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This consent order prohibits, among other things, a New York-based advertising 
agency from making any pollution-removal claims for Ford Motor Company's 
MicronAir Filtration System or any similar cabin air filtration system, unless 
such representations are true and the respondent possesses reliable and 
competent scie~tific evidence to substantiate such representations. 

Appearances 

For the Commission: Linda Badger and Jeffrey Klurfeld. 
For the respondent: Carlos Pefia, in-house counsel, New York, 

N.Y. 

COMPLAINT 

· The Federal Trade Commission, having reason to believe that 
Young & Rubicam Inc., a corporation ("Young & Rubicam" or 
"respondent"), has violated the provisions of the Federal Trade 
Commission Act, and it appearing to the Commission that a 
proceeding by it in respect thereof would be in the public interest, 
alleges: 

PARAGRAPH 1. Respondent Young & Rubicam is a New York 
corporation, with its principal office or place of business located at 
285 Madison Avenue, New York, New York. 

. PAR. 2. Young & Rubicam is now, and at all times relevant to 
this complaint has been an advertising agency for Ford Motor 
Company ("Ford") and the Lincoln-Mercury Dealers Associations 
("LMDAs"). Young & Rubicam has prepared and disseminated 
advertising materials to promote the sale of Ford's Mercury Mystique 
and Lincoln Continental automobiles. These advertisements have 
included claims regarding the efficacy of the MicronAir Filtration 
System, a cabin air filter installed in Mercury Mystique and Lincoln 
Continental automobiles. 
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PAR. 3. The acts and practices of respondent alleged in this 
complaint have been in or affecting commerce, as "commerce" is 
defined in Section 4 of the Federal Trade Commission Act. 

PAR. 4. Young & Rubicam has prepared and disseminated or has 
caused to be disseminated advertisements for the MicronAir Filtration 
System, including but not necessarily limited to the attached Exhibits 
A-H. These advertisements contain the following statements: 

A. "Eat No One's Dust. 
All-New Mercury Mystique With Exclusive MicronAir Filter. 
Here, quite 1iterally, is a breath of fresh air in automotive design. The new 
Mercury Mystique. The only car i~ its class with a MicronAir filter that removes 
virtually all dust, pollen and other impurities from the interior." (Exhibit A: print 
ad). 

B. "MicronAir Filtration System screens out virtually all pollen, road dust and · 
potentially harmful air pollutants before they enter the car. This means allergy 
s.ufferers, and anyone concerned with air pollution, can breathe easier." (Exhibit 
B: promotional material) . 

C. "Dear Mr. Sample, 
Do you like clean air? Mystique's standard MicronAir Filtration System removes 
virtually all pollen, road dust and other pollutants from air entering the car. It's an 
especially nice feature if you happen to be bothered by allergies." (Exhibit C: 
promotional material). 

D. "ANNCR: Introducing, the all-new Mercury Mystique. A car that can help 
bar pollutants and pollen from your environment. With an air filtration system 
ordinarily found in cars costing thousands more." (Exhibit D: television 
commercial). 

E. "MALE ANNCR: How about the all-new Mercury Mystique .. .It's loaded 
with features unique to its class. 
FEMALE ANNCR: (SARCASTICALLY) Magical features? 
MALE ANNCR: Well Mystique's air filter does remove dust, pollen and harmful 
pollutants from the air before they reach the car's interior. 
FEMALE ANNCR: Pretty impressive!" (Exhibit E: radio commercial). 

F. "And you can breathe easy thanks to the MicronAir Filtration System that 
removes all pollen and other pollutants ... a decided advantage when you're driving 

· in dusty desert air ... and an advantage you can't get from either Accord or Altima." 
(Exhibit F: print ad). 

G. "*MicronAir Filtration System 
Removes virtually all pollutants from the cabin." (Exhibit G: print ad). 

H. "A MicronAir Filtration System to keep the passenger compartment 
virtually air-pollutant and pollen free." (Exhibit H: print ad). 

PAR. 5. Through the use of the statements contained in the · 
advertisements referred to in paragraph four, including but not 
necessarily limited to the advertisements attached as Exhibits A-H, 
respondent has represented, directly or by implication, that the 
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MicronAir Filtration System removes virtually all pollutants likely to 
be encountered by a driver. 

PAR. 6." In truth and in fact, the MicronAir Filtration System 
does not remove virtually all pollutants likely to be encountered by 
a driver. For example, the MicronAir Filtration System has no effect 
on gaseous pollutants, such as hydrocarbons, carbon monoxide, and 
nitrogen oxides. Therefore, the representation set forth in paragraph 
five was, and is, false and misleading. 

PAR. 7. Through the use of the statements contained in the 
advertisements referred to in paragraph four, including but not 
necessarily limited to the advertisements attached as Exhibits A-H, 
respondent has represented, directly or by implication, that at the time 
it made the representation set forth in paragraph five, respondent 
possessed and relied upon a reasonable basis that substantiated such 
representation. 

PAR. 8. In truth and in fact, at the time it made the representation 
set forth in paragraph five, respondent did not possess and rely upon 
a reasonable basis that substantiated such representation. Therefore, 

· the representation set forth in paragraph seven was, and is, false and 
misleading. 

PAR. 9. Respondent knew or should have known that the 
representations set forth in paragraphs five and seven were, and are, 
false and misleading. 

PAR. 10. The acts and practices of respondent as alleged in this 
complaint constitute unfair or deceptive acts or practices and the 
making of false advertisements in or affecting commerce in ·violation 
of Section 5(a) of the Federal Trade Commission Act. 
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EXHIBIT A 

Eat No One's Dust 

All~ New 
Mercury Mystique 

With Exclusive 
MicronAir· Filter 

Here, quite literally, is a breath of fresh air 
in automotive design. The new Mercury 
Mystique. The only car in its class with a 
Micron Air filter ·that removes virtually 
all dust , pollen and other impurities from 
the interior. 

The MicronAir filter is particularly 
useful should you ever find yourself follow· 
ing another car on a dusty road. Then again. 
given the perfonnarx:e of Mystiques avail­
able 24-valve Duraro:: V-6, such occasions 
could be rare. And with Durarec, Mystique 
is ~e only car in its class· that goes 100,000 
miles bet\VI:.en schduled rune-ups. · 

The Durarec V-6 and MicronAir filter 
are just tvJOofMvstiquis 21 firsr·in·class 
innovations. 'IOu'U also find things like 
all-speed tractic1 :omrol. solar tint glass 
and a remote Iocr-. ,_r:~,: ,: ·st:::m:- · 

Drive the n····"' .. -- :n,:[ue and yot.ill see 
why '1.'./e fed i· . . ;;·-: . Jn ; usc a .r:v::w car. 
It's a whole nr .: x .-:'o<Jre 

inforiP->rion , 
1800 446-8· _._: R .-:=URY 
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0001/0001 
Mr. John A. Sample 
123 Main Street 
Anytown, US 12345-6789 

Dear Mr. Sample, 

Complaint 

EXHIBIT C 

122 F.T.C. 

Every now and then an automobile like the all-new Mercury Mystique comes along 
that is so different, so comfortable and so much fun to drive, you just can't wait for 
the next excuse to get behind the wheel. 
Right now, test drive a Mercury mystique and you'll receive a $50 U.S. Savings 
Bond! How's that for an excuse to drive? A $50 U.S. Savings Bond and the chance 
to put this terrific new sedan through its paces. 
We think you'll fmd a lot to like as you drive Mystique. It has 21 unique features 

. never before offered by its major competitors. 
Do you like clean air? Mystique's standard MicronAir Filtration System removes 
virtually all pollen, road dust and other pollutants from air entering the car. It's an 
especially nice feature if you happen to be bothered by allergies. 
Speaking of being bothered, taking a car in for service probably isn't one of your 
top ten favorite things to do. That's why we've designed the standard Zetec DOHC 
4-cylinder engine to go 60,000 miles before its first scheduled tune-up. Still too 
soon? The optional Duratec DOHC V-6 isn't scheduled for its first tune-up until 
100,000 miles. 
We even wanted to make driving in rain or snow more enjoyable. That's why 
Mystique is available with an Anti-lock Brake System (ABS) and All-Speed. 
Traction Control which helps you keep· from spinning your wheels on slippery 
surfaces. , 
Mystique has a few features we hope you'll never use. Like dual air bags and high­
tensile, boron-steel door beams which help Mystique meet al11997 federal safety 
standards, today. . 
So get behind the wheel of Mercury Mystique and see what all the excitement is 
about. Remember to bring the· certificate below to the dealership named when you 
take your test drive and you'll receive a $50 United States Savings Bond. One 
drive in Mystique and you'll understand-- it's a whole new Mercury. 

Sincerely, 

Keith C. Magee 
Vice President, General Manager 
Lincoln-Mercury Division 
Ford Motor Company 

P.S. A $50 U.S. Savings Bond is yours when you test drive a 1995 Mercury 
Mystique, but only if you act soon. Offer expires January 31, 1995. 

-Always wear your safety belt. MicronAir is a registered U.S. trademark of Freudenberg Nonwovens. 
. 01100231 
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EXHIBITD 

YOUNG & RUBICAM DETROIT 
200 Rer.a•ssara Center. Sute tOOO • De!llliL M!ChQan 48243 • (313! 446-8600 

ILENAME: TSR. 

DATE: 4/10195 

JOB 1·. ·ooA VAR J 51085 

TITLE: Mys Ani Ad 229 

LENGTH: .271:03 TV 
CLIENT:- Western LMDA 

PRODUCT: Mercury Mystique 

BY: SRI 
NUMBER: As Recorded 

MASTER: M 41985 

VIDEO: 

SUPER: The All New Mercury Myshque 

SUPER: $229 moJ24 mos. 
First Month's Payment $229 
Refundable Security Oepos~ $~50 
Down Payment (Net of RCL Cash) St .500 
Cash Due at Signing $1,979 
'95 Mei'Cl.lry Mystique GS wrth PEP 371A 
MSAP excluding trtle. taxes, licens fee. Lease 
payment basad on average cap~alized cost of 
96.00% of MSRP for 24-mo. dosed~nd Ford 
CrBdit Red Carpet Leases purcl\ased in the 
Western Region through __ . Some 
payments higher, some lower. See dealer for 
payment/terms. Lessee may have option to 
txJy vehicle at lease end wea~ear and · 
mileage over 30,000 at $.11/mile. Cred~ 

· appn)vaVinsurabifity determned by Ford 
Credit. Take new retail delivery lrom dealer 
stod< by 51141'95. Total amount of monthly 
;>ayments is $5,496. For special lease terms 
and $700 RCL cash. take new retail delivery 
stod< by 51141'95. 

3rand Sign (NEW} 

SUPER: See Your Lii'Olln·Mercury Dealer. 

NEW COMM'L I LMS6·0892 

ORIGINAL COMMt 1: U-456·0451 

RECORD DATEiPLACE. Ron Rose Productions 416195 

EDIT DATE/PLACE: GTN 4/10195 
VO TALENT: 

OC TALENT: 

MUSIC: 
PRODUCER: 

AUDIO: 

MUSIC: UNDER 

Steve Cassidy 
Kate Jac:J<son 

MIChael Julien 

AN NCR: l.ntroducing, the all-new Mercury Mystique. A car that can 

3 help bar pollutants and pollen 

4 from your environment. 

5 Wrth an air tinration sr.;tem ottlinarily lound 1n cars costing 

6 thousands more. 

7 It also has an available V-6. Duratec e119ine that goes 100.000 

miles between scheduled tune-ups. Mercury Mystique. II won't oe 

9 spending much time in any garages--onctudil19 your own 

10 

12 Lease a Mystique now for_juS1 $229 a month 

13 Hurry. Offer ends May 14th. 

14 See yoiJr Lill(X)In-Mercury dealer. 

15 

16 

17 

18 

t9 

20 

000050 
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EXHIBITE 

YOUNG & RUBICAM DETROIT 
200 Renaissance Cent~;; Su~e 1000 • Detro~. Michigan "8243 • (313) '-4H600 

FILENAME: RFH 
DATE: 311195 NEW COMM'L 1 : 

JOB 1: LDVARR50n6 ORIGINAL COMM'L: l.MR56-276 

TITtE: a5 Less Than Accord & Altima Prod. RECORD DATE/PLACE: Ron Rose Productions 311195 
EDrT DATE/PLACE: Ron Rose Productions 311195 LENGTH: : 60 Radio , 

CLIENT: SEIJAX 
PRODUCT: Mystique 
3Y: DMH 
'lUMBER: As Recorded 
'-lASTER: RRI38500 

'.1USIC UP FULL 
4.T BEGINNING 
rHEN UNDER 
rOENO 

sclaimer: 

~276 

VO TALENT: Steve Cassidy 
VO TALENT: Lynne Woodison 
MUSIC: •Put Me In A MeraJry"-Sing RRI38500 
PRODUCER: Tom Hillebra~ 

AUDIO: 

SINGERS: Put me in a Mercury now. 

MALE AN NCR: It's March Magic at your Mercury dealer ... 
2 

FEMALE AN NCR: (Interrupting) Magic? Gonna pull something out of a 
3 hat? · 

4 MALE ANNCA: How about the all-new Mercury Mystique ... It's loaded wi1h 

5 features unique to its class. 

6 FEMALE AN NCR: (SARCASTICALLY) Magical features? 

7 MALE AN NCR: Well Mystique's air filter does remove dust, pollen and 
harmful pollutants from the air J:WQm they reach the car's interior. 

8 
FEMALE ANNCR: Pretty impressive! 

9 

10 
MALE ANNCR: Car and Qriyer thought so, too. It judged Mystique to be 
one of its ten best lor '95. 

11 
FEMALE ANNCR: Must be magical to get on that list. 

12 
MALE AN NCR: It is I Plus, Mystique is priced more than 1a ~ 

13 dQllm m than Nissan Altima. And over $2,300 less than Honda Accord. 
· Yet Mystique has more standard featuresthan either of them. 

1~ 

FEMALE AN NCR: Wow! So how long does this magic last? 
15 

MALE AN NCR: March Magic ends April 3. MSRP comparison of 
16 comparably equipped Mystique GS with PEP 371A and Nissan Altima GXE 

1 7 
with value option package and Honda Accord LX. Better hurry to your 
nearest Mercury dealer today ... and say (SNAPS FINGERS) 

18 
SINGERS: Put me in a Mercury now. 

19 
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EXHIBITF 

TEST DRJVE THE NEW MERCURY MYSTIQyE 

AND GET A PHONE CARD GOOD FOR 30 MINUTES 

OF FREE IDNG-DISTANCE PHONE TIME. 

Sound hke J dram come crw:I'M:U. p1i1ch ~ 
h's rruc 8ut Lmcoln ·Mercurydakrs =old turds 
Jl nu.k1ng drc:uns come crw:. &.:n free phone rime. 

S1mplystop m tO}<)Ur Lirroln ·Mercurydalcr and 
test dnve the new Mercury 
~ 1\.'Snque :\at 
onlywill~ou 

h~'< the •uto­
monv.:expen· 
cn::eof}QUr 
hie. }<)Urcl.ca1:r 
,..'IIJ IP''<)OlU 
o.illllg ard. 
good lor ; c mm· 
ucc.soffn!c pC,c .,e 
.:ills inY"':hcrc ~ 
L;,l! :onnnc:-~ol 

L'rmd Scncs. 
;:om~hmcnts or 
L1n::oln · \lcr;:ur; 

All :-..fo..'Snque But oo rrr,'5<cry just anochcr sure 
tiur.g 1 r<:>J,...mncr Cu and Dnv.:J: p;,t Mystique 
on Its lCn Sese lm Aurornoi;,.Jc: ;\,bgume ~ 
:-.. 1-,-mquc to be one of >ts All·Sa.rs Mysnqu.c . with 

scyle. SWIUN .and ltlSplnliOrW l'tlOV<.S. You'U 
unckrsw-d wlur- man .bout 'scylc 15 soon 15 

}QU walk uound M}'Srique. elWTlining its dan, 
crisp lines. SwniNI The .vaiWllc 170 ·horscP"""'r 
24 ·V2iv.: DuntccV·6 DOHCenginc"'<:ln't need its 

fint schcdukd tune ·up unril the 1oo.ooo · mile 
rrurk .. .m offer the comperirion cuit m.1tch. 

And )011 c:an brcthe asy 
dunks to the Micron A 1r • 

Filtr.~~ion System th.u rc · 
moves .U poUcn .and other 
poUucanu -• da:•dcd 
adV2llagc when )<)lire 

·~'~"""'·· . c:lrivine in dustY desert 
·. air .. .and an •dvantage 

')<Jllazit get from either 
Acco<d or Alnnu. \1/hy 
inspinrorul? B=usc 
this Mcrcw-y ~nquc 
ncx onlyg<:ts)OU where 
)OUV.-.nt <ago It gets 

}QU there m • spc::uJ "';)' 
My.rique. It's • whole new MetOlr)< 

DoN'r WAIT. [)ol'fr WQNDf.lt 

1t:st drM: m., new Mymqu.: right new and will< 
ZW1Y with 30 fm< minu~ of ccleplnle nmc. It's 
oocing .. .uxi pditablc .=1 )<lUll find rur 1n me best 

. wzy why m., competition isn't c-.o:n close 10 mlll:hing 
this M=ury Mystique. Buth~ 'I'Imoffaccds 
Mm:hk 

000037 

87 
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EXHIBITG 

f Fronc~whed drive 132-valvoe V-8 l.nTec.h.TM system 

Go<:s JOO,OOO·miJ,., bc,..eea scheduled CWI.,..ups .·, 
f 11-fUI:lction M~ory Profile Adjuscs rwdve ftu1c-

. cions, from n.dio scuidns co 'suc posici.oru. for rwo 

·-

Lmdmark l...mcdn-Ma=y 
UK<WOO·~ . co 

238-05 51 

driveo. I h-t.icroo.A.ir• Filuuio!l Systc:ru Remo vc:s vir-

cu.illy ..U polluuuu from th~ c.abi.a I Du.a.l •i.r bags' 

f Anti-lock brakes I Power lumbar suppor< 

W LINCOLN 

Enuch Woccln-M=ury 
Aurora. CO 
360-8000 

Kumpf~ 
En~lewood CO 

7ol-l560 

122 F.T.C. 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an investigation 
of certain acts and practices of the respondent named ill the caption 
hereof, and the respondent having been furnished thereafter with a 
copy of a draft of complaint which the San Francisco Regional Office 
pr.opos.ed to. present to the Commission for its consideration and 
which, if issued by the Commission, would charge respondent with 

. . . I 

violation ofthe.Federal Trade Commission Act; and . . 
The respond~nt, its attorney, and counsel for the Commission 

having thereaft~r yXecuted an agreement COntaining a consent order, 
an admission by the respondem of all the jurisdictional facts set forth 
in the afqresaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by respo.ndent that the l(:lw has been violated as alleged-in 
such complaint," or that the facts as alleged in such complaint, other 
than jurisdictional facts, are true and waivers and other provisions as 
required by the Commission's Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondent 
has violated the said Act, and that a complaint should issue stating its 
charges in that respect, and having thereupon accepted the executed 
consent agreement and placed such agreement on the public record 

· . for a period of sixty ( 60) days, and having duly considered the 
comment filed thereafter by an interested person p~,rsuant to Section 
2.34 of its Rules, now in further conformity with the procedure 
prescribed in Section 2.34 ofits Rules, the Commission hereby issues 
its complaint, ·makes the following jurisd~ction:al findings and enters 
the following order: 

1 .. Respondent Young & Rubicam Inc., is a corporation organized, 
existing, and· <ioing business under and by virtue of the laws of the 
State of New York, with its office and principal place of business 
located at 285 Madison Avenue, in the City ofNew York, State of 
New York. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondent, and the proceeding 
is in the public interest. 

. . l 
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ORDER 

I. 

It is ordered, That respondent, Young & Rubicam, a corporation, 
its successors and assigns, and its officers, and respondent's agents, 
representatives and employees, directly or· through any corporation, 
subsidiary, division or other device, in connection with the 
advertising or promotion of the MicronAir Filtration System as 
configured in the 1995 Lincoln Continental and the 1995 Mercury 
Mystique or any substantially similar · product in or affecting 
commerce, as "commerce" is defined in· the Federal Trade 

· Commission Act, do forthwith cease and desist frori ·making any 
representation, directly or by implication, that such products remove 
virtually all pollutants. For the purposes of this order, "substantially 
similar product" shall mean any automotive cabin air filter which is 
an electrostatic filter, consisting of layers of non-woven fabnc, with 
at least one layer that has been electrically charged. 

II. 

It is further ordered, That respondent, Young & Rubicam, a 
corporation, its successors and assigns, and its officers, and 
respondent's agents, · representatives and employees, directly or 
through any corporatioi_l, subsidiary, division or other device, in . 
connection with the advertising or promotion of any household or 
automotive cabin air filter, in or affecting commerce; as "commerce" 
is defined in the Federal Trade Commission Act, do forthwith cease 
and desist from making any representation, in any maru:ler, directly 
or by implication, about the efficacy of any such product in reducing 
or removing pollutants, unless such representation is tr_ue, and at the 
time of making ·such representation, respondent possesses and relies 
upon competent and reliable scientific evidence, that substantiates 
such representation. For purposes of this order, "competent and 
reliable scientific evidence" shall mean tests, analyses, research, 
studies or other evidence based on the. expertise of professionals in 
the relevant area, that has been conducted and evaluated in an 
objective manner by persons qualified to do so, using · procedures 
generally accepted in the profession to yield accurate and reliable 
results. 
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Provided., however, that it shall be a defense hereunder that the 
respondent neither lmew nor had reason to know of an inadequacy of 
substantiation for the representation. · 

m. 

It is further ordered, That for three (3) years after the last date of 
dissemination of any representation covered by this order, 
respondent, or its successors and assigns, shall maintain and upon 
request make available to the Federal Trade Commission for 
inspection and copying: 

A. All materials that were relied upon in disseminating such 
representation; and 

B. All tests, reports, studies, surveys, demonstrations or other 
evidence in its possession or control that contradict, qualify, or call 
into question such representation, or the basis relied upon for such 
representation, including written complaints from consumers. 

IV. 

It is further ordered, That respondent notify the Commission at 
least thirty (30) days prior to any proposed change in the corporate 
respondent such as dissolution, assignment or sale resulting in the 
emergence of a successor corporation, the creation or dissolution of 
subsidiaries or any other change in the corporation which may affect 
compliance obligations arising out of the order. 

v. 

It is further ordered, That respondent shall, within ten (1 0) days 
from the date of service of this order upon it, distribute a copy of this 
order to each of its officers, agents, representatives or employees 
engaged in the preparation or review of advertising or other materials 
covered by this order. 

VI. 

It is further ordered, That this order will terminate on August 22, 
2016, or twenty years from the most recent date that the United States 
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or the Federal Trade Commission files a complaint (with or without 
an accompanying consent decree) in federal court alleging any 
violation ofthe order, whichever comes later; provided, however, that 
the filing of such a complaint will not affect the duration of: 

A. Any paragraph in this order that terminates in less than twenty­
years; 

B . This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C.. This order if such complaint is filed after the order has 
terminated pursuant to this paragraph. 

Provided further, that if such complaint is dismissed or a federal court · 
. rules that the respondent did not violate any provision of the order, 
and the dismissal or ruling is either not appealed or upheld on appeal, 
then the order will terminate according to this paragraph as though 
the complaint was never filed, except that the order will not terminate 
between the date such complaint is filed and the later of the deadline 
for appealing such dismissal or ruling and the date such dismissal or 
ruling is upheld on appeal. 

VII. 

It is further ordered, That respondent shall, within sixty ( 60) days 
from the date of service of this order upon it, and at such other times 
as the Commission may require, file with the Commission a report, 
in writing, setting forth in detail the manner and form in which it has 
complied with this order. 
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IN THE MA TIER OF 

RAYTHEON COMPANY 

CONSENT ORDER, ETC.~ IN REGARD TO ALLEGED VIOLATION OF 
SEC .. 7 OF THECLA YTON ACT AND SEC. 5 OF THE 

FEDERAL TRADE COMMISSION ACT 

. . 

Docket C-3 681. Complaint, Sept. 3, 1996--Decision, Sept. 3, 1996 

This consent ·order · requires, among other things, a Massachusetts-based high 
· technology company to erect an information "firewall" for the duration of the 

Navy competition, and prohibits the dissemination of any non-public 
information concerning Raytheon's procurement of Chrysler Technologies 
Holding, Inc. ("CTH") officials or employees, or receiving any non-public 
information concerning the bid . 

. Appearances 

For the Commission: James H Holden. 
For the respondent: Robert D. Paul, White & Case, Washington, 

D.C. . 

COMPLAINT 

The Federal Trade Commission ("Commission"), having reason 
· to believe that respondent, Raytheon Company ("Raytheon"), a 

corporation subject to the jurisdiction of the ~ommission, h~s agreed 
to acquire all of the voting securities of Chrysler Technologies 
Holding, Inc. ("CTH"), a corporation subject to·the jurisdiction of the 
Commission, in violati?n of ·section 5 of the Federal Trade 
Commission Act ("FTC Act"), as amended, 15 U.S.C. 45, and that 
such acquisition, if consummated, w<:mld violate Section 7 of the 
Clayton Act, as amended, 15 U.S.C. 18 and Section 5 of the FTC Act, 
as amended, 15 U.S.C. 45; ~nd it appearing to the Commission that 
a proceeding in r~spect thereof would be in the public interest, hereby 
issues its complaint, statmg its charges as follows: 

I. DEFINITIONS 
;.,~ 

For purposes of this complaint the following definitions apply: 


