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It is furthe1. ordered 11hat with respect to the respondCJt' s services
for the Reader s Digest Association, Inc. , Paragraphs A(2) and B (3)
of this order shall ndt become efiective wltil December 1, 1971; it is
also ordered that sixty (60) days thereafter the repondent shall file
with the Commission a second report in writing setting forth in detail
the manner and form in which it has complied with the wrms of those
paragraphs with respect to its services for the Reader s Digest Asso-
ciation, Inc.

IN 'I'HE :M'I-- OF

POPEIL BROTHERS INCORPORATED

CONSENT ORDER , ETC. , IN REGARD TO TIm ALLgGED VIOI,ATION OF
THE FEDERAL TRADE cOMUISSION AC'

Docket 0-2061. Oomplaint, Oct. 1.971-Decisio'i , Oct. 1B , 1971

Oonsent order requiring a Chicago , Ill. , seller and distri'butor of food cutters
to cease misrepresenting the type of food its products will cut, making any
g'urantee for its products by broadcast or otherwise unless it furnishes
sU0h guarantee In writing, and misropresenting that its products are made
from surgcal grade steel.

COJ'IPLAINT

Pursuant to the provisions of the Federal Trade Cmmnission Act
and by virtue of the authority vested in it by said Act, the Fedeml
Trade Commission , having reaSon to believe tha.t Popoil Brothers
Incorporated, a corporation, hereinafter referred to as respondent

has violated the provisions of said Act, and it appearing to the Com-
mission thwt a proeeeding by it in respeet thereof would be in the pub-
lic interest, hereby issues its complaint sbLting its charges in that

respect as follows:
PARAGRAPH 1. PopeiI Brothers Incorporated is a corporation or-

ganized , existing and doing business under and by virtue of the laws
of the State of Delaware, with its principal offce and place of business
located at 2323 West Pershing Road in the city of Chicago , State of
Illnois.

PAR. 2. Hespondcnt is now, and for some time last past has been

engaged in the advertising, offering for sale, sale and distributivll of
the "Veg- Matic" variwbJe food cuVter

, "

Hi Temp Frozen Food &
Slicer Knife" and other products to distributors and to retailers for
resale to the public.

PAR. 3. In the course and conduct of their busjness as aforesaid
respondent now causes, and for some time last past has caused, its said
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products, whcn sold, to be shipped from its place of business in the
State of Illinois to purchasers thereof loeated in various other States
of the United States and in the District of Columbia , and maintains
and at all times rnentioned herein has maintained, a substantial cours
of trade in said products in commerce, as "commerce" is defined in the
Federal Trade Commission Act.

PAR. 4. In the course and conduct of its aforesaid business, and for
the purpose of inducing the purchase of its product "Veg- Matic
the respondent has made , and is now making, numerous statements
and represcntations in television advertisements with respect to the
operational capacity of said product.

Typical and illustrative of said statements and representations, but
not all inclusive thereof, are the following:

A television commercial demonstrates the use of the product to slice
and dice onions and celery, to sIiee a potato into french fries , and to
slicc a tomato. Firs, the demonstrator uses the product to slicc a po-
tato, then to slice and dice an onion and celery. Next carrots are shown
being diced , although the necessary prior slicing and stacking of the
sliced segments on the instrumcnt' s b1ades are not shown. Then the
demonstrator cuts a tomato into slices with the product. Fiwllly, the
slices of the previously sliced potato are cut into strips for french fries
by the instrumcnt.

During this visual demonstration of the product the audio portion
of the commercial;s as follows:

Here s why women love Veg- Matic. It slices a whole potato in one stroke.
TurDs whole onions into zesty, thin slicf'S for hamburgers. Now turn the dial
and slices are automatically thicker. Dial from slice to dice and sliced onions

become diced by the panful. Dice carrots the same way. Prepare celery for soups
and stews this easily. Over five milion Veg- Matics now in USf'. They must be
good. And it' s yours for just seven-seventy-seven. Imagine, Veg-O-'Matic can slice
a whole firm tomato liw this in one stroke or make everybody s favorite, golden

french fries , hundreds in one minute. Veg- Matic, just seven-seventy-seven, the
lIerfed Christmas gift. Another great product from P.B.I.

PAR. 5. By and through the use of the abovc statements and repre-
sentations, and others of similar import and meaning but not expressly
set out herein , respondent . has represented, and is now representing,
directly or by implication that thc Veg- Matie variable food cutter
will cut and slice ra,w carrots, ripe tomatoes and other such vegetables
and foods.

PAR. 6. 'Dhe instruction booklet packaged with said product con-
tains the following statements:

(a) IMPORTANT. Improper use can damage your VEG-
MATIC. The manufacturcr wil only assume responsibility as war-
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rant"d on page 8. PLEASE ADHERE TO THE FOLLOWING. . .
DON' Slice raw carrot.';; , raw beets , lemons , oranges, ripe or over
ripe tomatoes. YEG- MATIC is NOT intended to sEee thes" foods.

(h) YEG- MATIC was NOT intended for sEeing ripe or over,
ri pc tomatoes.

PAR. 7. The statements and representations set forth and referred to

in Paragraphs Fonr and Five hereof and others similar thereto not spe-
cifically set forth herein are inconsistent with , negate and contradict
thE:, statements regarding the operational capacity of said produet 
the instruction booklet packaged with respondent's product as set
forth in Paragraph Six hereof , which inconsistency, negation and con-
tradiction have the tendency and capacity to mislead and confuse pur-

chasers of said product as to the operational capacity of said product
for cutting and slicing carrots, tomatoes and other vegetables and
foods.

Therefore , the aets and practices of respondent as set forth in Para-
graphs Fouraud Five hereof were and arc unfair and deceptive.

PAR. R. In the course and conduct of its ,doI'esaid business , and for
tJ)(' lml'pose of inducing the purehase of its product "Vcg'- fat:ic
the respondent has ca.usp,d its prodl1et to be offered .for sale to con-
sumers vvith a rnoncy back gllarautec in caseo! I1ser dissatisfadion
whi('h guarant( e is eontradietcd by a guarantee packaged with the
produd purporting to limit warranty of t.he product to freedom from
defp,ets in materials and workmanship and including the underscored
words Please don t Tetla'1" the b1'oken c1.tttinq ring 01' the appl1:a'lwe.
Packaging with the product such a specific limited guarantee
represents , direetly or by implieation , that the said sper,ific , limited
guarant.ee is the ol1ly outstanding guarantee of the product or tlw COl1-
t.roDing guarantee of the product, whereas , in truth and in fact, the
product is a.lso subject to a money back gwualltee conditioned only on
consumer dissatisfaction. Therefore, said representations were and are
false, misleading and deceptive.

PAR. 9. In the COllrse and eon duet of its a.fol'csaid bm:;incss , and for
the purpose of inducing the purchase of its produet "Hi Temp F' rozcn
Food & Slicer !Cni fe" and its product "Hi Temp Fork Tipped Carver
I\:nife " the respondent has made , and is now making, numerous state-
ments and representations in television advertisements with respect
to the 'lualityaud operational capacity of said products.

Typical and illustrativl of said statements and representations , but
not aU inclusi ve thereof, are the following:

A television commercial demonstrates the use of the " Ii Temp
Frozen Food & Slicer Knife" to cut certain items. During this visual



608 Complaint

demonstration of the use

commercial is as follows:
of the product the audio portion of the

Hi Temp, the surgical steel Wonder Knife. Tired of hacking food witb dull
knives? 1'his wil never happen with IIi 'l'emp. Watch how this solid bronze
nail is cut through by 'this tongh stainless bladE'. It stil st.'lYs so sharp it eanslice through frozen food quickly and easily. J mag-ine, slice onions paper thin
or cheese without crumbling. Even slice a whole watermelon in one stroke

, t.hellquarter it just as easily. Hi Temp sells for only $2,98. Get one today and receive
free this fabulous fork tip carver. Now you can carVi: rotlsts just like a profes-
sional. Use IIi Temp for ten days. Be completely satis'ficd or the store wil refund
your money.

PAn. 10. By and through the use of the above statements and rcp-
resentations and others of similar import and meaning but not ex-
pressly set out herein , respondent has represented , direetly or by
implication, that: 

(a) The "IIi Temp Frozen Food & Slicer Knife" is madc fr6m such
high quality staintess steel that its blade wiJ never become dull.

(b) The "IIi Temp Frozen I' ooc1 8: Slicer .Knife" is Inade from
surgical steel of the same grade and qua lit)' used for surgical cutting
instruments.

(c) The " I-Ii Temp Fork Tipped Carver ICnife" will be gin
free " as a gift or gratuity to the purchaser of the " l-Ii Temp FI'Ozen

Food & Slicer !(nife" at the usual and cnstomary retail price oj' the
l'1tter knife.

I\R. 11. In truth and in fact:
(a) The " Ii Temp Frozcn Food & Slicer Knife" is not made from

such high quality stainless steel that it.s blade will never become dull.
(b) The " fTi Temp Frazcn Food & Slicer .Knife" is Hot ma.de from

surgical steel of the same gn1de and quality used for surgical cutting
instruments.

(c) The "IIi Temp Fork Tipped Carver ICnife" Wfl.'; not , and is not
now, given without cost to the retail purchaser since the purchaser
must pay the advertised price which was , and is now , the usual and
regnlnr retail selIing price fOl'the two knives.

Thereforc, the statements and representations set forth in Para-
graphs Nine and Ten abovc 1,yere and are false, mish ading ilnd
deceptive.

PAn. 12. In the course and conduct of its aforesaid business, and at
all times mcntioned herein , respondent has been , and now is , in suh-
stantial comp( titioIl , in commerce, with corporations, firms and in-
dividuals in the side of food nutting devices and other products.

\R. 13. The use by respondent of the aforesaid false, misleading
and deceptive statements, representations and practices has had , and
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now has, the capacity and tendency to mis1ead members of the pur-
chasing pub1ic into the erroneous and mistaken helief that said state-
ments and representations were and are true and into thc purchase
'Of substantial quantities 'Of respondent's products by reason of sald

Brroneous and mistaken belief.
PAR. 14. The aforesaid acts and practices of respondcnt, as herein

alleged, were and are all to the prejudice and injury of the public and
of respondent' s competitors and constituted , and now constitute, unfair
methods of competition in commerce and unfair and deceptive acts and
practices in commerce in violation of Scction 5 of th( Federal Trade
Commission Act.

DECISION AND ORDER

The F'ederal Trade Commission having initia.ted an investigation of
cert.ain acts and practices of the respondent na.med i , the caption
hereof, and tlm respondent having been furnished thereaftr with a
copy of a draft of comp1aint which the Burcau of COllumer Protec-
tion proposed to present to the Commission for its consideration and
which , if issued by the Commission , would charge respondent with
violation of the Federal Trade Com'mission Act; and

The respondent and counsel for the Commission having thereafter
executed an ngrcernent containing a consent order, an admission by
respondeut of aU the jurisdictional facts set forth in the aforesaid
draft of complaint, R stat.erncnt that the signing of said agrcmnent
is for sdtlelnent purposes only and docs not constitute an admission
by respondent that the law has been violated as allcged in such

complaint, and waivers and other provisions as required by the
Commission s rules; and

The Commission having thereafter eonsidered the matter and hav-
ing determined that they had reason to believe that the respondents
have violated the said Act, and that complaint shou1d issne stating
their charges in that respect, and having thereupon accepted the ex-
ecuted consent agrecment and placed such agreement on the public
record for a period of thirty (30) d"ys, now in further conformity
with the procedure prescribed in Section 2.34(b) of thei,. ,.u1('s , the
Commission hereby issues its complaint, makes the following juris-
dictional findings , and enters the following order:

1. Respondent Popeil Brothers Incorporated, is a eorporation 01'-

ganizec1 , existing and doing business under and by virtue of the laws of
the State of Dclawnl' , with its principal offce and place of business
10catecl at 2323 West Pershing Road in the city of Chicago , State of
Ilinois.
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2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of respondent, and the proceeding is in
the public interest.

ORDER

It i8 ordered That respondent Popeil Brothers Incorporated , a

corporation, and its offcers, agents, representatives and employees, di-
rectly or through any corporate or other device, in connection with
the advertising, offering for sale , sale or distribution of any food cutter
or any other similar product, in commerce, as "commerce" is defined
in the Federal Trade Commission Act, do forthwith cease and desist
from:

1. Representing, directly or by implication , the type or form
of food such product will cut, in a manner which is inconsist-
ent with, negates or contradicts any statements set forth)n any
instructions accompanying any such product or which limits
qualifies or detracts from any statement set forth in any such
instructions.

2. Representing, directly or by implication , that any such prod-
uct is subject to a lunited warranty or guarantee when any other
,'varranty or guarantee is outstanding for the product; Pn)'lyided
lwwever That such a representation of a limited warranty or
guarantee may be made if the basic terms of any other outstand-
ing warranty or guarantee are c1early disclosed in immediate con-
junction therewith and , as conspicuously as the limited guarantee
or warranty.

3. Representing, directly or indirectly, in any broadcast adver-
tising any guarantee for any such product without making avail-
tble, to purchasers or prospective purchasers , at the point of
purchase or point of prospective purchase, said guarantee in writ-
ten fonn cOlnplctely consistent ,vith the broadcast representations.

:1.. Representing, directly or by implication , that any such prod-
uct is made from surgical steel if snch steel is not the same grade
and quality as that used for surgical cutting instruments.

5. Reprcsenting, directly or by implication, that the cutting

edge of any snch product will never become dull.
G. Represcnting, directly or by implication, that any such

product is being given free or asa gift , or without cost or cha,rge
when snch is not the fact.

It is f"rther ordered That respondent notify the Commission at
least o days prior to any proposed change in the corporate respondent
snch as dissolution , assignment or sale resulting in the emergence of
a successor corporation, the creation or dissolution of subsidiaries or
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any other change in the corporation which may efIect cOlnpIian.ce
obligations arising out of the order.

It i" further ordered That respondent shall , within sixty (60) days
after service of the order upon it , file with the Cornmission a report in
writing setting forth in detail the manner and form of its compliance
with the order to cease and desist.

IN THE MA'IEU OF

IKDIA' S FINEST, INC., ET AI.
c01\ Sl';NT ORDER , ETC. iN UEGARD TO THIi AI,LBGED VIOLATION 0""

TI-IE FEDERAL rrH.ADE COMMISSION AND THE FLAMMABLl': l!' ARRICS ACTS

/)()ckct O-I20G2. ComplrLi' Od, 1. 1D7.t- J)cci8ion, Oct. 

Consent order requ':ring- a I\ ew Y.ork Oity importer and seller of Indian-made
goods induding- ladies ' scarves , to cease viO'lating the ':F' lamma Jle E'a'irics
Act by importing and scHing any 'fabrIc wlIidl fails to cO'nform to' the stand-
ards of said Act.

COUPLAINT

Pursuant to the provisions of the Federal Trade Commission Act
and the Flammable Fabrics Act, as amended , and by virtue of the au-
thority vested in it by said Acts, the B'ederal Trade Commis.sion

having reason to believe that India s Finest, Inc. , a corporation , and
Arthur H. Harding, individually and as an oiIccr of said corporation
hereinafter referredlto as respondents , have violated the provisions of
said Acts and the rules and rcgulations promulgated undcr the Flam-
mable F lbrics Act, as amcnded and it appearing to the Commission
that a proceeding by it in respect thereof would be in the public inter-
cst hcrcby issues its complaint stating its charges in that respect as
follows:

P AltAUHAI'H 1. Respondent India s Finest, Inc. , is a corporation or-
ganized , existing and doing business underancl by virtue of the laws of
the State of New York. Its address is 1133 Broadway, :'ew York, New
York.
Respondent Arthur H. Harding is an oHicer of the corporat.e re-

spondent. He formulates, directs and controls the acts, practices and
policies of the said corporate respondent including those hereinafWr
set forth.

Respondents are engaged in the importation and sale of Indian made
goods; including, but not. Jiln1tml to , ladies ' scarves.


