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and Regulations promulgated thereunder in abbreYiated
form.

3. Failing to set fort.h the term "Persian Lamb:: in the
n1(111121' required where an election is made to use that ter11
instead of the ",yord "Lamb.

,!, Failing to set forth the term "X "turn!" as part of the
information required to be disclosed on ill' oices under the
Fur Products Labeling Act and R. llIes and Regulations pro-
mulgated thcreunder to describe fur products ,,,hieh are not
pointed, blenched, dyed, tip-dyed or oth.erwise artificially
colored.

5. Failing to set fOlth on invoices the item number or
mark assigned to fur products.

It /s furthei' Ol'dCiDr Thftt respondent Hobert F. Bruns , an indiyic1-
UltJ trading as Rn1J2- TraYCTS Furs 01' under any other tnlcle nJme
and rcsponc1enfs represpntatin's , agents and employees, directly 01'
throu,2-h Jny corporate 01' other device , in connection ,, ith the intro-
ducing, selling, advprtising or offering for sale , ill COlnlnel'Ce , or the
processing ror commerce , of fur products; or in connection ,,-ith the
selling, advertising, oHering 1'01' sale or processing oJ fill' products
"\yhich have. been shipped clncll'eceiyed in commerce , do lortlnyith CC,lse

and desist from Jli brandillg fur products by substituting for tile
htbels llffxecl to SllCh 1ur produd. pnrsnant to St-ctiOll -4 of the Fur
Producb Lab 'lillg \.ct hbels "\,,hich do not conform to the require-
ments of thE:' ,1t'1 s,lic1 Act and the RuJes and ReguJations promulgated
thereunder.

It: is fudlwi' o/de'j'd TJwt the respondent herein shalL within sixty
(fiO) days fllter sel'yice upon him of this onleL file "\yjth 1 he Com-
mission it report in "\Y1"iting Sl'ttilJp: forth in c1l'L1iJ the manner and form
1n 'I,, hich l1P ha comp1jed "\\ ith tJJjs order.

Ix 'II-IE L\TTEH OF

HOOSIER TARPc\FLlN S: CA:'VAS
ING. ET ~\L,

GOODS CmiPANY

CO:. SEXT OHDER , ETC_ , IN HEGAIW TO THE ,\!.LEl;I:U YlnL\ TIUX (iF TJ ,).

FEDEIU,L TR_-\DE COJDrISSlOX ACT

Docket C ('OJ!JjII/iut , Oct. 

j, 

Dcci8i0il, Oct. , 1%-

COl1;.t'lt: order l'c(jniring. fin IndiRllfll)olis , Iud. , mfll1ufflctm'cr of tnrvflnlills, tents
sleeping bags and o01(r camping equipment , :to cease misrcpl'csentil.g tbe
pdcc and .,;ize of its merclHwc1ise in cntR10gs and on pl'etid;:eted labels,
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CO::IPL-UXT

Pursuant to the provisions of the Federal Trade, Commission Act
and by virtue of the authority vested in it hy slid \ct the. Federal
Trade Commission , haying reason to beJie\'e t11nt J-Ioosiel' Tarpaulin
&, Canyas Goods Company, Inc. , a corporation , rmd Victor 1\1. Gold-
berg and Robert T. Goldberg, individually, and as oi!kel's of said c.or-
poration ' hereinafter referred to as respondents , have violated the
provisions of saiel Act , and it appearing to the Commission that a
proceeding by it in respect thereof would be in the :public interest
hereby issues its complaint, sta6ng its charges in that respect as
follows:

PARAGRAPH 1. Hespondent Hoosier Tarpaulin & Canva.s Goods
Company, Inc. , is a corporation , organized , existing and doing business
under and by virtue of the laws of the State of Indiana , \'\ith its ;princi-
pal oInee and place of bnsiness located at 1302-10 ,Vest \Vashingi:on

Street , Inc1ianapoJis 6, Indiana.
Respondents Victor 1\1. Goldberg and Robe1t T. Goldberg i1re offcers

of the corporate respondent. They formulate , direct Hud control the
acts ;111(1 practices of the corporate responcle1Jt , including the acts and
practices hereinafter set forth. Their business acldn:s:;cs are the samc 
that of tllc corporate respOllc1ent. 1'he residence address of Victor AI.

Goldberg is 5201 ,Vnsllington Bonlenlrd , IlldinnnpoJi'

'::

j Indiana , fllcl
the rcsidence addrcss of Hobert T. Goldberg is 301 F,1InTay, lnclian-
apolii3 In(liana.

PAR. 2. Hesponclents are now , and for some time last past ,haye been
eIlgaged in the Immufactnre, advertising, offering for sale , 5ale and
distrilmtion of tarpanJins, ients, and other canvas products, and in
a(h-ertising, offering for sale, and sale of sleeping bags and other camp-
ing eqllipnwnt to wholesalers and to ret.ailers for resale to the pnb1ic.

PAR. 3. In the course and conduct of t.heir bnsincss , respondents now
cause , a,nc1 for some time last past. have callse(l , their said products
,yhen sold , to be shipped from their place of business in the State of
Indiana, to purchasers thereof loeatccl in various other States of the

Lnited States , ftnc1maintain , and at al) times mentioned he-rein 'lla\'
lIlail)tained , a substantial course of trade in said products in commerc,
as ;;c.ommerce " is dei1necl in the Federal Trade Commission Act.

\R. .:1. Hespondents , for tlle purpose of inducing the purchase of
their products , have engaged in the practice of using fictitious prices
jn connection there"ith , and misrepresenting the size of said products
by nil'iollS methods and means. Typical but not all incJnsive of which
are the following:
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A. By distributing, or causing to be distributed, to retailers and
others, catalogs describing, R1Ilong other things , respondents : tents and
containing a stated retail price of each by listing "Price Each:: after
or under whi0h appears a stated amollnt in dollars.

In the mannel' afol'csa.id , respondents thereby represent , directly or
indirectly, that the aUlOunts shown have been established in good faith
as an honest estirnate of actual retail prices ",yhieh do not apprcciaLly
exceed the highest prices at yrhicll substantial sales of their said tents
are 111ude at retail in their trade territory.

In truth and in fact , respondents knmy that the retail prices set forth
in said catalogs , and otherwise , are appreciably in excess of the highest
price at TIhich substantial sales hnxe been made at retail in their trade
area. Therefore, these retail prices arc not disscminated in good fait.h as
an honest estimate of the actual retail selling prices of saiel tents.

B. By attac.hing, or causing to be attached , tickets , tags , 01' labels to
their sleeping bags upon TIhic11 a ecrta.in amount is printed , and by
distributing, or uLlsing to be distriblltec1 , to retailers and others , cata-
logs describing, among other things, responc1ents sleeping bags 8.1(1

containing a stated retail price for each. Typical of the statl'ment nil
t IJ(' price t jcket is the folloTIing:

LIST PRICD
$28,

Arl10ng and typical of tJ1C tatemp.nts conbinec1 inl'e-sponc1ent. ' lDG:2

catn10g is the follolying:

$28. 00 ea.

In the Juanne-I' aforesaid , respondents thereby represent, c1in'ctJy or
indirectly, t'hat the amounts listed on the prdiekcted labels 01' other
listing lwvc been established in good fnjth as an hone-st estimate of

ndnall'E'tail prices which do not. appreciably exceed the highest prices
at which snbstant.il11 sales of their said sleeping bags are made in their
trade t-erritory.

In t1'nth and in fact , respondents know t.hat the retail prices set
:forth on the preticketecl labels or other listing are appreciably in rxcess
of the highest price at ,'dlich 511 bstantial sales are made at retail in their
trarle area. Therefore , these retail pri('es are not c1isseminatc(l in goo(l
fnith as a.n honest estimate of the actual reta,il selling price. of sHid
s1ceping bags.

C. ny fltt-aching, or c.ansing to be attached , labels to cartons and
onter wrappings containing their tflrpaulins and tents , stating "cut
size':: of the tarpaulins , a.nd "base size" of the tents. Furt.her, respond-
ents list the "base size " only in their catalogs describing their said
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tents and the dimensions listed therein are almost inva,l'iably larger
than the actual size of the tents described. The terms " cut size " and
base ::1ze/' -when used in the manner alleged above , are confusing and

tend to indicate that such descriptions are the actual sizes of the fin-
ished prodncts. In the maner aforesaid , respondents represent that
the dimensions of the tarpaulins and tents follO\ving the words "cut
size;' and ;' basc size" are the actual sizes of the tarpaulins and tents.

In truth and in fact, the actual sizes of the fiished products are
smnller than the sizes set out on the label and in the catalog following
the \yonTs "cut sizer and usual1y the actnal sizes of the finished prod-
ucts are smaller than tbe sizes set out on the labels and in the catalog
follmying the words "base size.

Therefore , the statements and representMions and acts and practices
set forth above are false , misleading and deceptive.

-\R. D. By the aforesaid acts and practices , respondents place in the
hands of the uninformed or unscrupulous retailers means and instru-
mentalities by and through which they may mislead the public liS to the
usual and regular retail price and size of said products.

PAR. G. In the course and conduct of their said business, and at all
t:mes mentioned herein , respondents hn ye been engaged in substantial
competitiOll , in commerce , "dth corporations , firms , and inc1i\7ic111als in
the saJe of procIncts of the same general kind and nature as tho e sold
1))' respondents.

PAlL 7. The use by respondents of the aforesa,icl false , misleading,
and deceptive statements , representations : and practices , has hncl , and
nmv has , the capacity and tendency to mislead members of the pur-
chasing public into the erroneOllS and mistaken belief that said state-
ments and representations \verc and are true and into the pnrc:hase of
substantial quantities of respondenis ' products by reason of said er-
roneous and mistaken belief.

PAR. S. Tl1e aforesa, ic1 acts and practices of respondents as herein
aJleged , "ere , and are, all to the prejudice and injury of the pub1ic

al1(l of respondent's competitors and constituted , and now constitute
unfair methods of competition in commerce and unfair and deceptive
acts and practices in commerce , in violation of Section 5(a) (1) of the
Federa1 Trade Commission Act.

Dl' CISIOX :\X1) ORDEn

The Federal Trade Commission haying initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished therea.fter with a
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copy of a draft of complaint which the Bureau of Deceptive Practices
proposed to present to the Commission for its consideration and which
if issued by the Commission , \\0l11c1 charge respondents \,jth violtliol1
of the Federal Tl'ftcfe Commission Act: and

The rcspondents and c.ounsel for the COllmission having thereafter
executed an agreement containing a consent order: an ndmissi()Jl by the
respondents of all the jurisdictional facts set forth in the aforesaid
draft of complaint , H statelnent that the signing of sftic1 agreement. is
for settlement pnrposes only and does not constitute all admission by
the respondents that the law ha been violateel as al1eged in uch COlll-
plaint , and waivers and provjsions as required by the COl11nission
rules; and

The COJ1Jli::sioll , having" reason to belie,'e that the respondents have
violated the Federal Trade Commission Act, and ha,ving determined
that complaint should issue stating its clwrges in that resper-L hereby
issnes its comp1aint , accepts said agreenlCnt , makes t.he follmving jnris-
clictional findings and enters the following order:

1. 1100sier Tarpau1in 8. Cann1s Goods ComlJfny, -lnc. , is a corpora-
tion , ol'gnnized , existing and doing lmsilless li.nder and by virtue 
t.w Jaws of the. State of Indiana , \\"ith its offce and principal place
of Imsiness located at 1:10:2-10 ,Yest \' l1shington Stl'eoL Indinnnpo1is
, Indiana.
Vietor :J1. Goldberg and Robert T. Goldberg are offcers of said

corpOJ' (ltion and their address is tIle S,11118 as that of said cOl'poration.
2. The Fedentl Trade Comrn1ssion has jurisdiction of the sublect

matter of this proceeding and of the respondents , nn(l the proceeding
is in the public interest.

mWEH

It i" ()iYlef" That l'e:-poll(lents , IIoosier Tarpaulin &, CaIn-as Gooch:

Company, Inc. , a, cOl'poratwn : and its offcers and Victor I. Goldberg
ancl Hobcrt T. Gol(1berg, inclivic1llal1y and as ofIcel's of sHiel corpora-
tion , and respondents : agenis : l'epl'e:-cntatin:s and employees. directly
or thl'Oligh allY corporate or other (lexice , in connection "\"iih the
advertising, oflel'ing lor sale , sale , or distribution of tarpaulins , tents
CanYHS products, sleeping bags , other cnmping equipment 01' other
merchandise , in commerce. ns ;; conJlnel'ce ' is deI-ned in the Federal
Trade Conllni si()n Act: do fOl'tlnYlth cease and desist frOlTl:

1. \(h-crtisinp" , c1isseminating or distributing any Jist , pl'etick-
ctecl or snggc:3ted retail price that is not established in good faith
,15 an honest estimate of the adllall'etail price or that appreciably
escceds the highest price at "\\ hich substantial sales are made in
respondents : lrac1e area.
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2. Fllrni hing any distributor , dealer 01' retailer wit h any means
whcreby to deceive the purchasing public in the manner forbidden
by the a1Jo' e provisions of this order.

3. Furnishing to others any menns 01' instrumentality by or
through ,yhich the public. llay be misled as to the size of
rcspolldents lnerchandise.
4. Putting any plan in operation through the 11S0 of which

retailers or others may misrepresent the size of respondents
merchandise.

5. -"\.(h ertising labeJing, representing in a catalog, or other-

wise l'epn scnting the "cut size or dimensions of materia.l used
in their construction , nn1ess snch representation is accompanied
by a description of the finished or fletual size in immediate con-
junct.ion therewith with the Jatter description being given at least
equal promine.nce.

6. lIIisrepresenting the size of such products on labels or in
an:v other manner.

It ,is fudh(,1' o'ilfjed That t.he res))nnc1ents herein sha11 , within sixty
(GO) days n:fer sel''ice npon them of th1S order , file ,yith the Commis-
sion a, report. in \\Tit.ing setting: forth in (1etfl! the m:1l1Wl' and form
1n which they han complied \yith this order.

Ix THE ::U.I"TTEH Ol

TI-IE HISTOUY BOOK CLUB , Die. , ET AL,
O:: ;EXT onm:n : ETC.. IX 1:1'G_I,1:n TO THE .'\LLEGED V10LATION OF THE

FEDElL\L TIUDE CO:iDIISSlON ACT

Docket C-S/,ii. Complaint , Oct. 1.9- D('ci. iOJi. Oct. I'. 1nl,:.

Consent order requiring a Stamfonl , Conn , uook club to cease falsel;'' rcpresent-
ing in the collection of its delinquent accounts that such accounts are being
turned on'l' to an inclepelH1ent collection agency, or that an attorney is
about to take legal action.

ClDn' \lJ\

Pllrsnant to the jJl'oyisions of the. Federal Trade Connnission Act
und by \- irfl1c 01' the aut.hority ,-ested in it b ' said -\ct. the Feclernl
Trade Commission , having reaS011 to believe that The H istmy Book
Club, Inc. , a, corporation , and Frank J\felvil1e and .John H. Gibb
inclj,'ic1ually and QS offcers of said corporation , hereinafter referred
to as respondents , ha,ve violated the provisions of said Act , amI it
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