1596 FEDERAL TRADE COMMISSION DECISIONS
Complaint 123 F.T.C.
IN THE MATTER OF

DEAN DISTRIBUTORS, INC.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SECS. 5 AND 12 OF THE FEDERAL TRADE COMMISSION ACT

Docket C-3755. Complaint, June 16, 1997--Decision, June 16, 1997

This consent order requires, among other things, the California-based company to
substantiate any weight-loss and weight-loss maintenance claims, sets out the
standards for the type of evidence required to support various weight-loss
maintenance claims, requires a specified statement for advertisements with
maintenance claims, and a disclosure statement regarding the need for
physician monitoring to minimize potential health risks.

Appearances

For the Commission: Walter Gross and James Dolan.
For the respondent: Ted J. Hannig, Miller, Starr & Regalia,
Redwood City, CA.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Dean Distributors, Inc., a corporation, through Advanced Health Care
Systems, an operating division of Dean Distributors, Inc., has
violated the provisions of the Federal Trade Commission Act, and it
appearing to the Commission that a proceeding by it in respect
thereof would be in the public interest, alleges:

PARAGRAPH 1. Respondent Dean Distributors, Inc. (hereinafter
"respondent"), is incorporated in California, with its offices and
principal place of business located at 1350 Bayshore Hwy., Suite 400,
Burlingame, California. Advanced Health Care Systems, an operating
division of Dean Distributors, Inc., has its offices and principal place
of business located at 2801 Salinas Hwy., Building F, Monterey,
California. Advanced Health Care Systems also does business as
Cambridge Direct Sales and as MediBase.

PAR. 2. Respondent advertises, offers for sale and sells, and
otherwise promotes throughout the United States, weight loss and
weight-loss maintenance services and products, including the "Food
for Life Weight Management System" and "MediBase," and makes
them available to the public through a multilevel distribution system
and through direct sales to physicians and medical clinics.
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PAR. 3. The Food for Life Weight Management System diet
programs include the "Cambridge Diet Plan," the "Food for Life"
programs, the "Maintain for Life" program, and related nutritional
products. Certain Food for Life Weight Management System diet
programs provide 420 calories per day, obtained by drinking three
formula drinks per day, and are referred to as very-low-calorie diet
("VLCD") programs. VLCDs are rapid weight loss, modified fasting
diets of 800 calories or less per day requiring medical supervision.
Other Food for Life Weight Management System diet programs allow
an additional 400 calories per day in conventional food products.
These programs, consisting of 820 calories per day, are referred to as
low-calorie diets ("LCDs"). In addition, the Food for Life Weight
Management System diet programs consist of behavior modification,
motivational counseling, exercise, and weight-loss maintenance. The
Food for Life Weight Management System diet programs consist of
products which are "food" within the meaning of Sections 12 and 15
of the Federal Trade Commission Act, 15 U.S.C. 52, 55.

PAR. 4. The MediBase diet program is a medically-supervised
three step program. The first step is a VLCD program providing 420
calories per day, obtained by drinking three formula drinks per day.
The second step is an LCD program combining 420 calories per day,
obtained by drinking three formula drinks per day, and an additional
400 calories per day, in conventional food products. The third step is
a weight-loss maintenance program. In addition, the MediBase diet
program consists of behavior modification, motivational counseling,
and exercise. The MediBase diet program consists of products which
are "food" within the meaning of Sections 12 and 15 of the Federal
Trade Commission Act, 15 U.S.C. 52, 55.

PAR. 5. The acts and practices of respondent alleged in this
complaint have been in or affecting commerce, as "commerce" is
defined in Section 4 of the Federal Trade Commission Act, 15 U.S.C.
44,

PAR. 6. Respondent has disseminated or has caused to be
disseminated advertisements for weight reduction and weight control
products and programs. Respondent has created and provided camera-
ready advertising copy to its participating distributors, referred to as
"counselors," for placement in various periodicals that are in general
circulation to the public, to promote the Food for Life Weight
Management System diet programs to prospective customers.
Respondent has further advertised its weight loss programs and
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products through the use of promotional materials, including
pamphlets and brochures, given to customers and prospective
customers by individual distributors referred to as "counselors."

PAR. 7. Respondent's advertisements include but are not
necessarily limited to the advertisements and promotional materials
entitled "Program Guide" ©1992 (attached hereto as Exhibit A);
"Program Guide" ®“November 1992 (attached hereto as Exhibit B);
"Physician Monitoring Guidelines" (attached hereto as Exhibit C); "A
taste for success!" (attached hereto as Exhibit D); "Treat Your Body
With Ultimate Respect" (attached hereto as Exhibit E); two issues of
"Breakthrough" (attached hereto as Exhibits F and G); and "If You
Have Weight-Related Health Problems and Must Lose Weight . . ."
(attached hereto as Exhibit H).

SAFETY CLAIMS

PAR. 8. Respondent's advertisements referred to in paragraphs six
and seven, including but not necessarily limited to attached Exhibits
A-H, include the following statements:

(a) "The Food for Life Weight Loss Programs deliver their promise. You can
lose weight safely. ... as much as 7 pounds in just one week." (Exhibit A, page 2)

(b) "Nothing is as Simple ... Safe ... Effective ..." (Exhibit B, page 3)

(c) "Fast, effective, safe weight reduction!" (Exhibit E)

(d) "If You Have Weight-Related Health Problems And Must Lose Weight...
...There Is A Medically Directed Program For You ... Nutritionally complete,
excellent tasting MediBase® meal replacement ... Proven safe and effective in
University testing" (Exhibit H) (emphasis in original)

PAR. 9. Through the use of the statements contained in the
advertisements referred to in paragraph eight, including but not
necessarily limited to the statements in the advertisements attached
as Exhibits A, B, E, and H, respondent has represented, directly or by
implication, that the Food for Life Weight Management System and
MediBase VLCD diet programs are unqualifiedly free of serious
health risks.

PAR. 10. Respondent has failed to disclose adequately that
physician supervision is required to minimize the potential risk of the
development of health complications to consumers on very-low-
calorie diet programs. In view of the representation that the Food for
Life Weight Management System and MediBase VLCD diet
programs are free of serious health risks, the disclosure as to the
requirement for medical supervision is necessary. The failure to
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adequately disclose this fact, in light of the representation as set forth
in paragraph nine, was, and is, false and misleading.

PAR. 11. Respondent has provided purchasers and prospective
purchasers who elect to follow a very-low calorie diet protocol with
a pamphlet, entitled "Physician Monitoring Guidelines" (Exhibit C),
which contains the following statement:

"Occasional side effects have been reported in association with the use of a VLCD.
In general, these symptoms are mild and transient.

Fatigue

Cold intolerance

Headache

Orthostatic hypotension

and, with less frequency, halitosis, dry mouth, constipation, diarrhea, epigastric
discomfort, flatulence, muscle cramps, amenorrhea, temporary hair loss, and
decreased libido.

Most symptoms subside after the initial phase of dieting, or upon resumption of a
normal eating pattern. Many of the side effects can be avoided by maintaining
adequate fluid intake (i.e. two liters of water or non-caloric, low-sodium,
decaffeinated liquid)."

Purchasers were instructed to give the pamphlet to the physician that
they asked to monitor their progress through the very-low- calorie
diet protocol that they chose to follow.

PAR. 12. Through the use of the statements contained in the
advertisement referred to in paragraph eleven, including but not
necessarily limited to the statements in the advertisement attached as
Exhibit C, respondent has represented, directly or by implication, that
the Food for Life Weight Management System diet programs have a
risk of only mild side effects.

PAR. 13. In truth and in fact, VLCD diet programs such as the
Food for Life Weight Management System diet programs do not have
only mild side effects, and entail the risk of developing serious
adverse side effects. Therefore, the representation set forth in
paragraph twelve was, and is, false and misleading.

SUCCESS CLAIMS

PAR. 14. Respondent's advertisements referred to in paragraphs
six and seven, including but not necessarily limited to attached
Exhibits A-H, include the following statements:

(a) "No matter what your goal... just a few pounds or more weight than you
care to think about... you'll find a Food For Life weight loss program that exactly
suits your needs." (Exhibit A, page 2)
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(b) "Most people fail... because they can't maintain their weight loss for long
periods of time. ... [y]ou [as a Food For Life dieter] will be in 'Control for Life."
(Exhibit A, page 2)

" (c) "The Cambridge Food For Life Nutrition and Weight Management System
is remarkably effective in providing long-term weight management." (Exhibit B,

page 11)

(d) "Andrea Ileo has good reason to show off... she is a product of the product!
Ten years ago Andrea went from 170+ lbs. ['before’ photo] to ... WOW! ['after’
photo]" (Exhibit F, page 7)

(e) "... Marie Carner, an inspiration to many, who lost 40 pounds and has kept
it off for 2 years. Recently Marie sole sourced, losing an additional 12 pounds.
She's fit, feels tremendous, and looks fantastic!" (Exhibit G, page 1)

PAR. 15. Through the use of the statements contained in the
advertisements or promotional materials referred to in paragraph
fourteen, subparagraphs (a)-(c), including but not necessarily limited
to the statements in the advertisements attached as Exhibit A and B,
respondent has represented, directly or by implication, that most Food
for Life Weight Management System customers reach and maintain
their weight loss goals either long-term or permanently.

PAR. 16. Through the use of the statements contained in the
advertisements referred to in paragraph fourteen, subparagraphs (a)-
(c), including but not necessarily limited to the advertisements
attached as Exhibits A and B, respondent has represented, directly or
by implication, that at the time respondent made the representation set
forth in paragraph fifteen, respondent possessed and relied upon a
reasonable basis that substantiated such representations.

PAR. 17. In truth and in fact, at the time respondent made the
representation set forth in paragraph fifteen, respondent did not
possess and rely upon a reasonable basis that substantiated such
representation. Therefore, the representation set forth in paragraph
sixteen was, and is, false and misleading. :

PAR. 18. Through the use of the statements referred to in
paragraph fourteen, subparagraphs (d) and (e), including but not
necessarily limited to the advertisements attached as Exhibits F and
G, respondent has represented, directly or by implication, that
testimonials from consumers appearing in the advertisements and
promotional materials for Food for Life Weight Management System
reflect the typical or ordinary experience of members of the public
who have used the program.

PAR. 19. Through the use of the statements referred to in
paragraph fourteen, subparagraphs (d) and (e), including but not
necessarily limited to the advertisements attached as Exhibits F and
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G, respondent has represented, directly or by implication, that at the
time they made the representation set forth in paragraph eighteen,
respondent possessed and relied upon a reasonable basis that
substantiated such representation.

PAR. 20. In truth and in fact, at the time respondent made the
representation set forth in paragraph eighteen, respondent did not
possess and rely upon a reasonable basis that substantiated such
representation. Therefore, the representation set forth in paragraph
nineteen was, and is, false and misleading.

PAR. 21. Respondent's advertisements referred to in paragraphs
six and seven, including but not necessarily limited to attached
Exhibits A-H, include the following statement:

"A study conducted by Opinion Research Corporation of 600 users who had lost
60 pounds or more showed that of the 400 who could be contacted after two years,
more than 80% of the weight loss had been maintained." (Exhibit C, page 2)

PAR. 22. Through the use of the statement referred to in
paragraph twenty-one, including but not necessarily limited to the
advertisement attached as Exhibit C, respondent has represented,
directly or by implication, that the study results referred to were
based on a valid statistical sample of all Food for Life Weight
Management System customers who had lost 60 pounds or more.

PAR. 23. In truth and in fact, the study results referred to in
paragraph twenty-one were not based upon a valid statistical sample
of all Food for Life Weight Management System customers who had
lost 60 pounds or more. Therefore, the representation set forth in
paragraph twenty-two was, and is, false and misleading.

RATE OF WEIGHT LOSS CLAIMS

PAR. 24. The advertisements referred to in paragraphs six and
seven, including but not necessarily limited to attached Exhibits A-H,
include the following statements:

(a) "You can lose 2 to 5 pounds per week on the Regular Program." (Exhibit
A, page 3; Exhibit B, page 10)

(b) "You can lose weight safely, quickly, and easily. ... as much as 7 pounds
in just one week." (Exhibit A, page 2)

PAR. 25. Through the use of the statement contained in the
advertisements referred to in paragraph twenty-four, subparagraph
(a), including but not necessarily limited to the advertisements
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attached as Exhibits A and B, respondent has represented, directly or
by implication, that consumers following the Food for Life Weight
Management System LCD weight loss program lose weight at a rate
of two to five pounds per week.

PAR. 26. Through the use of the statement contained in the
advertisement referred to in paragraph twenty-four, subparagraph (b),
including but not necessarily limited to the advertisement attached as
Exhibit A, respondent has represented, directly or by implication, that
an appreciable number of consumers following the Food for Life
Weight Management System LCD weight loss program lose weight
at a rate of seven pounds per week.

PAR. 27. Through the use of the statements referred to in
paragraph twenty-four, including but not necessarily limited to the
advertisement attached as Exhibit A, respondent has represented,
directly or by implication, that at the time respondent made the
representations set forth in paragraphs twenty-five and twenty-six,
respondent possessed and relied upon a reasonable basis that
substantiated such representations.

PAR. 28. In truth and in fact, at the time respondent made the
representations set forth in paragraphs twenty-five and twenty-six,
respondent did not possess and rely upon a reasonable basis that
substantiated such representations. Therefore, the representation set
forth in paragraph twenty-seven was, and is, false and misleading.

PAR. 29. In providing advertisements and promotional materials
such as those referred to in paragraphs six and seven to its individual
distributors, referred to as "counselors," and to physicians, respondent
has furnished the means and instrumentalities to those individual
distributors to engage in the acts and practices alleged in paragraphs
eight through twenty-eight.

PAR. 30. The acts and practices of respondent alleged in this
complaint constitute deceptive acts or practices in or affecting
commerce and "false advertisements" in violation of Sections 5(a)
and 12 of the FTC Act, 15 U.S.C. 45(a) and 52.
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i FROZEN PREPACKAGED ENTREES e . > FROZINPREPACKAGEDENTREES
PRODUCTS SERVING S CALORES  PRODUCTS SERVING STE CALGRES Moy = =TT WGSE CALORES  mOGUCTs HPVINGSIF  CALOBIrS
ARMOUR BENBANA 3 IgniFamees — "~ —-= _.HMM HOKCE DINNER B
Clossc [#as 63 Chicken ala king T 280 9 CS;W"QWU R el
1 By Bay Sheimp in 36 Bee! and Musvooms 64 Chicken Chow Main 8or B el weer
Shetiied Craom Souce 104 or 280 in Souce with Mice 05 Gravy ond Soliury Sleck & or 290 22 sm“l“rmcm"'".'" B 0
2 Boel Pepper 51 0o 240 and Vegalobies var 200 85 Giovy ond SkcediBee! B op 280 3 oo ol Tutkey ‘0 o 260
14w or 230 37 Cricken in Specy. 87 Giovy ond Siced Chicken @ of 240 4 Ovenlol Peppet Steck 1102 %0
4 Chicken Chow Mein WOwer 220 Gorte - 280 28 Glovwy ondSiced lkey Aot 270 F Ty hed, A0
§ Chicken Crieniol 1002 25 Giozed Mok | o 49 Maaf Scuce 76 Sols AuGratn t1oz 77
eSSt It opg jomemmoes 0% i
7 Roca) Bracn! of Chickan 11 05 %:g T :“ ol 250 79 Chicken & PostoDwon 11 o ETh)
& Socioos Steck e 0
1o0d Hhor 250
10 Steok Mignonstes 1002 290 ﬁmﬂwﬁwd 1008 204
11 Stutied 1oz 200 b Chow 1002 m
12 Sweal ond Sou Chicken {02 250 dmnm v Womnul Chickan 10 0z s
13 Szachuon Besl Dot 280 & with 1001 106
14 Turl ond Surt 100 250 60'-“’2';:\ :gm 267 f
15 Lrkey Pormesan 11on 240 “w""“mgﬂ""" i gg-’l B R s Sl e s 8 oy Fork onBn-700E0.  Coming yogurl soy souce
BANGUET 8 EASY-TO-PREPARE o and ginger st unhl well bended
f -]
Erfas or-Sonx- % MEAL RECIPES &Jmﬂl&m’m Cover and cnil {horoughly Piace
SL '.d:“'m’l s dar %0 i with Blssulhy o1 arn o __..___ = . m:—T Emm :.m{!n“ui;'f':u;"
17 Bioaded Vedl farmigiana. 502 230 Crickan ang Broccol with 20010 400 CALORIE ENTREES e ingredeents. lossng ganlly Spoon
18 Meat Loat So1 240 -~ Res ond 9% oz 80 R e Tow iow-lof - chicken malure ohia conbage
19 Scsbnry Steck 501 230 Oﬂm::ﬂoo:; Yot an \:“‘ o =250 cal # Cup oy fresh Frusy leaves Pou resarved yooul!
Chickeon f i
Farmdy Enrpas 1 Souce wih Rice 8ok for cppgrimatety & 1o § arcyonbedofctmadieiice. | TR Overiaiad loouin thow
20 Baet Enchioda Bor 264 ond Vege!abley 0oz 120 minutet. 2 1o 3 inchas hom heart larve,
21 Boof Siww oz 284 $1 Chicken Chow Mewn with RmondbiodiorSioammtes B3 Chicken Chow Mo Soog A7 GO CRiCkr et e
27 Giowy ond Siced Bot 150 ond. 901 240 ] o & ~-280cat
23 Grovy ond Salabury Sleck 5% ot 210 £2 SmD with Linguind mor i Soled Lomen 70, ok % oo Bmon T Tbonaless cheken breas!
dipormamielon o' X SRRTti. e SR s D
"
3 Mostaceranand il R YT 5 B frorm Exbier hat for § b & * . e 3o Chobks i ofher ciy
Mact Sauce foz 240 55 Swimp Crecla with Rice 9 ar 0 miputes unil ign! brown. Brush & 2 tospik white wina vinegor
27 Mustroom Grovy ond - 20 fhlemon. fur ana bash kil i o B 2 green onvoms with lops
Choteolbes!Poffies  Swor 210 MOSION D non Aol 5 6 § ey 16300 Yom fresh spinoch, chopped
28 Noodies ond Besl o untifish Aozan with a fork a hp dued whote basi
Bon 8 53 Bonmiew 1% ouncen vl D
29 vedl oz 283 % Cricksn Diner 1 oz 250 82 Hatt Chicken Breas! ona chicken breas! (skinned Vac-w'oo&mq it
' Chicken Chow Mein tick — X fors cooking e
o C\ld,nlncaccb'luu 1002 200 E] ndmm‘:m M D :' o L 3 ?urzn sam e g Tiim gacest foi from chicken
. Cchcken J
31 Feanch Couc Vooz 190 59 Shced Beof Drweer S 2 L) 80 ot ot InSchdwdtercheurly.  CRMSTEM M oRE LR
32 GeonPepperSteck 1001 N0 80 Wskey lehazzni Omner 14 of 280 Lot bui e el Mg dievaly it
3] PostoShele ond Souce V0o N0 &1 veol Pormiglona Dinner 14 02 290 83 Lrkey Sondwch =350 cal v Ar e vortt anions bend, and pepper. 111
b 1062 gy ONeCIMADOR i 99 307 ity slend ey mandorn oiongen. ranea el Coverangmareoie
3l . & g
35 Siced Besl ong 1 fsp Imitation it + EuD Chow mein ncodies Rt
Wegstables 0oz 300 Letluce and | lomalo stice
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Rarmove chickan lrorm marl-
noda, discond green oMons ond
rasarve Monnaca ANangs
chicken on o grifl coatad with
cocuing spioy Gl & mches ovar
hat cooly 10 minutes of untl
chickan i tender, huhing ond
asting wilh iasandd

BicH & iInches lrom heaf for
5 minutes or untl leh fowes scriy
whan tested with o fom Tensfes
Iiatt fo o yerving palter: spoon
cooking Races ovat top Sprinkla
ond

avery 3 mirutes Yeld 1sarving
a8 Groupar of Whilafah
Pmmg;an—
7 ip lemon juce
| Iosp :aalur\ed dry brand

enumbs

Ik e groted kemon rnd

II onuoev fitsl of & D2 whitafsh
2 fsprs. iy sherry

2 \bspe proted pmmelcm
chaasa

Diash gorlic powaeal

Vegatobia cooking s ay

Cambin laman juice and

| ond goriic
Dwoser [ (et with cold water
and pal ary. Dip Kst in lermon
juice mixlucs: 1ol in breodcumt
mizturs Ploce likel in a boking
dish :nulad with cooking sy
braod-

ot 400" o 20 1025 mimnis or
unH fish Makes eashy when tesled
with @ fork Yiekd | satving

et ot s 1 SR
89 5 Biokad Petch—225 cd
G ot Iroten oech Biats. Ihowed
1 1hsp lsmon e
¥ lsp Worcesleahie sauce
§ clove garc, Crushed
Daosh dty mustord
1 1bap, mnced hath porskay
Vagaioble cooking spray
1 tip maorgarins, meffed

Dosh peppet

Rinya el with coid waler
ond pal dry Place In a boking
chah coated with cooking siay.
Combine lermon juica ond nex!
7 Ingrachiants: 3tk wall @nd pour
over fliats

PO. Ouientol Serambls — 260 col

Vege|ohk Cooking wray
¥ t1p wegetobie ob

| fmedium comol, scroped and
dlogonaly skced
W cup

onion
¥ cup ltath broccol fioweraty

k& hp reduced-1odum
0¥ WOCE

Dash pepper
2 tboap hozen Engith peos.
hawad ond disined
2 thap theod waler chestnuty
Coat a lorgs nonstick ket

with cooking wio, ok ok, ond
ploce over madim-high hao!
wnil hat, Add como! and nexl
5 Ingreciients, would untt vege-
table: ore fendet

ond cook 4 minules oru-x!lm
misture s sat Yield: 1 1erving.

91 Tolu Totlogas - 200 cal
3 oy
21630 linsty chopped onion
362 fohu, trared ond
Crfumbied

} srnall clove garke, crushed
lomaio, eeded and
]

ChOPDS

| imat iolopeno peppel
18a0ed ond chanped

W 13p chill powder

W 13D ground cuimen

' 150 dried whole oregano

1 1b3p chopped Nuh chaniro

1 &-inch com loriia

'h cup swedded loebeig

lattuce

2 1bsp sweddad Chaddor
chees

Coal o kege ksl with

Add lolu ond gorke, and cook
Tor 3 minutes. stiming corstontty
Shr in lomatoss, peoper, chis

end boke al 350" lor IORim'I!
ot Lanh oroughly hal

ha fortila with lh-l-“ucullom
mixie ond cheete Serva
immedialely Yeld: | seaving

92 Marinated Flank Sleak—
—ia0ed

402 baef ok Neck

Inp

¥ clove garkic, minced

¥ hp, graled lire ind
Lime wedges (oalionaf)

1 ibtp bma jukcs

1tip catup

! o Wotcastershis jouce
Vegelatwe cooking 1oy

¥im sxcest ot hom weok ond

bmllngiramunm with .um
mcxingda, Cut diagonoly ocron
@rain info thin sicat jo 1ane
Gamish with ime wadgen Il
deslted Yiekd | serving,

91 Bea! and Spinach Ste-Fry

—230¢cal

A o1 bes! fonk tleck

W cup boling water
1 hp bael-fovored BouRon
gromuben
1 tbsn reduced-todhm
1Oy 10uCE
Y 130 sugor
% hp groled fresh gingenool
W 110 enshad led papper
Vogatdble cooking spoy
1 medium corol. craped ond
Wedded

!gmmmlmcumto
-inch pleces
Kpamdrwwnchhm!

tim gucess fof rom 1tedk.
particly res1a steck Sice steck
actos groin into fhin afripn ong
28! craich,
water and bouon
GUMI afiring wel, Add 1oy
sugax. gingeiioo! u'sd rad
p-lpbur St wal end sal olge
Coat a sdiel with cooking
oy Afiow 10 hed! on madium-
th{!?&') Tew 2 minutes Agd
canoh ond green mbm. stir-Iry
2 minkiiet, Rermave from pon
and ss| caide Add resanved sieck

ahipa (o pan. afi- llv lﬂimlomr
ol donenes

Add

Bring 1o o bol Cover. tacuce

haat ond simner 4 minules,
Returm resaivad vege lobles

ond spinach ta pan Stikiry

1 minuta g unil spnoch will

Sarve owar hot cooked rice

Weid 1 sarving

[T] Drurralichs - 290 cal
Ums|

5
\ tosp pormeson cheass
et

| thsa minced hewh portay
ol pEope!

Dash

Vageichle cooking spr

Rinte chickan with :ﬁﬁ water
breoa:

hopped
% 4-pz.con no-all-odded
tomaio poste
% cup Chalbolh or other dry
white wife
Dash of peppe:
1 13p minced hesh porsey
Rirsa

with cooking 1pioy: aod ol and
ploce ovar medium haal untihot
Add urkey; cook 2 minutes on
sach soe of unii ightty browned
Droin well on popar towsls Wioe
skt with 0 popet 1owal

Remous stams from musn
rooms, reserve for alher uses
Ra.conl lal wilh cookmg ionr
and place over medium hea!
untl hot Add mushraom cags
shotiots, and garlic to tkdiel soul
uri tandsr Relwn lukay fo skl
©ond odd fomala Combine
lomaio paste, wine. and pepr
stk well and add fo wkdigl Cover
ond simmer 10 minutas ar untl
furey i lender Ramove from
haol, iprinkle wih parsley
V\eu newmg

o8, ‘FurnSdooeNicoh! 25000
TW Ak o7 canwoterpocke
white funa
2 taps rechuced-colaiie Hako
sotad dreismg
1tap driad whole lorogon
i small rew pelato unpesie:
2 15ps white wine vinagal
' clova golic, crushed
% pound Iresh o Wiozen
Qreen beany
{ cup lom Blbb latluce
e amiof purpks onica
' icnga tormoto, cul
into wadget
¥ hed-cooked agQ Yiced
Place tunom o colondar an:d
Finas under cokd water 1 minuie
181 colondenr auide to e luno
droin § minute. Combine drsis
Ing and lorragon, 1l wall ond
o) cuidae
Amonga polotoss ina vege
‘abla stecmar. Place over Boili -
waller in o sauce pon Cover ar
siwarm 15 minules or unll polo
1om cre tender Sat oside 1o co:

Shice polaloes ond cambing w

wine and goric. Toss gantly Cov:
ond chil 2 hous

Wosh 'bacns, 1im ends ond
remaove sliings Cook baans,
coversd, i @ smofl omount of
Doling woter 5 minules or unhi
crsp-landar, drain Combing
beans and b cup resefved dre:
Ing mialuie Tos gentiy: cover
amd chill 30 mindies
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Poca ielluce on serving plats
Cut onion inf thin sices. sepa.

remaining reenad dressing
mitiue Bverdy over wolod
Yaio }sening

©7 Red Snopoar with arragon.

Lima Souce - 250 cal

601 1ed snopper eat

2 1tap educed-calone
Mayonnoe

s 13 graled ime tind

Dash of whita papper

Vegatable cooking 1pray

1 13p. ploin low-fal yogurt
Pnch ored whola Iaragon
Chopped hesh porsiey
Lime shoe

(Hrise 1861 with cold water,

for 20 minutes or unill fah fAckes
iy whan lenled with a fork.
Tormler et oo 18iving plotter
ond gornish wilh porsiey and e
dices. Yiokd: | serving

= h;;.c'r-em Boked Palfies
-250¢

! o Worcastershis sauce

¥ 130 lemon kace

1 800 yols. beoten

% Cup 1ot whole whaat
Brsodciumbs

2 1P waler

1 1D margoring

! o od-puposs fou

1 Bp chooped tresh

| ke
unde: cold tan waler | minyle
Se! colande oude 1o it luna
drain 1 minute. Mel
in 0 korge 1kiat over low heat
Add onian and soutd unii fender

Shapa into a patty Cembing
00 Ond woler. beal wed Dig
h-qqrmlu-:cldﬂhbm-

saCheom s STumba to cood ighiy n
98 Gifed Cheasa Sancwich 0 baking cish. Boks gl 150° for
- 20 mindes o Ui Bghily trowned
Zikcal whols wheoiiwad
sem oot 700 Gingered Poachad Saman
ballbieodinioosierpocs =200l
cheesa hatween tom! sices and

DI N MICI0-wave o conver-
llonal oven unil chease malts,
Vil | saeving

' cup Chabiks of other dry
while wing

' cup waler

' small lemon

2 green onioms. cut Infa Lineh
piacas

1153p. minced Ireah gingerool
Sall

nsa steok wilh cold water
and pat diy Sel steck aside

Combina wina, wolst lsmon,

8 mnsies or untl Igh fokes
saily when Isslad with o fork
Vield 11erving

12

- .'Zlﬁ%o_nlg_go_ﬂtsumﬂa_ﬂi?ﬁiiﬁéé OR STAPLES

1 - i A Bt .
Emﬂeﬂhlkuanng' hos oopronmally 80 cairies

MEAT GROUP
Ea:c-'ho! the Iolowing Nas ooC/nnimalely 55 coionies
707 USDA Good o Choica roces of
| Inon baa tuch o3 lonk sleak or
| tendenoin Yot
i
5’6}“ Cuts ore kean excep! o veal
cutislt (ground o
Exompiles of lean vedi ore chops
ond toasty

Yoz
Wurkery, Connish hen
{without 1idn) 1o
fan
O Al trman ond horen fn 1ot

105 Crob. lobstet scaliope, shiimp,

clomi (lesh o canned In water) 2 oz
106 Ovaters &
107 Wna (conned in weler)
105 Heriing (Uncreamed of smoked) laz

109 Scwcines (conned) 2 medum
robbil. squimes! for
" M.uudr.m
(without skin) 101
Cheess:
17 Arw catloge chees W eup
113 Giotea 2 foap
114 Dial chowses” (with leis ihom 55
Ccolorien per o1 ) foz
%5%'5\& fol-free incheon meal for
116 Eogwhites 3 whiter
"z E%ﬂtﬂlﬂwﬂﬁlﬁ“'ﬂm
colones per & cup T

‘400 mg O Mo of 100k Dar axchangs

118 Apple. 10w (2 I ocross)
119 Appleiouce {uniwaatened)
120 Apricols (medhum, row)
121 Apricots (connad)
122 (Fm long)
123 Biackberries (row)
124 Blusberred (tow)
125 Conlaioups (5 in ocross)
128 Chemias

10w}
127 ‘:h"m
128 Figs 1ow. 2 in. acron)
'gg Fruil cocktol (conned)
1.

(e
“? Phurn, row (2 mu!
"
148 Rospberies. row
149 Strowberren, 1w (whole)

150 Tangedne (2% in. ocion)
151, Wotermaion (cuber)

Y opple

' cup

4 cpncoly

' tup ot 4 holves
‘ benana

\a cup

s CUD

h meion
1 eup

17 chenes
~ cup
g

s grapetail
hewp

15 giooes

:- melan

\
1peach ot % cup
' cup or 2 halves
' laige e 1 smoll
' cup af 7 holvey
2 perummans

W Eup

heup

2 plums

% pammgranale
1 cup

1% cup

2 fangatines

1 cup

NOTE Sumuumolrbmnmmmg
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VFC&IAH.EGK}UP

Tl oopromately 25 COGHIBL
iy U (tooked)
152 Artichoks (% medium)
153

1
154 Baon (reen wox, itolon)
155 Baan Sprouts

156 Banty

157 Beoccod

174 msmtam&mﬁ)
175 Tormnata (ona karge)

174 Tomaia/vageiatia kice

177, mips

178 Wole: chadtruly

179 MM’cmd 11 -
Starchy vegatcbien such o com), pedt,
po! o ore found on The hst,

BREAD/STARCH GROUP

ath ol ha 1okowing hat cpproximately 80 calories;
CEREALS/GRAINS/PASTA

180. Bran Cemoh (such oa Bron Buds,

Al Bion) concentioted heup
181, Bron cerech. faked % cun
1&2 Butgur (cooked) % cup
83. Cockad cersats W cup
1&! Commedl (dry} 2% bsp
185 Gropenuts 3 tban.
184 Grits (coosad) ERL )
187 mwmin—ml ursweatened
%cup
188 Pu!a(coclr.d) W cup
129 Putied ceraal 14 cups
190 Rice. while of Diown (Cooked) heuwp
199 Sheecaed wh % cup
192 Whaat garm 3ibsp

CALORIC CONTENT OF BASIC ENTREES OR STAPLES

AN Lil
1]

CALORIC CONTENT OF BASIC ENTREES OR STAPLES

and paat ( , uch oy
kidney, white. soift. blockeyed

heup
194 Lot (cookad) Acup
195 Boked beom % cup
( VEGETABLES
n b Cup
197 Comoncob.&in long
198 Lima beont ‘= cup
192 Pem. green (connad
o frazen) " cup
200 Pontgin % oup
201 Folaolo, baked fimol
202 Potalo. moshed s cup
203 Squash. winter (acom
Butternul) % oup
204 Yo, awee! patato. plan heup
: “ior)
204 Brend sficks. cran
dnjongrihm 2Cher)
W? Croulom. low-latl foun
208 Engih muffin %
209 Honkfurler o hambugar bun M'l ot}
210 Mg, & in ocron
211 Pugin rol, irnall |(| oz)
217 Rakin, unlrosied Vsice (1 07)
3 , DUMIDST ik sl Tsbcatior)
;'g Tortiha. & In ocrots {
15 Write (including
Hodion) 1vice(l oz)
216 Whola wheat 1sica (fo2)
KERS/SNACKS
ciocken ==

210 Maizoh Wor.
220 Malba oo Sikcas
221 Owler croCks . 4
222 Popcorn (popped, no

fal eddad) Jcum
221 Pratzeh oz
224 Remerap 200 1 39 a4
225 Softins-type crocken ]

224 Wnale wheol crocken. na igt

24gices (ot )

SPICES, TOPPINGS, CONDIMENTS, SEASONINGS AND FREE FOODS

AND O0S:

3 3 conorien
228 Moyonnoics. reduced-colors.
1 35 eolorey
229 Vegatabie O (com, satfiowst,
olva) | hp 120 colones
{Thasa lams must be coicuioted within your doly
leveli ond shoud be
I
Mock sour creom ( colories
231 Yogu, picin, lowiat (8 62.) 145 caariet
Jaby, low-calora (1 )] 25 cotode
233 Poncoke fyrup, sugor
(21p) 25 colones
234 Solod drewings.
(Y tosp)
£ach of ha folowing has approamately 15 calonet
Der
235 Boullon

234, Boal or chicken broth (withou! fat)
237 \0% recd juice diet soff drink.
238 Non-fat or skim mil (8 02 ) haa 90 calonias

Nmmh Q negaGile
rasmber of colories ond con be sed 10 snhoncs
oo,

Non-gtick pan
mmm gual, Sewat 'n Lowate)
topping. low-colone

Musiard
Picides, ol (srewaelensd)
Joco sauce (1 thep )
Vinegor

; M%cﬂ“d‘lbﬂm zo:m

mmm:mh-ﬂmmlmm
1 you wieh

Vegaiables (1 cup raw):
Cabbags Cadary
Chinana Cucumber
Geoan onion Hol pepoen
WMustvoom Rodkhes
Bucchini Letiuce
Spinoch

Swavat SUbsthten
Condy, hard, sugor-ies  Gelalin sugat-iee
Gum. sgar-ree

Cﬂmﬁ-—m

Lamon juce
Chilt powdar Lrna juice
Cumy Crwon
Garic Pimanio
Hearbs Worcestershia souce
Fiavorng asrocts (vonila efc )

peppe!

Chives
Da
Garlc powde! Sav sauce. \ow-odum

iy catoria tee
Ouhcnd-a mﬁariPmlm alc)

Chub soda
Decafleinaled colles

Orink mixes, ugar-es (Crystal Light alc)
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THEFOOD FOR LIFE®  cenmAL Megs ron AE‘%OG
_FAVORTIERECIPES Y5 UR PAVORITE FLA
—_——— _____  Nonedolos uw on
RECIPES TO INCREASE produch ors intendsd 1o be
YOUR ENJOYMENT OF mibed with wa e, However,
FOOD FORLIFEDIINKS, SOUPS  con b mized wiffhio voraty of
AND DESSERTS oitar bevarogss withoul affec!-

T Inlowing recipas have
besn compdad lo srhonce your
enoymen ol the Food For Lite
Waign! Monagamen| Syifem.
Thay have baen developed with
he ausislance of lileroly thou-
sandh of our crealive user ord
wa wouid s 10 thank Ibem lor
tharing Ihee idecs

Usa thase racioes wilh ory
of owr Food Fol Lile pioducty

o Sccording fo the Mover
ol product being used When
he Ingrediants in sorme of our
tecipet odd exira coxnies. ey

of the and of Ihis section

pour off what you dont wanh)
« For 0 reaeter drink odd ortl-
ficiol resetoner (Sweol & Low

sarving Chocolal
Diat Chocolate Fudge Soda
STRAWBERRY CREAM
1erving S

MILK CHOCOLATE
¥ sarvng soch ol Chocolale

uM'EEIIIE ! QHEAM
\tlh

°L”‘““§mm.
;_?_ggws CREAM

Cmauiuhu-dm

o

“ For : LB Mgy -Irpe drink
cryifcs (Cryniol Light or Sugae
Froa Kook-Ald), 0 THie wate
end ot of ice, Blend your

IRANGE CRE :
ECREAM
olale ond oronge
crystals

fovortie Figh-fiber
anﬁmmmmmu
SupSC-nutTitionus. b ek
Wmsﬂcunﬂnﬂnu
w.-:iunmmm
kndhlhmoim-

&1 low- o1 non-iol mik (&0)
\:comb-c:lh-n-(u)
dosy wonserhd

+ GELATIN Block Wonu Powering
Iaml’cnﬂhl.hmu Butter Aovaring
F“mq' | pockst unflavored e L]
wluhﬂs)mdlmud D, Fovorng
e A fommuda
oo
ond biend Add 1% cue ice, ¥ fresh bonona (80)
Blend: pouwr o Gish ond ol or W e Banana Flavorng
e cream:
for Pucking, reere mixhae for Chocoiate
1 howr Remove from reerer ' . Butter Fovoring
G whip with sleciric mixer % kp, Rurn Rovarng
for 3 rrirustes, Re-treate for ' fup, Almond Fiovoring
riruries. 1 tmp. Imion) decat cottes
(Look for variahons in sach fovar
saction of our recips book) . ‘cofieo
Some of the recipe: ore qutle 4 serang Choeoiote
Busl vttt thaem W hp,
In 0w kitchen and hay're wortt
B e
| o cocan ()
Viduct recipen, il g Serva hol & cold
of cold Ly [l
woher ond d fo dice
cubens Biend for weverdl seconds 8 oz Dist Cronge Soda
unil o shahy combtency B
Than ocid Food For v
paTimI  aeslem,,
to See 3
- =i ' hp, Vonlla Rovoring
 hD, cinnamon
2 tap: honey (40)

MOND JOY

se0nng C'u:ume

‘= tup Aimond Fiavos

' ep Coconul ﬂa-umg
100TsE

T etving olare

s hip Oronge Flavoung
@ o Voriia Fiovorng

VANILLA
EQBE__YAN'L
13
N

W hp Vonlio Flavaing
L) !m AmnaFImmW

'k cun ffl'lh o lrcren s
Bernen (45)
of showberies (25)
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ET'S FAVOIE (REESE S PIECES)
bl

9 oz Dt Chocolate Soda
1 Ibip pecnut bultet (100)
&8 ks cubes
BANANA ALLSORTS
1 serving Voniio
1 smoll banona {80)
1 tbsp pecom (48) GF
1 11p miont gecof cotes OR

1 13D inton! decol coliee
(o 10 67 rewad decaf)
CANTALOLPE FIEEZE
: 01 waler ond6-8 ke cubar

sorving Vando
¥ cup contoloupe (25)

o raher
1 sarving Vonika
1 1o ralon) decol coftes

o1 o

4 o1 Vermnar's Dial Soda
1 serving Voniia

1 cup of Ice cubes

Biand untl ca imoath ond

arving
6 or wote
Jcecubm
% lip Anfie Flavorng
o DWFFMM
= 13p Vonllo Flavoring
Cxangs tood coloring
{onlional)
Blend ingrecienis, ihen eezs
untl cryatam form Wiio with

SIRAWBEREY PINA COLADA

1 $mrving Sirowbery
% ho Cocomul Flaverng
W hp Bonona Favoring

% hp. Pineapple Flavoring
st

Tsarving Showberry
1 cup hesh o hiozen

howDemes
w.hn Mﬁm[?smiu

CHOCOUATE PEANUTS
olate
| g, oworut butier (36)
& 02 woter

!-‘Qﬁlm
Buttercol HOT BUTTERED RUM DESSER]
R heh Therve hot or coid)
BUTTER 1 sanving Super Chocolote
?‘gmw
Butter evering . Bulter Rovoring
:gmm & of. Ol walet
% o, Wil Flavoring ‘“ o it
AWBE 20 o1 HOT warter
L b 3 phii. swealens:
Baked pouiry shell (210)
1 serving Strowbeny Blend frctey
¥ ho Vonlio powr Into pantry shel. in
STRAWBERRY SPLIT fafigeraion untll se' ond chilled
¥ sendng 5 Cust pla inio 8 pieces (98 sach)
¥ sarving op with o labisspoon of Cool

¥ sarvan 7) Wcrter bo mcke up Y4 or
607 COLD woter S Doeh Tabasco souce :
1 Maeal Replocement Bor sxcept
(flavor of choice) Soup; smmer untlil onion
Supst Chocolote. Cut s londer ond oyilen begin ic
box into imall Erte-alre Disce. curl, Biend In Chicken
ploce n smal plottic confaine: fomisa with hall of the ovlers.
Chocolate over bor Put ol n ond
places ond freels. whirt for st 0 e Ieconcs
.3
(sorven.
2 Ohocolate 2 1. medium piconta
12 o1 ice ond woter souce (20)
2 oz lo-cal o cheess (120)
& oue plifachio (25%) CHOWDER
Top with 1 toen Cool Whin (1. 1 serving Chician
;‘I;:ammm
IMPORTANT: DO NOT uw'""""".
BOR OR SIMMER 50UPS _ coulowat (28)
Unisea otharwiss noted inind- g s .
EI'!IJ'O| dw‘mﬂm!h
0 ounces water
¥ cup diced celery (26)
fpig chicken
CHICKEN SOUP ‘Boullon (12)
W . gt powder
Comegandbicks PR of bk e
 undmined 15-o¢.con il ooy
Ty ‘
el T e Tl L
Cricken Soup for 1S to 20 sec Soup with hot water and remaoin-
""“::'“‘ﬂ‘g“":g g Ingrecienta. Biend on low
Broth and blend § 1o 10 sec:
Dot overblend 1pead for o few seconds.
]
hmm
W hp. gortie powder
:’m
biend in Chicken Soup ond 1arve

QF POTAIQ SQUP.
1 sarving Chicken Soup
‘heup polalo paeted
Bl {40y

'a cup cooked dkcad calery ()

V Ibip minced onion (4)

Block pepost o fatle

Bol cut-up vegatatles unid
tender n 10 cunces of woler
aroin Una waler rom vegatobles
o blend with Chicken Soup ond
sp=ces Bland on iow 1peed ol
10 seconds Sl in vegelobiss
ond sarve

2-3 oz fwm lohu. cul mia
" cubes (40-60)

Biand Chicken Soup. odd ofu
(heat gently untd tofu n warmed
Thvough, i necetsary)
LEMON HERS CHMCKEN

4o lanla
Bring above ingradiants taa
smvnae 10 minutas, 3lvtng
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RS KEN
1 sarving Chicken Soup
3 lsp cuny powdat
'+ cup linsly choppead
aron (32}
2+ 15p chiad porley
14 Hp Bulbler Flavoring
PFinch al black pappar
112UBLE CHICKEN SOUP
13arving Chickan Soup
'~ o pouily semoning
« 150 arad anion Aokas
+ 11D rutmeg
‘s hap Qarkic powder
‘s B Bullar Flavering
SPICY CE
T rarving Chickan Soup
14D borbacus sOICE
Dash grvlic sall
Jibsp cooked rice (10}
Strinnca ohd satve

‘WQ&M#&M
1 sarving Chicken Soup
V% cup lresh siced
musnrooma (10)
Orion powder and seasonmgl
1o tovte
THICK VEGETABLE

SOUP VEMETIAM

% 1@rving Chicken Soup

' 1erving lomato Soup

Aoz V-8 juica (35)

' 11p onion purea

1 fap chicksn boution

Pinch of o

Gaornih with shreddad oo(me
son cheesa (1 toap 23) and
chopoed panley

 iumgicins
ESIVIOMAIOSOUR

\ow vodium (40)
Dash Worceslehia souce
Hevba ond secsonings fo Yaste
TOMAI'O SOUP I?O\‘A E

\ Uhnh Iumolo (25

2 ap oregano

‘2 tip beel jarky seasoning mix

Bod lomala, oregono ond
bes! jarky keaioning in § ouncer
al walsf for 5 minules ronste:
Io blendar and. Tomata Soun.
Brand for 10 10 15 seconds
CRUNCMY TOMAT

CHIL SOUP.
T Tserving Tomalo Soup
Dash ol Chil con Coine
Leqmonng
PEPPER TOMAID
Tiafving Tomato Soun
'7 eup Ifresh of dried chopped
@¥@en peppen (16)
" cup lreah o1 chied choppad
onion (14}
Pepoer
Splks sao10ning
1 limsh of conned lomolo (25)
COMTINERTAL TOMATO SOUP

SUPER TOMATO SOUP
1 serving Tomato Scup
&0z Hol V-8 julcs (15)
PAZZA SOUP
sanving fomals Soup

135 llokion Harbs

Dash papper

1 1bio, pamaason cheess (23)
BUTTERY SOUR

Tiarving lomoto Soup

W hip. Butler Flavorng

% s bouion () —_— .
Z’,cm rr\:.mq potcla:te!(?ﬂ) | toap solod ctunchies (35) __MORE Exonr:ﬂ!cms
cufi finely choppa TOMATO SOUP %E' "
onlen (32) A 1o Soun %
| cup diced comry (28) % eup hot soha (20) 1 senving Chocolale
% cup dheed conols (25) Gamish wilh chopowsd chivet 1 13p . cocoa (4)
a:bc':mlro Sarva with colery 1 agg while (14)
———e——— ikt Acd enough wolet 1o make
CHIMATO SOUPS” TOMA R aIhick batter il cupeake iners
SPICY CHIMAIQ s8rving 10 Soun haft tul Microwava 15 seconds
T s@rving Chicken Soup Dash ol onfon powder SHORT!
1 sarving Tamolo Soup Dath of goric powdar Moot Oats
Dash papper and/er lobaaco Dath of diad porvey W c Egg Beaten* (30)
: and/or iohka Dash of tabasco wouce ¥ & nan-fat mik (45)
; CHIU CHIMAID Dash of Wolcesterhia 1ouce Y2 140 Baking powder
Vckan Soup BLOODY MARY Combine ingredients in bowl
e ,mu-.q fomalo Soup 862 ICE COLO wotsr Pour Inta nor-thek pon ond boke
 Yap pouttry seconing | tarving Tomarto Soup 11 350" oven for 35 minutes, of
W 13p chil powoer Celery sond unill a loothpick insariad in canter
Crsahe bay leave: Dash of Wercettarshhe or comes out dry
O sace
Pour ovet ice
n

{

ICCHINI CASSE

C00pI SUDSt 1

Jem grated zucchin(2c ) (A1)
V% ¥np. chopped onion (10

Ui Hp ground block pepoat

Mix r.ihumomll Boka in
mok Lncovered colserola cnh
in 350° oven (ot 25-30 miruler
P S

~-3° poncokes)
2 100008 Super Oals
% € cold water

parc:oke slari 10 bubbis, tuin
Owet ond cook other iide unill
goidan Top with siced sirow-

berrias or ofhet ash bames

Opl ]
12-45 aimonda of woiruds (90)
Gonllcﬁmln lugu (4'2!

s morgaving ond

Iu@lf-r wmrmhmr

Oaly Beal In lsmon jice (o
Shopa dough infa o bofl

Shapa smal pieces of doughinto
bolly tha 1lze of a quarter ond.

It oesved, Iﬁ\lh-rnl n cunloc-
Honen wgae Aloce

oh not-alick cookle sha.l Boke
I pre-peated 350" oven lor

15 minytes.

APPLESAUCE MUEFINS
m ] E =

(Migkes ¥ mulling)

41ccops Super Oaty

6ot copleacuce (184)

% ¢ Egp Bealens® (30)

A 1m0, baking powds)

ST unthl off ingraghanis ore
moislened. Fll mutin cups 1o hall
wOy rom jop wing o non-shek
pon Boka in 350° aven for 15-20
minutes

QUICK CALORIE COUNTER
N:ch Juice, & 02.(90)
Acrys, whot

(85)
Amporogua, 15 oz con (100)
‘Bocon bits, | fxp (10)

Conigioupse. ¥ cup (25)
Carah, ¥ cup, diced (10)

low-cotors (60)

Egg) whols, lorga (77). whita (17),
yol (60). whele, small (80)

Fow 1 fap. (10)

Galalin, { pit. Krsox (25)

Gropeh (1

Slapatn ulce. % cup (46)

= % cup, fimely
chappad (22)

Honay. 1 tep. (20)

Logambanies, . cup (45)
Meitatoost 1 piece plan(!0)
Mif, nontol 8 . o7 (30)
Mushrooms. ' cup diced (10)
Necloeing {73)

Oaimsci { Ibsp inslant (15)
Onlan. % cup nely choppead (12)
Orangs (60)

Oremge jce. B oz pure (120)
Owstens, % cup. canned (109)
Pormescn chease | Ibsp (73)

Paoch (40}
Peanut butler, 113p (18)
Pece (100}
Peppdn grean s cuD
~choppad (18) 5
Pinsappia. ' cup. diced (40)
Potate. | cup,
chopped (120)
Pudang. ' cup die! pawder (50)
Faspbaeriies, 5 cup (40)

Soiod Cruncheas, | 101p (35)

S anburrlm,  cup {25)
Tfobauco. ' cup (20)
kot or t?OJ

Tomala, whols (25)

V-8 Vagaloble Juice, 6 or (35)
Lovw podium (40)

Waler chesinuts, 10z (70}

Walarmalon, 4 cup dcad (20

Whaa! garm_ ! Ibsg (28)
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DEAN DISTRIBUTORS, INC. 1615
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EXHIBIT B

FOOD FOR LIFE.
PROGRAM GUIDE

Gbritye



1616 FEDERAL TRADE COMMISSION DECISIONS

Complaint 123 F.T.C.
EXHIBIT B
echamnbouf!aheginmq'fm"wdgw@fngapeﬁmdywr!y'd

Regandless of your gaals — achieving an ongoing plan for lifetime nutrition, maintaining
your ideal weight, or reducing your weight — we have a plan for you. Whatever your lifestyle,
our fully integrated system of nutrition, peer support, behavior modification, and physical
activity can address your needs and help you move toward a healthier, happier future.

Cambridge was founded on a
spectacular breakthrough product
and a philosophy of caring and
sharing — at Cambridge we care
about you and we are here to help
you begin your own program
Jfor success.

Yours in Health and Well-Being! D D

IRy, .

Linda Hevern
Executive Vice President

WELCOME

© Combruigs Divect futos, B2 Al ngres masrved
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1596 Complaint

EXHIBIT B

CONGRATULATIONS!|

You've made the right cholce in joining over B million others who have used the
mmcﬂﬁdgr Aedble program opti Mclﬂhdymh
nearly any goal or lifestyle. Your Cambridge Consultant can help you dioose the option
that is right for you. Every program provides all of the el for and the
‘nutrition you need to feel your best and be your best.

Products and Programs — an ongping program for every

body — for life!
© Fast Start
¢ Physician Monitored Program
* Regular Program
® Maintenance Program
« Lifetime Nutrition P
Feer 5 t — Iriendl from your Cambridge

r

Consultant, ﬂ\mxy‘lln:e‘hrgludkhuh

Behavior Modification — get Control For Life® and
Cambridge Cares™

Physical Activity — get Set For Life® i become fit for life!

...JO THE CAMBRIDGE
FOOD FOR LIFE NUTRITION AND

WEIGHT MANASEMENT SYST=M!
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FEDERAL TRADE COMMISSION DECISIONS
Complaint 123 F.T.C.

EXHIBIT B

DR. ALAN N. HOWARD DR. ROSERT O. NESHEWM DR. NAN E. BRENZEL

In 1970, Alan Howard, Ph.D., an adowwledged authority on obesity and coronary heart
disease from a nutritional point of view, and a team of scientists at Cambridge University
in England developed a weight control formula that started a revolution in the treatment of
abesity. This pioneering effort resulted in a 330<calorie concentrated nutritional formula, so
unique it has been patented world-wide. In 1979 it became known as The Cambridge Diet.

During the 1980's Robert O. Nesheim, Ph.D., one of the most widely respected authorities
on nutrition in the United States, further advanced this formula based on additional reseanch,
growing scentific knowledge and new technological developments. Under his direction, a
totally integrated system of nutrition and weight management products and programs was
created that successfully addressed lifestyle issues.

He worked with Nan E. Brenzel, Ed.D., trained as a dinical behaviorist with a professional
concentration in weight management and motivation, who created a behavior modification
companent and peer support prog for those engaging in long-term lifestyle changes.
Dr. Nesheim continued to refine the Cambridge Food For Life Products and Programs until
his retirement in 1991.

CAMBRIDGE RESEARCH
AND DEVELOPMENT:

A SCIENTIFIC PROGRESSION
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EXHIBIT C
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- ey

o

Physician Monitoring Guidelines

—

g ey e
Tt =i ces -

550488 6I0LEE



FEDERAL TRADE COMMISSION DECISIONS

1620
123 F.T.C.

Complaint

EXHIBIT C

The Food For Lile” Weigh; WViansoemen
Sysiam s @ comprehensive ang respo:
weighlt managemen: s, stem offerng p
d=signed for sale and effactive isngieer
weignt loss

Yourpaten:

Woula ke 15 peg 0ne of our vizigr:-
programs

W= believe and strongly *ezomman~
)’ DErSON eMpark:ng 0N 6 we . gni-a5:
Shaula consa with the:r phys.z.a9 He
dong se. Specilically, we have rag.es
he cr she consul witn & phys

O inair medica! hist o+, ing

4@ Unde: 8 physiziats o3
lakg med.;aton.

DO they have selected & modied ! C

Program which requires meg -z mian1aang

We would appreciale your TeviZwing 1Nz
Pprogram your patient has seic e, 2w a3
Iike you 10 make any recommengzrors ;-5
you feel 212 necessary
Program Seiected:

O Reg.ila: Program.

O Prysiziar Monitared Pragra~

This pampnie: contains 2 gescaptan of e se
pfograms as well as suggestions 1o megi-g:
monitonng. To clarfy any pomts provided vetnin.
of for addihonal information, we invite you tc
contact us directly using our 1ol free number
Robert O. Neshiem PhD.

Department of Science and Technooag,

Avadyne. Incorporated
2801 Salinas Highway
Monterey CA 93940

1-B00-443-2584

Tdacyra e 188 AF rgres remaresg
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EXHIBIT C

Foi e citnmienss, e o=or ne nfusicnis,
L Tl e Ut SR
Drinks
Food For Life Vanilla
Food For Life Chocolate
Food For Life Stawberry

Omnginal Cambridge Diet Vanilla
Original Cambridge Diet Chocolate
Original Cambridge Diet Strawberry
Original Cambridge Rich Vanilla Shake
Original Cambridge Wild Strawberry Shake

Maintain For Life Vanilla

Soup-
Food For Life Chicken
Food For Life Tomato
Food For Life Potato

Cerea:
Food For Life Super Oats

Lresser:
Food For Lite Super Chocolate

sutninon bar-
Plantation Peanut
Bavanan Chomlate
Tropical Coconut
Alpine Raisin Oat

Benavior Modification
Control For Life Learning Program
Cambridge Care

Frvsical Activity
Set For Life Body Shaper

Set For Life Walking Program
Paragon Fast Recovery®

For more information, call your Cambridge Consultant

or call 1-800-4-HEALTH

1621
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Complaint 123F.T.C.

EXHIBIT C

CAMEZIDGE 220D FOR LIFE
NUTRITION PRODUCTS AND PROGRAMS

Whether your goal is to lose weight, maintain vour ideal weight, or provide yourself with optimal
nutrition, Ca.mbndge Food For Life Nutrition products and programs give you the abllmr to control vour
calories while giving you the benefits of complete nutritional assurance.
i ises '-?.'H’!?" Low calories plus balanced nutrition — with
CamhndgeFoud For Life NulnhonandngH Management and
programs there are no complicated menus to follow or weighing of food. There
are just delicious, quick-to-mix formulas plus some flexible meal choices.

Safe... Al Cambridge Food For Life Nutrition products are manufactured
under the highest standards of quality control and purity; none contain drugs,
exotic chemicals or preservatives.

Shniz ... Quick and safe weight loss, plus the assurance of getting
evervthing your body needs for vitality, well-being, and optimal health.

v

The Formuiz. The Foundation. cambridge Food For Life Nutrition products are
manufactured using the latest technology and quality assurance guidelines.
The Cambndge Food For Life Nutrition formula is a nutritious, wholesome food with the of
special features: low lactose, added fiber, and remarikable taste. Most diets of less than 1200 calories from
conventional foods alone do not provide recommended amounts of many essential nutrients: But
Cambridge Food For Life Nutrition does — so you can use it as a delicious foundation for weight loss and
lifetime nutmition.
1

3 servings a dav of Cambridge Food For Life Nutrition cereal, soups, pudding and drinks provide;
« 100% USRDA for vitamins, minerals,

= 420 calories

® 45 grams high-quality protein and protein

* 54 grams carbohydrate ¢ Trace elements and elecirolytes at levels
nec ded by the National Academy

= 3 grams fat
= 4-21 grams dietary fiber of Sciences.
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IMPORTANT NUTRITIONAL INFORMATIION

ABOUT CAMBRIDGE FOOD FOR LIF:
NUTRITION PRODUCTS

NUTRIMON INFORMATION
(1 3BVINGS) .,

o ey AT Water is an essential element in sustaining human life, Not

Prokein Sgam |0 mtymmbudnesmwmcddhrsenmmudwmhnwhl

c‘:wm Sigam  — bodily functions are dep upplies of water. Water

Dietary A g’ — mmm,andummpmﬂawyswkwg When on

b woL X nweighkmpmgnmit'uMHyuaﬁdhdﬁnkthglm

Thimmine u“ ¥ of water daily. There are many benefits to drinking plenty of water.

th-m l;:: ﬁ muml)ldpuwmmaﬂrueﬂ)-dmdm«datd

Caliimm 000 headaches; 3) prevent dehydration; 4) prevent or relieve constipation;

=3 :n% E 5) selieve fuid retention; and &) help promote fat mobilization, so

e ; you can lose weight even faster!

il

Vitamin D12 s0mg W0 Far ana Cioiesterc!  The Cambridge Food For Life

s CI bk The Food s Ll Y oo s ey b -t

Magresum WOmg W00 i i utrition is very in fat — only

e :3“_‘: g 3 grams of fat per day (3 servings/420 calaries). Cholesterol is found

Botm Mg W0 mlymht?annmhfmmﬂieru\fﬂmﬂku'ud!_ypm!mm-

r-m..;-ma glnre o trate ingredients used in the formulation. By selecting low-fat and

el N, P low-~cholesterol foods to use with the Food For Life Nutrition

Manganese" uag:: = products, a healthy diet is easy!

Chwounium* Omgy = ;

Malybdermm® ,;82 = Sodiunm Although sodium is a necessary mineral in your diet,

Sy O covemd i T g most people eat too much of it. mﬁmhﬂpFoodebchum

;EA?"&EM_:‘_T;" o ::msmmhllslﬂzmh d'“d'“mm:"'by National

retee s wil range

i epe s Academny of Sciences (500 0 2400 milligrams /day). You should check
the of sodi in your additional tional conventional food choices.

B s Calcium is a very important mineral I maintain strong bones, for women. The

Cambridge Food For Life Nutrition formula gives you 100% of the USRDA for calcium (1000 milligrams) in
3 servings, s0 you can be sure you are getting encugh while losing weight and eating for lifetime nutrition.

Fibe- A variety of fiber sources are impartant for a healthy diet. Cambridge Food For Life Nutritional

cereal, soups, puddmgllddrmksplmdz‘p:nsddmyﬁbuuﬁmwday with bran

from aats, com, and soy. And, Food For Life Super Oats cereal provides 7 full grams of dietary

fiber in each serving — 21 grams per day! Additional dietary fiber can easily be added to your diet with
choices.

healthry fruit, vegetable and whole grain

1623
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THE CAIMIBRIDGE FOOD FOR
LIFZ NUTRITION AND WEIGHT
MANAZEWENT PRODUCTS &
PROGRAMS CLIVER THEIR
DROMISE — T=EY WORK!

You can improve your health by reduding weight
Hldy,quiddy.uden'ly.mldywmnuinhin
your new weight and achieve optimal health
through lifetime mutrition. In fact, it's easier than
wuwmm.@ipndbh.Nommwhl your
goal, a Cambridge Food For Life Nurition

Chease the program Ht’s right for you....

Let's get started!
TheFouchrLifeNuu-itimmdwqgh'
MﬂWIWhﬂdﬂgidudm.
Ithwﬁseddﬁeﬁbhprngmnopﬁmhl
anheeaily;d-pmdbmtymypla
lifestyle. It's up to you!

= Fast Start Program

- Physician Monliorad Program

» Regular Progeam

« Maintenance Program

= Liletime Mutrition Program
Choose the one that's right for you today. And, if
yuuumkdureesmumumtwe& the
Cambridge Food For Life Nutrition programs are
fh!ibhmﬂ\ym!ﬂmbmmdbahudm&\e
pmgnm...s‘mplymiewﬂ\epmgamsagajnand
decide which is the best for you.

123 FT.C.
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.. A Program for Every Goal and Lifestyle

To be effective, a program has to match your goals and lifestyle. The mare dosely a weight loss program
fits your individual needs, hnmmmﬁuymwﬂlbemmeeungmgoals m&:nbndgel’ood.l’w

Life Nutrition and Weight Management System gives you flexiblity, yet guid: A ing the foll
quﬂimum&e?emul&mhdihwﬂhdpymsdeﬁﬂmbeatmgﬁhmmmnpﬂmfmym

P=RSONAL SUCCESS PROFILE

Weight Loss Goal:

1. Approximately how mucdh weight do you want to lose?

— BGilbs.orles 16 to 30 Ibs, — muwe than 30 Ibs.
Medical History:

2 Are you currently under a physician's care for any of the following conditions?
— heartdisease = _____ hypoglycemia — kidney disease
—— stroke ——— pregnancy —— gout

— diabetes — cardiovascular disease — chronic infection

— nursing mother  other:
3 Are you currently taking diuretics or other medications?

—_yes E—

¥ you ar d “yes” to question #2 or #3, you must consult your physician hefore

siamngﬂuswwod'mwaghlmpmgﬂm Your physician can help you decide if
the Physician Monitored Program is the right one for you.

Personal History:

4. My motivation and commitment are high right now and I would like to lose
weight as quickly and safely as possible.

—_yes —_—0

If yes, how long do you feel you can go without conventional foods?

— fewdays — 1 week — 2wecks — 3+ wesks
5. My ion and o i 1t are stable but | would rather have more food
choices and lose weight more gradually.

—_—yes _no
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Supporl Needs Assessment: 7. Physical Activity and Metabolism

Lise the values below to rank your personal tendenicy a. | follow a regular exercise program

ini respanse to the following s — b. 1 go out of my way to walk or dimb stairs
L Never 2. Sometimes c. My daily routine requires a high level of activity
3. Frequently 4. Always —d.Tam active in my leisure time

6. Behavior Modification — Total
a. | feel totally in control around food B. Peer Suppart

—— b. I find it easy to keep commitments
c. I cope well in stressful situations
—— d. | can resist pressure from others
— Total

a. I tell friends when | start a diet

— b. My loved ones suppart my weight loss goal

c. | share my feelings with others

_ d. Group suppart is helpful i me
—Total

Interpretation Guide: to help vou choose the program that's right for you.

The Fast Start Program

The Fast Start Program is your best choice if you:

1. Have 15 pounds or less to lose (Question #1)

2. Are willing to go without conventional food for
up to 2 weeks (Question #4)

The Fast Start Program can be combined with the

Regular Program for any number of days (up to

two weeks) in the following ways:

1. For initial rapid weight loss at the beginning of
the Regular Program

2. To help overcome weight loss plateaus

3. To help bring weight loss back in line if you
have “overeaten” for a few days

The Fast Start Success Plan kit provides basic

items you need to help you get started on vour

Fast Start Program.

The Physician-Monitored Program

If, for medical reasons, you need to be supervised

by a physician while you are losing weight the

1t should be your choice if you:

1. Answered “yes” to questions #2 or #3

2. Have more than 30 pounds o lose (Question #1)

3. Want to go without conventional food for more
than 2 weeks (Question #4)

The Regular Program

If you answered “yes" to question #5 the Regular

Program is the program of choice for you. The

Regular Program includes healthy conventional

foods throughout the entire program.

The Regular Success Plan kit contains basic iterns

vou need to help vou get started on your Regular

Weight Loss Program.

Scoring
Questions #6, #7, and #B help to evaluate your
personal need for support from your Cambridge
Consultant and the “‘Control For Life” and “Set
For Life” Body Shaper/Exerciser and Walking
programs which have been developed to help you

succeed with your weight loss goals.
Total your score for each section:

4-8 Suppart required for success
9-12 Support strongly recommended
13-16 Support can be helpful

To heip you be successful in your weight loss program, please turn to page 21 and review and complete Setting My
Goal, a tool to help you get slarted in making a commitment to your program and to identify those people who will

support you in your progrant.
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Faist Start 0 Cuorg Bood e L et ot g

Program

rapidly, yet safely, as possible. The Fast Start Program is
a sole source of nutrition and allows you to lose weight
quickly because all you need is 3 servings of Cambridge
Food For Life Nutrition daily during this program,
Through the balanced nutritian of the Cambridge Food

Features:

_—

s

critical nutrients it needs t maintain good health in
only 420 calaries a day.

» Maximum weight loss in the shortest possible time
+ Recommended for people with 10 - 15 pounds or less to lose

= Lose 10 pounds in two weeks (may be partly from loss of excess fluids)

* May be used as a ““fast start” 0 the Regular Program for greater initial
weight loss

* May be used periodically along with the Regular Program to accelerate your
weight loss during pl or to comp for periods of ing

This program is followed for a maximum of two conseautive weeks. If you
have mare weight to lose, follow the Regular Program, using the Fast Start
Program whenever you feel the need to give your weight loss progress a little
*boost!’ The Fast Start Program should not be used for more than two
consecutive weeks unless under the supervision of a physician (see Physician
Manitored Program).

How to follow the program:

1 Simply enjoy 3 servings of the the Cambridge Food For Life Nutrition
formula (cereal, soups. pudding, or drinks) each day at or near your
normal mealtimes. Do not skip any servings.

2 Drink a minimum of eight B-ounce glasses or two Cambridge chug mugs
of water each day (tea or decaf coffee or other non-caloric beverages are
allowed in addition to, but not substituting for, the water).

How your body loses weight on a very-low-calorie diet

While on the Fast Start Program, your body will be going through some adjustments to a very-low-calorie
diet. After a few days, it will convert to using stored fat as its primary source of fuel usually creating a state
of mild ketosis in the body. This can actually benefit you by creating a mild feeling of euphoria, extra
energy. and some suppression of hunger.

If, at any time on the Fast Start Program, vou expenence prolonged headache, nausea, vomiting, or any
other symptoms, rehurn to the Regular Program and contact vour physician,

B
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Physician s

who have large amounts of weight to lose (30 pounds or

Moniforod oitimesimueesy

loss was 16 to 20 pounds per month, Because the
Program P e e st s 20 erc)
_day)fqa longer period of time, physician supervision
15 II?qul.IEd.

Features:  « Maximum weight loss in the shortest possible time
P @ Recommended for people who have large amounts of weight to lose
(30 pounds or more) - .
\; « Physician vision (“Physician Monitaring Guidelines” available)
* Less expensive and less regir d than hospital programs using
very-low-calorie diets

How to follow the program:

1 Consult your physician. A copy of the “Physician Manitoring
Guidelines” is available from a Cambridge Consultant if your

2 Enjoy 3 servings of the Cambridge Food For Life Nutrition
formula (cereal, soups, pudding, or drinks) each day, or as directed
by your physician at or near your normal mealtimes., Do not skip
any servings.

3 Drink a minimum of eight 8-ounce glasses or two Cambridge
dhug mugs of water each day (tea, decaf coffee or other non-caloric
beverages are allowed in addition o, but not substituting for, the
water).

4 When you are 10 io 15 pounds from your goal weight, we
recommend you switch to the Regular Program until you reach

The Physician Monitored Program is a very-low-calorie diet and
results in rapid weight loss. Because a low caloric level and large
amounts of rapid weight reduction can place unusual strain on
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The Regular Program is the most flexible plan. It's EQUIar
mmmwwmmmﬂmuﬂMm P
lifestyle. You can lose 20 5 per week on
2 M. Jm e rogram
On this program, you will combine 3 servings of the i
Cambridge Food For Life Nutrition formula (cereal,

soups, pudding, or drinks) with 400 calories of
conventional food (one calorie controlled, nutritionally
balanced meal).

Features:

© Flexible program fo fit any goal or lifestyle

« Combines the Cambridge Food For Life Nutrition
formula as a nutritional foundation with healthy
conventional food selections

» B20 calories a day for effective weight loss

How to follow the program:

4 Enioy 3 servings (420 calories) of the Cambridge
Food For Life Nutrition fonmula (cereal, soups,
pudding. or drinks) each day at or near your
normal mealtimes. Do not skip any servings. Add
400 calories from a variety of healthy conventianal
foods in the form of snacks or meals for a daily total
of 820 calories.

2 Drink a minimum of eight 8-ounce glasses or two
Cambridge dwg mugs of water each day (tea,
coffee, and other nan-caloric beverages are allowed
in addition to, but not substituting for, the water)

3Cmtinueunymrpmgamunﬁ1yuu!udlyun

There is no right or wrong time to take your Cambridge Food For Life Nutrition servings

shgsymmmmday.hhﬂmmﬂyombﬁdgemmﬁmﬂ

mguhrmulﬁnﬁ.ﬂmwbmmhmguhrhognmmdmht
conventional meal at dinnertime may have their last Cambridge serving during the
evening, to overcome late night snacking,
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Weight
Mainfenance
Program

It is important to monitor The Cambridge Food For Life Nutrition and Weight Management
. your weight gain at two System is remarkably effective in providing long-term weight
or three pounds so you management. This success is mostly due o the ease and simplicity of

the Cambridge Weight Maintenance Program. It consists of simply
continuing to use the Cambridge Food For Life Nutrition formula s a
nutritional foundation while you determine what caloric kevel you need
to maintain your individual body weight. In this way, you can essily
umnuiymunia]mbnsmﬂmipqmdlmgwdmmnm

Begin by gradually adding conventional foods to your Cambridge Food
Far Life Nutrition and Weight Management Program until you reach
the number of calaries that support your desired body weight and
activity level. That's your maintenance point.

Weigh yourself weekly at the same time each moming with the same
amount of dothing (preferably before you heve had anything w0 eat or
drink). If you find a pound or two creeping back, you have 3 options.

You can:

1 Lower the calories in your maintenance program.

‘‘‘‘‘‘

1
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Lifefime Nufrifion Program

Good health and well-being are built on a
foundation of complete and balanced mutrition.
The Cambridge Food For Life Nutrition products
offer you a lifetime of nutritional assurance —
simply continue to take them every day as your
nutritional foundation.

thml‘ng healthy meals for life the

Th:mawum\berdqubﬁlﬂ-mumn-
mﬂmmmmmm

Some people prefer the range of choices available
through the Cambridge Food For Life products
and use it up o three times a day as'a nutritional
foundation, or as a meal replacement for one or
two meals, or a5 a healthy mnack. For example, use
the cereal for & hot breakfast, or eat @ bar with or
for lunch, or ejoy a shake or pudding with your
evening meal for dessert — or do all three!

Making healthy food choices

lifestyle and meal patterns — as a meal rep
m«mmwmwummm
or dinner. Regardless of how hectic your schedule
is or how little time you have to dedicate to meal

planning, shopping and dining — your nutritional

d with Cambridge.

Cambridge Maintain For Life*
Cambridge Maintain For Life is a simple, efficient,
. affordable supplement to assure you are getting
good nutrition every day — for life! This
convenient once-a-day formula provides

* 100% of the USRDA for all vitamins and

minerals

* 12 grams (25% USRDA) high quality protein

* 24 grams rates

* only 2 grams of fat

= 3 grams dietary fiber

= only 160 calories

Cambridge Maintain For Life provides a sound
numnonalhasefuaﬂywrolhﬂfmddmm.
It's easy to o e Cambnidge Mail 1 For
hkmﬂ\sdztlputa\sduidlhuulﬁwdsh
create quick, delicious, and healthy meals for
Iifetime putrition.

could be easier than small portions of mest, sea-
food, ar poultry enhanced only by light seasonings
amhuiln:luhhdhm’mbm ;

healthy gourmet hasven. You can even add a little ;
pasta, rice, potato, or bread if you like. Or, you can,
aelzctpwhm—mﬁdbdp!qlmdmudadd
your own fresh salad, vegetable, or fruit for an
easy, balanced meal.

Wﬂ\mrndmudhdlmlogyhv-ht,bwmhie
andhw dium meals require 2 of
isi king and culinary effort. With our busy
htutylaudlheumdmd eating-on-the-go as
opposed to the traditional family meal, using the
Cambridge Maintain For Life and the Cambridge
Food For Life products in conjunction with healthy
food choices assures you healthy eating — for life!

bridge Maintain For Life is designed
as a onoe-a-day supplement for
lifetime nuirition. It must not be used as an
excdusive source of nutrition.

Note: C
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Products and Frograms

Cambridge Food For Life

Original Cambridge Diet

3 servings daily provide

= 100% of the USRDA for all vitamins The Original Cambridge Diet, taken one to three times per day,
and minerals continues to be the product of choice for many who use it as a

« 33 grams (75% USRDA) high quality supplement while on the Regular Weight Loss Program, Weight
protein Maintenance Program, or as a foundation for lifetime nutrition.

» 42 grams carbohydrate [Imaybeuscdisﬂteﬁlsiwmufnmiﬁmwhikma

s 3 grams fat weiyﬁmpmsnmadywimmhuﬁmaday.hba\

® 3-4 grams dietary fiber four times daily, The Original Cambridge Diet provides the

+ Trace elements and electrolytes required protein (100% USRDA) in 440 calories.

= 330 calories
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THE CAMBRIDGE INTEGRATED
SYSTEM a rounpanioN For GOOD

Physical Behavior
Activity Modification

14
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PEER SUPPORT

Peer support is integral to your being successful in your
comunitment to a lifetime of health and well-being.
Surrounding vourself with positive people and sharing
your goals with them provides the reinforcement and
encouragement that will help you reach your gnals.

The Cambridge Food For Life Nutrition and Weight Management System
is built on a foundation of positive peer support. Your Cambridge Con-
sultant has personally experienced the products and programs and is
eager to share them with you.

Weight Loss
Peer support is important for everyone but critical for those on a weight
loss program. Your Consultant can provide support for your success by
© helping you set your persanal goals
« assisting you in setting up vour personal support group (refer to the
“My Friendship List” on page 21 of this Program Guide)
* maintaining records of your progress, and
* providing helpful information and support during your initial use
of the products and programs.
Also, ask your Cambridge Cansultant about support group meetings.

Retreats
Unique to the Cambridge Food For Life Nutrition and Weight
Management Systemn are retreats. Held periodically throughout the
country, these weekend retreats provide an oppartunity for you to
mmmlwmﬂﬂ.w
frendship and enc they can help you regain your comnit-
m!hl:feh.rmrmlmudwdl-bulg through a program of
weight loss, weight management, or a program of lifetime nutrition.

FRIZENDLY SUPPORT FROM
YOUR CAMBRIDGE
FOOD FOR LIFE CONSULTANT

15
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SUCCEEDING WITH
q PLANNED CHANGE

* *“All change requires a modification of current behaoior
even if it is as simple as setting up a new routine and
Jollowing through.” — Linda Hevern

~

The Cambridge Food For Life Nutrition and Weight Management System inchudes the
vital companent of behavior modification to help you achieve a healthier lifestyle.

Everyone who embarks on a Cambridge program is dealing with change — even people
wlnhvehul&lywppmm-zdhbmmylnnuymdhdpmdmmud
implementing a plan to make sure their lifetime m d an an
ongoing basis. YmnCmbndgeCmmdmunlﬂpymm&l&n

Because we recognize that it is never easy to make changes, and because the changes
needed to be made to sucoeed in a weight loss program can be particulary difficult, we
designed the Control For Life Program to help you identify and change specific
undesirable behavior patterns and replace them with positive behaviors.

This unique, self-instruction program is a tool that can be used by yourself or with others
wmﬂmm&mm&m — all essential elements in
helping you stay on track as you build ent d long term behavior o
m@nby-dngmﬁhdpsyuamubshdﬁhmmad\npmfaud
choices, destructive eating behaviors, and inactive lifestyle.

Ask your C f ian about The Contral For Life Learning Program,

sﬂsmmwmmwammmdmﬁw i
body product: exdusively to our Cambridge customers.

BEHAVIOR MODIRCATION

16
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PHYSICAL ACTIVITY

Phyﬁﬂla:ﬁvilyisinwhmlbbeﬁlfwﬁfe,yﬂinwm
warld, it is no longer an automatic part of everyday wark life. To
achieve and maintain a healthly lifestyle, it is important tn
include a program of physical activity. The most sensible physical
activity program is an integrated system of aerobics, stretching,
muschbmldmg,andlwulgbblulduﬂuﬂm!hxﬂnhtyamﬂ
strength. Other benefits of physical activity are h benefits such as condit
ing of the heart and lungs as well as the psycholoy.. ubeneﬁtsdmmdmx,anda
sense of well-being. Some physical activities accomplish more of this than others, but the best
activity is the ane you like doing, because you'll do it!

-

For individuals who have not been exercising regularly, or for those who are overweight,
walhrglsmeofmebmw:yshgﬂsmtdmaphymalmrypmgﬂm It does not

| facilities or equip t other than good, comfortable shoes. Walking briskly
hMmmmﬂmhmawe*mUpm&hmbu!ﬁuammmm
For more information about beginning a walking and exercise program, plesse ask your

To maximize the benefits of your physical activity program, the Set For Life Body Shaper was
designed to provide you with an integrated plysical activity system which will shape, tone
and firm while you increase flexdbility and build strength in both the upper and lower body.
rewards in terms of improved looks, health, and confidence — all with minimum effort.

Regular physical activity can offset the diet-related decrease i bolism. Activity raises
our metabolism which, in turn, incresses weight loss up to 10% over dieting alone. Not anly
do you burn mare calaries while exercising but you continue o burn calaries at the

accelerated rate even while resting following the exercise.

Note: Because your body undergoes some
ad;mmmtsdumgﬂtﬁmfﬁvdayswl'ulemahw
calorie weight loss program, you should not overeert
yourself, It is advisable to consult your physician when
beﬁnwmmrmsnm

GET FIT FOR LIFE
WITH EXERCISE
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DELICIOUS CEREAL, SOUPS,
DESSERT, AND DRINKS

Easy Mixing Instructions

Unless atherwise noted in individual recipes,

for best results use an electric blender (an electric
blender will give you the smoothest, creamiest
drink), pour into a glass or dish, and serve,

Electric blender:

For cold drinks

1. Pour B oz. of cold water into blender. Add ice to
make 10 oz.*

2 Add 2 level scoops Cambridge Food For Life
Nutrition formula,

3. Blend 15 - 20 seconds.

*For a thicker, shale-like consistency, place 1/3
cup of crushed ice or 4 average-size ice cubes in
blender; then, add water to the B-ounce level.
Add Cambridge Food For Life Nutritian
formula and blend 30 to 60 secands.

For hot drinks and soups

1. Pour B oz hot water into blender.

2. Add 2 level smops Cambridge Food For Life
Nutrition formula.

3. Blend 15 - 20 seconds. (Note: When making hot
drinks, blenders should have a pressure release
valve or hold the lid slightly ajar to allow steam
to escape.)

Added variety:

Shaker:

If an electric blender is not available

1. Pour 8 oz. of cold water into a shaker.
(Cambridge chug mug or any hand shaker)

ZAdleevdmnpsofCambndgeFmdFah&
Nutrition formula.

3. Shake vigorously for 30 seconds or until

completely mixed. Hold lid securely.

Microwave (Csreal/Oats):

1. Place 2 rounded scoops Cambridge Food For
Life Nutrition Super Oats formula into a ceveal
bowl or other container suitable for your
microwave oven.

2. Add 2/3 cup water (unless otherwise specified
in recipe) and stir.

3. Migowave on medium power, 4-5 minutes,
stirring at least once during cooking, and ance
again before serving.

Stove Top (Cereal/Oats):

1. Place 2 rounded scoops Cambridge Food For
Life Nutrition Super Oats formula into a

2. Add 2/3 cup boiling water (unless otherwise
specified in recipe) and stir until mixed.

3. Cook for 2 minutes, remove from heat, and let
stand until desired consistency.

There are many palate-pleasing variations to these basic instructions, Experiment to come up with your
e meiclies)  If you prefer a sweeter taste, add a non-caloric sweetener.
« For greater flavor variety, add 1/2 teaspoon of any Cambridge Food
Fumebhmnmﬁhvmlgumfﬂmuhpnabm
= Your favorite seasonings and spices will add aroma and Aavor to the

Cambridge Food For Life Nutrition soup formulas,
Your Cambridge Consultant can teach you various additional recipes and if, for any reason, vou cannot
produce the same great drinks you tasted with vour Cambridge Consultant, call and ask your Consultant

for help.

18



CHOCOLATE DRINK

Heath Bar

1 serving Cambridge Food
For Life Chocalate Drink

1/4 t5p. butter avaring

1/4 tsp. rum flavoring

1/4 tsp. almond flavoring

1 tsp. instant decaf coffee

Orange Chooolate

I serving Cambridge Food
For Life Chocolate Drrink

B oz. diet arange soda
(inse=ad of water)

Viennese Coffee

1 serving Cambridge Food
For Life Chocolate Drink

8 oz hot decaf aoffee
{insimad of waker)

1/4 tsp. cinnamon

VANILLA DRINK

Fina Colada

1 serving Cambridge Food
Fox Life Vanilla Drink

1/4 t5p. coconut flavaning,

1/4 tsp. pineapple flavoning

1/4 sp. rum flavoring

1/2 pkt. Equal

Amaretto Cream Coffee

1 serving Cambridge Food
For Life Vanilla Dnnk

1 tsp. instant decaf coffee

1/4 tsp. almond ilavoring

Complaint

EXHIBIT C

1/2 pkt. Equal

CHICKEN SOUP
Chiden ‘n Mushrooms

19
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Over the years, many taste-temnpting recipes have been developed for the Cambridge Food For Life
Nutrition cereal, soups, dessert, and drinks. Here are a few to get you started. Enjoy!

FAVORITE RECIPES

Follow the mixing instructions on the opposite page using the ingredients listed below. These recipes may
be used with The Original Cambridge Dhet (330 calorie formula). When mixing the 330 formula, use anly
one instead of two level scoops.

‘When on the Fast Start or Physician Monitored programs, do not use the recipes that contain added foods.
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Don’t forget to drink a minimum of eight B-ounce glasses (2 Cambridge chug mugs) of water
every day in addition to your Cambndge Food For Life Nutrition products. Coffee, tea, or diet
sodaarepen'mﬂed although not as a substitute for water. As you decrease the quantity of food in
your diet, ymalsumdm&mﬂmdmuheﬁum&mlouds Sme!.hebodymmposmmns
approximately 60% water, it is very important to replenish those fluids. So, drink up!

Three servings of the Cambridge Food For Life Nutmition products each day assure you that you
are getting the vital nutrition needed for good health. Do not skip any servings while on your
weight loss program. You will not lose weight any faster, but you will sacrifice essential nutrition.
The Cambridge Food Far Life Nutrition drinks, soups, cereal, and pudding are especially
formulated for great taste! If vour tap water has a strong taste, we suggest that you try filtered or
bottled water so as not to distort the flavor.

Use Cambridge Care, “nutrients for the skin;' to overcome dry skin, a common side effect of
dieting.

Weigh weekly. For a long-term commitment, weighing daily can be detrimental to your program.
The weight of the liquids you consume daily can add two or more pounds to your weight.

The first few days of your weight loss program will probably be the most challenging, so plan to
keep busy. If you feel hungry, chew sugar-free gum, have a drink of water, or get involved in
some other activity o distract your attention away from food.

Become very consdious of any and all food that goes into your mouth. “Nibbles” and in-between-
meal snacks that are not part of your meal pattern are easilv forgotten, but the calories they add
are not! If you must snack, dmseasmaﬂp(lhmdabwfal.bwmbnefmdamiududeﬂ'm
calories in your daily total. A half-serving of a Cambridge Food For Life Nutrition drink, soup,
Super Qats, or bar is a good selection. Awareness of what you eat is the key to good weight
conirol.

Get to know yourself — lkearn your eating habits, strengths and weaknesses, There are ways o

contirol them, Be honest — no one else has to know! Ask your Cambridge Consultant about the
*"Control for Life” learning program for help. You can leam fo say “no” to food and leam when
t0 say “yes” withaut feeling guilty.

Think of new rewards for yourself. There is life beyond food! Enjoy a new dress, a good book, a
movie. Or, nurture yourself with Cambridge Care bath and body products.

Commitment is kev. Follow vour program with sinceritv and regularity, and you will succeed!

HELPFUL HINTS
FOR NOW AND LAITER
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SETTING MY GOAL

123 F.T.C.

My goal is to weigh pounds and /or be size
MY PROGRAM
1 have selected the following program which 1 will follow to my goal.
O Fest Start
O Physician Monitored Program
O Regular Program
O Combination
MY COMMITMENT
1 understand that to reach and maintain my goal 1 am making a determined
commitment to adhere faithfully to my program. I know that with my
program and my determined i t 1 will ¢ any obstade. I am
Signature Date
MY FRIENDSHIP LIST

1 understand that peer support is an important part of the weight management
programs. | know that to reach my goal I will need 0 surround myself with
positive people. The following are those that I want on my support team. | will
share my goal with them and ask them to follow these rules.

1. Don’t feed me

2 Do not be critical if | have a “bad day”
3. Provide positive feedback when progress is noticeable

1 5

[T ——
2 6

3 7

4 8

21
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" For best success, it's important to have a goal or target weight for your weight loss program. It helps you

keep moving in the right direction and lets you know when you've made it

PERSONAL PROGRESS CHART

This is your Personal Progress Chart to help you watch your weight loss progress. The first week vou may
want to weigh yourself daily to see-how you are doing. Then, weigh yourself ance a week and record the
date, your new weight, and the number of pounds that you lost (or gained). It's best to weigh in the
moming, before you eat or dress.

Date Achdeved

Poands 0 Cambridge @ Regulsr Substitute
Date ‘ﬂl i () Psals Maals Non-Foed Activities

Day 1

Day 15
Day 16
Day 17
Day 18
Dav 19
Day 20
Day 21

Keeping a record of your Cambridge meals and other foods you eat during the first week and especially
the first three days of vour weight loss is critical — it will help keep you aware of the amount of food and
calories you are consuming. Keeping track of your activities will help you develop substitution skills that
can be effective in helping you attain your goals.

2
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Sometimes your progress will be more significant in your body measurements or dress size — waistlines
become smaller, hips and thighs become trimmer and abdomens flatten. If you are complying with your
program, you will succeed!
MEASUREMENT CHART
hing Size Goal Date Achieved

Mamt Mamt Mamt Mazmd Ma Mgt Mama
Date
Waist
Abdomen
Hips
Thighs
Arms

Mt Mzt Mazd Ml Maz Moz )
Date
Waist
Abd,
Hips
Thighs
Arms

Moz st Mt [ Mamd M R
Date
Waist
Abdomen
Hips
Thighs
Arms

Calorie Burning Aefitig Muortunns Ao g Creauve Azzivineg
Brisk walking or jogging Mineral Bath™ Sewing
Exercising” Jacuzzi Knitting
Bicyding Sauna Crafts
Dancing Massage Pottery
Gardening Manicure Woodworking

“The Cambridge Set For Life Body Shaper and Exerciser and Set For Life Walking program are

convenient and ideal exercise tools
**The Cambridge Care line includes Mineral Bath with Dead Sea salts, known for their nurturing and

relaxing properties, as well as other products for bath, body and fadal care.
23



1596

~

-l

r

O

iy

DEAN DISTRIBUTORS, INC.

Complaint

EXHIBITC

QUESTIONS AND ANSWERS

Can the Cambridge Nutrition products be
used a5 a nutritional supplemend?
Absohutely! The Cambridge Nutrition forms-
1es are an exellent ruiritional addition o the
everyday diet. Because many of us have full
days with busy schedules, there is often little

* time left for adequate mesl planning. Skip-

mm-ha"mmhnm tunbmc

and a healthy alternative to missing meals.

Is there a rale for Cambridge products with
athletics?

Cambridge have been used in both
individual and tsam sparts inchading, the
Uiﬂynpk&vim InnunlMl.Evuﬁ

C]\l.ldmunluehl’oodﬁrhftm
ducts as supph o eating
pnumwﬂlmﬂ.vhmdh—lnudm
decressed consmumption of “’empty-calarie”
snacks and movement toward better eating
and nutritional habits,
To ensure sufficient calories for energy

Iy

i

and sdequate protein for growth and devel-
opment, any weight-reduction program for
children should be under the advice and
supervision of a plysician.

Can everyone lose weight with the

Wheight Management System?

Everyone has the opportunity and the tools
* o make it happen. The Cambridge Food For
Management

progmms for everyone.

Some products are designed (o be used &
food,

2 nustritional base with conventional

Nutrition products. All can be used in per-
sonalized programs fo control your present
m«n-ne-hdﬁmmnﬂh

Is there a resson for “platesuing” while on
the program?

Some people experience a platem effect with
their weight reduction progress at various

points during dieting.
Qnm-mhml]omn-duebm
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Q Can 1 have an unlimited amount of diet soft .
drinks while on the Cambridge Food For e d

H[hﬂuitdmhmpumimd.bmmnyldt
drinks contain sodium whidh, if
in ©xme, may case the body o retain water
and slow the weight loss process.

123F.T.C.

What causes temporary diarchea for some
people when beginning the diet?

Diarrhea may initially be caused from the
concentration of nutrients provided in Food
For Life Nutrition a5 well an the
nﬂldd;urdsﬂo-cibody&ndn)whldl

low-calorie, kow-carbohyd

dhu.hhlbudm themselves with-
in a few days. Be sure to consume plenty of

Some diet saft drinks also contain caffeine
which may have a stimulant or irritant effect fluids. However, if diarrthes pemists, consult
on the body, your physician.

Q ks it all right to drink coffee while on the “:_ What is recomunended for those who
Cambridge Food For Life Nutrition and experience some constipation while dieting?
Weight Management System for weight loss?

A m-muq:m,mm expecied a8 your body adjusts o different

quantities is not recommended. dietary patierns. Bowd movemnents ot
Caffeine acts 25 a stimulant to body sy ily be as often. 4
and provides an i There are seven grams of fiber in each
Some herbal tres may offer a plessant serving of Cambridge Food For Life Super
beverage altemative. If you feel you oust Osis to aid in digestion and elimination.
drink coffee, decaffeinated is preferred. Adequate fluid intale is important. Mild
SETCIse hA -llm' “m‘ mnmm-ﬁ

Q b it allowable to drink aloohol while taking Mild laxatives used 1 stach as those
Cambridge Food For Life products as a sale containing peyilium, may be helpful. If con-
source of mutrition? stipation persists, check with your pysician

A People who tale Cambridge Food Far Life as
lll*mlr!dmlﬂmdmﬂmdrmk o Can people with high blood pressure use
lonholic b meven the Food Far Life Nutrition and Weight
uhupa-r;p’:inudplwidumuﬁu Management System for weight loso?

‘Aloohol can fmpair the body’s ability & - M“""’"‘""“’"’"‘“""“?ﬁ"’:ﬂf""”
ARy ooy, the Food For Life Nutriion and Welght
Weight
i it ; lificult during the Management Syste=m for weight loss with
== ﬁwl:y:wdl}‘d'l‘ im? et uu;umarﬂmbymm
£, During the first few days of dieting your their physician’s advice when selecting the
body males metabolic adjustments which program best suited 10 their needs, espedially
occasionally can cause transient side effects if they are taking medication.
such as headache, diarrhen, frequent urina-
tion, or dizzinesa. As you consume less bulk —° Can people with disheirs use the Cambridg
:nugy,nu:‘umbmgmm A
s 4 source of energy. “‘ﬂ_ =5 m""’hd rkable weight reducti wigih
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no adverse effects. As a result of weight . T've heard that a small percentage of
reduction and positive nutrition with nutrients in Cambridge products are not
Cambrid| diabetics have been able “natural”’ Why?
to reduce their medication and minimize Cambridge products
many of the other health risks associated = T:mmhmmnpdb:dmﬁsd
s disbieton. quality to provide the very best products.
Seckiction i pedcetis . These starclards are uphekd in the sclection
a in m is often of vitamins, minerals, and other ratrients
aaﬂtbndyld\muwmghmdmﬁmmd 4in all
better health o
g While some nutriends in For Life
5 Nutrition products are from BOUICEs,
What are electrolytes and what is their mhpbodymmuuhdnum
function in the body? discriminate between those from natural
Electrolytes are clements carried in the fluids sources and those synthetic. It is mast
in our bodies which carry positive (cations) important ko have the proper combination
s Lol =4 They includ of nutrients in proper quantities.

the Cambridge formula.

The liquid protein diet was ded
to the American public with virtually no
prior testing, idge experienced 8-1/2

The sounces of protein are quite different.
The liquid protein product is composed of a
by-product of boiled cowhide. Cambridge
uses high quality protein from casein, nonfat
dry milk and soy products as the primary
sources of protein.

Thelzqmdproundx‘rtpmdedmhhm
of other vahuabk ge offers

"

a very bal of protei t
dnnsand(ﬂ.nh\gmmuwu—vmmm,
minerals, electrolytes and trace elements
necessary for proper body functions,

Cambridge is a scentifically engineered
complete food.

)

How should Cambridge Nutrition prod
be stored?
Nutrition products should be

" stored in & manner that will preserve their

rnutritional quality. The following storage
conditions are recommended:
Food For Life formmulas —
75°F (24°C) maximum
Diet and Nutrition bars —
65°F (I7°C) maxirmaom

Note: The nutrients in the Diet and Nutrition

bars are very heat sersitive. Do not allow the
bars to be expaosed o heat (for ple in
the trunk of the car in the sun) for even a
few hours. Befare being shipped, Diet and
Nutrition bars are stored under controlled

temperature conditions,

Does a customer stop taking Cambridge when
d\eﬁuemdﬂhﬂlhhplwu’gﬂ?
Cambridge is a itional foun-

d:mﬂdmhhwylhuawdlu

lifetime rustrition. The Cambridge Nutrition
and Weight Management System is designed
0 offer continued nutritional benefits with

three meals a day supph d by a balanced
dmdmmmulfoodsbsppiyadeqm
energy (calories) to d weight

1645
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WryLowEmrg_leelslahTmmd&mphm
Obesity,” . Amatruda, The Endocrinologist,

PEs 177-179, May 1991

“Evaluation of Long-Term Weight Changes after a Multi-
Disaplinary Weight Control Program.’ S. Fitzwater, R, Weiniser, N.
Woolridge, R. Birch, and A. Bartolucdi, Journal of American Diatetic

Association, Vol 91, pgs 421426, 1991

“Three-Yeir Follow-Up of the Treatment of Obesity by a Very-Low
Calorie Diet, Behavior Therapy, and their Combination!’ T. A.
Wadden, A.J. Stunkard, and |, Liebsdhutz, Journal of Cansulting
and Clinical Psychology, Vol 56, pgs 925-928, 1988

American Medica) Association Coundil on Scientific Affairs:
Treatment of Obesity on Adults, Journal of the American Medical
Association, Vol 260, pgs 2547-2551, 1988

“‘Metabolic Consequerwes of Very-Low-Calorie Diet Therapy in
Obese Non-insulin-dependent Diabetic and Nondiabetic Subjects;’
R.R. Henry, T. A. Wiest-Kent, L. Scheaffer, O.G. Kol 1, and
J.M. Olefsky, Diabetes, Vol 35, pgs 115-164, 1986

National Institute of Health Cor 1s Devel Panel on the

. Health Implicaticns of Obesity, Amu.lsuf!nmuand.lm\e Vol
103, pgs 07377, B -

-'AComplﬂmmveAppmammf‘ tient Obesity M

R.L. Atkinson, Journal of American DlelEhCAssocuhon Vol84

" pEs 439-446, 1984

Low Galorie Diets: Their Efficacy, Safety and Future;' T.A.

.rvﬂy
Wadden. A_|. Stunkard, K.D. Brownell, Annals of Internal Medicine,

Vol 99, pgs 675684, 1983

Published studies relating to the development of the Cambridge
Diet by Dr. Alan N. Howard and co- waorkers at the Department of

‘Medicine, University of Cambridge in England, are available upon

request.

— REFERENCES—
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CAMBRIDGE:
AN HISTORICAL EVOLUTION
THE CAMBRIDGE DIET

In 970, Alan Howard, Ph.D. and a distinguished team of reseanch nutritionists and
medical doctors at Cambridge University in England, wrestled with the problem of
obesity. Dr. Howard had an idea that it would be possible i discover the exact com-
bination of nutritional building blocks that were needed by the body and that it would
be possible to develop a formula which supplied all of these mutrients in a minimal
number of calories.
What they developed after nearly a decade of research was an amazing nutritional
“breakthrough’’ a meal replacement that supplied all the known nutrients the body
needed in a very-low-calorie formula.
Dr. Dennis Jones, a nutritionist and spedalist in food chemistry, began collat
with the team in 1973. He aonverted the research pt into a fally viable
formulation. He designed and implémented a dtvdqmunphnndudmgiumal
dlinical studies to full drug-testing standards. His goal was o tum Dr, Howard's
jpublic and not just remain in medical research.
Thmﬂldﬂ\kwkmammmd}mhhmdmmwmmm
it was d dwide. The jal rights 1o the formmula were acquired by
Cunbndp?hnhmmﬂhlhumd&u,mdhnehﬂmurdhlummhm
ically imp d for palatability and in 1979, it emerged as The Cambridge Diet.

THE FOOD FOR LIFE SYSTEM

The second “breakthrough®* ocourred during the 1980/s. A iotally integrated system for
nutrition and weight management was created under the direction of Robert O.
Nesheim, Ph.D., one of the most widely respected authorities in the field of nutrition.
As Director of Research and Development at Cambridge Plan International, Dr.
Ndmmbud!m&wum\swmrdlbdurdh&lgnml&mbndgeumhlumh
and drew on additional scientific information and new technological developments to
gnnﬂyuﬂmudhmdm&ebuedlhe&mbndppmﬂnmw
line of products were developed with added fiber, added protein to supply 100% of the
U.S. RDA, additional calories, and improved taste and variety.




1648 FEDERAL TRADE COMMISSION DECISIONS

123 ET.C,

Complaint

EXHIBIT C

The second breakthrough was achieved by successfully addressing the wider range of
lifestyle influences that come to bear on making nutrition and weight management
programs successful. Dr. Nesheim's team created a powerful synergy through the
integration of nutrition and weight management products and programs with the
added elements of peer support, activity, and behavior modification for a totally
integrated nutrition and weight management system,

He worked with Dr. Nan E. Brenzel, who has a p
weight management. Drawing on her professional experience in the dinical and
research field of weight management and motivation, she designed the Behavioral
Modification components of the system: the Cambridge Retreats and Control For Life, a
self-study program to replace undesirable eating behaviors with good effective behaviors
for long-term weight management. Dr. Nesheim continued to improve and refine the
elements of the Cambridge Food For Life Systern until his retirement in 1991.

THE 19905 AND BEYOND

Today, we at Cambridge are building on and carrying forward our significant heritage.
We continue the tradition of caning and sharing with emphasis on the value of good
nutrition through the development and expansion of Cambridge products and
programs. We are dedicated to the continuing development of significant and beneficial
breakthrough products and programs that support our corporate mission to promote
optimal health and well-being — for life!

I i to nutrition and

As a part of the Cambridge ~'Good Corpovale Citizen Plan]" a
portion of the comparty’s reveriues are contributed to sotving the
problems of world tmnger and disense through good nutrition.
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The Food For Life
Weight Management System

Tne Food For Lite Waight Manz gement
Systs~ s gnontagraled mull-dmensiona’
sys*em budt around the Food For Lite Mea!
Reptacement Formue & nciudes @ variety
of programs t2¢ calonz rzduzton a sell-sludy
pehavior modih 72727 pIogram. 2 070gra2T
to gradually inzraass actwily levelsanZ a com-
prehensive paer supoat prograr The system
has heen shawn 12 De remar<aolv effactive
= Dotk indial rec o O wesghi endin Ine
Iang-ler refemian o 3" Wi Ioss A Sludy
conducted by Opinion Researth Cerporation
of 60G use:s who nad 12s: 6D pounds or more
showed tha! of the 407 w2 could be conlacied
atter twa years more 135 BO o tne weigh!
Icss had peer mantzned

The Food For Life
Meal Replacement Formula

Tne Food For Lite Maz® Reolacement Farmule
was developed in 1984 under the grection
of Di Ropent O Nesheir. He began wilh an
ewusling very-low-caionie diel formula developed
by a team of scientists at Cambrndge Unversity
and used for 8 years in clinica! research
Dr. Nesneirn impraved tre fo:mulz by msunng
\nat 1 mel the recognized siandards for
adequate levels of ali the essental nutnents
and. reahzing the imooriance of palatability,
hE drew on his vas: expert:se in food technology
1o proguce a formuta that was as good tasting
as i was nulrticnally complete The resulting
Food For Lile Formula comes in a wide vanety
of delicious drinks soups. and desserts and
supplies 100 parcent of the U S RDA for proten,
vitamins, and minera's. plus tne required
amounis of all oiner minerals andtrace elements
as recommended by the Nauonal Academy
of Sciences in only Inree servings The lormula
contains 140 calones per serving for a total
of just 420 calones. It 1s made from tne highest

qualty food ingredients. conl2ins n= druas

or preservalives, and 1s manulaZles cnas
a qualdy assurance program bate3 o7 12

infant formula guidelines
NUTRITION INFORMATION
STRVING 5.2E 2o E4E. S2T
SERVI'GE PES CONTAINER
1 SER.
CaLoxss 5
PAZTE",
CA35D-'DRATES
Fa
ot . 2

e FIBZS
PERCENTAGE OF US RECOMMENDED
DAILY ALLOWANCES (U S RDAI

Vi “C
TH SLINE
RiE DF_Auvity

10DiHE

MAGNESIUM

INC

COPPER

BIOTIN .

PANTITHE T &CID

VITARSIN K 223mcg
POTASSIIL"

MANGANESE” 13mg
CHLORIDE" 620 g
CHROMIUL™ 20mzz
SELENIUW™ 20mig
MOLYBDENUNYT S0 mog

~THE FOOD AND NUTRMID! BOART
RESEARCH COUNCIL RECOMMINDS T=E S
OF THESE ESSENTIAL TRACE ELEMENTE
LYTES AS BEING WITHIN THE RANGE REQURET
DIET OF AN &DULT
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Components of the Food For Life Weight Management System

Calorie Reduction Programs

Usere o' ths Faod Fo: Life \eignt
Management 5 “mizy 2hoose famtwe
easy-to-loilow pr2gramis The Reguia’ Program
and The Physcian Lonnored Progre™

The Regular Program is an BOO-caions
progra— !t 5as23 onthres servings per day
of the Food Far o i'= Meai Repiacement Formula
plus & selection of approvimately 400 calonies
of foo0 from 2 V.inmung Soods List Trus kst
comains pregzrez frozen enlr2es. easy-G-fix
recipes and g Tres’ (a2 ishing of loa-calone
snacks Ths is Sut MOs! wioety used program
angd users wil 8xp2*enzs an average weighi
loss of 2 1o 5 poungs Der week

The Physician Monitored Program is 2
220-zaknz madihedfasiing orogram lis based
on three servings par day of Ins 23 For
Lilz Meal Reoiazement Formuila 25 ine exclusive
source ol nuition whils DeMe moniored
Dy a physizian Users of s program may also
choese a imit=o amount of snacks (B0 calores)
fror-, Ine “ree” foads on e Winning Faods
List Tne orogram isrecommended only for those
who have I31ae amounts of weignt to 12s€ (30
pounds or moret and wisk [0 ipse Ihe maximum
amount of weight in the shornes! possibie ime.
In clinical tnals patients following this program
have an averags waight! loss of 16 12 20 pounds
per month As users ol this program near
their weight-lcss goal they are required to
conver 12 the Reaular Program so thal 2 penoc
of adjusled lood-related behavior 1s included

Behavior Modification Program

Changing eating habis thal result i surplus
calonic intake 1s one of the most important
factors inked 1o long-term. successiul weight
management. The Food For Lite Weight
Management Syslem provides this component
tnrough the Control for L~ Learning & .gram
f1s 2 umgue. seff-sludy system designed 1o
help buid commutment. replace unwanted tood-
relaled behavior, and develop a new. mgher

leve: of sell-controi Comi=a' Fo- L
complicated requires no spez 3
of suppor and bes: of all, d s very eftas
The prog:am incisdes everyiring e,
positive cnange Including saif-evalua
skill-oullding techmiques .. Divs audiacassaties
1o help ever while engzaed m othsr aclivines

Including Increased Activiry

Mzny pacple feelthey have no -onirs’ dver
ther metabaism. The trutn is tha! tne mzi3nole
rale can be raised smply by increzsmz t=s
level of achwily \'Wnan the rate of 2n
diure 1s increased. the rate of weigh:
can be ncreased and a more schd '2.7330357
for maintaning weight 1oss 15 esiablsned

The activty companents of the F223 Fat
Lie Weignt Managemen' SysieT arz tne Se!
For Lite " Actwity Programs. Users c2n chaoss
from & simple wallung program o- 1ne mae
advanced Sef For Lde Body Shaping Program

Trus program s built around 2 uniaue gevice
specdically designed Ic be used wi ihe Food
For Life Weight Management Syste Regard-
less of the cutrent level of actvity: Sel For Lite
Activity Programs are both easy ana eflactive

Built on a Foundation
of Personal Support

The Peer Support Program

We believe that losing weigh! should not
be a lonely expenence Studies have shown
time and again the impaortance of p2e: support
to aid in reaching weight-loss goals Foog For
Lite Counselors are available to work oireclly
and personally with their customers throughout
the weight-loss program and beyond The
Counselor has been trained 1o provide helpful
nformation, 10 help establish 2 supparive
circle of Inends and loved ones. and if your
patent chooses. can include him or her in
suppart groups made up ol others who share
common problems and goals

NOTE For aoddional mioimatian on Faod For cife Programs
see Ihe Food For Lie Program Guioe
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Recommendations and
Monitoring Guidelines

The Validity of Very-Low-Calorie Diets
amzJaniz of weight
g3 weignh very-low-
cnized 28 8 vald end
nea'ment *°

U igrated nuirtionzlly complete.
very-low-calome digls o 1oday have been
extenswel, Cinically lesied and ws2a SUCCeSE-
[ufy 1n physicizn and haspida drested o grams
{or ovar {en years

, -low-Ca'>= dieis Fave proves 1o be
exremen Lexibie i tnat Ihey can be 2omoined
wil- reguiar loog o Jsed 2 1N exciusve
source o' nathon Wnen usec as Ine exclusive
sCu'Ce ¢! tuUlnho Ine Al r2pid weight 1085

15 very mainals13 and "eIls 12 mamasy

a hig- leve; o' commtmen!

Only You Know What is Best for Your Patient
Az z physZian. you are the persor best
quathed to gstzrmme the program mosl appro-
priate 120 your pati2n; a7 1< gegree ol
mcnitonng requeed Atnouas your gaten! may
have a“eady seieCles & program. we are Ie-
questing yzu+ heis ¥ your pal'ent has selecled
a modiliea I2st and you feel it is not appropriate
for them, the BOO-calone program may
represent a sutabic a%emalive Regardiess of
the program selacied we sirongly recommens
three servinps per 3, of the nutntional
formuiz 12 insute ina! 1035 garzenl ol al required
nJirents are provioed

Recommended Tests

We recommend the loliowing laboratory tes!
be zaminsiered pror 1o any palienl embarking
on a very-low-caone gel (VLCD)

Blood
Complete Biaoa Count (CBC)
Blood Lypia Protile

Serum Sodium
Serum Potassium
Creatinine
Unc Aoid
SGOT
Serum T4
(ONLY of climza! hyoothy 2 357 s s osnedisdy
Urinalysis for protemura
Pregnancy Tests
Electrocardiogram
A standard 12-lead ECG shou's oz JDM2neZ
as part o° 1he pre-diet physica exz™alor
Some physicians 'ecommenagnadicna: ECG
weekly or after 2 30-pound weigh:
In the obese pavent withiu! €0
disease or medicshon additiona !
ihe course of weight loss need be D
only f suggeslive SiGNSs o symplZ ™3

Side Effects

Occasiona' side eflects have beer 1e00ns2
in association with the use =! a VLCD '~ geners
these symptons are mild and lransi=m)

Fahouz

Coid intolerance

Headzzhe

Orihostauc hypolension

and, with less lrequency, halitosis. dry maJath

mouth ulcers, dry skin, nausea. vomiting

constipation. diarrnea. egigastvic discomion

flatulence muscle cramps amenorrhea

termparary hair loss. and decreased o0

Most symptoms subside afte: Ineinilia: o
of dieting of upon resumplion of a narma’
gating pattern Many ol the side effects Can
be avoided by mamntainng adeauzis Ut
intake (1e. two Iters of water of Na7-2&!ong
low-sodiwm, decafleinaled hquid)

T
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General References

Medication

A signihicen! reduzl.on i the degree o
obesdy car nave benaflis shizcts on patenis
wilh some chronic 0'seases niuding non-
insulin gepe-ident d abelzs and Ny pEnensicon
Therefore. a magor reduction or elm:nation of
medicauan may be requirac. pattizulatty dunng
the penod of actve weght 1oss Meaication
levels and associated signs and sympioms must
be closely monnored i~ these patients
Insulin

Type ! diabetics should 1407 De reated
witha VLCD Type I' oiabe! -¢ ma, have orz!
hypsg'yze~ie meaiceion s antmued 2l tne
onset of ine VLCD pragram Freauentiy insulin
may be disconlinued a: tNe onse! or witin
trree days ol VLCD use, tnus. # may be
adwisadle 12 hospiahze sutn patienis dunng
the mihial rearment 1= alow mannanng of
glucose levels anz imsuln requirements Kesp
n mind al sulpatient Contr ' s Iess cenam,
SiNZE unreponed nonc ymplance by e patien
(e laiture 1o advee 12 1e VLCD pragrami
may "eauve a returr 12 INsJle tnerapy
Laxatives

Your patien: sh2uid be infarmed tnat Ire-
guency and content of slools wili be reduced
It the patent nas a history ol constipation
or requests laxatives. it may be desirabie lo
prescnbe a non-calonc bulk laxative penodically
Releeding

A reasonable program of refeeding should
De mplemented ater being on any weight-loss
del and in partcular atter & low-bulk VLCD
program The addition ol conventional toods
ana tasas with a nion fat content should be
modest and gradJal Overeating afle’ a period
of using low-bulk, low-calone producls 1s
1o be avoided.

Tne Food For Life Program Guide includes
a Winning Foads List Ic aic in refeeding
and long-lerm weight mainienance

Schurz R R Thomosos. J
5 “Assessmen >

12 ¥ame \WD.avcGaoor T Pags -
Conzo~mdan's o' Oo=se; Tne =~

13 Wimks* £ US Senaie Ses
anz Humazn Neeas De” Rt
Waswngtan. DC Govt P

14 Boanefl. K D "Tne Psycnong, a~
of Ooesdy. imohcalions 12* 5
Journg of Amencan Drelgic Assoca
B2 4, 406-414 1384
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amg

0
&0 ey
140 mog"*

FRALT QLA AMD O CTO1 YIS AS BTPNG WP B RaMCE
EQUESTD §4 B4 DI OF ax ADRAT

BOPOETANT NOTICE~MEALE READ

Coraull your doctor bafors paming These diafi In porkcyuior, Inc-

mmmw#ww«-.m.m
Do ioocs disease, dabetes. Py DOGRY CHIMEL Cheoni

dsacns, goul.
i ko, ¥

s Yo Gy aiar Orvy uncler
Tve Gy of fe GDOwe Condhons of for Ory FIEOn Shoukd Hol b
on Hawe cheh of ONy o' e We wil be hODPy 10 wosk Olong

© Advancad Heo™Ce. 101, Al Aghh mearved 880868 /660088
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PROGRAMS

FAST START PROGRAM — With the Fast Star
mmwb!imﬁhm
Cambridge Food

Program you
two weeks. You use

hchk:olmm-ﬂuamugenmmw
for those on the Physicion Monkormd Program

muamummwm
regular food choloas will consist of entrees or

snacia selected kom o specially pepamd list
called Winning Wilh Foods. "
WEGHT MAINTENANCE PROGRAM —
ot paople who are safisied with thalr curent
weight bt are concemed about all the
nuiiion helr body nesds or thoss who
thelr weight and wish o avoid

weight. Three Cambridge For
Lia maolt o doy, In conjunction with mgular
lowial meals similar fo those on the

Wah MM“IMwuﬂhm:
supply of required vilamins and minsmts.

PEER SUPPORT

Peer Suppor s an tﬁpg:m of any weight
For ba yshern b ool on oundoton Sipemanal
suppod. Your Consulian! has

Cambridge
pamonaily expedenced the produch and
programs, and i eoger fo shome them with you.
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L l'.odmgyouuulo\-mbtm
20UDs ond desssds

@ Mainiaining records of

-~ Mmbmmhm PIF)

@ Helpiul information and support during -
youw indtial use of ihe products and
programa

Il\old.utwnvbboﬂmhﬂﬁwtﬁum

= Mbwcodmuobndhum
erwironment

@ Education and informalion on nuliiion

@  Behavior modiication

@  Opportunily fo a wolking progrom

®  Time fo reic:, with e support fo begin your
Hrrocs PSR DI

@ Hundreds of helphl fo help yoursach
your goal

BEHAVIOR MODIFICATION
. without the mystery

r-mmvomwwul-—nm

bahavior
® Yool lorchonging your undesiable eating
behaovion

e Ssitstudy syslem dseignad o help you

build commitment
®  Auxdiccsseiies for epecied fisening
With Conivol For Lils, new behaviorn

dullaphg
hmmmmmuhmum

fo exsrcise, youll Bnd you witl:

1655
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treat your body with ultimate respect...

mambowumnnmmmum—mwmumm
and plays o speciic ole in your fotal nufiffion.

NUTRITION AL BALANCE

Mhulnmwmdm::bnw
being overwsight. I vour pian doas nol provide
mthnMvuumlmlmw
Hunger leads fo ovemating . . . and overweight.
-uomm“mbmmm
ommmvommm
doalﬂhl.murbcmlw

.mmmmmtm
catosies per day In comeantional lboda fo
M!Mdmimalnm :
@ Simply reducing calories lo use up stored

body fat i not encugh; your body needs imbolanced nuirtion con

: fo be nutritionally balanced cause constant hungat
sare... simple to use, éasy to enjoy... sensible
Based on nuiritionally
the Food For Lile Weight

NEGATIVE CALORIC INTAKE

Wa simpile. If you consurne more calores fhan
you bum, you store the exira calosies as fol, and
you gain weighi. Toke In less than you need,
and you bum iol.

® Youw goalisto consume
fewer calonies than
your body uses

NOWHERE ELSE CAN YOUY GET SO MUCH NUTRITION
IN SO FEwW CALORIES!
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Cambnridge
Food For Life° Weight
Management System
gives you the
answer to your dreams!

@ 100% of the U.S. RDA for protein, vitamins, and minerals plus
trace elements and electrolyles: all assential vitamins and minerals
you need every day for health and vitality. it's all there—everything but

the calories!

@ Fast, effective, safe weight reduction!

@® A perfect foundation for life-long nutrition and weight management.

@ A formula that satisfies—fights hunger—so easy to stay on—so easy fo use.
@ Contains no drugs or stimulants.

@ 11-1/2 years of research and clinical testing by physicians and scientists.

® Personalized service and individual support to assure your success ... and affordable.

Would you like to know more?

Youl START Loting

e As a Weight Reducing Program: Poun s Al NOHES
ProM TUE

This unigue nuiritional formula was created after 8-1/2
years of research and clinical testing. its nutritional
balance causes the body to burmn up the maximum
amount of its own excess fatiy tissue in the shortest

possible time.

« As a Lifetime Nutrition Plan:

Studies have shown that balanced nutrition, coupled
with low-fat eating and exercise provides long-term
medical benefits, such as

..improved blood pressure

.. improved heart and respiratory
function

..improved energy
.. lowered stress

€ Amanced MaeihCars, WO Al g reserved
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A summary of the Cambridge Food
For Life Weight Management System

PROGRAMS ————
PRODUCTS ——  L..istart SUPPORT

@ High-Fiber Oat Cereal reduce up io 15 pounds in two  Built on a foundation of personal
® Creamy Tomato and Hearty woeks support designed to sult your

Chicken Soup Physician Monftored litestyle.
@ Rich, Chocolate Pudding medically responsible
@ Vanilla, Chocolate, Strawberry approach for those with greal

Drinks amounts of weight to reduce
® Great iasting nutrition/snack Regular

bars moderate weight reduction of

2 lo 5 pounds per waek
plus

a lifetime nutrition plan for
those who want to achieve
and maintain better heatih.

Including...
step-by-siep, easy to follow
tools for changing your eating
behavior and adding activity
fo your life.

Why Weight?

Call Your Cambridge Consultant Now!
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Good Health & Prosperity For The 90's

Volume 8, Number |

$36 BriLLioNn WiLL BE SPENT ON DIET
Propucts & PrRoGrRAMS THis YEAR!

HOW CAN YOU TAXE ADVANTAGE OF THIS 0PPORTUNITY? (SEE WHEN BAD NEWS IS GOOD NEWS FOR BUSINESS, PAGE 11)

53 MiLLioN Apurt AMERICANS WILL Go ON A Dier THis YEAR

Cambridge has been on the leading edge of the diet industry
over the past decade and has touched over seven million people
who achicved a berer quality of life through the use of our
products and programs. As we reposition our company w target
health. outrition, and weight mansgement, Cambridge will
have a more substantial niche in this lucranive indusiry.

consume dier
Joods 67%

As we rebuild this company for the 90's you have an
excellent opporrunity 1 get in on the ground floor of this
explosive industry, ‘l‘llet:ssnohmlmwhuweunnhme
Guided by our vision of and committed

o echieving good health and pm:pm:y. ‘we can make this a

DIET FACTS

Twao-thirds or 53 million adult Americans will go on a diet
this year, Half of American women go ona diet each year. This
year, Anm-iwuwil!spwdﬂéhlllonmdmpmdmm

P y has never been greater, the diet

m-rlnhls never been larger!

fabulous new decade for Cambridge.

‘We at Cambridge headquarncrs pledge our support o you,
our customer and our sales force. Your success is our #1

prionity.

RESTATEMENT OF MARKETING TOOLS

g

d some of the g

For your review we have
tools available. .

. 1992, All nghts reserved.

©Advanced HealthCare,

packages for your local use. For information we re-
quire to give to your local news media, ﬂMeﬂll

Message, page 11.

Media Packages for Remreats .
V‘admnp-_mnenmdLymMynCnb-
*le TV isavailsble as of the nge you

’ﬂnmummlﬂmhhﬂmlpﬂd
-wam»mmmm}m
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cent years, Breakthrough was
used to provide recognition
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All

iting device—it

of your d and. aspim-

snd Consul that

for and to
new products, promotionals,

and policics.

BREAKTHROUGH AS A
STRATEGIC DOCUMENT

Since joining the Cam-
bridge family, we have ex-
panded the scope of Break-

Bearkes §

we have substance and pur-
pose.

Brealafrough is a esting
pround where we creste pri-
mary magerials for owr train-
ing programs. In each jwsue of
Breakthrough, we address the
cwrrent issues in the ficld. We

effective vehicle 1o forge our

FOOD FOR THOUGHT

We hope that you found
our new creation, "Food for
Thought”, useful. We have
been hearing requests for more
communciations for all Lead-
s and C tip
news, and practical sales “how-
10's". Food for Thought was
olir altempt o Answer mAny
diverse questions quickly and
simulianeously. In addition. it
was a way to provide you with
some quick marketing ammu-

furure wogeih

Program position
papess and ghare some of
best Retreat handout maieri-
als.

Keep your issues of Break-
through and order back issues
to use as handouts. Use them
as a refi tool, us a sales

It is delib Y I
10 get the yome for unifying otr
entire organization and to help
us focus on the direction we
wigh to take in actualizing the
dreams of our entrepreneurial
spirits.

Through our expanded
scope and in-depth repordng,
Breakthrough delivers essen-
tial meining and marketing
concepts (see BACK TO BA-
SICS, Nov-Dec issue, and
Models of Excell o

nition, such as the comp
charts and "10 Wayz to In-
crease Sales Volume—Now!"

Oct, Nov-Diec, and this issus;
specific marketing how-10's,
see MEDIA MESSAGE in

iool, as 8 recruiting wol, and
asa working manual to design
your personal busincss plan.
Read them 2t your leisure, and
vead them in-depih. Break-
through is designed as s strate-
gic documem to help you le-
vernge your time and eneigy
and to help you break through
10 success,

BREAK THROUGH WITH
STRATEGIC PLANNING

If you're failing 10 plan,
you're planning to fail.

tions can be realized if you are
willing to make the commil-
ment. 5o, letus help you move
forward. Set your goals and
make sure you are getting the
suppon you need W succeed.

Linda Hevem
Vice President
Ask ug sbomt Visionary Lesd-
erghip fraining in your area.

Mast people plan their vaca-
tions benter than they plan their
lives—Mary Kay Ash

Asa member of the Board and
Vice Presidens of Professional
Development for the Ameri-
can Sociery of Training and
Development, Linda has cre-
ated many fraining prograris
for people in business and
brings 10 you some of the most
powerful breakthrough in-

- sights that came from working

with some of the best in the
business over the last decade.
Her Visionary Leadership se-
ries received national acclaim
and is based on powerful plan-
ning models that leverage or-
ganization creaiiviry and mo-

COMMUNICATION 1S
CRITICAL

Breakthrough has always
been impornunt in communi-
cating with you. In more re-

ample, this issue includes a
working card system 1o help
YOu manage many CUSIOMETS
more easily. (See Models of

Excellence. this issue).

Breakthrough is  signifi-

(B}

and develop sirategic plans
based on these principles.

 Don't senle for what is.
Take control of your life and
make the commitmem o be-

Ouri istouse Food Consultamt’s Comner, page 11, . ; anl
for Thought as a vehicle 1o this issue), Breakthrough :;::;.‘f.’y b.d-'f“ r:uz Bylise S '."f:;m‘:
give you quick responses 10 makes visible and concreie the :Jn“elch of you b"eing e MM,M:;MWM.
issues that concem you. Food  maining and development tak- 1 1o your own central
“for Thought provides a vital ing place in the ficld through i Aenines DBt =
link between the home office  extensive use of photos, draw- of those, creating your unique:  Tho firt of Strateglc Visien
and the field because our ings, and other illusoations. ndsmziobjedivesnﬂml = 5
BREAKTHROUGH newslet- S g ¥ ey K Mizsisn
ter has been elevated 1o func- Allthe antick designed 3 "Gmwl:‘-'n wrworl{.lﬂd —
tion as a more comprehensive ro be infi ive, inspira- work J h:_ e
marketing tool and organiza- tional, and to help you im- pmpley il A g Goais
tional dgveloprrml vehicle, prove your business. For ex- zations create strategic visions ey

Action Plans

Divtodern 1907 Linds Pradmainn
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Models of Excellence

A SiMprLE SYsTEM FOR SUCCESS

Following a successful 21-year career with McDonnel Douglas, Donna Dugan joined Cambridge over 10 years ago, and has
been a successful member of our Circle of Champions since 1985, Through trial and error and much hard work, Dotina has
developed 8 wacking system for new and ongoing customers that works. She manages muny and keeps it short and simple (KISS)
with a system she designed to work smart, not hard!

Consistency:
Suﬁpon:
Product Knowledge:

Persistence:

Tools:

Donns works her Cambridge business on an 8-10:00 a.m. schedule, Mondays,
Wednesdays, and Fridays. This time is set aside for telephone calls.

Donna provides continued support to her customers not only during their
weight loss program but during their weight maintensnce program as well.

behavior modification.

“Ninety-nine out of 100 people don't call me for help so I call them every
Mondsy, Wednesday, and Friday,” says Donna. “Throughout the first two weeks
on the program, | am there for them. People don't like to diet. I kmow that. We
definitely work in the hospital, and it's not the matemity ward." she states dryly.
Recognizing that, cuce Donna starts s customer on the program, she works with
them, providing support wherever possibie to help them reach their goal.

The backb: of her busi Donna has d some ve le twols which
allow her to handle a large of remil ina | ber of
hours each day she works the business,

Douna uses a 3-card sysiem for tracking new and ongoing customers, and shares her simple, straightforward system here:

Three Card System 3
New Cusi Hot Pink Card Ongoing Product Needs—Green Card
TOUUTITU I DT Fornew customers, Donna ';'Z‘ e o Y g Lol
e ak hot pink “New customars when
Wi 3 S :m‘_l_l"l _:,‘ e they have a challenge or s
¢ ion, Donna makes

1661

| = ————————— { asked to call :00-10:00 am. . ; : ¥
1 e i dsys, Wednesdays and o grecn cand, leting them
—— . Fridays. When they don’t call — know she will call them
e or e |  Donna, she calls them. e - when the sces they are
e e e il LT T " | pening low in product to
o - T remind them 1o reorder.
Continued Suppors—Yellow Card The tool that makes it work is hasic — a cardfile box with
T T 3 two pets of dividers
——q o
" [_"“————-.-.--—-"j- support. |, 2-or 3 times each SET
- ——— week, or wishes 10 join ber
o Tabbed 1-31
—————— support group, Donna makes
o | —— # yellow card. (for cach day
== of the month)

Conrinued on page 4
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A Simple System For Success (Continued from page 3) Behavior Mod~—Additional support on a weekly basis
i feamring modules created around the Control For Life program.
A copy of these informative pieces may be obiained by calling
the Cambridge Order Desk, 1-800-4-HEALTH.
r

SET2
Tabbed To elicil commitment from her customers, Donna now
Jan-Dec charges for these supporl progr —a 6 k

costs $30. If they complete the pmgnm,uymgmﬂ\unclr
commimment, she rebates their money plus they receive one

firee can of product.

This “tickler” file means no more forgotien customers, letting
one slip by without & call or reminder from you. It's the BUSINESS CARDS

simplest, most effective system you can use, These 5° x 8" o =
dividers can be purchased in any office supply store. Why 5 x I ey S
87 It allows edequate room 1o make notes and Write legibly so ! /;’, oy O i
you are ahle to decipher your notes at a later date. Rt alm = B !
o + s '__g# i
,L—‘ B == ;
DONNA'S SUPPORT SYSTEM 7:1,’_ 7‘ —_——
oL "%%’;{’ - S
! i o : .-',_.p ,
! . / J‘//
_// P 4’,#

Key to Donna’s success is positioning. She positions herself
in Houston us o leader, an experi in the ficld of health and
nurition, One way she positions herself is through her
business cand. Donna is a pro, and wants recognition as a pro,
which led her 10 now use a busineas card featuring her photo
and she runs a local ad using this same photo. Over time, this
type of card, coupled with similar advertising. builds

recognition.

Her fold-over cand provides more space 1o deliver her
message, Think of your card as a billboard — and blast your
message. Long after you're gone, when your potential
cuslomers come BCross your card, is it leaving the message
you want? Do they know wha you are, what you do, and more
imponantly, what you can do for them?...Donna’s card says
it all!

Last, but not leas:, Donna
Two wuelummﬂleupmgnm once a new cusiomer is ready 1o uses a small clear mylar

Donna p them with 4 pages  sticker with this simple
afdemled mfnnmlmn about her support system: message on each can lid:
(FH ¥
The Teleph Lets her s know she's just a phone ':;:‘5 mﬂ.'
call away. Need Produc?

Call Donnas...480-9095

Donna’s tools are basic, and they worl. She handles a large
retail business, vet still has time {0 devete 1o her organization.

Support Group—Gives her cusiomers information about her
weekly support group which may mean the difference between
success and failure 10 a customer.
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NATURAL/TARGET MARKETING

Let’s alk arget marketing. Target marketing is where it’s
at in the 90°s. This column will feature specific target
marketing ideas to help you build your business over the next

year.

‘What is targe: marketing”? Target marketing is pinpointing
special groups of people that share commonalities.

Who is my target market-and what are the needs of this

market? Seeking out s p-mculu market se;mcm (c.g.. mew
beaury i | women, eic.), you

begin to specialize in this pnm:nlu group of people, iﬂm to

understand their specific needs. and talk their langusge. And

in doing so, you leam how 10 get the best rewum for your effor.

II‘:rgetm:rkcl.smmu in all shapes and sizes and are typified
hy a wide variety of characteristics and may be classified by

fession, age. special i elc.

pr
In targeting » market, a group should be:

1. Identifiable and acvessible .

2. Identifisble by common characteristics (age.
income, sex, hobbies, etc.)

3. Idemifiable by needs, e.g., uw nwthcnme.llm

and nutrition; profi s group
nutrition-fitness-health-weight management;
retired/health; eic.

4. Connected through  system of communications
or network that will foster referals from one
group member to another (meet monthly, share
the same newsleners. belong to the same assoc-
iation or group)

To help you approsch your markets systematically, here are
S0mE POINLErS;

—Look for common needs
—Usethe library toobtain info-
ion on your selected
group (see Encyclopedia of
Associations)
—Anend nmvod: meetings

Jointhei clubs,

Ideatify your market
Research your market

Penetrate j’o;ll' market

or chapiers

—Subscribe or obtain copies
of their newsletters

—Find out their company
affiliation

—{Check out their rode journals

—Work their trade shows

Once youda your homework and spend the time to work this

market. the benefits begin to come back tenfold. Your phone
begins ta work both ways~they will call you, seeking you out.

Your targer market should grow out of your natural market,
that is, it should naturaily flow from your inferesis, concerns
profession, or affiniry, For manv of us, professional women are
our natural market, and therefore. an excellent marker to farget.

THe ProressionaL Woman/
YOUR NATURAL MARKET

An excellent nansral market to wrget
for the Camhnd;: Consultant Il the

feasi woman. D 11}
Clmbndge will be Ilrpl.'hg Illu cnﬁu
group, but locally Consultants should
pinpoint a specific group within this larger
group. Examples of specific groups that
organize on & local basis are: real estate

retail
all women who have more

small busi 3

By narrowing down a broad category to a specific group or
groups, you can more effectively focus on their needs, and can
mmmmmm Aumdingmwmnp.

joining their g groups, or g their
meelings, you will be perceived as a peer who o understands their
needs.

The first step 1o finding and targeting a specific group is
rescarch. Uwckywlmﬂmwsplpuwmlihvy mﬁlldom
what group locally. A 1l
-bm:mmmsudu&:yclopdnofmums which
lists the state associations and where they meet. A few phone
calls will give you the information you need.

Local groups you might look into are:
1) Local Chamber of Commerce
2) NAPS (National A itk
Saleswomen)

3) NAWBO (National Association of Women Business
QOwners)

4) Association of University Women

3) Amenican Association of Nurses

T T

of P

Call for their meeting schedules, Lef them know you are
idering joining (perhaps &s an i ber) and ask
to entend a meeting as a guest,

Continued on' page 12

1663



1664 FEDERAL TRADE COMMISSION DECISIONS
Complaint 123 F.T.C.

EXHIBITF

TRIBUTES

for Oclober, November & December 1991,

based on

—
TOP CIRCLE TOP
OF CHAMPIONS | [} CONSULTANTS
< - ¥
+ Name Location Name Location
1 Betiy & Psul Parker  LaMesa, California 1, Stephen & Arlene Reis Bronz, NewYork
3 Domms & Bob Dugan Houston, Texas 2. Vickie & Trina Ngo Vu  Houston, Texas
TOP AREA TOP PERFORMING
DIRECTORS ORGANIZATIONS
Rank - Name Suate
1. Betty & Payul Parker CA
s 2. Donna & Bob Dugan X
Nume 3. Janice & Mel Jones MA
L Kay & Dan Marovich 4. Barbar & Gary Lazar FL
2. Millie & Billy Chron 5. Kay & Dan Marovich CA
6. Millie & Billy Chron M1
' 7. Alex & Ray Boswell FL
! 4 8. Bill & Betty Gray co
TOP DIVISION s 9. Heidi & Mike Kirkland ca
oto 10.  Anne McAlister AL
MANAGERS &
Not
i 5
i Available ? Special thanks go to these top Consultants (combined
L. - ! | ., Aug. thru Dec. 1991) who are building their
Niie Locutiat businesses while we build ours!
1. Gerry Davis Cleveland, Ohio
2. Ruthann & Bob Morris  Chula Vista, California
5 Rank Name Siate
| TOP UNIT ; | 1. Stephen & Arlene Reiss NY
! Photo { 2. Marie Coyle PA
[ LEADERS Not - ! 3. Vickie & Trina Ngo Vu ™
/ o _Ol : 4. Martin Chang CA
- Available 5. Clorinda Leon FL
6. Ruby McBrayer MS
- 7. Pamicia & John Hutchens LA
Name Laocation 8. Gloria & Todd Archbald T
Iy Rumena & Leon Steel  Tipard. Oregon 9. Anna Reilly NJ
3 Patricia Foreman Orlando. Flonda 10. Ruth Saulnier WA
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& TRIUMPHS

Cambridge® Food For Life Programs )
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Donna Dugan — #1 in 1991

According to Donna Dugan, Some people make it
happen! Some people watch it happen! Some people
wonder “what's happening!” The choice is up o you.

Donna wants to know who wanis (o build a
business. She tzlls people who arc going w0 “make it
heppen” to please call and ket her know,

Local Visibility Through Local Errorts——Cambfidge Is Back!

b I I'vereceived from any advertising or promotionals

Many of our Leaders have been ris g experi-
ments to expand their business. Hmumnl’whlubemg
developed and schieved.

Local Radio: Janice Jones has been broadcasting nutri-
tional information and talking about her Cambridge business

has been from a local cable show called "Fatbusters *, says
Andrea lleo after she and Lynne Murphy appeared on Cable TV
in Richmond, Virginia, to talk about Cambridge. Not only was
the vnibtluy free of cost, but they now have s professionally
of their presenmtion. (A copy of this

on s local radio show beginning in January. Two disc j 'y
al the radio station are on the program, losing weight, and
mlking it up on the air!

Trade Shows: Joy Schlender of Orlando, Florida, called us
full of excitement about & rade show she parvicipated in for the

videotape is available on requestby calling 1-600-4-HEALTH).

Tmuf&ﬂussmﬁdmwc\m April Hargrove
and Kim Pell, di i Camt b h the show and are
mmnnedmmmeumulumudnymmudyundmghn

ferrals. This is what they have to say:

health indusory people. She provided ples of the p
and handed out Cambridge lite She reported a great
furnout that produced a lot of i in Cambridge prod
and programs.

Cable TV: "In the ten years I've been in this business, the

"You were right about the energy level. I've been coming
home from work and cleaning my house!”, says Kim. Said
April, "I don't see how anyone could have a problem with this
diet. Ir's 30 easy!”

Andrea lleo has good reason to show off..she is a product of the product!

Ten years ago Andrea went from 170+ lbs. to...
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CAMBRIDGE CUISINE

Dans Marshall, Los Angeles, first inroduced Cambridge
pies at the Los Angeles Cambridge Direct Sales Academy.
Susan Weinstein, Orlando, took the recipes and introduced them

PrLanTATION PEANUT BLIZZARD

A new masic sensation, countesy of Elaine Newbill and
Laurelle Pittman, this thick, rich and creamy shake is not only
delicious but Jeaves a surprise of crunchy nuggets at the
of your glass.

to the Florida contingent where they have b 5

their programs.

Tip: Make the pie crust ahead of time and give it time 1o cool
before filling. This allows for less setting time.

Crust: Spray pie plate very lightlly with Pam Butier spray®,
Sprinkle with | scoop Super Oats and tap lightly to spresd the
Super Oats up the sides. Bake at 400 degrees for 4-5 minuies or
tll golden brown. Remove crust from oven and spray with
waler, using 8 mister,

Filling: 11-12 oz cold water

1/2 cup hot water

2 packages Knox unflavored gelatin
3 seoops Super Chocolate

3 packages Equal
Peppermint or Peanwt Butter flavoring
*] spray = 2 calories

Step 1: Mix 4 oz cold water with 2 pkgs. Knox unflavored
gelatin, Set aside.

Step 2: Pour 7-8 oz. cold water in blender, add 3 scoops Super
Chocolate and blend until mixture is super thick.

Step 3: Add 1/2 cup hot water to gelatin mixture; add gelatin

yof &

7-8 or. cold water

Ice

1 scoop Rich Vanilla Shake (OCD formula)
| Plantation Pednut Bar
Add warer and gh i b qual 12-14 oz; blend.
Add Rich Vanilla Shake; biend, Break up | Plantation Peanut
Bar and add to mixmure; blend again. Pour into frosty glass and
enjoy this delicious treat!

Hot CHOCOLATE

Perfect for cold nights.. kids
love it for breakfast, too! Hot
and nutritious, it's great for the
entire family—company, too!

B - 9 oz. hot water
| pkg. Equsal
2 scoops FFL Chocolate Drink

Cinnamon

Mix all ingredients in blender (be gure o vent lid on top of
o allow p w0 escape while blending hot

et

mixture to Super Chocol in blender. Blend.
Step 4: Add 3 packages Equal and one of the following
Mavorings to wste (1/4 tsp-1/2 sp).

For Chocolate Mint Pic:
Add Peppermint Pani Flavoring

For Peanut Buter Pie:
Add Peanut Buner Flavoring
(adds 7 calones)

Step 5: Pour mixwure into crust, and refrigerate for at least one
hour.
1 full pie = 2 Cambridge servings

beverage). Pour into cup, and enjoy.
Even if you are nota chocoholic, this hot drink hits the spot!

CaMBRIDGE CAPUCCING
So simple. bur oh, so nice!

6oz Imn coffee in an B-10 oz. mug

Add:

| pkg Equal

Top with OCD Vanilla Topping (recipe follows)
Topping:

8 oz. cold water
1 scoop OCD Vanilla Shake

Mix in blender. Spoan on 10p of coffee. Makes enough for 4

SETVINES.



DEAN DISTRIBUTORS, INC.

1596

Complaint

EXHIBITF

CAMBRIDGE PRODUCTS

Business BuiLper

1
3 g NeV
—i st 101 Hot Tips: For Suc-
o gERg cess With Your Cam-

, bridge Weight Manage-
.i ment Program

B 9 o Do o

101 Tips to help your customers STAY on their
program! (audiocassette & text)

Motivational, fast-paced
Helpful tips 10 keep you committed
Dazens of quick recipe ideas
Ideal for new customers
Perfect for anyone recommiiting
1o their nutrition program
Build your business:
= Having a mecting? Use as an invitation
= Handout during your support meetings
© Mail 10 your active customcrs
= Offer 1o customers as an incentive 10 restart their

program
= [deal follow-up for Reeat atmendees

Finst Time AvaiLABLE!

Assonted Flavoring Packs

Variety 6-packs of flavorings are now available in the follow-
ing assorments at a new low price:

Assoried Pack w1

Mix FFL Vanilla with Pistachio or FFL Chocolate with Peanut
Burer. Or, for peppermint stick flavor, mix FFL Vanilla with
hot water and Peppermint Patti. And, for a different twist, add
Irish Cream w your coffec for Cappucino (sec Cambrid
Cusisine, page B, this issue).

Coded 756100

Assorted Pack #1 $6.00

Assored Pack #2 Code#f 756101 $6.00

101 Hot Tips Code# 630511 $5.00
FREE with your product order while supply lasts!
g 50
AFFETITE SATISFIER
Aloe Fresh Gum ol o
s B

Calories; 2 calories per square
Caloric Source: Carbohydrates
Derived From: Jerusalem arti-
choke, Inulin

‘What Makes It Work? IsIt . .
All In My Mind?

No, it's not all in your mind. Physiologically, your body
receives s small supply of far free fuel to temporarily satisfy
your hunger. Psychologically, it works when you realize that
the point a1 which you want food may not really be hunger

food...STOP! Take 2 squares Aloe Fresh
Gum and sabstinuse snother activity or listen
10 the relaxation side of your Control For
Lifesudiocassetie. Becauseeach Aloc Fresh
square containg & small emount of calories,
when you arc sole sowrcing, the added car-
bohydrate may incresse your appetice. We
recornumend you nse Aloe Fresh Gum oaly if
you have experimented with gum in the past
and it did not make you feel hungry.

2. When you tramsition from the Fast
! Stan (Sole S ) Program to the Regul
Program, chew 2 squares of Aloe Fresh
aboul every 2 hours. It can help satisfy you berween meals.
3. When you are on the Regular Program or Maintenance
Program, chew Aloe Fresh Gum when you feel hungry. For
maost people, this occurs about four hours after eating a small
meal of i food or Cambridge product. Some people

related. but it is your mind telling you you want food b
you smelled, saw, or started thinking about food.

When To Use Aloe Fresh Gum
1. When you find yourself reaching for conventional

mMmﬁmGnmmnﬁ:fyuwu:l;ndhwhwldnimfm
chewing. 60 squares per botte.

Regularly $10.50/boule Code# 785502

1667
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NEW CONSULTANTS
® [FSOs (Initial Fast Start Orders). A one-time-only
oppoftuniry Lo set up invmmry ats dimmed wholesale
cost. Onder must pany

IFSO C: for the full-time Consultam. Package costs
the Consulant $1004.60 ($1856.00 value) and yields
a $848.30 profiL

IFSO B: for the pan-time Consultant. Package costs
$509.89 ($900.00 value) and yiclds $389.90 profi.

IFSO A: for the wholesale user. Package costs
$206.30 (5368 value) and yields $164.65 profiL

o Academy 101, Vol 1 Personalizing your Cambridge
Business. A how-to-build-your-own Cambridge bus-

NEW CUSTOMERS
© Fast Star1 Success Plan (3 cans FFL, 4 flavorings and 32-

oz chug mug) |

= Regular Success Plan (2 cans FFL., 4 flavorings, 32-
oz chug mug, plus one bon of bara)

& 101 Hot Tips—audi

’ 'W,...

e Control For Life mpes and self-snudy workbook to help
you grin awareness and modify behavior, complete
with guided relaxation and music audiocasseties,

CONSULTANTS & LEADERS
® Leadership Rewrests and Trainings—available by special
armangement. A Cambridge program designed to meet
your special needs for sucoess and o motivate others o

UPDATE: Janice JONES...DIRECT SALESATITS Bidal Shiows (secarly young people)

BEST! (sec Models of Excellence, Nov-Dec issve)

Umnvmdmmmqmlmulm
hes been highly sful g herself and focusing

o Interviews on Cable TV sbout nutrition and fut-free foods
® Radio show—Broadcasts weekly about nutrition and her

m-mlmuuwtﬂ.uwuumhgh,
media for the 90's. Here's what ghe did:

I
o Selected the rype of market she was aiming for—Janice
urgeted those interesied in nutrition, mainly professional
- women
® Was flexible with her knowledge of the product and the
use of the product. (This mesnt adapting her presentation
10 fit the needs of the person she was tlking to.)
® Focused on wsing the product with conventional food.

Janice also uses a vanety of ways to reach people:
® Yellow Pages

Cambndge business

= Women's k—Ammends lunch hosted through a
d local college once & month. At these functions Janice

distrib h and her busi cards.

= Communication—Talks to people about what she does.
e Kerpsin touch—Stays in contact with the customers she
sars on the product (even if they are not currently using
it), As Jenice gays "you never know what will trigger
them to call.” She stays in touch by:
© Telephone
= Monthly mailings

Janice emphasizes that not only must these things occur all the
uime, they must be used in § jon with one her if
you're going 1o make your business prosperous.

Task Force REPORT

anmwﬂdnwmfmmdmﬂlm

and visibility for gy If and your visible are
simple—and they work!
Business cards with photo  Fairs, Malls, Trade Shows
Flyers Brochures
Pins/Buntons Newsleners
Newspapers Yellow Pages

Ruth Ann Morris, Chairperson of our task force, designed a
flyer which she distributes 0 beaury salons, banks, bridal
shops, and baby shops. She requests permission to leave
several flyers lening the manager know she will pay $10 for
each referral from the shop. Attached to each flyer are several
of herb cards. And Ruthann says. "B is great”

123FE.T.C.
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BAD NEWS IS GOOD NEWS FOR BUSINESS!

Most of you know, more
than most folks, that in our
business “less is more”. The
fundamental truth in our busi-
ness is when the economy is
down. business goes up.

This issue is dedicated to
helping you look at the reality

The Health Connection
What better way to take
care of your nutritional needs
than with Cambridge Food For
Life products which provide
100% of your nutritional
needs. Pressured with more
work, people are becoming fa-
tigued and bumned cur. Those
who use Cambridge reporthigh

of our b
and what you can do 1o take
advaniage of the current op-
portunity. In our cover story!
we supplied you some staris-
tics that show you facts about
our industry, and in this ar-
ticle, we are giving you the

energy and even cuphoria! The
benefits of our high-quality
prod: are real and sub

tinl.

Health Insurance
As health care costs nise, it
i ; S 5

rationaie for being op
s well as the wisdom of direct
sales in the current economy.

BEING OPTIMISTIC

Some of us may feel dis-
couraged by the downtum in
the economy and the changing
marke! place.

The Economy

A downtumed economy is
an ideal opportunity to make
our Cambridge businesses
flourish. Think about it. With
the downrum in the economy,
more people are looking for
real value. Atonly $1.33 per
meal, our product is economi-
cal and gets results.

Time Means Money
With people working

harder and longer hours, they

have less time. Cambrid,

sary for everyone W take re-
sponsibility for their own well-
being. [Mincss is no longer
affordable. What bemer way
10 assure that people are ob-
taining all the vital nutrition
for good health than the Cam-
bridge products?

Image Counts

bers rising. what better time 10
invile more customers into the
ranks of Consultants? People
need work 10 eam money. As
Donna Dugan soreadily points
oul. it is possible to have a
rewarding pari-ime job by
simply working as a Consuli-
ant selling retail.

With only 13 active cus-
tomers, you cam over $500
per month; with 25 active cus-
tomers, you cam over $1000
per month; with 50 active cus-
tomers, you eam over $2000
per month. You can eam &
minimum of $40 for esch
active reail cusiomer.

Mission: Share the Op-
portuniry and Make
Money With Your Good
Works

The wuly wonderful thing
about working your Cam-
bridge business and bringing
others into the business is that

With more people looking
for work, competition is keen.
Looking and feeling your best
is important and we know
Cambridge products and pro-
grams help people look and
feel their best

THE WISDOM OF DI-
RECT SALES

Direct Sales Mlourish when
we cannnot depend on tradi-
tional institutions for support

products mean quick and easy
meal preparation and clean-
up, and fewer trips 1o the gro-
cery store. One quick phone
call and your products are
shipped the following day.

which forces peopl
entreprencurial and support
themselves.

Employment
With unemployment num-

iisp y
eam your living and follow “a
path with & heart,” a truly hu-

We offer peopie a genuine
means to make a positive dif-
ference in their own and other
people’s lives. Doans Dugan
calls the money she emms from
Cambridge the “Paycheck of
the Hean™! Cambridge is truly
a gift of love 2nd caring.

1669

The Professional Woman
(Com'd from paye 5)

Key to this type of mar-
keting is visibility. You need
to attend their meetings and
getinvolved., Talk about your
business as well as the prod-
ucts and progrmms. Key to
visibility is positioning your-
sell within that marker. If

publish, ask ifl you might write
&n article on nurition or health
(if you need belp with your
article, call -1.800-4-
HEALTH). Be sure to tell
them the one thing you re-
questis that they include your

Prospecting Tip:
Sampling is an extremely
effective form' of
advertising. At the next
meeting you attend, bring
asmall basket filled with
Plantation Peanut Bars.
Tape your businesscards
o each bar. Explain to
the meeling organizer
thit you ‘would like o
provide the sample bars,
and ask toleave the basket
a1 the registration table.
The com of one or two
boxes of bars is
considerably less than the
average sdvertisement.
and 10times aseffective.
You might leave a
package of brochures
near the bars for
additional information.
I's & great ice breaker,
and you get o deliver
YOur measage,

Give me a lever long
enough...and single-
handed, | can move the
world.
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Consultant's
Corner

_ MEDIA MESSAGE

Public Relations. Ic's

able. and it gives you
and Cambridge credib-
ility and stamare, And.
we will help you. It's a
mulli-step process, so

let’s start st the
. beginning.
Cambridge will help you
gel your name in pnnt
every month in your
local media. Here's how:

1) Havea 5 x7 photo
taken  professionally.
Call photographers in
Yyour arca and ask for a
business publicity shot. Have it done in black and white, and get
several copies.

2) Decide on 5' local media where you would like to have your
name mentioned regularly. Check the papers, determining
where they list promotions, job changes, new hires, etc. Find
out, by calling your local paper (start with business editor), to
whose antetion this message should be sent. 'We need

Telephone number

Fax number

Publicity photo—Janice Jones

Editor's Name  City, State, Zip
Name of paper Address

3) Next, send us your bio. Write 3 or 4 paragraphs abour
yourself. Include information such as how long you have been
with Cambridge, something about your business, any special
groups you work with (position, awands, etc. ). We will edit and
finalize.

4) We will i ize this informition, and send your bio and
photo with u press rel garding your busi ona monthly
basis to the media on your Isit. When this has been published,
send us a copy.

Will your paper always publish & press release? Not always,
Bu, this type of reiease has s high chance of being used. It's
nol abour Cambridge. it's sbout you, and that's pews!

Publisived by: Cambridge Direct Sales
1801 Salinas Hwy, Bidg F.Monicrcy, CA 93940-5420
BOO-443-2584

publicity, it’s believ- |

123'F.T:C.

NeEws & NOTEs .

! = Increase Sales With-
[out Leaving Your Tele-
lphone...Wc have been call-
ling cusiomers we have not
{heard from for a while using
telephone scripts tested by
|Lynne Murphy and Carlene
Firpo (ourielemarketing voice
since December). Our daily
sales improved by as much as
20%. "

Orange County, Ca. tells sto-
ries of being blitzed by callers
“in scarch of Cambridge.”
Andrea lleo went public with
cable TV in Virginia and
people call 1o ask, “Where
have you been?" In Boston,
Janice Jones' radio brosdcasts
have brought peopie back to
Cambridge.

® Order Processing
Team Member Returns...

and 1983, Terry Wells is the
newest voice on our phones,
taking your orders, providing

|
service. and reaching oul 1o
you with “outcalls™. - |

® Director Of Nuln’-i Ve
tion Is Back...Director of Nu-
tritional Services from 1982
to 1988, Karen Peterkin.
MA. RD. reums as our|
primary nutritional consult-|"
ant.

®*Minimum

Orders...In our Last issuc of
Breakthrough we announced |
® change in our minimum or-
der policy. Effective April I,
We are acoepling minimum
orders of half casé lots for the
conveni of our
ers. Thank you, Donna
Dugan, for pointing out the
need for this expanded ser-
vice! ¢

However, due w addi-
tional costs involved in pro-
-cessing half  case orders, a
premium for half casé orders
willhechn-pdudwfolluy-
ing retail prices: X

Jcans FFL $59.85
Jcans OCD 370.50
3 boxes bars $62.85

= InTheNextIssue...
Barbara Lazar's Retreat
Andres Reo's Academy
Ann Wetzler's Academy

are any changes in your
downline! We want o make
surc that everyone is get-
fing our corresporkence.

R e Py e v gy ey

'%ﬁ'ﬂs&wﬁ
._Dne I incresses in

!
|
crease becomes effective !
MighLob e e J

i i

L N y ot
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Volume 7, Number & Best Wishes for a Joyous Holiday Season!

CAMBRIDGE ON THE MovE!

WorksHoPs AND RETREATS: THEY CAME FrROM BosTtoN TO TAIwAN
CAMBRIDGE HIGHUGHTED oN NBC BostoN AFFILIATE WBZ-TV! (see page 9) u

- Haouston - |-Day Workshap! Los Angeles - Lady Cambr-
h idge presents 1o Food For All! San Diege - Retreat! Nev
Jersev - Rewreat! Boston - Rewreat!

On The Move

Ociober and November—exciting months for Cambr-
idge! Linda Hevem. Dr. Nan Brenzel. Lady Cambridge
Barbara Lazar. Lynne Murphy. and special Ci itant Cecelia -
Chen. panicipaicd in mectings throughout the country. First
stop: Houston. where u 1-day workshop designed 1o unif:
personal development with business acumen. Nan, Lynne
and Linda worked with a group of 25 brought together by
Donna Dugan. Circle of Champi Although with
the product ght them into Cambridge. it 1s their personal
strength that coniributes to their success.

This full-dav workshop covered "how-to's” on hamessins
these same sirengths 10 give their Cambridge business ro-
newed enerpy . Al the same time. the workshop pointed ou:
areas that can be siumbling blocks to both vour business and
personal program. Simple steps on how 1o deal with and over-
come these blocks were discussed.

Natural Markets

A highlight of this exciing dav was Cecelia Chen. u
specinl new Consultant from Taiwan and a sierding examplz
of "natural markets”, sharing news about her Taiwan Cam-
bridge business. Cecelia. who markets Cambridge products
through besuticians and spas. spoke enthusiastically about
how well accepted Cambndge products and programs have
been in her country.

The Houston group also included Marie Camer, an inspi-
ration to many. who lost 40 pounds and has kept it off for 2
years, Reccntly Marie sole sourced, losing an sddinonal 12
pounds, She's fit. feels h and looks f; ic! One
of her secrets is Super Oats—three times a day. Plus, savy

Comunued on page 5

1) Advanced HealthCare, Inc - 1942 All ninhisy reserved
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THE ART OF
STRATEGIC
VisioN™

Season's Greetings!

The year-end holidavs arc
always a nme for refllecuon
and renewal. | have been re-
viewing the last 6 months of
events since my very firstcon-
versations in July with Cam-
bridge Leaders.

My initial talks were with
the Circle of Champions and
at that timc 1 wanted to know
from them the problems need-
ing to be addressed. and wha
would make their businesses
beter.

It has been gratifving fur
me 10 realize how much hus
been accomplished since | first
spake with the Circle of Cham-
pions.

in July Paul Parker told
me we needed some posinive
media. Inthese lasirwomonths

Complaint

EXHIBIT G

designed by the field.

In July lanice Jones told
me she was losing her “zip"
..she has it back—afer the
Boston Remeat. she is Nying!

In July Ann Wetzler asked
that Questions and Answers
be made readily available. and
they have been designed into
ourupcoming Program Guide.

In July Donna Dugan siated
that she was looking for dra-
matic results in her business.
What has happened? Since our
October workshop, she has
dramatically risen 10 a whole
new professional level. giving
nutritional lectures at the
University and charging a fee
for her suppon groups.

Since July. Nan. Lynne

® Suppon Meetng Manual.
A whole year's worth of train-
ing modules. including every
thing you necd to know about
weight mansgement, taking
customers from stariing the

123 F.T.C.

materials you need to succeed.

In addition we are review-
ing the marketing plan and ex-
ploring how we can set up .
vour best opporunily (o grow
vour business. and lourish in
our collective future,

program 1o their
weight.
® An expanded Advanced

Career Training program.

Our vision is a conlinual
siriving to be better. Our Mis-
sion is 10 become the leader in
the industry of health. autn-
tion. weight mansgement and
optimal health. Our goal is to
contribute to & growing and
prospering enlerprise. our
objective is 1o give you the
training. opporiunity and

inls you need to anain

and | have collab d in the
development of training pro-
grams and matenials that ad-
dress the needs you have de-
scribed,  Our cumiculum is
designed 1o help you in man-
aping vour weight and vour
business.

And. afier my three Re-
meats and 20-day sole source
odyvssey, | feel | am a true pan
of the “Cambridge Experi-
ence.” | have caught the mis-
stonary zeal. and know | was
truly forunate o have Nan
and Lynne as my Parners In
Progress during my 20-day sale
source odvssey.

What we have in store for
vou in 1992 is a whole new
vista of possibilitiecs to help
vou in vour persanal and busi-
ness develop such as:

Cambnidge has been fi d
on radio. and television and a
press reiease aboul our par-
ucipation in Food For All has
gone out. Additionally. Lvnne
Murphy will be on cabie teic-
vision in Virgima 1o show her
“before” and “after” Cambi-
idge. We are moving in pro
active media.

In July Barbara Lazar old
me she could “not do the busi-
ness with out a prospecung
piece...we have Jusl given vou
wo outstanding pieces. both

® A beautiful new Cambr-
wige posier

@ A new Program Guide and
companion cook book.

= Scrprs 1o show vou how 1o
make prescnialions 10 corpo-
FIUONS. community groups. and
others interested in nutnuon
and weight management

= A Reireal presentation
handbook and Rewreal kil 1o
help vou lead vour ouwn Re:
treats

success. our action plan has
been fo evaluaie needs, create
and develop the programs and

We're excited about our
progress and the materials in
production and know they will
give you the support you have
needed for a long time,

1 look forward 10 wovking
with you in 1992 and tuming
our “grand” dreams into a sig-
nificam reality.

Wishing you Health & Pros-
penity for this exciting New
Year!

Fd
Hevem
Executive Vice President

nuilopln
The Art of Strategic Vision
tor Strategic Planning

Mission !

Objectives

Action Plans

O e 038 R | P
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Turning Your Dreams Into Reaht\ -

Back To BasICs—BEHAVIOR Mobifacation AND WEIGHT REDUCTION

For OpmiMAL HEALTH AND VITALITY

I THINK...T cAN...T Am!

Reducing your weight and
mainteining your new weight
means staying mowivased. How
do you stay motivaied? Moti-
valion means W move. It
comes from a desire that is
intense enough 1o cause us o
BCl, OF give us p reason 1o ecl
or behave differently.: As hu-
man beings we strive 10 keep
our lives in order. or “together™.
When & part of our life is in
disorder, only then do we work
up the eneTgy 0 8C1 orchml.e

Dltnlhfncummﬂlmm
age is what cremes the desire
10 change our image. The de-
sire 1o change begins with a
belief in ourselves—a beliel
that we can became what we
envision. And that belief cawses
us fo decide 1o meduce ouwr
weight. As long as we gre sai-
isfied with our image. we are
not motivaled to change.
Vision

Clearly define your per-
sonal vision. If you think only
toa goal. you'll planonly toa
goal. Thinking beyond “when
I get (o that gize 12, or reduce
those B0 pounds, then 1 can
live again™ can be o trap. The
map is when you reach your
goal...old habits. stress. or a
bad day will g at vou and
pull vou off rack. And you
spiral backwards until...we
know the end of this story.
Lel's writc 2 new end to this
storvioday. How? By begin-
ning to think lifetiime health
and nuirition. By envisioning
lifetime health vou will be
motivaied o reduce vour
weight, and maintain that
weight for life.

Mission

Millions of thoughts pass
through our minds each day,
and only one of those thoughis.
might be about reducing
weight. S0, how do’you con-
ven that one thought into the

energy required 1o reach your

GoALs

You can expect 1o achieve

these three goals as a result of
vour sctivities:

1. To reduce your weight,

2. Tomaintain your weight
for life,

3. To enjoy optimal health

Staying On Track

your backslide.

goal 10 reduce weight?

By having a mission,
Having a mission creates a
purpose which can mouvere
vou 1o reduce your weighi
And. when vou have adopied
a personal vision for optimal
health. vou remain focused on
vour mission for life.

for a lifetime.

OBIECTIVES

Objectives are stepping
stones 10 goals. Reducing
weight and maintaining vour
new weight for life reguires
only four objectives:

L. Sy on the Cambndge
plan for life.

1. I you go dff mack.. do
not beat yoursell up. immedi-
ately -"begin to notice who.
what, or where contributed 1o
You may
choose only Lo notice, or keep
moving o Goal #3—to enjoy
optimal health and vitality for
life. Listen to Tape 1 in the
Conuol For Life Progmm.

3. Select one small action
today 10 get you back into mo-
tion. The action may be as
simple as repeating 0 your-
self bourly “1 can!". orcall a
friend.

4. Sy 100% commitied.
Allow absolutely nothing to
come beiween you and your
good health. Lisien 1o Tape 2
of the Conol For Life pro-
gram,

AcTiON PLANS

Action is anything we say.
do.imagine, or think thatmoves
us forward or spurs ws into
maotion. Remember. you want
1o move toward continually
improving the quality of vour
health and life. There is no
“end”, there is no “I reached
my goal weight, | can live
again”. Action thal is consis-
tent with reducing vour weight.
maintaining your weight and
enjoying optimal health for
life means practice.
Praciicing actions consistent
with your personal vision will
keep you on track. By mak-
ing cvery day a practice day.
instead of an “all-or-nothing™
day, you will develop behav-
ior consistent with good health
and nuirition. By clanfving
your vision. finding vour mis-
sion. setting vour goals. de-
veloping objectives. and gen-
erafing an acuon plan. vou
will reach vour goal of opt-
mal health and vitaliny for life.
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Models of Excellence

Janice Jones . . . DIRecT SALES ar ITs BEsT!

One of our top Leaders.
Janice Jones, exemplifies what
direct sales can be — an ea-

yp le
based business to which she
devotes 3 days a week, Since
reaching her wmrget  weight
and joining Cambridge us a
Consultant in 1981, Janice has

g q

downlinc. But, put it into per-
spective.  Wholesale buvers
are those retail customers who
have referred 34 peaople 1o
you and are committed ro the
product over a long term: that
is, those who arc at target
weight, are commined 1o
maintain that weight. and un-
d d its value as lifetime

her life. At 53. looking 15
years younger, Janice is an
example of what Cambridge
can do for you. A mue New-
Englander. she is a scli-pro-
claimed no-nonsense person.
Strong. yet soft. this isreflected
in her successiul business.

It was Mel Jones. Janice's

band. who ged
Janice 1o join Cambridge af-
ter reducing her weight and
he fully supports her efforts.
"He's wonderfully supportive.
but I did the work!" quips Janice
at the Boston Retreal. as she
noted her ongoing PIP is her
husband. When she goes of T
mack. as she did this summer,
it’s Mel who will remind her
to just get back to basics. “It"s
a simple business.” she says.
“Keep it that way.”

According o Janice: *There
are 3 phases 1o this business.
and vou need them all.”

I. RETAIL - This is what
keeps vou alive — you must
have it. Thesc are the cus-
tomers | occasionally give
small gifis 10—flavorings for
-example—just to let them
know 1 appreciate their busi-
ness. Janice has a large reiail
clientele. and she regularly
works referrals from these

le.

2. WHOLESALE - You
need wholesale buyers  Last
month atone, | did $6.000 in
wholesale busmess throughm)

numition. Protect your rewil
business by carefully select-
ing those you offer the oppor-

tunity to become wholesale

buyers.

3. LEADERS - A key
group of strong Leaders. |
work with them constanily.
Currently Janice and one of
her Leaders, Jan Cookson,
are working trade shows (e.g.
bridal fairs and Chamber of
Commerce shows).

“You shouldn’t expect to
come home with acrual sales.

but lots of leads, which vou
need 1o follow up.™ she states.

Having always worked
from her home, Janice’s larg-
esf business cxpense is her
telephone. 1 walk 1o a lot of
people. and have a separate
line for Cambridge business.
Recently Janice added a per-
sonal or business 800 number
which is now available from
ATE&T. ltcosts just $6 a month

plus 32 cents per minuie. With
continued on page 5

"IT WORKS.
Ir You

Work IT!" . ..
Janice JonNes, Boston

“l had a great day and it
was FUN!" confided Janice
during a 10 pm phone call
one Tuesday in October. Jan-
ice and Jan Cookson attiended
a recent Chamber of Com-
merce Trade Show in An-
dover. Massachusetts — de-
clining to take a $300 booth.
they paid the 51 anendance
fee and took a shot at “work-
ing” the show. And work 1t
they did! They talked o ev-
eryone who would listen
about the product — and the
people listened.

Professionals dealing with
professionals. They talked
about the product and nuiri-
tion. how well it fus o
busy lifestvies and how ef-
fecuve it Is. One day and
several leads later. plus 2
appoimtmenis with indivad-

Janice Jones. Jan Cookson

uals 1o buy the product. they ‘re
both eager to join the Cham-
ber and are scouting around
forotherrade showsto"work ™.
Here are a few tips:

1. Look into joining your
local Chamber of Commerce.
If they arc an active group.
networking will work far you.
Onlyone person is required 1o
join and they wsually allow 4
- 6 individuals from one or-
ganization fo use the member-
ship. Split the cost and get the
mileage. Thar's effective PR!

2. While Jones and Cookson
shared a table at lunch with
others. thev enjoved the new
Cambndge Plantanion Peanut

interested?™ This is Jan-
ice’s opening. and it works!
This eases the concemn of
many about how 10 approach
someone aboul reducing
weight.

Thar same day. while
waiting st a local copy cen-
ter, Janice shared her flyer
and card with a fellow pa-
won — nol someone  who
obviously needed 10 reduce
weighi. The woman's re-
ply was classic. Just that
day shc and a co-worker
discussed how 1o find
product otherthan Slim Fast,
A principal at a local school.
she invited Janice to make a

ion to the teachers.

Bar and fielded g this
brought. and leads.

3. “lhave a small busines:
— 1'd love o give vou my
card and flver. Would vou be

P

The moral of this story
15: Don’t prejudee. Youhave
abusines~—share vour ston .
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Jones' Model of Excelience
{cominued from page 4)

clients throughout New Eng-
‘land. she feels the 80O line
will boost her business. “The
tclephone is the backbone of
my business.” adds Janice.
“I'm amazed when | hear Con-
sultanis say they have nothing
to say to their customers and
ex-cusiomers.”
“Bologna!” states Jones, in
her typical fashion. “There's
slways somcthing to say. A
new flavoring. a recipe, or
Eggnog is back. I is hard at
times. | may have to psyche
myself up. Butl doit.”
“Whenever | get on the
phone, | sell. Last Sunday
night. once | got started. | sold
9 cans, |always sell multiple
cans — at least 3. which is a
wo-week supply. Sunday is
grea. People are home. they 're
relaxed, and they wan to wlk.
Most people wani love and
attention. and when you call,
you're giving it w them! If
you hear negative, be posi-
nive. ("'} wasjust going through
my list. and came across vour
name. [t goi me thinking
about you. and | decided 1o
give you a call. Then 1 ask
them how they are doing.”)
It’s that simple.” says Janice.
| use the familiar “feel. feli.
found™ often used in sales. It
tells them you undersiand and
are listening. For example:

“t know how you FEEL
abaut liguid diets. | have many
peaple wha FELT the same
way when they firsi sraried.
Bur ance they reglized how
nutritious it 15, and how good
thevfecl.they ve FOUND they
leve v and iwve few proh-
lems ™

* Mosi peaple are glad vou
cull. When people come to
my home. n s still simple. [
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have an appointment book and
my business cards. When they
make an appoiniment for sup-
port. I mark it down and write
the time on onc of my cands.
which | give to them. | usu-
ally have them call within two
days o get started, | keep
every name in my notebook,
and note the day they starL
Then | call them regulary.”

At our initial meeting 1 tell
them they have 1o do three
things:

1. They have to take the
product 3 times a day. Why?
It’s their full numition.

2. They have todrink water.
Why? Where is the far going
to go? Out their cars? It's
eliminated through the urine,
and you need the water.

3. They have to decide
how they are going (o use the
product along with conven-
tional food.

I weigh them. | measure
themn. And intwo weeks | ke
their measurements again 10
remind them that when the
scale doesn’t mave. the meas-
uring tape will,

I do a small amount of
advertising. just 1o let people
know 1'm still here. And this
Fall. she has placed classificd
ads in WORKING WOMAN
magazine. Fully aware thai
she needs 10 spend money to
make moncy. Janice is not
afraid 10 make a mistake.

“You need the discipline
10 do a little something every
day." she says. Yel. as suc-
cessful as  she 15 with her
business. Janice saves Mon-
day for hersell. and Fndav
moming for tennis. To sim-
plify her business she uses a
computenzed sofrware pro-
eramn designed for Cambridge.

but basically she manually keeps
her books with a simple cash
journal. KISS—Keep It Slim
& Simple

“This product makex sense!”,

says Janice Jones
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Florida. faithfully followed her
program through New Year's,
maintsined, and after again
sttending our recent Asbury
Park, New Jersey Remreal
leaving with a renewed com-

i to her prog i
Carole Matthews from Pe-
tersburg, Virginia, another
pttendee 8l the New Jersey
Rerreat, leaving with new
answers 10 her progam. —
What is the magic? It’s un-
derstanding. suppoit. the pro-
gram. It's the prodoct.  It's
the bonding — special people
doing special things. Key to
the success of the Retreats is
the excellent indepth infor-
mation Dr. Nan shares sbout
ition, earing behaviors. as

Cambridge On The Move
(continued from page 1)

Marie, she keeps her scale next
to her stove, stepping on it daily
as she makes breakfast for her
family. When the scale croeps
up. she reduces her food intake.

Our Fall schedule of Re-
weats has been in full swing.
Retreats in San Diego. New
Jersey. and Boston are com-
pleted.  All three Remeats re-
sulted in exciting recommit-
ments to the Cambridge busi-
ness. “Rising stars” were iden-
tified—Nancy Merill and the
DeFeo's. to name two. Having
made a commimnent to their
program. Dr. Nan wrged Re-
treat anendecs 10 agree 10 a
program and put intp effect a
follow-up procedure with the

well as other valuable knowl-
edge. Bul, additionally, what
makes it work is the onc-on-
one's that occur throughout
the meetings — shared hines,
socrets that will get you over
a rough spot, “what works for
me's”, hearing from those who
have been successful, and reci-
pes. The upcoming cookbook
is a reflection of just this kind
of sharing by Reweat partici-
pants over the last 24 months_

In Los Angeles. Linda
Hevern, Executive Vice Presi-
dent and Barbara Lazar. Lady
Cambridge. joinily presented
a check to Milan Hamilion.
President of Food For All
The check represented a pledge
Cambridge made —to aid in
ending hunger. which is con-
sistemt with the Cambridge

home office. on and
support is just 2 phane call
away!

The magic of Retreats
builds! Amendees seeking the
inspiration thar will make them
the next success story. After
last October’s Georgia Rerreat,
Margaret Neff of Jacksonville.

of pr g opli-
mal health through well- bal-
anced nutrition. Attended by
Kay Maravich. LA Area Dis-
tributor, and local media. it
was an creiling day forall.

Cambridge is on the move'
Waich for news on evenrs in
vour arca.
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San Dicgo. New Jersey. Bos-
lon—wherever we were we
heard comments like these:
“Thank You! What a won-
derful company and loving
e
- “...This onc helped me quit
smoking ™.
“Really great people in
charge”.
It’s refreshing to see inspira-
tons like Kim Cavana, and
the DeFea's who attended the
New Jerscy Retreat. Loreua
and Lou have both maintained
theirweigh! reduction forclose
0 9 years, and 1o show his
support and pride in Loreta’s

Lorenaand Lou Defeo with Ann Wenzler 2 i
“celetraring " during the Wetzier Retreat :r":sy:iﬁ:rm'.:gmn:f\
in ﬂuﬂfﬂk.ﬂl. . ey i with animpulsep >

chase in the hotel boutique — - |
aslinky, red holiday dress!
Even Ann Wetzler thought
Lorena looked fabulous!

Marie Carner proudly shared her
“before” and “after™ photos at the
Housion Workshop. Marie has
reduced by 52 pounds and has

kepr it off for 2 years. Nan and Linda., working lo-

gether, were s hit in San
Dicgo..."Nan, you were so
wonderful, and the sharing of
yourself and the love you give
1o cveryone is 5o wonderful.”

"Both of you are so won-
NewlJersex Retreat: Kim Cavanaplays derful...”
with images as she maps our her “Linda. thanks for being
vision. goals. and objectives. p here and giving new hope 10
Cambridge!”

Cecelia Chen. alight with the
Cambridge “glow". delighted
her Houston audience with
amusing anccdotes about her
experiences in Taiwan. Hasv-
ing reduced over 20 pounds
herself using Cambridge. she
isawue believer. Her parents.
firm believers in wellness and
longevity. are now avid users
of the Cambridge product.

Mari Lowrey in October 1990, "before"
Cambridge  with pragctive media Leaders
Betrv and Paul Parkes P

Our search for “rising stars™
includes Sally Heanessey (on
crutches) and Raphael Lara.
both who recommitted to their
Cambndpe businessin Asbury

Mar: Lowrev an Qcrober 199], "after™ Park. Salls. who 1 alreads
Cambridee withDr Nanai the Parker's planming a weekend Reirca:
Ketrear i San Dieet of her own in December. wa-

revitalized by the New Jerses
Retreat
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TRIBUTES

incd volume for August & September]1991.

TOP CIRCLE TOP

OF CHAMPIONS CONSULTANTS g
Available
Name Locstion Name Location
1. Donna & Bob Dugan  Houston, Texas I Ruby McBrayer Juckson, Mississippi
2. Betty & Paul Parker LaMesa, Californis 2, E. Ruth Saulnier Tenino, Washington
TOP AREA TOP PERFORMING
DIRECTORS ORGANIZATIONS
" Rank Name State
1. Donna & Bob Dugan ™
N 2. Beny & Paul Parker CA
1, Millie & Billy Chror  Burton. Michigan 3_‘ mﬁ&ﬁ ::_A
2 Mike Kirkland Covina, Califomnis 5. Kay & Dsn Marovich CA
6. Bill & Berry Gray co
7. Millie & Billy Chwon Ml
. Mi irkland |
TOPDIVISION R e oA
MANAGERS 10,  Elsine Newbill/Laurclle Pitomnan FL
Name Location
ConcratuLaTions To Our
o Y x Vista. Calif:
I oo o5 el e ReacH Out! PROMOTION
DiamoND AWARD WINNERS
2 Carat Diamond Award
TOP UNIT for Promoting the Most Area Directors
LEADER e Barbara & Gary Lazar
1 Carat Diamond Award
for Promoting the Most Unit Leaders
Name Location
1 sue & Dave jvoenzrewe Carlon. Oregan Lﬂl’S Kl.ans Hard'
1/2 Carat Diamond Award

Ramona & Leon Stecle  Tigard. Oregon

ia

for Most Qualified Consultants

Millie & Billy Chron
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& TRIUMPHS

We wish to extend our heartfelt
thanks to our Task Force members

To the Advenising/Visibility Team: Ruthann Morris.
Lorenta DePeo. Hildegard Fenske. Beny Gray. Andrea lieo.
Kay Marovich, Pau. Parker, Shirley Riesz, Dolores Ricapito
and Juli¢ Vivli for the fime and effort all of you put into the
package of ideas you sent 10 us. - We will begin 1o highlight
your many useful ideas’ in the nexl issue of Breakthrough so
that all of our Consultanis can benefit from them. ]

o 1
To the Business Tools Team: Barbara Lazar, Alex Boswell
and Laurelle Pittman for spearheading the efforis behind our
Prospecting Flyer. Prospecting Brochure and Program Guide
during & m.qthun weckend that was inter-fwined with a sole
source Rewreat! Also. to Donna Dugan. Beity Gray. Janice
Jones. Kay Marovich and Ruthann Morris for their suppon and

input in developing our new sales support literature.

Leaders Ruthann Morris, Kax Maravich & Barhara Lazar
come iogether ol the San Diego Retrear with Paul & Bemy
Parker. Milan Hamilton and Linda Hevern. 1o brainstorm

strategies for proachive media efforts.

Javice Joses Takes CaMBRIDGE
From A RETREAT To Rapjo To T.V.!

Goodthings happen (o buss
people and Janice has been
among, the busiest, in: recent
weeks. In our new push to
maximize our marketing ef-
fons through Reireats. Janice
scheduled several interviews

and mecungs for Dr. hian Bren-

zel prior to the recent Boston
Retreal. These events included
a presentation 1o the Wellness
Depanument of Dynamics Re-
search in the Boston area. and
a one-half hour interview on a
lacal moming radior tlk show
with a call-in tormal.

Nan's presentation focused
on weliness and nuirition.
covenng topics such as cho-
lesterol. bodv fat. mantenance.
fow-fat diets, and health. And.
what Janice Jones and Jun
Cookson have done to follow
up on these inlormative ses-
sions deserves applause

First. Dyvnamics Research.

.’ CONsServative COTporate sel-

ting where they proposed- a
long-term program forempilo) -
ces. This program would in-
clude weekly-support mee-

ta their needs, and designed
a program 10 fil their corpo-
fale culure.

The best time to prospect
is whet you have just come
off a success and. Janice,
aglow with success. has been
prospecting the local media.
After Nan's call-in radio ap-

. Cook d Jones

ings, with ‘each meeling co\-

P

app hed the station with

ering a pre d topic on
nutrition and wellness--i.c.. the
importance of exercise. cut-
ting fat from your diet, lower-
ing your cholesterol. etic. To
pariicipate in the program. gh
employee must be on the Cam-
bridge Program,' The cost is
$95 per person and will in-
clude a Starier Kit and a Con-

"ol for Life 1ape set.

In & meeting with corpe-

‘rate exccutives. 'Cookson and

Jones used the new fullcolor
prospecting brochure plus o
set of Comirol for Life tapes--
a protessional approach with
professional pieces. They fol-
lowed up immediately afier
MNan s presentanon. listeming

an idea aboul appearing
weekly with nutrition facts.
In negotiation is a three-
month commimment begin-
ning in January. 4 month

" many focus on health and
- weight managemenl.

They also will be stan-
ing 4 station employees. in-
cluding ihe show's host. on
the Cambridge program.

Flush with this success.
Janice was surprised when
Channel 4 in Bosion called
tthrough her vellow-pagead
asking for information on the
Cambnidge Plan, Interesied
mdomgashowover Thank -
@ving, “Taking The Far Ot

Media stars Janice Jomes
& Sandy Nve

Of Your Diet”. a 20-minute
phone conversation landed
Janice a taping session for lo-
cal viewing! Janice included
Sandy Nye. a nising star. who
told her weight reduction story
durning the evening news.

Edited down 10 § minutes
of actual air 1ime, Janice and
Sandy enjoved the session. and
after a few moments of jiners.
feli comfortable and ar case
falking about something they
hoth deeply care about

Congrawlations. Jamice. Jan
& Sandy!
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Cambridge is not just a
liquid diet — it is a way of lifc.
We are adding recipes galore
10 round oul your Cambridge
kitchen and here are 8 few
that will be found in our up-
coming cookbook. Share these
recipes with your family and
watch their health tmprove!

We all know that variety is
the spice of life, but it is the
spice that adds variety 1o this
wonderful holiday favorite:
FOOD FOR LIFE
PUMPKIN CHIFFON PIE

I cup cold water

172 cup boiling water

2 thsp. Knox Unflavored

Gelatin

2 w 6 scoaps (recommended:

4 scoops) FFL Vanilla

| cup cooked pumpkin (100

calones)

1/2 1sp. Pumpkin Pie Spice (if

using exiract, use 1/4 tsp.)
k 5

rich creamy cheesecake? Go
ahead and sin a lirde! Try this
unbelievably delicious treat
without having to worry about
all the calories cheesecake usu-
ally has' :
FOOD FOR LIFE
CHEESECAKE -

1 cup cold water

1/2 cup boiling water

1 172 tbsp. Knox Unflavored

Gelaun

4 scoops FFL Vanilla

1/2 cup Ricotta low fat cheesc

1/2 cup non-fat yogun (195

calories) "

2 tsp. Vanilla Extract

112 1sp. Lemon Exmract

4 pkgs. sweewener

1 tbsp. lemon juice

| tsp. grated lemon nind

3 ice cubes

2tbsp. Grapenuts (90 calories)
Pour cold water into

blender. Sprinkle gelatin over

cold warer. Setaside. Sprinkle

Grap inbotom of pie pan.

4 or 1o
taste
510 7 ice cubes
2 thsp. Super Ouis or Grape-
nuts

Sprinkle gelatin in 1/2 cup
cold water. Set aside. Ina
hlender.add 1/2 cupcold water.
FFL Vanilla, Pumpkin Pie
Spice. cooked pumpkin. and
sweclener. Sl aside. Add
1/2 cup boiling water 1o gela-
un: siir until clear. Add gela-
tin 10 blender and blend on
tugh. While blending. spnnkle
Super Qats or Grapenuts in
bowom of 9" pie pan. Add ice
culbres to blender (while blend-
ingl. one cube a1 a ume.
Continuc to blend for 1510 30
seconds. Pour mixture into
Ppic pan and place in refngera-
tor tor ot least 13 minures.

Who can resist 4 slice of

Add boiling water to blender
and sur wntil gelatin is dis-
solved. Add remaining mgre-
dients 10 blender (except ice
cubes) and blend until smooth.
Add ice cubes and blend on
high for 15 10 30 seconds.
Gently pour muxture into 9"
pie pan. Chill in refngerator
for at least 15 minutes.

Note: Pic is creamier if you
let 1t set out for awhile before
serving

Devicious Anp Nutrimious EGenoc

Don't forgetthat your holi-
day guests deserve Cambr-
idge, 100!

What better way to spread
holiday cheer than with
Cambridge Food For Life
Eggnog! Make it by the punch
bowl full. Serve it hot with
cinnamon and rum flavoring
on those cold wimer nights.
Warm up your guests with
nutrition. not calories.
EGGNOG DELIGHT
9 oz hot water
| scoop FFL Eggnog

in Spice
3/4 capful Rum Extract

Add sll ingredients 10 a
blender and mix.

HOT NOG

9 oz. hot water

| scoop FFL Eggnog

1/2 capful Almond Extract
1/2 capful Buster Extract
172 capful Black Walnut
Extract

172 capful Coconut Extract
172 capful Rum Extract

1 pkg. swectener

Add all ingredicats 1o a
blender; mix until smooth.

Savor gnd enjoy these
wromatic delights!

INSTANT SALES

Prospect like a pro by us-
ing the new Prospecting Flyer
(Order #660667: $7.20 for a
package of 50)--Order in
quantity! Specisl offer
through Jenuary 15th--10
packages (500} for 350.

Why 5007 You need to
test. test and test again'
Always do a small market
test (o determine if an idea
works for you. Test S ideas -
~5 venues. Hand out or mail
100 flyers five diffcrent ways,
For example.

* Take 100 to vour local
craft farrs. Mill around and
hand them oul. Your iniro:

* Take 100 1o a soccer game
or football game. and hand
oul -- have 10kids hand out 10
cach.

* Take 100 to your local
beauty salon or tanning par-
lor, and ask il vou can leave
them. Lei them know that if
vou receive any sales from
these. you wil rebate them $1
per can... Why not?

* Take 100 10 your local day
care center -~ ask the Director
if you can place these at the
frum desk, or bener vel. put
them in the kid's cubbies.

The bortom line 1s:  be
inventive. To really tes1 out
this ing spproach, mark

"Would vou be i in
a Nver conceming my busi-
ness?”

* Take 100 10 vour local
shopping center.  small- vil-
lage square. sinp shopping
center. Place them on wind-
shuclds. tor better ver. have
vour |X-vear old do i!)

the fiyers, perhaps stamp each
group with a differcnt color.
Have a'bener idea? Let us
know -- the ‘best three ideas
will be printed in the next is-
sue of Breakthrough -- and the
winners will receive 100 pros-
pecting flvers FREE!
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Turning Your Dreams Into Reality-

Back To Basics—MARKETING

It’s marketing. all marker-
ing. Once you have these
basic concepts down. and
become professional in your
approach to marketing, the
sales will take care of them-
selves. To make any program
work. you need 10 understand
three basic marketing secrels:

1. You must be committed to
your markeling program.

2. You must think of your
marketing program as an in-
vestment.

3. Your marketing program
must be consistent.

Marketing is repetinion. The
more you do something. the
bener it will work. You need
to stay with an idea and give
il adequate opporunity 1o work.
Tha's difficult. panicularly
when you haven’t really
thought out your markcung
plan. That's where 1 stans.
Your marketing plan. Take
some time. think it through.
apd write i oul..where vou
wan 1o go. and how vou are
going io gei there.

Second. recopmize that vour
plan. your program, is an in-
vestment. A marketing pra-
gram (whichmay include some
adveniising) should be per-
ceived as a conservalive in-
vestment. It is not a miracle
cure. No ad. no seminar pro-
gram. no single siep. one-shot
anempi 31 building your busi-
mess will work, 118 step-by -
step. building- block-by-build-
ing-block 10 that suctess vou
sech.

Third. be consisteni. Don't
keep swirching media or mes-
sapes. Consistent repetiiion.
ceinng the word oul i 1he
same people in the sume way
s what works, Huve vouever

seen a small ad. or received a
flver about a service or prod-
uct. and totally disregarded it
the first or even the second go-
round? Then several weeks
or months later —once you “ve
had time to think about the ad.

Dugan is and it’s working for
her.

To tum your dreams or
vision into reality. it takes an
ACTION PLAN., Small steps,
taken one at a time will get
vou to your destination. Over
the next few issues. we’ll
discuss steps to gef you fo your
goal. But let’s stant with your

o your si has ch

keting plan. Ask y I
these (

gone seeking out the ongi
source? This is never more
appropriate than when deal-
ing with weight reduction.
Don't disappoint your poten-
tial customers - - be there when
they need you. If you're not
in the phone book - - where
are you? How ofien are you
there? If vou were looking for
you, where would vou find
you?

Consistency = familiarity.
Familisrity = sales
People buy producisthey know,
1rom peaple they know. Are
you making it easy to know
vou and your business? Are
vou getting the word out,
getting your name out? Doana

STEPPING OUT OF
YOUR COMFORT

ZONE

Donna Dugan did and she
got rave reviews! “1I'm not a
good speakerand I'm not com-
fonable with it.” states Donna.
describing her recent seminar
on Maintaining Your Weight.

Positioning yoursell as
credible and knowledgeable
wn your ficld is a step toward
becoming wruly professional.
Dugan understands this and
she is taking positive sieps
toward that end. Planning the
seminar and puting it together
was the difficult pant. Then.
delivenng that first serminas
Now thai she s accomplished
thiz. she’s ready to roll it
aut,.again and again. Nine

1. Whai are my objec-
tives?

1. What are the strengths
and weaknesses of what 1 am
offenng— my services?

month — bottom line. Then
move 1o what contributes to
that bottom line — your tar-
get sudience. Concentrate on
aspecific markel (forexample:
brides or new mothers).
Now comes your position-
ing statement. which explains
why Cambridge has wvalue,
and why anyooc should buy
it, and why they should buy it
from you. Think this through.
Then write down 10 reasons
why anyone should buy it from
you. Believe it memorize it.
1f you believe it, you can sell
it. Remember, selling is sim-
ply ransferning your enthusi

3. Who is my P
non?
4. Who is my target mar-
ket — and what are the needs
of this maricet?

5. What business am |
really in?

6. What is my goal?

Easy questions. nght? Bur
think through your answers and
WRITE THEM DOWN. Re-
member 10 start with 1 pur-
pose.c.g. 10 make $1.000 each

pecoplc atiended her first
seminar. where Donna dis-
cussed food choices for life.
She used shides and rubber-
ized food samples 10 put acToss
her points.

Dugan. who is now charg-
ing customers for support meet-
ngs. has begun to position
herself in her community as a
nutrition and weight manage-
ment professional, which she
tuly is. Her new business
cards. feamnng her photo and
designed as a fold-over card
include bulleted points on
Cambridge products and pro-
frams.

If vou have a marketing
dea or would like suggesuons
and guidance. call (800) 44 3-
1584,

asm: that is, belicf, nor just in
the product. but in yourself.

Next. include marketing
100ls you might use to achieve
your goals. These tools in-
clude adverising, workshops
forthe public. word- of-mouth
refermls (with refermal incen-
tives). demonstrations in
homes or in the workplace.
preseniations 10 groups, per-
sonal letters, leners 1o busi-
nesses. lestimonials. yellow
page advemising. free semi-
nars. sampling. publicity. cic.
Bring vour creativiry and per-
sonalizavion inio play.

Finally. decide how much
your marketing plan will cosi.
What invesiment arc vou
willing to make. To make i
palatable. define the cosias a
percentage of your projected
sales. If, for example. vour
sales will be $500 each month.
allow 10% or $50 for markei-
ing. And. spend 350 for mar-
keting each month. Remem-
ber, be consistent.

Here are some basic mar-
keting truths for vou io re-
member:

1. The market changescon-
stantly, Nothingis more fickle
than the weight reducing pub-
fic. The markel s 10 a con-
stant swate of change, When
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you siop adverising or Stop
geuing oul your word. you
miss this evolving change.
YOU MUST BE THERE TO
PLAY!

2. People forge fast, They
arc bombarded with literally
thousands of messages daily
— let’s be honest, just how
viwl is your message in their
life?

3. You may give up. and
hange. but your competiti
won'l. People spend monev
on weight reduction programs.
and if your message isn’lL out
there. their money poes else-

where.

4. Markenng strengthens
vour identity — and yourcredi-
bility. If you stop putting out
the word abowi Cambnidge.
people begin (o lose confi-
dence in you — and your

EXHIBIT G

product

5. Marketing 1 essential
1o growth, Unless vou con-
nnue 1o put out the word.
people will forgel you.

6. Marketing builds loy-
alty with vour existing cus-
tomers. When they hear from
vou, or about you, they refer
business. Referrals can be
the lifeblood of yourexistence.

7. Marketing maintains
morale. When you see your
marketing work, or sce your
name and visible rewards from
vourefforts. it helps youmam-
1ain vour level of effon.

8. Marketing gives you an
advaniage over your competi-
tors who are not adverising.
A small. well-placed 2-3 line
classified ad in the same loca-
tion ¢ach and every week can
be more beneficial than a 3-

V ]_S:I'f;'.i.;,;.':w.-
3= i

Linda Hevern shared a svsiem for nirming dreams into realiry ot the
receni Parker Remeat in Son Diego!

times-per-vear ad. If your ad
is there when your prospect
necds you, you win!

9. Marketing allows you
and vour business to keep your
doors open.  You have over-
head — let  marketing help

pay the bills.

10. If you don’t markel.
you lose. Invest your money
in marketing or lose itenuirely.
It's your choice.(Next Issuc:
Let'stalktools —-markering tools
and how ta use them)

TARGET MARKETS YOU SHOULD AIM FOR...

Brides (the entire wedding party, including mother and
mother-in- law)

Hint: For 5 weeks contact every bride-to-be listed in your
Sunday mewspaper. [f you getr an appointment or inter-
ested response from 10% of your contacts, pursue them!

New Mothers (Ger your body back!)

Hint: For 5 weeks contaci all new mothers listed in your
weekly newspapers (all local papers). Approach them
with the numriton/health aspect as well. Cambridge prod-
ucts are s greal suppl for ing mothers. Call and
Iry to get an appointment — be willing to go to them, That
is the kind of customer service which appeals 1o this
markel. See if they can get 3 or 4 new mothers ogether -
maybe their entire Lamaze class.

Flight Attendants

Hint: If you are near a major airport. contact 2 or 3 sirlines
and find out what it would cost to run a small classified ad
in their in-house newspaper. Or. if there is a bulletin board
for employees, post vour flvers. Benter yel. see if you can
make a presentation to personnel 1n the employee lounge.
(Use the New Presentanon Brochure)

Class Reunions (Atter weddines. when are most women/

men inclined to reduce the mosi weight?)
Hint: Place a small classified ad in your local paper:
Anending your 25th, (10th, 20th) Reunion? Look like you

did 25 years ago. Do it now!

Sales Professionals

Hint: Realtors. Find out how much it costs to run a small

classified ad in your local realtor newslencr. Inguire abouf
king a p ion on health ition in their local

sales offices. Atiend sales mectings for professional asso-

ciations.

Fitness Trainers (Whar bener person to get the word
out for you!)

Hint: Approach them regarding fimess and nutrition. In-
clude an incentive for making moncy.

NOTE: Other groups you should consider are teachers.
nurses. iemporary emplovees. acrobic instructors. runnens.
college students, maodels (there are modeling agencies in
every major city and 8 out of 10 girls who call 10 inquire
need to lose ar least 10 pounds to model). singles groups.
If vou are specifically interested in asgeung one particular
group, call Customer Service at |-800-441-2584 or Lynne
Murphy ar 8(:4-739-2355 for guidance
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On The Horizon

CamBriGE RETREATS--TRAIN THE TRAINER Is IN FuLL Swing!

For Retreats 1o be successful to vour business they must be
held often, giving the maximum number of people the special
opportunity of experiencing the physical and spintual bene-
fits of sole source in an amosphere of fun and support. Ina
relaxed and caring environment, you assess your ealing
habits. create a plan to change those habits. and reccive valu-
able information on how your body reduces weight and what
to eal and do to keep that weight off,

Each Reweat is a unique experience. The primary goal is
1o offer an enjoyable weekend where you can successfully
begin or regain your commitment to a program which
supports your health and well-being. We have found that
each group has specific needs and have geared the Retreats
accordingly. Happily. our Leaders and Consultanis are now
running with the Retreat concept, holding different types of
Retrears in their areas.

Spring '92 Schedule

The enthusiasm our Leaders and Consultants are show-
ing for holding their own Retreats is wonderful' For
example:

®Paul & Benty Parker look forward 1o hosting mini
Retreats on an ongoing basis in the San Diego area.
Attendees will have their choice of 8 weekend Retreal ora
5-day Retreat at a bay view home complete with a pool and
spa--how luxurious!

® Barbara Lazar has already held two Rewreats and plans
1o host one every other month beginning January 10-12.

® Alex Boswell and Shirley Riesz have both conducted
Retreats in the Sarasota. Florida area!

® Janice Jones & Jan Cookson from Massachusetts, not
to be outdone by the Far West or Southeast regions, will
be holding their own R starting early in the new year,

We are here 1o support you in this endeavor.
modules are being prepared 1o offer you suppon
various subjects which are so well received in this weekend
environment. Whether you focus on the behavior modifica-
tion aspect. nutrition. the physiology of weight loss. changing
vour eating habits, or another area. vou will find what works
is the bonding and community spirit that evolves in this
intimate encounter.

Whether it’s for 6 or 60. a Retreat will work. Noi only for
vour personal program and that of the atiendees. but also for
vour business. Encourage cach returning attendee 1o bnng
someone new--someone who has never been on a Cambridge

in the

as will MaryAnne Cosgrove and Marilyn McPhec.

.7 Sally Hennessey from New Jersey will add a new twist
to her upcoming Retreats. Sally, who owns toning salons,
will bring small groups into her salons for herbal wraps,
toning, and sole source, for the ultimate in self-indulgence!

= [n addition 1o these Retrears, the company will sponsor
# Retrear for Donna Dugan in Houstoa on March 13-15,
1992. Anend and earn Continuing Education Units.

THE MARKETING PLAN
The suspension of the Rolling Quarter mimimums policy
ed in the Sep r/October issue of Breakthrough

program. What bewer way 1o be introduced ta C [
than through a weekend Retrear!

You will leave the Retreat with:
- A positive sole source expenence
- A structure for applying vour experience 1o improve
weight management success
- Inspiring and motivational techniques on goal sei-
nng for voursell or vour business

We guarancee xou'll vennn home wutle a plan’
Tuition includes lodging (double occupanyi and a CDS

lee. Please call vour area Retreal coordinator or Cambndee
Direct Sales at 1-BO0-443-2584 (B00-3156-0082 from Chi-

cago) 1or more jormaton

Avers profound experience ewans vew ar o Rewreat’

is bemng continued indefinitely pending a thorough review.
progress, of the enure markeung plan. This change affects
rank only: it does not affect the bonus structure. (Please refer
to page 4 of the Scpt/Oct Breakthrough for a full expl )

RENEWALS

It's ime to renew! Renewal notices have been mailed 1o

all Consuhants and Leaders. Caich the excitment and mail in
vour renewal fee of $20) woday!

Every Consultant or Leader who renews by December
31. 1991 and places a personal order (order and renewal musi
be received no later than December 31, 19911 will receive
exciting new Cambridge Inerature absolutely free. Place
vour order direct with Cambndge Direct Sales now!

All renewals postmarked atter the deadline, January 15.
1992, will be assessed a S10 late filing fee. Leaders who do
not renew by January 31, 1992 will atso forfein their Leader-
ship position as well ay the benefus of being o Cambridze

Cansultan
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Cambridge's Newest Consultant!

Meer Sandy Nye from
Medficld. Massachuserts
Sandy auended the recent
Retreat in Bosion and this s
what she has w say ubout
Cambridge:

"1 am healthy and in love
with life. for the firsi time in
my life”. an emotional Sandy
Nye told the group at the re-
cent Boston Retreal.  "All
because of Cambridge.”

"I've tried other dicts. but
couldn't lose weight. Nothing
worked. My family told me |
needed 1o lose weight. but il
wasn't enough to make me do

it. Then Beverly Anderson told
me about Cambridge.”
Sandy admits one of her worst
habits was chocolate milk. "l
used 1o dnnk 3-4 glasses of
chocolate milk every day. she
savs. "I switched 1o Cambridge
Chocolate and sole sourced for
30 days. I never cheated. Afier
that | switched 10 the regular
program with 3 drinks and 400
calones. usually a frozen low-
cal meal. for two weeks. Then
sole sourced another 2 weeks. |
lost 54 pounds.”

A1 53", 130 pounds. Sandy
15 a tnm size R - down from a

size 16/18. I
didn't ger dis-
couraged. There
were days it was
hard. but | just
kepteoing. Sup-
port is the big-
gestthing., and |
had it in Cambr-
idge.”
Enthused by
the Boston Re- &
treat and the
wonderful new friends made
over the weckend. Sandy was
eager 1o join as a Consultant,
where she can provide sup-

=4

port and encouragement 10
others, making & difference in
their lives.

WHY BETOME A CAMBRIDGE CONSULTANT?

The question we hear re-
peatedly is: Why become a
Cambridge Consultan:?

|- EARN MONEY

The first response and. per-
haps. the mosi obvious is:
Cambridge gives vou the op-
portumity 10 eam money and
create your own business goals
and level of desired income.
It means You arc Your own
boss and can ser vour own
working hours. S0. one rea-
30N 1x vou can make mone).

2. BUILT-IN SUPPORT

If vou have ever struggled
with a weight problem vou
know the value o1 support. A
more amporiani reason 1w
consider becomuny a
Cambridge Consuliant is
support. As a Consultant you
are coninually presenung the
benefitsof health and nurniton
You have built-in suppon 10
call upon when vou personalls
need these exir
encauragements o heep Vow
rome As 4 Camondye
Consultang Mahe
PrEsenTaoens wndy idudis and

DL

groups. These presentations.
as well as help build vour busi-
ness. keep vou motivated 10
manage vour weight and stay
healthy. So. the second reason

is support.

reason is knowledpe

4. FRIENDSHIPS

As a Cambridge Consuh-
anl vou have opporunities
to attend conferences and

r Why become a Cambridge Consultant?

[
i
=  Eam Money

¢ Built-In Suppon

. ®  Knowledge i
i ®  Frendships I

Results 1
! Fulfillment And Success j
3. KNOWLEDGE meetngs  which 1each vou

As u Cambndge Consulam
vou are chgible for trainmng
and publications oftered by the
compan:y. These communica«
nons keep vou on the leading
edee in werehi munagement
research, Learming what s faci
and what's icnon when itcomes
1w managing weight has pro-
pelied many o dieter 1t the
arms o) success. So, the third

both business and personal
development skills. And the
opponunily 1o join in a nei-
work ol weight management
speciahists commutted 10 shar-
e information about health
and nutnion. So. the fourth
reason ix riendship.

5 RESLLTS
Asa Cambndge Consuli-

ant you give yourself the best
opponuniry toreach and main-
tain your ideal weight because
vou place vourself in a posi-
tion 1o fearn and teach what
you need 10 remember most.
Sharing what vou know rein-
forces the changes you made
in your personal habits and.
therefore. keeps vou on tar-
gel. So. the fifth reason 1s
results. i

6. FULFILLMENT AND
SUCCESS

As a Cambridge Consuli-
ant. you will reap...financial
rewards. a healthy. inim bod: .
and fnendships that {ast a life-
ume. Call us today 10 leam
more about how vou can be-
come a Cambridge Consuli-
ant and make a significant
mmpact on the world  You
deserve fulflillment. and vou
deserve success!

T T
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Corner

PROSPECTING TIPS...Here are prospecting tips # 15-25
from Lvnne Murphy to help vou jump-sian your business.

15. Two-for-one — offer a iwo-for-the-price-of-one special.
Get them started with a Fast Stan Kit introductory offer. You
double your business, and they will have a buili-in PIP 10 keep

them in their program

16. Follow-up — it’s an art and a science. Go back through
your files now and call those who have indicated an interest.

but have not committed. Put together 4 or 5 and schedule a

tasting. Run a special and get a commitment.

17. Back 1o Basics — schedule tasnungs. Ser vour goals and
determine how many prescniations vou need 1o do cach week
1o meet these goals. Write them down,

COMPLIMENTS &

COMMENTS

# No MSG (monoso-
dium gluiamare)! The Cam-
bridge products contain cal-
cium sodium caseinate but
it is not hydrolyzed (broken
down inio smaller particles)
which forms MSG. Inanin-
gredient listing, MSG would
be listed as hydrolyzed vepge-
wble protein or hydrolyzed
protein.

® In onder to provide

1 .

and Wednesday. January Ist.
®  Minimum individ-
ual orders...effective Janu-
ary |. 1992, the minimum
individual product order will
be increased from $50 10 a
minimum of onc case of prod-
uct or bars, plus $4 shipping
charge. (Thete is no mini-
mum on separate purchases
of literature, however; the
shipping charge of $4 is
licable.}

juate planning and pro-
duction time for Break-
through. we are retuming to
a bi-monthly schedule. Your
input is impornant (o ensurc
B K i ins infor

18, Suppon — it can make the difference. Pui together some
new support groups. Give those people a call who have gone
off mack — let them know' they're not alone. and that you are

starling some SuUppon groups.

19. Recipes — call your people and share some of our new
recipes. Whether they're on Fast Sian. a longer sole source
program or the regular program, new recipes will add spice 10
their lives!

20. Have a buffer! That s nght — ger vour group together and
have a buffet. At the July Orlando Retreat. the highlight of the
weekend was the sale source buffel on Saturday night. Twelve
different samplings of Cambridge recipes were available. and
displaved as beautifully and graciously as any banquet! Greal
fun and grear tastes — tor more info on this. call Lvanc

Murphy (804) 739-2355.

21. Take Control — Control For Life. that i1s. This effective

behavior modification program is temific. Make i available 1o
yourc — have a g where vou listen to

part of this program — discuss 1. then sell it! It’s Dr. Nan at
her finest! This program is 1ops!

PP

21, Customer Survey — evervhody's doing it! Jump on the
bandwagon. Do it by phone or mail — find out what will help
them. what they like. what they don't like. Guidelines are
available on this. Mos! Imp is to do hing with the
informarion you uncover

23, Reprims — use them Find Yor 4 good reprints from vour

mation that is helpful and
supports your Cambridge
business, Please share your
comments with us. Help us
malke your newsletier the best
it can be,

@ Please note that when
you charge your order 1o a
credit card, your statemeni
will show Dean Distributors
as the vendor instead of Cam-
bridge.

® We will be closed
Tuesday. December 24th:
Wednesday December 25th:

=  The "sale explo-
sion™ of the vear expires De-
cember 31. 1991. Offercd at
prices of up to 60% off are
gift items sold during the
past year as Thank You gifts
(refer o past issucs of Break -
through). Please contact your
upline Leader or call us di-
rect for more information.

®  Pumpkin Spice Fla-
voring has been a holiday
favorite this season. Be sure
10 include it in your next or-
der. First time users should
be advised that it is very
concentrated and should be
added spanngly (a couple
drops) to their Cambndge
drink.

files or call your Leader. Make 50 copies and send them out
~— then follow up. Do that every month and you'll be amazed

at the interest that is generated.

24, Branch Om — CDS phone wee spreads the word! Be
sure 10 paricipate in our telephone tree and see how effective
this one-on-one method of communication can be, Don't

miss oul on up-to-date information.

25, Customer Phone Tree

Why not try it ool on

customers” Try a customer phone free. Do it regularly —

with 4 new recipe. a new success ston . an upcoming Retreat

— Give it any!

Published by Cambndge Direct Sates
IR0 Salinas Hwy . Bldg F Monerey . CA Q304{-64 200
HOO-44 3250
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MEDIBASE CAMERA-READY ART ADAPTABLE FOR NEWSPAPER AND MAGAZINE ADVERTISING

If You Have THESE ADS ARE FOR REPRODUCTION - DO NOT FOLD
ight-Related
Hi dﬂ'l Problems
And Must Lose Weight...
...There Is A . If You Have '
Medically Directed Weight-Related
Program For You Health Problems
s And Must Lose Weight...
i | —_—'I-'l-l-emIsA
@ Group support with weekly mectings vee y G
? aning Medihone e epacamen Medically Directed
e i Program For You
For more informatian call: Bl )
@ Professionally directed nutrition
education
¢ Group support with weeldy mectings
@ Nutritionally complete, excellent
tasting MediBase® meal replacement
© Proven safe and effective in University |
testing
For mare information call:

These ads may be enlarged or reducad to fit the vanous specifica-
fions on your newspapar and/or Magazine.
Ba sure tn contact your local newspaper or magazine for instructions
on including your phone number and/or name in the area indicated at the
botiom of the ad.
© Copyriphd B0 Avasyra, nc. A% ngias reearved.
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DECISION AND ORDER

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau of Consumer
Protection proposed to present to the Commission for its
consideration and which, if issued by the Commission, would charge
respondents with violation of the Federal Trade Commission Act; and

The respondents, their attorneys, and counsel for the Commission
having thereafter executed an agreement containing a consent order,
an admission by the respondents of all the jurisdictional facts set forth
in the aforesaid draft of complaint, a statement that the signing of said
agreement is for settlement purposes only and does not constitute an
admission by respondents that the law has been violated as alleged in
such complaint, and waivers and other provisions as required by the
Commission's Rules; and

The Commission having thereafter considered the matter and
having determined that it had reason to believe that the respondents
have violated the said Act, and that complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record
for a period of sixty (60) days, now in further conformity with the
procedure prescribed in Section 2.34 of its Rules, the Commission
hereby issues its complaint, makes the following jurisdictional
findings and enters the following order:

1. Respondent Dean Distributors, Inc., is a corporation organized,
existing and doing business under and by virtue of the laws of the
State of California, with its offices and principal place of business
located at 1350 Bayshore Hwy., Suite 400, Burlingame, California.
Advanced Health Care Systems, an operating division of Dean
Distributors doing business as Cambridge Direct Sales and
MediBase, has its offices and principal place of business at 2801
Salinas Hwy., Building F, Monterey, California.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of respondent, and the proceeding is in
the public interest.
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ORDER
DEFINITIONS

A. For purposes of this order, "competent and reliable scientific
evidence" shall mean those tests, analyses; research, studies, or other
evidence based on the expertise of professionals in the relevant area,
that has been conducted and evaluated in an objective manner by
persons qualified to do so, using procedures generally accepted in the
profession to yield accurate and reliable results.

B. "Weight loss program,” or "diet program,” shall mean any
program designed to aid consumers in weight loss or weight
maintenance; including, but not limited to, the "Food for Life Weight
Management System," which includes the "Cambridge Diet Plan," the
"Food for Life" weight loss programs, the "Maintain for Life" weight
maintenance program, the "MediBase" medically-monitored weight
management program; and related weight loss and weight
maintenance programs and related food products and/or nutritional
products. R ' . '

C. "Very low calorie diet,” or "VLCD," shall mean any dietary
regimen that provides 800 calories or less per day.

D. "Distributor” shall mean any purchaser or other transferee of
any weight loss product or program who acquires or has acquired,
with or without valuable consideration, said product or program and
who is or has been engaged in the resale of said product or program
to other distributors or to end-use consumers. "Distributor" shall
include, but is not limited to, any "counselor," "unit leader," "division
manager," "area distributor," "circle of champions" member and all
other providers of respondent's weight loss programs.

E. For any order-required disclosure in print media that is
disseminated, either directly from respondent, or indirectly through
respondent's distributors, to be made "clearly and prominently," or in
a "clear and prominent manner," it must be given both in the same
type style and in: (1) twelve (12) point type where the representation
that triggers the disclosure is given in twelve (12) point or larger type;
or (2) the same type size as the representation that triggers the
disclosure where the representation is given in a type size smaller
than twelve (12) point type.

F. For any order-required disclosure given orally in a broadcast
medium to be made "clearly and prominently,” or in a "clear and
prominent manner," the disclosure must be given at the same volume

nn
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and in the same cadence as the representation that triggers the
disclosure.

L

It is ordered, That respondent Dean Distributors, Inc., a California
corporation, its successors and assigns, officers, representatives,
agents, and employees, directly or through any corporation,
subsidiary, division or other device, in connection with the
advertising, promotion, offering for sale, or sale of any weight loss
program in or affecting commerce, as "commerce" is defined in the
Federal Trade Commission Act, do forthwith cease and desist from:

A. Making any representation, directly or by implication,
regarding the safety of respondent's very-low-calorie diet ("VLCD")
programs unless respondent clearly and prominently discloses in
close proximity to any such representation that physician monitoring
is required to minimize the potential for health risks, or otherwise
misrepresenting any health risk of any weight loss program.

B. Failing to provide to end-use consumers documents prepared
for physicians that clearly and prominently disclose the health risks
and complications that have been associated with very-low-calorie
diets, including but not limited to the fact that VLCDs have been
associated through published clinical studies with an increased risk
of developing gallstones.

C. Misrepresenting the likelihood that participants of respondent's
diet program(s) will regain all or any portion of lost weight.

D. Using any advertisement containing an endorsement or
testimonial about weight loss or weight-loss maintenance success by
a customer or customers of respondent's weight loss programs if the
weight loss or weight-loss maintenance success depicted in the
advertisement is not representative of what customers of respondent's
weight loss programs generally achieve, unless respondent discloses,
clearly and prominently, and in close proximity to the endorser's
statement of his or her weight loss or weight-loss maintenance
success the following statement:

"Results not typical."

Provided that if the endorsements or testimonials covered by this
paragraph are in a broadcast medium, the disclosure required by this
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paragraph must be communicated in a clear and prominent manner
and in immediate conjunction with the representation that triggers the
disclosure;

E. Making any representation, directly or by implication, about
the success of customers on any diet program in achieving or
maintaining weight loss or weight control unless, at the time of
making any such representation, respondent possesses and relies upon
a reasonable basis consisting of competent and reliable scientific
evidence substantiating the representation; provided, further, that for
any representation that: i

1) Any weight loss achieved or maintained through any diet
program is typical or representative of all or any subset of customers
using the program, said evidence shall, at a minimum; be based on a
representative sample of:

(a) All customers who have entered the program, where the
representation relates to such persons; provided, however, that the
required sample may exclude those customers who dropped out of the
program within two weeks of their entrance or who wére unable to
complete the program due to illness, pregnancy, or change o
residence; or - '

(b) All customers who have completed a particular phase of the
program or the entire program, where the representation only relates
to such persons;

2) Any weight loss is maintained long-term, said evidence shall,
at a minimum, be based upon the experience of customers who were
followed for a period of at least two years after completion of
respondent's program (including any periods of participation in active
maintenance); and

3) Any weight loss is maintained permanently, said evidence
shall, at a minimum, be based upon the experience of customers who
were followed for a period of time after completing the program that
is either: (a) generally recognized by experts in the field of treating
obesity as being of sufficient length to constitute a reasonable basis
for predicting that weight loss will be permanent; or (b) demonstrated
by competent and reliable survey evidence as being of sufficient
duration to permit such a prediction.




1690 FEDERAL TRADE COMMISSION DECISIONS

Decision and Order 123 FT.C.

F. Representing, directly or by implication, that any customers of
any diet program have successfully maintained weight loss, unless
respondent discloses, clearly and prominently, and in close proximity
to such representation, the following information:

(1) The average percentage of weight loss maintained by those
customers;

(2) The duration, over which the weight loss was maintained,
measured from the date that customers ended the active weight loss
phase of the program,

provided, however, that if any portion of the time period covered
includes participation in respondent's maintenance program(s) that
follows active weight loss, such fact must also be disclosed;

(3) The statement: "[respondent] makes no claim that this [these]
result[s] is [are] representative of all customers in the [respondent's
diet] programs;" and

provided, however, that if the customer population referred to is
representative of the general customer population for that program,
respondent is not required to make this statement;

(4) The statement: "For many dieters, weight loss is temporary,"

provided, however, that respondent shall not represent, directly or by
implication, that this statement does not apply to dieters in
respondent's programs.

G. Misrepresenting, directly or by implication, the existence,
contents, validity, results, conclusions, or interpretations of any test,
study, or survey; the rate or speed at which any participant in any
weight loss program has experienced or will experience weight loss;
or the performance, efficacy, safety, or benefits of any weight loss
program or weight loss product.

H. Representing, directly or by implication, that prospective
participants in respondent's weight loss programs will reach a
specified weight within a specified time period, unless at the time of
making such representation, respondent possesses and relies upon
competent and reliable scientific evidence substantiating the
representation.




DEAN DISTRIBUTORS, INC. 1691

1596 Decision and Order

II.

It is further ordered, That respondent shall notify the Commission
at least thirty (30) days prior to the effective date of any proposed
change in the respondent such as dissolution, assignment, or sale
resulting in the emergence of a successor corporation(s), the creation
or dissolution of subsidiaries, or any other change in the
corporation(s) that may affect compliance obligations arising out of
this order.

I11.

1t is further ordered, That for five (5) years after the last date of
dissemination of any representation covered by this order,
respondent, or its successors or assigns, shall maintain and upon
request make available to the Federal Trade Commission staff for
inspection and copying:

A. All materials that were relied upon in disseminating such
representation; and

B. All tests, reports, studies, surveys, demonstrations, or other
evidence in their possession or control that contradict, qualify, or call
into question any such claim or representation, or the basis relied
upon for such representation, including complaints from consumers.

IV.

It is further ordered, That respondent shall forthwith distribute a
copy of this order to each of its officers, agents, representatives,
independent contractors, and employees, that, directly or through any
other corporation, subsidiary, division, or any other device, are
engaged in the preparation and placement of advertisements or
promotional materials, who communicate with customers or
prospective customers, or who have any responsibilities with respect
to the subject matter of this order. Respondent shall also distribute a
copy of this order to all future officers, agents, representatives,
independent contractors, and employees for a period of ten (10) years
from the date of entry of this order. This paragraph shall not apply to
distributors, who are addressed in paragraph V.
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V.
1t is further ordered, That:

A. Respondent shall distribute, within thirty (30) days after
service of this order, a copy of this order to, and obtain a signed and
dated acknowledgment of receipt thereof from, each distributor who
has acquired at least 300 cans of respondent's product in any one
year;

B. Respondent shall distribute a copy of this order to each future
distributor who acquires at least 25 cans of respondent's product in
any one month within thirty (30) days of the month in which that
individual or entity acquires those cans, and shall obtain a signed and
dated acknowledgment of receipt thereof;

C. Respondent shall institute a reasonable program of surveillance
adequate to reveal whether any of respondent's distributors are
engaging in acts or practices prohibited by this order;

D. Respondent further shall (1) take reasonable steps to notify
promptly any distributor that respondent determines is failing
materially or repeatedly to comply with any order provision; (2)
provide the Federal Trade Commission with the name and address of
the distributor and the nature of the noncompliance if the distributor
fails to comply promptly with the relevant order provision afier being
so notified; and (3) in cases where that distributor has been notified
as required by subparagraph V.D.(1) and continues conduct that
constitutes a material or repeated violation of the order, terminate the
distributor, as permitted by applicable state law; and

E. Respondent shall retain and make available to the Commission
upon request the originals of the signed and dated acknowledgments
required under subparagraphs V.A and V.B.

VL

It is further ordered, That this order will terminate on June 16,
2017, or twenty (20) years from the most recent date that the United
States or the Federal Trade Commission files a complaint (with or
without accompanying consent decree) in federal court alleging any
violation of the order, whichever comes later; provided, however, that
the filing of such a complaint will not affect the duration of:
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A. Any paragraph in this order that terminates in less than twenty
(20) years;

B. This order’s application to any respondent that is not named as
a defendant in such complaint; and

C. This order if such complaint is filed after the order has
terminated pursuant to this paragraph.

Provided, further, that if such complaint is dismissed or a federal
court rules that the respondent did not violate any provision of the
order, and the dismissal or ruling is either not appealed or upheld on
appeal, then the order will terminate according to this paragraph as
though the complaint was never filed, except that the order will not
terminate between the date such complaint is filed and the later of the
deadline for appealing such dismissal or ruling and the date such
dismissal or ruling is upheld on appeal.

VIL

It is further ordered, That respondent and its successors or assigns
shall, within sixty (60) days after service of this order, file with the
Commission a report, in writing, setting forth in detail the manner
and form in which they have complied with this order.
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IN THE MATTER OF

AUTODESK, INC., ET AL.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SEC. 7 OF THE CLAYTON ACT AND SEC. 5 OF THE
FEDERAL TRADE COMMISSION ACT

. Docket C-3756. Complaint, June 18, 1997--Decision, June 18, 1997

This consent order permitted Autodesk's acquisition of Softdesk, requires Softdesk
to divest its own computer-aided design ("CAD") software engines,
"IntelliCADD," to Boomerang Technology, Inc., and prohibits, among other
things, the combined firm from reacquiring the IntelliCADD product or any
entity that owns or controls it, without prior notice to the Commission, for a
10-year period. In addition, the consent order prohibits Autodesk from
interfering with Boomerang's ability to recruit or hire Softdesk employees who
worked on the development of IntelliCADD

Appearances

For the Commission: Daniel Ducore.

For the respondents; Charles T. Compton and Neil Nathanson,
Wilson, Sonsini, Rosati & Goodrich, Palo Alto, CA. and John
Christie and Scott E. Pueschel, Hale & Dorr, Washington, D.C.

COMPLAINT

Pursuant to the provisions of the Federal Trade Commission Act
and of the Clayton Act, and by virtue of the authority vested in it by
said Acts, the Federal Trade Commission, having reason to believe
that Autodesk, Inc. ("Autodesk™) entered into an Agreement and Plan
of Merger with Softdesk, Inc. ("Softdesk"), whereby Autodesk agreed
to acquire all of the outstanding shares of Softdesk, in violation of
Section 5 of the Federal Trade Commission Act, as amended, 15
U.S.C. 45, and that such acquisition, if consummated, would have
violated Section 7 of the Clayton Act, as amended, 15 U.S.C. 18, and
Section 5 of the Federal Trade Commission Act, and it appearing to
the Commission that a proceeding in respect thereof would be in the
public interest, hereby issues its complaint stating its charges as
follows:

A. THE RESPONDENTS

1. Respondent Autodesk, Inc., is a corporation organized,
existing, and doing business under and by virtue of the laws of the




