existing and doing business under and by virtue of the
laws of the State of )lew York , ,,-ith its principal offces and places
of business located at 2 "'Vest 13th Street in the city of New York
and at Englewood Cliffs, in the State of New Jersey.

PAH. 2. Respondent Prentice-HaD , Inc. , is now and for Some time
last past has been engaged in the publishing, advertising, offering for
sale , sale and distribution of books , magazines periodicals and other
merchandise and business services directly to the general public and
to obbers , distributors , retailers and oihers for resale to the general
public.

Respondent Parker Publishing Company, Inc. , is now and for
some time last past has been engaged in the a.dvertising, offering for
sale sale and distrilmt-ion of books , periodicals and other merchan-
dise to the general pub1ic priuHll'ily through t.he Un:ted States mails.

pondent Parker Publishing Company, Inc. , a,lthough separately
incorporated is entirely O\ynetl , operated , managed and controlled
by Respondent Prentice-Han, Inc. Hespondent Parker Publishing

Company, Inc. , sells books and publications manufactured, pub-

lished by and bearing the llilDe of Hespondent PrenLice- I1a11 , Inc.

llespondent Insticu18 for Business Planning, Inc. , is no\v and for
smne time last past has been engaged in the preparation , publishing,
achel'tising, oiIering for snJe , sale and distribution of various publi-
cations and services in the field of taxation and business to the gen-
eral public. Respondent Institute for Business Planning, Inc. , is

also separately incorporated but \yas organized by Respondent
Prentice-Han , Inc. , \yhich owns a substantial majority of its capital
st.ock. Respondent Prentice-IIa1l , Inc. , controls , manages and directs
the operations of Institute for Business Planning, Inc.

P c\R, 3. In the course and conduct of their business , respondents
no\" Cfllse , and for some time last past have caused , their said publi-
cations and lnerchandise , when sold , to be shipped from their places
of business in the States of New Jersey and New York to purchasers
thereof located in various other States of the United States and in
the District of Columbia., a.nd ma,intain , a,nd at all times mentioned

herein ha,ve maintained , a substantial course of trade in said publica-
tions and merchandise in commerce, as "commerce" is defined in the
Federal Trade Commission Act.
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PAR. 4. Respondent Prentice-Hall , Inc. , for the purpose of induc-
ing the purchase of the "PHENTICE-HALL liracle SllJes Guide
has made certain shltements and representations in aclve.rtising in
regard to the mfLnner in which sa,id publication "as prepared, the

unique nature of its contents : the persons utilizing and benefiting

from its use, the pric.e at ,,,hich saiel publication is ofiered, and
other nspects of its dcvE'Jopment, use R,nc1 value.

Said statements and representations ,vore made in advertising dis-
seminated by and through the "Cnited States Inails, in advertising
placed in newspapers ' and magazines of general and specia1 circu-
lation and in other advcrtising materials. Typical , but not aU inclu-
sive of said sbLtements and representations : are the following:
One of America s top sales geniuses-the man who built this guide-saw

tbis truth blaze up all tluough the sellng world. The 4 000 men he analyzed
were successes or failures to the extent that they put their energies into the

10% that pays off, steered clear of the useless 80%.
Hundreds of men ,yere trained in the " miracle 10'!e approach. Their suc-

cess was breathtaking. As soon as these men c1i"con rec1 how 10 "go rtll out"
on the 10% of sc1lng actiyity that counts, 1.1ey soared to success. l\en wbo
bad been mediocrites moyed rApidly up to $40 000 , $30 000 a year-and more.

Here are just a few of the more than 30 000 top men :lll(l fIrms who arc
alrea(ly profiting by 'The Prentice-Hall :.IIHACLE SALES GrInE"'" .

Tbe Borden Co. , New York, New York
American Air1ines , Inc. , Xew York

, =-

ew York
Sabrosa Coffee Co.. Inc., Brooklyn. KC\y York.

And all it costs is just SJ5.00 on t11is specjRl offer.
This hot new information comes clirect:y from a st.udy of 300 of the greatest

salesmen in Arnel'ica- llen who are making from ;jO OOO to $100,000 a year.
THE :MIRACLE 'rHAT TURXS SALES:\lEN I TTO GIANTS tbe great new

approach that multiplies a man s selling power and income by ten.

.IH. 5. Bv and thl'oug'h the use of the above- quoted statements
and others similar imp rt not specifically set out herein , R.esponcl-

cnt Prentice-Ilall Inc. represents and has represented:

fl. Thflt. the sales me.thods and techniques described in said
"PEEKTICE-HALL Miracle Sales Guide" were derived from an
individnal Cflse stndy of 4 000 salesmen in one group and of 300 of

tllC greatest salesme;l in Amel'ica "ho ,ycre each c1Lrning from $50

000 to 8100pOO a year in another group.

b. That the selling techni(l\1es and methods con1ainecl in said pub-
lication ,yere 11e\\- , l.miqne and 111H1 not heretofore been known or
avaihble.
c. That nse of t11e snIes metllOrls and techniques described in said

PHEKTICE-HALL Salee Guide" assures mediocre salesmen of
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ineomes in excess of $-:0 000 a year and enables all salesmen to ea.rn
ten tilnes their present inconws.

d. That eneh oT the companies and persons Hamed above, and in
other adn Ttisil1g not hrrein set forth had utilized said publieation
and as a reslllt had re tlizecl a gain in sales , income and other benefits.
e. That t.he price at; "hich said publication ''as offered constituted

a. reduction from the price at "hich said publication had been usually
and customariJy sold by respondent at retail in the recent regular
eourse of its business or from the price at ,vhich said publication was
generftlly sold at, reta.il in the trftcle area or ftreas where the represen-
tation was made , and as a result thereof , purchasers of said publica-
tion ,vould realize a saving.

PAR. 6. In Irnth and in fact:
R. The sales methods ftnd techniques described in said "PREN-

TICE-HALL Miracle Sales Guide" were not derived from au inc1i-
\Tidual case study of 4 000 salesmen in one group and of 300 of the

greatest salesmen in America who were each earning from $50 000 to
$100 000 a year in nnoiher group. Said publication represented a
compilation and summary of U1f general experiences and study of its
authors and editors in the area. of sales Hnd salesmanship.
b. The selling techniques and metho(1s contained in said pub-

licatloIl ,yere not ne" , unique or unknown prior to the publieation
of said book. The information, techniques and methods contained
in said pub1icntion are general , uniyersn.lly known basic principles
of salesmanship and seJling.
c. The use of the sales metllOds and techniques described in said

PREKTICE- 1-IALL Sales Gllide" does not assure medioere sales-
men of incomes in excess of $ J 0 000 a year and does not enable all
salesmen to earn ten times their present incomes.

d. All of the companies and persons named above and in other
advertising not 11erein set f01i,h had not utilized said publication
and all of such companies and persons , as 11 result thereof, did not
realize a gain in sale:: , income or other bendits.

e. The price at which said publication ,yftS offered did not con-
stitute a, reduction from the price at wllich sail) publication had been
usually and customarily sold by respondent., at. retail in the re(:ent

regula,r course of its busiJH'sS or frOlll the price at which said publica-
tion was generally sold at retail in the t.rade nrea or nreas where the
representations were Inac1e, and plll'c:hasers (lid not realize a savings
as a result thereof.

Therefore, the statemcnts and representations as set forth in Para-
gTaphs 4 and :5 hereof 'Tere l1d arc false , mislen,c1ing and deceptive.
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PAR. 7. In the course and conduct of their business as aforesaid

and for the purpose of inducing the purchase of publications, books
services and merchandise respondents have made certain statements
and representations in advertising materials disseminated through

the United States mails , in regard to the " free:' nature of certain
publications and articles of merchandise offered to induce the pur-
chase of other publications, books and services.

Typical , but not all i11c1nsiY8 of said stfltements and representa-
tions , are the following:

FREE! "Tbe Pocket Book Of Toasts For Every OccasioJl

At no cost or obligation , we wil send you this complete collection of rousing
toasts

'" * '"

Think of it, all this in one FREE book: * * *'
:l'REE: 'rilE POCKET BOOK OE' TOASTS FOR EVERY OCCASIO:\.
For the doctor who s tired of watching others grow rich-accept witb our

compliments:
A METHOD FOR PUTTIXG AWAY $250 OOO-TAX FREE"

Mail tbis card DOW to make sure you receive this special Report-tree
THE MOST A:\lAZIKG FIKAXCIAL HELP E\-gR 1I1ADE AVAILABLE TO

THE MEDICAL PROFESSIO:\ * *' * FHEE OF COST.
Dear Doctor:

We no\v bave ready for free distribution the great new DOC'l' Olt' S PER-
SONAL WEALTH-BUILDING PORTFOLIO.

PAR. 8. By and through the use of the above-quoted statements
and others of similar import not specificltJJy set out herein , respond-
ents represent and have represented : directly or by implication , that
the publications or articles of merchandise referred to as " free

, (:

no cost or obljgaUon * * *

\ "* * 

*' ,vith our compliments: " and
FREE OF COST" are given free, as a gift or gratuity, without

cost, obligation , restriction or liability.
PAR. 9. In truth and in fa,ct the publications or articles of mer-

chandise referred to as "free , "At no cost or obligation * * *"

, "* * *

with our compliments:" and "FREE OF COST" are not given free
as a gift or gratuity, without cost , obligation , restriction or liability.
Persons accepting the offer of the aforesaid publications and articles
of merchandise also thereby: (1) obJigate themselves to accept for

examination and subsequently return or pay for another publica-
tion; or (2) subscribe to 1 publication of respondents and obligate
themselves to subsequently pay the regular subscription price therefor

The conditions , obligations and other prerequisites to receipt and
retention of the publications and articles of merchandise referred to
as "free

, "

At no cost or obhga.tion * * *" , "* 0: * with our compli-
ments: " and "Fln E OF COST" are not clearly and conspicuously
explained or set forth at the outset so as to leave no reasonable prob-
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ability that the terms and conditions of the advertisements or offer
might be misunderstood.

Therefore, the statements and representations as set forth in Para-
graphs 7 and 8 hereof arc false , misleading and deceptive.

PAR. 10. In the course and conduct of their business as aforesaid
and for the purpose of inducing the purchase of their publications
and merchandise respondents have made certain statements in ad-
vertising in regard to the supply of said publications and merchandise
available. Typical, but not an inclusive of these st.atements , are the
follm-ving:

The advance demand for this :Miracle Sales Guide is so heavy we must ask
that you kindly return the enclosed card toda;y.

:UAII. PROMPTLY TO GET YOUR SPECIAL REPORTS 'WHILE THE
St;PPLY LASTS

Only a few hundred copies are left.

By and through the use of these statements and others of similar
import not. specifically set ant herein , respondents represent and have
represented , directly or by implication , that the supply of said pub-
lications or merchandise was limited , and the oner must be accepted
immediately. In truth and in fact , a.dequa.te supplies of said publi-
cations and merchandise ,yere anlilable or ,ycre obt.ainahle.

Therefore the statements and representations set forth above , are.

false , misleading and deceptive.
PAR. 11. In the course and conduct of their business and for the

purpose of inc1ll ing the payment of de1inquent accounts respondents
have made certain statements and representations through letters and
materials sent through the 1;nited States mails .to purportedly
delinquent customers who have purchased pnblicatic)Ils, books and
merchandise. Typical , but not all inclusive of said statements and
representations , are the following:
a. On the letterhead of Prentice-Hall , Inc.
Surely you must realize that your outstanding balance cannot be allowed to

run indefinitely. There s been no payment" '" .. In anticipation that we wil
receive your check within the next five days, further action wil be beld

up Jt .. *
An immediate payment from you wil relieve us from taking whate,er steps

llay be necessary to collect the amount due

" * *

On the letterhead of Parker Publishing Company, Inc.
No one really wants to become a poor credit risk.
Several week" ago, we stated our case frankly with reference to your

account. 'Ve huven t heard from you , so we will bave 110 cboice but to mark
your account "Poor Credit

You stil cave;: days in which to avoid this.
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c. On the letterhead of " THE MAIL  ORDER CREDIT RE-
POETUG ASSOCIATION, I:C. CEEDIT EEPORTS. SPE-
CIAL L\VESTIGATWNS COLLECTIOKS - 13 WEST 38th
STREET , J\EW YOHK 18 N. Y.

Our business is to help our clients collect past clue accounts. That 1 ,yby
the Parker Publishing Company turned to us for help.

'Ve are sure you \yant to keep an untarnished credit reputation and that
is t11e reason we urge you again to settle the aCCo11nt due our clients, tIle
Parker Publishing Company.

Just to make it perfectly dear-your failure to pay your account within the
ncxt teu clays wil leaye OH1' client no choice but to proceed witb such other
means at their disposal to effect collectioll.

d. On the letterhead of "GEESHAM COLLECTION AGENCY
2 WEST THIETEENTH STEEET , NEiV YOHK 11 , K. 

Prentice-Hall has turned your account oyer to us for immediate collection.
Our cHent bas fOl',,-anled to us the ellciosed statement of your ac ount witb

J)is organization. Noting that it is just and correct, further n()ting that you

JJave bcen gi,en ample opportunity to remit, he has asked us to procure
payment.

I feel that it wil not be necessary to detail to yon the cons('(lUenCes of non.
):Jayment, such as possible court appearances; judgment; attachment of salary;

s of credit , etc. * * *
1\' regret to advise yon that ;your lack of cooperation has compelled us to

forward your account'" 'I. * to our attorney.

or your information, his address is: * * * , Esq.

. 12. By and through the use of the above-quoted state-
lle.lltS and others of s111i1a1' import not specifically set out herein
rcspondents represent and 11ave represcnted that:
a. If pnyment is not made , the c1e.linCJuent customer s name wil1

be trnns111tte.d to a credit rating agency or bureau with the result
thnt sfticl eustol1er s credit rating wiD be adversely affected.

h. If payment is not made, the account wil1 be turned O\ eT to an

independent, bona fide coJlectiol1 agency or independent outside
attorney.
c. " The L'cIL ORDER CREDIT REPORTING ASSOCIA-

TIOK , IXC, " and "GRESHA I COLLECTIOX AGEKCY" are
111(lependent., bona fide colJce-tion agencies.

d. Various persons named in the foregoing a.nd in other mat.erials
are independent , outside attorneys at law
c. The letters and notices 011 the let.terhead of the said "TI-IE

lAIL ORDER CREDIT REPORTL\G ASSOCIATION , INC"
and " GRESHAM COLLECTION cGEXCY" are prepared and
sent by these agencies.
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f. Respondents haye turned over to " THE MAIL  OEDER
CHEDIT HEPOJtTI:\G ASSOCIATION , IKC.

, "

GltESHA1\I
COLLECTIO:\ AGE:\CY" , or certain named attorneys , the delin-
qncnt account of the customer for collcction with instructions to take
all necessary legal steps to collect the outstanding RlnOllnt due.

PAR. 13. In truth anll in fact:

a. Ii' payment is not made , the. delinquent customer s name is Dot
transmitted to a credit rating agency or burean ,vilh the resu1t that
the cuslomer s credit rating is i:elYerscly afi'ectell.
b. If payrnent is not made , the account is not turned over to an

independent, bOlla fide coUection agency or indepcndent , outside attor-
ney unless the amount of purported indebtedness is substantial.

c. "THE :JIAIL ORDER CREDIT REPOHTING ASSOCL
TION, IKC. " ,md "GRESHA:JI COLLECTION AGENCY" are
not independent , oema fide collection agenc.ies.
d. The l'aTiol1s per ons named in the foregoing and jn other ma-

terials are not independenL outside attorneys at law , bUt; are em-
ployees of respondents.

e. The Jetters and norices ,yjth the name of "THE lILUL ORDEn
CHEDIT REPORTIXG ASSOCIATION , INC. " ,md " GRESHA:JI
COLLECTIOX - G EXCY.' are not prepared 01' sent by these agen-
cies. Hespondents prepare and mail saicllettel's and notices. He.plies
addressed to "THE :JIAIL OHDEH CREDIT REPOHTI:\G ASSO-
CL\TIO:' , INC" are forwarded by said org'llization diJ'ectly,
unopened , to respondents. The Htlc1ress lltilized ior replies to the.
GRESHAM COLLECTIOK AGE CY" is that of one of the

rpspondent s.
f. Respondents hnye not turned on' !' to "TI-lE i\lAIL ORDEll

CREDIT HEPOHTIKG ASSOCIATIOK, I:C.

" "

GRESHAM
COLLECTION ;\GEXCY " 01' certain named atlome)"s , the deJin-

quent r!C'C0111(S of the cnstomer for co11eclion nor ha\-e responclents
inSll'llctec1 saiel organizHtions or incli,'ic1unls to take an necessary
leg-fll steps to conect the ontstfinding: fllnount ellH'.

The.refore the statements and representations as Eiet forth in Para-
grnphs 11 and 12 hereof , arE' :faJ.se mif:le.flcLng ancl c1eceptlye.

\.R. 14. In the c.onduct of their business fLlld ai 1111 time men-
tioned herein , the respondents han\ been in substantial competition
in COmlnel'Ce , ,,-jih corporations , firms , flncl individuals jn the sale
of books : magazines , publications and other merchandise of the same
general kind anl1 naturE as thf\t sold by the respondents.

PAH. 15. The, use by respondents of the aforesaid false , mislead-
ing and deceptive statements, representations and practices has IHlc1

and now has , the capacity and tendency to mislead members of the
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purchasing public into the erroneons and mistaken belief that said
statements and representations were. and are true and into the pur

chase of substa.ntial quant,itics of respondents ' publications and mer-
chandise by reason of sa.id erroneous and mistaken belief.
PAR. 16. The Hfol'csa.ic1 acts ancl practices of respondents, as

herein alleged , \fel'e and are a.ll to the prejudice and injury of the
public and of reSpOJlc1(,llts competitors and constitutcll, and now
constitute, unfair methods of competition in commerce, and unfair
and dereptiye 8ctS and practices in commerce , in 'i iolatim1 of Sec-
tion :'1 o-r the Federal Trade Commission Act.

DECISIOX XKD OnDER

The Commission haying heretofore determined to issue its com-
plaint charging the respondents named in the caption hereof with
yiolation of the Federal Trade Commission Act, and the respondents
having been served with notice of said determination and with a copy
of t.he complaint the Commission intended to issue , together with a
proposed form of order; and

The respondents and c01111sel for t.he Commission having thereafter
execlltec1 nn agreement contain1ng a consent order : all admission by
respondents of all the jurisdictional facts set forth in the complaint
to issue herein , a statement that the signing of said agreement is for
settlement purposes only and does not constitute an admission by

respondents that the la"\y has been violated as set forth in such COIl-
phinL and waivers and provisions as required by the Commission

rules; a,nel
The Commission , having c.onsidered the agrel' ment , hereby accepts

same issues its complaint in the form contemplated by said agree-
ment, mo.,kes the following jurisdictional findings, and enters the
following order:

1. Respondent Prentice- llall, Inc., is a corporation organized
existing and doing business under and by virtue of the la TIS of the
State of Dela\vare, "ith its office and principal place of business

located at Englewood Cliffs, in the State of New J ersey.
R.espondent Parker Publishing Company, Inc., is a corporation

organized , existing and doing business under and by virtue of the
laws of the State of New York , with jts offce and principal place
of business located at Englewood Cliffs , in tbe State of New .J ersey.

Respondent Institute for Business Planning, Inc. , is a corporation
organized , e,xisting and doing business under and by virtue of the
h1"\ys of the. State of e"\v York , wit.h its ofIces and principal pJaces
of business located at :2 'Vest 13t.h Street in the city of l\ ev\' York
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State or New York nlld at Engle-wood Cliffs , in the State or New
Jersey.
2. The Federal Trade Commission has jurisdiction of the subject

matter or this proceeding and or the respondents , and the proceeding
is in the publie interest.

ORDEH

It is oTChO'er! That respondents Prentice-Hall , Inc. , Parker Puh-
lishing Company, Inc., and Institute ror Business Plarming, Inc.
corporations, and their respective offcers, and re pondents ' agents
representatives and employees , directly or through any corporate or
other device, in connection 'with the offering for sale, sale or distribution
or books, periodica.ls , pub1ication tax or business reports or other

merchandise or servic.es , in commerce, as " commel'(e is defined in

the Federal Trade Commission Act , do forthwith cease and desist
from:

A. Lsing the terms " freet ;; \t no cost or obIigation 

':' , *"

"* * * 1Vith our compliments

, "

FHEE OF COST' or any other
\yorcl or words or silnilar import or mefLning to c1C's gnate or
describe any pnblication book , service or other product , in ad-
vertising or in other offers to the public , when all of the condi-
tions, obbgations, or other pre-requisites to the receipt and
retention of the said free pl1bliciltion , book , report 01' other prod-
uct, are not clearly and conspicuously explained or set forth at
the outset so as to leave no reasonable probability that the terms
of the advertisements or offer might be misunderstood.

B. R.epresenting, directly or by implication , that the supply
or publications , books or other products is limited ,yhen adequate
suppliers are available or will be obtained.

C. Representing, directly or by implication , that:
1. De1inquent customers ' general or public credit ratings

will be adversely "iIected unless "here payment is not
received , respondents in fact rerer the information or said
delinquency to a separate, bona fide credit rating agency

or bureau;

2. Delinquent accounts will be or have been turned over
to an independent, bona fide coJJection agency or outside

attorney unless respondents in ra,ct turn or have turned said
accounts over to such agencies or persons;

3. ..THEMAIL ORDER CREDIT REPORTL'G AS-
SOCIATIOX, INC." and "GRESHAi\I COLLECTION
AGENCY" are independent, bona fide collection agencies;
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or that any other organization or trade name 0'ynec1 in whole
or in part by respondents or oyer \"hich respondent:; exercise

any direction or control are independent collection agencies;
4. Any employee of respondents is an independent , out.-

side attorney; or that any person or firm is an outside

inc1ependent attorncy or firm of attorneys representing re-

spondents for collection purposes unless a bona fide a.ttorney-
client relationship exists for purposes of caneeLing delin-
quent accounts;

5. Xotices or other comm111icaLions

, ,,-

h1c11 have been

prepared , "\yrit1cn or mailed by respondents , hnn been sent
by "THE :\L\IL ORDER CREDIT REPORTIXG ASSO-
CIATIOK", the "GRESHAM COLLECTION AGE1'-

, or any other person , firm 01' organ:zation;
6. Delinquent accounts haye been turned o""e1' to "THE

MAIL ORDER CREIJT REPOHTIXG ASSOCIA TIOK

, "

GRESHA:\I COLLECTIOX AGE1'CS. , or to

fillY attorney, or to flny other persoll , firm, or ol'gnnizfltion

with instructions to take legal steps to collect the amount
purportcel1y (lnc unless respOn(lellts establish that such is

t1Je hd.

R.espondent Prelltice-Ilall 111C. , a corporation, anclits officers, and
l'espondcnfs agells , l'epl'escntat1n's and employees directly or

t hl'ough 1lY corporate or 01 her deyice , ill connec.tion ,,,ith the offer-
ing for 3nlp , sale 01' distribution of books periodicals , publieltions
tax or business reports , or other merchandise or senvices, in COIn-

mcree, as " commerce : is defined in the .Federal Trade Commission
Act , do forthwith cease an(1 c1esist from:

A. Hepl'esentillg clil'P('t1 . oj' by implicatlon:
1. That the sales methods and techniques described in the

PRE TICE- IL\LL :\Iirac1p Sales Guide;" are derind from
an lnc1iyiclufll case study O:I Sll1c s methods and technique.s
of illcliyidual salesmen;

2. That i he tecl11il111es or methods containe(1 in sflic1

PHESTTCE- fL\LL :\brflc1e Sales Guide arc new unique
or han' not theretoJore. been knolYll 01' aYa labl(":

::L That the llseof the. sales methods and techniqnes de-
,C'ribed in eaid "PHE"TICE-HALL :\Iimcle Sales Guides
will assure mediocre fllesmen of incomes in excess of $40 000

a year or enable all salesmen to earn ten times their present

Incomes.



PRENTICE-HALL, INC. , ET AL.

Order

B. JIisrepresenting, in any manner , the method or basis by
or upon which said "PEEXTICE-HALL Miracle Sales Guide
or any other book or publication was compiled or written.

C. :Misrcpl'escnting, in any manner , that any book or publi-
cation is the only one of its kjnd or that its contents are cUlTent

or that the techniques or methods of its preparation haTe never
before been utilized: Provided hOlteL'el'. That it shall be a defense
hereunder , involving any book 01' publication not prepared by
respondenfs editorial stair that respondent did not know and
had no reason to know of the falsity of such representation.

D. Representing, directly or by implicat.ion , that the amount
of income or increase in income which will be derived by persons
applying the methods or techniques described in said "PRE X-
TICE-HALL Miracle Sales Guide" or any other book or publi-
cation will be in excess of the ml10unts of income or increases in
income typica,l1y and usually received by others contemporane-
ously using or applying the methods or techniques of the aforesaid
sales guide 01' other book or publicatjon.
E. Repl'esenting diredlyor by implication , that said "PREX-
TICE- IL\LL Iirade S"les Guide" or any other publication

hook or sC1Tire has been nsecl 01' is being used by stated person::
01' organizations 01' that said persons lillYI: experienu:d gaills in
ineome , sales or other benefits from the use of said "PHE, TICE-
l-L\.LL :'JinH:le Sales Guide .. 01' other pllbl1catiol1s , bO(Jk or sery-

iee, unless l'espol1(lenl e ta1JJi31ws that such is the fad.
F. Representing directly 01' by imp1ication , that the price of
any pnblieatioll hook or en-ice is a reduced price , unless it
constit.utes a reduction fl'un the price at which the publication.
book or selTlce refe,l'cd to has bcen l1suany anc1 regnlarl) sold
oy the respolHlenr tit ret- ail ll the H'cent , l':p:ulnl' conrse of its
bnsil1cs 01' a reduction from the prier at \yh1ch said product or

seryic.f: is generally ::old in the t1':l(le area or areas where the
representation is made: oj' othenyise misrcpl'esenting the amOlm(-

01 savings':lTIOrdecl purchasers of l'espondent"s pubJ:cat.joHs books
or SerYlces.

It is juTfhe1' O'yleTcd That tll( respondents herein sl1a11 within
sixty (GO) days after serviC'e upon them of this order , me ,, jtlt tJl(

Commission a report -in "Titing setting :forth in det a:l the mannc-
a.nd form in '\yhich they han eOlnpliec1 "Tith this order.

By the. C0l11mission : Com11i sioners JJacIlltyl'c and IIigginboth:1m
Hot concurring.
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FEDERAL TRADE CO:\L\IISSIOX DECISIONS

Complaint 64 F. 1'.C.

Ix THE \L-\TTETI OF

IRVIKG-FHElJERICK , IKC. , ET AL.

CONSENT OlUJER , ETC. , IN REGARD TO THE ALLEGED VIOLATION OF
THE FEDER -'L TRADE C03BnSSION , TUE 'VOOL rnODUCTS LABELING

\ND THE FUR PROD-cCTS LABELING ACTS

Docket C-677. Compla, int . Jan. 1964-Deci8'ion , Jan. , 1964

llll"'f'nt. Uj' clcr n' (lnil' il1g t,YO as'3ocinted ret:liJers of fur 11lodl1Ch;: ill S:1l1 Frf\ll-
cisco. Calif.. to ccase violnting the Fur Products Labeling Act lJY failing,
ill labeling and invoicing, to 8bo\\' the true animal naIle of fur and \\'1('11

fur '\vas bleached or dyecl; failing to disclose, in invoicing, the country

of origin of imported furs; failng to nse the term " atural" in labeling,

invoicing, and advertising to describe fur products \..hich were not arti.
ficially ('olared; substituting nonconforming labels for those affxed by the
rnanufat'urcr or distributor; and failng in other respects to comply with

provisions of the Act; and to cease violating the 'Yool Products Labeling

Act by failng to label wool products as required and removing labels
or other ideutification prior to ultimate sale.

CO:MPLAINT

Pursuant to the provisions of the Federal Trade Commission Act
the Fur Products Labeling Act and the Wool Prodncts Labeling
Act of 1939 , and by virtue of the authority vested in it by said Acts
the Federal Trade Commission having reason to believe that Irving-
Frederick, Inc. , it corporation , and Irving Bartel and ::11's. Joseph
Nagel , individually and as offcers of said corporation; and Irving
Bartel, Inc. , a corporation, and Irving Bartel , Gerson Bartel , and
Ben Bartel , individually and as officers of said corporation, hereM

inaHer referred to as respondents have violated the provisions oT

said Acts and Hules and Regulations promulgated under the Fur
Products Labeling Act and the W 001 Products Labeling Act of 1939

,md it appearing to the Commission that a proceeding by it in respect
the;eof would be in the public interest, hereby issues its complaint
stating its charges in that respect as follows:
PARAGRAPH 1. R.espondent II'ving Frederick, Inc. , is a corpora-

tion organized , existing and doing business under and by virtue of
the laws of the State of California.
Respondents Irving Bartel and1llrs. Joseph Nagel are offcers of

the corporate respondent and forml11ate , direct and control the acts
practices and policies of the said corporate respondent including

those hereinafter set forth.
Respondent Irving BarteJ , Inc. , is corporation organjzed , existing

and doing business under and by virtue of the la \vs of the State of
Ca1ifornia.


