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Complaint

IN THE MATTER OF

LORILLARD , nOCKET NO. 2180
PHILIP :YIORRIS IXC. , DOCKET NO. 0-2181

AMERICAN BRAXDS , DfC. , DOCKET NO. 2182
BROWX AXD ,VILLIAMSOX TOBACCO COIWORATIOX

DOCKET NO. c-2183
R. J. REYXOLDS TOBACCO COMPAXY, DOCKET ="0. 0-2184
LIGGETT & MYERS IKCORPORATED , DOCKET NO. 0-2185

GaNSENI' ORDERS , ETC., IX REGARD TO THE ALLEGED VIOLATION OF THE

FEDEIU.L 'lIL-\DE co"-nnssIO ACT

Compla.ints, JIar. 30 , 1972-Dccisions, Mar. SO, 1972

Co:i1sent onlers requiring six major cigarette manufacturers and distrihutors
to include in all their cigarette advertisements a clear and COnSIJicuous

disclosure of the statemellt: 
oq;Ynl'lling: The Slugeon General Has Deter-

mined 'That Cigarette Smoking Is Dangerolls To Your Hpalth. " The orders
further provide t11e lllflllH.'l' ill \\" hicll the i,tntenWllt shall be jJr;C"l'lltl'd in
newspapers, magazines. and other pel'io(1ical ft dYf'rtising, un billboards , on

a11 IJoint-of-sale IJromoliollfll materinls , rlm1 on illl point-ot-sale mai-el'als.
The orders are 110t flppJicable to signs on factories. JJlants and wflrp-
houses, in financial l"CDorts. and in tra(1e pulJlicl1tions not circuJating to
consumers.

COJIPLAIXT

Pursnant to the pr(n isions of t.he Fe(1eral Trade Commission Act
ancl by virtue of the authority ,-esteel in it by said Act , the Federal
Trade COl1lnission, having reason to beheve that LorinaI'd , a Divi-
sion of Loew s Theatres, Inc. , Philip ::'\1or1'1s Inc. , a. corporation
American Brands, Inc. , a corporation , BrmYll fmd ,Villiamson To-
hac.eo Corporation , a corporation , R. tT. Heynolc1s Tobacco Company,
a. eorparation , and Liggett &, JHyers Incorporatecl, a corporation

he,reinaiter referred to as respondents, have violated the provisions

of said Act, and it appearing to the Commission that proceedings by
it in respect thereof would be in the public interest, hereby issues
its compJaints stating it,s charges in that respect as folJows:

PAHAGRAPI-I 1. Respon(lent Larillard , a Division of L.oew s Theatres
Inc. , a corporation, is a corporation organized , existing and doing
business under and by yirtuc of the Jaws of the State of W York

,\yjth it.s principnl ofln and place of busine::s located at 2.00 East
+:211(1 St.reet, in the. city of New York State of KewYork.

Hespondent Philip :Morris Inc. , a. ( orporation , is a corporation

organized , existing and doing business uncler and by virtue of the

-t::,-- :;(1
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)rnys of the State of Virginia, with its principal offce and place OT
business Jocnted at 100 Park Avenue , in the city of New York, State
of e'.y York.

Respondent American Brands , Inc. , a corporation, is a corporation
Ol'f;:all.Zed , existing and doing business under and by virtue of the
la".s of the State of Kew Jersey, with its pl"ncipal offce and place
of business located at 245 Park Avenue, in the city of New York
State of cw York.

Respondent Brmyn and ,Villi am son Tobacco Corporation, a
corporation , is a corporation organized , existing and doing business
under and hy virtue of the laws of the State of Delaware, with its
principal office and place of business located at 1600 .West Hil, in

the city of Louisville, State of Kentucky.
Respondent R..T. Reynolds Tobacco Company, a corporation , is a

corporation organized , existing and doing business under and by
yirtue of the Jaws of the State of New Jersey, with its principal
oiIce and place of business located at 401 North Main Street, in the
city of 1Vinston-Salcm , State of orth Carolina.

Respondent Liggett & :Myers Incorporated, a corporation, is a

corporation organized , existing and doing business under and by vir-
tlle of the laws of the State of Delaware, with its principal offce

8-,11(1 place of business located at 630 Fifth A venne , in the city of
e" York, State of Kew York.

PAIL 2. Hesponclents now, and for some Hme last past have been
ngaged in the manufacturing, advertising, sale and distribution or

cigarettes.
PAR 3. In the course and conduct aT their business as aforesaid

respondents Brown and . ,Villiamsol1 Tobacco Corporation , Lorillard
R..T. Reynolds Tobacco Company, Liggett & l\1yers Incorporated
Philip :1101'1'i8 Inc. and American Brands , Inc. , now transport and
canse. their said cigarettes , when sold, to be transported, and for

r:ome, time Jast past have transported and have ca.used said cigarettes
to be. transported, from their places of business in the States of

Kentucky, North Carolina and Virginia , and elsewhere, to purchasers
in various other States of the 1:Tnited States and in the District aT
CoJl1mbia.

Hespondents maintain and at fl11 times herein have maintained , a

:;ll bstantial conrse of trade in sa,id cigarettes in commerce , as "com-
merce" is defined in the Federal Trade Commission Act.

PAR. 4. In the further COlll'Se and conduct of business as aforesaid
l'C'spoJl(lents at all times mentioned hcrein haye been and are now
in substantial competition in commerce with other corporations in
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the snJe of cigarettes of the same general kind and naturc as those
soId by respondents.

PAR. 5. In the further course and conduct of the business as

aforesaid , and for the purpose of inducing the sa,le of the.ir said
e1g n'ett2s , respondents haye employed and now employ extensive
advertising in many and various national and regional media.

PAP., n. In the further course and conduct of their business as

aforesaid , respondents have represented and are now representing
in ac1n;l'ti e11ents, directly and by implication, that smoking of
cigarettE's is a desirable practice. In respondents ' said advertisements
for thejr cigarettes, respondents have failed to make clear and
con picnous clisclosllres that cigarette smoking is dangerolls to
hedth.

:I1':. 7. In the fnrther course a,nd conduct oT their business as
arores8icl, respondents haTe received information from various
sourc.es by ,yh1ch they knew or had reason to believe that the smok-
ing of cigarettes is dangerolls to health. Notwithstanding their pos-
ses :io:n of such know ledge or reason to believe, respondents continued
and an: nmv continuing to advertise sflicl cigarettes without mflking
clrar nl1f! conSpiCllOllS disclosures to the public in their advertise-
ments that cigarette smoking is dangerous to health.

\R. f . By f (h-ertising cigarettes to the public without making
clear and conspicuous disclosures in said cigarette advertisements

that cigarette smoking is dangerous to health , respondents represent
elirecdy 01' by implication , that their cigarettes are not da.ngerous

to hea1th.

Therdore, the ach"ertisements referred to in Paragraphs 6 , 7 and
8 abuve fire fal e and misleading a,nel the acts and practices referred
to in :nic1 paragraphs are deceptive acts and practices in commerce
in "I'lolat.ion of Section 5 of the Federal Trade Commission Act.

PAR. 9. The advertising of cigarettes without making clear and
consp1cnolls disc1osnre,sln said advertisements that cigarette smoking
is dangerolls to hea1th is in itself an llnfair practice.

Theretore , the ad,"ertisements referred to in Paragraphs 6, 7, S

and 9 above are unfair acts and practices in commerce in violation
of Section 5 or the Federa1 Trade Commission Act.

'". 10. The use by respondents of the soid fa1se and mis1eading
advertisements and unfair and deceptive acts havc had and now
han the tendency and capacity to mislead and deceive a substantial
portion or the purchasing public into t.he errone011S and mistaken
belief thRt the smoking of the said cigarettes manufactured by
l'ESpOriclcl1ts are not dangcrous to health, and into the purchase
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of substantial quantities of cigarettes manufactured by respondents
by reason of said erroneous and mistaken belief.

PAR. 11. The Congress of the United States, having determined

to establish a comprehensive program to deal with cigarette labeling
nd advertising with respect to any relationship between smoking

and health , has enacted the Puhlic Health Cigarette Smoking Act
of 1969. Section 4 of that Act provides:

It sball be un1a,,'ful for any pl'l'SOn to manufacture , import, or paclwg;l: for
snJe or distribuiioll within the l'nitecl States any cigarettes the package of
which fails to LH' ;Il' the follo\\ e: statemcnt: " '\Y:lrning: The iS11lgeon Up::?r"l

Has Determined That Cigarette Smoldng Is Dangerous to Your Health,

The use by respondents of the said deceptive acts and practices as
et forth in PfLragraph Eight , and the said unfair acts and practices

as set forth in Paragraph Nine negates and overcomes any tendency
or capacity which a waTning on the cigarette packa.ge itself may
have to impress on the public the dangers to health which accom-

pany the smoking of respondents' said cigarettes.

PAR. 12. The aforesaid acts and practices of respondents , as herein
alleged , were and are all to the prejndice and injury of the public and
of respondents' competitors, and constituted and now constitute
unfair and deceptive acts and pra.ctices and unfair methods of compe-
tition in commerce in vio1ation of Section 5 of the Fede.ral Trnde
Cmnmission Act.

DISSENTIXG STATE IEXT OF COJ.DIISSIONER lToXES

I dissent to the Commission s acceptance of these consent agree-

ments because of their provisions respecting the clear and conspicllons
disclosure requirements of the '.Yarning. The Commission hall no
proper empirical or clinical basis on which to support the instant
on1e1' provisions and hence had no reason to believe tl1at the required
disclosures \\ol1lc1 in fact be clear and conspicuous to the casual
rel', clers of the magazines in which these advertisements are intended
to nppear.

DECISION A:'m ORDER

The Commission having heretofore rletermined to issue it.s C011-
nbints charging eac.h of the re::ponc1ent.s named in the captions
b'l'l'Of '., it- l, \"ioLn 0n nf t:H Ft'(lC'i' li Tr1lclc' C()lll1,1i

: '('

L ;1' 1( 

:,;

respondents haying been served 'y,,'ith notices of sa, id cletel'miliation
and copies of the complaints the Commission intended to issue to-
gether v;ith proposed forms of orders; and
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The respondent.s and c.ounsel for the Commission having thereafter
exer.l1tcd agreements containing consent. orders , an admission by re-
spondents of ail the jurisdictional facts that the signing of said
1;'2. 2err:('!!t(; an -for sr-trIf'nwnt pnrpOE;es onl ' !lnd do not. cOllstitntc an
admission by respol1clcnts that the law has been violated as al1egecl
in snch complaints, and wa.ivers and other provisions as required by
the CommiEsion s rules: Rnd

The Commission haviJlg considercd the agreements and having
acc.epted same and the agreements containing consent orders having
thrrcupon been placed on the public 1'8co1'1 for a period or thirty

JO) (hys and having duly eonsidered the comments fied thereafter
)Jnrsnant to S8ction .2. 34 (b J or its rules , nmv in further conformity
yith t.he prOCe(lllre prescribed in Section 2, !(b) of its rules, the

Comrni.,:sion hereby issnes its compJaints in the form contemplated
by said agreements , makes the following jurisdictional findings , and
,;nt81'8 the foJ1owing orders:

L 1;csponr1(' nt .L0rilbnL ;1 (h,: isjOll oJ Lo('\' s Tileatl'C'S. Inc.. is fl

corpol'f1J, ion organized existing and doing business under and by
yirt,ne of the la,vs of the State of New York, with its principal
ofHce and place of business locate,c1 at 200 East 42nd Street, in the
cit - of l\Te"lY Ym'k. State of XC\) York.
Respondent Philip 2\101'1'is Inc., a corporation , is a corporation

organized , existing anr1 doing bnsiness under and by virtue of the
ht,\YS of the State of Virginia , \vith its principal offce and place 
bnsiness located at 100 Park Avenue , in the city of New York , State
of "-ell York.

Respondent American Brands , Inc. , a corporation , is ? corporation
organized existing and doing business unde-r and by virtue of the

Jaws of t,he State of New .Jersey, wit.h its principa.l offce and place
of business located at 2M) Park A venue , in the cit.y of N ew York
State of K ew York.

Hesponc1ent Brown and \Viliamson Tobacco Corporation, a
corporation , is a corporation organized , existing and doing business
under and by virtue of the 1a"Is of the State of Deja-ware, with its
principal offce and place of business located at 1600 "\Vest Hil1 , in
the city of Lonisville , State of Kentucky.

Respondent R..T. Reynolds Tobacco Company, a corporation , is

a corporation organized existing and doing business under a.nd by

\-jl'tue of the laws of the State of ew .Jersey, with its principal
..offce and place of business located at 401 K Olth Main Street, in the
city of "\Vinston-SaJem , State of Korth Carolina.
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R.cspondent Liggett & )1ye1'8 Incorporated, a corporation, is a

corporation organize-d. existing and doing business under and by
yirtue of the laws of the State of Delaware, with its principal offce
and place or business located at 630 Fifth Avenue , in the cit,y of
c" York, State of Kew York.
2. The Federal Trade Commission has jurisdiction of the sabject

matter of this proceeding and of the respondent, and the proceeding
is in t.he public interest.

ORDER

It is orde7'ed ThnJ each respondent named in the caption here,
its successors and assigns and respondents' offcers, agents , repre-
sentatives and employees dirpctly or through any corporation , sub-

sidinrY1 di'l'ision or other device , in connection with the offering for
saIl'. sale 01' c1istribntlon of clg Tettes in commerce, as "commerce
is lieIinec1 in the Fer1cral T :a(18 Commission Act. do forthwith eea,
find clesi t from aclvc?tising any snch cigarettes unless respondents
make in all f1rh-erti ernents of such cigarettes a clear and conspic.nous

c1i closLlre of the statement prescribed in Section 4 of t.he Pnb1ic
IIealth Cigarette Smoking Act of 1969 (Public Law 91- ) ',hlch

rends:
"\Ya1',ing-: TIle SU:T('0J1 General HHS D' 'tPrlli!l,:'d That Cig-arf'tte S!Hn:dr.g

1s Drcn!'('l'()llS to Your Ht'aHh.

A. For the purpose of these ordel's the term " cjgare.tJe ' shaJl
mean (A) nl1:"- 1'011 of tobacco ,, rapped in paper or in any
snbst.a,nce, not conhl-!uing tobacco and (B) any roll of tobaeeo
'iyrapped in an:,' sllbsbnce conta1ning t.obacco ",hich , be,calIse of
its appCi.rance. the type of tobacco used in the finer , or its
paelmp:ing. REd htbcling, is likely to be ouered to , or purchased
by. cor smners as a c1garet.c described in subparagraph (i'

E. For tIll? purpose of these orders the t.erm " ntlvertisemenf'
hall nwnn nll ac1--Tprtising in nc"'spnpel's magazines , and other

pel'ioc1ic ls j)llblishrd nnc1 distributed in the .United St.,ates and
other periodicals (list.riblItecl primarily to members or units 
the Arrnec1 Forces of the 1J!1itec1 Stat s located abroftd. and

arlYertiselm r:ts ftpr :"'ring on billboards placed or located n-ithin
the l;n1ted States ar.r1 in other mflteria.ls as specified in Sections
l). E fwd F.

C. For the jmrpose of these orders :, t.he term " c) ear and. con
(1j"clo.,n)'" " shnl1 Flean that:

1. The bnguage of the warning statement shall b pre-
cisely as prescribed by CongT8ss in Section 4 of the Public
Health Cigarette Smoking Act of 1969.
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2. The warning statement shall be set in two horizontal
lines parallel with the b.se of the advertisement , sepamted
by leading eqniva.lent t.o the JO'yel' case " height," excluding
the ascending and descending letters , of the particular type
size. In any case where the width of an advertisement in
any printed medium is too n8.rrow because of the columnar
format , the ,yarning statement may appear in three lines
provided there is full complianc.e with all other require-

ments in this definition.
3. The \yarning statcrnent in nC1,,spaper, magazine, and

ot.her periodical advertisements shall appear in Univers 47
(Fdy) type style. The type size to be employed shall be
the following:

JO-point type__--

_----

In ne'Y8p:111cr, D.f1g zlnc , find otber peJ'ioc1ic:ll

adverti::ements of a t.rim size not In,' gcl'

than (J3 square inches.

In newspaper , magazine , and othCl' 11f'l'ln(Ucll
fid,f' ti."eme1Jt. of n trim size Jat'

;:,'

)' tJ!,"'J

85 square incJws but not larger t.hn:r 1

square inebes.
III newspaper. magazine, find other rE'rioclienl

adyertisomcnts of a t.rim size lf1l'p;E' ' tll:ill ::2.0
sqlIarC' inC!IE'S tmt not Inr;;f'r tlwn :SO sr/I1:i.:'
incbes.

In ne\TSpflIH' , magazir:;e, 1111(1 O:11el' IH'ri"ll' C111

acivertisemcnt.s of a trim size InTfcTJ' tlWlJ 

Sllnare inches.

12-f1oint type_ ___n_-

14-pc)int typen--_----

J 6-point type--

_------

A c1ol1ble full-page or a multiple full-page advertisement
in any non-tabloid ne"ivSpflper shaD contnin a separate warn-
ing st.ntenicnt in 16-point type on each pr.ge. A double fl1lJ

page or muTtiple full-page achcl'tisement in any tab10id
nC'lspnper , magfl ine or ot.her periodical shaJI not be re-
quired to contain more tha11 one 'la.rning stfltement but the
type size requirement shall be determined by the total aggre-
gated size of the entire aclvmtisement.

An advertisement which occupies one full page and prn.t
of another page in any newspaper , magaziEc or other peri-
odical shall not be required to contain more than one
warning statement, but the type size requirement sha1l be
determineel by the totn1 aggregated size of the entire aely-er.

tisement , and the wrl,Jning statement shall appear on the
full page on which the actvertise,me,nt appears. --_n adver-
tisement \'hieh occupies part of each of t\'' O or more pages
in any newspaper , magazine or other periodica.l shaH not be
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required to contain more than one warning statement , but
tho, type size requiremo,nt shan be determined by the total
aggregated size or the entire advertisement , and the warning
statement shan appear on that page which contains the
grea.ter (or greatest) part of the advertisement.

tt E- .ry warning statement sha1l be set in a ruled rec-
tangle, The size of the rec.hmgle sha11 be determined 

providing at both ends and at both top and bottom a space

betneen t.he type block and the enclosing rule not less than
the following spaces: "\vhe1'8 lO- point type is used in the

ftrning stdement, the rule shall be 8-points away from
the type block: where 12-point type is used in the ,'varning
statement, the rule shall be lO-points away from the type
block: \\here 14-point type is used in the warning statement
the rule shall be 12-points rlway from the type block; and
\\here 16-point type is l1scd il1 the warning statement , the
rule shall he lA--point.s away from the type hlock. The \Vidth
of the rule enclosing the rectongle shall be 1;:, point where
lO-point type is llsed in the warning statement; 1h-point
1;' ho1'e 12-point type is us d in the ,yarning state,ment; 34-
point where I4-point type is used in the warning statement;
and I-point where IS-point type is used in the warning
statement.

5. The warning statement shall he printed in black
against a solid white background within the rectangle , and
the enclosing rule shall bo, printed in hlack.

6. The \Varning statement in its rectangle in any news.
paper , magazine" or other periodical advertisement shall be a
separate element in each advertisement and sha11 not con-

tain or inelude any pa.rt of any picture , design , illustration
or text \Vithin the advertisement. The warning statement in
its rectangle shall not be conta.ined or included as an integral
part of any specific pictorial design or ilustration; 
part.icular, it shall not be made, a constituent pa.rt of a
reproduction of the package of cigarettes. The warning
statement in its rectangle may be printed or superimposed
upon any pictorial backgronnd portion of any advertise-
ment.

7. The '\rarning statement in its rectangle in any news-
paper , magazine, or other periodjca.l advertisement may be
positioned anywhere "\\-itllin the trim area of the advertise-
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ment , but. 5h81J not be positioned in the margin of any
advertisement. The rectangle shall not be positioned im-

mediately next to, or immediately contiguous to, any
rectangular designs, clcments, or similar geometric forms

(other tha,n a picture or the cigarette package) or immedi-
ately contiguolls to any textua.1 matter a.ppearing in the
aclvertisement.

8. Blurring or illegibility or the warning statement in
its rectangle oc-curring for reasons beyond the control of
the re::pondent sha11 not be in violation of this order.

D. On billboards of a size 24-s11eets and larger, the type size
of the wa.rning st2.tement shan be not less than :2 inches in
height, and the rectangle and the enclosing rule sha.n be of a
size, shape , contrast , and p1acement, proportionately cOl'respond
ing to those specified in Subsections C-

, - , - , -

, and

7 for ne,yspape.r , magnzine, nnd other periodical a.dvertisements

of it. trim size brger than 180 3qUf1re inches. On billboards 
a size G- , 7- , nnc1 S-shee,ts the type size sha1l be not less than
34 -inches , on those of a si7,c 2- through 5-sheets the type size
3hn,1l be not Ipss than 112 inch , a,nd the rectangle and the cnc10sing
rule shall be of a size , shape , contrast a.nd placement, pl'opOl'
tionately correspol1cling to those specified in Subsections C

and 7 for np\\' spaper maga.zine , and other periodical
adycrtisements of a trim size larger than 180 sqn ll' e inclv:s.
On l-shed bil1boarc1s the type size shall be not le s than 24-

points , and the rectangle a.nel the enclosing rule sha11 be of 
size, shape, contrast and placement, proportionately correspond-
ing to those specified in Subsections C

, - , - , -

6 and -
for newspaper, magazine , and other periodical advertisements

of a trim size larger thnn 180 squure inches. On ull public transit
side cords of f1ny shape the type size shall be not less than

18-points. and the rectangle nnc1 the enclosing rule. shaH be of
a size, shape contrast and placement proportionately corre-
sponding to those specified in Snbsections C

, - , -

and -7 for ne,yspaper , magazine : and other periodicaJ advertise-
ments of a trim size larger than 180 square inches. All pub1ic

transit end cards shall comply with the minimum requirements
for I-sheet billboards. The type sty Ie on any billboard or transit
card shrilJ be rni\"ers 47 (Fdy) or a simiJar font.

E. On all point-of-sa.le promotional materials exhibited to
cigarette purchasers , which have it SnrIRCe conta.ining an ad-
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V81'tising display area of more than 36 square inches , the warn-
ing statement within its rectangle shall be included in a. type
size proportional to t.he type size specified in the ner"rest page
size category for newspaper, magazine and other periodical
aclvei'tisEmcllts , as specified in Subsections C-

, - , - , - , - , -

7. In c1eterrnining the siz8 of the advertising clispb,y area in
point-ai-sale pl'Omotio118J materials consisting of two or more
pages , the total advertising dispb.y area. of each page on which
any pdntecl or graphic material appears shall be aggregated

and \\here. the lggregflte or the flch-erhsing display arcn, on
,,,hich any printed or graphic rnateria.l appears, exceeds 36
square inches) the ,yarning statement within its rectangle shall
be placed on one of those pages and proportionalized to the size
of that page in accordance with Section C. The warning state-
ment sha.ll not. be required on any non-media advert.ising and
promotional materials oiIel'ec1 or given to consumers; nor shall
the wa.rning statement be required on any promotional mato-
rials whieh arc not for public display or public consumer ex-
posure, and are dist.ributed to cigarette wholesalers , dea.1ers , and
merchants.

F. All advertising cont.ained in non point-of-sale leaflets
direct-mail eirculars , pflpe.rback book inserts , and programs shall
contain the warning statement. within its rectangle in a type size
proportiona.1 to the type size specified in thc nearest page size
category for ncwspaper, 11aga.zine and other periodical adver-
tisements , as specified in Subsections C-

, - , -

, -4

, - , -

, and

G. Sections C , D , E, rmd F of these order shaH become ef-

fective sixty (GO) days after they are final1y issued , but to meet
the general and ordinary deadlines for submission of advertising
copy established by the medium by or in which the advertisement
is to appear, the requirements of Sections C , D , E , and F shall
not be applicable (a) to newspaper, magazine , or other periodical
advertising for which the closing date on \vhich an advertiser
must., according to the rcgular schedule of that newspaper, maga
zine, or othe.r periodical , deliver the advertising material in final
form to the printer, to the publisher, or as to spectacolor-type
to the production house , is less than forty-five (45) days after
the date on which these orders shal1 become effective; (b) to
advertising appearing on billboards for which copy must
according to the earliest practical chte for replacement , be de.



i.OTILL:\FD) ET ,\L. 465

:;)

Decisioll and Order

1i vered in find :form to the printer or painted or aEsembled 
such billboards less than forty-five (45) days after the date on
\\hich these orders shall become eif8ctive but in any event, as

to adverti!3ing a.ppearing on bil1boal'c1s Sect1011s C , E , and F
shan become appiicablc one hundred eighty (180) days from

the date these orders shrJl become effective; (c) to advcrtising
printed all non-point-of-sale leaflets direct-mail circnlars , paper-

,,;

'jc book inse;:ts : :111(1 pl'ognuns which a,' Q c1eliycl'cc1 in final Ionn
to the printer les, than forty-five (45) days after the date on

\'.

hich the :8 OL'de.rs, sh,..11 b: come effective, but in any event, as

to advertising printed on non-point- of-sale leaflets, direct-mail
circulars , paperback book jJlserts , 8.nc1 programs , Sections C , D

nnd F shaH become applicable one hundred forty (140) days
from the date these orders shall become effective; or (cl) to
point-oi-sale promotional nwterinJs exhibited to cigarette pllr-
chnsGl' , \\hich have a ::, llr-face containing ftJ advert.ising display
ilrcf! of more than 36 square inches, c1cliH red in final form to
the, printer less than forty-Hve (45) days from the date these
on1ers shan become effective.

II. These orc1ers shall not be applica,ble to signs on :factories
plants, 'iv,lrehonses , and ot:'81' fa. cilities related to the manu-

cture or factory storage of cigarettes , to corporate or fiancia,
reports, or to employment advertising, or to advertising in
tolJ cco trade pub1ications not circulated to consumers.

It i8 fHrtheT ordeTed Thflt the respondent corporations shojI
fort.)r, "ith distribute copies of these orders to each of their operating
(11 visions or depa.rtments.

ltia fUTthei' o?'deTerl That respondents notify the Commission at
least t.hirty (30) days prior to any proposed change in the corporate
respondents such as dissolution , assignment or sale resulting in the
emergence of successor corporations , the creat.ion or dissolution of
1Jbsjdjftrjes or Rny other change in the corporations which may
f.e ct, rompliance obligations arising out of these orders.
It is .inrtheT onleo. That respondents shall , within sixty (60)

days Rfter senTiee upon them of these orders file \'ith the Commis-
.3iOj reports \ in writing, setting forth in detail the manner and form
in which t.hey have complied with these orders to coase and desist.

Cormnissioner ,Jones' statement is attached.
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Complaint so :r.

THE :MATTER OF

H & R EXTERP1USES , IXC. , ET AL.

COXSEXT OJWEH. ETC. IX REGARD TO THE ALLEGED VTOLATJO T OF THE

FEDEBAL TIL\.DE COl\BIISSIOX ACT

DoclLri. C-21SG'. CO))1)7((/llt. l1arch 1.9i'2- 1)I:cisio1l. JJarch 31. 1.072.

Consent order requiri11g a Seattle , 'iYasb.. school offering courses in COlllmter
c.'ud kcy IHlJCh tnlining to cease misrepresenting that its inquiries fire
f01 the IJlll'JOSe of offering empJo:vmel1t to qualified applicants , tIlat the
f'alaries of its gracluRtes ,..il be aboTe RTel'oge , that rcs:nondcnts Jwye

Ilc' ll J''f:lil hj " . "'!lJJ';1Jlit,,, :') 1r.,i:J J;P;i - JIU:ic:l I'J1c' 1':lhtl'': , i1JltL Illil, :Jdii'. lll',

the time l'E'luired to obtnin a cel, tificatc.

IPLAINT

Pursnant. to the pl'O\- i::ions 01 the Federal Trade Commission Act
and by virtue of UH authority vesteel in it by sfl, id Act , the Federal
Trade Commissicn. hnying reason to be.lieyc that 1-1 & R. Entel'prise,
Inc.. , a corpol'iltion and 'Yfllter B. IIarrisoll , indiviclual1y and :15 an

omc2:!' 01 said corporation , 11creinafter l'ef( lTed to as respondents
haTe v10bted the. provisions of s licl Act, and it appea.ring to the
Comlnission thaL a proceeding by it in respect thereof would be in
the public intel'est , hereby issue,s its compln nt stating its charges in

that respect as Jollm\s:

J,rL-\GIL-\l'lI 1. I eo;ponc1cnt H & H EnterprIses , Inc. , 15 a corpora-
tion ol'g"r.nizuL, existing fmd doing business under and by virtue of
the Ll\Y3 of the ,ti1tc of \\ :;shi11gtoll. 1', ith its p1"1:ci)1:;) u-n"2 hc:\t,

,.:

at D02 Llo 'el Bnilc1inr-, 'eattle , 1.Yashington.
Respondent \Yaltcr B. I-I:Lrrison is all inc1iyicJn:l1 a,nel an oHice!' of

said COl'pol'r:t.lon. 1-Ie formulates , directs and controlS the acts and
practices of the corpo1'ntc respondent , inclu(ling the acts and prac-
ticl's hcreinafter set forth. l-lis address is the same as that of the
corporate respondent.

PAR. 2, . Hcsponc1cnts have been engaging in the adyeltisillg: niIe!'

iug for sa.1e and .sale of courses of instruction in computer card key
punch training. S, i(l conrses hn.ve been ginm at schools O\yned :lnd
operated by re-sponc1ents nnc1er the name Key-Punch Acade,my in the
ity of SeattJe , \Vashington and under the mune Career Training

Center in POl'tlancL Oregon , and Spokane and Tacoma , ,Yashington.
\R. 3. In the course lnc1 conduct of their business, as a.foresaid

respondents 11l\T caused the interstate movement of advertising
cripts and radio and television continuity and films a.mong and


