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Complaint 122 F.T.C. 

IN THE MA TIER OF 

GEORGETOWN PUBLISHING HOUSE LIMITED PARTNERSHIP, ET AL. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF 
SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT 

Docket C-3692. Complaint, Nov. 19, 1996--Decision, Nov. 19, 1996 

This consent order prohibits, among other things, the Washington, D.C.-based 
publishing firms from misrepresenting that any advertisement ts an 
independent review or article, or that it is not a paid advertisement. 

Appearances 

For the Commission: Joel Winston and Lesley Anne Fair. 
For the respondents: Prose, Washington, D.C. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that 
Ge~rgetown Publishing House Limited .Partnership, a limited 
partnership, Georgetown Publishing House, Inc., a corporation, and 
Daniel Levinas, an officer of said corporation ("respondents"), have 
violated the provisions ofth_e Federal Trade Commission Act, and· it 
appearing to the Commission that a proceeding by it in respect 
thereof would be in the public interest, alleges:· 

PARAGRAPH 1. Respondent Georgetown Publishing House 
Limited Partnership is a District of Columbia limited partnership with 
its principal office or place of business at 1101 30th Street, N.W., 
Washington, D.C. 

Respondent Georgetown Publishing House, Inc., is a District of 
Columbia corporation with its principal office or place of business at 

· 1101 30th Street, N.W., Washington, D.C. Georgetown Publismng 
House, Inc., is General Partner of Georgetown Publishing House 
Limited Partnership. 

Respondent Daniel Levinas is an officer of Georgetown 
Publishing House, Inc. Individually or . in concert with others, he 
formulates, directs, and controls the policies, acts and practices of 
Georgetown Publishing House, Inc., including the acts and practices 
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alleged in this complaint. His principal office or place of business is 
1101 30th Street, N.W., Washington, D.C. 

PAR. 2. Respondents have advertised, offered for sale, sold, and 
distributed books, including "The American Speaker: Your Guide to 
Successful Speaking," to the public. 

PAR. 3. The acts and practices of respondents alleged in this 
.complaint have been in or affecting commerce, as "commerce: is 
defined in Section 4 of the Federal Trade Commission Act. 

PAR. 4. Respondents have disseminated or have caused to be 
disseminated advertisements and promotional materials for "The 
American Speaker: Your Guide to Successful Speaking," including 
but not necessarily limited. to the attached Exhibit A, entitled 
"Applause, Applause." Exhibit A, a print advertisement, was 
disseminated by respondents via direct mail to consumers. It appears 
to be a ·review of the book "The American Speaker: Your Guide to 
Successful Speaking.". The advertisement is printed on glossy stock 
that has been ripped along the left edge. The page is headed with the 
word "REVIEW" and includes the byline "By Leah Thayer." On the 
bottom of the page is the date "NOVEMBER 1994." The advertisement 
bears the page numbers 17 and 18. On the reverse side of the page is 
the carry-over conclusion of an unrelated article that begins 
"(continued from page 12)." Affixed to the advertisement is a small 
stick-on paper with the handwritten note: 

[Recipient's name], 
Try this 
It works! 

J. 

PAR. 5. Through the use of the statements and depictions 
contained in the advertisem~nts referred to in paragraph four, 
including but not necessarily limited to the advertisement attached as 

- Exhibit A, respondents have represented, directly or by implication, 
that · "Applause, Applause" is a book review written by an 
independent journalist or reviewer, containing the independent 
opinions of the journalist or reviewer, and was disseminated in a 
magazine or· other independent publication. 

PAR. 6. In truth and in fact, "Applause, Applause" is not a book 
review written by an independe!lt journalist or reviewer, does not 
contain the independent opinions of a journalist or revi~w~t:, and was 
not disseminated in a magazine or other independent publication. 
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"Applause, Applause" is an advertisement written and disseminated 
by respondents for the purpose of selling the book, "The American 
Speaker: Your Guide to Successful Speaking." Therefore, the 
representation set forth in paragraph five was, and is, false and 
misleading. 

PAR. 7. The acts and practices of respondents as alleged in this 
complaint constitute unfair or deceptive acts or practices in or _ 
affecting commerce in violation of Section S(a) of the Federal Trade 
Commission Act. 
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EXHIBIT A 

f 

, R E V I •E W . 

. Applause, Applause 
Anyone can tvin over a tough audie 
speechtvriter. ]ust ask Lee Iacocca. 

THE A.\<lERIC.->u'l SPEAKER 
Y owr (/uiJ.t to Successful Sp<<lking 
,.\ram Bak,ho.m . jr . E.hcor 
6\."L' pagts 
Gt".)'T"(e"ti'XPI Ptc..~J.J!tn~ H •ttlM 

T HE DIFFERESCE BETWEE:-; SL'CCESS AS(~ 
fatlurc. •4'rttes _Ar:un Baksht..tr., Jr., tn dus rcm:nkJblc 
new resource tor publtc speakers. ts rhe abtiHy co com· 

muntcace dc:-arlv anJ cffcCU\'ely. N~vcr has rhts ~en mor~ 

true: than m h~ .... ·~ tm~n)~l\· 

..:.)nl~tltt'- e bustnc::o~ ~l.m.nl!. 

B~k~h•Jn ,h.._,,,!\i knnw 
'r<c-(h · ... ·rn~r ~ .• "Th\" Gr~.tt 
(.'.'•11\0lllllt(.tt• •r " h1m\~ll. R,ln· 
:~ 1.1 Rc-.l¥'·ln. ,, .. \\til t~ :-."\ rw.;o 

r l'-: r~ • rn: ~ r ; ~c·d<l~f~ ;-,J •.ht: 
i-:r:- I ~~ ; I ·1''· !''t ti H'\JI·•f • . ·fj'•~Cil· 

•. ·o:-. ~ ~io..~h tJII h.h •,qrn<~ .. l!.l 
rb:- n~r" .:.nJ 1 1i; · .r :mc::l.Ut•"~n.ll 

i~..hit:r• l·~l ·r-1 ' 0 ~h<lf c.J.:o< - · ·.•r 
l.tt.:k • ·r c:.l~ - .tn :he 1"-.Jutm. 
:\nr .. \nc: .;.•n m.htc:r th~,· lrt •Jf 

-r<lkin~ '"· ruHtc. Baksh~>n 
,..tv~ .. In r~~ l ~ut .mJ.h.--,,,:,, the 
(p.>ktn word t3 \ttll kmg ... 

di5Ur~ mdr 

NBC Stw, 

S <> l.ss 
f•mctpall r 
.:t"•nttmpvrary c:xampte ts. Lt~ ld<-'"-"-"· ... ,,v '•" ..... . ... 
'.:hr\'~ler C0r('"'rJuon h · ustn~ hts cn,,rm ... ,us ul~nr .l.., 1 

;pcaker (•.l wan the sup.JX.l" •>t tht! Congress. rhc.' \X/hlt(' H f'U '(" 
.mJ fhi!! .~me.ncJn ~V~'Ic for che biggl!ir '-OfJ~'f"if3CC l·~lhJur m 
h tstor;. lo1cocca htmselt' accnburelli ht~ ba,;tntsf su'~ C'i' t • 

>rtaktnct. ln h i; aUtobu>~r:~phy, he "'mt'":': -r'"< ~<n .J j, '' · •! 

guvs who are "Smarter than I am and a IHt wh\) kn,)w ffi•"'h.· 

• bou< cal'$. And ye< I've '""' <h<m Ill rh• •mokt. \X'h1 · 
Because ['m tough! No ... Yvu'v~ ~oc c:u know h 0 w Ct) talk t·. 

chem, pl:un ,,nJ ;tmriC' ·• 

Baluh.an tackle! h<JJ .. ·n 
<h< challen~<' oi ruoh< 'fcJk 
tog tn .oo\.\!ERK.!.~. Sr: .-,:::;~ .. ~\~ 
wtth akoh0-h~m. " hf' ·xrH<·· 
.. Ch(rt' I ' n.._, kn~~u.:n ... url! f ,·!' .. ::.,.: .• 

tnt;hc You·!~ ttrh~r 't ~·:~:·•ri :~ 
,:,ut't<rcr •.'r .J 'rc~.···. <rml:= ·u::··:· 
u.'' In tttht r ..::.1. ~<. tt'~ <.t:-'. • · 

mtntmt:!.( rhar ,uli(rul~ ~-· 
even tum tC: mk ,1n J.J~·Jnr.~ ~r . 
J.S he det'tl..- \)Udlllt~. B.tk5ht.m 
quotes Ca;roll O'Cvnn.:1r. the> 
legendarv ":\rch1< B11nk<r ·· ":\ 
professional a'cvr hds a kmJ ~:.r 
t'e.nsion." savs the vec~ran actor 
..The amar~ur ~~ c:hnlwn h· n. 
bu< the proiesstonol nted! tr." 

F,..:.ir -1nJ i ..... uhtn ll ~··r th~ rub· 
N:r . ~\Kkc:n ..: :rcun h:l\.'t km~ 
pl.telu~d pub!~~: lt~urt~. "No •"~ne 
lc.nv" ·· h ... ,w I hdt~ maktn~ 

~rec:-,.n~s . .. P re.\aJ('nt Cal"m 
\.'.'··o('lidSle •mcc ..:cmvlafned !C• J 

rn~n · \·ccc:rJn rdt\'1Sl0n ... . ·r::· 
r:tc-n· .· ·r l ... hn ChiJn.:di(Jr. ... ;. 
-:' i ,·n H:t\'c.s and j,JSe Fer~ .. , 

T.v chotrrncl of Forn.n< 500 comj>anit• W.. Coca.Co/4. IBM 
,md Gtner.U Mowrs rnakt mort' spuchelm o1 'Jt!Of chan IT\OSC 

;"-..lmcuns do And not JLtJt .,., (tk\"UK1f1 . The., speak all cl\( n'T\t 
;n :Ai. .....,,kplact .:11\d rn .:olk&J(Itl~ .:UJc.omtn and W mt:dJ.1. 

The abili<v "' 1peok well '" 
pubhc 11 the mos< ompor<an< 
skill any polmcal .-,r bu.sme)i 
leader c.an have. ~\'\ Bak"hun 

The stmple 1:-tggtst rhcr0n· 
..:al arena, tn !act, "t!i th~ w,~riJ 
of business. From <h• "mrl<st d 
retall sales ;ptds tc the m., ... r I!CC.U 5-tr :\. lc.: (iu;: 

:'c: :-~:d ir1.'nl ila~t· n: · 
:• l•tJI<O.(c.-~ t.-~~- · 

nped1m~:n~ 1:-e:-:·: 

~· : ·'i-r 1 5uei!!And $10~5 •• itL:~ 

· : r. Br. k.l'"" · ·v('n: 1m~ t 

-·~an£; th~ ~'"'rn rorrat-lc . 

;l!n)ttl"~ "'-"·udroom Ne(,f!mauon. Sp.!cch keers chc wheel\ l't 
.:.>mmc:l .. c: ~urnm!l. :. In mak1ng a u rst 1mpr<.H1· i"• ( ., 

IOHdnct . "Y~>ur appcaran'c can raise cx~crattcns. l---•Jt \\'h.lt 
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·;, 'lJ ;J \' .:mJ ~"'w \ 'VU 5-a\' It """til J~h!rmm~ hvw ~'-\f'l~: (v:tlu· 
.Ul" ,-ou:· GvoJ sptakmc a i~' L~ th~ kcv '" leaJcrshtp 
"Wh~th~r your t0rum ts J ..:~"'rrc_:~ratt! t: .. Jardroom 1..1r • PT.~ 

meenng, your degree \.•i srcak.m~ sk1ll will Jcterm1nc:- m a 
great CXttnt hllW Serious~\.· J:>eUf'(e rake your tdeas ,md 
wheth<r they'll follow '"<>ur leaJ ... Plus. • good speak<r 11 

alwo:~ ys tn demand. At events fwm lousiness convenuons to 

weddings. ·•• good speaker noc "nlv adds to the occas1on. he 
also bene tics from •free advercismg' char adds co his scarure on 
the communir:v and attracts future businc.:ss,'' Baksh1an 
argues. 

Unu:;ual for a book or peroothcal oi any kind. A'AERICA.' I 
SPEAKER is more of a ~rsonal mt>:ntor - :. do~tt#yourstlf 

glude designed t\l sa\·e hours or Jays .Jf prcp-Madon ume. or, 
..:onversely, an c:normou5o bi ll from a professional speech · 
wn re-r or >~'=oach." 

It's d dc.'\'t r, .t'ce.s.Slblc cun,c:rr: 3 thrcc·rmg bmdtr 
.:rammed w1th hund reds oi rages m· mar~nal on t\'e ry tmot!J· 
mabie aspect of pu~h..: J.idress: finessmg ruur boJv lan~ih!~. 
Jdn·enn~ .in r nsptrin~ euk,~· . .:~nnJvccs t\.' ntr\\)USne.ss. 
usmg humor. Jc\'elor in'l a ~wc:riul ..;pc=akmg \'•>ice, l"'r 
(~agmg the aud1ent.:e: tn .1 ['0-) ltt \'e quc:su\)n~and·lnswcr ses~ 

''c'n. Bakshian lea\·e:s c'ew ~u~su\lru unanswered. He ,, (fees 
<tOeru1ble. upltfun~ -a,:h·k~ ior C'\·e r\· ,xcasaon. t'r('m th<' 
Th.Anb~tvm~ [\last tv d J~ftnse 0 f \·..:•ur tnJ~cry ber'on~ a has~ 
ule audience. 

:\rranged alphabect<all,• .. -\.'iERIC.-\.'i SPE.'-.KER is easv rn 
:j,J\'I~.;t(\', h1ghlr ~ntC'rtJmmt; JnJ "-'.id~d wnh ~~'lc·...J hic.\.S. In 
the ( dlenJ.us s~cu ... ,n. t~"'r mH.\OCe, Bdk:'htan ..:c.""~mpllts th .. ,u. 
-;ands .)r· s~ech pe~s r'or to,.~,..,. ~i.w ,\i :he ve.u m dutc: caltn· 
.bl"': fam•JU( hnhJa\·..;, r;,t,w m ha·t·"'r; .mJ th~ nhmch:; .lC ,\ 
..!Ltn\·t:>. ··Ewn· ;ur...laer • ..::c ~.lthc.'rt>J ;,, ... h.n~ J ..:, 1mm.-.n :nt~rt::-t 

r(r~,~..:.:o. R .• trh l .J:.Irtn. ~11ill"r r'Ct'L ,_.,X:.)•(~.,~, • . m.i ·'Cht-r .. 
~r:~rl.•\· thn un~..,nh.'-.J,,x nurlco:un~ Je\'KC: 

: n·.;~ ~)..)o) h.m . .;c: .. .. ih .... ,a ... ,.mrnuc ( 11 rr~.•iu'tf;J~C In !he 
\·e.lf~ ahe:la:--h~·tytr, 1:-u:. ant! S~(') rhdt ' "n )d\'c:' mvney b,· 
.: •. mJuc.rtn~ cran~at:.th.,n~-~·k,~Jmnh.:ally ....-dl hat the d 1 ~1ta l 
m ad. · · 

PeapoJ H l ;.~z9. 1 6t'<'l pwduces sofrwaretha1 lees •hop· 
rers ord.r gtoceries ••• PCs. US Order (70}·83'4··948 l 
makes :X.anFone. whtch eltc tromcallv ocders grocenes .. l·s 
b1ll.s :lnd accesses bank a:ccounu. All \'ancucs ot' :.dlnC..S.S, 

from telcvuion n~rworb to clothm2 rctatlcrs, ·'reach con· 
mmers at home via the data surerh;ghwa · 

Nom•J1c. h1~h·te<h hie·st\' les .. 11 rrompc • surge tn 
proJuc<s <h•t •re tlcXII : .. porco\l>!f and compaCIHc tn duter· 
ent \ettm~. Dcstgners of ~\rthm~ irom homes tO packa~es 
wtll adopt .t new man~t.ase ,,; use."" 

Hh:h·ttch S\"i .~n~ Will become m..:reasmsdv um<Jenal 
l>pane.e ~'"n .~tC rdeimeJ vecsau lm· w1ch ·the ClcraLICc 
\'ena not .1l0k .:.omp1 rer, mrn.xlucc.'d 1ast .~rnl. l.Jitn -.::m 
~ndJ:' 1 ..:verv m::iJOr ..:om(:'Ontn{ r'or h.) me. ,iffKe ,.., n avel use; 
r<movc J,sk Jnv(s; upgrade memorv ..:ard.s. and ..:anv the 

•Jr..:dd:-r.~tc.> l.lore..:af1~ "''.1~1vn h.•:- t1 N111t-an -..Pm:'ll .. n h·n..:.M 
S.tk.lhiJn >WTH~~ - ··.~ ~ :ir<ctktr J,,)csn't JlliC kn·•"'' ·tu ... , 
g<:AX! 5~aker rake.1 11dvantage ot" u ... H< dtmonnro~~e.s hv"'· , 
shartd refC:rencc ..:an warm up the audaenc~. i"-'r cxamrlt. 
draw a lavorable analogy '" build a bndge from past ,,, r<•· 
sent. 

W''hac about actual sp(eche.s themselves! Th~"·'re aH over 
A\.tERJCA'IJ SPEAKER. A section on acceptance speech~$ 
includes as an example Winscon Churchill 's maneciul 
appeacance before Parliament in 1954. on the occasion of hiS 
~0th b~rthday. To illuma« the business addr=. Baksh1an 
quotes nine s~ches chac used humor and anecdote co dehv­
cr serious message, co several vecy different audiences. In tht" 
Educauon ~.:.uon , Bakshia.n shows how cartoonist G 3m 
Trudeau hilariowly (buc nonmalicioosly) defused the •P<•In· 
ical Ct>rrect~ess" time bo:nb in speaking cu a graduo.nn~ .:b.;.: 
at Yale Uni\•trsiry . .'\nd M• on. 

But ht!re 's whil t rea II\' mak~s AMERIC.-\;\i S'P£.'-\:ER .fro t;1n,i 

l~IJt from thc crowd of bwiness publications. ln add1cion "' 
the.' l-Hstc &'\"'~p<~gt \'Olume. readers also rt:!ctl\'.: umeh· 
u~arcs, rranscrtpts oi recent. pJwerful speeches Jnd a tre< 
I.:'Oruulun~ i Cf\'ICt wuh Baluhtan, ro resol\'e chose I.L~t· 

m1nut< speaking ~halltnges. Best oi all. the entire pa<b~e I> 

'4\laramt><.'d . Rc ... iew A\t!'IUC.~'-' SPE.U:EP l~'r h' j a'''· !:· u 
Joc.m 't mec:t your ex~'t.ath)n5. rtNm it t.i Li<vrs:;ct .. t-... r. 
Pubhshmg Howe for a <omplece refund. 

Few professtonals can afford co i~ore a promiSe hkt th.n. 
:\,\ EI\lt.':\.'.. Si'E('\J...'!P. \ 5 ~9; , mcludm~ H monrhl\· \Jf'J.H c::-' I' 

not a"atldblc:- in :1nv l-ookstort. Coptes are- .w;ula~lt:> .mh· 
r'r.1m GeQr~eto~il Publishin~ H\."~use. t 101 l"' rh 5r .. ~·.\ · 
~.SDK 105. \\',\OhinJ!coo. l~ ~l\.\';. l..'lr dl ·~c·~l ;.,_\.'~: 
F.' ·" ~l"'~.\37. 1 5 1 ~ . • 

..... h. ·.:<.' rh:n::: In -:-n .. • hJnJ .. -\rr:~ ...;.··!~r\Jt tr. Jtmln!J! (•' (1.-::u •. :­
U:' l"t)IJ rl\'n Ill the.' rc· \\.'(trld. I~""" .1 folraild trade.. ~:~ n( ..... 
\f.J~u~h.·~h ..:•Jmruu•r run., bvth ~ IJ( Jn~·"cjfnraut-1(' 

,,,fi~,~,·:tre . ~ .... ---·"' 
Fu(~J ~v-nem~- •.•r \'l"!i ~l:inwtdJ~,.· •)nes- W! l! t>ct.:. , n~(' 

htsrorv. More elcc. .• IIC prcJucts Will join laptvp comru r.cr'~ 
and rockcc .-.~nes m hnkmg mobile profess1on~ls wllh r.he 
..:omfo . ot home and vfftce. A1 hvmg ipat:.cs l-cc\."'me 5mall· 

Ye!iignerS v.·ill chum out more foldable: p~oduccs. as the\' ·\·~ 
done wuh infiln( carriers and wheelchairs. 

'o uality ac a dup.»abl( pn..:c wlll be ava1laH~ in new 
devtces moa'-~ on the sznglt ·use camera concept. Rem<•tt· 
concrolled devices a . will pcoliferare. General Moto.-.· new 
mmt·van, with an \lpclon~e t:.onttol for 1 t~ \ade·PJ.S· 
\en'!cr door, mav spark a rcvolutlv . ... <t~ong O(htc aut~ma.ker-. 
f<XuSing on the fam1l1· market. -........_ . 

O ne lasr note on che ub1quicous·cll;m~ rhevrv: 
Compames chat mean It - chat trulv want to -su~d dnJ 

grvw m a world unlike that of the '70s oc 'dCs - muse, ' 
thetr vertical h1erarchies and wetc~.,,me new sourcts : 
'rrategies and lcadershtp. Three sources \urge wtch p 
1hareholde"· support scaif •nd <uscomers. B 

SOVE.' 
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DECISION AND ORDER 

The Federal Trade Commission having initiated an investigation 
of certain acts and practices of the respondents named in the caption 
hereof, and the respondents having been furnished thereafter with a 
copy of a draft of complaint which the Bureau of Consumer 
Protection proposed to present to the Commission for its 
consideration and which, if issued by the Commission, would charge 
respondents with violation of the Federal Trade Commission Act; and 

The respondents and counsel for the Commission having 
thereafter executed an agreement containing a consent order, an 
admission by the respondents of all the jurisdictional facts set forth 
in the aforesaid draft of complaint, a statement that the signing of said 
agreement is for settlement purposes only and does not constitute an 
admission by respondents that the law has been violated as alleged in 
such complaint, or that the facts as alleged in such complaint, other 
that jurisdictional facts, are true and waivers and other provisions as 
required by the Commission's Rules; and 

The Commission having thereafter considered the matter and 
having determined that it had reason to believe that the respondents 
have violated the said Act, and that a complaint should issue stating 
its charges in that respect, and having thereupon accepted the 
executed consent agreement and placed such agreement on the public 
record for a period of sixty (60) days, and having duly considered the 
commen~s received, now in further conformity with the procedure 
prescribed in Section 2.34 of its Rules, the Commission hereby issues 
its complaint, makes the following jurisdictional findings .and enters 
the following order: 

_ 1. Respondent Georgetown Publishing House Limited Partnership 
is a limited partnership organized, existing and doing business under 

; and by virtue of the laws of the District of Columbia, with its office 
and principal place of business at 1101" 30th Street, N.W., 
Washington, D.C. 

Respondent Georgetown Publishing House, Inc., is a corporation 
organized, existing and doing business under and by virtue of the 
laws of the District of Columbia, with its office and principal place 
ofbusiness at 1101 30th Street, N.W., Washington, D.C. 

Respondent Daniel Levinas is an officer of Georgetown · 
Publishing House, Inc. He formulates, directs, and controls the 
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policies, acts and practices of said corporation, and his office and 
principal place of business is located at the above stated address. 

2. The Federal Trade Commission has jurisdiction of the subject 
matter of this proceeding and of the respondents, and the proceeding 
is in the public interest. 

ORDER 

I. 

It is ordered, That respondents Georgetown Publishing House 
Limited Partnership, a limited partnership, and its successors and 
assigns; Georgetown Publishing House, a corporation, its successors 
and assigns, and its officers; and Daniel Levinas, individually and as 
an officer of . said corporation; and respondents' agents, 
representatives, and employees, directly or through any corporation, 
subsidiary, division or other device, in connection with the 
advertising, promotion, offering for sale, sale, or distribution of any 
product in or affecting commerce, as "commerce" is defined in the 
Federal Trade Commission Act, do forthwith cease and desist from: 

A. Misrepresenting, directly or indirectly, that such product has 
been independently reviewed or evaluated; 

B. Misrepresenting, directly or indirectly, that an advertisement 
is an independent review or article or is not a paid advertisement. 

II. 

It is further ordered, That respondents Georgetown Publishing 
House Limited Partnership and Georgetown Publishing House, Inc., 
their successors and assigns, shall for a period of five (5) years from 
the date of entry of this order maintain and ma~e available to the 
Federal Trade Commission, within seven (7) business days of the date 
of the receipt of a written request, business records demonstrating 
compliance with the terms and provisions of this order. 

III. 

It is further ordered, That respondents Georgetown Publishing 
House Limited Partnership and Georgetown Publishing House, Inc., 
their s~ccessors and assigns, shall: 

.· 
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A. Within thirty (30) days after service of this order, provide a 
copy of this order to each of its current principals, officers, directors, 
and managers, and to all personnel, agents, and representatives having 
sales, advertising, or policy responsibility with respect to the subject 
matter of this order; and 

B. For a period often (10) years from the date of entry of this 
order, provide a copy of this order to each of its future principals, 
officers, directors, and managers, and to all personnel, agents, and 
representatives having sales, advertising, or policy responsibility with 
respect to the subject matter of this order within three (3) days after 
the person commences his or her responsibilities. 

IV. 

It is further ordered, That respondents Georgetown Publishing 
House Limited Partnership and Georgetown Publishing House, Inc., 
their successors and assigns, shall notify the Federal Trade 
Commission at least thirty (30) days prior to any proposed change in 
structure, including but not limited to dissolution, assignment, or sale 
resulting in the emergence of a successor corporation or partnership, 
the creation or dissolution of subsidiaries or affiliates, the planned 
filing of a banlauptcy petition, or any other change in the corporation 
or partnership that may affect compliance.obligations arising out of 
this order. 

v. 

It is further ordered, That respondent Daniel Levinas shall, for a 
period of five (5) years from the date of entry of this order, notify the 
Commission within thirty (30~ days of the discontinuance of his 
present business or employment and of his affiliation with any new 
business or employment which involves the sale of consumer 
products. Each notice of affiliation with arty new business or 
employment shall include the respondent's new business address1 and 
telephone number, current home address, and a statement describing 
the nature of the business or employment and his duties and 
responsibilities. 
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VI. 

It is further ordered, That this order will terminate on November 
19, 2016, or twenty years from the most recent date that the United 
States or the Federal Trade Commission files a complaint (with or 
without an accompanying consent decree) in federal court alleging 
any violation of the order, whichever comes later; provided, however, 
that the filing of such a complaint will not affect the duration of: 

A. Any paragraph in this order that terminates in less than twenty 
years; 

B. This order's application to any respondent that is not named as 
a defendant in such complaint; and 

C. This order if such complaint is filed after the order has 
terminated pursuant to this paragraph. 

Provided, further, that if such complaint is dismissed or a federal 
court rules that the respondent did not violate any provision of the 
order, and the dismissal or ruling is either not appealed or upheld on 
appeal, then the order will terminate according to this paragraph as 
though the complaint was never filed, except that the order will not 
terminate between the date such complaint is filed and the later of the 
deadline for appealing such dismissal or ruling and the date such 
dismissal or ruling is upheld on appeal. 

VII. 

It is further ordered, That respondents shall, within sixty (60) 
days after service of this order, and at such other times as the Federal 
Trade CoJ1llllission may require, file with _the Commission a report, 
in writing, setting forth in detail the manner and form in which they 
have complied with this order. 
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IN THE. MA ITER OF 

HALE PRODUCTS, INC. 

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF 
SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT 

Docket C-3694. Complaint, Nov. 22, 1996--Decision, Nov. 22, 1996 

This consent order prohibits, among other things, the Pennsylvania-based 
manufacturer of fire truck-mounted fire pumps from entering into, continuing 
or enforcing any requirement that fire truck manufacturers refrain from 
purchasing mid-ship mounted fire pumps from any company, or that any 
purchaser sell only the relevant respondent's pumps. In addition, the 
respondent is required to send a specifically-worded notice to fire truck 
manufacturers stating that it has entered into an agreement with the 
Commission concerning the sale and installation of fire pumps. 

Appearances 

For the Commission: William Baer and Mark Whitener. 
· For the respondent: James F. Rill, Collier, Shannon, Rill & Scott, 

Washington, D. C. 

COMPLAINT 

Pursuant to the provisions of the Federal Trade Commission Act, 
as amended, 15 U.S.C. 41 et seq., and by virtue of the authority 
vested in it by said Act, the Federal Trade Commission, having 
reason to believe that Hale Products, Inc. (sometimes referred to as 
"Hale Products" or "respondent"), has violated Section 5 of the 
Federal Trade Commission Act, as amended, 15 U.S. C. 45, and that 
a proceeding by it in respect thereof would be in the public interest, 
hereby issues this complaint stating its charges as follows: 

1. Eor the purposes of this complaint, the following 
definitions shall apply: 

a. "Mid-Ship Mounted Fire Pumps" are truck mounted fire pumps 
that meet the National Fire Protection Association Standard for 
Pumper Fire Apparatus known as "NFPA 1901." 

b. "GEM's" [sic] are original equipment manufacturers who buy 
and install Mid-Ship Mounted Fire Pumps, as well as many other 


