I~ taE MATTER OF
CHINCHIILLLA RANCHERS, INC,, ET AL

‘CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION ACT

Docket C-820. Complaint, Aug. 27, 196}—Decision, Aug. 27, 1964

‘Consent order requiring two Evansville, Wisc., sellers of chinchilla breeding stock
to cease making exaggerated earning claims, misrepresenting the quality of
their stock, deceptively guaranteeing the fertility of their stock, and
misrepresenting their services to purchasers.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act,
-and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe that Chinchilla Ranchers,
Inc., a corporation, and Marie Roberts, individually and as an officer
of said corporation, and National Chinchilla Ranches, Inc., a corpora-
tion, and Keith E. Meixell, individually and as an officer of said
corporation, hereinafter referred to as respondents, have violated the
provisions of said Act, and it appearing to the Commission that a
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proceeding by it in respect thereof would be in the public interest,
hereby issues its complaint stating its charges in that respect as follows:

Paraeraprr 1. Respondent Chinchilla Ranchers, Inc., is a corpora-
tion organized, existing and doing business under and by virtue of the
laws of the State of Wisconsin, with its principal office and place of
business located at Route 1, Evansville, Wisconsin.

Respondent Marie Roberts is an individual and is an officer of
Chinchilla Ranchers, Inc., and its sole stockholder. She formulates,
directs and controls the acts and practices of the corporate respondent,
including the acts and practices hereinafter set forth. Her address is
the same as that of the corporate respondent.

Respondent National Chinchilla Ranches, Inc., is a corporation
organized, existing and doing business under and by virtue of the laws
of the State of Indiana, with its principal office and place of business
located at Route 1, Evansville, Wisconsin.

Respondent Keith E. Meixell is an individual and is an officer of
National Chinchilla Ranches, Inc. He, together with Marie Roberts,
formulates, directs and controls the acts and practices of the corporate
respondent, including the acts and practices hereinafter set forth.
His address is the same as that of the corporate respondent.

Par. 2. Respondents are now, and for some time last past have been,
engaged in the advertising, offering for sale, sale and distribution of
chinchilla breeding stock to the public.

Par. 3. In the course and conduct of their aforesaid businesses,
respondents now cause, and for some time last past have caused, their
said chinchillas when sold to be shipped from their place of business
in the: State of Wisconsin.to purchasers-thereof located in various other
States of the United States, and maintain, and at all times mentioned
herein have maintained, a substantial course of trade in commerce,
as “commerce” is defined in the Federal Trade CommissionAct.

Par. 4. In the course and conduct of their aforesaid businesses,
and for the purpose of obtaining the names of prospective purchasers
and inducing the purchase of said chinchillas, the respondents make
numerous statements and representations in direct mail advertising
and through the oral statements and display of promotional material
to prospective purchasers by their salesmen with respect to the breed-
ing of chinchillas for profit without previous experience, the rate of
reproduction of said animals, the expected return from the sale of
their pelts, the market value of said animals as breeding stock, their
quality, their hardiness and freedom from disease, the selection of
producers by area and the limitation of the number of animals sold,
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and the training, assistance and organization of breeders to be made
available to purchasers by respondents.

Typical and illustrative, but not all inclusive of the said statements
made in respondents’ direct mailing advertising and promotional
literature are the following:

There is no experience needed in order to succeed.

FINANCIAL INDEPENDENCE

YOU CAN BE YOUR OWN BOSS—by starting with three (3) mated pair
of top quality CHINCHILLAS on our warranted plan, and it would not be unnor-
mal for them in 4 years to produce approximately 50 mated pair of top quality
breeding stock. If you'll multiply this by $23 per pelt it will amount to quite a
comfortable annual income.

THESE ARE CONSERVATIVE F—&CTS THAT ARE ACTUALLY
HAPPENING EVERY DAY!!!

To purchasers of our breeding stock we offer a complete advisory service,
housing, diets, etc., and the benefits of our experience throughout the years.

WITHOUT OBLIGATION, vour FREE illustrated Booklet explaining the
facts of the CHINCHILLA industry.

Par. 5. By and through the use of said statements and representa-
tions made by respondents in advertising and promotional literature
and in the oral presentations made by their salesmen, respondents
represent directly or indirectly that:

1. The breeding of chinchillas for profit requires no previous
experlence :

. Chinchillas sold by respondents are top quality bleedmﬁ stock
a.nd have a market value ranging from $800 to $3500 a pair.

3. Every mated pair-of chinchilla breeding stock offered for sale or
sold by respondents will produce 22 pairs of chinchilla breeding stock
in three years; that three pairs of chinchillas purchased from repond-
ents will within four years produce at least fifty mated pairs of top
quality breeding stock ; and that such fifty pairs of chinchillas will pro-
duce two hundred or more chinchillas with top quality pelts for the
pelting market each year thereafter.

4. Pelts from the offspring of respondents’ breeding stock generally

_sell for $25 to $80 per pelt.

5. That the fifty pairs of chinchillas raised from breeding stock pur-
chased from respondents will produce an annual net income of $5,000
within four years and of $25,000 within five years.

6. Purchasers of respondents’ chinchillas would receive from the sale
of offspring as breeding stock from $150 to $400 for a single chinchilla
or from $300 to $800 per pair of chinchillas depending upon the qual-
ity of the animals.



CHINCHILLA RANCHERS, INC., ET AL. 595
592 Complaint

7. It is practicable to raise chinchillas in the home and large profits
can bemade in this manner. :

8. Chinchillas are free from disease and are not affec’ ed by high tem-
perature and humidity.

9. Respondents will buy offspring from chmcth purchased from
them for pelting and for breeding purposes: and that purchasers would
receive from respondents $25 per animal purchased for peltmg and
$150 per animal purchased for breeding.

10. Respondents will buy back chmchllha from persons who are dls-
satisfied with their purchase.

11. That the Willard H. George Grading System used by respond-
ents is an accepted standard in the chinchilla industry for determining
the quality of chinchilla breeding stock: and that score sheets record-
ing the grading of animals under that system are generally accepted
by the chinchilla industry as proof of the quality of the chinchillas pur-
chased from respondents.

12. Respondents’ chinchilla breeding stock is =old onlv to a few per-
sons in each county or locality.

13. Purchasers of respondents’ breeding stock have been selected to
breed chinchillas for resale by respondents.

14. Purchasers of respondents’ chinchilla breeding stock by virtue
of their purchase would become members of an association of chin-
chilla breeders under 1espondents’ leadership.

15. Specialized training in the breeding and care of chinchillas
would be given to purchasers of respondents’ chinchilla breeding stock.

16. Purchasers of respondents’ breeding stock would receive the
benefit of respondents’ exper'lence in breedmcr chinchillas acquired over
the years.

Par. 6. Intruth and in fact:

1. The breeding of chinchillas for profit requires specialized knowl-
edge in the feeding, care and breeding of said animals much of which
must be acquired through actual experience.

2. Chinchillas sold by respondents are not top quality breeding stock
and do not have a market value ranging from $800 to $3,500 a pair.

3. In most cases mated pairs of respondents’ chinchillas will not
produce 22 pairs of chinchilla breeding stock in three years; and three
pairs of chinchillas purchased from respondents will not, in most cases,
produce fifty mated pairs of top quality chinchilla breeding stock
within four years; and said fifty pairs of offspring will rarely, if ever,
produce as many as two hundred top quality pelts each year.

4, A purchaser of respondents’ chinchillas could not expect to re-
ceive from $25 to $80 for each pelt produced since some pelts are not
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marketable at all and others would not sell for $25 but for substantially
less than that amount.

5. Fifty pairs of chinchillas raised from respondents’ breeding stock
will not produce a net annual income of $5,000 within four years and
of $25,000 within five years.

6. Purchasers of respondents’ chinchillas would not receive from the
sale of offspring as breeding stock from $150 to $400 for a single chin-
chilla or from $300 to $800 for a pair of chinchillas except, perhaps, in
arare or exceptional case.

7. Tt is not practicable to raise chinchillas in the home and large
profits cannot be made by raising chinchillas in such manner.

8. Domesticated chinchillas are susceptible to pneumonia and other
diseases and they do not tolerate high temperature and humidity.

9. Respondents will seldom buy offspring from chinchillas pur-
chased from them for breeding or pelting purposes; and in those
exceptional instances where such chinchillas are purchased respond-
ents do not pay $25 for each animal purchased for pelting or $150 for
each animal purchased for breeding.

10. Respondents will not buy back chinchillas from purchasers who
are dissatisfied with their purchase.

11. The Willard H. George Grading System is not an accepted
standard in the chinchillas industry for determining the quality of
chinchilla breeding stock and score sheets recording the grading of
animals under that system are not generally accepted by the chinchilla
industry as proof of the quality of chinchillas purchased from
respondents. :

12. Sales of respondents’ chinchilla breeding stock is not limited to
a few persons in each county or locality.

13. Purchasers of respondents’ chinchillas have not been selected to
breed chinchillas for resale by respondents.

14. Purchasers of respondents’ breeding stock do not become part
of an association of chinchilla breeders by virtue of their purchase nor
do respondents have such an association under their leadership.

15. Purchasers of respondents’ breeding stock are not given spe-
cialized training in the care and breeding of chinchillas.

16. Purchasers of respondents’ breeding stock do not receive the
benefit of respondents’ experience in breeding chinchillas.

Therefore the statements and representations as set forth in Para-
graphs Four and Five hereof were and are false, misleading and
deceptive.

Par. 7. In the course and conduct of their business, at all times
mentioned herein, respondents have been in substantial competition
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in commerce, with corporations, firms, and individuals in the sale of
chinchilla breeding stock.

Par. 8. The use by respondents of the aforesaid false, misleading and
deceptive statements representations, and practices has had, and now
has, the tendency and capacity to mislead members of the purchasing
public into the erroneous and mistaken belief that said statements
and representations were and are true and into the purchase of substan-
tial quantities of respondents’ chinchillas by reason of said erroneous
and mistaken belief. As a consequence thereof, substantial trade in
commerce has been, and is being, unfairly diverted to respondents
from their competitors and substantial injury has thereby been, and
is being, done to competition in commerce.

Par. 9. The aforesaid acts and practices of the respondents, as herein
alleged, were and are all to the prejudice and injury of the public and
of respondents’ competitors and constituted, and now constitute, un-
fair and deceptive acts and practices and unfair methods of compe-
tition in commerce, in violation of Section 5 of the Federal Trade
Commission Act.

Deciston anp Orper

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Deceptive Practices
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with violation
of the Federal Trade Commission Act; and

The respondents and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by
the respondents of all the jurisdictional facts set forth in the aforesaid
draft of complaint, a statement that the signing of said agreement is
for settlement purposes only and does not constitute an admission by
the respondents that the law has been violated as alleged in such com-
plaint, and waivers and provisions as required by the Commission’s
rules; and

The Commission, having reason to believe that the respondents have
violated the Federal Trade Commission Act, and having determined
that complaint should issue stating its charges in that respect, hereby
issues its complaint, accepts said agreement, makes the following juris-
dictional findings and enters the following order:

1. Respondent Chinchilla Ranchers, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the
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State of Wisconsin, with its office and principal place of business
located at Route 1, Evansville, Wisconsin.

Respondent Marie Roberts is an officer of Chinchilla Ranchers, Inc.,
and her address is the same as that of the corporation.

Respondent National Chinchilla Ranches, Inc., is a corporation
organized, existing and doing business under and by virtue of the laws
of the State of Indiana with its office and principal place of business
located at Route 1, Evansville, Wisconsin.

Respondent IKeith E. Meixell is an officer of National Chinchilla
Ranches, Inc., and his address is the same as that of the corporation.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.

’ ORDER

It is ordered, That respondents Chinchilla Ranchers, Inc., a corpora-
tion and its officers, and Marie Roberts, individually and as an officer
of said corporation, and National Chinchilla Ranches, Inc., a corpora-
tion, and its officers, and Keith E. Meixell, individually and as an
officer of said last named corporation, and respondents’ agents, rep-
resentatives and employees, directly or through any corporate or
other device, in connection with the offering for sale, sale or distribu-
tion of chinchilla breeding stock in commerce, as “commerce” is defined
in the Federal Trade Commission Act, do forthwith cease and desist
from:

1. Representing, directly or by implication, that breeding chin-
chillas for profit can be undertaken without previous knowledge
or experience in the feeding, care and breeding of such animals.

2. Representing, directly or by implication, that chinchillas
sold by respondents are top quality stock or that they have a mar-
ket value of from $800 to $8,500 a pair; or misrepresenting in any
manner the quality or market value of chinchillas sold by
respondents.

3. Representing, directly or by implication, that any given
number of mated pairs of chinchillas purchased from the respond-
ents or the offspring of said chinchillas will produce during a
stated period of time breeding stock or pelts of a certain quality
in any number or quality in excess of that usually and customarily
produced by chinchillas sold by respondents or the offspring of
said chinchillas.

4. Representing, directly or by implication that chinchilla pelts
produced from respondents’ breeding stock will be worth any
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amount in excess of that usually received by other purchasers of
respondents’ breeding stock for pelts of like grade and quality.

5. Representing, directly or by implication that fifty pairs of
chinchillas will produce an annual net income of $3,000 within
four years or $25,000 within five years; or that the net earnings or
profits which may be derived from raising chinchillas is any
amount in excess of the amount usually and customarily earned
by breeders of chinchillas purchased from respondents.

6. Representing, directly or by implication that purchasers of
respondents’ chinchilla breeding stock will receive from the sale
of offspring as breeding stock from $150 to $400 for a single
chinchilla or from 300 to §800 per pair of chinchillas or any other
amount in excess of that usually and customarily received for
animals sold as breeding stock by purchasers of respondents’
chinchillas.

7. Representing, directly or by implication, that it is practicable
to raise chinchillas in the home or that large profits can be made
in this manner.

8. Representing, directly or by implication, that chinchillas
are free from disease or that they are not affected by high temper-
ature and humidity.

9. Representing, directly or by implication, that respondents
in other than exceptional instances will buy offspring from chin-
chillas purchased from them for breeding or pelting purposes; or
that respondents will pay $25 for each animal purchased for pelt-
ing or will pay 8150 for each animal purchased for breeding or
will pay any other amount or amounts in excess of that generally
paid by respondents for animals of like grade and quality.

10. Representing, directly or by implication, that respondents
will buy back chinchillas from persons who are dissatisfied with
their purchases. :

11. Representing, directly or by implication, that the Willard
H. George Grading System is an accepted standard in the chin-
chilla industry for determining the quality of chinchilla breeding
stock ; or that score sheets recording the grading of animals un-
der that system are generally accepted by the chinchilla industry
as proof of the quality of the chinchillas purchased from
respondents.

12. Representing, directly or by implication that sales by re-
spondents of their chinchilla breeding stock are limited to a few
persons in each locality or area.

13. Representing, directly or by implication, that purchasers

356-438—70 39
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hereby issues it complaint, stating its charges in that respect as
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to the facts, that said books are new books published under the titles
set out thereon.

Therefore, the aforesaid statements and representations contained
in this paragraph were and are false, misleading and deceptive.

Par. 5. The said disclosures on the front cover of respondents’ said
books that such books are abridged, and the manner in which the new
titles are set out in relation to the original titles, do not constitute
adequate notice of such abridgment or the fact that said books are
reprints under a new name, in that such disclosures are not noticeable
to prospective purchasers and are not displayed in such a manner or
position as readily to attract the attention of prospective purchasers.
Moreover, the appearance of the original title in small inconspicuous

type, as aforesaid, has the tendency and capacity to lead some members

of the purchasing public into the mistaken belief that said title is a
subtitle and not the title under which the same book was published
originally.

Par. 6. Among the books sold by respondents, as aforesaid, are cer-
tain books which contain essays, articles or short stories written by
well known authors. Respondents print the name or names (usually
one name) of the popular author or authors on the front cover, spine
and title page of a given bock in such manner as to indicate at first
glance that the well known author has written or authors have written
either the entire contents or a substantial portion of the book.

Typical of this practice is the respondents’ publication, £506. At
the top of the front cover of the said book in large and conspicuous
capital letters is the name, “medrxeway.” Directly below the afore-
said name in smaller and less conspicuous capital letters is the legend,
“THE SECRET AGENT'S BADGE OF COURAGE.” At the bottom of the front
cover in still smaller and less conspicuous capital and lower case letters
is the following legend, “The world's greatest spy stories edited by
Kurt Singer with Eric Ambler, Pearl Buck, Joseph Conrad and
others.” The title page of the aforesaid book bears the following legend
in the following manner, “THE SECRET AGENT'S BADGE OF COURAGE
Ernest Hemingway.” The spine of the aforesaid bock bears the follow-
ing legend in the following manner, “meymIzeway The Secret Agent’s
Badge of Courage.”

In truth and in fact, “The Secret Agent’s Badge of Courage” is a
one page essay written by the well known author, the late Ernest
Hemingway; said essay appears on page 158 of the aforesaid book.
The said book contains 158 pages and the remaining 157 pages contain
essays, articles and short stories written by other authors.



BELMONT PRODUCTIONS, INC., ET AL. 603
600 Complaint

Another example of the aforesaid practice is the respondents’ pub-
lication, 232. At the top of the front cover of the said book in large
and conspicuous capital letters is the name, “mrwin smaw.” Directly
below the aforesaid name in equally large and conspicuous capital
letters is the legend, “THE DAY THE WAR ENDs.” Directly below this and
as a part of or continuation of the aforesaid legend in smaller and
less conspicuous lower case letters is the following, “and other exciting
battlefield stories.” At the bottom of the front cover in small and
inconspicuous type is the following legend, “Selected from the $3.95
best-seller Civilians Under Arms. Edited by Herbert Mitgang.” The
title page of the aforesaid book bears the following legend in the fol-
lowing manner, “THE DAY THE WAR ENDS IRWIN sHaw.” The spine of
the aforesaid book bears the following legend in the following manner,
“THE DAY THE WAR ENDS IRWIN SHAW.” :

In truth and in fact, “THE pAY THE WaR ENDS” is a two page article
written by the well known author, Irwin Shaw; said article appears
on pages 120 and 121 of the aforesaid book. The book contains 140
pages and the remaining 138 pages contain essays, articles and short
stories written by other authors.

Respondents also publish certain books which feature the name of
a well known person on the front cover, spine and title page, in such
manner as to indicate at first glance that the well known person has
written or authored either the entire contents or a substantial portion
of the book.

Typical of the practice is the respondents’ publication L619. At the
top of the front cover of said book is the legend, “The Threatening
Prelude to World War III ... Authentic Soviet Blueprint For World
Conquest.” Directly below the aforesaid legend in large and conspicu-
ous type is the title, “KHRUSHCHEV'S MEIN KaMPF.” At the bottom of
the said front cover in conspicuous, contrasting type is the following
statement, “VVith Background By Pulitzer Prize Winner HARRISON E.
sALISBURY Specialist in Soviet Affairs, The New York Times.” The
title page of the aforesaid book bears the following legend in the fol-
lowing manner, “EHRUSHCHEV'S MEIN KAMPF with Background by
Pulitzer Prize Winner HARRISON E. SALISBURY, Specialist in Soviet
Affairs for The New York Times.”

Said statements and misrepresentations thereby represent, directly
or by implication, that this publication is either written or anthored
by Nikita Khrushchev, Soviet Premier and Chairman of the Council
of Ministers for the Soviet Union. Said statements and representations
are further enhanced by the back cover, which contains a picture of
Nikita Khrushchev, and the following statement beneath his picture:
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NETa

No chapter of Hitler's MEIN KAMPTE ever spelled out a dictator's goal more
clearly.—Time Magazine
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of respondents’ competitors and constituted, and now constitute, unfair
methods of competition in commerce and unfair and deceptive acts
and practices in commerce, in violation of Section 5 of the Federal
Trade Commission Act.

Ar. T homas J. W hitehead for the Commission.
Air. Benjamin £, Winston of New Yoik, N.Y., for the respendents.

Intrist Decrsion oy WALTER B. Jomxsex, Heiring EXAMINER
JULY 13, 196+

In the complaint 1¢suc by the Commission on January 10, 1964,
lnE‘, TesRond lar

with violating the Federal Trade Com-
zadequntef}' .h sclose that certain of the

: 1 <istribute in commerce, ars
D.b 1r1 aents, thet new titles are given to certain books which are
“ep‘-'m. , and that subs ,-':1 parts of certain books are not written

by the persons whose names are featured thereon. It is alleged that
su h cts ave “the le""l ¥ to lead a substantial portion
of the purchasing pu 31 into the mistaken and erronecus belief that
._*zucfi ooks ave con unabridge Tw or arenew and criginal publi-
L books aw written in whele or in substantial part

2 naimes fu © uatm'eﬂ

1
1

luu:. admitting
of m complaint, and
er of the hearing exam-
ad 1‘0 Le held on Javeh 18,
the pre-hearing confer-
octiate with the view
s, On June 23, 1964,
draw their or'nmm

to the "om';} 1 toand to fils a substitute answer submitted
with the motion. The substitute answer reads:

COME NOW, personally, the uudersigned respondents in the above-mentioned
procecding and answering the complaint, state as follows, in the interest of a
expeditious termination of the proceeding and solely for the purposes of th1.>
prcceeding and for ne other purneses:

1. That they elect not to further contest the allegations of fact get forth in
the Complaint and that, pursuant to Section 3.5(b) (2) of the Commission’s Rules
of Practice, ther admit all the material allegations of the Complaint.*

tSection 3.5(0Y(2) of the Commission's Nules reads:
“(2Y If allegations of compivint ave admitted.—Itf the respondent elects not to contest
the allegations of fact set forth in the complaint., his answer shall consist of a statement
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An order was entered granting leave to respondents to file the sub-
stitute answer. Along with the aforementioned motion, there was
submitted to the hearing examiner a stipulation executed by counsel
supporting the complaint and the respondents, together with their
attorney, which was received in the record, setting forth a proposed
order that they considered appropriate to be entered in connection
with the disposition of this case. The proposed order is identical with
the form of order set forth in the complaint “which the Commission
has reason to believe should issue if the facts are found to be as alleged
in the complaint.”

FINDINGS OF FACT

Upon consideration of the record herein, the hearing examiner makes
the following findings of fact and conclusions:

Respondent Belmont Productions, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the
State of New York, with its office and principal place of business
located at 66 Leonard Street in the city of New York, State of New
York.

Respondents John L. Goldwater, Louis H. Silberkleit, Stanley P.
Morse and Maurice Coyne ave officers of the corporate respondent.
They formulate, direct and control the acts and practices of the cor-
porate respondent, including the acts and practices hereinafter set
forth. Their address is the same as that of the corporate respondent.

Respondents are now, and for some time last past have been engaged
in the offering for sale, sale and distribution of paper-backed books
to distributors and retailers for resale to the public.

In the course and conduct of their business, respondents now cause,
and for some time last past have caused, their said products, when
sold, to be shipped from their place of business in the State of New
York to purchasers thereof located in various other States of the
United States and in the District of Columbia, and maintain and at
all times mentioned herein have maintained, a substantial course of
trade in said products in commerce, as “commerce” is defined in the
Federal Trade Commission Act.

that he admits all of the material allegations to be true. Such an answer shall constitute
a waiver of hearings as to the facts alleged in the complaint, and together with the com-
plaint will provide a record basis on which the hearing examiner shall file an initial
decision containing appropriate findings and conclusions and an appropriate order disposing
of the proceeding. In such an answer the respondent may, however, reserve the right to
submit proposed findings and conclusions and the right to appeal the initial decision to
the Commission under § 3.227,



BELMONT PRODUCTIONS, INC., ET AL. 607
600 Initial Decision

Among the books sold by respondents, as aforesaid, are reprints of
books from which portions of the text have been deleted ; and there are
certain other reprints sold as aforesaid which bear different titles
from those under which such books were originally published. Re-
spondents in some cases have disclosed the fact of such abridgment
by printing such legends as “Uncensored Abridgment,” “Authorized
Abridgment” and “Authorized Condensation” in small, inconspicu-
ous letters on the lower right corner of the front covers of the afore-
said books.

Respondents do not give any notice of abridgment on the title page
of the said books.

In the case of reprints bearing new titles, the new titles are printed
in large letters on contrasting backgrounds on the front covers and
the original title is printed in small, inconspicuous type either on the
lower right or left corner of the front cover or under the new title
without sufficient disclosure to indicate the significance and meaning
of the original title.

Through the use of the new titles in place of the original titles, in
the manner aforesaid, respondents thereby represent or imply, con-
trary to the facts, that said books are new books published under the
titles set out thereon.

Therefore, the aforesaid statements and representations contained in
this paragraph were and are false, misleading and deceptive.

The said disclosures on the front cover of respondents’ said books
that such books are abridged, and the manner in which the new titles
are set out in relation to the original titles, do not constitute adequate
notice of such abridgment or the fact that said books are reprints
under a new name, in that such disclosures are not noticeable to pro-
spective purchasers and are not displayed in such a manner or position
as readily to attract the attention of prospective purchasers. Moreover,
the appearance of the original title in small inconspicuous type, as
aforesaid, has the tendency and capacity to lead some members of the
purchasing public into the mistaken belief that said title is a subtitle
and not the title under which the same book was published originally.

Among the books sold by respondents, as aforesaid, are certain books
which contain essays; articles or short stories written by well known
authors. Respondents print the name or names (usually one name) of
the popular author or authors on the front cover, spine and title page
of a given book in such manner as to indicate at first glance that the
well known author has written or authors have written either the entire
contents or a substantial portion of the book.



608 FEDERAL TRADE COMMISSION DECISIONS
Initial Decision 66 F.T.C.

Typical of this practice is the respondents’ publication, Z506. At
the top of the front cover of the said book in large and conspicuous
capihl letters is the name, “mEsuNeway.” Directly below the aforesaid
name in smaller and less consj ncuous capital letters is the legend, “rur
SECRET AGENT'S BADGE OF COURAGE.” At the hottom of the front cover
in still smaller and less conspicuous capital and lower case letters is
the following legend, “The world’s greatest spy stories edited by Kurt
Singer with Eric Ambler, Pearl Buck, Joseph Conrad and others.”
The title page of he &foreqmc( book bears the following legend in the
following manner, “THE SECRET AGENT'S BADGE OF COURAGE Krnest
Hmmnoway The spine of the qforesmd book bears the following
legend in the following manner, “mesaNeway The Seeret Agent's
Badge of Courage.” '

In truth and in fact, “The Secret Agent’s Badge of Courage™ is a
one page essay written by the well known author, the late Ernest
Hemingway; said essay appears on page 158 of the aforesaid book.
The said book contains 158 pages and the remaining 157 pages contain
essays, articles and short stories written by otheL authors

Another example of the aforesaid pmrﬁm isthe 1‘espondents’ publi-

cation, 232. At the top of the front cover.of the said hook in large and
conspicucus capital letters is the name, “1rwix siivw.” Dirvectly below
the aforesaid name in equally }.al’gfe and conspicucus capital letters is
the legend, “THE DAY THE WaR EXDS.” Directly helow this and asa part
of or continuation of the aforesaid legend in smaller and less conspie-
uous lower case letters is the fcllowing, “and other exciting hattl efield
stories.” At the bottom of the front cover in small and mconspicncus
tvpe is the following legend. “=elected from the $2.95 1 0?1‘-%‘1181’ Civil-
ians Under Arms, ,.Jdlted by Herbert Mitgana.” 1f> paare of the
aforesaid book bears the followi ing legend in th
“THE DAY THE WAR ENDS IRWIN saw.” The spine of
bears the following legend in the foliowing manner, ¢
NDS TRWIN SHAW.”

Intruth and fact, “THE DAy THE WAR E¥Ds” 15 a F=vo prae article writ-
ten by the well known author, Trwin Shaw: eaid avticl
1

M

ages 120 and 121 of the aforesaid book. The hosk comtains

ve, articles and short sten

nd the remaining 138 pages contain ez
‘ritten by other authors.

Respondents also publish certain bosks which feature the name of 2
well knovwn person on the front cover, spine and title nage. in such man-
ner as to indicate at first glance that the well known persen has written
or authored either the entire contents or a substantial portion of the
book.
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Typical of the practice is the rc<ponaenf publication L578. At the
top of the front cover of said buoh is the legend, “The Threatening
Prelude to World War III * * Autlxen’uc Soviet Blueprlnt Por-
World Conquest.” Directly below the aforesaid legend in large and
conspicucus type is the title, “mzrusicHEV'S EIN EAMPF.” At the
bottem of the said front cover in con:‘spicuou.@, contrasting type is the
following statement, “With Background By FPulitzer Prize Winner
TARRISON I. SALISBURY Specialist in Seoviet Affairs, The New York
Times.” The title page of the aforesaid hook bears the following lep-
end in the following manner, “KHRUSHCHEEY'S MEIN EaderF with Back-
ground by Pulitzer Prize Winner HaRRISON T. s4L1ssURTY, Specinlist in
Soviet Affairs for The New Yerk Times.”

Said statements and misrepresentations thereby if, divectly

or by implication, that this publication is either writ wthored by
Nikita Khrushchev, Soviet Premier end Cheivman of the Council of
Ministers for the Soviet Union. Baid statements and rep ations

1

ara further enhanced by the back cover, which centains a picture of Ni-

J

Irits Thrushehev, and the following statement uenm(h his picture:

No chapter of Hitler's MBEIN IKAMPPF ever speiled out a dictator's goal more
cleariy.—Time Magazine

Tn truth and in fact, said publication is net writien or aunthored by
Nilat ‘o }' h ‘bll"l‘eﬂ' In fact, the main body or text of the book is a
Sdraft” of he “Frogram o_l the Soviet Communist Pavt v, This dis-

doq re &P 1 5 1 inconspicuousty on the unnunbered page 3 of the pub-

llcation wherein it states:

Phis Belmont paperback containg the complete text of the draft program of the

Soviet Communist Parx\\, an exclusive background published by special arrange-
men* with Harrison B. Salisbury, and the authentic Rulez of the Commurnist
Party—as given by the Party itself—stating plainly what i eans to be a mem-
ber of the Communist Party.

By and through the use of the names of well known authors and
persons, 88 ‘horﬂsmo, Lem)omk o thereby vepresent contrary to the

fact, hw aid books are written W'hole or in substantial ixnt.- by the
well Lno\\ n uvtnom ' persons \‘fhose names are featured on the front
covers, spines and title pages.

Therefore, the ‘Lfor\;md statemants and representations contained
in this paragraph were and are false, misleading and deceptive.

The respondents’ said acts and practices further serve to place in
the hands of others the means and instrumentalities through which
the purchasing public may be misled with respect to the abridgment,
prior publication and authorship of respondents’ books.
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The failure of respondents to make adequate disclosure that certain
of their books are abridgments, and that certain of their books to which
they have given new titles are not different from the books of which
they are reprints, and that certain of their books are not written in
whole or in substantial part by the authors or persons whose names
are featured has had, and now has, the tendency and capacity to lead
a substantial portion of the purchasing public into the mistaken and
erroneous belief that said books are complete and unabridged, or
are new and original publications, or that said books are written in
whole or in substantial part by the authors or persons whose names
are featured, and to induce a substantial portion of the public to pur-
chase respondents’ books by reason of said mistaken and erroneous
belief.

In the course of their business, at all times mentioned herein, re-
spondents have been in substantial competition, in commerce, with
corporations, firms and individuals in the sale of books of the same
general nature and kind as that sold by respondents.

The aforesaid acts and practices of respondents, as herein found,
were and are all to the prejudice and injury of the public and of
respondents’ competitors and constituted, and now constitute, unfair
methods of competition in commerce and unfair and deceptive acts
and practices in commerce, in violation of Section 5 of the Federal
Trade Commission Act. '

ORDER

It is ordered, That respondents, Belmont Productions, Inc., a cor-
poration, and its officers, and John L. Goldwater, Louis H. Silberkleit,
Stanley P. Morse and Maurice Coyne, individually and as officers of
said corporation, and respondents’ agents, representatives and em-
ployees, directly or through any corporate or other device, in con-
nection with the offering for sale, sale and distribution of paperbacked
books, or other products, in commerce, as “commerce” is defined in the
Federal Trade Commission Act, do forthwith cease and desist from:

1. Offering for sale or selling any abridged copy of a book un-
less one of the following words, “abridged,” “abridgement,” “con-
densed”’ or “condensation,” or some other word or phrase stating
with equal clarity that said book is abridged, appears in clear,
conspicuous type upon the front cover and upon the title page
of the book, either in immediate connection with the title or in
another position adapted readily to attract the attention of a
prospective purchaser.

9. Using or substituting a new title for, or in place of, the
original title of a reprinted book unless a statement which re-
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veals the original title of the book and that it has been previously
published thereunder appears in clear and conspicuous type upon
the front cover and upon the title page of the book, either in
jmmediate connection with the title or in another position adapted
readily to attract the attention of a prospective purchaser.

8. Representing, through the manner in which the name of any
person is set forth on the front cover or title page of a book, that
such person is the author of all or of a substantial part of the
book unless a statement which discloses the actual contribution
to the book made by the person whose name is so used appears in
immediate conjunction with such person’s name upon the front
cover and title page of the book or in another position readily
adapted to attract the attention of a prospective purchaser.

4. Disseminating advertising pertaining to any abridged copy
of a book unless such advertising discloses the fact of abridge-
ment in clear, conspicuous type either in immediate connection
with the title under which the book is sold or in another position
readily adapted to attract the attention of a prospective purchaser.

5. Disseminating advertising pertaining to a book reprint hav-
ing a substitute title unless such advertising contains a statement
revealing the original title and that the Look has been published
thereunder in clear, conspicuous type either in immediate con-
nection with the title under which the book is sold or in another
position readily adapted to attract the attention of a prospective
purchaser.

6. Disseminating advertising which represents in any manner
contrary to fact that a person is the author of all or a substantial
part of a book unless such advertising contains a statement dis-
closing the actual contribution of the person in clear, conspicuous
type either in immediate connection with the title under which
the book is sold or in another position readily adapted to attract
the attention of a prospective purchaser.

7. Placing in the hands of others any means or instrumentalities
by or through which they may mislead the public as to any of
the matters and things set out in Paragraphs 1 through 6 inclusive.

DecisioN oF THE CodrnssioN aND ORDER TO FILE REPORT OF
CoOMPLIANCE

The Commission having determined that the initial decision of the
hearing examiner filed July 13, 1964, should be modified by striking
therefrom certain paragraphs which are unnecessary and confusing,
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and that said initial decision as so modified should be adopted as the
decision of the Commission :

1t is ordered, That the initial decision be, and it hereby is, modified
by striking therefrom the penultimate paragraph on page four, begin-
ning with the word “Therefore” and the last paragraph on page seven,
also beginning with the word “Therefore.”

1t is further ordered, That the initial decision as so modified be,
and it hereby is, aclopted as the decision of the Commission, effective
August 28,1964,

It is further ordered, That respondents herein shall, within sixty
{60) days after service upon them of this order, file with the Commis-
sion a report in writing, setting forth in detail the manner and form
in which they have complied with the order to cease and desist

Ix moie ALavTER OF
HOBART LABORATORIES, INC.

CONSEXT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION ACT

Doclket ¢-821. Complaint, duy. 28, 1964—Decision, Aug. 28, 1964

Con=ent ovder requiring Chicago distributer: of & drug preparation designated
“Nuzine,” offered for the treatment of piles or hemorrhoids, to cenve mis-
vepresenting in newspaper and magazine and other advertising, the thora-
peutic effects of their porduct.
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ration offered for the treatment of viles or hemor rho*d and coming
v-.u"m he classification of drugs as the term “drug™ is defined in the
TFederal Trade Commission Act.

‘The designation used by respondent Hobart Laboratories, Inc., for
said preparation, the formula thereof and divections for use are as
follows:

Designaetioin—Nuzine,

Formiule.~—7The active ingredients for “Nuzine” are as follovws:
Guaiacol—U.B.P., 1.66; Oxyruinoline Sulphate, 0.42; Zine Oxide, 2.50; Glye-
erine—C.P,, 1.66; Lanum (anhyd.), 43.76; Petrolatum, 50.00.

Directions—NUZINE does not contain narcoties, thus it may be used as often
as needed to relieve pain and discomfort.

1. The affected parts should be cleansed with warm water and soap.

. Remove cap and replace with special rectal applicator.

3. Lubricate the nozzle of the tube before inserting it into the rectum, by press-
ing out a small amount of the NUZINE into the palm of the hand and rotating
the applicator nozzle therein. A small amount applied to external hemorrhoids
will help to relieve soreness and inflammation,

NUZINE should be used after bowel movement and before retiring or as di-
rected by the physician.

if ointment is difficult to expel, place tube in warm water for a few mmutes
betore application.

1N

Par. 3. Respondent Hobart Laboratories, Inc., causes the said prep-
aration, when sold, to be transported from its place of business located
at 900 North IFranklin Street, Chicago, Illinois, to purchasers thereof
lecated in various other States of the United States and in the District
of Columbia. Respondent maintains, and at all times mentioned herein
has nnintained, a course of trade in said preparation in commerce, as
“commerce” is defined in the Federal Trade Commission Act. The
volume of business in such commerce has been and is substantial.

Par. £ In the course and conduct of its said business, respondent has
disseminated, and caused the diszemination of, certain advertisements
concerning the said m"n)m"mon by the Umted States mails and bx
various means in commerce, a5 “commerce” is defined in the Federa
F de Cominission Act, including, but not limited to, adveruhomel\v
nge tbd in newspapers, magazines and other advertising media in
-avious States of the United States, 71 1 in the District of Columbia,
‘;"'wr the purpose of inducing and which were likely te Induce, divectly
or i uccth . the purchase of said 1* cw:mhou' and has ¢ V_Fcemumte L
and eaused the dissemination of, advertiseraents concerning said prep-
arvation by various means, including but not limited to the aforesaid
media for the purpose of inducing and which were likely to induce,
directly or indirectly, the purchase of said preparation in commerce,
as “commerce” is defined in the Federal Trade Commission Act.

©“,

I

(f)
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Par. 5. Among and typical of the statements and representations
contained in said advertisements disseminated as hereinabove set forth
arethe following »

NUZINE Rectal Ointment STOPS Itching Torture
Acts to SHRINK Painful HEMORRHOID SWELLING
Amazing new T\UZI\’D is a special formula that acts to shrink painfully inflamed
swollen tigsue * * soothe soremess and pain * * * stop itching * * * gives
FAST, comforting relief.
HEMORRHOIDS?
Quick Comfort * * *
NTUZINE OINTMENT
e Stops Itching
Soothes Pain
Reduces Swelling
Aids Healing

o & ©

Par. 6. Through the use of said advertisements, and others similar
thereto not specifically set out herein, respondent has represented and
is now representing, directly or by implication that the use of
“Nuzine” will:

1. Reduce or shrink piles;

2, Eliminate all itch due to or ‘LSCI‘lbed to piles;

8. Relieve all pain attributed to or caused by piles.

Par. 7. In truth and in fact the use of “Nuzine” will not :

1. Reduce or shrink piles;
2. Eliminate all itch due to or aseribed to piles;
3. Relieve all pain attributed to or caused by piles;

4. Afford any relief or have any therapeutic effect upon the condi-
tion known as piles or upon any of the symptoms or manifestations
thereof in excess of affording temporary relief of minor pain or minor
itching associated with piles.

Therefore, the advertisements referred to in Paragraph Five were
and are misleading in material respects and constituted and now con-
stitute, “false advertisements” as that term is defined in the Federal
Trade Commission Act. ‘ o

Par. 8. The dissemination by the respondent of the false advertise-
ments, as aforesaid, constituted, and now constitutes, unfair and decep-
tive acts and practices in commerce, in violation of Sections 5 and 12 of
the Federal Trade Commission Act.

Dzcision AND ORDER

The Commission having heretofore determined to issue its complaint
charging the respondent named in the caption hereof with violation of
the Federal Trade Commission Act, and the respondent having been
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served with notice of said determination and with a copy of the com-
plaint the Commission intended to issue, together with a proposed
form of order; and

The respondent and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by
respondent of all the jurisdictional facts set forth in the complaint
to issue herein, a statement that the signing of said agreement is for
settlement purposes only and does not constitute an admission by re-
spondent that the law has been violated as set forth in such complaint,
and waivers and provisions as required by the Commission’s rules; and

The Commission, having considered the agreement, hereby accepts
same, issues its complaint in the form contemplated by said agreement,
malkes the following jurisdictional findings, and enters the following
order:

1. Respondent Hobart Laboratories, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the State
of Oklahoma, with its office and principal place of business located at
900 North Franklin Street, in the city of Chicago, State of Illinois.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondent and the proceeding
is in the public interest.

ORDER

It is ordered, That respondent Hobart Laboratories, Inc., a corpora-
tion, and its officers, and respondent’s representatives, agents and
employees, directly or through any corporate or other device, in con-
nection with the offering for sale, sale or distribution of “Nuzine,”
or any other preparation of substantially similar composition or pos-
sessing substantially similar properties, do forthwith cease and desist
from directly or indirectly:

1. Disseminating, or causing the dissemination of any adver-
tisement by means of the United States mails or by any means
in commerce, as “commerce” is defined in the Federal Trade Com-
mission Act, which represents directly or by implication that the
use of respondent’s preparation will:

(a) Reduce or shrink piles;

(b) Eliminate allitch due to or aseribed to piles;

(¢) Relieve all pain attributed to or caused by piles;

(d) Afford any relief or have any therapeutic effect upon
the condition known as piles or upon any of the symptoms
or manifestations thereof in excess of affording temporary
relief of minor pain or minor itching associated with piles.

356-438—T70——40
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. Disseminating, or causing to be disseminated, by any means,
ior the purpose of inducing, or which is lilely to induce, directly
or indirectly, the ljurcnmN of respondent’s preparation, in com-
merce, as “‘commerce” is defined in the I'ederal Trade Commis-
sion Act, any advertisement swhich contains any of the
representations prohib*ted in Paragraph 1 hereof.

It is further ordered, That the respondent herein shall within sixty
(80) days after service upon it of this order, file with the Commission
1 report in writing setting forth in detail the manner and form in which
it has complied with thls order.

27 TiE AMATTER OF
VICTOR CASUALS, INC., ET AL.

CONSENT ORDER. ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAT TRADE COMMISSION AND THE WOOL PRODTUCTS LABELING ACTS

Dacker (=822, Compleint, dvg. 31, 1964—Decision, dug. 31, 1564

Consent order requiring New York City manufacturers of wool nroducts to cease
violating the Wool Products Labeling Act by such practices as labeling skirts
as "S5, reprocessed casbmere, 159 nylon” when they contained substan-
tially different amounts of fibers than thus represented, failing to label
certain skirts with the required information, and using the word “cashmere”
in lien of “wool” on labelg without setting forth the correct percentage of
cashmere. '

CodPLAINT

Trade Cominission Act
me \he ‘s\, nol Pmdw*’ ;Jrzbe ' 9 and by virtue of the
ity vested In it M‘ cﬂm Aetg, the Federal Trade Commission,

hat Vlmo; asuals, Ine., a corporation, and

; an, md] dualiv and as an officer of said corporation
and Victor oman, individually anl as an mplm ee of said corpora-
tmn‘ here naIL 1'91?‘@,1‘1'6' to as v ndents, have viol 1 the provi-
nromulgated

unéle

L ERY Jl JJ.L-{
Jche

the ‘\ f»ol i ¥ 2
that a proceeding by it in respect *h oreot V‘Olﬂ'\! be

0111‘\11'*\1011
the public ’ntcr { 1e1'eby issues its complaint stating its charges
n L] 1t c«nect as foilows:

Parserarm 1. Respondent Victor Casuals, Inc., is a corpors t1ow1.
orga mzed, existing and doing business under and by virtue of the
laws of the State of New York.

Individual respondent Shirley Bergman is an officer of said corpora-

L1
~
o

v
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tion. Individual respondent Victor Bergman is an employee of said
corporation. They cooperate in foz mulatmg, directing and controlling
the acts, policies and practices of the corporate respondent mcludmg
the acts and practices hereinafter referred to.

Respondents are manufacturers of wool products with their offic
and principal place of business located at 810 Broadway, Brooklyn,
New York.

Par. 2. Subsequent to the effective date of the TWool Products
Labeling Act of 1939, 1'eaponf1e nts have manufactured for introduc-
tien Into commerce, introduced into commerce, sold, transported,
distributed, delivered for shipment, Qhﬁpoed and offered ror sale in
commerce as “commerce” is defined in said Act, wool products as

wool product”™ is defined thervein.

Par. 8. Certain of said wool products were misbranded by respond-
ents within the intent and meaning of Section 4(a) (1) of the Wool
Products Labeling Act of 1939 and the Rules and ueoumtlons promul-
gated thereunder, in that they were falsely and c‘ecepm elv stamped,
tagged, labeled or otherwise identified with respect to the character
and amount of the constituent fibers contained therain.

Among such misbranded wool products but not limited thereto,
were skirts stamped, Laaoed labeled or otherwise identifiect as contain-
ing 85% reprocessed cashmere, 18% nvlon, wheieas in truth and in
mct, said skirts contained ubatan’rmllv chﬁerent amounts of fibers
than represented.

Par. 4. Certain of said wool products were further mishranded by
respondents in that they were not stamped, tagged, 1abeled or othex-
vise identified as required under the provisions of Section 4(a) (2) of
the Wool Products Labeling Act of 1833 and in the manner and form
as prescribed by the Rules and Regulations promulgated under said
Act.

Among such misbranded ool products, but not limited thereto,
were certain skirts with labels on or afiized thereto which failed to
disclose the percentage of the total fiber weight of the weol product,
exclusive of mnammmt;on but not exceeding five per ceniu-a or said
total fiber weight of: PR & than
wool if said percentage
more: (3) the aggreg

Par. 5. Certain

~y

tion ol Lhc Wool Products
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tLel eundel, in ‘that tlm t erma “eashmere”
*wool™ in setting forth the required fiber content
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affixed to wool products without setting forth the correct percentage
of the cashmere, in violation of Rule 19 of the Rules and Regulations
under the Wool Produets Labeling Act of 1939.

Par. 6. The acts and practices of the respondents as set forth above
were, and are in violation of the Wool Products Labeling Act of 1939
and the Rules and Regulations promulgated thereunder, and consti-
tuted, and now constitute, unfair and deceptive acts and practices and
unfair methods of competition in commerce, within the intent and
meaning of the Federal Trade Commission Act.

D=cision axp Onbprn

The Commission having heretofore determined to issue its complaint
charging the respondents named in the caption hereof with violation
of the Federal Trade Commission Act and the Wool Products Label-
ing Act of 1939, and the respondents having been served with notice
of said determination and with a copy of the complaint the Commis-
sion intended to issue, together with a proposed form of order; and

The respondents and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by
vespondents of all the jurisdictional facts set forth in the complaint
to issue herein, a statement that the signing of said agreement is for
settlement purposes only and does not constitute an admission by re-
spondents that the law has been violated as set forth in such complaint,
and waivers and provisions as required by the Commission’s rules; and

The Commission, having considered the agreement, hereby accepts
same, issues its complaint in the form contemplated by said agree-
ment, makes the following jurisdictional findings and enters the fol-
lowing order:

1. Respondent Victor Casuals, Inc., is a corporation, organized, ex-
isting and doing business under and by virtue of the laws of the State
of New York; with its office and principal place of business located
at 810 Broadway, Brooklyn, New York.

Respondent Shirley Bergman is an officer of sald corporation and
respondent Victor Bergman is an employee of said corporation. Their
address is the same as that of said corporation.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents and the proceeding
15 in the public interest.

ORDER

It is ordered, That respondent Victor Casuals, Inc., a corporation
and its officers, and Shirley Bergman individually and as an officer
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of said corporation, and Victor Bergman individually and as an em-
ployee of said corporation, and respondents’ representatives, agents
and employees, directly or through any corporate or other device, in
connection with the introduction, or manufacture for introduction,
into commerce, or the offering for sale, sale, transportation, distribu-
tion or delivery for shipment, or shipment in commerce, of skirts or
other wool products, as “commerce” and “wool product” are defined
in the Wool Products Labeling Act of 1989, do forthwith cease and
desist from:
Misbranding such products by:

1. Falsely and deceptively stamping, tagging, labeling or
otherwise identifying such products as to the character or
amount of constituent fibers contained therein.

2. Failing to securely affix to, or place on, each such product
a stamp, tag, label or other means of identification show-
ing in a clear and conspicuous manner each element of infor-
mation required to be disclosed by Section 4(a)(2) of the
Wool Products Labeling Act of 1939.

3. Using the term “cashmere” in lieu of the word “wool” in
setting forth the required fiber content information on labels
affixed to wool products without setting forth the correct
percentage of the cashmere present.

It is further ordered, That the respondents herein shall, within
sixty (60) days after service upon them of this order, file with the
Commission a report in writing setting forth in detail the manner
and form in which they have complied with this order.
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