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grade of said siding and other material; a description of the in-
stallation perforrned ; the total aTnount of money paid to salesmen
agents or representatives for the solicitation of said contract, and
what each customer \vas charged , exclusive of interest or finance
charges , per square foot for the perforrnance of the said contract.

It is JUTther ordered That:
a. The respondent corporation shall distribute a copy of this

order to each of its operating divisions.
b. Resp.ondcnts shaD deliver a copy of this order to cease and de-

sist to all present and future personnel of respondents engaged in
the offering for sa,lc, or sale oI any product or in any aspect of
preparation , creation, or placilg of ad vertismg, and that respond-
ents shall secure a signed statement aclmowledging receipt of said
'order from each such person.

e. Respondents shall notify the Commission at least thirty (30)
days prior to any proposed change in the corporate respondent

such as dissolution, assignment or sale resulting in the emergence
of a successor corporation, the creation or dissolution of sub-

sidiaries or any ot.her change in the corporation which may ailect
compliance obligations arising out of the order.

It is further orelend That the respondents herein sh,,11 , within sixty
(60) days after service upon them of this order, file with the Commis-
sion a report, in vi'l'iting, setting forth in detail the manner and form in
which they have complied with this order.

IN TIm Th1ATTER OF

INTJ;mNATIONAL SAFE- THAC, INC. , ET AI,.

CONS1 N'l' ORDER , ETC. , IN ImGAHD TO 'l'HE ALLEGED VIOLATION OF TI-U
FBDERAL TRADE COM:!TlSSION ACT

Docket 8823. Cornplaint , Nov. 1970-- DeC'sion , Sept. , 1;'71

Consent order requiring a Ciudnnati , Ohio , 1SeIler and distributor of Safe- Trac
auto stabilzers, to distributors and to the public to cease misrepresenting
that its device wil prevent skidding, help save lives, and fundioIl as a 8hock
absorber, that claims made for the device 1m ve been substantiated by scientific
tests, and falsely gT2.rant.eeing Hs product; the respondent wil further cease
to use Hs multi-level mar1wting program to secure distributors for its prod-
uct without informing them in fnll in writing of all facets of the program
and include a provision for cancellation of contracts within three days.



INTERNATIONAL SAFE- TRAC, IXC. , ET AL. 319

318 Complaint

COMI'LAINT

Pursuant to the provisions of the Federal Trade Commission Act
and by virtue of the authm'ity vested in it by said Act , Lhe Federal

Trade Commission, having reason to believe that International Safe-
Trae, Inc., a corporation , and Joey H. Sandow and Barney L.

Sandow , individual1y and as offcers of said corponrtion, hereinafter
referred to as respondents , ha:ve violated the provisions of said Act
and it appearing to the Commission that 1 proceeding by it in respect
thereof would be in the public interest, hereby issues its complaint
stating its ch:Hges in that respect as lolJows:

P ARAC;RAPH 1. International Safe- Trac, Inc. , is a. corporation orga-
nized , existing and doing business under and by virtue of the laws 

the State of Ohio, with its principal offce and place of business located
at G802 Montg01nel''y Road , Cincinnati (Silvcrton), Ohio.

Respondents Joey If. Sandow and Barney T. Snndow are indi vidnals
and are offcers of the corporate respondent. They formulate , direct
and c.ontrol tbe acts and practices of the corporate respondent includ-
ing those hereinafter set forth. Their address is the same as that 

the ear-porate respondent.
. 2. Respondent,'" are now , a.nd for some time la t pa,st 11 ve becn

engagc:d in the advertising: oiIering for sale, sale and distribution 

Safe- Trl1c "auto-stabilizers" to distributors and to the public.
PAR. 3. In the course and conduct of their business as aforesaid

respondents have cause:d , and no\v cause their said "anto-stabilizers
to he shipped from their place of business in the State of Ohio to pur-
chasers thereof lonated in various other Stntes oJ tlw United States
and have. caused , and now cause, said "a,uto-stabilizcrs ' to be shipped
from the Jnanufacturer to various States of the TTnited States other

than the state of manufaetllring. Also , respondents have caused , and
now cause, monies, contracts and other commercial pa,per to be trans-
mitted and received in commerce. Hespondents , therefore, maintain
and at all times mentioned herein bave maintained, a substantial course
of trade in commerce, as "COID1nCl'Ce " is defined in the Federal Trade
Commission Act.

PAR. 4. In the course and conduct of their aforesaid business , and for
the purpose of inducing the purchD,se of the Snfe- Trac "auto-
stabilizers " the rcspond(mts have made, and are now mal.6ng, nu-
merous statcrnents and representations in newspaper Rnd magazine
advertisements and in oral pr,omotional presentations with respect to
the performance of the SaIe- Trac "auto-stabilizer.

Typical and illustrative of said statements and representations, bllt
not all inclusive thereof , are the following:
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Safe- 'l' Trac automatically helps pull the rear end of a skidding car into line
gives it added control , helps keep it going straight.

Safe-T-Trac action functions not only as a shock aoooroo1', but also a.o: an

equalizing force itself, actually ironing out the bumps with horizontal and verti-
cal momentum.

While in a curve, the Safe- Trac action applies Newton s Third Law of Mo.
tioD to counteract skids: "For every action, there is an equal and opposite

reaction.
Safe- Trac cffect.vely counteracts the sudden laLeral movement normallY

caused by panic stops, high speed blo\y-onts or sharp gusts of wind.
SAFJi- TRAC , Safety is our. business.
Anti-SJdd Device, Increases 'l'raction , lIeJpR Prevent Skidding and Spin-onts

Decreases Swerving, Fishtailng and Vibration.

Lifetime Guaranty.

P AU. 5. By and through the use of the above-quoted statements and
representations , and others of similar impOlt and meaning, hut not
expressly set out herein , and by and through the use of the trade name
Safe- Trac " separately and in connection ''\ith th( oral statements

and filtn presentations to prospective purchasers and purchasers , re-
spondents have represented , and are now representing, directly or by
implication:

1. That the Safe- Trac "auto-stabilizer" is an effec6ve safety
device.

2. That the Safe- Trae "auto-stabiliz( " is an anti-skid device

which will increase traction, help prevent skidding, spin-outs , and
decrease swerving, fishtailing and vibration.

3. That the Safe- Trac "auto-stabilizer" will help save lives.
4. That the Safe- Trac "auto-stabilizer" will automatically help

pull the rear end of a skidding car into line, give the driver added con-
trol , help keep a skidding al1tOlHobiIc going straight.

5. That the Safe- Trac "auto-stabilizer" aetion functions not only
as a shock absorber, but also as an equalizing force itself, actually
ironing out bumps with horizontal and vertical momentum.
6. That the Safe- Trac "a.uto-stabilizer" effectively eonnterads

the sudden lateral movement normally caused by panic stops , high
speed blow-outs or sharp gusts of wind.

7. That the Safe- Trac "auto-stabilizer" performance revresenta-
bons have been substantiated by competent scientific tests or by authen-
ticated , eontrollcd and duly recorded tests.

8. That the Safe- T 

-: 

Trac "auto-st.abilizer

" "

Lifetiule Guaranty" is

an unconditional bTllaranty.
r AR. 6. In truth and in bet:

L r he Safe- Trac "auto-stabilizer" is not an effective safety
devicc.
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2. The Safe- Trac "auLo-stabilizer" is not an anti-skid device \vhich
will increase traction , help prcvent skidding, spin-outs , and decrease
swerving-, fishtailing and vibration.

3. The Safc- Trnc "auto-stabilizer illllot help save lives.

4. The Safe- Trac "anto-stabilizl'r " docs not automatically help
pull the rear end of il skidding e!tl" into line , give the dr'iver added
control , or help keep the car going straight.

5. The Safe- Trac "auto-stabilizer" does not funetion as a sIwek
absorber, and is not an eqwt1jzing force which wi11 actuaJly iron out
tIle bumps with horizontal and vE'IticalITlOlIJent.um.

6. The Safc- Trac "auto-stabilizer" will not ('ffeetivcly counter-
nd the sudden lateral movement normally cRuspd by panic st.ops
Jjigh speerl blow-outs or sharp gust.s of \vind.

7. The Safe- Trac "auto-st.abilizer" performance rC'pre :;nti1tions
have not been substantiated by comprJent scientific tests or by ftllthen-
ticl1ted , controlled l1nd duly recorded tests.

8. The "Lifetime Guaranty" for the Safe- Trac "auto-stabilizer
is not unconditional.

Therefore , the st.atement.s and repn sentations seL forth in Para-

graphs Foul' and Five hereof were , and arc, unfair pr!tdiee,s and are
-false , misleading and deceptive.

PAR. 7. In the COllrs( and conduct of the respond( nts a,foresaid bus-
iness, and for the purpose of inducing taw purchase of their "auto-
stabilizers " the respondents have employed and a.re now employing a
mu1ti-level m!lrketing program having four levels of investors (dis-
tl'ibut.ol. s). The levels are as follows:

(1) IJit' ectoT- To become a director one must either purchase 100
units at $100 per unit for 11 total of $10 000 0,. sell 100 units within 11

period of ao days or less. The director recruits those below him and
sens units to distributors and consumers.

(2) A.ss()(;iate Director-- To becornE', an associate diredol' one must
either purchase 30 un its a.t $H!J.50 per unit for a total of $44-85 or
sell ;-H) units within a period of :to days or less. The associate director
recruits new participants at his O\,vn level and below , and sells units
to distributors and consumers.

(3) Dealer-To become a deaJer' OJl 111USt either purchase 10 units
at $179.50 per unit for a total of :'1795 or selllO units within a period
of 30 days or less. The dealer sells units to associate dealers and to

OnSllmers.
(4) A88oc/ate Dealer- To bccome an associate dealer one mllst pllr-

ch!lse Olle demonstration unit at. $289. 50 and thereafter, can purchase
units l1t $219.50. The assoeil1te dealer sells units l1t retl1il for $289.
pel' 'unit.
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The multi levcl marketing program also provides that each director
is to receive a $5 pel' ullit override OIl all units purc hased and paid -for
by other directors whom he recruit.s and a comrnission of $1700 for
l'Bcruiting a director. An associate director is to receive $200 for re-
cruiting an associate director and $300 for recruiting a director. A
dealer is to receive $100 for recruiting a dealer, $200 for recruiting an
associate director, and $300 for E'ccruiting a. diredor. An associate
dea1er is also to receive $100 fo!" TPcl'uit.ing R clealer , $200 for recruit-
ing an associate, director , and $300 for yecr-uiting a direetor.
Respondents represent through oral and 1vritten stDJements to

proslwetive purchasers that it is not diHleult to sell SnIc- TraG 'C auto-
stabilizers" and/or distributorships and thCTCby achi(w high lr,V(
of income. ' ypicflJ and iHnstnlt1vc or said statements ftTlc1l'Opres811ta-

tions , but not a.ll inelusiv(, then'of , ar the following:
1. If a director recruits two (2) ssocia t.c directors and each of t.hose

two sell eighty (SO) units pCl" month , the director win earn $7920 per
mont11.

2. If an associate director recruits five (:1) dealers a.nd each of those

five sell 20 nnits per month , the assocjate direc!:or 'IvjJl earn $3000 per
month.

3. LE a dealer recruits ten (10) assocjatc dea.lers and 0 cch of those
ten sell one unit per week the dealer win earn $1600 per m,onth.

1. If an associate dealer recruits one (1) associate dealer every week
the flssociate de tler makillg the appointment.s \vin ca.rll $280 per
month.

PAIL 8. Hespondents ' multi- loFel mnrkcting program contemplates
a virtual1y endless recruiting of participants in the sales program.
The program as represented by respondents contemplates the par-
ticipation of approximately one hundred (100) recruits operating
undcr each director. Further, additional participants must increase
progrcssiveJy to insure the partidpants the represented financial gains
,,,hilc. the overall number of potential -invBStors rcnmin relatively con
stant. Thus, the participant may be, and in a substantial nUTIlber of
instances will be, unable to find additional investors in a given com-
munity or geographical area by the time he enters rcspondents ' mcr-
c.handising program. This comes about because the recruiting of par-
ticipants who come into the program at an earlier stage has already
exhausted the number of prospective participants. As to the individual
participant, therefore, respondents ' program must of necessity nlti-
mately collapse when the market for di'stributors becomes saturated.

Although saIne participants in respondents ' mul,ti- level merc.handis-
ing program may realize a profit, all participants do not have the
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potentiality of receivig sums of money equal to or greater than those
described in Pamgraph Seven through recruiting other participants
and through finder s fees, commissions, overrides, and other compensa-
tion arising out of tho sale of respondents ' products or the recruitment
of other distributors by other participants in the program. As a matter
of fact, some participants in the program will receive little or no
return on their investment.

For the foregoing reasons , respondents ' multi- level merchandising
program is organized and operated in such a manner that the realiza-
tion of profit by any participant contemplates , and is necessarily pred-
icated upon , the exploitation of others who have virtual1y no chance of
receiving a return on their investment and who have been induced to
participate by misrepresentations as to potential earnings. Therefore
the use by respondents of the aforesaid program in connection with
the sale of their merchandise was and is an Imfair act and practice, and
was and is false, misleading and deceptive.

PAR. 9. In the course and conduct of their business , and for the pur-
pose of indlleing participation by others in their marketing program
and of selling their Inerchandise, by and through statements and O'ral
represCl1taboilS, and by nH 1LlS of broehnrcs and other writtcn material
rcspondents rcpresent , and have ropresented, directly or by implic.a-

tion that:
1. Participants in their mercha,ndising program have a reasonable

expectancy of receiving profits or earnings fully equal to' or greater
than those described in Paragraph Seven herein by recruiting other
distributors or subdistributors intO' their progrmn fLIld receiving corn
missions on their own sales Dr the sales or recruiting of others.

2. It is not diffcult for investors to recruit and retain persons who
will invest in the program as distributors and as sales personnel to sell
respondents ' products.

PAR. JO. In truth and in fact:
1. :M:ost pal'tieipant.s in respondents ' multi- level program do not

have a reasonable expectancy of receiving profits or earnings in the
form of finder s fees, commissions, overrides or other compensation
fully equal to or greater than those described in Paragraph Seven
herein. In fact, most participants win receive little or no return on their
jnvestment.

2. It is diffcult, and becomes increasingly diffcult under respond-
ents ' continuaJly expanding multi- level marketing system to recruit
and retain persons who will invest in respondents ' prog,rftFi ns clis-
tributoI's and/or as sales personnel to sell respondents ' products.

Therefore, the a.bove-described representations are false, misleading
and deceptive.
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PAR. 11. Respondents ' merchandising progra. nl is in the nature of a
lottery in that participants are induced to invest substantial sums of
money on the possibility tlULt by the activities and efforts of others
over whom they exercise no control or direction, they will rccei 

the profits described in Paragraph Seven herein. The realization 'Of

such financial gain is not dependent on the skill and effort of the inch-
vidual participant, but is the result of elements of chance including the
numbcr of prior participants and the degree of saturation of the mar-
ket which exists when the particIpant is induced to make his
invesLrnc-mt.

The n80 by respondents of a multilevel program , which is in the
ll,tmc of a lottery, is contmry to the established public policy of the
United States and is fll unfair ad and practice.

PAR. 12. In the course and conduct of their aforesaid business , and
at all times rnentioned herein , respondents have been , and now arc, in
substa,ntial competition, in commerce, with corporations, firms, and
indivichmls engaged in the business of selling Sblhilizer, traction , and

other safety devices and equipment.
PAR. li3- The use by respond(-mts of the aforesaid false, mislead-

ing and deceptive statement.s , l'('pn' nbtions and practices has had
and llOW has, the cr!pacity and tendcncy to mislead Inmnbers of the
purchasing public into t,he erroneous and mistalmn belief that said
statements and representations were and are true and into the pur-

chase of substant,al quantities of rcspondents ' products by reason of
said erroneous and mistaken belief.

PAn. 14. The aforesaid acts and practices of respondents , as herein
aJlegec1 , were and arc an to the prejudice and injury of the public and
of respondents' eOlnpetitors, and conshtuted , and now cunstitllte
unfair methods of competition in commerce a.nd unfair and deceptive
aet and practices in commerce in viol alio'l of Sc( tion 5 of the .Federal

Trade Commission Act.

DECISION l\,n ORDIm

The COJmnission having issued its complaint on )Jovember 12 , 1970,

charging the respondents named in the caption h( l'enf with violation
of the Federal Trade Commission Act , and the n "3pondents having
been served with a copy of that complaint; and
The Commis ioll haying duly determined upon 1nntion certified to

the Corn mission that , in the circmHstanccs presented , the public interest
would be served by waiv( r hcre of the provision of Section 2.34(d) of
its ru1es that the consent order procedum shaH Hot be avaiJable after

issllance of complaint; and
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The respondents and counsel for the Commission having thereafter
executed an agremnent containing a consent order, an admisson by
respondents oJ all the jurisdictiollaJ facts set rorth in the complaint, a
statement that the signing of said agreement is for settJemcnt purposes
only and docs not constitute an admission by respondents that the law
has been violated as set rorth in such complaint, and waivers and pro-
visions as required by the Conui;ssion s rules; and
The Commission h 1ving considered the agreement nnd having

accepted sa, , and the agreement containing consent order having
thereupon been placed on the pubJ;c record ror a period or thirty

(30) days and having duly considered the comments filed thereafter
pursuant to Section 2.34(b) O'f its rules , now in further conformity
with the procedure prescribed in such rule , the Commission hereby
issues its complaint in the :tOrol contemplated by said agreement , makes
the following jurisdiotional iindings, and enters the following order:

1. Respondent International Safe-T- Trac, Inc. , is a corporation
organized, existing and doing business under and by virtue of the
law8 of the State of Ohio. The corporation is no longer doing
bnslness but it has never been dissolved. The corporation can be
reached in care of Barney L. Sandow , 61H Claymount Street, Ballwin
:\fjssouri.

Respondents Joey If. Sando\v and Barney L. Sandow are offcers
of said corporation. They formulated , directed and cont.rolled the
policies, aets and practices of said corporation and the addresses of
Toey 1-1. Sandow and Bn,rney L. Sandow are rcspectively, 8G90 Glen-
bnruy A venne , Cincinnati , Ohio , and G18 Claymolmt Street , Balhvin
J\1issonri.
2. The Federal Trade Commission has jUJ'isdi( tion of the suhjeet

matter of t.hjs proceeding and of the respondents and the proceeding is
in the puhlic interest.

OlWER

It 'i8 onlered That respondents International Safe- Trac, Inc.
it corporation and its offcers, and Joey II. Sandmv and Barney L.
Sandow, individually and as oficers of said COl'pon1tion , ancll'cspond-
pnts ' a,gents , representatives, ,and employees, directly or through any
corporate or other device , in connection with the advertising, oiIering
for sale , sale or distribution in commerce , a.'J "commerce" is defined
in LhcFederal Trade Comrnission Act , of the device designated Srtfe-

Trac 01' any other device of substantially the same construc60n
design or operat,ion , do forthwith cease and desist from:

1. Hepresenting, directly or by implieati , that said device
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when installed or used in any manner in the operation of a motor
vehicle:

(a) Isan effective sdety deviee.
(b) Is an anti-skid device, will increase traction, help

prevent skidding, spin-outs , or decrease swerving, fishtailing
or vibration.

(c) Will help save lives.

(d) Will automatically help pull the rear end of a skid-
ding car into line, give the driver added control, or help

keep the automobile going straight.
(0) 11 unctioIlS 'Us a shock absorber, 01' a an equalizing

force, or irons out the bumps with horizontal and vertical
momcntunl.

(f) Counteracts the sudden lateral movement normany
caused by panic stops, high speed blowouts or sharp gusts
of wind.

2. Using the trade name "Safe-T -Trac" or any other word , term
or phrase of similar import or 111e:aning to describe or refer to
saicldevicc.

3. Rcpr,=, cnting) dil'cet.1y or by implietttion , that pCl'fonnance

representations of said device have been substantiated by com-
petent sciEmtific tests or hy a.uthenticated, controlled and duly
recorded tests; or falsely representing, in any manIler, the extent
Jrind , charadeI' or results of any scientific tests performed all any
OIf said products.

4, IVLLsrepl'csenting, in any manncr, the performance or :func-
tioning of said device or the safety to human life pro1lided by any
automotive devices.

5, R.cpresenting, dircctly or by implication, that any pl'odnc.s

are "nn(:onditional1y gWLI'LLItecd" unless there are in i'act no tc.t'ns,
conditions or li.mitations aUaehed then to; or that any products

al' e guaranteed in any manner without eJr-arTy and conspicuOlwJy
setting ont in immediate connection therewith the nature and ex-
tent of the guarantee , the identity of the guarantor and the manner
in which the guarantor will per-form thercunder.

It f1.J,1"lU3T oTrZm' That, reSpOJlclellts International SafD- Tl'
1ne. , a eorporation , nne! itG oHieers, tLnd J 

.y 

II. fJ'andow and Ibl'nc.y
L. Sal1dO\y , individually and a,s oIIcers of said COl'pOl' ,tion , and re-
spondents ' agents , repmsentatives, and employees , directly or through
any corporate or oLher devlco in cOllneo( ion with the advcrtisjllg,
offering lor saJe , sale or distribution of any products or of dist.ributor-
ships , fl'anehises , lieenses or ma.rketing agreements with respect thereto
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in commerce, as "conuIlcrce" is defined in the Federal Trade Commis-
sion Act, clo forthwith cease a,nd desist frOin directly or indirectly:

1. Operating or participating in the operation of any multi-
level rnarl(( ting progrmn wherein the 11nancia1 gains to t.hr par-
ticiprcuts are dependent in any ID'l1nl1Cr upon the continued , :;llcces-

sive l'ccruitrnent of other participants.
2. Offering to pay, paying or authorizing the payment of any

fider s fcc, bonus, override, commission , cross-commission, dis-

count, rebate, dividend or other consideration to any participant
in respondents ' multi- level marketing program forthc soEeitation
or recruitment of other participants therein.

3. Offering to pay, paying or authorizing paynlent of allY
bonus, .override , commission, Clooss-commission , discount , rebate
dividend or othcr eonsideration to any person , firm or corporation
in connection with the sale of said products , or distributorships
under respondents ' multi- Jevel marketing program unless such
person , firm or corporation performs a bona iide and esscntial
supervisory, distributive, selling or solieiting function in the sale
and delivery of such products to the ultimate consumer.

4. Requiring prospective participants or participants in said
prognun to purehase said products or pity t'Lny eonsidera.tion
other than payment for necessary sales Inaterials, in order to
partici pate in any manner therein.

5. Using any multi- level marketing program , either directly or
indirectly:

(a) \Vl1crein any finder s fcc , bonus , override , commission
cross commission, discount, rebate, dividend or othcr com-

pensation or profit inuring to participants therein is de-

pendent on the element of chance dominating over the skil1
or judgment of the pa.l'ticipants; or

(b) Wherein no amount of judgment 01' skill exercised by
the participant has any appreciable effect upon any finder
fee, bonus , override , commission , cross-commission, discount
rebate , dividend or other compensation 01' profits which the
participant ynay receive i or

(c) "Vherein the participant is without thnt degree of

control 01701' the operation o-r such plan as to el al)lc him sub-
stantially to effect the amount of any finder s :feE , l)onl1s

override, cOITlmission, cross-commission , discount, rebatc

dividend or other compensation 01 profit whieh he nity
receive or be entitled to receive.

470- 883- 73--
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n. Using any multi-level marketing program which fails to:
(a) Inform orally a1l participants in respondents ' muH,i-

level marketing program and to provide in writing in all
contracts of participation that the contrn-t may be cancclled
for any reason by notification to respondents in writing within
three (3) business days from tbe da,te of execution of sl1eh

contract.
(b) Refund immediately a1l monies to (1) eustomers who

have requested contract cancellation in writing within three
(3) business days from the execution thereof, and (2) cus-

tomers shmving that r€'Bpondents' contract solicitatiolls or per-
formance were attended by or involved violation of any of the
provisions of this order: Prov7:rled , h011)e-?H3r That subpart (2)
hereof shall not apply to such contmcts entered into before the
date of this order, nor shall the payments of refunds hereun-
der be construed as an admission that this order or any pari

thereof has been violated.

7. Hepl'l:senting, directly or by ilnplication , that participants in
any 111ult, Ievelluarketing prograrn will earn or receive any stated
OT' gross or net amount of earnings or profits; or representing, in
allY manlier, the past earnings of participants unless in fact the
l)a..st earnlngs rcpl.cscnted are those of a substantial number of par-
ticipant.s in the community or geographieal area in which such
I'nprescntations arc made and accurately reflect the average &'tI'Il-
ings of these participants undE r circumstances similar to those

of the pa,rticipant to whom the representation is made.
8. Representing, directly or by implication, that it is not dif-

ficult for participants to recruit or retain persons to illvest in any
Hlulti-lcvellnarketing program as distributors or as sates personnel
to sell said products.

D. _Fairing to d( liver a copy of this order to cease and desist to
all present and future distributors, salesmen or other persons en-
gaged in the sale or distribution of any produds through the use of
a multi-level Inarketing program, and securing f1'0111 ea(:h such
distributor, salesman or other person similarly involved a signed
statement ackmnvlcdging receipt of said order.

It -hi fUTtlwr ordered That respondents notify the Commission at
least thirty (30) days prior to any proposed change in the corporate
respondent, such as dissolution, assigrunent or sale resulting in the
emcrgcnce of a successor corporation, the creation or dissolution of
subsidiaries or any other change in the corporation which may affect
compliance obligations arjsing out of this order.
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It is further orderr:d hat the respondent corporation shall forth-

\\.

ith distributo a copy of this order to each of its op( rating divisions.

1t is j1krt1W'f ordered Tlmt the respondents herein shalJ within sixty
(GO) days after service upon them of this order , fie wilh the Commis-
sion a report, in writing, setting forth in detail the Inanner and fornt
in which t.hey have compEcil wit.h this order.

TN THl J\V, '!TER OF

HABANA CIGAH COnpOJiATIOJI, 1.(;. , JeT AI,.

SJi:;N'r ORm':;R , BTC., IN ImG \IW TO THE AU..!':nEU YIUL. \TION OE' THE
li'EDERAL TRAIn; Cn?lI::HKKWN .

n(Jc:kct C- 2022. Complaint, Sept. ID71-Dc(;j. ion

, ,

;"CIJ!. 2, 1971

Consent order requiring a Ne\Yi1ort, Ky" manufu-ctul"pJ' and seller of cigars and

obacco products ooth at whole1:ale and retail to ceflse m:ijn the term
Habana" or other won13 implying its tobacco lwoducts are made from
(rbacco grown on the Ishlid of Cuha , misrepresenting- that it has bpt'n ill

lmsine"s "ince 1894 or that. it is o\\"IIccl by a C-uban-nanH-'d individn:\l , ami
fahely g-nal'anteeiHg it:, I.l1'udncts.

CO::ll' L:\I

Pursuant t.o the VT'ovisioll of t.he Fhlel'al Trade Commission Act
and by virtlH uf the authority vested in it by said Aet, the Fcde,l'al
Trade Commission havjng reaSOll to IJlJicvc thnt IJabana Cigar Cor-
poration , Inc. , a corporation , and ,James T. 1tIathcws: individually
and as an officer of said corpOl'atioll , hereinafter r( Ierl'ed to as J'cspond-
ent.s: ha VB violated the provisions of said Act, :and it appearing' to the
Commission that a proceeding by it in rcsped ther( oI \vonld be in

the public interest, hereby issaC's it.:: compln.int stating its charges in

that respect as follows:

\.RAGRAPU 1. FIllbana Cigar COl'I(H'atloJl, Ine. , is eorporation
organized , existing, and doing bllsjIless under and by virtue of tho
10 ws of the State of Florida with its principal olfce and place of
business located at G44 :M01l110Uth Street , Newport, I(entucky.

Respondent James .J. J\Tathews is an individual and an offcer of the
corporate respondent. lIe Jormnlates, directs, and controls the acts

and pracLjces of the c01110rate respondent , including the ads an(l pnw-
tices hereinttftcr set forth. Ilis address is the same as that of the
corporate respondent.

PAR. 2. R,espondents a.re now , and for some time last past have been


