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Complaint

IN TUE IvIATTEH OF

FUNERAL DIHECTORS INSTITUTE INTERXATIONAL
INC. , ET AL.

CONSENT ORDER ETC. , IN HI GARD TO THE ALLEGED Vror.ATIOX OF TIlE

Fl';D1 RAL THADJ.J COl\nnSSION AC'l'

Docket 0-1"13.9. Com-plaint , May j9,(O-DcciMon, May 1970

Consent order re(luiring a Chicago Heights, 11L , public relations agency which
seUs memberships, advei"tising and 1J1lhlic relations IJrograms to funeral
directors, to cease rnisrepresenting that it is a large organization with
several departments, using the words "institute" or "funeral directors
institute" as part of its trade 01" corporate name, exaggerating the uenefits
:,ccrning to its cns1omers, find wisrCVrE'Sf'llling the nature and extent of
its services.

COl\fPLAINT

Pursuant to the provisions of the l ederal Trade Commission Act
md by virtue of the authority 'Tested in it by said Act , the Federal
Trade Commission , having rpason to helieVf that Funeral Directors

Institute IntcnwtionaI lllC. , a corporation , and .f ohn T. Arends, in-
dividnaUy and as an offc.cr of said corporation , he1" inafter referred
to ns respondents , have violated the provisions of said Act, and it
appearing to the Commission that a proceeding by it in respect

thereof would be in the public interest, hereby issues its complaint
stating its charge in that respect as 10Uows:
PAHAGHAl'Il 1. Respondent Funeral Directors Institute Inter

lJational , Ine. , is a corporation organized , existing and doing business
under and by virtue of the la:ws of DIe State of Ininois , with its
pl'incipfll offce and place ofbusincs;. located at 2706 South Chicago
Hoad , Chicago IIeights, Illinois.

cspondcnt John T. Arends is an individual and is an offcer of
the eorporat,c respondent. Said individual respondent formllJatps

(Erects a.nd eontrols the acts and practices of the corporate respon-
dent , illclncling the acts and practiecs hereinafter set forth. J:Is
business address is the same as that of the corporate respondent.

PAR. 2. n( Sponde.llts are now, and for some time last past have

been , engaged in the advcrtising, offering for sale , sale and distribu-
tion of memlmrships and services in conneetion therewith to fU1leral
directors , morticirUls and similar corporations , firms and indi \rjdllals
for use in selling funeral services to the general public.

AR. 3. Tn the course and conduct of their business as aforesaid
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respondents , their employees and ag( nts) from their principal phc(
of business in the State of 1111noi8, hav( sold memb( l'ships in and
services offered . by the corporate n spondent to purchasers theI'
located in various other States of the United States, and rnaiJiU:dn
and at all times mentioned herein have maintained, a. sl1bshmtia1
course of trade in commerce, as '" commerce" is deiill d in the Federal
Trade Commission Act.

PAR. 4-. In the conrse and conduct of their aforesaid busincss, and
for the purpose of inducing the pl1n hase of membership in and serv-
ices from the eorporate respondent, the respondents have made, and
arc now IImking, nun18rous statements and representations in adver-
tis( mcnts inserted in magazines a.nd profcssiona.I puhlications, in
promotional matcrial , in written correspon lence and in oral prescn-

tations to prospective member funcral directors.
Typical and illustrative of said statements and representations , but

not all inclusive thereof, are the following:
1. Since that time IUlfil), Funeral Directors Institute has enjoyed phe-

nomenal growth. . . .
Funeral Directors Institute, Int.ernat.ionaJ , is now entering a world-wide

expansion program which will give it an even stl'ong-t' r position , as the foremost
leadpr in the funcral service profession.

2. Puneral Directors Institute , International.
3. "Qua1ification for Memuership" requires an intpIJsive investigation of the

appJicant funeral director s ullsiness record , the poJicies and IJrinciples of the
firm, ethical practices and reputation for honesty, integrity and sincerity of
purpose." Qualification for memhership is JJased upon the mem!Jer s public

concern , honesty and high st.andards of versonalized service. And to mnintain
active membership requires ;vearly re-qua1ification.

1. The Institute is staffed wHh the top UWll ill the field of Fnnf'ral Directing,
Business Administrn.tion and CounciJng (sic) and Pll!JliC HeJations.

5. The Institute is a fellowship organization. . 
6. AU membe1's of tbe Funeral Directors Institute )1aYe experienced and

reported that they have md hundred.'), yes even thonsnnus , of new familes
through the use of the many progressive programs the jnstitutc provides for
its members.

7. Quarterly survey by service representative Consultation Service
52 Pieces of Indiviuual Prepared Copy
Market survey
\-Vorkshop
ColJection Service
Accounting-Bookkeeping-Business AnaJysis.

PAR. 5. By and through the use of such statermmts and representa-
tions and others similar thereto , hut not speciiieally set forth herein
separately and in connection with the oral sales presentations of the
individual respoudent and othcr representatives, agents and eII-
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ployees of the corporate respondent, respondents have reprcscnted

and arc now representing, directly or by implication:
1. That respondent, FI1IH ral Directors Institute International, Inc.

is a large organization with many members which maintains more
than one place of business and a substantial stall' organized into sev-
eral functiona.l operating departments including an Art Department
Copy Department, Business Departmcnt, Production Department
and Family Contact .Department.

2. 1'hrollgh the corporate name -Funeral Directors Institute Inter-
national , Inc., that respondents are conducting an instjtution of
learning with a competent, experienced and qualified staff offering
instruction pertaining to the subjects of . funeral home operation and
management.

3. That respondcnts carefulIy screen applications for mcmb(",rship
Rud limit nlCmbel'ship to the most ethical and progressive funeral

director in each community.
4. That the staii of the corporatc respondent includes individuals

highly skilled in the vttrious fields of Funeral Directing, Business
Administration , Counseling and Public Relations.

5. That corporate respondent is a, fellowship organization
society or association of members with an equa,l voice in policy and
planning which seeks to promote its cause through tlH mutual ex-
change of ideas and experiences.

o. That all funeral directors who have become members of the
corporate respondent have met hundreds or thousands of new fami-
lies through the use of the programs which the corporate respondent
provides for its members.
7. That the respondents will provide member funeral directors

with the following serviccs:
a. Public opinion surveys of the member funeral directors ' com-

munities performed at quarterly intervals by respondents, or their

agents or representatives;
b. Consultation with staff personnel of the corporate respondent

concerning the problems of melnhcr funeral directors in the are,as of
funeral home openltion and management;

c. Advertising copy spceially prepared for the member funeral di-
rector s particular market situation , if the advertising service was

purchased;
d. Complete market surveys of the areas in which the member

funeral home was located;
e. Annual workshops which would be held at times and locatious

convenient for member funeral directors; and
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f. Complete collection service, complete bookkeeping and tax serv-
ice and complete business analysis service if any of these services
were purchased.

PAR. 6. In truth and in fact:
1. The respondent , Funeral Directors Institute Intcrnational , Inc.

is a small organization with few members which maintains only one
place of business and a staff whieh consists sol( ly of the individual
respondent and his secretary.

2. The respondents ' b1lsiness is not an institution oJ learning. Re-
spondent has neitheT a curriculum , teaching faculty nor f2wilities for
the purpose of teaching or providing educational courses to prospec-

tive mcmbe,rs in the field of funera.l home operation and management.
Respondents are merely a commel'cia.1 enterprise engaged in selling
memberships a,nd advertising and public relations programs in con-
ne,ction therewith for a profit.

3. The responc1onts do nor. carefully screen applications lor mem-
bership, but ndmit to membership any funeral director willing to pay
tlw annnal dnes.

4. The corporate respondent is sta.ffed only by the individual re-
pGTldent and his secretar:v f1ncl not b - persons highl kinec1 in Fu-

neral Directing, Business Administration and Counseling and Public
ReI ntions.

5. The respondent is not a society 01 members with an equal voice
in policy and planning which seeks to promote its ca.use through the
mutual exehange of ideas and experiences but is fL corporation orga-
nized for profit.

Few : if any, members have experienced llnd reported that they
have met hundreds or thousands of new families through the use of
pl'ogrnms ',yhich the corporate respondent provides lor its 111embers.

7. a. Public surveys are not performed at quarterly intervf..s by
respondents or their representatives, agents or employecs : on behalf
of members;

b. The respondents do not provide members with o.,n expert con-
sultation service;

c. The advertising copy supplied t.o members by respondents is not
specinJ1y prepared for the individual members : market situation;

d. Complete market surveys arc not performed;
e. AIUlual workshops are not held at times anc11ocations convenient

to member funeral directors; and
f. Respollch-mts do not provide complete collection services : com-

plete bookkeeping and tax services and complete business malysis
services to member funeral directors.
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Therefore : the statements and l'epresenttltions set forth in Para-
graphs Four and Five were , and are false, misleac1illg tlud deceptive.

PAR. 7. In the course and conduct of th(;ir aforcf;:lic11msiness : and
,lt all timc's J":cwntionml herein , re::ponc1ents have becll, and no,y arE' : in
sncstantin 1 C0J11wtition, in commrl'ce 'I',ith cOl'pOrnticIls : i-l'l1S and in-
c1ivichwls in the sale 01 memberships and scrvices of the sarne gen-
era.l kind and nat.ure as those solel by respondents.

A1L 8. The use by the respondents of the a.foresaid false , mislead-
ing and deceptive statements : representat.ions !'nd practices has had
flncl now has : the eapacity and ten(hmcy to mislead members of the
funeral servke industry and the public into the erroneous and mis-

takcn belief that said statements and representat.ions "were and are
true and into the purchase of memberships alld selTices oflcl'cd for
sale by respondent.s on the part of the said funeral directors , and
into the patronage of the establislunents of members of the corporate
respondent : on the pa.rt of the general public : because of such erronc;-
ous and mistaken belief.

PAR. 9. The aforesaid acts and practices of respondents : flS herein
aJleged , \fere and arc a.ll to the prejudice and injury of the pnblic
and 01' respondents competit.ors Hnd constituted anrl no\V C'onshtntc

unfa.ir and deceptive acts and practices in commerce in \ iolatioll of

Section;') of t.he Federal Trade Corrunission A.ct.

DECISIOX AXD Orumn

The Federal Trade Commission having initiated an investigation
of certain acts a.nd practices or the respondents named in the caption
hereof. alld the respondents having been furnished the-reaftcl' with a
copy of a draft of complaint \\hich the' Dureau of Decepti\-c Practices
proposed to present to thc-: Commission for its consideration and
,Thjch, if issued by the COlllmission : ,\"Otllcl charge respondents \"ith
yiolation of the Federa.l Trade Commission Act; and

The respondents and counsel for the Commission haYing thereafter
exernted nIl agreement containing a, consent order, an admission by
t.he respondents of an t.he jurisdictional facts set forth in the afore-
said dra.ft of complaint: a statement thnt the signing or said agree-
ment is for settlemcnt pnrposes only and (lacs not constittlU'; n11
admission by responclpnts that the Jnw has beell ,-iohtcd as alleged
in such compJaint and waiyers and other prm- isions as rcquired b:
the Comrnission s Rules; and

The Commission having" thereafter considered the matter and hav-
' c1eteTminecl thnt it had reason to belieY(: that tlw l'espOJlIC'llts l1aye
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violated the said Act, and that comphl,illt shonlcl iS l1e stat.ing its
charges in that respect, and having thereupon accepted the executed

consent agreement and place.c1 snch agreement on the public record
for a. period of thirty (30) days : now in further contonnity with the
procedure prc: cribed in S 2.34(b) of its Eules, the Commission hereby
issues its complaint , mnl;:es the follow"ing jurisdictional iindings , and
enters the following ordcr:

1. Respondent Funeral Directors Instit.ute International. Inc. : is a
corporation organized, existing and doing lmsiness uncleI' and by vir-
tue of the laws of the State of Illinois : with its prinicpal offce and
pIa,ce of busine s located at 2706 South Chicago Hanel : Chicago

Heights , Illinois.
Respondent John T. Arends is an indivic1na1 and an oilerI' or said

eorporation. Hc formulates, directs and controls the ;lets and pI'flC-

tices of said corporation. His addrcss is the s ane as that of the said

corporation.
2. The Federal Trade Commission has jurisdiction of the subject

matter of this proceeding and of the respondents : and the proceeding
is in the public interest.

ORDER

It is ordeTed That respondents Funeral Directors Institute Inter-
national , Inc., a corporation, and its offcers , and J ohn T. Arends
individna.lly and as an offcer of said corporation, and respondents

agent.s, represent.atives and employees , directly or through any cor-
porate or other devicc, in connection with the advert.ising: offering
for sale , sale or distribution of memberships in the corporate respon-
dent and services in conneetion therewith, do forth,yith cease and

desist from:
1. Representing: directly or b T implication that respondent

Funeral Directors Institute International , Inc. is t lnrge orga-

nization, or has many members : or maintains more t.han one
place of business , or has a substantial staft , or is organized into
several fnnetiona.J operating depfu'tments including but not lim-
ited to an Art Depa.rtlnent , Copy Department, Business Depart-
ment : Production Department or Family Contact Department;
or misrepresenting, in any ma.nnel': the size: scope, extent or

amount or volume of respondents ' business or operations; or mis-
representing, in any manner , the number or size of C'p::rate func-
tional c1( partments or divisions; 01' llsing un:y fiCtitiOllS orga,niza-
tional description or designation.

2. l7sing the words " institute :: or " funeral directors institute

467-207- 73--
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eithcr singly or together or in conjunction with any other word
or words of similar import and meaning or any abbreviation or
simulation therof as part of respondents' trade or corporate
name , or using said word or words in any other manner to des-
ignate, describe or refer to respondents : business; or misrepre-
senting, in any manner , the nature of respondents' ol'ga,nization.

3. Representing, directly 01' by implication , that respondents
screen applications for membership or limit members.hip to the
most ethical and progressive funeral director in each community;
or misrepresenting, in any manner, the criteria for admission to
membership in the corporate respondent.

4. Representing, directly or by implication , that the staff of
the corporate respondent inc1udes individuals highly skil1eel in
the various fields of funeral (tjrecting: business administration
counseling and public relations; or misrepresenting, in any man-
neT : the number , kind or qunJlfications of the persons employed
in the respollc1ellts organization.

3. Hcpresenting: clirf:ctly or by implicatio1l 1 thnt the corporate
respondent is a fellmvship or otlH r nonprofit organization; or

misreprescIlting: in an:, manner, the nature of l'' SI)01l(1pnt-s : bllS-
iness.

6. Representing, directly or by implication, that an persons
SdlO 11 e purchased memberships in the corporate l' esponc1ent
have met :1. large number of new potontiflJ cust.omeTS through the
use of the programs which the respondents provide Jor their
customers; or misrepresenting, in any manner, the effect or bene-
fits t.hat membership in the corporate respondent has bestowed
UpOJl member funeral c1ireetors.

7. Representing, directly or by implicntion , that lOl' tho' basic

purchase price of membership: or for all additional fee, the re-

spondents will provide any of the following named items or serv-
ices to persons purchasing lTlomberships in the corpol'f'. te re-
spondent:

(a) Public opinion surveys 01 the member fnnerftl direc-
tors : comnmnity performed at quarterly intervals by respon-
c1ents or their agents or repn;sentati vos;

(b) ConsnlultioJl servic.es 'ivith stai!: pe1'sonne1 of the eor-
pOl'atc respondent ooncerning the problems of member fu-
neral directors in tilc areas of funeral home. operation and

management;
(c) Advertising copy specially prepared for the member

funcral clirector s particular market situation;
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(d) Complete nmrlwt surveys of the areas in which the
member funeral diredor s establishment is located;

(e) Annual workshops which arc held at times and places

convenient to member funeral directors; or
(f) Complete collection service, complete bookkeeping and

tax services and compll te business analysis service;
, misrepresenting, in any manner, the services or items which

the respondents provide member funeral directors.
8. Failing to deliver a copy of this order to cease and desist to

all operating divisions of the corporate respondent, and to all
present or future salesmen or other persons engag(. d in the sale

of respondents ' memberships or scrvices in connection therewith
and failing to secure from each such salesman or other person a
signed statemcnt acknowledging receipt OT said order.

It is fUTther ordered That respond( nts notify the Commission at
least 30 days prior to any proposed change in the corpon1te respond-
ent such as dissolution , assignment or sale resulting in the emergence
aT a successor corporation, the creation or dissolution of subsidiaries
or any other change in the corporation which may aired eompliance
obligations !rising out of the order.

1 t is further ordered That the respondents herein shall , with in
sixty (60) days after service upon them of this order, file with the
Commission a report in wrjting setting forth in detail the manner
and form in which they have compJicd with this order.

IN TUB M.ATTER OF

TEXTRON INC.

CONSENT ORDEH , OPINION, ETC. , 1K REGARD TO TJU'J ALr EGED VrOI ATION OF

SEC. 7 OF TITB CLAYTON AUf

IJ()c7a t 0 1"1l,0. ComplaInt, M fly JYiO- Decis'ion , 1'rl1J 22 1!J70

COllStllt order requiring a rnajor mamJfaetl1J"l'r of iwluslxinJ machinery and
ot.he1' jl1'oducts headquartered in Providncc Lo divl'"t within one y('ar
its Aetna Bearing Co. Division and to refrain from acquiring any m:mu-
facture!" of anU:fridion bearing assemblies for a period of t,('Il years \vithout
prior Commission approval.

COMPLAIN'!'

'lh( Federal Trade Commission having reason to believe that Tex-
tron , Inc. a eorporation subject to the jurisdjction of the Commission


