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inventory any fabric , product or related material having a plain sur-
face and made of silk, rayon and acetate, nylon and acetate, rayon
or cotton or combinations thereof in a weight of two ounces or less
pCI' square yard or fabric with a raised fiber surface made of cotton
or rayon or combinations thereof. Hespondcnt will submit samples

of any SlIch fabric , product or rdated material vvitlt this report.
It ;,s fnrther oTdend That respondent Eduardo P. Amp an indi-

vidual formerly a copartncr in a partnership trading as IlVIP Phil-
ippine Shop, and respondent's representatives , agents and employees
directly or through any corporatc 01' other device , in connection with
the introduction , delivery for introduction, sale, advertising, or of-
fering for sale in commerce, or the importation into the United

States of any textile libel' product; or in connection with the sale
offering for sale, advertising, delivery, transportation, or causing to
be transported, of any textile fiber product, which has been adver-
tised or offered for sale in commerce; or in connection with the sale
offering for sale, advertising, delivery, transportation or causing to
be transported, alter shipment in commerce of .any textile libel'
product , whether in its original statc or contained in other textile
iiber products , as the terms "commerce" and " textile fiber product"
arc defined in the Textile Fiber Products Identification Act, do
forthwith cease and (h sist from misbranding textile fibcr products
by failing to aiTix labels to snch te,xLilefibcr products sho,ving in it
cl( , kgihle and conspicuous manncr each clement of information

requir"d to be disclosed by Section 1(h) of thc Textile Fiher Prod-

ucts Identiiication Act.
It is f1.rther orrle'J'ed That the respondent herein shall, within

sixty (GO) days aIter service upon him of this order, file with thc
Commission a report, in writing, setting forth in detail the manlier
and form in which he has complied with this order.

IN THE )1ATTEH Ol

SUCCESS MOTIVATION INSTITUTE , INC. , ET AL.

CO'XSENT ORDEn , ETC" IN UEGARD TO Tl-n ALLEGED VIOLATION OF

rHE :FEDERAL TRADE COMMISSION ACT

Docket U-17GS. Complaint , J1 ly 14, 1970-Dcd8ion, July 14, 1970

CO:rsent order requiring a 'Va('o, Texas, seller of personal improvement courses
consisting of lJriMed waLter and recordings to cease misrepresenting that
aH fl'anchil'H S and distrihutors of respondents ' products wil have no diff-
culty in se1lng its Vroduds.
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COMl'r, AINT

Pursuant to tht' provisions of the Federa1 Trade Comrnission Act
and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe that Success l\1otivation

Institute, Inc., a corporation , and Paul .J. Meyer, individually and
as an O'fficer of said corporation , hercinafter referred to as respond-

cnts , have violated the provisions of said Act, and it appearing to
the Commission that a proceeding by itin rcspect thereof would he
in the public interest, hereby issues its complaint stating its charges
in that respect as foUows:
PAHAGHAPlI 1. Respondent SlH cess Thlotivation Institute, Inc., is a

corporation organized , existing and doing business under and by vir-
tue of the laws of the State of Texas with its principal oHioe and

place of business located at 5000 Lakewood Drive , 'Vaco , Texas.

Respondent Paul J. 1\'Ieyer is an individual and O'ffcer of the cor-

porate respondent. lIe formulates , dil'eets and controls the acts and
practices O'f the corporate respon(h~nt including the acts and practices
hereinafter set forth. His address is the same as that of the corporate
respondent.

PAIl. 2. Respondents are now, and for some time last past have

been , engaged in the advertising, offering for sale, sale and distribu-
tion to retail distributors for resale to the purchasing public of per-
sonal improvement courses consisting of printed matter and record-
ings.

PAR, 3, In the course and conduct of their business as aforesaid

respondents now cause, and for some time last past have caused

their products, when sold , to be shipped from their place of business
in the State of Texas to their retail distributors located in various
other States of the United States. Hespondents maintain, and at all
times mentioned herein have mainta:inccl, a substantial eourse of
trade in said products in commerce , as " ornmcrec" is deHned in the
Federal Trade Commission Act.

PAR. 4, In the course and cOlldud of their aIoresaid business, re-

spondents have engaged in, and 1l0W engage in, a continuing pro-
gram of recruiting ret.ail distributors or franchisees (hereinafter
varionsly referred to as distributorships or distributors) to sell re-
spondents ' products. Those persons who are successfully recruited by
respondents are required to invest a substantial sum of money as a
condition to' being granted a franchise to distribute respondents

products. The monics paid respondents include an amount to cover
the cost of an ini6al inventory of respondents ' products.
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H.cspondents solicit the sale of their distributorships in the follow-
ing manncr and by the following means. Respondents publish, or

cause to be published, in magttzines and newspapers of regional and
national circulation, advertisements illviting inquiries from persons
interested in becoming distributors. To persons who respond to such
invit.ations, respondents send through the mails advertising and pro-
motional material containing many statements and representations
regarding respondents ' pl'oduets and the financi ll and other benefits
to be enjoyed by persons who bccome distributors of respondents
products. Persons who express further interest arc mailed additional
advertising and promotional material, may receive a telephone sales
presentation by one of respondents ' sales representatives and may, in
some inst.ances, he invited to visit respondents ' place of business in
'Vaeo , Texas.

PAR. 5. By and through the means of the statements and represen-
tations contained in the advertising and promotional material re-
fen' ed to in Paragraph Four hereof and statements and representa-
tions made by respondents ' sales representatives during the course of
oral sales presentations to prospective distributors , respondents, for
the purpose of inducing' the sale of distributorships, represent, di-

rectly or by implication , to such prospective distributors:
(1) That no special ability or aptitude is required to become a

sueee sfu 1 distributnr other than the desire to succeed.

(2) Thnt distributors will eneonntel' no diIIculty ill sell ing re-
spondents ' produd,

) That l'cSpOndmlts ' distI'ibutors f1re uniformly successful and
all ( n:ioy snbstalltial incomes 1'1'om their distributorships.

PAR. G. 111 truth and in fact
(1) Th( desire to succeed is not the only prercquisite to success 

a dist.ril.H!tor of respondents ' products.
Respondents ' personal improvement C011rsc~s and ot.her products

are intangibles and oIlly persons who have t.he flppl'opriate pcrsonal-
ity a,nd vCl'brd communications skiJls and other attriblltc-,s of a suc-
cessf\!l intangibles salesman in addition to the desire t.o succeed can
be expected to become successful distl'ibntol's of n spondents ' prod-
ucts.

During t.he COn1'80 of soJi( itillg the purcl1 lsc of fl distributorship
by :1 Pl'

p('

et.ive (li ,tT'ibl1tor , respondents mak( nn bOll;l, fide effort to
ddenninc ,vlH:Hwr th( pl'ospecti\T e purchaser possesses the appropri-

ate Jwrsonnlity, l;el'b 11 commnnications skills and oth(:r attrilmtes
which \vonlc1 indicate that 118 possesses tIlc potential of becoming a
sllCcessful distributor,
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(2) Respondents ' products are diffcnlt to sell because of the intan-
gible naturc of such products. 

(3) Respondents ' distribntors are not uniformly snccessful and all
do not enjoy a substantial income, 'Vhi1c alIong respondcnts' dis-

tributors rnay be some who achieve success and substantial incomes
there arc a substantial number who do not achieve either, Further
respondents fail to disclose to prospective distributors relevant in-
ionnatjon \vhich would assist pl'olJpective distributors in evaluating
the probabilities of their snccess includ ing the median and mP lTl gross

sales to respondents ' distl'ibutOTS during the pJ' vjous calp,nc1ar Ol"

fiscal year. Hesponclent.s also fail to disclose information as to the
length of time their distributor-a have been associated with rcspond-
ents and tlH turnover ill such distributors.

Therefore, respondents ' statements , representations , acts and prac-
tices as set forth above were and are false , misleading and deceptive.

PAR. 7. In the course and conduct of their aioresaid business, and
at all times mentioned herein , respondcllts have been , and now are
in substantial competition , in commerce, v'lith corporations , firms and
individuals ill the sale of :franchises or distributorships to persons
interested in establishing their own businesses.

PAR. 8. The use by respondents of the aforesaid fa.lse , misleading
and deceptive statements , representa.tions and practices has had, and
now has , the capacity and tendency to mislead membcrs of the pur-
chasing public into the erroneous and mistaken belief that said state-
ments and representations were and arc true and into investing sub-
stantial snms of money in becoming distributors of respondents
products, including the purchase of subsLantia.l quantities of re-
spondents ' products.

PAR. g, The aforesaid ads and practices of l'e::pondcnts , as herein
alleged, were and arc aJJ to the prejudice and injury of the public
and of respondents ' competitors and constituted , and now constitute
unfair methods of competition in commerce and unfair and decep-
tive acts and practices in commerce in violation of Section 5 of the
Federal Trade Commission Act.

DECJSlON AXD Ommn

The Commission having heretofore detcrmined to issue its com-
plaint charging the respondents named in the caption hereof with
vioJation of lobe Federal Trade Commission Act, and the respondents
having been scrved with notice of said determination and with a
copy of the complaint the Commission intended to issue , together
with a proposcd form of order; and
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The respondents and counsel for the Commission having thereaf-
ter executed an agreement containing a consent order, an admission
by tbe respondents of all the jnrisdietional facts set forth in the
complaint, to issue herein, a st.atement that the sjhJ11ing of said agree-
ment is for settlement purposes only and does not constitute an ad-
Hlission by respondents that the law has been violated as al1eged in
such complaint, and waivers and other provisions as required by the
Commission s H.ules; and

The Commission having considered the agreement and having ac-
cepted same, and the agreement containing consent order having

thereupon been placed on the public recoru for a period of thirty
(30) days , and having duly considered the comments filed thercafter
pursuant to 92.34(b) of its Hules , now in further conformity with
the procedure prescribed in Section 2.34(b) of its Hules, the Corn-
n1ission hereby issues its complaint in the :form contemplated by said
agreement , makes the :following jurisdictional .findings, and enters
the fol1owing order:

1. Hespondent Success :l\otivation Institute , Inc. , is a corporation
or' ganized , existing and doing business under and by virtne of the
la\vs of the State of Texas with its principal offce fmd place of busi-
ness located at 5000 Lakewood Drive , \Vaco , Texas.

Respondent Paul .J. Meyer is an individual and offcer of said cor-
poration. 1-Ic formulates, directs and controls the acts and pr tctices
of said corporation and his address is the same as that of the corpo-

ration.
2. The Federal Trade Commission has jurisdiction of tbe subject

rnatter of this proceeding and of the respondents and the proceeding
is in the public interest.

ORDER

It ,is ordered That respondents Success Motivation Institute , Inc.
a corporation, and its offcers , and Paul J. Meyer, individually, and
as an offcer of said corporation , and respondents ' agents , representa.-
tives and employees , directly or through any corporate or other de-
vice , in connection with the advertising, oiTering for sale or sale of
franchises, licenses or distributorships to sell personal improvement
courses , books , phonograph records or any other product , or of the
books, phonograph records, supplies or equipment for use in connec-
tion therewith in commerce , as "commerce" is defined in the Federal
Trade Commission Act, do forthwith cease and desist from:

(1) Hepresenting, direetly or by implication , that:
(a) No special ability or aptitude is required to become a
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successful franchisee or distributor of respondents' prod-

ucts; misrepresenting, in any manner, the experience , back-
ground, aptitudes or abilities required to become a success-
ful franchisee or distributor of respondents ' products.

(b) Franchisees OT distributors will encounter 
diflcnlty in selling respondents ' products; misrepresenting,
in any manner , the degree of effort required to sell respond-
ents ' products.

(c) Respondents' franchisees or distributors are uni-

formly successful and all enjoy substantial income; misrep-
resenting, in any manner, the degree of success or amonnt
of income rcaJizcd by respondents ' franchisees or distribu-
tors.

(2) l;sing any deceptive scheme, device or plan to obtain

leads to prospective franchisees or distributors or to induce per-

sons to becorne franc.hisecs or distributors.

(3) (n) ailing to determine in good faith , prior to having a
pl'ofJpecti n franchisee or distributor enter into a.n agreement to
become n: franchisee or distributor of respondents' products

through the evaluation of the personal history of the prospect

and the admlnistration of bona fid( personality evaluation tests
and within the error tolerances reasonably cxpeded in the use
of such pJ'cdicati ve instruments, whether tJw prospect possesses
tI-l( aptitudc amI tbiIjties necessary to snccessfully sell respond-
ents ' products and to recruit other persons to son n spondents
products. (b) Failing- to inform prospective franchisees or clis-
trifmtoI's of the J'CSllH.S of such evaluation and testing rcnsona-
v in adyance of the execntion of the agreement to be(:ornc fI

franchisee or distributor.
(.J) li'ailing to furnish to prospeetive franchisees or distribu-

tors l' asonably prior to such persons agreeing to become fran-
dlit', ('(:s or diEtl'ibntol's , D., written talmlation or statistical Sl1ID-

Hw,ry showing, on nn aecmnnbtiyo and comparative basis for
Pilch calcnaar yeaT, lwginning -with the calendar year 1966 , for
'each of the corporate I'Csl!Olldents ' operating divisiolls the fol-
lowing inforH"mtion:

(n) The mcd inn n.nd mean gross s,t1('s to H' sponclents
franchisees m. (li.stribllt.ors exc,lusive of initia.l inventories
sold to nmv f),1Jlchi 8(' S or (listrilmtors elm.jug. the cn, lendar
yeal'.

(h) 'rhe nmnbe:r of franchlsPcs or distributors at the be-
ginning of the calendar year , the nnmber appointed dnring
the year , the nnmber tcrminated during the year, Lhe num-
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ber retained at the end of the year, and the length of time
that those retained at the end of the year have heen re-

spondents ' franchisees or distributors.
(e) The foregoing information shall be tabulated as a

running 4 year analysis so that prospective franchisees or
distributors win be furnished such information for the 4
calendar years irmnediately preceding the year in whieh the
information is to be furnished: Pl'ovided That, the infor-
mation for the calendar year most recently completed prior

to the year in which the information is to be furnished will
be made available within 45 days of the cJose of that calen-
dar year.

(5) Fall ing to deE vcr a. eopy of this order to cea,se and desist
to an present and future salesmen or other persons engaged in

the advertising and sale of fra.nchises or distributorships to sen
respondents ' products , and faiEng to secure from each salesman
or other person a signed statcrnent acknowledging receipt of
said order.

I t is further ordered That respondents n06fy the COlnn1ission at
lenst 30 dllYS prior to any proposed change in the corporatc respond-
ent such as c1issolution , assignmcnt or sale resulting in tlwemergence
of a suecessor corporation , the creati.on or dissolution of subsidiaries
or any other change in the corporation ,,,hich may affect compliance
ob1igations arising out of the order.

It is fUTther onle'Jeri That the respondent corporation shaH forth-
with distl.jbute a copy of this order to each of its operating divi
sions.

It i8 further ordered That the respondcnts herein shaIl within
sixty (60) days after service upon them of this order , filc with the
Comn1ission a report in \vriting setting forth in detail the manner
nnd form in whi('11 they have complied with this order.

TK T1JE J\L\TTER OF

WETJIA)\ CO. INC.

COKS1;;NT ORDEn , l':TC. , T); HEllAnD TO TJ-n ALLEGED VIOLATION OF

THE FRDER\L TRADR CO),DHSSION AC'r

IJncket C-1769. Cnmploint , .July 1.;. JU'I'- Deci8inn , .J1I7,1I15. 1.n()
('onsent orne, r('ll11iring a ClJicago , Ill. mnnnfaC'llrpr of hom;phol(l fnrnit.nre to

cease descrihing the exvORNl SllrfacPR of its furniture as solid "walnut
frllitwood." or "mahogany" wlwn in fact the wood iR of venepred ('on-

Rtrnction.


