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IN TaE MATTER OF
PAKISTAN ARTS AND CRAFTS, INC., ET AL..

CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION AND THE FLAMMABLE FABRICS ACTS

Docket C—2328. OOMplaint, Dec. 6, 1972—Decision, Dec. 6, 1972 -

Consent order requiring a New York City importer and manufacturer of wear-
ing apparel, among other things to cease manufacturing for sale, selling,
importing, or distributing any product, fabric, or related material which fails
to conform to an applicable standard of flammability or regulation issued
under the provisions of the Flammable Fabrics Act, as amended.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act
and the Flammable Fabrics Act, as amended, and by virtue of the
authorlty ‘vested in it by said Acts, sthe Federal Trade Commission,
having reason to believe that Pakistan Arts and Crafts, Inc., a cor-
poration, and Jamil Akhter, individually and as an officer of said
corporatlon, hereinafter referred to as respondents, have violated the
provisions of said Acts and the rules and regulations promulgated
under the Flammable Fabrics Act, as amended, and it appearing to the
Commission that a proceedmg by it in respect thel eof would be in the
public interest, hereby issues its complaint stating its charges in that
respect as follows:

Paracraru 1. Respondent Pakistan Arts and Crafts, Inc., is a cor-
poration organized, existing and doing business under and by virtue
of the laws of the State of New York. Its address is 35 West 30th Street,
New York, New York.

Respondent Jamil Akhter is an officer of the corporate respondent.
He formulates, directs and controls the acts, practices and policies of
the said corporate respondent including those hereinafter set forth.

Respondents are engaged in the importation, manufacture and
sale of wearing apparel and accessories, including, but not hmlted to,
ponchos.

Pasr. 2. Respondents are now and for some time last past have been
engaged in the manufacture for sale, the sale and offering for sale, in
commerce, and the importation into the United States, and have in-
troduced, -delivered for introduction, transported and caused to be
transported in commerce, and have sold or delivered after sale or
shipment in commerce, products, as the terms “commerce,” and “prod-
uct” are defined in the Flammable Fabrics Act, as amended, which
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fail to conform to an applicable standard or regulation in effect, issued
or amended under the provisions of the F. lammable Fabrics Act, as
amended. :

Among such products mentioned heremabove were ponchos.

Par. 8. The aforesaid acts and practices of respondents were and
are in violation of the Flammable Fabrics Act, as amended, and the
rules and regulations promulgated thereunder, and constituted, and
now constitute, unfair methods of competition and unfair and. decep-
tive acts and practices in commerce, within the intent and me,amng of
the Federal Trade Comrmssmn Act.

DzocisioN axD ORDER

The Federal Trade Commission having initiated an investigation
of certain-acts and practices of the respondents named in the caption
hereof, and the respondernts having been furnished thereafter with
a copy of a draft of complaint which the New York Regional Office
proposed to present to the Commission for its consideration and which,
if issued by the Commission, would charge respondents with viola-
tion of the Flammable Fabrics Act and the Federal Trade Commls-

“sion Act;and

Respondents and counsel for the Commission having thereafter exe-
cuted an agreement containing a consent order, an admission by re-
spondents of all the jurisdictional facts set forth in the aforesaid
draft of complaint, a statement that the signing of said agreement is
for settlement purposes only and does not constitute an admission by
respondents that the law has been violated as alleged in such com-
plalnt and waivers and other prov181ons as required by the Commis-
sion’s rules; and

The Commlssmn having thereafter considered the matter and hav-
ing determined that it had reason to believe that the respondents have
Vlolated the said Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record for
a period of thirty (30) days, now in further conformity with the
procedure prescribed in Section 2.34(b) of its rules, the Commission
hereby issues its complaint, makes the following jurisdictional find-
ings, and enters the following order.

1. Respondent Pakistan Arts and Crafts, Inc., is a corporation,
organized, existing and doing business under and by virtue of the
laws of the State of New York, with its office and principal place of
business located at 35 West 30th Street, New York, New York.
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Respondent Jamil Akhter is president of said corporation. He
formulates, directs and controls the acts, practices and policies of
said corporation and his principal office and place of business is

-located at the above stated address.

9. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents, and the proceeding
is in the public interest. N '
' ORDER .

It is ordered, That the respondents Pakistan Arts and Crafts, Ine,
a corporation, its successors and assigns, and its officers, and Jamil
Akhter, individually and as an officer of said corporation, and re-
spondents representatives, agents and employees, directly or through
any corporation, subsidiary, division or other .device, do forthwith
cease and desist from manufacturing for sale, selling, offering for .
sale, in commerce, or importing into the United States, or introduc-:
ing, dehvermb for introduction, transporting or causing to be trans-
‘ported in commerce, or selling or delivering after sale or shipment in

. commerce, any product, fabric, or related material ;.or manufacturing

for sale, selling or offering for sale, any 'prbduct.made of fabri¢ or
related material which has been shipped or received in commerce as
“commerce,” “product,” “fabric” and “related material” are defined
in the Flammable Fabrics Act, as amended, which product, fabric,
or related material fails to conform to an applicable standard or
regulation issued, amended or continued in effect, under the provisions
of the aforesaid Act.

It is further ordered, That respondents notify all of their custom-
ers who have purchased or to whom have been delivered the pon-
chos which gave rise to the complaint, of the flammable nature
of said ponchos and effect the recall of said ponchos from such
customers.

1t s further ordered, That the respondents herein either process
the ponchos which gave rise to the complaint so as to bring them into
conformance with the applicable standard of flammability under the
TFlammable Fabrics Act, as amended, or destroy said ponchos.

1t is further ordered, That the respondents herein shall, within ten
(10) days after service upon them of this order, file With the Com-
mission an interim special report in writing setting forth the respond-
ents’ intentions as to compliance with this order. This special report
shall also advise the Commission fully and specifically concerning (1)
the identity of the ponchos which gave rise to the complaint, (2) the
number of said ponchos in inventory, (3) any action taken and any
further actions proposed to be taken to notify customers of the flam-
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mablhty of said ponchos and effect the recall of said ‘ponchos from
customers, and of ‘the results thereof (4) “any dlsposmon of said
ponchos since November 6, 1970, and (5) any action taken or proposed
to be taken to bring said ponchos into conformance with the apphca-
ble standard of flammability under the Flammable Fabrics Act, as
amended, or destroy said ponchos and the resilts of such action. Such
report shall further inform the Commission as to Whether or not re-
spondents have in inventory any product, fabric, or: related material
having a plain surface and made of paper, silk, rayon ‘and’ acetate,
nylon and acetate;’ rayon, cotton or any other materla,l or combmatlons
thereof in a weight of 2 ounces or less per square yard, or’ eny pl'od-'
uct;, fabric or related material havmg a raiséd fiber surface Respond-
ents shall submit ‘samples of not less than 1 square yard in size' of
any such product fabric, or rélated tnaterial with this report R

Itis furtlwr ordered That" respondents notlfy the Commission at
least 80°'days prior to any proposed changé in the corporite’ respond-
ent, such as. dlssolutmn, assignment or sale resulting in the emergence
of & successor corporation, the creation or- dlssolutlon of subsidiaries-or
any other change in the corporation’ Whlch may aﬂ:'ect compllance 0b11-
gatlons arising out of this order.

It ig furthe’r ordered ‘That ‘the respondent corporatlon shall forth-
with distribute a copy of this order to each of its operating divisions.

1t is further ordered, That respondents shall, within sixty (60) days
after service upon them of this order, file with the Commission a
report in writing, setting forth in detail the manner and form in
which they have comphed with the order to cease and des1st contamed
herem

IN THE MATTER OF.

’WILLIAM FRDIHOFDR BAKING CO., INC.

CONSENT ORDER, ETC., IN REGARD TO THE ALLEGED VIOLATION OF THE
FEDERAL TRADE COMMISSION ACT

Doclket (-2329. Complaint, Dec. 7, 1972—Decision, Dec. 7, 1972. '

Consent order requiring an Allentown, Pennsylvania, producer of bakery goods,
amoug other things to cease misrepresenting the nutritional value of its
bread. - :

CoMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act,
and by virtue of the authority vested in it by said Act, the Federal
Trade Commission, having reason to believe that Wﬂham Frelhoter

494-841—73——59
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spondent has v101ated the prov131ons of sald Act and it appearan' to
the Commission that a proceedma by it in respect thereof would be in
the public interest, hereby issues its cornplamt stating its charges in
that respect as follows

- Paracrapa 1. The proposed respondent 1s a corporatlon orgam?ed
ex1st1ng and doing business under and by virtue of the laws of the State
of Delaware, with its principal place of business located at 1701 Unlon
Boulevard, Allentown; Pa. ... .

. Par.. 2. Respondent 1s\now, and for some t1me last past has been,
engaged in.the advertising, sale. and distribution of a bakery product,
specifically a bread which comes within the class1ﬁcatlon of a “food,”

- as said term is defined.in the: Federal Trade Commission Act. .

Par. 3. Respondent causes;the said product, when sold, to be trans—
ported ; from its place of business in Pennsylvania to purchasers thereof
located in.various other States.of the United States. Respondent main-
tams, and. at: all: times mentioned herein has maintained, a. course: of
trade in; said. product. in condmerce. as, “commerce” is. defined. in .the
Federal Trade Comm1ssmn Act:. The: volume 0 busmess in; such com-
merce has been and is substantial. ; . TIPS ;

‘Par. 4. In. the course and conduct. of 1ts sa1d busmess, respondent
has disseminated, and caused the dissemination. of, certain advertise-
ments concernlng the said product by the United States mails and by
various means in commerce; as “commerce” is defined in the Federal
Trade Commission Act, including, but not limited to, advertisements
in newspapers, point of purchase advertisements, and by means of
radio broadcasts transmitted by radio stations with sufficient. power
to carry such broadcasts across state lines, for the purpose of inducing
and which were likely to induce, directly or indirectly, the purchase of
said product; and has disseminated, and caused the dissemination of, .
advertisements concerning said product by various means, including,
but not limited to the aforesald media, for the purpose of inducing,
and which were likely to induce, dlrectly or indirectly, the purchase
of said product in commerce as “commerce” is defined in the Federal
Trade Commission Act. ,

Par. 5. Among and typical of the statements and representations
contained in said advertisements dlssemlnated as hereinabove set forth
are the following:

1) A flyer attached to packages of said product which bears a plc-
ture of two muscular children, above which is written

. The Inside story of Freihofer’s Double Double Enriched Bread
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'2) A 'statement in said flyer that :

We at Freihofer have been concerned ovef the alarming reports of poor nutri:
tion in America today. Because of improper diet and empty calories, many, many
thousands of people in our cities are nutritionally starving. That’s why. our
research staff has devoted much of their elforts to the development of a ngh-
Nutrition White Bread. )
" Our Now Double Enriched White Bread contains almost twice the nutrition
including, for the first time, NATURAL WHEAT GERM (for good circulation
and youthful vigor). Each new loaf contains the same natural wheat germ
found in 1009, Whole Wheat Bread. This also increases the protein content for
a slightly firmer, better tasting loaf.

Our new Double Enrxched Bread is truly tW1ce as nutrltlbus Tk r

3) A statement in a radio. commercml tothe effect that

Ladies - and Gentlemen," it’s: here at ldast. A nutritional ‘bread- through It’
Freihofer’s new double enriched bread. Friehofer’s new double-enriched bread
is now double nutritious with almost twice the vxtamms and iron. Plus, for
the first time, natural wheat germ. Wheat germ, the hfe-glvmg part of the wheat
kerneL is nature’s great wonder worker for good cxreulamon ‘and yout.hi‘ul vigor.
And ‘now - .doublé-enriched “Freihofer’s bread contains:the same natural wheat
germ found in; 1009, .whole wheat bread, ‘plus 809 more vitamins, more iron: ‘and
more protem :Starting today, give, your family better nutrition and better. health
w1th Freihofer’s. Freihofer’s, now fortlﬁed with natural Wheat germ, plus more
dtamms, u'on and protem So, whose got the new double-enrlched bread" Frel-
hofer's—that's'who. = :

4) A statement in another radio advertisement for said product to
the. eﬁ'ect that:

Ladles and Gentlemen 1t’s here at last A great nutntmnal bread-through It’
Freihofer’s new (ECHO) Double-Enriched Bread. Honey, this toast tastes ter-
rific; Yes, I switched to Freihofer’s new, bread, look at the wrapper. It says
double-enriched. nght Freihofer’s new double-enriched with vitaming and iron.
Double enriched, hey, that is great. Yea, and fortified with natural wheat germ.
Wheat germ gives us good circulation you know. Sure, keeps us young and
’healthy, we have been adding extra wheat germ to our food for: years. Well, not
any more, because Frethofer’s now contains the same natural -wheat germ -as
1009, whole wheat bread. And all those extra vitamins and iron.. Boy, double-
enriched Frelhofers is some high power bread. It’s double nutritious, dear. Yea,
double delicious too. Freihofer’'s now fortified with natural wheat germ,; plus
more vitamins, iron and protein. So whose got the new double-enriched bread?
Freihofer’s, that’s who.

5) A newspaper advertisement which states almost exactly what the
flyer described in (1) above states, but above which, in large type is
written

NOW FRETHOFER'S DOUBLE ENRICHED BREAD HAS ALMOST TWICE

THE NUTRITION * * * NATURAL WHEAT GERM PLUS 80% MORD VITA-
MINS—55% MORE IRON—MORE PROTEIN.

Below that writing, in a circular background is the phrase
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NOW FORTIFIED WITH NATURAL WHEAT GERM. It: contams ‘the same
natural wheat germ found in 100% whole wheat bread. . . .

. B8) A shelf- hanger whlch descrlbes sald bread as: “tw1ce as
nutritious.” .

Pax. 6. Through the use of sa,ld advertlsements and others snnﬂa,r
thereto not specifically set out herein, respondent has represented di-
rectly and by implication : , : Lo
1) that Freihofer’s bread represents a nutrltlonal breakthrough and

is of extraordinary nutritional value, eSpecmlly in mamtalmng good
circulation and youthful vigor;

2) that Frelhofer s bread has the same quantlty of wheat germ as
is contained in a loaf of wholé wheat bread;

- 3) that Freihofer’s bread has tw1ce the nutntlonal value of
a) either any otliér bread, 6r' ™
b) the previou ‘model 6f Frelhqfer s bread
" Par. 7. Intrutl andlnfa.ct e
- 1) Freihofer’s. bread is well within the range of nutntmnal qua,hty
of large- selhng enriched breads in the United ‘Statesand in no 'sense
répresents a nutritional breakthrough partlcularly m terms of main-
talnmg good nutrition and youthful vigor;® '

2) Freihofer’s bread does mot’ ‘have even approxxma,tely as much
wheat germ . as is contamed in whole wheat bread and in fact has
far less;

3) Fre1hofer s bread has ne;lther twice the nutrition of many widely
sold breads, nor tw1ce the’ nutrltlon Frelhofers ‘bread’ had before
reformulation.

Therefore, the statements and representatlons set forth in Para-
graphs Five and Six were and are false, misleading and deceptlve and
the advertisements referred to in Paragraph Five were and are mis-
leading in material respects and constituted and now constitute “false
advertlsements” as that term is defined in the Federal Trade - Com-
mission Act.
~ Par. 8. In the course and conduct of its aforesaid busmess and at all
times mentioned herein, respondent has been, and now is, in substa.ntla.l
competition in commerce with corporations, firms and individuals in
thie sale of bread of the same general kind and nature as that sold by
respondent. o : '

Par. 9. The use by respondent of the aforesald false, misleading
and deceptive statements, representations and practices has had, and
now has, the capacity and tendency to mislead members of the pur-
chasing public into the erroneous and mistaken belief that said state-
ments and representations were and are true and into the purchase of
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substantial quantities.of; respondent’s product by reason of said er-
roneous and mistaken belief. : ;

Par. 10. The aforesaid acts and practlces of respondent mcludmg ‘
the dissemination by respondent;of the “false advertisements,” as
herein alleged, were and are all to the prejudice and injury of the
pubhe and of respondent’s competltors and constltuted and now
'~ constitute, unfair methods of compet1t1on in commerce and unfalr and
decbptive acts and practlces in commerce in violation of Sectlons 5
omd 12 af the Federal Trade Comm1ss1on Act. '

DECISION AND ORDER

The Federal Trade Commlsswn havmg mltlated an mvestlgatlon
of certain acts and practlces of the respondent named in the caption
hereof, and the respondent havmg been furnished thereafter with a
copy of a draft. of complaint which the Bureau of Consumer Protec-
tion proposed to present.to the Cormmssmn for its consideration
and Whlch 1f Jissued by the Comrmssmn, Would charge respondent witht

The respondent and counsel for the Commlssmn havmg thereafter
executed an agreement, containing:a consent order, an admission by
the respondent of all the ]urlsdlctronal facts set forth in the aforesaid
draft of complaint, a statement that the signing of said agreement is
for settlement. purposes only and does not constitute an admission by
respondent that the law has been violated as alleged in such com-
plamt and waivers and other provisions as required by the Commis-
sion’s rules; and

The Commlssmn havmcr thereafter considered the matter and hav-
ing determined that it had reason to believe that the respondent has
violated the said Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record
for a period of thirty (30) days, now in further conformity with the
procedure prescribed in Section 2.34(b) of its rules, the Commission
hereby issues its complaint, makes the following jurisdictional find-
ings, and enters the following order:

X

1) The proposed respondent is a corporation organized, existing,
and doing business under and by virtue of the laws of the State of
Delaware, with its office and its principal place of business located at
1701 Union Boulevard, Allentown, Pa.
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~2)-The Federal Trade Commission has jurisdiction-of the:subject
matter of this proceedlng and of the respondent and the. proceedlng is
in the pubhc mterest : K : AFNINS I

Ty :'1'7"1[:”" 1"'-:;. .

[ t is orde%d That respondent Wllham Frelhofer B‘Lkmg Company,
a corporatlon, thelr successors and. assigns, and thelr agents, officers, -
__representatlves and employees, directly or through any corporate or
- other device, in connection with:the, advertlsmg, oifermg for sale, sale
or distribution of any bread or baked product forthwith cease and
desist from:

(1) Dlssemma.tmg or causmg the dlssemmatlon of any ad-

‘vertlsement by means of thie United States madls or by any ‘means
E fln COmmerce; s “co’rmnerce” is definedin the. Federal Trade Com- '

o 'mlssmn A¢ bW, iich contalns the followm‘ s

e (@) tany representa,tlon, orally; ' ually, or by any other
:"f means; that' Freihofer’s Bréad i3 “double enmohed 7 has “al-
~mosttwice the ﬁutrltlon,” is “double l’llltI'lthIl "'or Has “almost

twme the' vit; ‘ivon,” as ordinary ‘enriched bread,
e (b) ‘any ' presenta,tlon, ‘or implisation; orally, VISually, or
N ;”by any - 6ther - means, - thait: -the -wheat " gérm - “contenit of
' “Freihiofer’s ‘Biéad is equlvalent to'that of whole wheat bread,
such’ as by saying “* * * Freihofer’s now contains the same
- natural wheat germ as 100% whole ‘wheat bread,”

(c) any representation, orally, visually, or by any othér
means that Freihofer’s Bread represents a “nutritional bread
through” or break- throutrh or any other representation to
that eﬁ'ect

It is provided, however, That should respondent reformulate its
‘bread so as to make any of the above-proscribed representations true,
that the above-proscribed representations may be made.

- It is further ordered, That respondent shall forthwith dlstrlbute a
copy of this order to'each of their operating divisions.”

It is further ordered, That respondent notlfy the Commlssmn at
‘least thirty (30) days prior to-any proposed change in the corpor ate
respondent such as dissolution, assignment or sale resulting in the
emergence of a successor corporation, the creation or dissolution of
subsidiaries or any other change in the corporation which may affect
compliance obligations arising out of this order.




