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made, cash or credit, without clearly and conspicuously dis-
closing an of the tenns and eonditiolls of said refunds.

D. Using the trade names Famous Brand , Famous Brand Fl1m
and other similar narnes, in any advm-tlsement , package , or in
any other fOl'lI of eommunication unless , in each instance in which
sueh representation is made, there is clear and conspicuous dis-
elosllre that said color film is foreign film ,,,hen such is the fad;
or misrepresenting, in any manner, the origin of manufacture of
the film sold or distributed by respondent Film Corporation of
America..

It 'hr f lrther ordered That respondents ,deliver a copy of this order
to l'oase and dc~ist to all prescnt and future persollnel of rcspondents
engaged in the ofl'ering for sale , sale or distribution of any product or
in any asped of prt"paratioll, el' atioll, or placing of advertising, and
that respondents sceure :1 signed statement aeknowledging receipt of
said order from each such person.

It i8 further ordered TI11t the respondent corporations shall
forthwith distribute a copy of this order to each of their operating

divisions.
It '1:8 lv-dlwT oTderNI That respondents notify the Commisslon at

lea.st thirty (;30) days prior to any proposed change in th( corporate
respondents sueh as dissolution , assignment or sale resulting in the
emergence of a sucCPssor corporation , the creation or dissolution of
subsidiaries or any other change in the corporations which may affect
compliance ohl1gations arising out of the order.

It 1:8 lU/i'tlwl' rdered That respondents maintain for at least a two
(2) year period , copics of all advertisements, dircd mail flnd in-store
solicititiion litcraturc. eoupan solieitationrequcsts, and any other sll
prorllotional material madE: for pnrposes of distributing film and/or
inducing the mail  order finishing of amateur pllOtagra.phic  Jilm.

it;8 fIN.ther OJ'deTed Thnt responacnts shaJJ , within sixty ((;0) days
after service npon them of this order, file with the Conunission a
report in writing setting' forth in detail the manner and form of their
compliance with this orcbr.

Ix TUE IATTER OF

LOl\GlNES-WITTNAUER , INC. , ET AL.
T ORDER, ETC., IN REOAIW TO TIm ALLEGED VIOLATION 01" THE

FEDERAL TRADE COi\O\HSSION ACT

Docket 0-2120. Complaint, Dec. 2. , 1.971-lJecision, Dec. .19"11

COIl,-.ent o1"lpl' rpqllirillg a corporatio1\ and its :;llhsidiar,Y of XI'W York , N.
to cease using promotional games lluless all prizes are awarded as repre-
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Rented and disclose the odds of winning and other material information

and to cease using false claims in connection with SUdl promotions.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Aet

and by virtue of the allthority vested in it hy said Act, the Federal

Trade Commission, having reason to believe that Longines-Witt-

nauer, Inc. , a corporation , nnd Credit Services , Inc. , a corporation

hereinafter referred to as respondents , have violated the provisions of
said Act, and it appearing to the Commission that a proceeding by
it ill resped thcreofwould be in the public interest, hereby issues its
complaint stating- its charges in that respect as follows:

PARAGRAPH 1. Hespondcnt I./ong-ines-'Vittnaucr , Inc. , is a corpora-

tion organized, existing ana doing business under and by virtue of
the laws of the Stote of New York, with its principal offee and place
of business Joeated at 580 Fifth Avenue, in the city of New York
State of New York.

Respondent Credit Serviees, Inc. , is a corporation organized, exist-

ing and doing business under and by virtue of the laws of the State
of New York , with its principal offce and place of business located at
1 'West 47th Street, in the city of New York , State of New York.

The aforementioned re~pondents cooperate and act together ill car-
rying ont tlw acts and prnctices hereinafter set forth.

PAR. 2. Hespondent Longines-V\Tittnauer, Inc. , i:3 now and for some
time past has been engaged , among other things, in the advertising,
offering for sale , sale and distribution of watches and othcr produets
at wholesale through dealers for resale to the purchasing public and
of phonograph records and other products at retail to the gcneral
public. The said corporate respondent operates through various
\vholly-owned corporate subsidiaries including respondent Credit
Services , Inc.

Hespondent Credit Services , Inc. , is a wholly-owned and controlled
subsidiary of respondent Longines-\Vittnauer , Inc. , and is now and
for some time past has been (mgaged ill the advertising, offering for
sale , distribution and retail sale of phonograph records and otl1er
products to the general public.

Respondents T",ongines-\Vittnauer, Inc. , and Cre(lit Services , Inc.
have sold and distributed phonograph records and other products

through an organizatjonaJ division generally but not always desig-
nated as "The Longines Symphonette Society." Such it designation
appcars on rcspondents ' advertising, sales promotional materials
business stationery, und other printed matter used in connection with
this organizational division.
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PAR. 3. In the course and conduct of their business as aforesaid
respondents now cause , and for some time past have caused , their said
products and services, when sold , to be shipped from thcir place of
business in the State of New York to purehasers thereof located in
various other States of the United States and in the District of Co-

lumbia, and maintain , and at all times mentioned herein have main-
tained, a substantial course of trade in saiel products in commcrce
as "commerce" is defined in the Federal Trade Commission Act.

P AU. 4. In the course and conduct of their aforesaid business , and
for the purpose of inducing the purchase of the products of respond-
ents , Longines- VittIlauer Inc. , and Credit Services , Inc. , respondents
have engaged in the solicitation of prospeetive Cl1stolllers through the
United States mails. These solicitations, which utilized promotional
materials concerning respondents ' prodncts , were llutiled to Ilillions
of prospective customers through the country and were placed in
magazines having nationwide circulation. :Many of the said solicita-
tions utilized a prOlllotional deviee commonly known as a "slveep-
stakes." These "sweepstakes" which respondents have employed sincc
at least 1962 were conducted in 11 similar manner.

2\'IilEons of copies of promotional materials were printed and dis-
tributed in enveJopes. Each envelope contained a certificate on which
a number was printed. Before distribution to the public , somc of t.he
numbers were designated as winning numbers and others wpre desig--
nnted as losing numbers. Hecipicnts were directed to return the certit--
cate, usually to "The Longines Symphonette Society " where it would
be cheeked against a. Est of winning numbers. If the l11unber on the
certificate returned to "The Longines S ymphonette Society" matched
a number contained on its list of winning numbers , the recipient was
entitled to a specified prize. If a recipient of a certificate which con-
tained a winning number failed to return the certificate ) the prize to
which he would have been entitled if he had clone so was not awarded.

Such "sweepstakes " were conducted by the respondents on numerous
oceasiolls betwecn 1962 and the present time ineluding but not limited
to thp, followi ng :

(a) 1969-70 Income for Life Sweepstakes.
(b) 19Ga-70 Around the 'World Sweepst.akes.
(e) 1 %9-70 Lucky Cash Sweepst.alms.
(d) 19(;9-70 Personal Lucky Number Sweepstakes.
(e) 19(;9-70 Give- Way Sweepstakes.

PAR. 5. In the course and conduct of their business , the respondents
engaged in the above-described "sweepstakes" and other promotions
for the pllrpose of inducing the purchase of their products; and re-
spondents have made and are now makixu in their advcrtisw,Q and
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promotional material statements and representations concerning their
products and " sweepstakes.

Typical and illustrative of the statements and representations made
in said advertising and promotional material but not all inclusive

thereof arc the iollowing:
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From Vcrmout to the Virgin Islands... from the
Carolinas to California...
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P AU. 6. By and through the use of the above-quoted statements and
representations, and others of similar import and meaning not ex-
pressly set out herein, respondents represented , directly or by impli-
eatioIl, that:

(a) One prize of $100 a month for life, 25 prizes of $500 a year for
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life, 25 prizes of $250 a year for life , and 50 prizes of $100 a year for
life were to be awarded in the 1969-70 Income for Life Sweepstakes.

(b) One world trip for 2 plus $2 500 cash, or $7 500 cash, 1 Chevro-
let Camaro , aud 100 TV' s were to he awarded iu the 1969-70 Around
the World Sweepetakes.

(c) 100 prizes of $1 000 , 200 prizes of $500 and 500 prizes
of $100 were to be awarded in the 1969-70 Lucky Caeh Sweepstakes.

(d) One Chevrolet Camaro and 200 AM/FAr Clock radios with
lamps were to he awarded in the 19H9-70 Personal Lucky Number
Sweepstakes.

(e) One Chevrolet Camaro, 1 prize of $500 cash , and 200 AM/FM
radios were to be awarded in the 1969-70 Give- vVay Sweepstakes.

(f) Individuals who submitted cards or certificates bearing win-
ning numbers in accordance with the rules has only to mail the
certificates to "The Longines Symphonette Society" in order to eJairn

and obtain a. prize.
(g) Individuals who participated in respondents

' "

sweepstakes
had a reasonable opportunity to win the represented prizes.

(h) All of the represented prizes in respondents

' "

sweepstakes
had been purchased before or during the time the "sweepstakes" were
in progress for indi viduals who held winning cards or ecrtificates.

(i) Cards , certificatps, or similar printed material received by indi-
viduals contain

" '

lucky ' numbers " and as such ,are winning certificates
which will entitle the recipient to a prize.

(j) Individuals who reccive respondents ' promotional materials have
been "selected

" "

chosen " or are "one of the few people 

* * * 

to be.

invited" to participate in the respondents

' "

sweepstakes;" and that
snch ~election is restrided to a significantly Emited number of indi-
viduals.

(k) Simulated checks

, "

money" and other negotiable instruments
reccived by individuals from the respondents arc valuable and can be
cashed , redeemed , or exchanged for United States currency.

(1) All individuals who palticlpate in respondents

' "

sweepstakes
will reeeive a prize having- SOIIe retail value.

(m) Individuals who agree to order respondents ' products have
won" a freo record alb111l.

PAR. 7. In truth and in fact:

(a) One prize of $100 a month for life, 25 prizes of $000 a year for
life, 25 prizes of $250 a year for life, and 50 prizes of $100 a year for
life were not awarded to individuals who participated in the "sweep-
stakes." No prize of $100 a month for life , approximately 1 pri7,e of
$500 a year for life , no prize of $250 a year for life, and approximately
7 prizes of $100 a year for life were in fact awarded.
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(b) One world trip for 2 plus $2 500 eash , or $7 500 cash , 1 Cheno-
let Camaro, and 100 TV's were not awarderl to individuals who par-
ticipated in the "sweepstakes. " No world trip :for 2 plus $2 500 cash

or $7 500 cash , no Chevrolet Camara, and approximately 10 T\r:s wcrc
in fact awarded.

(c) 100 prizes of $1000 , 200 prizes of $500 and 500 prizes of $100
werG not awarded to individuals who participated in the "sweep-
stakes. " Approximately 1:) prizes of $1000, 20 prizes of $500, ane! 41
prizes of $100 were in fact awardee!.

(e!) One Chevrolet Camaro and 200 AM/FM Clock radios with
lamps were not awarded to individuals who participated in the
sweepstakes." No Chevrolet Camaro and approximately 7 A i/Fl\l

Clock radios with lamps were in fact awarded.
(e) One Chevrolet Camara , 1 prize of $500 cash , ane! 200 AM/F

radios were llotawarded to individuals who participated in the "sweep-
stakes. " No Chevrolet Camara, no prize of $500 eash , and approxi-
mately 25 A1\f/FM radios were in fact a'ivarded.

(f) Individuals \"ho submitted certificates bearing winning; numbers
in accordance wit.h the rules wel'C asked to or had to do more than mail
t.he ticket to "The Longines SympllOlleH,e Society" in order to claim
and obtain a prize. Such individuals wcro asked to 01' had to comply
wit.h previously undisclosed terms and conditions.

(g) In(Eviduals who participated in respondents

' "

sweepstakes
we:;.e not afforded a reasonable opportunity to win the represented

)11'i;.08. 1' 01' cxample, in the UJGD-70 Income for Life Sweepstakes re-
ferred to in Paragraphs 6 (a) and 7 (a) hereof, only one tieket carried
a winning numbcr for a first prize of $100 a month for life. n.( sponc1-
ents distributed approximately 25 million tickds to the public. As a
result , palticipants in t.his "sweepstakes" had one chance in approxi-
mately 25 million Lo win a first prize.
Additionally, the length of time in which these "sweepstakes

promotions were held open to further entries is not disclosed in
the promotional lnaterials sent out by respondents. .Respondents
s\vecpstakes" were often conducted over a period of one year or more

thereby contributing to the lessening of a reasonable opportunity to

wjn the represented prizes.
(h) fost of the enumerated pri"es were not purehasee! by the re-

polldents either before or during t.he tjrne its "sweepstakes" were in
progre8s. :Most of the prize~ were purchased only after the termination
of the "s'iycepstakes.

(i) 1\fost of the certificates designntml as " ' lucky ' number tickets
are not ",yinning ccrtificates and do not entitle the recipient t.o a
prIze.
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Ci) Indi viclnals who receive respondlmts ' promotional materials have
not been "selected

" "

chosen" nor are. "one of the fe\v people. . . to
be invited" to participate. ill the respondents

' "

sweepstakes" and such
selection is not l'cstl'idcd to a significantly limited number of indi-
viduals. Respondents distribute such ad vertising and promotional ma-
tCI'1al to Inillions of individuals whose namc~ and addresses have becn
()btaiJl d from a list of pnrchascl's of its products and from purchased
lilaillng lists.

(k) Simulated checks

, "

money" and other negotiable instruments
reC( in'd by individuals frorn the l'e~pondents , arc not valuable and can-
not be cashed , redeemed , 01' exchanged by recipients for United States
el1I' lley.

(I) All individuals who participate ill respondents

' "

s\veepstakes
do not rcceive a gift having S011e, retail value. Such individuals often
receive a " Spend- Life-Cash" g-ift certificat.e \vhich requires a purchase
of respondents ' products and has no retail value.

(rn) Individuals who agree to order respondents ' products do not
win " It free l' eorcl album , but receive it as part of the consideration

passing between purchaser and scl1er.
PAR. 8. In connection with the promotion of their products , respond-

ents provide the same form for the use of individuals who wish to
pnrchase the advertised products and enter their "sweepstakes" as for
persons who wish merely to enter the "sweeptakes j " instructions in

this regard on the form arc uuclear and confusing, and cause the in-
adn rtent purchase of the advertised products by persons who intended
only to cnter respondents

' "

sweepstakes.
\H. D. In the course and conduct of their businesses and at all times

mcntioned herein , respondents have been in substantial competition
in commerce with corporations, firms and individuals in the sale of
phOllOgraph rccords and other products.

FAR. 10. The use by respondents of the aforesaid false, misleading
and deceptive statements , representations and praetices has had, and
now has the eapaeity and tendency to mislead members of the pur-
chasing public ill to the erroneous and mistaken belief that said state-
rncnts tlnd represent.ations were and are true and has induced many
members of the public to participate in respondcnts

' "

sweepstakes" and
111Lo thp, Pllrchase of' sub~tantia.l qllantities of respondents ' phonograph
rccords a.nd other products by reason of said erroneous and Inistaken
belief.

PAn. 11. The aforesaid acts and practices of the respondents as herein
alleged were and are all to the prejudice and injury of the publjc
flIHl of l'espolld( nts ompetiLol's and constituted , and now cunstitut.e
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unfair methods of competition in commerce and unfair and deceptive
acts und praetiees in commerce , in violation of Section 5 of the Federal
Trade Commission Act.

DECISION AX!) ORDEH

The F'edcral Trade Commission having initiated an investigation
of certain acts and practices of the respondents na'med in the eaption
herein , and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Consumer Protection
proposed to present to the Commission for its consideration and
which , if issued by the Commission , wou1d charge respondents with
violation of the Federal Trade Commission Ad; and

The respondents and counsel for the Commission have thereafter
executed an agreement containing a consent ordcr, an admission by the
rcspondents of all the jurisdictional facts set forth in the aforcsaid
draft 01 complaint, a statement that the signing of said agreemcnt

is for settlement purposes only and does not c-ollstitute an admission
hy respondents that the law has been violated as alleged in sllch com-
plaint, and waivers and other provisions as required by the COl1unis-
tiiOll S rules; and

The Commission having considered the agreement and having pro-
visionally accepted same, and the agl' mcnt contaillillg consent order
having tl1( rcupon been placed on the public record for a period of
t.hirty (30) days , and having duly considered the comment fih d there-
a.fter pursuant to Section 2.34(b) of its rules, now in furthcr COll-
fOl' mity with tIm procedure prescribed in Section 2.34(b) of its rules
the Commission thereby issues its complaint, makes the following- ju-
l'isdictional findings , and enters the following order.

1. Rcsporulent LOllgines-\Vittnauer, Inc. , is a corporation organized
existing and doing business under and by virtue of the htw~ of the
State of Dela.ware , with its ofiee and principal place of business 10-
cnted at 580 Fifth Avenue , in the city or Kew York, State of New
York.

Respondent Credit Services, Inc. , is a eorpnration organized, ex-

isting and doing business ull(h r and by virtue of the laws of the State
or New York, with its offce and prineipal place of business locatcd at
One West 47th Street, in the city of New York, State of New
York.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respundents , and the proceeding is
in the public interest.
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ORDER

It r; ol"dered That Longines-1Vittnauer, Inc. , and Credit Services
Inc. , corporations, and their offcers, agcnts, reprc sentatives and em-
ployees , directly or through any corporate or other device, in connec-
tion with the preparation , advertising, sale , distribution or use of any
sweepstakes " contest , garrlf" or similar promotional devices , any of

,v11ich involve chanee in COHlrncrce, as "commerce" is defined in the
ederal Tnule Comm ission Act , cease and de,sist from:

A. (1) FRiling to disclose clearly and conspicuously to partici-
pnnts and prospective participants the exact Ilumber of prizes
which win be fL'Iyardcd , the exact nature of the prizes, the approxi-
mate rdail value of eaeh, and the odds of winning cach such

prize: Pro1J:rled, h01De uer That in those promotional devices in

which the odds cannot be determined with reasonable accuracy,
respondents shall clearly and conspicuously disclose the a.pproxi-
mate number of individuals to whom the promotional device is

being disseminatcd.

(2) Failing to award and distribute all prizes of the value and
type represented.

(:-

3) Representing directly or by implication to partic.ipa,nts
and prospective participants that:

(a) An entry offered to any individual or group of pro-
spective palticipants represents a hettcr oppOltunity to win
or receive a prize than that offcrcd to other prospeetive

participants;
(b) The number of participants has been significantly

limited or that the opportunity to participate in respondents
promotional devices nnd to purehasetheir products is not

available to other members of the public, unless the basis
for such representation is clcarly and eonspicuously
disclosed.

(4) Using the word "lueky" in a-ny manner that reprcsents, or
representing in any other manner directly or by implication , to
participants nnd prospective participants that any number
ticket, coupon , symbol , or other entry confers or \vill confer an
advantage upon the recipient or is more likely to win a prize
than arc others , or has some value that other entries do not have.

(5) Failing to dise10se clearly a,nd con~picuously to partici-
pants and prospective participants those terms and conditions
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with whieh persons who hold winning tickets will be asked to or
must comply in order to obtain a prize.

(6) Hepl'esenting direeLly or by implication to participants

and prospective participants that prizes have been purchased
unless such prizes have, in fact, been purchased at the time the
representat.ioll is made , or that prizes will be purchased by a future
date, unless such prizes will , in fact, be purchased by that date.

('7) Failing to disclose to participants and prospective par-
ticipants ill clear and con~pjcuol1S instructions the way in which
persons may enter respondents' promotional devices without

making or committing themselves to a purchase , or incurring any
other obligation, or performing an inspection of any product

or agreeing t.o any other ad or condition.
(8) Failing t.o furnish upon rcquest to any individual a com-

plete list of the names and states of residence of winners of major
prizes , identifying the prize won by each.

(9) Failing to maintain adequate records:
(a) 1Yhich discJose the facts upon which any of the

represcntations of the type described in Paragraphs 1-7 of
this order are based, and

(b) From which the validity of the representations of the
type described in Paragraphs 1-7 of this onkr can be
determined.

(10) Failing to furnish upon the request of the Federal Trade
Commission:

(a) A complete list of the names and addresses of the
winners of each category or denomination of prizes which
docs not exceed 1 000 in number, and an exact description of
the prize , including its approximate retail value;

(b) A list of the "winning numbers or symbols, if utilized
:for each pril'e;

(c) 'rhe total number of coupons or other entries
dist.ributed;

(d) The totalllumber of individuals known or reasonably

l'stimate(l to have, participated in the promotion;
(e) The total nUInber of prizes in each category or de-

nomination which werc made available; and
(f) The total number of prizes in each category or de-

llomination which were awarded.
B. Engaging ill the preparation , promotion, sale, distribution

01' use 01 any " sweepstakes " contest , game, or silnilar promo-
tional devices, any of whieh involve chance jn commerce, as
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commerce" is defined in the Federal Trade Comlnis ion Act

unless the following are disclosed clearly and conspicuously to

participants and prospedivc participant
(1) The total nnmber of prizes to be awarde,l;
(2) The exact nature of the prizes, their approximat

retail value and the number of each;
(3) All of the terms, conditions and obligations with

which individuals will he asked to or have to comply with in
order to obtain a prize j

(4) The odds of winning each prize; 
PTO'J'ided however

That in those promotional devices in which the odds cannot be

determined with reasonable accur Y, respondents shall
clearly and conspicuously disclose the approximate number
of individunJs to whom the prornotional dc\yice is being-
disseminated;

(5) The geographic area or states in ,vhich any such de-
vice is used; and

(6) The date the device is initiated and the date the device
is to end.

It is ordered That Longines-\Vittnancr , Inc. , Credit Services , Inc.

and their offcers , agents, representatives, and cmp1oyecs, clil'ceUy or

through any corporate or other device in connection with the adver-
tising, offering for sa)e, sa)e or distrilmtion to consnmers of phono-
graph records or other products in commen , as ""CoOlnmerce" is defined

in the Federal Trade Commission Ad , cease and desist from:
(1) Failing to diselose clearly and conspicuously the exact

nature and approximate retail value of any gift or other item
furnished without charge , or at nomina1 c1u\'l'ge , or at a eost sub-

stantially below its retail value to any purchaser or prospective
purchaser of respondents ' products , 01' to any participant or pro-
spective participant in their promotiomd devices.

(2) Representing direetly or by imp1ication to prospective

purchasers or participants that:

(a) Any individual or group o:E prospeeti\rc purchasers or
participants has rL better opportunity to receive any gift or
other item furnished without charg( or at a cost substan-

tially below its retail value than that afforded other pro-
spectjv( purehasers or partic1 pants to whom the offer has
been made;

(b) The number of individuals to whom such offer has
been made has been significantly limited or that the oppor-
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tunity to purchase respondents' products is not available to
other mernhers of the public, unless the basis for such repre-
sent.ation is clearly and conspicuously disclosed.

(3) Using or distributing items that simulate currency, checks

other negotiable instruments , or any other item of value.
(4) Using the word "win

" "

prize " or other similar term de-

noting chance or skill , unless the seleetion of individuals receiving
a record album or any other item is based on some element of

chance or skill.
It is furthe1' ordered That the respondent corporations shall forth-

with distribute a copy of this order to each of their operating divisions.
It is f1J,rther order-ed That the respondents notify the Commission

at least thirty (:JO) days prior to any proposed change in the corporate
respondent.., such as dissolution , assignment or sale resulting in the
emergence of successor corporations, the creation or dissolution of
subsidiaries , or any other change in the corporations whieh may af1eet
compliance with this order.

It .;8 further ordered That this order shal1 become effcetive upon
final acceptance by the Commission , or on September 30 , 1971 , which-
over shall occur later.

It is jU'lthe1' orl'dered That the respondents herein shall , within sixty
(60) days after the effective date of this order, file with the Commission
a report in writing setting forth in detail the mallner in which they
have complied with this order.

IN 'l'HE :M'l'TEH OF

IWBERTSON PIIOTO-MECHANIX , me.

COX-SENT ORDEn , ETC. , IN HEGAIi TO Tim ALLEGED VIOT,ATlON 01" SEC. 2 ((I)

OF THE CLAYTON AC'

Docket C-2121. Complaint , Dee, 197.1-Dedsion , Dec. , 1971

Consent order requiring a IlWHufadurer of phofomcchanical equivment inchHling
large specialized cameras, of Des Plaines, Ill., to cease I(lis(Tirninating in
paying promotional ' all(J\.van es among competing sellers and distri1mtors of
its equipment in violation of Section 2 (d) of the Clayton Act.

COl\PLAI"NT

The Federal Trade Commission , hnv1ng reason to believe that re-
spondent , Hobertson Photo-J\fechanix lnc. has violated and is now vio-
lating the provisions of subseetioll (d) of Section 2 of the Clay tOll


