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Complaint 114 F.

IN THE MATTER OF

THE PERRIER GROUP OF AMERICA , INC. , ET AL.

CONSENT ORDER, ETC. , 11' REGARD TO ALLEGED VIOLATI01' OF

SECS. 5 AND 12 OF THB FEDERAL TRADE COMMISSION ACT

Docket 3339. Complaint, Aug. 1991-Decision, Aug. , 1991

This consent order prohibits , among other things , a Connecticut-based company and
its subsidiary from making false claims that any mineral water it sells 
unprocessed or unfiltered , or regarding the manner by which the water 

carbonated.

Appearances

For the Commission: Robert C. Cheek and Joel Winston.

For the respondents: Lewis Rosen and Christopher Smith, Arent
Fox, Kintner, Plotkin Kahn Washington, D.

COMPLAINT

The Federal Trade Commission , having reason to believe that The
Perrier Group of America, Inc., and Great Waters of France, Inc.

respondents ), have violated the provisions of the Federal Trade
Commission Act, 15 L. C. 41 et seq. and it appearing to the

Commission that a proceeding by it in respect thereof would be in the
public interest, alleges:

PARAGRAPH 1. Respondents The Perrier Group of America , Inc. and
Great Waters of France , Inc. are Delaware corporations with their
offices and principal places of business located at 777 W. Putnam
Avenue , Greenwich , Connecticut. Great Waters of France, Inc. is a

wholly-owned subsidiary of The Perrier Group of America, Inc.

PAR. 2. Respondents have advertised, offered for sale, sold, and

distributed carbonated mineral water to the public under the regis-
tered trademark Perrier. Perrier water is a " food" as that term is
defined in Section 15 of the Federal Trade Commission Act.
PAR. 3. The acts and practices of respondents alleged in this

complaint have been in or affecting commerce.

PAR. 4. Respondents have disseminated or have caused to be

disseminated advertisements and other promotional materials for
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Perrier mineral water , including, but not limited to, the attached

Exhibits A and B.
These advertisements contain the following statements:

You can t add to perfection.

Unlike many boWed waters that add artificial carbonation , Perrier needs nothing
more than this rare gift from nature. In fact , Perrier, just as it bubbles up to the
surface, is a perfectly-made water. So we don t tamper.

(Exhibit A)

A Natural Beverage: A perfect mineral water like Perrier needs no treatment, no
purification. :Jatura! water has nothing added to it and nothing removed. Its clarity,
its unique balance of minerals and its unprocessed goodness are a gift of nature
unearthed after centuries of careful protection.

Source: . . . Kow , this pristine resource trickles upward through layers of natural
filtration , gaining a light , natural effervescence from volcanic gasses along the way.
This rare combination rises to a single spring-Source Perrier.

Filtration: Perrier water travels upward through a succession of natural filtration
layers of porous limestone, cracked marl (a hard rock rich in calcium carbonate

mostly formed with clay) and pure white sand which preserves its icy, crystallne
quality as it bubbles to the surface at a single source.

(Exhibit B)

PAR. 5. Through the statements referred to in paragraph four , and
others in advertisements and promotional materials not specifically set
forth herein , respondents have represented , directly or by implication
that Perrier mineral water is not processed or filtered before being
bottled.

PAR. 6. In truth and in fact , Perrier mineral water is processed and
fitered before being bottled. Perrier mineral water is created by
extracting carbonated water from a deep geological formation in the
earth , removing the carbonation from the water , and then filtering the
carbonation to remove certain substances; adding the carbonation to
carbonated water that is extracted from a higher depth within the

same geological formation: and bottling the final product. Therefore
the representation set forth in paragraph five was , and is , false and
misleading.

PAR. 7. The acts and practices of respondents as alleged in this
eomplaint constitute unfair or deceptive acts or practices in or

affecting commerce and false advertisements in violation of Sections
5(a) and 12 of the Federal Trade Commission Act.

Commissioner Yao not participating.
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BXIIBIT A

EXH:B:r A

Qne of the thgs tht mas
ow-zwr so good is somethg

tht isn't made o wa.
Its our bu bb!t's. 

ttd whilt'
vou )J set' bu bb!es in a lot of bon!ed
:arers, the ones vou see in

Perrier te U a unique srory
about our water, an
why it tastes so good.

wa. young.

The unique chai
f events that led to
the creation o rrier
began 130 million years 

during the Creraceous Era
I t was then that volcanic
erupoons trap natur
gasses deep in t earh,
in a secret hiding place. To
this day. this is the natural
carbo ation that blesses

Perrer with its sparkling
tTervescence.

You dd to pefKton.
Unlike many bottled

waters that add artificial
carbonarion. Pemer
needs nothing more than
this rare gi from nature
In fact, Perrer, just as it
bubbles up to the surface,
is a perfectly- made water,
So we don t tamper.

Water frm he2ven.

M.. h-m .ar.
The water we cal

rrer stared as rain.
fa in southern France,
where, over the Eons,
it fJtered deep into

dergrUId tiestone
ves from the same

retaeous Era. Ther
It slowly absorbs a deuc.te

balance of minerals like calcium,
tnagnesium, anposium, just
as it has for mions o f years. Unru
the carbonation bubbles up to join
the water. and the water caled
Perrier bubbJes up for us to drk.

Bubbl.. (and war..) li.

th don t bpptD every day.
It took 130 million years for

nature to make Perrer. Odds are,
she doesn t plan to dup\jc.te the fea
in the foreseeable future.

:\nd that s something that
nice to know whenever
you enjoy its delightful,
un1que eITervescence.

All you have to
do 1S remember the

bble.

Perrer. It could never
hOlppen OIga.in.
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K1Aual Coetent

A unique .11t.tc b&lL ce o( mineral. 1. h.t lives P,rrl.: itl
dl.tlnct1 . Caiti.. and rlfr..hinl t.lt.. Perrier I bl.81ld vltn I
ot th8 bo' . ....Iuill m1nll"ll., .uch u calcium Ion'; m'&!1U \ohlc:h
coatrlbgt. r'com=.rid.d daily r8quir entl.

'caliCo!:.

Tlltll
I'.ltural ",.tu' hu it. ovr. tutll, C:1atlr.ct1vl U .. finierprlnt. This

tilt. 1. .lowly nurturld OYII" c.nturl.. of contlct with natural rock Itrat.
Vhlcb provia. I matchl... bal.nt. of lnerl18 and Ill.rvllcenc.. So unique 1.

. tilt. of . l1nale mintral Vlt.: .ourtl thlt IVln n'lrby ! rin&' tIppin,
the same underltour.d "'It.! re'erVt would Ot produce the 5am. !l,vor.

!hI tuU of Plrrler has bun dllcribed u criap, l:u:". , !ruh, ;;alltable,
ntruh1na, I tUt. \lith "pulonllit)'

?arriar QUllitYI

!h. unque qUlliti.. ot Plrri!: Ir! lr!rul1)' iuard.d (rom lour 1 to tlcl..
nl tormation of thl Sourci itult protlctl thl \latar an act. .. I n.at'lnl
blrriar to enTironmental hl%lr 8. the !&mOUI ,rein &11" bottles atl mold.d,
bhw and trlltld It thl bottUna aitl. AI the naturilly .parklin, mineral
vatlt ri.e. to thl .urt.te it i. Quitkly ClptUrl in tho.. Ill" bottla. to
(urthar protlct it from an tontlct with thl Inv1ronmint.

thil bottlina procu. 1. Itrictl,. lIQJitorld indo prod'Uct I&mp1l' cOMeaU,.
t..tld to inJurl conaiatency And Quality. the rr.n h lovlrnrnt hol4t .trice
control oVlr m'U or tha bottlinl procll.. Tor axlmpll, VitiI. cgat b, bottled
dinct1,. at tha 'OI.1 '. !otUIi canot IXcnd. tbe two litn 1118 tn no
d1lintlctlAtl , a ch II chorin, an Olonl II' , ma ba Idd.ld.

Perrin . natural ntruMlnt .., bl turthar anO)ed modna tht it contain.
DO calorie. , no .odium , nothin artific1al. A.id, troll th. cr111na .par ina
P'rtl,rl thett It I tha ciloril-tr.., Ill-naturll Tlri.ti,. at P.rrl.: With A
Tvilt; limon, lime, or&n' And. blrry.

HIt!taUI

llrr1Ir . loureo dat.. blck to
years alo. Ma' . aCQulintancl
IIC.

th. CrltlcloUI period , motl than 130 million
with it. Ipa.lt1na vatltl bl,.n IlCirl than 2 000

In 218 !. C., B&nbal' . Clrth.a1nian troopl .coPPld to rltrlah ch...1T.. It
Pur1u . natural Ipr1Il Ifter vittor) a,ainat th. Roltan.. In 186J, thl
Emperer Nlpoleon III or ered thl vater. ot Parrler tottl.d " (or thl lood of
franta.

Perrhr VII fint 1YI1llbU ln thl U. .!, in the early 1900'8. Ie. 1976, vhln
Gr.at Wat.rl ot rranci w.. torml .. th. loll U. S. 1 port.r Ind marXlt.r tor
Plrrllr, tbe product bec.me mol.. wldlly avail.ble 1n lupar=.rkltl and.
reStlUrlntl 1n .11 50 It.tl'
The P.rr1lr Croup o( Amlrita va. eltlblilhed in 19B7 to encompl.1 Perrilr and
othar domelcic bottlld watlrl, 1he parrilr Cro p 1. a 8ublidiary et Se rtl
Plr:1.:, France.
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Un.'11

"nhr U tiOJld .. . c.atural rdruhae.t 'tner'It!. Ie 1.for tA cL\llcl1c1ou" ct. IAB-f:.. c:roYd uu thou who
II 11 &Ju tUu Yhu. noid1DI c:attl11u an .ddit!'

''..

In -hamltt..
p." on alcohol,

'.rriar COl1umlrl Ira adult. II.d 25-44 , v.ll-eduC:. . re.idl in major
..rZ'opcHtan areu &.d an rtluhrly Involved in I t1tn... preluil.

Parr!lr 1. II appropriatl w .n Intlrta1ntnl II it i. .ftlr ax.rei.l!,
quickly a'blorbed into on. ' . .Y1Clm to facilitate hydration, PI::i.r
. lena- time apcnacr of road racin, and t.nnia Ivanu.

H 18
:1... been

Poait1on.1nll

Parriar 1. the nu=bar onl importld .parkl1n, vatlr 1n thl U. S., r.pr...nt1na
about ICI of c:atl'Clry ..lu. About 60X of Purhr . u181 art in IItlpl!nllr .t.
and c:onvaniID Itore., with .o in re.t.ur t. and hot.l.. Ihe oriain.l
Plrril: i. mo.t popular, vith p.r:1,: 1th A Tvilt tlI90:, .ha:in 4CX ot
total lalli.

Sinel 1980, Perri.: 1.1.. have merl tha deuDllcs, currlntlf IfOW1n It 61
YI&:17 TI. thl lett drink in4Ultry Ifovth It 1111 than .1.

Ccmtury to comon lalit', h:rhr 18 not lIuch !len UPIni'1 th& othat
'plrkl1n vltlrl. n.. co.t ot Porr11: i. ranactacs 1n ita prouttl.d 10U:CI,
.ephilticltlcs moitorinj, qYI11ty p,ckAlin. Ind Ihipmlnt t:om Franci in
ia4ivicSYll bettll..

Plrr11r , comple1tion .pan. trem 10tt dri an dilt d:ln) to demaatic
.parkliua vatlr.. Club .041 &n I,ltz.:. can b, con.1d.lrld compltit!VI
,plrkl1na vltlr., bue Irl d1tterant1ltlcs by their blina Irtitlci.lly
carbonlt.d, procl..14 tap V.tl:.

Perritr' . Idvertl.lna lim at Icsucltina conaumer. Ibeut P.rrier . nltur.l
.oo .. an II I hl.lth .1tlmatiTe :Itr..hmlnt b!Verl,l. T.l..i.ion Ind
m"lzinll Ir. th, mOlt trlqu.ntly u'ld m.dl . to relch thl tarlct lud1 CI.
AdTlrtidna 11 placid in the Ip:1n and .um.r month. Ind holiday plriod whln
bl"lrl,1 conlWlption it thl Mahllt.

Perrhr 11 diatrlb'Cud locally b)' teod broker., IOlt drln. bottllra or bur
and winl whlelalerl, dapl inl upon the ,plcitic need. of I' market.

!Irnina' to dati .rt not avaU.bl. u tha compan ia pr1vltlly hlld.

For lIore intorm.tion, pl'al writl or callI

!hI Perrter 'roup
777 Welt Putnam Avenu
Green lch. CT 06!JO

8CO 243-!326
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DECISION A);D ORDBR

The Federal Trade Commission having initiated an investigation of
certain acts and practices of the respondents named in the above
caption , and the respondents having been furnished thereafter with a
copy of a draft complaint which the Bureau of Consumer Protection
proposed to present to the Commission for its consideration and

which , if issued by the Commission , would charge respondents with
violation of the Federal Trade Commission Act; and

The respondents , their attorneys , and counsel for the Commission
having thereafter executed an agrcement containing a consent order
an admission by the respondents of all the jurisdictional facts set forth
in the aforesaid draft complaint , a statcment that the signing of the
agreement is for settement purposes only and does not constitute an
admission by respondents that the law has been violated as alleged in
such complaint, and waivers and other provisions as required by the
Commission s Rules; and

The Commission having thereafter considered the matter and
having determincd that it had reason to believe that the respondents
have violated the Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record
for a period of sixty (60) days, and having duly considered the

comments filed thereafter by interested persons pursuant to Section
34 of its rules, now in further conformity with the procedure

prescribed in Section 2. 34 of its Rules , the Commission hereby issues
its complaint , makes the following jurisdictional findings , and enters
the following order:

1. Respondents The Perrier Group of America, Inc. and Great

Waters of France , Inc. are Delaware corporations with their offces
and principal places of business located at 777 W. Putnam Avenue
Greenwich , Connecticut. Great Waters of France, Inc. is a wholly-

owned subsidiary of The Perrier Group of America, Inc.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondents , and the proceeding
is in the public interest.
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ORDER

DEFI:\ITIO:-S

For the purposes of this order, the following definitions shall apply:

Mineral water means any water that is placed in a sealed
container or package and offered for sale for human consumption or
any other consumer use and is any of the following:

(1) From Source Perrier in Vergeze, France
(2) Labeled as a mineral water, or
(3) Contains not less than 500 parts per millon total dissolved

solids provided that if "mineral water" is defined by federal law , or
by regulation of the V.S. Food and Drug Administration, such

definition shall replace this subparagraph (3).
Processing means treating, fitering, altering, adding any sub-

stance to , or removing any substance from , any mineral water or any
ingredient or constituent of any mineral water, through the applica-
tion of any mechanical or chemical means.

It is ordered That respondents The Perrier Group of America , Inc.
and Great Waters of France , Inc. , corporations , their successors and
assigns, and their officers, representatives , agents, and employees
directly or through any corporation , subsidiary, division , or other

device , in connection with the advertising, labeling, offering for sale
sale , or distribution of any mineral water in or affecting commerce , as

commerce" is defined in the Federal Trade Commission Act, do
forthwith cease and desist from misrepresenting, directly or by
implication:

A. The existence or extent of processing of any such water , or of
any ingredient or constituent of such water, or

B. The manner by which the water is carbonated.

II.

It is fu?'ther ordered That respondents shall distribute a copy of
this order to each of their operating divisions and to each of their
officers , directors , agents , or employees having sales , advertising, or
policy responsibilities with respect to the subject matter of this order.
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It is further ordered That respondents shall notify the Commission
at least thirty (30) days prior to any proposed change in the
corporations such as a dissolution , assignment , or sale resulting in the
emergence of a successor corporation , the creation or dissolution of a
subsidiary, or any other change in the corporations that may affect
compliance obligations under this order.

IV.

It is further ordered That respondents shall , within sixty (60) days
after the date of service of this order , and at such other times as the
Commission may require , file with the Commission a written report
setting forth in detail the manner and form in which they have
complied with this order.

Commissioner Yao not participating.
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IN TUB MATTER OF

MADISON COUNTY VETERINARY MEDICAL
ASSOCIATION , ET AL.

CONSEKT ORDER, ETC. , 1:\ REGARD TO ALLEGED VlOLATIOK OF

SEC. 5 OF THE FBDBHAL TRADE COMMISSIOK ACT

Docket C-SS40. Complaint, Aug. 1991-Decision, Aug. , 1991

This consent order prohibits , among other things , an Alabama association and four
individual veterinarians from entering into any agreement: to refuse to deal with
any person or program promoting the sale of veterinary services at discounted
prices; or to fix or standardize the manner of sale , promotion or advertising of
veterinary goods or services.

Appearances

For the Commission: Chris M. Couillou.

For the respondents: E. Cutter H?lghes, Jr. , Bradley, Arant, Rose
& White Huntsville , AL.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act , as
amended , 15 U. C. 41 et seq. and by virtue of the authority vested in
it by said Act, the Federal Trade Commission , having reason to believe
that the named respondents have violated Section 5 of the Federal

Trade Commission Act , and that a proceeding by it in respect thereof
would be in the public interest, hereby issues this complaint, stating
its charges as follows:

RESPONDB:\TS

1. Respondent Madison County Veterinary Medical Association
MCVMA" ) is a corporation organized , existing, and doing business

under and by virtue of the laws of the State of Alabama , with its
office and principal place of business at 1 06 Rainbow Drive , Madison
Alabama.

2. Respondent MCVMA is a professional association formed to
represent the interests of veterinarians who practice in and around
Huntsville , Alabama.


