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Ix THE MATTER OF
PERMALUM PRODUCTS COMPANY ET AL.

CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION ACT

Docket O-1311. Complaint, Mar. 22, 1968—Decision, M ar. 22, 1968
Consent order requiring a home improvement concern located in Atlanta, Ga., to
cease using bait advertising, false pricing and savings claims, misrep-
resenting that customers’ property will be used as model homes, and ne-
glecting to disclose all the details of negotiable papers signed by customers.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission .Act,
and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe that Permalum Products
Company, a corporation, and Leonard Morris, individually and as an
officer of said corporation, hereinafter referred to as respondents, have
violated the provisions of said Act, and it appearing to the Commis-
sion that a proceeding by it in respect thereof would be in the public
interest, hereby issues its complaint stating its charges in that respect
as follows:

ParacrapH 1. Permalum Products Company, is a corporation or-
sanized. existing and doing business under and by virtue of the laws of
the State of Georgia, with its principal office and place of business lo-
cated at 684 Spring Street, N1, Atlanta, Georgia.

Leonard Morris is an officer of the corporate respondent. He for-
mulates, directs and controls the acts and practices of the corporate re-
spondent, including the acts and practices hereinafter set forth. His
address isthe same as that of said corporation.

Par. 2. Respondents are now, and for some time last past have been.
engaged in the offering for sale, sale, distribution and installation of
various items of merchandise for installation in or on private homes,
including aluminum siding.

Par. 3. In the course and conduct of their business, respondents
now cause, and for some time last past have caused, their said products.
when sold, to be shipped from their place of business in the State ot
Georgia to purchasers thereof located in various other States of the
Tnited States, and maintain, and at all times mentioned herein have
maintained, a substantial course of trade in said products in commerce,
as “commerce” is defined in the Federal Trade Commission Act.



492 FEDERAL TRADE COMMISSION DECISIONS

Complaint 73 B.T.C.

Par. 4. In the course and conduct of their business, and for the
purpose of inducing the purchase of their products, respondents
have made numerous statements and representations in advertising
cirenlars and other promotional material and by oral statements and
representations of their salesmen to prospective purchasers respecting
the nature of their otfer, price, time limitations, quality and free gifts.

Typical and illustrative of the foregoing advertisements, but not all
inclusive thereof, are the following:

SAVE on SPECIAL OFFER!

OFFER FOR LIMITED TIME:
ALUMINUM SIDING SALE!

NOW OXNLY $290.00 NO EXNTRAS

OUR REGULAR PRICE R3%0.00

APPLIES OVER AXNY SURPFACE

WOOD SHINGLES, BRICK, STUCCO
COMPLETELY INSTALLED
Includes labor and material for any average size home up to 1000 square feet.

Par. 5. By and through the use of the aforesaid statements and
representations, and others of similar import and meaning but not
specifically set out herein, and through oral statements made by their
salesmen and representatives, respondents represent, and have repre-
sented, directly or by implication, that:

1. The offer set forth in said advertisement iz a bona fide offer to
gell said siding material of the kind therein described at the prices and
on the terms and conditions stated.

2. The offer set forth in said advertisement is for a limited time
only.

3. Respondents’ products are being offered for sale at a special or
recluced price and that savings are thereby afforded purchasers from
respondents’ regular selling price.

4. The homes of prospective purchasers have been specially selected
as model homes for the installation of respondents’ siding, and that
after installation such homes will be used as points of reference for
demonstration and advertising purposes by the respondents, and that,
as a result of allowing their homes to be used as models, purchasers
will receive allowances, discounts, commissions or some other
compensation.

3. Respondents’ siding materials are a new and revolutionary kind
of product and differ substantially from other siding materials avail-
able on the market.



PERMALUM PRODUCTS COMPANY ET AL. 493

491 Complaint

6. Respondents’ siding materials will not require repainting or re-
pair for the life of the structure on which they are applied.

Par. 6. Intruth and in fact:

1. The cffer set forth above, is not a genuine or bona fide offer but
is made for the purpose of obtaining leads as to persons interested
in the purchase of respondents’ products. After obtaining such leads,
respondents, their salesmen or representatives call upon such persons
at their homes or wait upon them at respondents’ place of business.
At such times and places, respondents, their salesmen or representa-
tives disparage the advertised aluminum siding and otherwise dis-
courage the purchase thereof and attempt to sell, and do sell. different
and more expensive aluminum siding.

9. The offer set forth above, is not for a limited time only. Said mer-
chandise 1s advertised regularly at the represented prices and on the
terms and conditions therein stated.

3. Respondents’ products are not being offered for sale at a special
or reduced price and savings are not afforded respondents’ customers
because of a reduction from respondents’ regular selling price. In fact,
respondents do not have a regular selling price but the prices at which
respondents’ products are sold vary from customer to customer de-
pending on the resistance of the prospective purchaser.

4. The homes of prospective purchasers are not specially selected as
model homes, and respondents do not use purchasers’ homes as points
of reference for advertizing or demonstration purposes. In addition,
respondents do not give allowances, discounts, commissions or other
compensation to purchasers who agree to have their homes used as
models.

5. Respondents’ siding materials are neither a new or revolutionary
kind of product nor do they substantially differ from other siding
materials available on the market.

6. Respondents’ siding materals will require repainting and repair.

Therefore, the statements and representations set forth in Para-
eraphs Four and Five hereof were, and are, false, misleading and
deceptive.

Par. 7. In the course and conduct of their business, as aforesaid,
respondents or their salesmen in a substantial number of cases fail to
disclose orally at the time of sale and in writing on any conditional
sales contract, promissory note or other instrument executed by the
purchaser, with such conspicuousness and clarvity as is likely to be
read and observed by the purchaser, that such conditional sales con-
tract, promissory note or other instrument may, at the option of the
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seller and without notice to the purchaser, be negotiated or assigned
to a finance company or other third party and that if such negotiation
or assignment is effected, the purchaser will then owe the amount due
under the contract to the finance company or third party and may have
to pay this amount in full whether or not he has claims against the
seller under the contract for defects in the merchandise, nondelivery
or the like.

The aforesaid failure of the respondents or their representatives to
reveal said facts to purchasers has the tendency and capacity to lead
and induce a substantial number of such persons into the understand-
ing and belief that the respondents will not negotiate or transfer such
documents, as aforesaid, and that legal obligations and relationships
will exist only between such respondents and purchasers and will re-
main unchanged and unaltered, and has the tendency and capacity to
induce a substantial number of such persons to enter into contracts
or execute promissory notes for the purchase of respondents™products
of which facts the Commission takes official notice.

In truth and in fact, respondents frequently and in a substantial
number of cases and in the usual course of their business sell, transfer
and assign said notes and contracts to finance companies or third
parties so as to bring about the aforementioned changes in legal obli-
cations and relationships.

Therefore, the failure of respondents or their representatives to
reveal such facts to prospective purchasers, as aforesaid, was and is
an wnfair and false, misleading and deceptive act and practice.

Par. 8. In the course of their business and at all times mentioned
herein, respondents  have been in substantial competition, in com-
merce, with corporations, firms and individuals in the sale of alumi-
num siding and other building materials of the same general kind and
nature as those sold by respondents. 4

Par. 9. The use by respondents of the aforesaid false, misleading
and deceptive statements, representations and practices has had, and
and now has, the capacity and tendency to mislead members of the
purchasing public into the erroneous and mistaken belief that said
statements and representations were and are true and into the pur-
chase of substantial quantities of respondents’ products by reason of
zaid erroneous and mistaken belief.

Par. 10. The aforesaid acts and practices of respondents, az herein-
after alleged, were and are all to the prejudice and injury of the public
and of respondents’ competitors and constituted, and now constitute,
unfair methods of competition in commerce and unfair and deceptive
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acts and practices in commerce, in violation of Section 5 of the Federal
Trade Commission Act.

Dccrsiox axp OrpER

The Federal Trade Commission having initiated an investigation of
certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Deceptive Practices
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with violation
of the Federal Trade Cominission Act; and

The respondents and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by the
respondents of all the jurisdictional facts set forth in the aforesaid
draft of complaint, a statement that the signing of said agrement is
for settlement purposes only and does not constitute an admnission by
respondents that the law has been violated as alleged in 'such complaint,
and waivers and other provisions as required by the Commission’s
Rules; and

The Commission having thereafter considered the matter and hav-
ing determined that it had reason to believe that the respondents have
violated the said Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record
for a period of thirty (30) days, now in further conformity with the
procedure prescribed in § 2.34(b) of its Rules, the Commission hereby
issues its complaint, makes the following jurisdictional findings, and
enters the following order:

1. Respondent Permalum Products Company is a corporation or-
ganized, existing and doing business under and by virtue of the laws
of the State of Georgia, with its office and principal place of business
located at 684 Spring Street, N, Atlanta, Georgia.

Respondent Leonard Morris is an officer of said corporation and
hig addressis the same as that of said corporation.

2. The Federal Trade Commission has jurisdiction of the subject
natter of this proceeding and of the respondents, and the proceeding
1z in the public interest.

ORDER

It is ordered, That respondents Permalum Products Company, a
corporation, and its officers and Leonard Morris, individually and as
an officer of said corporation. and respondents’ agents, representatives
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and emplovees, directly or through any corperate or other device, in
connection with the advertising, offering for sale, sale, distribution or
installation of residential alwminum siding or any other products, in
commerce, as “commerce’ is defined in the Federal Trade Commission
Act, do forthwith cease and desist from:

1. Using, in any manner, a sales plan, scheme or device wherein
false, misleading or deceptive statements or representations are
made in order to obtain leads or prospects for the sale of other
merchandise or services.

2. Making representations purporting to offer merchandise for
sale when the purpose of the representation is not to sell the
offered merchandise but to obtain leads or prospects for the sale
of other merchandise at higher prices.

3. Discouraging the purchase of or disparaging any merchandise
or services which are advertised or offered for sale .

4. Representing, directly or by implication, that any merchan-
dise or services are offered for sale when such offer is not a bona
fide offer to sell such merchandise or services.

3. Representing, directly or by implication, that respondents’
offer of products is limited as to time, or in any other manner:
Provided. howerer. That it shall be a defense in any enforcement
proceeding instituted hereunder for respondents to establish that
any represented limitation as to time or other represented rve-
striction is actually imposed and in good faith adhered to by re-
respondents.

6. Representing, directly or by implication, that any price for
respondents’ products is a special or reduced price unless such
price constitutes a significant reduction from an established sell-
ing price at which such products have been sold in substantial
quantities by respondents in the recent regular course of their
business.

7. Misvepresenting, in any manner, savings available to pur-
chasers of respondents’ products.

S. Representing, directly or by implication, that the home of
any of respondents’ customers or prospective customers has been
selected as a model home to be used for advertising purposes or
will be used for advertising purposes.

9. Representing, directly or by implication, that any allow-
ance, discount, commission or other compensation is granted by
respondents to purchasers in return for permitting the premises
on which respondents’ products are installed to be used for ad-
vertising purposes.
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10. Representing, directly or by implication, that respondents’
siding materials are a new or revolutionary kind of product, or
that respondents’ products differ substantially from other siding
materials available on the market.

11. Representing that respondents’ siding materials will not
require repainting or repair; or misrepresenting, in any manner,
the efficacy, durability or efficiency of respondents’ products.

12. Failing to orally digclose prior to the time of sale, and in
writing on any conditional sales contract, promissory note or
other instrument of indebtedness executed by a purchaser, and
with such conspicuousness and clarity as is likely to be cbserved
and read by such purchaser, that: '

Any such instrument at vespondents’ option and without
notice to the purchaser, may be discounted, negotiated or as-
signed to a finance company ov other third party to which
the purchaser will thereafter be indebted and against which
the purchaser’s claims or defenses may not be available.

13. Failing to cleariy and fully reveal, disclose and inform cus-
tomers of all terms and conditions of a sale and of any installment
contract or promissory note or other instrument to be signed by
any customer.

14. Failing to deliver a copy of this order to cease and desist fo
all present and future salesmen or other persons engaged in the
sale of respondents’ products or services, and failing to secure
from each such salesman or other person a signed statement
acknowledging receipt of said order.

It is further oidered. That the respondent corporation shall forth-
with distribute a copy of this order to each of its operating divisions.

It is further ordered, That the respondents herein shall, within sixty
(60) days after service upon them of this order, file with the Commis-
sion a report in writing setting forth in detail the manner and form in
which they have complied with this order.

Ix Tue MarTER OF
AL KAUFMAN FURS. INC., ET AL
CONSENT ORDER. ETC.. IN REGARD T0O TIIE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION AND THE FUR PRODUCTS LABELING ACTS
Docket C-1312. Complaint, Mar. 22, 1968—Dccision, Mar. 22, 1968

Consent order requiring a New York City manufacturing furrier to cease mis-
branding, deceptively invoicing, and falsely guaranteeing its fur products.
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CoMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act and
the Fur Products Labeling Act. and by virtue of the authority vested
n it by said Acts, the Federal Trade Commission, having reason to be-
lieve that Al IXaufman Furs, Inc., a corporation, and Albert Kaufman,
Litd., a corporation, and Albert Kaufman, individually and as an officer
of said corporations, hereinafter referred to as respondents, have vio-
lated the provisions of said Acts and the Rules and Regulations pro-
mulgated under the Fur Products Labeling Act, and it appearing to
the Commission that a proceeding by it in respect thereof would be in
the public interest, hereby issues its complaint stating its charges in
that respect as follows:

Paracrare 1. Respondent Al Kaufman Furs, Inc., is a corporation
organized. existing and doing business under and by virtue of the laws
of the State of New York.

Respondent Albert aufman, Ltd., is a corporation organized, ex-
isting and doing business under and by virtue of the laws of the State
of New York.

Respendent Albert Kaufman is an officer of both corporate respond-
ents. He formulates. directs and controls the acts, practices and pol-
icies of the said corporate respondents including those hereinafter set
forth.

Respondents are manufacturers and wholesalers of fur products with
their office and principal place of business located at 208 West 30th
Street. New York, New York.

Paz. 2. Respondents ave novw, and for some time last past have been,
eneaged in the introduction into commerce, and in the manufacture for
introduction into commerce, and in the sale, advertising, and offering
for sale in commerce, and in the transportation and distribution in
commerce, of fur products: and have manufactured for sale, sold, ad-
vertised, offered for sale, transported and distributed fur products
which have been made in whole or in part of furs which have been
shipped and received in commerce, as the terms “commerce,” “fur”
and “fur product” are defined in the Fur Products Labeling Act.

Par. 3. Certain of said fur products were misbranded in that they
were falsely and deceptively labeled, or otherwise falsely or decep-
tively 1dentified to show that fur contained therein was natural, when
in fact such fur was pointed, bleached, dyed, tip-dved, or otherwise
artificially colored, in violation of Section 4(1) of the Fur Products
Labeling Act.
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Par. 4. Certain of said fur products were misbranded in that they
were falsely and deceptively labeled or otherwise falsely or deceptively
identified with respect to the name or designation of the animal or
animals that produced the fur from which the said fur products had
been manufactured, in violation of Section 4(1) of the Fur Products
Labeling Act.

Among such misbranded fur products, but not limited thereto, were
fur products label as “Broadtail” thereby implying that the furs con-
tained therein were entitled to the designation “Broadtail Lamb,”
when in truth and in fact, the furs contained therein were not entitled
to such designation.

Par. 5. Certain of said fur products were misbranded in that they
were not labeled as required under the provisions of Section 4(2) of
the Fur Products Labeling Act and in the manner and form pre-
scribed by the Rules and Regulations promulgated thereunder.

Among such misbranded fur products, but not limited thereto, were
tfur products with labels which failed:

1. To show the true animal name of the fur used in any such fur
product.

2, To disclose that the fur contained in the fur products was
bleached, dyed, or otherwise artificially colored, when such was the
fact.

8. To show the name, or other identification issued and registered
by the Commission, of one or more of the persons who manufactured
any such fur product for introduction into commerce, introduced it
into commerce, sold it in commerce, advertised or offered it for sale,
in commerce, or transported or distributed it in commerce.

4. To show the country or origin of the imported furs contained
in the fur products.

Par. 6. Certain of said fur products were misbranded in violation
of the Fur Products Labeling Act in that they were not labeled in
accordance with the Rules and Regulations promulgated thereunder
in the foliowing respects:

(a) Information required under Section 4(2) of the Fur Products
Labeling Act and the Rules and Regulations promulgated thereunder
was set forth on labels in abbreviated form, in violation of Rule 4 of
said Rules and Regulations.

(b) The term “natural” was not nsed on labels to describe fur
products which were not pointed, bleached, dyed, tip-dyed, or other-
wise artificially colored, in violation of Rule 19(g) of said Rules and
Regulations. ‘
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(c) Information required under Section 4(2) of the Fur Products
Labeling Act and the Rules and Regulations promulgated thereunder
was set forth in handwriting on labels, in violation of Rule 29(b) of
said Rules and Regulations.

(d) Information required under Section 4(2) of the Fur Products
Labeling Act and the Rules and Regulations promulgated thereunder
was not set forth in the required sequence, in violation of Rule 30 of
said Rules and Regulations.

(e) Required item numbers were not set forth on labels, in viola-
tion of Rule 40 of said Rules and Regulations.

Par. 7. Certain of said fur products were falsely and deceptively
invoiced by the respondents in that they were net invoiced as required
by Section 5(b) (1) of the Fur Products Labeling Act and the Rules
and Regulations promulgated under such Act.

Among such falsely and deceptively invoiced fur products, but not
limited thereto, were fur products covered by inveices which failed:

1. To show the true animal name of the fur used in any such fur
product.

2. To disclose that the fur contained in the fur products was bleached,
dyed, or otherwise artificiallv colored. when such was the fact.

3. To show the country of origin of imported fur used in any such
fur product.

Pan. 8. Certain of said fur products were falsely and deceptively
invoiced with respect to the name or designation of the animal or
animals that produced the fur from which the said fur products had
been manufactured, in violation of Section 5(b) (2) of the Fur Prod-
ucts Labeling Act.

Among such falsely and deceptively invoiced fur products, but not
limited thereto, were fur products which were invoiced as “Broadtail”
thereby implving that the furs contained therein were entitled to the
designation “Broadtail Lamb,” when, in truth and in fact, furs con-
tained therein were not entitied to such designation.

Par. 9. Certain of said fur products were falsely and deceptively
invoiced in violation of the Fur Products Labeling Act in that they
were not invoiced in accordance with the Rules and Regulations pro-
mulgated thereunder in the following respects:

(a) Information required under Section 5(b) (1) of the Fur Prod-
ucts Labeling Act and the Rules and Regulations promwlgated there-
under was set forth on invoices in abbreviated form, in violation of
Rule 4 of said Rules and Regulations.
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(b) The term “natural” was not used on invoices to describe fur
products which were not pointed, bleached, dyed, tip-dyed or other-
wise artificially colored, in violation of Rule 19(g) of said Rules and
Regulations.

(¢) Required item numbers were not set forth on inveices, in vio-
lation of Rule 40 of said Rules and Regulations.

Par. 10. Respondents furnished false guaranties that certain of their
fur products were not mishranded, falsely invoiced or falsely adver-
ticed when respondents in furnishing such guaranties had reason to
believe that fur products so falsely guarantied would be introduced,
sold, transported or distributed in comimerce, in violation of Section
10(b) of the Fur Products Labeling Act.

Par. 11. The aforesaid acts and practices of respondents, as herein
alleged, arve in violation of the Fur Products Labeling Act and the
Rules and Regulations promulgated thereunder and constitute unfair
methods of competition and unfair and deceptive acts and practices
in commerce under the Federal Trade Commission Act.

Drcistox .axp ORDER

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Textiles and Furs
proposed to present to the Commission for its consideration and which,
if 1ssued by the Commission, would charge respondents with violation
of the Federal Trade Commission Act and the Fur Products Labeling
Act; and

The respondents and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by
the respondents of all the jurisdictional facts set forth in the aforesaid
draft of complaint, & statement that the signing of said agreement
is for settlement purposes only and does not constitute an admission
by respondents that the law has been violated as alleged in such com-
plaint, and waivers and other provisions as required by the Commis-
sion’s Rules; and

The Commission having thereafter considered the matter and having
determined that it had reason to believe that the respondents have vio-
lated the said Acts, and that complaint should issue stating its charges
in that respect, and having thereupon accepted the executed consent
agreement and placed such agreement on the public record for a period
of thirty (80) days, now in further conformity with the procedure
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prescribed in §2.34(b) of its Rules, the Commission hereby issues its
complaint, makes the following jurisdictional findings, and enters the
following order:

1. Respondent Al Kaufman Furs, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the
State of New York, with its office and principal place of husiness lo-
cated at 208 West 30th Street, New York, New York.

Respondent Albert Kaufman, Ltd., is a corporation organized, ex-
isting and doing business under and by virtue of the laws of the State
of New York, with its office and principal place of business located at
208 West 30th Street, New York, New York.

Respondent Albert Iaufman is an officer of said corporations and
his address is the same as that of said corporations.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.

ORDER

It is ordered. That 1e\pondents Al Kaufman Furs, Inc., a corpora-
tion, and its 0ﬂ1ce1.~,, and Albert Kaufman. Ltd., a corpor at-lon, and
its officers, and Albert Kaufman, individually and as an officer of said
corporations, and respondents’ representatives, agent and emplovees,
directly or through any corporate or other device, in connection with
the introduction, or manufacture for introduction, into commerce, or
the sale, ady ertl:mg or offering for sale in commerce, or the trans-
portation or distribution in commerce, of any fur produet: or in con-
nection with the manufacture for sale, sale, advertising, offering for
zale, transportation or distribution, of any fur product which is made
in whole or in part of fur which has been shipped and 1‘ecei\~ed in
commerce, a3 the terms “commerce,” “fur” and “fur product re
defined in the Fur Products Labeling Act, do forthwith ceas anl
desist from:

A. Asbranding any fur product by:

1. Repre\entmo. directly bv nnphcatlon, on a label that
the fur contained in such fur product is natural when such
fur 1s pointed. bleached, d} ed, tip-dved, or otherwise arti-
ficially colored.

2, Fa]qeh' or deceptively labeling or otherwise falsely or
deceptively identifying such fur ploduct as to the name or
designation of the animal or animals that produced the fur
contained in the fur product.
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3. Failing to affix a label to such fur product showing in
words and in figures plainly legible all of the information
required to be disclosed by each of the subsections of Section
4(2) of the Fur Products Labeling Act.

4. Setting forth information required under Section 4(2)
of the Fur Products Labeling Act and the Rules and Regu-
lations promulgated thereunder in abbreviated form on a
Iabel affixed to such fur product.

5. Failing to set forth the term “natural” as part of the
imformation required to be disclosed on a label under the
Fur Products Labeling Act and the Rules and Regulations
promulgated thereunder to describe such fur product which
is not pointed, bleached, dyed, tip-dyed, or otherwise arti-
fieially colored.

6. Setting forth information required under Section 4(2)
of the Fur Products Labeling Act and the Rules and Regu-
lations promulgated thereunder in handwriting on a label
affixed to such fur product.

7. Failing to set forth information required under Section
4(2) of the Fur Products Labeling Act and the Rules and
Regulations promulgated thereunder on a label in the se-
quence required by Rule 20, of the aforesaid Rules and
Regulations.

8. Failing to set forth on a label the item number or mark
assigned to such fur produect.

B. Falsely or deceptively invoicing any fur product by :

1. Failing to furnish an invoice, as the term “invoice™ is
defined in the Fur Products Labeling Act, showing in words
and figures plainly legible all the information required to
be disclosed by each of the subsections of Section 3(h) (1)
of the Fur Products Labeling Act.

2. Setting forth on an invoice pertaining to such fur prod-
uct any false or deceptive information with respect to the
name or designation of the animal or animals that produced
the fur contained in such fur product.

3. Setting forth information required under Section
5(b) (1) of the Fur Products Labeling Act and the Rules
and Regulations promulgated thereunder in abbreviated
form.

4. Failing to set forth the term “natural” as part of the
information required to be disclosed on an invoice under the
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Fur Products Labeling Act and Rules and Regulations pro-
mulgated thereunder to describe such fur product which is
not pointed, bleached, dyed, tip-dyed, or otherwise artifically
colored.

5. Failing to set forth on an invoice the item number or
mark assigned to such fur product. : -

It is fuither ordered, That Al Kaufman Furs, Inc., a corporation,
and its officers, and Albert Kaufman, Ltd., a corporation, and its offi-
cers, and Albert Kaufman, individually and as an officer of said cor-
porations, and respondents’ representatives, agents and employees,
directly or through any corporate or other device, do forthwith cease
and desist from furnishing a false guaranty that any fur product is
not misbranded, falsely invoiced or falsely advertised when the re-
spondents have reason to believe that such fur product may be intro-
duced, sold, transported, or distributed in commerce.

It is further ordered, That the respondent corporations shall forth-
with distribute a copy of this order to each of their operating divisions.

Itis fuither ordered, That the respondents herein shall, within sixty
(60) days after service upon them of this order, file with the Commis-
sion a report in writing setting forth in detail the manner and form in
which they have complied with this order.

Ix e MATTER OF
DARIO OF ITALY, INC.,, ET AL.

CONSEXNT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
. FEDERAL TRADE COMMISSION AXND THE WOOL PRODUCTS LABELING ACTS

Docket C-1313. Complaint, Jiar. 25, 1968—Decision, I ar. 25,1968

Consent order requiring a Miami, Fla. importer and distributor of ladies’
sweaters and hats to cease misbranding its wool products.

COMPLAINT

Pursuant to the provisions of the Federal Trade Comumission Act
and the Wool Products Labeling Act of 1939, and by virtue of the
authority vested in it by said Acts, the Federal Trade Commission,
having reagon to believe that Dario of Italy, Inc, a corporation, and
Carl Goodkin, individually and as an officer of said corporation, here-
inafter referred to as respondents, have violated the provisions of said
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Acts and the Rules and Regulations promulgated under the Vool
Products Labeling Act of 1939, and it appearing to the Commission
that a proceeding by it in respect thereof would be in the public in-
terest, hereby issues its complaint stating its charges in that respect
as follows:

Paracrarir 1. Respondent Dario of Italy, Inc., is a corporation or-
ganized, existing and doing business under and by virtue of the Jaws
of the State of Florida.

Individual respondent Carl Goodkin is an officer of said corpora-
tion. He formulates, directs and contvols the acts, practices and poli-
cies of the cerporate respondent including the acts and practices here-
inafter referred to.

Respondents are e11gzwed In importing and distributing ladies’ wool

blend sweaters and hats. Sales are made to retail stoves located thr ough-
out the United States. Their office and principal place of bll‘llleSS 18
located at (7-32 NE., Fourth Avenue, Miami, Florida. They also
maintain a place of business where the imported products are received
and distributed to various customers thronghout the United States,
The addvress of this place of business is 25 Buena Vista Avenue, Law-
rence, 1.1., New York.

Par. 2. Respondents, now and for some time last past, have in-
troduced into commerce, sold, tran&pmted distributed, deh\ ered ior
shipment, shipped and offered for sale, in commerce, as “commerce”
is dehned in said Wool Products Labeling Act of 1939, wool produects

13 “wool ploduct is defined therein.

Par. 3. Certain of said wool products were misbranded by the re-
spondents within the intent and meaning of Section 4(a) (1) of the
Wool Products Labeling Act of 1939 and the Rules and Regulations
promulgated thereunder, in that they were falsely and deceptively
\tamped tagged, labeled, or otherwise identified with respect to the
character and amount of the constituent fibers contained therein.

Among such misbranded wool products, but not limited thereto.
were wool blend sweaters stamped. tagged, labeled, or otherwise iden-
tified as containing “80% wool, 10% mohair, 10% nvlon™ whereas in
truth and in fact, such sweaters contained substantially  ditfferent
fibers and amounts of fibers than represented.

Par. 4 Certain of said wool products were further mishranded by
1e\ponden‘rb in that they were not rxtamped tagged, labeled. or other-
wise identified as required under the provisions of Section +(a) (2) of
the Wool Products Labeling Act of 1939 and in the manner and form
as prescribed by the Rules and Regulations promulgated under said
Act.
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Among such misbranded wool products, but not limited thereto,
were wool blend sweaters with labels on or affixed thereto, which failed
to disclose the percentage of the total fiber weight of the said wool
product, exclusive of ornamentation not exceeding 5 per centum of
said total fiber weight of (1) wool fibers; (2) reprocessed wool; (3)
reused wool; (4) each fiber other than wool when said percentage by
weight of such fiber was 5 per centum or more; and (5) the aggregate
of all other fibers.

Par. 5. Certain of said wool products were misbranded in violation
of the Wool Products Labeling Act of 1939, in that they were not
labeled in accordance with the Rules and Regulations promulgated
thereunder, in that the term “mohair” was used in lieu of the word
“wwool” in setting forth the required fiber content information on labels
affixed to wool products without setting forth the correct percentage
of the mohair, in violation of Rule 19 of the Rules and Regulations
under the Wool Products Labeling Act of 1939.

Par. 6. The acts and practices of the respondents as set forth above
were, and are, in violation of the Wool Products Labeling Act of 1939
and the Rules and Regulations promulgated thereunder, and consti-
tuted, and now constitute, unfair methods of competition and unfair
and deceptive acts and practices in commerce, within the intent and
meaning of the Federal Trade Commission Act.

Deciston AxD ORDER

The Federal Trade Commission having initiated an investigation of
certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
a copy of a draft of complaint which the Bureau of Textiles and Furs
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with viola-
tion of the Federal Trade Commission Act and the Wool Products
Labeling Act of 1939 ; and

The respondents and counsel for the Commission having thereafter
executed an agreement containing a consent order, an admission by
the respondents of all the jurisdictional facts set forth in the afore-
said draft of complaint, a statement that the signing of said agreement
is for settlement purposes only and does not constitute an admission
by respondents that the law has been violated as alleged in such com-
plaint, and waivers and other provisions as required by the Commis-
sion’s Rules; and

The Commission having thereafter considered the matter and hav-
ing determined that it had reason to believe that the respondents have
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violated the said Acts, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record for
a period of thirty (30) days, now in further conformity with the pro-
cedure prescribed in § 2.34(b) of its Rules, the Commission hereby is-
sues its complaint, makes the following jurisdictional findings, and
enters the following order:

1. Respondent Dario of Italy, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the
State of Florida, with its office and principal place of buc;ness located
at 67-52 NE., Fourth Avenue, Miami, Florida.

Respondent Carl Goodkin is an oﬁlcer of said corporatlon and his
address is the same as that of said corporation.

2. The Federal Trade Commission has jurisdiction of the subject.
matter of this proceeding and of the respondents, and the proceeding
is in the public interest.

ORDER

It is ordered, That respondents Dario of Italy, Inc., a corporation,
and its ofﬁcerb, and Carl Goodkin, individually and as an officer of
said corporation, and respondents representatives, agents and em-
ployees, directly or through any corporate or other deV1ce in connection
with the manufacture for introduction into commerce, introduction
into commerce, or offering for sale, cale, transportation, distribution,
dehver} for: thpment or shlpnlent in commerce, of wool products,
as “commerce” and “wool product” are defined in the Wool Products
Labeling Act of 1939, do forthwith cease and desist from mlcbmndlno
ool products by :

1. Falsely and deceptively stamping, tagging, labeling, or ot/her-
wise identifying such products as to the character or amount of
the constituent fibers contained therein.

2. Failing to securely affix to or place on, each such product a
stamp, tag, label, or other means of identification showing in &
clear and conspicuous manner each element .of information re-
quired to be disclosed by Section 4(a) (2) of the Wool Products
Labeling Act of 1939.

3. Using the term “mohair” in lieu of the WOI’d "Wool” in setting
forth the required fiber content information on labels affixed to
wool - products without setting forth the correct percentaoe of
the mohair present.

1t is further ordered, That the respondent corpomtlon shall forth-
with distribute a copy of this order to each of its operating divisions.
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