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eharge of snell divisions 01' c1epnrtmrnt,s a signe,cl statement ac.knowl-
edging receipt of said ordcr.

It is fUTtlwT ordered That. respondent notify the Commission at
least t.hirty (30) days prior to any proposed c.ha,nge in the respondent
such as dis7301ution, assignment, or sale" resultant ill the emergence
of a successor corporation , the ercation or dissolution of subsidiaries
or any other change in the corporation which may affect c.ornpliance
obligations arising out. of the order.

It i8 tw,ther onlend That respondent shalL within sixty (60)

days after service upon it of this order , file. with the ComJli sion a

report in writing, setting fOli.ll in cleta,il the manner ancl form in
which it has complied vdth the order to cease and desist conUlined
herein.

I),T THE :.\I:ATTER OF

SOUNDARAl\lA '\lARKETIJ\G COl\PANY , INC. , ET AL.

COXSE:NT ORDER, ETC. : IX HEG.-\Im TO TnE ALLEGED nOL-\.TTOX IF TIrE

VEDER\L TRADE COJDfISSIOX ,\CT

Dr)cket C" 223, Cnnlplrrint, Jllil6 1972-Decr8iOJi. )11116 12 1972

Consent ordcr requiring fi DenYcr. ColorRdo. 'seller of stereo sound S SLl'l1S
and related prodncts to ceRse. among other things, misrevrescnting the
earnings the franchisees Cfln expect or will make: misrepresenting the

sales that franchisees can expeC: or wil make; misrepresenting tlw peric1l1
of time neccss::ry for franchisees to realize ele return of their investment;
uSing hypothetical statLo:tic:1l data to project expected efll'nings: and mis-
representing that only one franchi.-:e is available in one specific geograph-
ical urea. A further requirement is that. the two offcrrs of the resllonrlent
company ilay not sell any ty"pe franchise nnti full restitution 11as been
made to every purchaser of it Soundfuilma franchise witJ)in tle 19st t1lTee
years. Respondent is also rerluired to provide all prospective franchisees
a 16 item informntion sbeet ,,;1ic11 contains a provision to CD.ncel any
contract with franchjsol' within tell business days,

CO':\IPLAINT

Pursuant to t.he provisions of the Federal Trade Commission \ct.
and by virtue of the authority vested in it by said Act, the Fe.dora 1
Tnlde Commission , having reasons to believe that Sonndannna
:\Iarkcting Company, Inc. , l' corporation , Oscar I-Ierman Turk

, .

Ir.
and Rox-ie R. Tnrk , indi.vidmllJy and as offcers of said corporation.
hereinafter referred to as respo:!1c1ents , have violated the provisions
of mid Act (15 U, C. 45), and it appearing to the Commission that
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a proceeding by it in l' espect thel'cof would be in the interest of the
public. , hereby issnes its complaint \ stating its charges in that rcspect
s follows:
P ARAGRAPJI 1. Respondent Soundara Marketing Company, Inc. , is

a corporatian organized existing and doing business under and by
virtue of thc laws of the State of Colorado. It maintains its principal
offces and place of business at 1035 South Galapago Street, Denyer
Colorado.

Hespondents Oscar l-Ierman Turk

, .

Ir. , and Hoxie R. Turk are, inc1i-
vic1uals and offcers of said corporation. Togetl1Cr they formulate

direct , and control the acts and practices of the corporate respondent
including the acts and practices hereinafter set forth. Their address
is the SaIne as that of the corporate respondent , Soundarama. Thfarket-
ing Company, Inc.

pj.

R. 2, . Hespondents have been and are now engaged in the, purchase
and madification of stereo sa11no systems and the subsequent adver-

tisement , promotion , and sale of their stereo saund system franchises
related products , and services.

PAlL 3. Respandents Soundarama 1\Iarketing Company, Inc. , Osear
Herman Turk , J 1', and Raxie R. Turk , in the course Rnd conduct af
their busines as aforesaid , now cause , and far some time last past
have caused, their stereo. sound system franchises, related products
and services to be acl\.e.rtisecl and sold to purchasers thereof located
in the vftJ.ious States of the 'Gnitecl States and maintain , a,net at all
times mentianed herein have lnainta.inecl , a subst.antial caurse af trnde
in said franchises, related products, and serviees in commerce, as
commm' " is defined in the Federal Trade Commission J ct.
PAR. 4. In t.he conrse a.nd c.anduct of their aforesaid bllsines:-; , and

at all times mentioned herein , re,sp01l(l nts have been, and now fLTe
in substantial competition in commerce with corparatians, fir11s , and
individuals in the sale af stereo sanncl system franehises, related
praducts, anel service : said stereo. sonnd system franchises , related
prodncts , and services being of the same general kind and nature as
those saId by respondents ' competition.
The aforementioned respondents coaperate and act tagether 

carrying out the acts and practices hereinafter set farth.
PATI. 5. In the canrse and eondllct of their afaresaid business

respandents Saundarama Jarketing Compr.ny, Inc. , Oscar IIerman
'I' llrk , J and Roxie n. Turk , far the purpose of inducing the pnr-
clla,se of their stereo sound system franchises , related prodncts ;, and
services , have made, and urc naw making, numerous statements and
representations in a.dvertisements jnseli' e.d in nC\Yspapers af general
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interstate circulation, Typical and ilJustrative of the
not all inclusiyc thereof , are the following:

SALESMAN WA:"TED

foregoing, but

BRAND X
is coming to town

and needs good representation
for a product that has been de-

scribed as the greatest item
since TV.

Phenomenal public acceptance. Yon have to see it to believe it.
Lazy man s l1ream-ambitions man s pflladise.

*1200 per month average commission.
For personal interview see: ::\11'. CampbelL 6901 E IYth St. .Tuly 13-14-15

10 A.

:'!.-

5 P.

$$$S5$$$
$12 000

TOTAL INVES l'2\iE)1T

'Vil put you in an extremely lucrative business. Six ngme income possible.
Complete investment slwuld be returned first 90 days.
r.Jxclusive Dealership for Product that has been acclaimed as the greatest

since TV.
Phenomenal public acceptance. You have to see it to believe it.
Assistance and 'fraining furnished by Factor;\.
Factory Agent vI/il he in Lubbock Tuesday, Feb. 16th through Saturday

tlw 20th.

CALL MR TCHK AT 795-5281
Between the hours of 10 A.M. and 9 P.

Soundarama larketing Inc. Denver

. 6. Throilgh the nse of the st.atements and representations set
forth above , and ot.hers similar thereto but not specifically set out
herein: and through said statements orally made by respondents
their employees , agents , and representatives , respondents have repre-
sented , and do now represent , directly or by implication , to the pnr-
chasing public that:

1. Persons purchasing respondents ' stereo sound system franchises
including re.1at.ed proc1uct6 and services , costing five thousand dollars
(S5 000), or more : can earn as lnllch as on8 hundred thousand dollars
($100 000) pel' year,
2. Persons purchasing one of respondents' stereo sound system

franchises: including related products and services, can expect to
have gross sales in excess of three hundred thousand dollars ($300
000) per year.
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3. Persons purchasing one of respondents' stereo sound system

franchi : including related products and services: can expect to

have their investment returned within ninety (90) days.

4. Persons p11'Chasing one of respondents' stereo sOllnd system

franchises : including related products and services: need not have
any busilH SS or rlretronie experience as respondents wil1 hire a sales
manager and a sales cn'\\ , and ,vill train them , and arrange for all
financing anel a.dvertising.

5. Respondents win place each stereo sound system franchise on
a producing basis before the initial training assistance is terminated
and will continue to assist their franchisees on a re,gnlar basis
thereafter.

6. Respondents ' franchisees will have continuous factory support
training, direction, find other assistance in becoming successful
franchisees.

7. No selling win be necessary on the part of the persons investing
in H stereo sOHnd system franchise.

S. Geographical areas oil'ered to prospeeti,'e franchisees have not
been previously franchised : and those pe.rsons purchasing it stereo
sound system franchise , including related products and services

frorn respondents will receive an exclusive area in which to operate.
9. Respondents ' stereo sound systenls seJl for five hundred ninety-

llille dollars ($599) per ullit alle! are available solely through re-
spondents.

10. Hespond('llts unconditionally guarantee their SOllndarama Tel
Star sound systems for one year aga,in5t defects in parts or labor.

11. Franchisees utilizing newspaper advertising provided bv re-
spondents will realize forty (40) telephone inquiries per wec1;;, or

more , which will result in thirteen (13) appointments per week or
more.

12. Franchisees ' silles representatives will make three (3) sales for
each five (5) demonstrations they give.

13. Hespondents ' stereo sound systems , and related products and
services , have had phenomenal public acceptance and there is great
demand by the consuming public for respondents ' prodncts.

14. Only one franchise is available in a. specific area; therefore.
persons must decide whether or not to execut.e a franchise agreement
at the time of respondents' first call , or very short1y thereafter.

PAH. 7. In truth and in fact:

1. Persons purchasing one of respondents' stereo sonnd system

franchises, ineluding related products and services , have not realized
the income in the mnnner : form , and ilmOllnt as indicated by respond-

jSi- g8::
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cnts a.nd, in fact , have realized little if any, net profit from their
investments.

2. Persons purehasing one of respondents : stereo sound system fran-
chises, including related products and scrvices , have not realized
gross sales in excess of three hllncln cl thonSHnd clonal's ($300J)()O)

and in fact , have consummated very fe, , if any, sales.
3. Persons Pllre1msing one of resporHknts' stereo sOlInd SystClli

franchises, including reJated products and services, do not realize
a return or their invcstment withill ninety (90) days, or in :lIlY

other period or time.
4. Persons purc.hasing one: of respondents' stereo S0111cl systen'r

franchises , including related pl'oclllcts ftnd services , are required tc
have a bnsiness and electronics backgronnd because respondents d(l
not hire and train a sales manager and a sales crew , nor do they ar-
range for the franc.hisee s financing and ac1n'Itising.

5. Respondents do not p1nce each sterpo 80111d system franchise on
a prodncing basis prior to terminating thc initial training assisiancl'

and do not continue to assist their franchisees on a rcgular basis
thereafter.

G. Respondents ' franchisees do not have continuolls factory snp-
port, training, direction , or other flssistance.

T. ScJling is necessary on the part of the franchise purchaser inas-

much as it is very diffcnlL i.1' not impossible , for respondents and/or
the franchisee to recruit and retain 11 -sales mnnager and a sales crew
to sell respondents ' products.

8. Persons investing in one of n spon(lents ' stereo sound s 'stell
franchises. including related products and service's , arc not a.lwavs

the first t purchase such a franchise in a specified tenitor)' and 

HaL in fact , receiye an exc.usil"e territory in which to operate.
D. Hespondcnts : stereo sound system does not. retail for five hundred

Jl;nety-n;ne dol1al's ($599) per unit and , in fact, is diffcnJt to sel1 for
any amount , nor is similar merchandise rncailable only through re-
spondents.

10. Respondents do
rama 'reI Star sonnc1
or labor.

11. Franehisces who utilize llf'\YSpaper advertising (10 not realize
fort.y (40) telephone inqniries 01' any other spl'cified number of in-

CJl1iries per week from snch HdYertising nor does such advertising
resnlt in thirteen (13) appointments pe.r week. or any other specified
number of appointmcnts.

not lUlconclitionally gnanlltee their
systern for one year against defects

Souncla-
in parts
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12. Franchisees ' sales representatjves do not make three (3) s111e3

()\it of cn ry fiye un c1CIllOl1stratiolJs mnde of respondents' stereo
olll1c1 system and ill faet. seJclom make allY sales.

1:1. Rcspolldents s1"ereo sonhc1 systems : nncI related prodncts and
sl' l'v.ic.e, , have not had pllEllomenal pnbJlc acceptance, nor is the,rc a
great demand by the c.oJlsmning pnblic for respondents ' products
snch products al'e poorJy designed and llslllllJy defccti,,e.

14. The nmnbel' of franchises rn-nilabJe in a specified area is not
limited to 0l1' and persons purchasing a franchise from respondents
need not exeeute a1'rnnchise. agreement during thr first time tbey are
contneteel , or shortly thereafter, bec.anse tbere is not a great demand
for snch franchises.

The,' elore The statements, representa.tions and
certain dise1osnres , as set forth in Paragraph Six
are unfair ; false , misleading, and deceptive.

\H. 8. The llse by responclents of the aforesaid false : misJeading,
and cleeeptiye stat-clIwnts, representations. and practices has had, flnd
now bas, a c.apnclty nd tendency to mislead members of the pur-
chasing pnb11c into the erl'oneons ilnd mistaken belief t.hat said
statements anel representations are trne. and into the purchase of
respondents ' sten' o sound system franchises and rebtecl products bv
reason of said erroneous and mistaken belief. 

:\H. 9. The aforesaid acts and practices of respondent.s , as herein
lllege(L were an to the prcjndice and injnry of the pub1ic and of
rcspondents ' competitors , and constit.uted and now constjtute, unfair
methods of competition in commerce, and unfnir and deceptive acts
and prflctiees in commerce in violation of Section 5 of the Federal
Trade Commission Act.

fa.ilures to make
hereof were and

DECISIOX AND ORDER

The Federal Trade Commission haying initiated an inyestigatioll
of eerta.in acts alHl practices of t.he respondents narned in the ca.ption
hereof , and the respondents having been furnished therea,Hey with a
copy of n drnft of compJaint 1\'hieh the Burean of Consumer Protec-
tion proposed to present to t,he Commission for its consideration and
\vh1eh jf issued hy the Commission ; would charge respondents witJl
,,ioJation of t.he Federal Trade Commission Act; and

The respondents and counsel for the Commission ha.vlng thereaftcr
execnied an agreement containing a consent order, an a.c1mission bv
the respondents of an the, jurisdictional Jaets set forth in the con
pJaint to issllc herein , a. statement that t.he signing of said agreement
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is for sett.lement pnrposes only and does not constitute nIl admission
by respondent.s that the law has been violated flB alleged in such com-
plaint: and waivers and other provisions as requll'ec1 by the Com-
mission s rules; and

The Commission having considered the agreement and haTing ac.-

eeptecl same, Hnd the agreement containing eOllscnt order ha.ving
1:hen upon been placed on the public record fUT a period of thirty
(BO) days , now in fnrther conformity with the proc8clure prescribed
in Section 2.34(b) of its rules , the Commission hereby issnes its com
plaint in the form contemplated by said agreement , makes the follow-
ing jl1risdictjonal findings , and enters the following order:

1. Respondent SOl1ndaranll rarketing- Company, Ine. , is a corpo-
ration organized , existing, and doing bn5iness under and by virtue of
the laws of the State of Colorado , with its principal offce and place
of business located at 1035 Galapago , Denver, Colorado.

Respondents Oscar 1-Iermnn Tnrk Jr.. and Roxie R. Tnrk are.
individnals and offecl's of said COrpOl'flte respondent. Together they
formulate , direct , and control the policies , !iets , and practices of the
corpontte respondent. Their address is 4605 Tnle Lake Drin:' , Little-
ton , Colorado.

2. The :B-' edernl Trade Commission has jnrisdiction of the subject
matter of this proceeding and of the responclents find the, proceeding
is in the public interest.

ORDER

It i8 ol'del' That respondents Sonncbrama IarkE.ting Company.
Inc. , a corporation , nnd Oscar Herman Tllrk. Jr.: and Hoxie R.
Tl1rk indhidnal1y and flS offcers of silid eorporation ancl their SllC-

cessors, assigns, offcers, directors, agents, representatives, and em-
ployees , individually or in concert , directly or through any corporate
devicc , in connect.ion \"ith t11e adyertising, promotion : and sale or
stereo sound system franchises and re.1ated products and sen-ices
or any otlwT bllsiness in commerce, as "commerce" is defined in the
Federal Trade Commission Act, do forthwith cease and desist from;
A. 1. J\Iisrcpresentillg the ea.rnings that iranchisps can expect. or

will make; or in any manner misrepresenting the earnings of its
franchisees.

2. Iisrcpresenting the sales that, franchisees call expect or
will lnake; or in any manner misrepresenting the sa-Jes of its
franchisees.

3. .rjsl'epresl'nting the period of time ne, cessary for franchisees

to realize the rotHI'll of tl1eir investment.
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4. Using any hypothetic.aT statistic.a.l data of any nature which
projects expec.ed earnings not based on the actual earnings of 

substantial numbQr of their franc.hisees within the past 12
months.

5. 3Iisrepresenting the quality, amonnt, and nature of assistance
to be pTovided franchisees by rcspondents.

6. Representing the valne of their prodllets
the price at which they cl1stomari1y arc sold
number or respondents ' franchisees.

7. Representing that respondents ' stereo sonnd systems can he
sold with ease; or misreprcsenting in any manner, the saleability
of respondents ' stereo sound systems or the acceptance of re-
spondents ' stereo sonnd systems.

8. Representing that any geographical area offered as a fran-
chise has not been previonsly franchised b r the respondents \ nn-
less in fact the sllicl gr.ographical area has not been preyionsly
franchised by the respondents.

9. Hepresenting that a franehisee needs no ski11 , knowledge
prior training. or experience to operate a successful franchise.

10. Representing t.hat a franchisee need not engage in personaJ
sales eilorts or actively work in their franchise business to 11a ve

it sllccessful frnnchisp.
11. Hepresenting in any 11anner that respondents' stereo

sOllnd system has received national acceptance; or misrepresent-

ing: in any mannr.r, the extent or degree of acceptanec or ap-

proval of respondents: stereo S0111(1 systems and/or stereo sonnd

system franchises.
12. Reprpsenting that newspapr.r or any other form of flchertis-

ing will be effective in the solicitation and sale of respondents
stereo sonnc1 systems.

13. Representing that respondrnts' stereo sonnel s 'stcm units
are gnaranteed without c1ise1osing in writing the identit.y find
address of the guarantor. the nat.lIre of the gllflrantee. as to re-
fund replacement, and/or repair , and what , if anything the
purchaser mllst do in order to make the guarantee operative.

B. Fai1ing to fnrnish any prospective franchisee 'Y1ih all of the fol-

lowing information. in a clear, permanent , and strnight- Jol'wnrcl
forl1 at the time when c.ontact is first cstn,blished between such pros-
pective franchisce and respondents or their representatives:

1. A factual cL_ cription of the franchise oflerec1 or to lJC

sold.

to be

by a

other than

substantia 1
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2. The business experience stated individually, of end1 of the

franchisor s directors , stockl101ders owning more than ten pcr-
cent of the stock and the chief executive offcen for the p:1St
ten years; and biographical data concerning n.1l slich persons.

3. The business experience of the franchisor, illc.llding the

length of time the franchisor has conclucted a l.msiness of the

type to be operated by the franchisee; has granted franchises

for snch business; and has granted franchises ill ot.her 1i1ll8 oi'
business.

4. hel'e snch is the case , a statement that the franchisor or
any of its directors , stockholders owning more than tell percent
of the stock , or chief executi ve officers:

a. 11115 been held liable in a. eiril action , conrictecl of 
felony, or plcaded nolo , contendere to a. felony charge in any
ca.se involving franel. BlnbezzlcmenL franelnJent. conn rs10n
01' misappropriation of property; or

b. is snbleet to any c.urrently effective injunctive or 1'8-

:3t.J'ictive order 01' ruJing' l'e!cl.ting to bl1siness activity as a
result of action by any public agency or clepa.rtrnent; or

c. has fi led bankrllPtcy or been associated with lwlnage-
ment of any company that has been involved in bankruptcy
or reorganization proceedings; or

d. is , 01' hns been. a party to flny canse of action brollght
by franchisees against t.he franchisor.

Sneh statement shan set forth the ide,ntity and location of the
court, date of condetion or luc1gment: any penn1t.y imposed 01'
dnmnges assessed , and the date nature , and issuer of (Inch S!lch
order or rnling.

5. The financial history of the franchisor, inclnding balance

sheets and profit and Joss statements for the most rece.nt five-year
period; and a. statement of any material changes in the financial
condition of the franchisor since thc date of snch financia1
statements.

O. A rlescript.ion of the franchise fee; and a stat.ement indicat-
ing whether all or part. of the franchise lee may be r2turned to
the franchi ee and the conditions nurler which t.he fee will be
refunded.

7. The formula by which the arnonnt. of such fnmchis:J fee is
determined if the fee is not, the same in all cases.

8. A statement of the number of franchises presently operating
and the number proposed to he sold , indicating which existing
Jl'nchisps if any, arc company owned and their addresses.
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9. A statement of the nnmber of franchises , if any, that oper-
ated a.t a loss during the previous year.

10. A statement that the prospective franchisee may inspect
the profit and 10ss statements of all existing franchisees. (The
names and f\(ldrp st's of the -franchisees may be deleted from
these, profit anc110ss statements , which must be provided to any
prospecti\T franchisee reqnesting to inspect them.

11. A statement of the conditions under \\hich the franchise

agrcement may be terminated or renewal refused , or repurchased
at the option of the franchisor, and a statement of the number

, franchisees that fen into each of these categories during the
past 12 months.

12,. A statement of the conditions and terms nnc1e.r which the

franchisor allows tl:e franchisee to sen , Jease, assign 1 or otherwise
trarisfer his frrllchise or any interest therein.

13. A statement of the terms and conditions of any finallcing
arrangements oUered directly ,or indirectly by the franchisor '
aifliated persons , and a. descript.ionof any payments recei vedby
the franchisor from any persons for the placement of financing

with snch persons.

1-4. A list. of at least ten representati \Ces operating franchisees
with addresses and telephone munbers, similarly situated to tho,
:franchise offered and 10cnJed in the same geographic area , if
possib1e.

1;). A statement of the average length of service of personnel
who are responsible for assisting the franchisee at his locat.ion
and the flTerage nnmber of honrs snch persollnel spent during the
past year with each :franchisee that was in business for less lhfln
one year.

16. If the franchisor informs the prospecti\'e fra.nchisee that it

intends to pro\- ide him w ith t.raining, the franchisor Inl1st state
the nnmber of hOlH'S of instruetion and furnish the. prospective

franchisee with a bl'il,f biography of the instructors who will
conduct the training.

All of the foregoing information 1. to 16. is to be contained in a
single disclosure state,ment

, '

which 8ha11 not contain any promotional

c.laills or other information not l'c(plircc1 Gy this order. The statl'llent.
shall carry a c1istineti \' C :l1lel conspicnolls c.ovrl' sheet \\"ith the 1011ow-

ing notice (and no other) imprinted thereon in bold face type of not
1ess than 10 point size:
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rNFORlIL\TIO FOR PROSPECTIVE YRANCIlISEES

REQD1RED BY n:nv.n.\L THADE CO::11nssIO DEcrsrox A::D ORDER

This information IS proyidecl for yonI' own protection. It is in Y0111'

best interest to study it carefully before making any commitment. If
you do sign a contract , yon may cancel it, and obtain n. full refund of
any money paid , for any reason , within ten business days after either
signing such contract 01' receiving this disclosure statement , which-
ever occurs later. Deta.ils appear on the contract it elf.

C. Failing to ineludc immediately above and on the same page as
the franchisee s signature line of any contract establishing or C011-

firming a franchise agreement the following stntement in bold

face print at least 50 percent larger than any other print in the
body of snch contract , or in bold face print of it contrasting color:

NOTICE: YOU ARE ENTITLED TO CERTAIN HIPOR-
TANT INFOmrATION CONCERNING TJ-IIS TRANSACTION
ENTITLED

, "

INFORMATION FOR PHOSPECTIVE FRAN-
CHISEES REQUIRED BY FEDERAL TRADE CmDHSSION
DECISION AND ORDER." IT IS IN YOUR BEST INTEREST
TO DE rAND AND STUDY Sl:CH INFORMATION. YOU
NAY CANCEL THIS CONTRACT FOR ANY REASON
lVITilIN TEN nUSINESS DAYS AFTER EITHER SIGNING
TillS CONTRACT OR RECEIVrNG THr,' REr.JUIRED INFOR-
MATION, lVHICHEVER OCCURS LATER. If yon do choose

to cancel. yon will be entitled to reeeive a fulll'efnnd within ten busi-
ness days fLftcr frnnchisor receivcs notice of your cancellation. Yon
may use any reasonable J1Pthod to notify frnnchisor of yonI' cancella-
tion within the grflce pe.rior1. For yonI' own protection yon may wish
to nse certified mail with retnrn receipt reqnestcLL or a telegram. p,ithrr
of which shonld be sent to the address below. (Franchisor win insert
here the address and telephone number to "which such notices shonld
be sent.)

11. Fa 1illg to (',111('('1 ,111 \" c011tnlct fol' ,yhich a llOtiCl' of caneellll-
tiOIl was sent by any reasonable means within ten lmsiness (la
after cither the contracfs execution : or the franchisee s receipt of
all reqnired informntion : -whichen' l' occnrs later : or to refllnd any
money paid hy franchisee within ten bnS1ness (bys after the date:

of receipt of sneh notice of cancellation.

E. FajJi11g to fl11'1lish the pl'OSpect11'e franchisee , upon reqlJest
at any time and in the absc'nce of any request. bdore consumma-
tion of any agreement , Iyith a copy of the franehise :lgreement
proposed to be used.

It is fai'hel' ordercd That rcspondents pl'01"ide each and eyery
person , Iyho purchased one of their franchises within the past three
(3) ye, fll'S , a tl'1C and correct copy of this cease and desist order.
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It is JUTtlleT Oiy/eTeel That respondents Oscar Horman Turk , J r.

and Roxie R. Turk not engage in the promotion , advertisement , soli-
citation and/or sale of flny type of franchise , unt.il snch time as fnlJ
restitution of all monics has been made to those persons who pur-
chased a Sonndarama Telstar Sonnd System franchise within the past
three (8) years.

It ,is fUi'lhel' O1yle'/ed That respondents GsellI' Herman Turk , Jr.
and Roxie It Tnrk slwll not act as offcers or directors, or become
agents or employees of any corporation or partnership or other form

of business engaged in the promotion : advertisement , or solicitation
and/or sale of any type of franchise , nntil sneh tirncas full restitu-
tion of all monies has been made to e,nch and every person who pnr-
chased a Sonnc1arama Telstar Sonnd System franchise within the past
three (3) years.

I t is fU1'ther ol'del'ed That the respondents herein shn11 , within
sixty (60) days after sonice npon them of this order, file with the
Commission a report in writing setting forth in detail the manner
and fonn in which they have complied with this order.

J t is fUTthe1' OIde1' That respondents notify the Commission at
least thirt.y (30) days prior to any proposed change in any of the
corporate respondents snch as dissolution : assignment, or sale result-
ing in the emergence of a successor corporation : the creation or c1issa-
Intion of subsidiaries or any at,her change in the corporations , or any
of them , which lTlay affect compliance obligations arising out of this
order.

It is furtheT orrleTed That respondents deli \'er a copy of this order
to cease nnd desist to a.11 of their present and future personnel engaged
in the offering for sale, or sale of franchises, services , or any other
products or services, or in any aspect of preparation : creation , or

placing of advertising, and that respondents seCllre a signed st.ate-
1I( llt (lckno\Ylc(lging reccipt of s lid orcler from each such person.

I X THE LTTEn OF

I FUHKI1TRE , ET AL.

COXSEKT onDER , ETc: IX Hl:G. \lm TO THE ,\LLEGED nOL\TIOX OF THE
FEDERAL TRADE CCBDIISSIOX _\ND TI-IE TRUTH IX LEXDI:'G .\GTS

Docket C- '2Z3!;. Comp/oiot. J'uJJC L/, 1:Ji'2- Dcc-i8ioil. .JUJlcLj. iDi2

Consent order requiring nn Enwsyile , Tnc1i!IJla. retail seller of household

furniture to cease yjolating the Truth in Lending Act by fniling to dis-
c10se to custonllrs the 5nnncl' c:l1:1rg:e. nnn11:11 IWn' 'Htflge r;lte, the :11l0Hnt


