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agreement or order may charge or grant pric.es , terms, or condi
tions of sale different than those elulrged or granted \\ hcn acting
in the capacity of a cooperative aBsociation as defined in a mar-

keting agreement or order for snch milk, so long as the said
prices, terms , or conditions are uniformly applied by respondents
acting in each capacity t.o all competing customers fully regu
latcd by the same marketing agreement or order.

2. Charging or granting different prices, terms or conditions
of sale, for milk of like grade and quality or utilization , to com-
peting ' purchasers wholly unregulated or partially regulated by
a marketing agreement or order; provided, that where such
wholly unregulated or partially regulated purchasers compete
in fact with others fully regulated by a marketing agrecment or
order, respondents may in good faith charge or grant the prices
tcnns, or conditions of sa1e which wou1d be applicable if all
such purchasers were fully regulated by the same marketing
agreement or order.

Provided, however that nothing hcrein contained shall prevent any
association of producers of milk , acting as an agricnltnral cooperative
pnrsnant to and in accordance with provisions of the Ca.ppe.r- V 01-
stead Act (C. 42 Stat. 388); (C. 725 , 44 Stat. 802); Section 6 of
the Clayton Act (C. 323 , 38 Stat. 730, 731); and the Agricu1tural
)Iarketing Agreement Act of 1037 , as amended (C. 206 , 50 Stat. 246),
from performing any of the acts and practices permitted by said acts
or other applicable law.

1 t is further orde1 e.d That the respondents herein shaH, within
sixty (60) days after service upon them of this order, file with the
Commission a report in writing settLng fort.h in detail the manner
and form in which they have comp1ied with this order.

I t is further ordered That the initial decision be, and hereby is
vacated and set aside.

Commissioner Hei11y not participating for the reason that he did
not. hear oral argnment.

IN THE :MATTER OI:'

BALI BRASSml E COMPANY, INC. , ET AL.

GOXSENT ORDER, ETC. , IN REG--\RD TO THE ALLEGED VIOLATIONS OF SEC.

2(d) AND (e) OF THE CLAYTON ACT

Docket 0-705. ComplJint , Feu. 1964-Decision. Pe/). , 1964

CO!1f'pnt onler requiring XC-\ Yurk City mannfacturC'rs of womcn s brassieres

to cense YiolntiIlg Sl'c . 2(d) Hnc1 2(e) of the C'lay1011 -\.d by snell IJl'aC-
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tices as granting some customers promotional advertising allowances in

aecordance \vith the terms of their "Cooperative Advertising Agreement"
-and in many instances departing from the plan-while not offering com-
parable allO\vances to competitors of those so favored; and furnishing to

some purchasers the services of special "stylists" to demonstrate their
products to customers, but not offering sucb services to other retailers on
proportionally equal terms.

CO)IPL\ 1 XI'

The Federal Trade Commission , having reason to believe. that the
parties respondent nalned in the caption hereof, and he.reimdter more
particularly designated and described , have violated and are now
violating the provisions of subsections (d) and (e) of Section 2 of
the Clayton Act (L'S. C. Title 15 , Sec. 1:1), as amended by the Robin.
son-Patman Act, approved June lD , HW6 , hereby isslles its complaint
stating its charges ,vith respect thereto as follows:

COCXT I

\RAGK-\PH 1. R-espondent Bali Brassiere Company, Inc. , is a cor-
poration organized , existing and doing business under and by vir-
tue of the laws of the State of Xew York with its principal oilce
and place of business located at 3D3 Fifth Avenne , Xe\Y York , New
York.

Respondent fyron Stein , an individual , is president and treasurer
of the above corporation , and respondent. Sam Stein , an inl1iviclual , is
Chairman of the Board and Secretary of the same corporation. These
individuals formulate, direct and control the policies , acts and prac-
tices of the above named corporate respondent.

PAR 2. Respondents are now, and for many years past have been

engaged in the lnanufactl1re. sale and distribution of women s bras-

sieres

, "

with an 1l1lllal gross ,"olume in excess of $:2 million. Respond-
ents have factories located in Long Is1fncl City, :Xcw York, Johns-
town , Pennsylvania, and Puerto Rico. Hesponc1ents ship a11 merchan-
dise from their factories to Long Island CitYj where the merchandise
is completed and boxed. This merchandise is then shipped to ware-
houses located in Long Island City and Los Angeles from which
deE "eries are made to many customers located in va.rious cities
throughout the United States. The respondents se11 these products
for resa 1e at retail to many c.nstolners , such as department stores
"Yomen s specialty shops and dress shops with places of business 10.

cated in various c.ities throughout the 'Gnited States.
PAH. 3. In the course and conduct of their bu iness respondents

engaged in commerce , as "commerce" is defined in the Clayton Act
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as amended, h Lving shipped their proclucts or eau8ecl them to 1Jc

transported from their principal places of business in the Sta,tes of
New York and Pennsylvania to customers located in the same and in
other States of the United States and in the District of Colllmbia.

\R. 4. In the course and conduct of their business in commerce
respondents paid or contracted for the p lyment of something of value,
to 01' for the benefit or some of their customers as compensation or in
consideration for services or facilities furnished oy or through such
customers in connection with their offering for sale or sale of prod-
ucts sold to them by said respondents, and such payments , sometimes
hereinafter referred to as promotional allo-wances , were not available
on proportionally equal terms to all other customers competing in

the distribution of their products.

PAR" 5. 'rhus , in 1959 and for some time prior thereto respondents
annually formu1ated a cooperative advertising plan which they pre.
sented to their custOlllcrs in the form of a '; Cooperatin Advertising
Agreenlent." The specific agreement : effecti,"e September 1 , 19;-.19

provided as follows:
Bali wil participate in the cost of your local ne'vspaper advertising on tIle fol.
lowing conditions:

1. \Ve wil pay 50% of your cost for newspaper space de,oted exclusively
to Bali merchandise. We wil not pay separate production charges.

2. Our share of the cost of your advertising is not to exceed 5% of the net
sum of your shipments for the current calendar year.

3. The familar Bali logotype must be used prominently in a size larger
than any other type in the ad excepting the store name.

4. Any trademarked name used in an ad such as \Vater Bali, Inside Curve
Bali IIi , Bali- , Sky Bali , Flower Bali , etc. must be so designated by the UHe

of the symbol R in a circle '" '" ., (the symbol R in a circle)
5. Bali ads must be ilustrated and separated Irom all other items adver.

ti.sed on the page. \Ve wil not pay for so-called "Omnibus Ads" featuring com-
petitive merchandise.

6. This agreement is limited to adnrtisements in regularly puhlished daily
and Sumlay l1ewspapers with paid C'il'cnlatioll.

7. Your invoice and tearsheets must be furnished to us no later than 30

days from the date of the ad. Prompt payment by check wil be made upon
receipt of your invoice and tcarsheets. Do not deduct advertising claims from
your payments for merchandise.

8. In order to expedite your claims please send your invoices and tearsheets

.to:
Advertising Checking Bureau, Inc.

Bali Brassiere Company, Inc.

O. Box 1'0. 1036
New York 1, ew York

We reserve the right to reject charges which we consider excessive and
sonable and to terminate this plan at any time.

unrea-
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Respondents granted some customers promotional advertising al-
lowances in accordan.ce with the terms of their Cooperative Adver-
tising Agreeme, , but failed to grant , offer or otherwise make avail-
able allowances on proportionally equal terms to all customers COlTI-

peting with the f tvored customers in the sale and distribution of
their products.

Furthermore, respondents departed from the plan and agreement
in many instances. For example , they allOlved some customers promo-
tiona.l al10wances for advertising in weekly newspapers while they
denied other competing customers allOlyances for the same type of
Qchcl'tising; and "\yhile the payment of advertising allowances to
some customers was made in accordance with the terms of the agre,
ment, other competing customers were pl'ovided allowances above
and beyond those provided 1'01' in the agreement.

-\R. 6. The acts and practices of the respondents as alleged above
vioJate subsection (cl) of Section '2 of the Chyton Act , as amended
uj' the Robinson- Patman Act (ES. C. Title 15 , Sec. 13).

COUNT II

\n. '(. Paragraphs One through Three of Count I are hereby
adopted and ll1ac1e a part of this Count a.S fully as if herein set out
verbatim.

-\Il. 8. In the course and conduct of their business in commerce
respondents, prior to and specifically since 1959 , have sold their prod-
ucts to various purchasers , as described in Paragnlph Two of Count
, who "\verc and are engaged in the resale of respondents ' products

at retail to the purchasing public.
PAR. 9. The respondents have contracted to furnish and have fur-

nished to some of the aforesaid purchasers certain services or facili-
ties in connection with the sa,le or offcring for sale of respondents
products upon terms ",d1ich "\ere not accorded to purchasers compet-
ing "\vith the f Lvored purchasers in the resale and distribution of
respondents ' products.
For example , respondents have furnished to some of the a.foresaid

purchasers the services of special personnellnlO"\YJl as ': stylists. :' Such
personnel , compensated and furnished by respondents , are installed
in the places of business of some of the aforementioned purcha,sers
to assist the clerica.l personnel of said purchm ers in advising cus-

tomers and to display, demonstrate , fit, offer for imlc a.nd spll rc-
spondents ' products to the customers of saiel purchasers.

During the same period of time, respondents have sold their prod-
ucts to retailers competing with said purcha,scrs and have not fur-
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nished or oi!'ered to furnish the services of stylists to said retailers on
proportionally equal terms.

PAR. 10. The aforesaid acts and practices of respondents as alleged
above violate subsection (e) of Section 2 of the Clayton Act, as

amended by the Robinson-Patman Act (D. S.C. Title 15 , Sec. 13).

DECISION A:.m ORDER

The Commission having heretofore determined to issue its com.
plaint charging the respondents named in the caption hereof with
violation of subsections (cl) and (e) of Section 2 of the Clayton

Act , as amended, and the respondents having been served "wit.h notice
of said determination and with a copy of the complaint the Commis-
sion intended to issue , together with a proposed form of order; and

The respondents and counseJ for the Commission haying there-
a.fter executed an agreement containing a consent order , an admis-
sion by the respondents of all the jurisdictional facts set forth in

the complaint to issue hcrein, a statement that the signing of said

agreement is for settlement purposes only and does not constitute an
admission by respondents that the law has been violated as set forth
in such compIaint and waivers and provisions as required by the
l'onlmission s rules; and
The Commission , having considered the agreement, hereby accepts

sa, , issues its complaint in the "form contemplated by said agree-
ment , makes the follo'wing jurisdictional findings, and enters the
foJlowing order:

1. Respondent Bali Brassiere Company, Inc., is a corporation
organized , existing, and doing business under and by virtue of the
la,ys of the State of XC\y York with its principal oUice and p)ace
of business now located at 16 East 34 Street, (formerly at 393 Fifth
Avenue) New York , 1\ew York.

Respondents )Iyron Stein and Sam Ste,in are officers of said cor-
poration, and their address is the sa,me as that of said corporation.
2. The Federal Trade Commission has jUl'isdietion 01 the subject

mRtter of this proceeding and of the respondents.

ORDER

It is 01YleTed. That respondent Bali Brassiere Company, Inc.
cOl'pon\tion , ,111 1 its otiicPl' , and )lyron Stein and S,Ull Stein , indi-

yiell1allv. and as offcers of saiel corporation , and respondents ' l'epre-

sentati;( , agents ilJcl employees, directly OJ' through allY corporate
or other (knce , ill cOllnection \vith the Hwrndactul'e , saJe and distl'i-
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bution of women s wearing apparel such as brassieres and other
reJated products , in commerce , as ;;commerce" is defined in the Clay-
ton Act, as amended , do forthwith ('ease and desist from:

1. Paying or contracting for the payment of anything of
value to, or for the benefit of, any custorner of respondents, as
compensation for or in consideration for any services or facili-
ties furnished by or through such customer in connection with
the handling, offering for sale , sale, or distribution of saiel prod-
ucts , unless such payment or consideration is av,tiJable on pro-
portionally equal terms to all other customers competing in the
distribubon or sale of sneh proclllds.

2. Contracting to furnish , furnishing, 01' contributing to the
furnishing of the services of styJist.s or any other ser\"ces or
facilities in connection with the hancl1ing, sale or oiIel'illg for
sale of respondents : products to any pun'haser from respondents
of such products bought for resaJEc , ,yhen sllch sen- ires oj' facili-
ties aro not accor(lecl on propol't ionaJJy efJl1a 1 t el'ms to a11 other
purchasers fronl respondent ,,-110 reseJl such products in com
petition ,,'ith such pUl'clmsers ,yho receive 2uch sen- ices or :facil
ities.

It i8 htrthei' o'ilei' That the l'e p()ndents herei11 sha11 , within
sixty (60) days after sen-ice npon them of this order , ijle ,,,ith the
Commission a report in wriLing setting' forth in detaiJ the mallWl'
and form in IYh1Ch they hnye complied ,,,ith this order.

Ix TIlE JL-\TTER OF

JOHX GEIXOPOLOS TH.'DIXG c '8 sex DISTRIBl. TL\'G COM.
PAXY

CO:NSE T armER , ETC. , IX REG \RD TO THE ALLEGED I'IOL\TIO OF THE
FEDERAL TIL\DE CO.:DIISSIOX \C1'

Docket 

(,-

Orl. ()inn/lfint , FeI). I, J%' J)f'r-. \'iOil, F((), , 1,

Con::ent orde1' J'l'(juil'n ::: ,) elliul:2o dbtril11jfW Ilf YH1' j()l1:" i11tith-'s of merl'wll-
dise to ceHse 11 ing- lottf'l'r de\ k(' h) ."'pl1 hi.

'" 

"'llwll pll'drilal appliance,,; and
othpl' 111'ti("('.' of mel''haJ1li

CO)Il' L\lXT

Pursuant to the provisiOllS of the Federal Trade Commission \.('t

and by virtue of the Hnthority vested in it hy s l;d Act , the Fec1el':l1

~~~

069-,II- -
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Trade Commission, having reason to believe that John Geinop0108

nil illc1ivic1nHJ tl':1Cling as Sun Distributing Company, hen inaftel'
referred to as respondent , has violated the provisions of said Act
and it appearing to the Commission that a proceedino' bv it inb .
respect thereof "\nmld be in the public interest , hereby issues lts com-
plaint stating its charges in that respect as follmvs:

\RAGRAPIJ 1. Hesponc1ent John Geillopolos is an individllaJ trad-
ing as Sun Distributing Company, with his principal office and pJace
of Imsincss Ioeated at 216 South Te:ferson Street , in the ('.itv of Chi-
cago, StOtte of Illinois. 

AR. 2. Respondent is nmv-, and for SOlne time last past has been

engaged in the offering for sale , snle and distribution, through
others, of nylon hose, cigarette lighters, radioi: , "catc.hes , handbags
toy animals , small eJectric.al appliances , a,nd other articles or mer-
chandise to the public.

\R. 3. In iile course and conduct of his said business, respondent
now causes , a.nd for some time last past. has caused , his said mel'chnn-
elise , when sold , to be shipped frOln his pbce of busille s in the State
of Illinois to pnrchnsers thereof lora,ted in yarious other States 01
t11e United States, and maintains : and at all times mentioned herein
has lna.illtainecl , a substantial COurse of trade in said merchandise in
commerce, as ;' commerce" is defined in the Federal Trade Commis
sion Act.
PAR. 4. In the course and conduct of his business as described

above, t.he responclent furnishes and 1ms furnished various plans of
merchandising which involve the operation of games of chance , gift
enterprises , 01' lottery schemes , when such merchandise is oftel'ecl for
sale, sold and distributed to the purehasing public. Among the rneth-
ods and sales plans adopted and used by respondent, and vdlich are
typical, but not all inclusive, of t.he practices of the respondent are
the following:

esponclent distributes, and has distributed , to members of the
public , certain bterature and instructions incluc1ing among other
things, pushcarcls , order bhLuks and circulars "which ha\'e thereon
illustrations and descriptions of said merchandise. Said circulars
also explain respondent's plan of se,l1ing and distributing his mer-
cha.ndise and of al10tting it as premimns or prizes to the operators
of said pushcarcls a.nd as prizes to members of the purchasing public
who purchase chances or pushes on said cards. One or responc1ent
said pllshcarcls, which is typical of aU pushcarc1s distributed by the

respondent, bears twenty-four names ,vith ruled lines on the back
of said card for writing in the name of the purchaser of the push
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corresponding to the name selected. Said pushcard has twenty- four
partially perforated discs. Each of said discs bears one of the names
corresponding to those on the lines on the reverse side. Concealed
within each disc is the number \yhich is disclosed only when the disc
is pushed or separated from the card. The pushcard also has a large
master seal and concealed within the said master seal is one of the
names appearing on the discs. The person se.Jecting t.he name cor
responding with the one under the master seal receives three pairs
of "Xylon Seamless I-Iose . The pushcard bears the following state-
nents , depictions and instructions , among others:

Picture of a \\ Oilan Pointing to Xylon Hose She is ',"caring
Lucky name under large seal receives
3 pairs beautiful sheer 100% nylon seamless base.
'Veal' them and ,year them , will not run

Guarantee

E,-ery pair of :\lary Lee Kant-Hun Hose fully
guaranteed 100 (c perfect quality. Your money
cheerfully refunded if not satisfied.

Do not remove seal nntil entire card is sold
1\ o. 1 pa ys 1
No. pays 7
Xo. 14 pays 14
X o. It) pays 16
X o. 19 pays 19

All others pay only 2G none higher

"\Vrite your name on reverse side opposite name you select

2 Free numbe.rs

Nos. 50, 60 pay nothiDC;

Sales of rcpondent's merchandise by means of said push cards are
made in accordance with the above described instructions, and the
prizes or premiums a.re,Lllotted to the customers or purchasers fr01n
said c.ards in accordance with the above legend or instructions. ,Vhether
tt purchaser receives an article of merchandise or nothing for the
amount of money paid , and the a.mount to be pa,id for the merehandise
or the chance to receive said merchandise, are thus determined wholly
by lot or chance. The articles of merchandise ha"ve a vaJue subst.antially
greater than the price paid for such chance or such push

Respondent furnishes and has fl1l'ni hed , va.rious push cards ac-
companied by order blanks , instructions and other printed matter
for use in the sale and distribution of his merchandise by means of
games of chance , gift enterpriscs or lottery schemes. The sales pla,
or methods involved in the sale of all of the said merchandise by
means of said pushcards arc the same as hereinabove described , vary-
ing only in detail as to the merchandise distributed and the prizes
or chances on each card.
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PAR. 5. The persons to whom respondent furnishes, and has furn-
ished , said pushcflrds use the same in selling and distributing re
sponclenes merchandise in accordance with the aforesaid sales plan.
Respondent thus supplies to and places in the hands of others the
means of conduding games of chance, gift enterprises or lottery

schemes in the sale of his merchandise in a.ccordance with the sales
plan hereinabo\'e set forth, The use by respondent of said sales plans
or methods in the sale of his merchandise Hnd the sale of said mer-
chandise by and through the use thereof , and by the aiel of said sales
plans or methods , is a practice -which is contrary to established public
poJic)' of the Goyernment of the Fnited States.

PAR. 6. The sale of merchandise to the purchasing public in the
manner above alleged involves a game of chance or the sale of 

chance to procure one of the said articles of merchanllise at a price
much less than the nonnal retail price thereof. j\fany persons are at-
tracted by said sa.les phns or methods llsed oy respondent and the
element of chance involved therein and thereby are inducecl to 1my

and sell respondent's merchandise.
The use by respondent of a sales plan or method inyohing distri-

bntiol1 of merchandise by means of chc1l1ce , lottery or gift enterprise
is contrary to the public 1nterest and constitutes unfair neb llnd prnc-
tiee.s in commerce w1thin the intent and meaning of the Federill
rl'itcle Commission Act.

PAR. 7. The aforesaid acts and practices of respondent, as herein
alleged

, ,,'

ere , and are, an to the prejudice and injury of the public
and constituted , and nmy constitute , unfair acts and practices in com-
merce in yiohtion of Section ;) of the Fedcral Trac1t: ('rJ111llissioJ1 \ct.

DECISION XXD ORDER

The Comm1ss1on 11/lving heretofore determined to issue 1ts com-

plaint charging the respondent named in the caption hereof with
violation of the Federal Trade Commission :\.ct , and the respondent
haying beem served \yitb notice of s,tid determirmtion anll \V1tl1 11
copy of the complaint the Commission intended to issue. together

with a proposed form of order; and
The respOD1:1enL and counsel for t11e Commission having there-

after executed an agl'eement containing a consent order: an admit:-

sion by respondent of an the. jurisdictional facts set forth in tllE

complaint to issllc herein , a stntement that the signing 01 said agree-
ment is for settlement purposes onJ,. find does not con3t1tnte an
admission by respondent that the law has been violated as set 1'ort11
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in such complaint , and waivers and prOVlSlOllS as required by the
Commission s rules; and
The Commission, having considered t.he agreement, here.by accepts

same, issues its complaint in the form contemplated by said agree-
ment, makes the foI1owing jurisdictional findings, and enters the fol
lowing order:

1. Respondent John Geinopolos is an individual tradiug as Sun

Distributing Company, with his offce and principal place of busi-
ness located at 216 South .J efferson Street, in the city of Chicago
State of Ilinois.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondent , and the proceeding
is in the public interest.

OlWER

I t is oTde'ied That proposed respondent, John Geinopolos, an in
dividual trading as Sun Distributing Company or under any other
name or names, his agents , representatives, and employees , directly
or through any corporate or other device, in connection with the

offering for sale, sale or distribution of nylon hose , cigarette lighters
radios, watches, Imndbags, toy animals , electrical appliances, or any
other articles of rnerchandi e in commerce, as " cornmerce" is defined
in the Federal Trade Commission Art, do forthwith cease and desist
from:

1. Supplying to or placing in the hands of others pushcards
or any other lottery device or devices, eithcr with merchandise
or separateJy, \vhich are designed or intended to be used in sell-
ing or distributing said merchandise to the public by means of
games of chance, gift enterprises or lottery schemes.

2. Shipping, mailing or transporting to agents or distribu-
tors , or to members of the purchasing pub1ic, pushcards or any
other lottery device or devices which are designed or intended
to be used in the sale or distribution of responclent's merchan-
dise to the public by means of games of chance, gift enterprises

or lottery schemes.

3. Selling or otherwise disposing of

means of or under a plan involving a

enterprise, or lottery scheme.

It 'i8 fltTther ordered That the respondent herein shall, within

sixty (60) days after service upon him of this order, file with the
Commission a report in writing setting forth in detail the manner
a.nd form in which he has complied with this order.

any merchandise by

game of chance, gift
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CHARLES R. DORNER DOI"G BCSIXE"
ET AL.

IS DR. C. R. DOlU,ER

CQ:rTSENT ORDEn , ETC. : I HEG,\RD TO THE .\LLEGED VIOLATIOS OF THE
FEDER.\L TRADE CtDDIISSIQK .ACT

)Jooket C- i'O?' . COJ!jJlaiut , F(7), Dccisioil . Fcb. .l%.

Consent order requiring a Battle Creek :ilicb.. c1i tributor to jobbers and re-
tailers of ;;Liquid GJas.s Anto l'(Jli l1. to Cf'n e mi;'l'f'lll' eSE'lltinp: t1H' dl1' nl.il-
ity, protec-hi-e llunlity. and compo:,itilill Ilf his !ioJbh: nl,c1 tll (' (:,1."(- llsing' till'
worr1s " Liquid Glnss" to c1escrilw 11is 1)(J)isl1 ;tllt) l1 il1g the w(l1'1 "LnJ1lil'

tories " in his tnHle Wlllt'.

CO::fPL\JXT

Pursuant to the prOlclsions of the Federal Trade Commission Act
and by virtue of the authority vested in it by said Act , the Federal
Trade Commission , haying reason to belie'ie that Charles H. Dorner
n individual doing business as Dr. C. Ii. DarneL and ns DOl'ner

Laboratories: hereinafter referred to as respondent , has yioInted the
provisions of said Act : and it appearing io the Comllis ioll th:lt a

proceeding by it in respect thereof would be in the public intel'e
hereby issues its complaint stating its charges in that respect as

foJlows:
PARAGRAPH 1. Respondent- Charles 1-t DOrIlEr is all iJH1id(1unl do-

ing business as Dr. C. R. Dorner , and as Dorner Lll.bol'nto1'ies. ,yith
his principaJ offce and place of buslne2s Jocated at. 2:) Fremont Sireet.
in the city of Batt1e Creek. State of 1lichigan.

PAR. 2. Respondent. is nO'l' . and for mlle time l(l t past. has been.
engaged in the fl(hel'tising, oilel'ing: for ::a1e , i3a1e and distribution of

automobile polish to distributors, jobbel's, rdaile, s. and others for
resale to the public.

PAR. 3. In the course and conduct of his business, responde.nt 11O\Y

causes : and for some time last past has cHllsecL his said prodncL ,yhen
sold , to be shipped either from his said place. of business in the State
of )Iichigan 01' from the place of its mannfactnre in Syracllse , Indi-
ana to purchasers thereof located in various other States of the

Unite(l States, and maintains , and at all times mentioned herein has
maintained , a substantial course of t.rade in said product in commerce
as '" commerce is defined in the Fec1cl':l1 Trade COllllission \ct.

PAR. 4. In the course and conduct of his lJUsiness anc1 for the pnr-

pose of inducing the purchase of his " Liquicl G1ass --\.111:0 Po1ish rc-



DR. C. R. DORKER ET AL. 687

686 Complaint

spondent has made certain statements and representations on the
labe1ing of the product's container, and in 1eaflets , maiJers , and other
written matter distributed with the product, typical and iJustrative
of which, but not all inclusive, are the following:

Permanent protective glass!!!

Liquid Glass is a permanent glass finish for acrylic auto paints , chrome,
etc.

Impossible scratch Glass finish with fingernails.

Liquid Glass Auto Polish can taken off only phMphoric acid
sand paper.

LiqUidGlass

"" 

'" ends rust forever.

:\othing win stiel;: to Liquid Glass finish; not even finger prints or bugs.

Liquid Glass Auto Polish is not affected by ultra violet ray.

Liquid Glass Auto Poli l1 finish wil not oxidize in the hot summer sunlight.

Glass finish is not affected by sun or oxidation in summer.

Liquhl GlaRs applied on boats ,,,il improy€ the speed 3 to 5 knots faster.

If your car wil g"O 115 mph it wil do 120 mph ,yith Liquid Glass flni5h.

Liquid Glass Auto Polish is shielding aluminum jets

Indianapolis race cars are using Liquid G1ass for speed.

G1ass coats: All in one operation.

Liquid Glass is composed of chemicals tllflt ctissoln into Liquid Glass.

Liquid Glass is glass dissolved by X-ray.

Liquid Glass is a radio active chemicaL cornl1iued with X-ray that dissolves

glass into liquid glass. The radio active chemical depolarizes dirt like two
opposite magnets pushing the dirt apart ,,-ith lightning speed.

Liquid Glass lasts longer because it hardens li,e anto windshield glass.
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Liquid Glass wil be on your car finish when it is junked. Remember glass
never wears out: look at junked cars and the only thing presernd is the
glass.

Liquid Glass Auto Polish contains no oils or wax or silcone. Liquid Glass
is much harder than silcone or wax because Liquid Glass is dissolved
glass and not melted silcone or wax.

Comparison tests iJcside 148 different brands of polish proved Liquid Glass
ran do 50 different things. The 2nd best polish out of the 148 brands can
do only 28 different things listed. Some popular wax brands have scored
(0) zero on all of these 50 different tests. Number 1 eliminates every
silcone or wax product on the market.

Liquid Glass is the salle electron structure as acrylic paint. So Liquid

Glass remoyes eyerything but seals to nerylic paint with a glass protection.
Because Liquid Gla,ss is the same molecular structure as lJew acrylic or
old types of enamel paint.

Dorner Laboratories, Battle Creek :\lich.

Dorner Laboratories
(Northeast) - 25 Fremont Street, Batte Creek, Mich.
(South) - 1520 :Korth Shore St. , Pptersburg. Fla. . :\IilioTInire s Row
(West. - POB Liquid Glass Auto Polish , Palm Springs, Calif.

Dr. C. R. Dorner s exclusive Liquid Glass formula is scientifically
ulated through acIyanred experience in ,space age chemistry * .; *

form-

Formula known by Dr. C.
radio actiyc chemicals in

here in the U.

R. Dorner, supervisor of space capsulation of
research flying saucer devf'opment program

Pyramid yourself into milionaire Like did:

Be a rnilionaire like Dr. Dorner. Dr. Dorner started

today he is a milionaire.
from a :02.50 sale and

Dorner Laboratories is one of ten companies listed with nun 8. Bradstreet
(sicJ that went over $1 000.000 their first year

Three different chemical companie.s now have
Liquid GIBSS formula. Dr. Dorner wil not sell

offered over $3.000,000 for
formula.

Dupont ant to buy formula for $3 000.000. Dr. Dorner wi1 not sell
formllia.

This literature has been investigntecl by the FTC and the U.
in Washington , D. , pius the Canal1inn Govermnent and thre-e

Post Offce

other Gov-
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ernm('nts anu over 5, 000 Better Business Bureaus and the Chamber of
Commerces I sieJ. Liquid Glass has been put through tests on its clairos
by the Burean of Stnndards and the F.IL\. in "' ashington , D.C.

PAR. 5. By and through the use of the above. quoted statements and
representations, and others of similar import not specifically set forth
herein , respondent represents, directly or by implication , that:

1. R.espondenes polish imparts to an automobile s surface a protec-
tive. i-inish and depth of luster which 18 permanent and which remains
\'irtua11y unchanged throughout the life of the smface.

2. The application of respondenes polish impa.rts to an automo-
bile s surface a finish that cannot be scratched with fingernails.

3. The IlppJicllt.ion of 11 coating of respoJ1(lent s polish to an allto-
mobilf'" s surface can only be removed by the use of sandpaper or
phosphoric acid.

4. The use of Liguid Glass Auto Polish will protect an automo.

bile s surface from rust permanently.
5. othing will stick to an automobiJe s finish after application of

Liquid GJass Auto Polish , not eyen fingerprints or bugs.
6. After application of Ligllic1 Glass Auto Polish to an automo.

biJe s surface , the finish 'in not be affected by the ultraviolet rays of
the sun , and the paint wi 1J not oxidize in sunlight.

7. The application of Liguic1 G1ass Auto Polish to the surface of

boats wilJ increase the boat:s speed by 3 to 5 knots.
8. The application of Liguid GJass Auto Polish to the surflce of

automobiles wiJI increase the automabile sspeed by 5 TIliles per hour.
9. Liquid Glass Auto Polish is being used by commercial or mili-

tary air authoritie.s to shield or protect aJuminum jet aircraft.
10. Liquid GJass Auto Polish is genera11y being used at the India.

napolis Speechvay for the pnrpose of increasing the speed of racing

cars.
11. Respondent's polish impa.rts a conting of glass to an automo-

bile s surfa.ce.

12. Respondent's polish is composed of or contains glass.
1;-), Hesponc1ent' s polish is cOlnposed of a radioactive chemical com-

bined with X-ray that dissolves glass into liquid glass; and that the
radioactiye chemical acts by depolarizing dirt like two opposite mag-
nets pushing the dirt a.pa.rt.

14. After appJication to an Hl1iOlnobile urface , Liquid Glass.A uta
PoJish becomes as hard as auto :indshielc1 glass.

15. Liquid Glass Auto Polish never ,veal'S ont.
16. Liquid Glass Auto Polish does not contain siJiconc.
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17. Liquid Glass Auto Polish has been subjccted to pcrformance

tests ;n which it was compared to 148 different brands of automobile
polish.

18. As a result of tests, respondent' s polish was found to be superior
to aU other brands on the market.

19. Liquid Glass Auto Polish has the same electron structure and
the same molecular structure as acrylic paint.

20. Respondent operates , maintains , controls or owns a labOl atory,
or a nmnber of laboratories, for the formulation, testing, analysis 01'

production of automobile polish.
21. Respondent has earned a doctorate degree in chemistry, 01'

some rehtted scientific field , and he has scientific or technical experi-
ence ,,,hich he has utilized in the formulation of his automobile
polish.

2:2. Respondent is, or has been , engaged in space research or de-
velopment, or researc.h or development in some related field , under
the sponsorship or employ of , or affliation with , the Unitcd States
Government.

28. Persons who sell rcspondenCs po1jsh will earn , or may reason-
ably expect to carn, one million dollars.
24. Respondent has earned one minion dollars through sales of

Liquid Glass Auto Polish.
25. Respondent's volume of sales in his first year of business was

in excess of one million dollars.
26. Three chemical companies , including E. 1. Du Pont de Nemours

& Co. , Inc. have offered respondent over three milJion dollars for the
purchase of the formula for Liquid Glass Au.to Polish.

27. Respondent is the owner of the formula for Liquid Glftss Auto
Polish , and manufactures the product.

28. The ach.ert.ising literature disseminated by respondent for Liq-
uid Glass Auto Polish has been gi,-en the apprond of t.he Federal
Trade Commission, the United States Post Offce Department. the

Canadian Governme,nt and the- Governments of three other countries.
Re,spondent' s advertising has been approved by 5 000 Better Business

Bureaus a,nel Chambers of Commerce. Respondent:s auto po1ish has
been tested by, and its advertising claims apprO'Tcd by, the Kaiiollftl
Burcau of Standa.rds ancl the Food Ancl Drug Ac1minist.ration.

PAR. 6. In truth and in fact:

1. Respondenes polish does not impart to an automobile s surfa,

a protective finish or depth of Juster which is permanent or which
remains vjrtual1y unchanged throughout the life of the surfacr.
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2. The application of respondent's polish imparts to an automo.

bile s Sllrf LCe a finish that can be scratehec1 with fingernails.

3. The application of a coating of respondent's polish to an auto
mobile s sllrface can be removed by the use of mechanical and chemi.
COlI means in addition to that. of sandpaper and phosphoric acid.

4. The use of Liquid Glass Auto PoJish will not protect an auto.
moljile s surface from rust permanently.

". Application of Liquid Glass Auto Polish will not prc\' ent any.
thing from sticking to an automobile s finish, and it will not p1'e-
Tent fingerprints or bugs from sticking to an automobile s finish.

6. Jldter application of Liquid Glass Auto Polish to an automo-
biJe s surface, the finish will continue to be affected by the uItm.
violet. rays of the snn and the paint will continue to oxidize in the
sunlight.

7. The application of Liqnid Glass Au(o Polish (0 the smInce of
boats ',rill not inerease the boat s speed by 3 to f"j knots.

8. The application of Liquid Glass Auto Polish to the surface of
automobiles "\ri11 not increase the nutomobilp s speed by ;) miles per
honr.

D. Liquid Glass Auto Polii'h is not being llsed by commercial 01'

milita.ry ail' authorities to shield or protect fllmninmn jet aircraft.
10. Liquid Glass Auto Polish is not generally being used n.t the

Indianapo1is Speedway for the purpose of increasing the speecl of
racllg cars.

11. Hespondent s polish does not impart a coating of glass to an
automobile s surface.

12. Respondenfs polish is not composed of and does not contain
g1ass.

13. Responc1enfs polish is not composed of a radioactive chem
ic:t1 combined ,y-jth X-raY that dissoh'es glass into liquid glass. The
pobsh does not act by clcpolarizing dirt like two opposite magnets
pnshing the dirt apart.

14. Ajter application to an aHtomobile s surface, Liquid Glass

Auto Polish does not become as hard as auto w1ndshield glass.
13. Liquid Glass Aut.o Polish will eventual1y \yea.r out.
16. Liquid (3-1ass Auto Polish does contain silicone.
17. L. iqllid Glass Auto Polish has not been subjected to perform-

ance tests in which it was compared to 148 diiJerent brands of auto-
mobile polish.

18. llespondent s polish was not found to Ge superior to all other
brands on the market as a result of tests.
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19. Liquid Glass Auto Polish ,loes not have tlw same electron
structure or the same malec-ular structure as acry1ic paint.

20. Respondent does not operate , maintain , control , or own n lab-
oratory, or a Dumber of 1nborntorie , for the formulation, testing,

analysis or production of automobile polish or any other product.
21. Respondent has not earned a doctorate degree in chemistry, or

any related scientific. field , and he has no scientific or technical exper-
ience , and he did not forllulate the. automobile polish 'Ivhich he se11s.

22. Respondent is not no,\", and never has been, engaged in space
research or development , or research or development in any related
field , under the sponsorship or the employ of : 01' in affliation with
the united States Government.

23. Persons ,,,ho sen respondent.'s poll h will not 8ftrn , and c.an

not reasonably expect to earn, one million do11ar.

24. Respondent has not earned one million do11al's tl1rough sales

of Liquid Glass Auto Polish.
25. Respondent's volume of sales in his first year of business waS

not in excess of one million dollars.
26. No chemical company has offered respondent over three mil-

lion dol1ars, or any amonnt, for tl1e rmr('hn (' of tl1c formnh for
Liquid mass Anto Polish.
27. Respondent is not the owner for the formu 1a for Liquid

Glass 1\.uto Polish, and respondent does not manufflctnre the pro-

duct.
28. Tl1e advertising literature disseminated by re polHlent for

Liquid Glass Auto Polish has not been giycn the approval of the
Federal Trade Commission, the lJnited Sta.tes Post Offce Depart-
ment , the Canadian Government or the Govenunent of any other
countries. Respondent's advertising has not been approved by any
Better Business Bureaus or Chambers of Commerce. Hespondenfs
auto polish has not been tested by, and Hs advertising claims haTe

not been approved by, the Nation"1 Bureau of Standards or the Food
and Drug Administration.

Therefore, the statements and representations ns set forth in Pflra-
graphs Four and Fiye hereof "were , and are, false , Inisleading and
c1eeepti ve.

PAH. 7. By the aforesfL1c1 acts and practices, rp ponc1ent places in

the hands of distribut.ors , jobbers , denlers and others , the means and
instrumentalities by and through which they may mislead the. pub-

lic as to the qualities and chnxactel'istics of respondent' s flutomobile

po11sh. respondenfs business and respondent:s experience and quali-
fications.
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P .\R. 8. In the conduct of his uusine.ss, at a11 times mentioned

herein , respondent ha been in . substantial competition , in commerce
\yit.h corporations , firms and individuals engaged ill the sale of auto-
mohile polish of the snlle genernlkinc1 nnc1 nature as that soJd by

respondent.
PAR. 9. The use by respondent of the aforesrtid false , misleading

and decept1,"c statements find l'epresentntions has had , and no,," has
the capacity and tendency to Inisleac1 memhen; of the purchasing
pnblic into the erroneous and mistaken belief that snjd statements
and representations ,verB and are true and into the purchase of S11 b-

stantiaJ quantities of respondent's procluct by reason of saiel crro-
neons and nlistaken belief.

PAR. 10. The aforesaid acts and practices of responclenL as herein
alleged , were and are all to the prejudice and injury of t.he public.

and of respondenes competitors and constituted , and no,\, constitute
unfair methods of competition in comme.rce and unfair and deceptiye

acts and prHctic.es in COl1llnerCe , in violation of Section 5 of the Fed-
era.l Trade C01nmission Act.

DECISION AND ORDER

The Federal Trade Commission having initiated an investigation
of certain :lets and practices or the respondent named in the caption
hel'P. , and the respondent having been furni hed thereafter with a
copy of a draft of complaint \yhich the Bureau of Decepti,-c PJ'1C-

tiees propo ecl to present to the Commission for its consideration
and ,yhich, if issued by the Commission , wou1d clmrge rc;;pondent
with viohltion of thc Federal Trade Commission Act; and

The respondent a.ncl counsel for the Commi sion haxing thereafter'
executecl an agreement containing a consent order , nIl admission by
the respondent of all the jurisclictionaJ facts set forth in the. afore-
sa.id draft of complaint a statelnent that the signing of sfLid agree-

ment. is for settlement pnl'poses only ,l1)(1 does 110t. eonstitnte an ad-

mission by the respondent that the la\\" has been "iolateclns allegecl

in sneh complaint , and ,yaivcrs and prm- isions itS required by the
Cornmission s ru1e.::; and
The Commission ; halo ing reason to be1ie,-e that. the l'eSpOlHlent has

violated the Federal Tra(le Comlni sioll .Act : and hf1ving c1etenninecl

that (,011pL1int should jss1.e stating its charges in that l'espeet : hereby

issues its cOlnp1aint. ncccpts said flgreement , makes the roJ1owing

.ill' lsdictional t-nding'J ,1Jlc1 enter;. the follmyjJlg- order:
1. ChHl'lPS n. Dorner is all ilHli,-ichw1 c1oin ' bllsinc\:. as Dr. C.

J)orner and Dorner Laboratories

) ,,-

ith hi5 principal oilce and
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place of business located at 25 .Frcmont Street. in the city of BaHle
Creek , State of richigan. 

2. The Federal Trade Commission hns jurisdiction of the subject
1nntter of this proceeding and of the respondent, find the proceeding
is in the public interest.

ORDEH

It is ordered That respondent CharJes DOl'ner an inc1i,.icll1ai
doing business as Dr. C. R. Dorner , Dorner Labol'atol'ies or under

any other trade name or names, and l'e pondenfs agents , representa-
tives and cmpJoyees, directly or thl'ongh Hn)' corporate or otller
dcyice, in C0ll1cc.tion with the offering for saJe , sale or distribntion
of automobile polis)1 , 01' any other product : in commerce , as ;;COI1

meree" is defined in the Federal Trade Commission Act, do iortll',,'ith
cease and desist from:

A, Representing, directly 01' by implication , that:
I, Respondent s polish imparts to an nutomobile s surface

a protective finish or dept.h of luster '\vhich is pennanent
or which remains YlrtualJy unchanged throughout the life
of the sudacc.

2. The application of respollcte.nfs polish impart.s to an
automobile s surface a finish that cannot be scratched ,,"ith

fingernails,
3. The a,pplication of a coat.ing of responc1enCs polish to

an lautomobile s surface can only be remoyec1 by the lIse of
sandpaper or phosphoric acid , or any othcr similarly C011-

stitulBd substance.

4, The use of respondent s automobi1e polish "will protect
an automobiJc s surface from rust pcrmnnently, 01' for Hny
period longer than is the faet.

5. Any foreign substance wi11 be prc,"ented from sticking
to an antomobile s finish after application of respondent

polish , or t.hat fingerprints and bugs will not stick to all
automobile s surface after application of rcspondent:s pol-

ish.
6. After application of respondent"s po1ish to an auto.

mobile s surface , the finish "i1l not. be aflected by the ultra.
violet. rays of the sun , or ,'\ill not oxidize in sunlight.

7, The application of responden(s polish to the snrfacE'

of boats will increase the boat s speed by 3 to 3 knots, or

bv any amount Inore than is the fnct.
. 8, The applicat.ion of respondent' s polish to the sudace
of automobiles will increase the automobile s speed by 5

miles per h0111' : or by a,ny amonnt more than is the fact.
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o. Responc1ent s polish is being l1sed by commercial or
military air authorities to shield or protect aJuminum jet
aircraft.

10. Hesponde.nt:s polish is generally being nsed at the

Indianapolis SpeechnlY, or any other SpeechTay or auto
race course, for the purpose of increasing the speed of rac-

mg cars.
11. Hespondenfs polish imparts a coating of glass to an

antomobile s surface.

12. Hespolldent:s polish is composed 01 or eoutains glass.
13. R.espondenes polish is composed of a radioactive

chemical combined with X-ray that c1issoh-es glass into
liquid glass , 01' that respondent' s polish acts by depolariz.

jng dirt hke bTO opposite nlagnets pushing the dirt apart.
14. .After apphcation to an al1tomobile s surface , respolld-

enfs polish beCDrlleS a.s hard as auto \vindshielcl g1ass.
15. HespondenCs polish neycr wears out.
16. Hespondcnes polish does not contain silicone.
17. Respondenes polish has been subjected to perform-

ance tests in ,vhich it was eompa.rec1 to 148 different brands
of automobile polish , or compared to any number of C01E-

peting brands of polish that is more than the fact.
18. H,cspondenfs polish was found to be superior to all

other brRncls of polish on the market as a result of tests.
19. Respondenes polish has the same electron structure

or the same molecular structure, as acrylic paint.

20. Hespondcnt openltes, maintains, controls or O\vns a
laboratory, or a number of laboratories, for the formula-
tion , testing analysis 01' production of automobile polish
or any other product.

21. Respondent has earned a doctorate degree in chem-

istry, or any related scientific field, or that respondent has

scientific or technical experience which he has utilized in the
formulation of automobile polish , 01' any other product.

22. Respondent is, or has been, engaged in spa,ce rc-
search or development , or research or development jn any
reJated fieJd , under the sponsorship or employ of, or ..ffEa.
tion with, the 1Jnited States Government.

23. Persons who sell respondent:s polish win earn, or
ma,y reasonably expect to earn , one million donars , or any
specified amount of money when such amount is in excess
of that which respondent can establish as being the earn-
ings such person may reasonably expect to achieve.
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24. Respondent has earned one mi11ion dol1al's through
sales of automobile polish, or any specified amount of money
hen such amount is in excess of that which respondent

call establish as being his earnings.

25. Hesponc1enfs volume of sRIes in his first veal' of
business was in excess of 011e million dollars, or that re-
spondenrs sales in any period have been any specified
amount of money ,,'hen snch amount is in excess of that
\\'hieh respondent can establish as being his siLles, for the
period stated.

26. Che.nical companies, such as E. I. Dl1 Pont de :Yem-

QUI'S &, Co. , Inc. , or any companies , have offered respondent
over three million dollars, or any amount, for the purchase
of the formula for the automobile polish "hleh he sells.

27. Respondent is tbe mmer oJ the JormuJa for the a \lto.
mobile polish whic.h he sens, or tha.t he manuJactures the
procluc.t.

28. The aclyel'tising literature clisselHinatecl by respondent
for his automobile polish has been given the apprm-al of

tbe Fedeml Trade Commission, the l nited Stales Post Of.
Dce Department, the Canadian Government , or the gon rn-
ments of or agencies of any other countries; or that respond-
enrs advert.ising has been approved by Better Business
Bureaus or by Chambers of Commerce; or that respondent
automobile polish has been tested by. or its elaims approyed
by, the. Kational Bureau of Standards , the Fooel and Drug
Administration , or any othe.r goverllnent. agency.

B. rsing the \yords "Liquid G1ass \ or any oiher name of

simi1ar import or meaning, as a name for , or to describe or reteI'
, respondent s autOlHobile polish.
C, Using the \\ord

, :'

Laboratories , or any other ,yord 01'

similar import or meaning, as pan of any trade or corporate
name or in any other manner, to describe or refer to respondeJ1fs
business , unless respondent does in faet operate , maintain, con-

trOt or own a laboratory.
D. :Misreprese.nting, in any manner:

1. The permanence : proiecti,-e qUfllitie , impel'. i01lSm'

to scratching or rellO\- lll , rust prc\-entiol1 01' pr01ection , 01'

nn:: odlcr ch(ll',1(:t('dstic or (l1wlitie:: of l'eSpOlldell( pol
01' of nny product.

:2. The composition. illgrrc1ients: 01' lliHlll'e of Cle C'onrent.
of respondent s polish, or of any product.
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3. The nature of respondent's business , education , qnali-
fications or experience, or the nature or results of any test
conducted on any product.

4. The amount or nature of the earnings that have been
achieved, or will be achieved, by respondent, respondent'
business, or by pe.rsons who sell respondent' s product.

E. Placing in the hands of distributors , jobbers, dealers, re
tailers, or others , means and instrumentalities by and through
which they may deceive and mislead the purchasing public in
the manner or as to the things hereinabove prohibited.

It is further ordered That the respondent herein shall , within
SIxty (60) days after service upon him of this order, fie with the
Commission a report in writing setting forth in detail the manner
and form in which he has complied with this order.

Ix THE MATTER OF

MID. AMERICA FOOD SERVICE , INC. , ET AL.

CONSENT ORDER, ETC., IX REGARD TO TilE ALLEGED VIOLATION OF THE

:FEDERAL TR--IDE C03-pnSSION ACT

Docket C- t08. Compla.int , Feb. 1964-Decision, Feb. "i , 196-

Consent order requiring River Forest , Ill., distributors of freezers antI foods
by means of a so-called "freezer-food plan , to eease making a variety of
false representations concerning their time in business , o,vnersbip of their
O\vn food processing plants, size and manner of operations, guarantees,
prices , terms and conditions of sale , among other false daims as in the order
below.

CO:;\IPL--'XT

Pursuant to the provisions of the Federal Trade Commission Act
and by virtue of the authority vested in it by saiel Act, the Federal
Trade Commission, having reason to believe that. I1c1-America Food
Service, Inc. , a corporation , and Leonard A. Ferrara. , individua.lly
and as rUl oilcer of said corporation , hereinafter referred to as re-
spondents, hll\ e ,- ioInted the pm-isions of said _Act , and .it appearing
to the Commission that a. proceeding' by it. in rcspect thereof would
be in the public intcrest, hereby issues its complaint, stathg its
charges in that respect as follo\ys:

PARAGRAPH 1. Respondent :Mid-

---

\.merica Food Service, Inc. , is a

corporation orga.nized , existing and doing business under and by vi1'-
24-0G9--70---5


