
HEHZBEHGS, INC. ; EI' AL. 1137

1073 COllplaint

It is f1lTther ordeTed That the respondents herein shall , within
sixty (60) days after service upon them of this order, fie with the
Commission a report in writing setting forth in detail the manner
and form in which they have complied with this order.

Commissioner Elman s views on the scope of the order tre set

forth in a separate opinion. Commissioner .r onos did not participate
for the reason that oral argument was heard prior to her taking the
oath of offce.

IN THE J\LI, TTER OF

HERZBERGS. I1\C.. ET 

CONSE T ORDEn, ETC., IN REGAIm TO THE ALLEGED VIOLATIOX OF THE

FEDEIL\L THADE COl\nnSSION, THE F1:H PRODUCTS LABELING , THE "WOOL

PIWDl. CTS LAHELIXG \XD THE TEXTILE FIBER PRODUCTS IDEXTIFICATIOX

ACTS

Docf et C-901J. COlnpla.Int , June ,J- lJecis' io'l, JU'Iir: 18, 1%.

Consent order reqniring Omaha , i\ebJ'., retailers to CCHse misbranding its fnr
wool , and textile fiber prodncts , deceptively in,oicing fur products , fah;cly
ad,' cItising ful' and textile pro(lncts , removing required lalJels , HlId f:liliJl;'
10 keep adequate J'€conls,

COMPL/I.INT

Pursuant to the provisions of the Federal Trade Commission Act
the Fur Products Labeling Act , the Texti1e Fiber Products Identifi-
cation Act and the Wool Products Labeling Act of 1939 , and hy
virtue of the authority vested ill it by S1Lid Acts , the Federal Trade
Commission haTing rcason to be1ieTe that IIerzbel'gs , Inc.. a cor-

poration , and David. Goldman and R,ichard Goldman, indiviclnally

and as offcers of the saiel corporation , hereinnJtel- referred to a,
respondents, haTe viohteel the prm-isions of sflid Acts fmcl the Rule,
and R.egula1.ions promulgated under the 1, n1' Proclncts Labeling _\ct
the TextiJe Fiber Products Identification Act :md the IVool Products
Labeling Act of 1930. and it appearing 10 the Comm1ssion tlwt a

procee.ding by it in respect thereof ,youlcl be in the public interest
hereby issues its c.omp1nint sl-nt.ing its charges in that resjwct as
fonaTIs :

PARAGBAPH 1. H,espondent I-Ierzbergs, Inc. , is a corporation or-
ganized , existing and doing business under and by virtue, of the l:nvs
of the State of "ebraska.

R.espondent.s David Goldman nll(l Hicha1'c1 Goldman are- offcers
of the corporate, respondent and formnh1.e. : direct find control the
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under was set forth on invoices in abbrcviated form , ill violation of
Rule 4 of said Rules and Regulations.

(b) The term "Persia.n l..ml1b" was not set forth on
the manner required by la.w , in violation of Rule S of
and Regulations.

(c) The tcrm "' a.turfLF Iyas not used on invoices to describe fur
products which were not pointed , blea,checl , dyed , tip-dyed or other
"ise artificially colored , in yiolation of Hule l\J(g) of said Rules and
Regulations.

(d) Hequircd item nmnbel's \yen not set forth on inyoices , in vio-
lation of Rule 40 of said Rules and Regulations.

PAR. 8. Certain of mirl fur products were falsely and deceptively

advertised in violation of the Fur Products Labeling Act in t.hat cer-
tain ndve.rtisements intenc1ecl to fLid , promote and assist , directly or
indirectly in the sale Hnd ouering Tor sale oT such fur products were
not in accorc1anee w,iLh the provisions or Section 5 (a) of the said Act.

Among and included in the advertisPl1ent.s but not limited thereto

I\cre advertiscments of respondents ,yhieh appeared in i5S11e of the

,Vorlcl Herald , a newspaper pnblishecl ill the city of Omallll : State
or X ebraska.

Among such falsely and (leceptively ac1\'cl'tisec1 fur products , but
not limited thereto , ,yere ach.ertisements ,vhich failed to show t.he

country of origin or imported rurs contained )n fur products.

P:\R. 8. By means of the afol'csaid advertisements and others of
similar import and meaning not specifically referred to herein : re-

spondent.s ralsely and c1ecc'pti,' ely ac1yertised iur products in thar
ce.rt.ain or said fur products were ralsely or c1eceptiyely identified
,yith respect to t.he name or designation of the animal or animals
that produeed the fur from whieh the said fur products had been

manufactured , in violation or Section ;j(a) (5) of the Fur Products
Labeling Act.

Among such falsely and deceptively adyertisec1 fur products : but
not limited thereto, were fur products lulvertised as "Broadtftil"
thereby implying that the furs contained there.in were entitled to
the, desig'nation ' Bron.c1tail Lamb:' ,,,hen in truth and in fad ,thev
Iye.rc not entit-ec1 to such designation. 

\lL 10. By n1eans of the aforesai(l advert.isements and othpl'S of

similar import an(l meaning not specifically refen'E',cl to herein , rc-

spondellts ialsely and clcceptin:,ly nch"ntisc(l fur products ill yiola-
tion of the Fur Products Labeling Act in that the said fur product
"ere not advertised in accon1nnce ,Ylth t.he Rules and Regulations
promulgfltccl thereunder lllHsmuch lIS the term " naturaT Ivas not used

invoices in
said 1\111es
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(b) The term "Persian Lamb" was not set forth on labels in the
manner required by law, in violation of Rule 8 of said Rules and
Regulations.

(c) The term "Dyed Mouton Lamb" was not set forth on labels
in the manner required by law , in violation of Rule 9 of said Rules
and Regulations.

(d) The term "Natural" was not used on labels to describe fur
products ,,'hich were not pointed , bleached, dyed , tip-dyed, or other-
wise artificially colored , in violation of Rule 19(9) of said Rules
and l\egulations.

(e) Labels affxed to fur products did not comply with the mini-
mum .3izp l'equirC11Emts of one and three- rll1arter inches by two and
1.1lTe- qualter inches, in violation of R.ule 27 of said Rules and Regu-
lations,

(f) Information require,l uncler Section 4(2) of the Fur Products
Labeling --\.ct and the Rules flnd Regulations promulgated there-
under rras set forth in handwriting on labels , in violation of Rule
29 (b) of said Rules and Regulations.

(g) 

bfonnation required uuder Section 4. (2) of the Fur Products
Labeling Act and the Rules and Regulations promulgated thereun-

der ,1',18 110t. set :forth in the required sequence , in violation of Rule
30 of said H,ules and Regulations.

(h) Information required uuder Section 4(2) of the Fur Products
Labeling Act and the R.ules and Heglllations promulgflied thereunder
was not se.t forth separateJ:y on labels with respect to each section
of fur p oducts composed of two or more sections containing differ-
ent animal furs, in violation of R.ule 3G of said Hules and R.egulations.

(i) l\cquil'ecl item numbers were not set forth on labels , in viola-
tion of Rule, 40 of snic1 R.nles and R.eguJations.

PAR, 6. Certain of said fur products \vere falsely and deceptively
invoicet1 by respondents in that they were not invoiced as required
by Section i5 (b) (1) of the Fur Products Labeling Act and the Rules
and Regulations promulgated under such Act.

Among such falsely a,nc1 deceptively invoiced fur products, but
not. lir:1(-pd thereto: were fur products which were not jnvoiced
and fnr products covered by invoices which failed to show the true
animld mune of the fur used in the fur product.

1'.

\p..

7. Cert,ain of said Iur products were falsely and deceptively

illVolcec1 in violation of the Fur Products Labe1ing Act in that they
ere r ot. invoiced in accordance with the Rules and R.egulations

promulgated 1hereuncler in the following respects:
(0) Information required under Section i5(b) (1) of the Fur Prod-

uct.s Labe1ing Act and the Rules aud Regulations promulgated there-
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identified as to the name or amonnt of the constituent fibers contained
therein.

Among such misbranded textile fiber prodncts, bnt not limited
thereto, were textile fiber products with labels which contained
conflicting information, as for example; one label affxed to the
textile fiber product designated the fiber content information as

70% Acetate, 30% Rayon" whereas another label affxed tD the
same product designated the fiber content as "77% Acetate , 23%
Rayon.

PAR. 16. Certain of said textile fiber products were misbranded
by respondents in that they were not stamped , tagged, labeled , or
otherwise identified as required under the provisions of Section -1(b)

of the Textile Fiber Products Identiication Act, and in the manner
and form prescribed by the Rules and Regubtions promulgated
under said Act.

Among' such misbranded textile fiber products , but not limited

thereto, were textile fiber prod nets \\- hich were not labeled to :",how
in words and figures plainly legible; (1) the true generic names of
the constituent fibers present in the textiJe fiber products; (2) the
percentage of each snch fibers; and (3) the terms "other fiber" or
other fibers" to designate any fiber or group of fibers present in the

amount of 5 percentmn or less.
PAR. 17. Certain of said textile libel' products were misbranded

by the respondents , in violation of the Textile Fiber Products Iden-
tification Act in that they were not labeled in accordance with the
Rules and Hcgulations promuJgateJ thereunder in the following

respects:
1. Information required under Section 4 (b) of the Textile Fiber

Products Identification Act and the HuJos and negnlations promul-
gated thereundcr was set forth on labels with the Foreign name of
the fiber instead of the English m1me of the fiber , in violation of
Rule'" of said RnJes and Regnlatiom.

2. Information reqnired under Section 4 (b) of the Textile Fibel'
Products Identification Act and the Rules and Hegnlations promul-
gated thcreunder were set forth in handwriting on labels, in violation
of RuJe 16(b) of the doresaid Rules and ReguJations.

3. In-roTIl1ation required under Se-dion 4 (b) of the Textile Fiber
Products I(lentifiea.tion ct and t.he Hules and Regulat.ions promul-
gated thereunder was not, set forth conspicuously and in a manner
clearly legible and readily aceessible to the prospectlYe purchasers

in yiolation of nule 1C(b) of the aforesaid Eul05 and RegnJations.
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to describe fur products which ,yel'e not pointed , bleached, dyed

tip-dyed or otherwise al'tificially colored , in violation of Rule 19(9)
of the aic1 R.ules and Heg-ulations.

PAR. 11. Respondents in introducing, selling, advertising, and
oflering for sale , in eommerce, and in processing for commel'Ce , fur
products; and in selling, advertising, offedng for saJe Rnd processing
fur products "which have been shipped and received in commerce
Iw"ve misbranded such fur products by snbstitut.ing thereon, labels

which did not conform to the requirements of Section 4 of the Fur
l'roducts Labeling Act, for the labels affxed to said fur products
by the manufacturer or distributor pursuant to Section 4 of said Act
in violation of Section 3(e) of said Act.

PAR. 12. Respondents in subst.ituting labels H,s provided for in Sec-
tion 3(e) of the Fur Products Labeling Act have failed to keep and
preserve the records required, in violation of said Section 3 (e) and

Rule 4.1 of the Rules and R.egulations promulgaterl under the said
Act.

PAR. 13. The aforesa,id act.s and practices of respondent.s, as herein
alleged , are in vioJation of the Fur Proclucts Labeling Act and the
Hules and Regulations promulgated thereunder and constitute unfair
and deceptive acts and practices and unfair methods of competition
in commerce uncleI' the Federal Trade Commission Act.

PAR. 14. Subsequent to the effective date of the Textile Fiber
Products Identification Act on )Iarch 3 1D60 , respondents have Leen
and are now engaged in the introduction , delivery for introduction
sale, advertising, and offering for sale, in commerce, and in the
tra.nsport.ation or causing to be transported in commerce , and in the
importation into the United States , of textile fiber products; and
ha.ve solcl, oilered for sale, advertised , delivered, transported and
causecl to be transported , textile iiber products , which have been acl-
ertisecl or oiIered for sale in commerce; and have sold , olIerecl for

sflle , advertised , deliverecl , transportcel and caused to be transporteel
flfter shipment in commr,ITC , textile fiber products, either in their
original state or contained in other textile fiber products; as the
terms " commerce ' and ': textile fiber product" are denllcrl in the
Textile Fiber Products Identification Act.

PAR. 15. Cmtaill of sairl textile fiber products ,yere misbranded by
respondents within the intent. and nwaning of Section 4: (a) of the
Textile Fiber Products Identiication Act and the Rules and ReguJa-
tions promulgated thereunder, in that they Iyere falseJy and decep-
tively stamped , tagged, labe1ed: inyoicec1 , ad ,"ertised, or otherwise
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to keep and pl'CSe.Te. the records recluil'ell , in yiolation of Section 6 (G)
of the Textile Fiber Products Identification Act.

l'AR. 21. Certain of said textile fiber prod11cts ,yore 1'alscly ,wd
deceptively adycrtised in violation of the Text.ile Fiber Products
Identification Act in that they I'(ere not advertised in accordance with
the Rule5, and Hegulations promulgated thereuJ1rler in the fol1O\ving
respects:

(a) Fiber trademarks Iycre used in ad\Tertising te,xtile fiber pl'od-
ncts , namely articles of \rearing apparel, ,Y1th01l1 a fnn disclosure
of the fiber content information re(luired by the a.id Act and the
Rules and R.egulations thereunder in at least one instanc.e in said
adycrtisement, in violation of Hlllc 41 (a) of the afore,saic1 Rules and
Re,g-nlations.

(b) Fiber tradema.rks ,ycre u,sec1 in advertising' textile fiber prod-

ucts, namely articles of wearing apparel , containing more than one
fiber and sneh fiber trac1elnarks did not appeal' in the required Iiber

content information in immediate proximity and conjunction with
the generic names of the fibers in plainly Jcgible type 01' lettering
of eqnal size and eonsplcuousness, in violation of R.ule 41 (b) of the

nforesa.id Rules and Regulations.
\H. 22. The, acts and practices of respondents as set fort.h abo\'c

were, and a.re , in violation of the Tex61e Fiber Products Identifica-
tion Act and the Rules and Regulations promulgated thereunder a,nd

constituted , and now constitute , unfair and deceptive acts and prac-
tices and unfair methods of competit.ion in commerc.e within the
intent and meaning of the Federal Trade Comm-ission Act.

PAR. 23. Subsequent to t.he effective date of the '\Tool Products
Labeling Act of 1939, respondents have introduced into commerce

sold : transported , distributed , delivered for shipment , nnd offered ior
sa,le in c.omml'rc.c , 'Wool products , as "c.ommerce ': and " wool product"
are defined in said Act.

PAR. 24. Certa.in of said "wool products were misbranded by re-
sporHlents in that they ,,,cre not stamped , tagged or la.beled a.s re-
r(uircd under t.he provisions of Section 4(a) (2) of the 'Wool Products
L:1belin . Act and in the manner and form prescribed by the Rules
and Regulations promulgated under srtid Act.

Among suell misbranded wool products, but not limited thereto
were "wool products with lRbels ,,,hich failed to disc.ose the pCI'
centage of the fibers present in the 'iool products.

PAR. 25. Respondents with the intent of violating the provisions of

t.he 'Wool Products Labeling Act 01' 1939 have removed and mutilated
or caused or participated in the removal and mutiation of the
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4. Fiber trademarks were placed on labels without the generic
names of the fiber appearing on such labels , in violation of Rule
17 (a) of the aforesaid Rules and Regulations.

5. Fiber trademarks were placed on labels without full and com-

plete fiber content disclosure the first time the generic name or fiber
trademark appeared on the label , in violation of Rule 17(b) of the
aforesaid Rules and Regulations.

6. Sa.l1ples, swatches or specimens of textile fiber products used to
promote or effect sales of such textile fiber products were not labeled
to show the information required under Section 4 (b) of the Textile
Fiber Products Identification Act , in violation of Rule 21(a) of the
aforesaid Rules and Regulations.

PAR. 18. Certain of said textile fiber products were falsely and
deceptively advertised in that respondents in making disclosures or
implications as to fiber content of such textile fiber products in
written advertisements used to aid , promote, and assist, directly or
indirectly, in the offcriug for sale, of said products, failed to set

:forth the required information as to fiber content as provided for by
Section 4( c) of thc Textile Fiber Products Idcntification Act and
in the manner and for11l prescribed by the Rules and Regulations
under said Act.

Among and included in the 8..foresaid advertisements but not lim-
ited thereto , were advertisements of re,spondents \'fhich appeared in
issues of the 'W orld Hcrald , a newspaper published in the city of
Omaha, State of Nebraska.

Among such falsely and deceptively advertised textile fiber prod-
ucts, but not limited thereto, were articles of wearing apparel which
,vere advertised without a disclosure as to the true generic nmnes of
the constituent fibers present in the textile fiber products , and artieJes
of wearing apparel which ,vere advertised with fiber implying terms
euch as "crepe

" ::

or10n

" "

velveteen" and "eatin " without setting
forth the aforesaid information.

PAn. 19. After certain textile fiber products were shipped in com-
merce , respondents have removed and mutilated, and have caused

and participated in the removal and mutilation of , the stamp, tag,
label or other identifieation required by the Textile Fiber Products
Identification Act to be amxed to such products, prior to the time
such textile fiber products were sold and deliyered to the ultimate
consumer, in violation of Section 5(a) of said Act.

PAH. 20. Respondents in substituting labels pursuant to Section
5 (b) or the Textile Fiber Prorluds Identification Act have faiJed
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2. The Federal Trade Commission has jurisdiction of the snbject
matter of this proc.eeding and of the respondents, and the proc.eed.

ing is in the public interest.
OHDER

It is ol'del'ed That respondents IIerzbel'gs , Inc., a corporation

rmc1 its aBlcers, and David Goldma,n and R.ichard Goldman, indi-

vidually and as offcers of said corporation, and respondents ' 1'ep1'e-

se,ntatives , agent.s and employees , directly or through any corporate
01' other device, in connection with the introduction into commerce
or the sale , acl\.el'tising or offcring for sale in commerc.e; or the
transportation or distribution in commerce, of any fur product;

or in connection "with the sale, advertising, offering for sale , trans-
portation or distribut.ion , of a.ny fur product \'hich is rnadeill hole
or in part of fur "hich has been shipped and received in com-

merce , as the terms "commerce

:' 

fur" a.nd " fur prodnct': are de-
fined in the Fur Products Labeling Act, do forthwith cease and
desist from:

A. J\fisbranding fur prodnd,s by:
1. Failing to affx labels to fur proclncts shmying in \Y()l'l

and figures plainly legible all of the iniormation required
to be c1isclo ed by eHch of the subsections of Section -1 (2)

of the Fur Products LQbeling Act.

2. Sett.ing forth information required under Section +(2,

of the Fur Products Labeling Act and the R.ules al1cl Re,gu-
lations promulgated thereunder in abbreviated form on
lQbels affixed to fur products.

3. Failing to set forth the term "Persian Lttmb
labels hl the manner required where an election is made
to use thrlt term inst.ead of the Iyonl "Lamb.

4. Failing to set forth the term "Dyed )Jouton LG,mb"
on labels in the manne.r required T\11ere an election is made
to nse that term instead of the ternl "Dyed Lamb.

5. Failing to set forth the term "natural" as part of
the informa60n required to be c1isc.Jo'3ec1 on labels under
the Fur Products Labe1ing Act and the Rules and R,egula-
tions promulgated thereunder to c1esel'ibc fur products
which are not pointed , bleached , dyed, tip-dyed , or other-

wise artificially coJored.

6. Affxing to fur prodncts labels that do not compJy
with the minimum size requirements of one rl1c1 thrce,
qWlTtpl' inches by two and tluee- quarter inches.
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stamp, tag, label or other identification reqnired by the "\Vaal Prod-
ucts Labeling Act of 1838 to be affxed to wool products subject to the
provisions of such Act, prior to the time such wool produc.ts were
sold ancl deli vered to the ultimfite consmncr, in violation of Section 5
of said Act.

P)J.R. 2G. The acts and practices of the respondents as set forth
abon' , were , and :ue , in violation of the \Vool Products Labeling Act
of lWHJ anll the Rule,s and Regulations promulgated thereunder, and
constituted and now constitute , unfair and c1ecepti vc acts and prac-
tices and unfair methods of competition in commerce within the
intent and meaning of tl18 Federal Trade Commission Act.

J)ECISIOX AND ORDER

The Commission lUlving hel'etofOI'e determined lO issue its com-
pbiJit chnrging the respondents named in the caption hereof with
yiolation 01' -the Federal Trade Cornmission Act, the Fur Products
Labeling A_ , the \Vool Products Lnbe1ing Act of 1939 and the
Textile Fiber Products Identification \ct and the respondents hadng
been served with notice of said determination and with a. copy of the
complaint the Commission intended to isslle together with a pro-

posed form of order; and
The respondents and counsel for the Commission having there-

after execuied an agreement containing a, consent order, an admission
hy rcsponde.nts of a1J the jurisdictional facts set forth in t.he com-
plaint to 1S:3Ue herein , a statement that the signing of said agreement
is for seUlement purposes only and dOl S not constitute an admission
by respondents that the law has heen violated as set forth in such
compla.int, and wnivers and provisions as required by the Commis-
sion s rules; and
The Commission , haying considered the agreement, hereby accepts

sa, , issues its comphtint in the form contemplated by said agree-
ment, Inakes the follO\ying jurisdictional fmc1ings and enters the
follo,Ylng order:

1. Respondent I-Ierzbergs, Inc. : is a corporation organized , exist-

ing and doing business under and by virtue of the la"' 5 of the State
of Xebl'aska , ,yith its offce and principal place of business located

at 151P Douglas, Oma.ha, )Tebraska.

Respondents David Goldman and Hichard Goldman are officers

oT the corporate respondent and their address is the same as that

of the corporate respondent.

3T0- 71--
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rectly or indirectly, in the sale , or offering for sale of any fur
product and which;

1. Fails to set forth in words and figures plainly legible
all the information required to be disclosed by each of the
subsections of Section 5(a) of the Fur Products Labeling

Act.
2. Falsely or deceptively identifies any such fur prod-

uct as to the name or designation of the a.nimal or animals
that produced the fur contained in the fur product.

3. Fails to set forth the term "natural" as part of the
information required to be disclosed in advertisements

under the Fur Products Labeling Act and the Rules and

Regulations promulgated thereunder to describe fur prod-
ucts which are not pointed, bleached, dyed, tip-dyed, or

otherwise artificially colored.
It is further ordered That Herzbel'gs , Inc. , a corporation , and its

of!cers, and David Goldman and Richard Goldman, individually
and as offcers of the said corporation, and respondents ' represent-
atives , agents and employees , directly or through any corporate or
other device, do forth with cease and desist from rcmoving and
mutilating, or causing or participating ill the removal and ll1utila-
tion of, prior to the time any fur product subject to the provisions
of the Fur Products Labeling Act is sold and delivered to the ulti-
mate consumer , any label required by said Act to be affxed to such
fur product.

It is l'i'ther oTdel'ed That l-Ierzbergs, Inc. , a corporation, and

its offcers, and David Goldman and Richard Goldman , individ-

lmlly and as offcers of the said corporation, and respondents rep
resentatives, agents and emp1oyecs, directly or through any cor-
porate or other device, in connection with the introduction, sale

advertising or offering for sale, in commerce, or the processing for
commerce, of fur products; or in connection with the selling, ad-
vertising, offering for sale or processing of fur products which have
been shipped and reeeivcd in conm1erce, do forthwith cease and
desist from;

A. :lIisbranding fur products by substituting for the labels
affxed to such fur products pursuant to Section 4 of the Fur

Products Labeling Act labels which do not conform to the
requirements of the aforesaid Act and the Rules and Regula-
tions promulgated thereunder.

B. Failing to keep and preserve the records required by the

Fur Products Labeling Act and the Rules and Regulations pro-
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7. Setting forth information required under Section
4(2) of the Fur Products Labeling Act and the Rules and

Regulations promnlgatec1 thereunder in handwriting on

labels affixed to fur products.
8. FaiJing to set forth infonnation l'oqnired unclcr Scc-

tion 4(2) of the Fur Products Labeling Act and the Rules
and R.egulations promulgated thcreunder on Jabcls in the
equence required by Rule 30 of the aforesaid Rnles and

Regulations.
U. Failing to set forth scparately on labcls attached to

fur products composed of t,'w or more sections containing
different animal fur the information required under Sec-
tion 4 (2) of the Fur Products Labeliug Act and the llules
nd Regulations promulgated therellncler "\vith respect to
the inr comprising each scction.

10. l; ailillg to set forth on labels the item numbcr or
Tnarll signed to a fur product.

B. l alsel'y or deceptively invoicing fur prodncts by:
1. Failing to furni::h invoices as the tenn "invoice" is

defined in the Fur Products Labeling Act ::howing in words
and Iigure3 plainly legible all the information requircd to
be disclosed by each of the subsections of Section 5 (b) (1)
of the .Fur Products Labeling Act.

2. Setting forth informa.tion required undcr Sectjon
5(b) (1) of the Fur Products Labeling Act aud the Rules
and I egnlat.ions promulgated thereunder in abbreviated
:form.

3. Fai1illg t.o set forth the term "Persian Lfunb" in the
1lannel' required ,vhe, re an election is m lde to use that

term ilEteac1 of the word "Lamb.
4. Fai)jng to set forth the term "natural" as part of

the information required to be c1jsclosed on invoices under
the Fur Products Labeling Act and Rule and Hegnlations
promulgated thm'Clmder to describe fur products which are
not pointed, blenclwd: dyed , tip- (lYE'll or ntlwn,. lltj-
ficially colored.

i5. Fajling to set forth on invoices the item number 01'

mark assigned to fur products.
C. Falsely oj' deceptively advertising fur products through

the use of any fldvertisclnent , representation, public all101llC'

mcnt or notice \\.hich is intended to aid , promote or assist cli-
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conspicuously and ill a manner dearly legible and readily
accessible to the prospective purchasers.

G. lJsing a fiber trademark on labels affxed to such tex-
tiie fiber products without the generic name of the fiber
appearing on such label.

7. TTsing a generic namE or fiber tl'adCmlll'k on any label
,yhether required or non-requircd , without making a lull
and complete fiber content c1iselosure in accordance with
t h8 Texti1e Fiber Products Identification Act and the Rules
and Heguhtions promulgated thereunder the first time
sllch generic name or fiber trademark appears on the label.

8. Failing to affx labels to sample textile fiber products
used to promote or effect saies of textile fiber products

showing in a cleaT , legible and conspicuous manner each
element of information required to be disc10sed by Section
4 (b) of the Texti Ie Fiber Products Identification Act.

B. Falsely and deceptiycly advertising textile fiber prod-
ucts by:

1. :.faking any representations, by disclosure or by im-

plication , as to the fiber content of any textile fiber product
in any written advertisement which is used to aiel , promote
or assist, directly or indirectly, in the sale or offering for
sale of such textile fiber product, unless the same infor-
mation required to be shown on the stamp, tag, label or
other means of identification under Section 4(b) (1) and
(2) of the Textile Fiber Products Identification Act is con-
tained in the said advertisement: except that the percent-

ages of the fibers present in the textile fiber product ne,

not be stated.
2. l sing a fIber trademark in advertisements without a

fun c1isclosnre of the required content information in at
least one instance in the said advertisement.

3. Using a fiber tmdemark in advertising textie fiber
products containing more than one fiber 'iithout such fiber
traclemflrk appearing in the required fiber content in:for-
matjon in immediate proximity and conjunction .with t.he
generic name of the fiber in plainly legible type or letter-
ing of equal size and conspicuousness.

It is f1lrther orde-red That respondents Herzbergs, Inc. , a cor-

pomtion , and its oJIcers, and David Goldman and Richard Goldman
individually anfl as offcers of the said corporation, and respond-

ents ' representati,. , agents and employees directly or through any
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muJgated thereunder in substituting labels as pcrmitted by Sec-
tion 3(e) of the said Act.

It is furtheT ordered That respondents Herzbergs, Inc., a cor-

poration , a.nd its officers , and David Goldman and Hichard Goldman
indivic1unJly and as offcers of the said corporation, and respond
ents ' representativcs , agents and employees , directly or through any
corporate or other device in connection with tIle introduction, de

live.ry for introduction , sale, advertising, or offcring for sale, in com-
merce, or the transportation or causing to be transporteel in com-
Inerce , or the importation into the l;nitecl States, of any textile
fiber product; or in connection ,dth the sale, offering for sale , ad-
vertising, delivery, tra,nsportation , or causing to be transported , of
any textiJe fiber prodnct "hich has been advertised or offered for
sale in commerce; or in connection with the sale, offering for sale

advertising, delivery, transportation, or causing to be transported

after shipment in commerce, of any textile fiber product, whether
in its original state or contained in other textile fiber products, as
the terms "commerce" and "textile flber product" are defined in the
Textile Fiber Products Identification Act, do forthwith cease and
desist from;

A. Misbranding textile fiber products by:
1. Falsely or deceptively sta,mping, tagging, labeling, in-

voicing, advert1sing, or otherwise identifying such pToducts
as to the JHLme or amount of eonstituent fibers contained

therein.
2. Failing to afIx labels to such textile fiber products

showing ill fL clear , legibJe and conspicuous manner each
clement of information required to be disclosed 1y Section
4(b) of the Textile Fiber Products Identification Act.

3. Setting Jorth on labels informntion required under
Section 4 (b) of the Textile Fiber Prodncts Identii1cation
Act and the R.ules and R.egulations promulgated there-
under in a Foreign language instead of the English lan-
guage.

'1. Setting forth information required under Section 4 (b)
of the Textile Fiber Products IdentiGeation Act and the
R.ules and Regulations promulgated t11ereunder in hand-
writing on Inbels affxed to textile fiber products.

5. Failing to set forth information required uncler Sec-

tion 4 (b) of the Textile Fiber Products Identification Act
and the, Rules and Regulations promulgated thereunder
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Commission a, report in \Vriting setting forth in detai1 the.
and form in which they have complied with this order.

manner

Ix THE L\TTEH OF

LL:XOR CARPETS , INC. , ET AL.

COXSEXT OIWEH : ETC., IX REG,\HD TO THE ALLEGED nOLATIO), OF THE

FEDERAL TRADE CO::UJ\IISSIQX ACT

Doc7 et C-910. COJnplaint , June iDGo-Decision , J' /Ine 25, 1!hiD

C'OJls("nt order recl1liring' n. "\Y!lshing:ton, 11c., concern cngng-e1 in SCJJllg and
distributing carpeting exclusively through n refena! sellng plnll to cease

representing falsely that customers pal'ticipatin g ill their retefn,l plrm

'Tonld receive enough referral commissions to obtain tilcil' c;upeti:lg at
little 01' no cost tlwt l'cspomh;nts would be successful in sE'lling carpeting
to 50 percent of tl1e persons rcf('l'ec1 to them by partitipl'd1ts in thi' pro-
gram, find to cease inducing pnl'ticipants to falsely repl'(:srn! to others
that they had received carprting at little or no ('o

CO::IPL"\ TNT

Pursuant to the provisions of the Fedent1 Trade. Comm;ssion

Act, rend by virtue of the authority ycstec1 in it by sflic1 Act. the
Federal Trade Commission , having reason to belie,-e that Luxor
Carpets , Inc. , a, corpora.tion and lIenry I-lillman, individually a.nd

as an offcer of sflid corporation , hereinafter referre(l to as respond-

ents , have violated the provisions of said Act, and it appearing to
the Commission thflt a proceeding by it in respect thereof \\()Hlc1

be. in the public interest, hereby issn8s its comp1aint stating its
charges in that respect as fo11o\\s:

PARAGRAPH 1. R.espondent Luxor Carpets, Ine" is n corporation
organized , existing anrl doing business llTc1er and by yirtne of the
1a\\s of the Dist.rict of ColmnlJia , ,yit.h its principal offce md place
of business located at 3308 14th Street , N,V" ,Vashington , D.

Prior t.o November 4 , 19G3 , the name of sfiirl 1.nxo1' Carpets , Inc.
"\nlS Ffietory Outlet Carpets, Inc.

Respondent I-Ienry Hillman is nm\" and has been an offcer of the
corporate respondent and formulates , directs and controls and has
formulated , directed ond contl'olle(l the ads 8.n(l lJrncticcs of the
corporate respon(lent , inclurl1ng the acts nnd practices hereinafter
set forth under each of the aforenwl1t1onec1 llnmes,

PAR. 2, HespolHlents are now, and for some time last pa t have

been e.ngagec1 in the ofIe1'ing for :11l' , sale and (1istl'ibntion of CflT-

peting to the public.


