In TiE MATTER OF
READER'S DIGEST ASSOCIATION, INC.

CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION ACT

Docket 0-2075. Compleint, Nov. 2, 1971—Decision, Nov. 2, 1971

Congent. order requiring the Reader’s Digest Association with headquarters in
New Castle, N.Y., to cease failing to disclose fhe number, nature, and value
of the prizes in its circulation contests and all other pertinent information,
failing to award all prizes advertised, using the word “lucky” on any
ticket, failing to maintain adequate records for five years and furnish records
to the Federal Trade Commission upon request, failing to obtain the con-
sent of individuals before using their names in promotional material, and
failing to disclose all essential details in advertising contests.

" COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act,
and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe that Reader’s Digest As-
sociation, Inc., a corporation, hereinafter referred to as respondent,
has violated the provisions of said Act, and it appearing to the Com-
mission that a proceeding by it in respect thereof would be in the
public interest, hereby issues its complaint stating its charges in that
respect as follows:
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Paracrarm 1. Respondent Reader’s Digest Association, Ine., is a
corporation organized, existing and doing business under and by vir-
tue of the laws of the State of Delaware, with its office and principal
place of business located at New Castle, New York.

Par. 2. Respondent is now and for some time past has been engaged
in the publishing, advertising, offering for sale, sale and distribution of
magazines including Reader’s Digest magazine, books and other prod-
ucts to the public.

’ar. 3. In the course and conduct of its business as a foresaid, re-
spondent causes and for some time past has cansed its products to be
sold, shipped, and distributed from its place of business in the State
of New York or from the state of publication to purchasers thereof
located in various States of the United States and in the District of
Columbia; and maintains and at all times mentioned herein has main-
tained a substantial course of trade in said products in conunerce, as
“commerce” is defined in the Federal Trade Commission Act.

Par. 4. In the course and conduct of its aforesaid business, and for
the purpose of inducing the purchase of its products, the respondent
has engaged in the solicitation of prospective customers through the
United States mails. These solicitations, which utilized promotional
materials concerning respondent’s products, were mailed to millions of
prospective customers throughout the countuy. Many of the said solici-
tations utilized a promotional device commonly known as a “sweep-
stakes.” These “sweepstakes,” which respondent has employed since
at Jeast 1966 were all conducted in a similar manner.

Millions of copies of promotional materials were printed and dis-
tributed in envelopes. Each envelope contained a ticket on which a
number was printed. Before distribution to the public, some of the
numbers were designated as winning numbers and others were desig-
nated as losing numbers. Recipients were directed to return the ticket,
usually to “Reader’s Digest” or to the Reuben H. Donnelley Corpora-
tion where it would be checked against a list of winning numbers.
If the number on the ticket returned to “Reader’s Digest” or the
Reunben H. Donnelley Corporation matehed a number contained on its
list of winning numbers, the recipient was entitled to a specified prize.
If a recipient of a ticket which contained a winning number failed to
return the ticket to the respondent, the prize to which he would have
been entitled if he had done so was not awarded.

The above-described promotional device, in which winning numbers
are designated before distribution, is commonly known as a “match-
ing” or “pre-selected ‘sweepstakes’.”

G
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Such “sweepstakes” were conducted by the respondent on numerous
occasions Letween January 1966 and January 1969 as follows:

(a) January 1966 Reader’s Digest $999,000 Sweepstakes )

(b) Spring 1966 Reader’s Digest $150,000 Sweepstakes -

(¢) Fali 1966 Reader’s Digest $300,000 Sweepstakes

(d) January 1967 Reader’s Digest $999,000 Sweepstakes

(e) Spring 1967 Reader’s Digest $150,000 Sweepstakes

(f) Summer 1967 Reader’s Digest $300,000 Sweepstakes

(g) January 1968 Reader’s Digest $999,000 Sweepstakes

(h) Spring 1968 Reader’s Digest $150,000 Sweepstakes

(i) Summer 1968 Reader’s Digest $300,000 Sweepstakes

(j) Holiday 1968 Reader’s Digest $299,000 Sweepstakes

(k) January 1969 Reader's Digest $999,000 Sweepstakes

Par. 5. In the course and conduct of its business, the respondent
engaged in the above-described “sweepstalkes” and other. promotions
for the purpose of inducing the purchase of its products; and respond-
ent has made and is now making in its advertising and promotional
material statements and representations concerning its products and
“sweepstakes.” S

Typical and illustrative of the statements and representations made
in said advertising and promotional material but not all inclusive
thercof are the following:
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Return the enclosed four Lucky
Number "$5.000.00 Bills" today to
see if you have already won $100.00
a month for iife...$5,000.00 in cash
...a new 1968 car...or one of the
106,666 prizes in the Raader's
Digest Sixth Annual $999,000.00
Swecepstakes. You have nothing to
lose because it doesn’t cost you a
penny to enter. We would like to
send you a beautiful Book Club
volume free—and let you decide if
you want te receive more books.
Unless you carcel, you will receive
future quarter'y volumes. We will
also send you a free “surprise
package of mystery gifts.” (You can
‘be a spoilsport and say, “No, |
don’'t want a free book and free
gifts” and still be eligible for all
prizes—but maybe you'll be sorry
afterwards.)

1Ee Reaper's DIGEST is having
a Sweepstakes to introduce
M. our magazine to new readers.
You are aiready a subscriber, so we
want to be sure that you get a chance
ces, as a matter of
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the free Re
volume sk

When

Return you
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cr's Digest Con- |

Digest Book Club.
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free gifts and you'll be dcpriving
yourself of this beautifully illustrated
volume.

It contains four outstanding books
including the best-sctling new book
by Dwight D. Eisenhower. At Ease:
Stories I Tell to Friends...The Town
and Dr. Moore...The Gift of the
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zine). The books in each volume
would cost you $20 to $30 if bought
in publishers’ editions. But you get
them all in condensed form for only
$3.19, plus shipping.

In addition to their reading value,
Condenscd Books are noted for their
elegance and beauty. They decorate
the bookshelves cf some of the finest
homes in the country. And now you
can inexpensiveiv buiid a home 1
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‘ CERTIFICATE dere is good news for ,ou! You and
Miss Wilson and Nr. Wilson,
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Mr.
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$250,000.00 SWEEPSTAKES
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This
John B.
along with
Miss Wilson &nd
Mr. Wilsomn,

certify that

¥indle

Mr.

is among the iucky people in
Kingsport, Tennessee
to receive a Licky Number
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also of Kingsport, are among the .
lucky Digest family members,selected to
receive a Lucky Sweepstakes "Check® plus
five Lucky Certificates in our Sweepstakes.
To be eligible, mail this Sweepstakes Book by
_March 24. It is registered in your nase:

Mr. John B. Windle
1409 Crescent Dr.
Kingsport, Tenn. 37bbO

Inportant: If the above name and address jare
wrong, please correct them before you raturn
(turn to next page, please)

your Sweepstakes Book to us...to find out
whether you have zlrealy won $100 A MONTH

FOR LIPE...534,000.00i. cash (or a ney

podge Polara, Mercury Cougar, Pontiac Scaad
prix, or American Motors Aabassador SST, if
you prefer)...a Magnavox Color TV...or any

of 32,175 fabulous prizes in our new Reader's
Digest $250,000.00 Spring Sweepstakes!

You may be a winner right now because the
vinning numbers have already been drawvn
and you have six chances to win any of these
wonderful prizes.

And you can be a winner in another way.
Por besides being eligible to win thousands
of Sweepstakes prizes, you can also receive
a package of free gifts and examine the )

(turn to next page, please)
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Miss Wilson and Why not do it right now?

Mr. Wilson,
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Kingsport, Tennessee ) Cd/n'fe’n, ;&az)(—q»’_.-

to receive a Lucky Number

Sincerely.

k 0 B 2 9 7 O 2 3 A To be eligible for al! prizes, mai! back tkis entire Sweepstakes

book to Reader's Digezt, Pieasantvilie, New York 16570
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Par. 6. By and through the use of the above-quoted statements and
representations, and others of similar import and meaning not ex-
pressly set out herein, respondent represented, directly or by impli-
cation, that:

(a) 144,000 prizes worth $999,000 in retail were to be awarded to
individuals who held winning tickets in the January 1966 Reader’s
Digest $999,000 Sweepstakes.

(b) 15,580 prizes worth $150,000 at retail were to be awarded to
individuals who held winning tickets in the Spring 1966 Reader’s
Digest $150,000 Sweepstakes

(c) 91,830 prizes worth $300,000 at 1'eta11 were to be awarded to
individuals who held winning tickets in the Fall 1966 Reader’s Digest
$300,000 Sweepstalkes.

(d) 155,651 prizes worth $999,000 at retail were to be awarded to
individuals who held winning tickets in the January 1967 Reader’s

Digest $999,000 Sweepstakes.

(e) 8,380 prlzes worth $1oO 000 at retail were to be awarded to
1ndlv1duals who held winning tickets in the Spring 1967 Reader’s
Digest $150,000 Sweepstalkes.

(f) 45,606 prizes worth $300,000 at retall were to be awarded to
1nle1dlnls who held winning tickets in the Summer 1967 Reader’s
Digest $300,000 Sweepstakes.
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(g) 106,667 prizes worth $999,000 at retail were to be awarded to
individuals who held winning tickets in the J anuary 1968 Reader’s
Digest $999,000 Sweepstakes. : ‘

(h) 31,611 prizes worth $150,000 at retail were to be awarded to
individuals who held winning tickets in the Spring 1968 Reader’s
Digest $150,000 Sweepstakes. _

(1) 31,526 prizes worth $300,000 at retail were to be awarded to’
individuals who held winning tickets in the Summer 1968 Reader’s
Digest. $300,000 Sweepstakes. Co

(J) 86,191 prizes worth $299,000 at retail were to be awarded to
individuals who held winning tickets in the Holiday 1968 Reader’s
Digest $299,000 Sweepstakes. )

(k) 101,751 prizes worth $999,000 at retail were to be awarded to
individuals who held winning tickets in the J anuary 1969 Reader’s
Digest $999,000 Sweepstakes. e

(1) Individuals who submitted tickets bearing winning numbers in
accordance. with the rules had only to mail the ticket to “Reader’s
Digest” or to the Reuben H. Donnelley Corporation in order to claim
and obtain a prize.

(m) Individuals who participated in respondent’s “sweepstales”
had a reasonable opportunity to win the represented prizes.

(n) All of the represented prizes in respondent’s “sweepstakes” had
been purchased before or during the time the “sweepstakes” were in
progress for individuals who held winning tickets.

(o) ‘Tickets received by individuals are “ “Jucky’ number tickets”
and as such are winning tickets which will entitle the recipient to
a prize.

(p) Individuals who receive respondent’s promotional materials
have been “selected,” “chosen,” or are “one of the few people * * *
to be invited” to participate in the respondent’s “sweepstakes;” and
that such selection is restricted to a significantly limited number of
individuals.

(q) Simulated checks, “money” and other negotiable instruments
and simulated “New Car Certificates” received by individuals from the
respondent are valuable and can be cashed, redeemed, or exchanged for
United States currency or for anew car.

(v) Individuals who participate in respondent’s “sweepstakes”
and agree to.its negative option plan, in addition to being eligible
to win the represented prizes, will receive a gift having some retail
value. ’

Par. 7. In truth and in fact :

(a) 144,000 prizes worth $999,000 were not awarded to individuals
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who participated in the “sweepstakes”. Approximately 58,696 prizes
having an approximate retail value of $387,590 were in fact awarded.
(b) 15,580 prizes worth $150,000 were not av raarded to individuals
who participated in the “sweepstakes”. Approximately 5,571 prizes
having an approximate retail value of $56,339 were in fact awarded.’
(c¢) 21,830 prizes worth $300,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 5,947 prizes
Laving an approximate retail value of $96,202 were In fact awarded.
(d) 155,651 prizes worth $999,000 were not awarded to individunals
who participated in the “sweepstakes”. Approximately 63,432 prizes
having an approximate retail value of $494,881 were in fact awarded.
(¢) 8,880 prizes worth $150,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 3,826~ prizes
having an approximate retail value of $70,545 were in fact awarded.
(f) 45,606 prizes worth $300,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 14,903 prizes
having an approximate retail value of $119,433 were in fact awarded.
(g) 106,667 prizes worth $999,000 were not awarded to individunals
who participated in the “sweepstakes”. Approximately 45,863 prizes
having an approximate retail value of $488,572 were in fact awarded.
(h) 31,611 prizes worth $150,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 12,138 prizes
having an approximate retail value of $90,618 were in fact awarded.
(i) 81,526 prizes worth $300,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 11,352 prizes
having an approximate retail value of $164,722 were in fact awarded.
(j) 36,191 prizes worth $299,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 12,037 prizes
having an approximate retail value of $120,009 were in fact awarded.
(k) 101,751 prizes worth $999,000 were not awarded to individuals
who participated in the “sweepstakes”. Approximately 40,517 prizes
having an approximate retail value of 441,789 were in fact awarded.
(1) Individuals who submitted tickets bearing winning numbers
in accordance with the rules were asked to or had to do more than
mail the ticket to “Reader's Digest” or to the Reuben H. Dennelley
Corporation in order to claim and obtain a prize. Such individuals were
asked to or had to comply with previously undisclosed terms and
conditions. Individuals who mailed tickets bearing winning numbers
which entitle them to third and fourth prizes ave informed that they
are to submit an aflidavit before they can obtain a prize. Individuals
who receive winning tickets which entitle them to first and second
prizes are subjected to interviews by private detectives before they
can obtain a prize.
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(m) Individuals who participated in mspondent’s “sweepstakes”
were not afforded a reasonable opportunity to win the represented
prizes. For example, the January 1968 Reader’s Digest $999,000
Sweepstakes referred to in Paragraphs 6 (g) and 7(g) hereof offered
106,667 prizes consisting in part of 50 first prizes, which were a choice
of either luxury cars or $5,000 cash; and 100 second prizes which
were a choice of either sports cars or $3,000 cash. Respondent distrib-
uted approximately 53,106,000 tickets to the public. Fifty-five tickets
carried winning numbers which entitled the recipient to a first prize,
and 110 carried winning numbers which entitled the recipient to a sec-
ond prize. As a result, participants in the January 1968 Reader’s
Digest $999,000 Sweepstakes had one chance in approximately 980,000
to win a first prize and one chance in approximately 480,000 to win a
second prize. ' A

(n) Most of the enumerated prizes were not purchased by the re-
spondent either before or during the time its “sweepstakes™ were in
progress. Most of the 1)1-1/05 were pur chased only after the termination
of the “sweepstakes.”

(0) Most of the tickets designated as “‘lucky’ nﬂmber tickets”
are not winning tickets and do not entitle the recipient to a prize.

(p) Individuals who receive respondent’s promotional ‘materials
have not been “selected,” “chosen” nor are “one of the few people * * #
to be invited” to participate in the respondent's “sweepstakes” and
such selection is not vestricted to a significantly limited number of in-
dividuals. Respondent distributes such advertising and promotional
material to millions of individuals whose names and addresses have
been obtained from a list of purchasers of its products or from sub-
scribers to its magazine and from purchased mailing lists.

(q) Simulated checks, “money™ and other negotiable instruments
and simulated “New Car Certificates” received by individuals from
the respondent are not valuable and cannot be cashed, redecmed, or
exchanged by recipients for United States currency or for a new ear.

(r) Individuals who participate in respondent’s “sweepstalkes” and
agree to its negative option plan do not receive a gift having some
retail value. Such individuals often receive a 24 page booklet con-
taining anecdotes or similar material from previously published edi-
tions of Reader’s Digest magazines.

Par. 8. In tonnection with the promotion of its products, in many
instances, respondent provides the same form for the use of indi-
viduals who wish to purchase the advertised products and enter its
“sweepstakes” as for persons who wish merely to enter the “sweep-
stakes;” instructions in this regard on the form are unclear and con-
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fusing, and cause the inadvertent purchase of the advertised pr oducts
by persons who intended only to enter respondent’s “sweepstakes.’

Par. 9. In the course and conduct of respondent’s “sweepstakes,”
the 1'espondu1t often uses the names and addresses of individuals who
on previous occasions have purchased its products or have subscribed
to Lleader’s Digest for promotional purposes.

At the time such individuals purchased these products or subscribed
to Reader's Digest magazine, they were not informed that their names
and addresses would be used for such purposes. Further, respondent
has never asked for nor obtained the consent of these individuals to
use their names and addresses.

Therefore, the aforesaid acts and practices were and are unfair,
false, misleading and deceptive.

Par. 10. In the course and conduct of its business and at all times
mentioned herein, respondent has been in substantial competition in
commerce with corporatlons, firms and individuals in the sale ot maga-
zines, books and other products.

Par. 11. The use by respondent of the aforesaid false, misleading
and deceptive statements, representations and practices has had, and
now has, the capacity and tendency to mislead members of the pur-
chasing pubhc into the erroneons and mistaken belief that said state-
ments and representations were and are true and has induced many
members of the public to participate in respondent’s s “sweepstakes”
and into the purchase of substantial quantities of respondent’s maga-
zines, books and other products by reason of said erroneous and mis-
t.L]\Ln belief.

Par. 12. The aforesaid acts and practices of the respondent as
herein alleged were and are all to the prejudice and injury of the
public fnnd of respondent’s competitors and constituted, and now
constitute, unfair methods of (’OlTlpOtlth]’l in commerce and unfair
and deceptive acts and practices in commerce, in violation of Section 5
of the Federal Trade Commission Act.

Drciston AND Orper

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondent named in the caption
hereof, and the réspondent having been furnished thereafter with a
copy of a draft of complaint which the Burean of Consumer Protec-
tion proposed to present to the Commisison for its consideration and
which, if issued by the Commission, wonld charge respondent with vio-
Iation of the Federal Trade Commission Act; and

&
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The respondent and counsel for the Commission having thereafter
executed an agrecment containing a consent order, an admission by
the respondent of all the jurisdictional facts set forth in the aforesaid
draft of complaint, a statement that the signing of said agreement
is for settlement purposes only and does not constitute an admission
by respondent that the law has been violated as ‘Ll]eged in such com-
plaint, and waivers and other provisions as required by the Commis-
sion’s rules; and

The Commission having thereafter considered the matter and hav-
ing determined that it had reason to believe that the respondent has
violated the said Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the exccuted
consent agreement and placed such agreement on the public record
for a period.of thirty (80) days, and having duly considered the com-
ments filed thereafter pursuant to Section 2.34(b) of its rules, now,
in further conformity with the procedure prescribed in such rule, the
Commission hereby issues its complaint, makes the following juris-
dictional findings, and enters the following order:

1. Respondent Reader’s Digest Association, Inc., is a corporation
organized, existing and doing business under and by virtue of the laws
of the State of Delaware, with its office and principal place of business
Jocated at New Castle, New York.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this procecding and of the respondent, and the proceeding
is in the public interest.

: ORDER

I

It is ordered, That Reader’s Digest Association, Inc., a corporation,
and its officers, agents, representatives and employees, directly or
through any corporate or other device, in connection with the prepa-
ration, advertising, sale, distribution or use of any “sweepstakes,”
“eiveaways,” contest, game, or any other similar promotional device
in commerce, as commerce” 1s defined in the I‘ederal dee Commis-
sion Act, cease and desist from:

A. (1) Failing to disclose clearly and conspicuously the total
number of prizes which will be awu'ded, the nature of the prizes,
the approximate value of each prize, and the approximate nu-
merical odds of winning each such prize ; Provided, however, That
in a promotional device in which the odds cannot be determined
with reasonable accuracy, respondent shall clearly and conspicu-
ously disclose the approximate number of individuals to whom the
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promotional device is being dlssumn.lted it such fact may be
reasonably determined.

(2) Failing to award and distribute all prizes of the value and
type represented.

(3) Representing directly or by 1mphcmt10n that the number
of participants has been significantly limited ; or that any person
has been especially selected to win a prize.

(4) Using the word “lucky” to describe any number, ticket,
coupon, symbol, or other entry ; or representing in any other man-
ner directly or by implication that any number, ticket, coupon,
symbol, or other entry confers or will confer an advantage upon
the recipient that other recipients will not have or is more likely
to win a prize than are others, or has some value that other entries
do not have.

(5) Failing to disclose clearly and consplcuously all terms and
conditions w1th which individuals who hold winning entries will
be asked to or must comply in order to obtain a prize.

(6) Representing directly or by implication that prizes have
been purchased or contracted for unless they have in fact been
purchased or contracted for before the “sweepstakes,” “give-
aways,” contest game or other promotional device begins.

(7) Failing to furnish to requesting individuals a complete list
of the names of winners of all prizes having a retail value of $15
or more, together with the city and state of and prize won by each.

(8) Failing to maintain for five years after the conclusion
of the promotional device adequate records (a) which disclose
the facts upon which any of the representations of the type de-
seribed in Paragraphs 1-7 of this order are based, and (b) from
which the validity of the representations of the type described in
Paragraphs 1-7 of this order can be determined.

(9) Failing to furnish upon the request of the Federal Trade
Commission :

(a) a complete list of the names and addresses of the win-
ners of each prize, and an exact description of the prize, in-
cluding its approxnnate value;

(b) a list of the winning numberb or symbols, if utlhzed
for each prize;

(c) the total number of coupons or other entries
distributed ;

(d) the total number of participants in the promotional
device;

(e) the total number of prizes in each category or denoml-
nation which were made available; and



710 FEDERAL TRADE COMMISSION DECISIONS
Decision and Order 79 F.T.C.

(f) the total number of prizes in each category or denomi-
nation which were awarded.

B. Engaging in the preparation, promotion, sale, distribution,
or use of any “sweepstakes,” “giveaways,” contest, game, or other
similar promotional device unless the following are disclosed
clearly and conspicuously in the advertising and promotional ma-
terial concerning such devices:

(1) the total number of prizes to be awarded

(2) the exact nature of the prizes, their approximate value
and the number of each;

(8) all terms, conditions and obligations with which individ-
uals will be asked to or must comply in order to obtain a prize;

(4) the approximate numerical odds of winning each prize;
Provided, however, That in a promotional device in which the
odds cannot be determined with reasonable accuracy, vespond-
ent shall clearly and conspicuously disclose the approximate num-
ber of individuals to whom the promotional device is being dis-
seminated if such fact may be reasonably determined.

(5) the geographic area or states in which any such device 1s
used.

1T

1t is ordered, That Reader’s Digest Association, Inc., a corporation,
and its officers, agents, representatives and employees, directly or
through any corporate or other device, in connection with the publica-
tion, advertising, offering for sale, sale, or distribution of magazines,
books, or other products in commerce as “commerce” is defined in the
Federal Trade Commission Act, cease and desist from:

C. (1) Failing to obtain the express written or oral consent of
individuals before their names are used for a promotional pur-
pose in connection with a mailing to a third person.

(2) Failing to disclose clearly and conspicuously the approxi-
mate value of any gift or other item furnished without charge, or
at a nominal charge, or at a cost substantially below its retail
value, to any purchaser or prospective purchaser of respondent’s
products.

(8) Using or distributing simulated checks, currency, “new car
certificates;” or using or distributing any confusingly simulated
item of value.

(4) Failing to disclose clearly and conspicuously on the order
form, return reply coupon or similar material the way in which
persons may participate in respondent’s promotional devices with-
out making or committing themselves to a purchase, or incurring
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any other obligation, or agreeing to any other act or condition;
and offering any product for sale when all of the terms and con-
ditions of the offer are not explained “fully and clearly and set
forth conspicuously on any ovder form furnished with the offer
to be used to order the product.
1t is further ordered, That the respondent corporation shail forth-
with distribute a copy of this order to each of its operating divisions,
1t is further ordered, That the respondent notify the Commission
at least thirty (30) days prior to any proposed change in the corpo-
rate respondent such as dissolution, assignment or sale resulting in the
emergence of successor corporations, the creation or dissolution of sub-
sidiaries, or any other change in the corporations which.may afiect
compliance with this order. -
1t is further ordered, That the respondent herein shall, within sixty
(60) days after service upon it of this order, file with the Commis-
sion a report in writing setting forth in detail the manner in which
they have complied with this order: Provided, however: That with
respect to those portions of Paragraphs I(A)(1) and (L) (B) (4)
which cover the disclosure of odds, a second such report shall be filed
within sixty (60) days after December 1, 1971, the date on which the
portions of the aforesnid paragraphs which cover the diselosure of
odds shall take effect.

Ix e MATTER OF
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