
FILM CORP. OF AMERICA, E'l AI,. 955

Complain t

It is further ordered That ca.eh respondent shel11 , 'Iyithin sixty (f;0)
days lHer serviee upon it of this order , file with the Commission il rc-
port in writing, setting forth in detail the manncr and form in which
it JUtS complied ,vith the order to cease and des-i~t contained hemin.

I x Tln .fA TTEH OJ!'

FIL11 CORPORATION OF AMERICA, ET AI,.

COXSEN' l' ORDER , ETC. , I REGAHI) TO 'THE ALLEGED VIOLATION OF THE

EDERAI, TRAm.; COl\DIlSSION ACT

Doc7cet C- 2119. COJnplaint, Dec. 1971- Dcci.'don , Dec. , 1971

Consent order requiring a ppnns 'lvania mail order photofinishing firm to ce:1se

distrilmting " free" coJor fim , coupled "with a pl1otofinishing offer, to the

publie through misl'Pprc!:entations.

COl\IrIh\INT

Pursuant to the provisions of the Fedcral Trade Commission Act
and by virtue of the authority vested in it hy said Act , the Feder:ll
Trade Commission , h lving reason to believe that I1 ilm Corporation

of Ameri(:a , and Ames Advertising Ageney, Inc. , (,ol'ponltions , hercin-
after referred to as respondents, have violated the provi~ions of sn,id

Act , and it appearing to the Commission that a proceeding hy it 
respect then of would be in the public interest, herehy issues its com-
plaint stating its charges in that respeet as follows:
PARAGRAPH 1. Film Corporation of America is fl corporat.ion orga-

nized , exist.ing and doing business under and by virt1w of tIll' lilW
the Commonwealth of Pennsylvania, Yi,ith its e:'(( ('ubve oUices 10cflted

at The BenjamiIl Fox Pavilion, Foxeroft Square , ill .Jenkintown
COl1mornvealth of Pcnllsyh fUlia. Ilespollc1ent corporat.ion al o main-
tn-ins processing and warchouse fa,cilities in the city of Philadelphia
saiel addresses being S.VV. Corncr 20th and Allegheny A VeJlne, :1901
Stenton Avenue, and the Philadelphia Industrjal Park. Film Corpo-
ration of America has used and continues to use the following trade
names: National Brand Film, Famolls Brand Film , FamOllS TIrand,
Famous-Brand 36 Pictures Photo Labs, Triple-Print Processing
Laboratories, Famous Brand Triple-Print Laboratories , PllOtomation
Film Labs , and Triple-Print Laboratories.

Ames Advertising Agency, Ine. , is a corporation organized , pxisting
and doing business undcl:' and by virtue of the laws of Ow Cormnon-
wealth of PennsylvaniR , with its principal offce and place of lmsiness
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located at The Benjamin Fox Pavilion , Foxeroft Square , in .Tenkin-

town , Commonwealth of Pennsylvnnia. Ames Advert.ising Agency,
Inc.. , is a, whony-owned subsidiary of Film Corporation of America.

The respondents cooperate and act together in carrying out the acts
and practices hereinafter set forth.

PAI . 2. Respondent "Film Corporation of America is IlO\V , and for
some time last past has been , engaged in t.he adverti~ing, offering for
sale, sale , distribution and mail order photofinishing, the dlWdop-
ing, printing and processing of color nE gatives and bhlek and white
photographic film 80)(l for amateur lIse. Respondent's film , which is
predominantly of foreign manufacture, is now , and for some time last
past has been , advertisecl , offered for sale , ;.old and distributed under
the t.rade name "Famous Brand.

R.espondent Ames Advertising Agency, Inc. , is now, and for some

time last past has been , an ad vertising agency of Film Corporation of
America , and nmv prepares , designs and plaecs , and for some time last
past. has prepared , designed and place(l , respondent Film Corporation
of America s newspaper and magazine advertisements and related
direct mail TH'omotional lit.erature and maj 10rs, including but not

1 ilnit.ed to the advertising referred t.o herein , to promote the sale and
distribut.ion in COlluneree, as "eonnnerce" is d( fined in the Federal
Trade Commission Act , of color film amI Ow solicitation of mail order
pl1otoiinish iug business.

"'H. ;). In the course and cOlHluet of its business as aforesaid , re-

spondent Film Corporation of Ameriea now canses, and for some t.ime
last past has caused , its color neg-ative photog-raphic film , coupled with
it film processing- ofler, when distributed , to be maiJc d -from its place
of busincss in t.he Commonwealth of Pennsylvania to prospeetive 1'111'-

('Imsers located in the various States of the Cnited States and ill t.he

Dist.rict of Col umbia, and maintains and at, all times mentioned herein
has m Lil1tained, a substantial course of trade in said merchalHlise in
c:ommeree, as "commerce" is defined in the Federal Trade Commission
Ad.

\n. (1- In the course and conduct of thei.r aforesaid business and for
the purpose of distributing' a cartridge or roll of film and inducing the
mail order finishing of aforesaid photographie film , the respondents
ha\' c made , and are now making numerous stat.ements and representa-
tions in advertisements inse.rted in newspapers and magazines dis-
~eminated through the mails and by other means in commerce, fLS

commerec ' i~ defined in the Federal Trade Commission Act , eonpon
solieitatioll requests Jor film aUaehed to general merchandise , direct
milil and in-store solicit.ation of Jiterature and promotional material.
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Typical and illustrative of the foregoing, but not all- inclusive thereof

are the fallow ing :

Ab,!olutely FREIn sample roll of color firnr Nothin To Buy :No Obligation.
A Startling Int.roductory Offer.

Now You Can Deal Direct With America s Largest, Independent Processing

Company J'Jmploying Over 1000 Technicians.
For Fast 2-1--8 Hour Servicp 1Tail '1' 0 1'.0. Box Nearest Your Home.

GUARAN'.fIOE, If yon are Hot 10-00/ satisfied with your finished pietures your
money will he pro-mptly rcfunded,

Famous Dranel Film.
OAU' l'ION- - 'l'l1is Film C \l Only Be Processed On Our Speeial I qnipment

Fa!' Spedal :B' ilm & Process Cnllhination.

IDxcluS'ivf! Triple Print Process

Be a hero " '" * Introduce them to exclusive Triple-Print! It' a tremendous new

patented Color Film and Processing breakthrough.
Kodak Equipment Used EXclusively.
12 Portr!lit Size Photos Bonus 1.
Bonus 2-1free 24 Extra Prints-21 additional waBet size prints '" '" '" at no

extra cost to yo-a (2 duplicates of each printahle negative on a 12 exposure roll).
New Roll of Oolor Film. -nonus 3-Ko Charge.
Kever Buy :B' illl Again!
27 Locations from Coast- to-Coast.
Remember! We Refund You To The Penny For All Unprintable Negatives Or If

Yon Scnd Us Too :Much Money.
Ko Middle Man l\:Iarlc-up and our exclusive Triple Print ProceSl gives you $7.

in FREE bonus extras every Lime we develop .your film.
amous Brand.

::Iail this valu.ahle eoupon to get FRljJE Color fim for your Kodak or other
camera.

P A1 . 5. By and through the use of the above-quoted statements and
,presr-ntations , and others of silnilar import and me uling not ex-

pressly set out herein, respondents have represcnted, 'and arc now
reprr-senting, dircctly and by implication that:

1. Thoro are no gimrnieks involved , no strings arc attached , a.nd no

obligations of any kind are incurred fL'; a result of consumer partici-
pation in the FREE color iilm offer.

2. The FREE sample roU of eolo1" film is an introductory offer.
3. Respondent Film Corporation of America is America s largest

independent film processing company, employing over 1 000

technicians. "

4. lVlail order customers receive fast 24-8 hour service on all of their
film pl"oeessing.

5. Respondent Film Corporation of A'mel'ica guarantees that mail

order customers who are not 100 pcrcent satisfied with the finished
pictures will have their money promptly refunded.
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6. The FREE ~::mple roll of film and pl'oces~ing combination is
special a,ud a result of a tremendous new patented color film Lnd proc-

essing breakthrough lnd that this film can only be processed on

respondent Film Corporation of America s special equipment for ex-
clusive triple-print process.

7. I(odak equipment is used exclusively in respondent Film Corpora-
tion of America s film processing operation.

8. :Mail order customers receive as a bonus 12 portrait size photos and
24: additional wallet size prints * * * at no extra cost.

9. :Mail order customers receive as a bonus a new roll of color fim;
and win never hRve to buy film again.

10. Respondent Film Corpor 1tion of America has 27 film processing
locations from coast-to-c.oast.

11. The rcspondent, Film Corporation of America, refunds in cash
for aU unprintable negatives or if the consumer sends too much money.

12. The triple- print process gives the mail  order Cllstomer $7.53 in
FlrEE bonns extras every time respondent Film Corporation of America
develops the customer s film.

13. The recipient of respondent Film Corporation of America s FRE"

color film will receive either a nationally ,veIl-known brand of color
film or color film manufactured by a company which is well known to
the American pub1ic. The use of the term "I(odak" and the color eOlll-

position used in respondents ' advertising and packaging (I(odak yellow
and black), further tends to infer that popular A'mel'ican- mnde color
film is being offered.

PAn. 6. In truth and in fact:

1. There are gimmicks involved , strings attached and participating
consumers iIlcur a definite obligation if the film is to be used. Until
recently, recipients of the Farnous Brand foreign fihn had no option
except to return the exposed eolor film to respondent Film Corporation
of America for processing. Although ~orne major photoIinishers are
now undertaking the processing of Famous Brand foreign film , a sub-
stantial number of photofinishers located throughout the United Statp
continue to refuse to process Famous Brand foreign film due to the
technical problems involved in processing forcign film. H,espondents
failed to disclose these facts in connection with thBir ofTer.

2. The offer of 'a l"REB smnplc roll of color film is not intxoduetol'Y.
Respondent Film Corporation of Amcrica has , for a reasonably sub-
stantial period of time, in the regular course of its business Inade such
offers on a continuing basis.

8. Respondent Fihn Corporation of A ncrica is not America s large~t
independent film proeessing company, nor docs it employ 1 000 "tech-
nicians. "
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4. fail order customers do not receive fast 24-- '18 hour seTviee on all
of their filn1 pro( essing. Depending npon the customer s location, the
total tinle involved in ret.urning finished prints usually runs from
three to six days follo,ving receipt by respondent Film Corporation
of America.

5. :Mail order customers who are not completely satisfied with re-
spondent Film Corporation of America s servic( will not have their
money promptly refunded unless and until the cllstomer returns the
pictures , new roll of fihn , credit coupons, and spp,cifically requests
a cash refund. Guarantee refunds are usually given in credits rather
than cash. These conditions Hre not revealed in the guarantee statement.

6. The FREE color film is not special , nor a tremendous new patenwd
color filnl breakthrough. The film can be developed and printed on
regular photofinishing equipment; the pat.ented process involved here-
in has nothing to do with the development of the film but pertains to the
manner in which the negative is printed to produce the triple print.
The triple print is not exclusive; other photofinishers now offer triple
print processing.

7. ICodak equipment is not used exclusively in respondent Film Cor-
poration of America s film finishing operations.

8. Mail order customers do not rcceive 'as a bonus 12 portrait size
photos and 24 additional wa.llet size prints * * * at no extra cost. The
12 prints are 4" 4" and are not portrait size prints; the additional
24 print.s are 2" 2" and are not wallet size prints. The three prints
invo1vcd herein aroma-de simultaneously and the triple print process-
ing fee charged by rpspon(lent Film Corporation of merica covers

the cost for said operation.
9. l\fail order customers do not receive as a bonus a new roll of color

fihn; the processing fee charges include the eost of the rcplacement roll
of film.

10. Respondent Film Corporation of America does not have 27 film
processing locations from eoast- to-coast. The mailing matorial llsed
by the rpspondent contains a list of post offce boxes maintained by
the respondent in 27 cities throughout the country. Consumers are
directed to mail thc exposed film to the post olliee box nearest their
homes. Tho contents of each post offee box are collected daily by an
independent agent and sent by air freight to the company s cDntral

processing facility in Philadelphia..
11. The respondl nt Film Corporation of America docs not make

rcfnnds in cash for alll1nprintablc negatives, or if the consumer sends
too mllch money; the respondent issues credit coupons to customers
for pictures ,,,hich cannot be printed , etc. The coupon entitles the cus-
tomer to credit in a like amount against any future processing order
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received within one year. The nature of the credit coupon and the
time limit within which the cllstomer may exercise his right of refund
:i8 not adequately disclosed on the rcturn mailer or promotional
literature.

12. The triple- print process does not give the mail  order customer
$7. 5a in FREE bOIl us extras every time respondent Film Corporation
of America develops the customer s film. Under its triple-print process
the respondent delivers to each customer who returns a 1'011 of film
for processing, one print and two duplicate prints of each picture fin-
ished by it. The three prints arc made simultaneously. The processor
price for the triple-print is respondent' s establishnd, regular pI'ie( for
processing the 4" x 4" enlargernents, and the additional 2" x 2"
duplicate prints.

lit The FmnOllS Brand FREE color film offered is not a nationaJly
well-known brand of color film or color HIm manufactured by a famous
and well knmvn domestie company. The Famous Brand FlmE color
film, in most instances , is foreign tlm (Gevacolor (BelgimnJ and
Ilford (Bl'itishJ) made by either Agfa- Gavacrt, Tne. , Brussels , Bel-
gimn or I1ford , 1nc. a subsidiary of Ilfol'l , Limited , Essex , England;
both of these films are not farnous or well-known brands in the United
States.

Therefore, the statements and representations as set forth in Pani-
graphs Four and Five, hereof , were and arc false, misle,ading and

deceptive.
PAR. 7. In the conduct of their aforesaid business and at all times

mentioned herein , respondents have been , and arc no-w, in substantial
competition, in commorce, with corporations , firms and individuals
engaged in the advertising, offering for s'ale , the saJe and finishing of
merchandise of the same general kind and nature ns that advertised
offered , sold and finished by the respondents.

PAR. 8. The use by the respondents of the aforesaid false , misleading
and dec.eptive statements, representations, nets and practicE'5 has had
and now has, the capaeity and tendency to mislead members of the
purchasing public into the erroneous and mistaken belief that said
sta.tements and representations we,re and are true , and into the pur-
chase of substantial quantities of respondents ' products and seI'vic('s
by reason of said erroneous and mistalwn bclief.

P AU. 9. The acts and practices of the respondents as set forth H boyc
were, and are, all to the prejudice and injury of the public and of
respondent.c; ' competitors and constituted , and now constitute , unfair
methods of competition in commerce and unfair and deceptive act8
and practir.es in commerce in violation of Section fj of the Federal
Trade Commission Act.
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g5f) Decision amI Order

DIWUiroX AND Onmm

The Federal Trade Comrnission haxing initiaJed ml inve.'3tigation of

eCltain aets and pl'ad, ices of the f( spOH(knts named in the caption

hcreof, and the respondenLs having been furnished th( rcaftel' with 11

copy of a draft eomplnjnt \vhich the ,Vflshington
, D.C. RegiollDJ Of-

fice proposcd to present to the Commission for its considerat.ion and

\vhich , if issued by the Commission , would charge respondents with

vjolation of the Federal Trade Commission Act; and
The respondents tnd counsel for the Commission having t1w.1(,after

exeeutcd nn a,gl'eement containing a eonsent order , an a.dmission by

the respondents for sett1enwnt purposes of all the jurisdictional -fads
t forth in the aforcsaid dnLft of com plaint

, a statement that the sign-

ing of said agJ' ement is :for scttJement purposes only and does not COll-

stitute an adnlis~ion by respondents that the law has been violat.ed a

alleged in such complaint , and waivers and other provisions as r('-
qnired by t.he Commission s rules; and

The Commission having thereafter considered the matter and Im"-
ing aetermined that it had reason to believe that the respondent.s hft 

violated the said Act, and that cornplaint should issue st.ating it.s

charge~ ill that respect , fillet having thenmpon accepteel thp, executed

consent agreement and placc(l s11(',11 agreement Oll the public record

and having duly considered the comments fiecl thereafter pursuant to
Section 2.31(b) of its rules , now , in further confonnity with the pro-
cedure prescribed in snch rule , the Commission hereby issues its corn-

plaint in the form contenlplated hy said agrc(:mcnt
, Hlllkes the Iollow-

ing jnrisdi( tional fiIHlings, a.nd enters the following order:
1. IV:HpOlHlent Film Corporation 01 America is 

.L eOl'pol'aticJJ or-

ganized , existing u1(l doing business under and by virtue of the In ".
of the ComlTlonwealth of Pennsylvania, with its cxeellt1ve Of-C( locat.ed

at The Benjamin Fox Pavilion , Foxcrolt Square

, .

Jenkintown , Com-

1llon\YNtUhof Pennsylvania. Respondent corporation also maintains
processing flncl warehouse f'aeiliLi( s in the city o:f Philadelphia , ~fli(l

addre~s ;s being S.,V. Cornel" 20th and Allegheny A venne , 4-901 StCll-

ton Avenne, and the Philadelphia Inclnstl'ial Parle Film Corporat, ion

of America has used and continues to lLse the :following tra.de lUUlICS:
National Brand Film , FanlOl1S Brand Film , Famol1s Drand , Famons-

Brand :16 Pictures Photo Labs , Triple-Print Processing L.aboratol'ips

amous Brand Triple-Print Laboratori( , Photomation Film Labs
and Triple-Print LaboratorlPs.

espondent ,,L\nes Advertising Agency, Inc. , is a corporation orga-
nized , existing 1Td doing business under and by virtu( of the, laws of

t.he Commonwealth of PennsyJvania, with its offce and prineipal place
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of business located at The Benj l.min Fox Pavilion

, .

Foxcroft Square
Tenkilltown, ComIlOJHvealt.h of Penllsylvanta. Ames Advertising
Agency, 1ne. , is t wholly-o\Yllcd subsidiary of Film Corporation 
America.

2. The Federal Trade Commission has jurisdiction of the subject
mattcr of this proceeding and of the respondents , and the proceeding
is in t.w public interest.

ORDEn

It ;8 Onlr3Ted That t.he respondents Film Corporation of Amcrica
(111(1 .\nws;\.rlvp,ltising Agency, Inc. , corporations, and responclellt~
oHicers , ngcuts, representatives Hnd cmployees , directly or through (111)'
corporate'" subsidiary, division 01' other dm'ice , in connection wit.h the
advcl'tising, offering fot' sale , sale or distribution of color fihn , photo-
finishing, or any other product or scrvice in commerce, a.s "COmHlel'Ce
is clcfiJl'd jll the Federal Trade COJ1unission Ad, do forthwith cea~ea.nd desist from: 

1. Failing to elearJy, aHirmativcly and expressly disdosc , at the
ontset, of the FImI' fim offer ill each instance in \vhich such an
oll' ('1' is made , in any adnntiscrIlcnt or in any otherfonn of eolt-
1llmi('ation , that forthcoming is an ofl'er to sell photofinish ing
serrices nnd that the Flmg color film may be processed by nJajOl
qnality photofinishel's.

2. Hepr('senting, directl y 01' by implication , that any offer is an
introductory ofler "when such oller is made by respondents OIl a
eont,inuing basis in the regular course of business; or misrepre-
senting, in any manner, the natnre or terms of any jntro(ll1ctory
oflC'1' hy rpspondents.

:1. Hcprescnting, dircetly or by implication, that respondent
Film Corporation of America is AUIerica s largest independent
iilIn proce~siJlg cOlnpany or employs 1 000 technicians; or mis-
reprpscnting, in any manner, the nlUnber, skill and technical ex-
pertness of r(' pondent Film Corporation of America s employees
and the si;-e , nature and extent of its film pl'oces~ing facilities.

4. Representing, directly or by ilnplication , tha.t any merchan-
dise and/or service is guaranteed , (a) unless the terms , conditions
and ext.ent to which such guarantee applies and the manncr in
\yhi('h the guarantor will perform thereunder are clearly and
eonspiCllOusJy disclosed , and (b) unless respondent Film COl'

ration of --\lnel'iea. , within a rea.somtblc time, not to exceed ten
(10) working days from l'eecipt of the request , performs each
obligation directly or indirectly represented with said gnarantee;
misrepresenting, in any manner, the terms , conditions and extent
of any guarantee.
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5. Heprescnting, directly or by implication , that:
(a) The FImJ sample roll of color film can only be processed

and/or develoI)Bd on respondent Film Corporation of --''mer-

ica s speeial equipment; or misrepresenting, in any mrmner
the proeessing required or avaihlblc for respondent Film Cor-
poration of Alnerica. s film;

(b) I(odak equipuH-mt is used exclusively in rcspondent
Film Corporation of America s film processing operations; or
misrepresenting, in any manner, the type of equipmcnt used
in respondent Film Corporation of Amcriea s film processing
operations;

(c) Responclent Film Corporation of .America s mail order
cllstomers receive last 2-1-4H honr service on all of t.heir fim
processing; or misreprcsenting, in any manner, the time rc-
quired to process film processing orders;

(d) Hesponclent Film Corporation of America has 27 film

processing locations from coast-to-coast; or misreprescnting,
in any manner , the number of its offce or processing loe

tions;
(e) Tlw triple-print process is exclusive and t.lw sample

roll of color iilm and processing eombinatioll is special and the
result of a tremendous nC\v patented color film and process-

ing breilkthrough; or misrepresenting, in any miwner, t.he
exclusivity, essentia.l eharactcI'i~tics , constitution or the new-
ness of Film Corporation of America s film fllld film proccss-
ing services; and

(f) The 4." x 4" photos are "portrait size" and that 2" x 2"
prints are "wallet size;" or misrepresenting, in nny manner
the size of finished photos.

6. Representing, directly 01' by implication , that any artieJe

of merchandise or service is being given free or without charge
or eost or as a gift, in conncction \vith the pUl'clmse of other
merchandise or service , unless the stated price of the mcrclmnclise
and service required to be purchased 1n order to obtain said
article or service is the same or less than the customary and usual
price at which sneh merchllnrlise or sel'Vle,e has been sold sepa-
rately for a subst,ant.i l period of time in the recent and regular
course of respondent Film Corporation of )\rnel'iea s business.

7. Representing, direet1y or by implication, that csnd cash

refunds win be made for all unprintable negatives or if the con-
sumer seneIs too 1111ch money, unless l'l'sponde, nt Film Corpora-
tion of .America :tlltomaticaJJy docs reluntl in cash fOl' all un-
printable negatives :lnd overpayments.

8. Representing, directly 01' 1Jy implication , that rcfunds are
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made, cash or credit, without clearly and conspicuously dis-
closing an of the tenns and eonditiolls of said refunds.

D. Using the trade names Famous Brand , Famous Brand Fl1m
and other similar narnes, in any advm-tlsement , package , or in
any other fOl'lI of eommunication unless , in each instance in which
sueh representation is made, there is clear and conspicuous dis-
elosllre that said color film is foreign film ,,,hen such is the fad;
or misrepresenting, in any manner, the origin of manufacture of
the film sold or distributed by respondent Film Corporation of
America..

It 'hr f lrther ordered That respondents ,deliver a copy of this order
to l'oase and dc~ist to all prescnt and future persollnel of rcspondents
engaged in the ofl'ering for sale , sale or distribution of any product or
in any asped of prt"paratioll, el' atioll, or placing of advertising, and
that respondents sceure :1 signed statement aeknowledging receipt of
said order from each such person.

It i8 further ordered TI11t the respondent corporations shall
forthwith distribute a copy of this order to each of their operating

divisions.
It '1:8 lv-dlwT oTderNI That respondents notify the Commisslon at

lea.st thirty (;30) days prior to any proposed change in th( corporate
respondents sueh as dissolution , assignment or sale resulting in the
emergence of a sucCPssor corporation , the creation or dissolution of
subsidiaries or any other change in the corporations which may affect
compliance ohl1gations arising out of the order.

It 1:8 lU/i'tlwl' rdered That respondents maintain for at least a two
(2) year period , copics of all advertisements, dircd mail flnd in-store
solicititiion litcraturc. eoupan solieitationrequcsts, and any other sll
prorllotional material madE: for pnrposes of distributing film and/or
inducing the mail  order finishing of amateur pllOtagra.phic  Jilm.

it;8 fIN.ther OJ'deTed Thnt responacnts shaJJ , within sixty ((;0) days
after service npon them of this order, file with the Conunission a
report in writing setting' forth in detail the manner and form of their
compliance with this orcbr.

Ix TUE IATTER OF

LOl\GlNES-WITTNAUER , INC. , ET AL.
T ORDER, ETC., IN REOAIW TO TIm ALLEGED VIOLATION 01" THE

FEDERAL TRADE COi\O\HSSION ACT

Docket 0-2120. Complaint, Dec. 2. , 1.971-lJecision, Dec. .19"11

COIl,-.ent o1"lpl' rpqllirillg a corporatio1\ and its :;llhsidiar,Y of XI'W York , N.
to cease using promotional games lluless all prizes are awarded as repre-


