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1579 s. A. PROMOTIONS , INC. , ET AL
 

1577 Complaint 

Impossibilty of Determining ,Vinners In Acl,ance
 

Advertising and Display :\laterial 
Ther were (Juite pleased witll the number of prizes Play Square offers. . . 

\Yb:v not be the first and only one in your area to offer a game that is be­
yond reproacl1. Not only is it 11GBest in eye!'y way, it complies \-vith all F.
 

regula 1 ions. . , 
G. 8.ee ",.hat F. C. sars abol1t "PIns Square" followed br a letter from a 

Commis ion staff attorney edited so as to appear to establish the claims made 
througbout the ma terial. 

PAR. 7. By and through the use of the above-qnoted statements 
and representations , and others of similar import and meaning but 
not expressly set out hcrein , respondents represented , directly or by 
imp1ication that: 

1. The Federal Trade Commission examined and cleared one of 
respondents: chance promotions; also, it endorsed the use of their 
chance promotions. 

2. Their chance promotions conform to I, cdcral Trade Commis­
sion st.andards and regulations. 

8. The Commission has singled out their chance promotions from 
other competing chance promotions as being honest and fa.ir , as hav. 
iug fl. generous prize strllctun' : as being incapable of being fixed; 
and the Commission is "pleased" ,yith some nspects of their promo­
tions find "satisfied" with every aspect of their promotions: hence in 
these respects the Commission distinguishes their chance promotioIls 
f1"OJIl their competitors ' chance promotions. 

4. They received a lctter from the Commission staff which sup­
ports an their reprcscnbLtiol1s as to the Commission opinion of 
t.he.ir promotioIls. 

\TI. S. In truth and in fact: 
1. The Commission has never examined or issued an opinion con. 

Ce1"n1ng any of respondents ' chance promotions; hence : it has neither 
cleared nor endorsed any snch promotions. 

2. There are no Commission standards or re.gnlations governing 
respondents ' chance promotions. 

8. The Commission has never suggested that respondcnts ' ehm1ce 
promot.ions were fairer , more honest, more satisfying, or more pleas­
ing than other chnl1ce promotions , and hence, it has never suggested 
that it found theil' promotions distinguishable in these respects from 
those chance promotions it condemned in the "Games of Chance 
proceedings cited by the respondents; further, it ha.s never sent or 
dil'('clpcl t.o be sent ronespondence snpporting sueh representa.tions. 

4. The Jetter which is pnrported to snpport respondents' represen­
tations is n.. lett( I' from a member of the Cornmission s staff offering 





S. A. PRO:'WTIONS INC. , ET 1.581 

1577 Decision and Order 

sion hereby issues its complaint, makes the following jurisdictional 
findings, and enters the following order: 

1. Respondents S.A. Promotions , Inc. , is a corporation organized 
existing and doing business under and by virtue of the laws of the 

State of New York, with its ofIce and principal place of busine,s lo­
cated at 217 Broadway, in the city of New York, State of "'ew 
York. 

Respondent I-Iarry "'Vasser is an offccr of said corporat.ion , and 
his address is 1955 Grand Boulevard, in the city of Schenectady, 

State of N cw York. 
2. The Federal Trade Commission has jurisdiction of the subject 

matter of this proceeding and of the respondent.s, and the proceecl
 

ing is in the public interest. 
ORDER 

It is o1'de1'ed That respondents S.A. Promotions , Inc. , a corpora­
tion , and its offcers, and I-Iarry "'Vasser, individually and as all 
offcer of the aforesaid corporation , and respondents' agents , repre­
sentatives and employees , directly or through any corporate or other 
device, in connection with the preparation , promotion , sale , distrilm­
tion or use of contests , chance promotiolls or any other promotioll8.l 
device, in commerce, a,s "commerce" is defined in the Federal Trade 
Commission Aet, do forthwith cease and desist from representing, 
directJy or by impJieation, that: 

1. The :Federal Trade Commission or its stan has approved or 
endorsed any promotional program offered by chher, or both 
respondents; 

2. Any promotional program conforms to a government 
standa.rd or regulation unless such standard or reguJatioll ac­
tually exists and applies to the promotion and the promotion 
conforms to such standa.rd or regulation in all respects. 

It ;8 fUTthe?' oTdeTed That respondents distribute a copy of this 
order to all parties which were sent matel'iaJ making the misreprc4 
sentation charged in the complaint. 

It i8 further ordeTed That respondents notify the Commission at 
least 30 days prior to any proposed change in the corporate respontl­
ent such as dissoJution assignment or sale resulting in the emergence 
of a successor corporation , the creation or dissoJution of a subsidiary 
or any other change in the corporation , which may affect compliance 
obligations arising out of this order. 

It ';8 That the respondents herein sha11 , withinfurtheT oTdeTed
 
sixty (60) days after service upon it of this order file with the Com­

467-207­ 73-101 
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