426 FEDERAL TRADE COMMISSION DECISIONS
Complaint 124 F.T.C.
IN THE MATTER OF

GLOBAL WORLD MEDIA CORPORATION, ET AL.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SECS. 5 AND 12 OF THE FEDERAL TRADE COMMISSION ACT

Docket C-3772. Complaint, October 9, 1 997--Decision, October 9, 1997

This consent order, among other things, requires a California-based company and
its officer, the marketers of a supplement known as "Herbal Ecstacy," to
substantiate all future safety claims for any food, drug or dietary supplement,
and requires a disclosure statement warning consumers of the potentially
serious safety risks of taking Ecstacy or any other product containing ephedra.
In addition, the consent order prohibits the respondents from promoting
Ecstacy or any similar product for its mind-altering effects in media with a
predominant youth audience, and prohibits misrepresentations of testimonials
or endorsements of any product.

Appearances

For the Commission: Nancy Warder, Michelle Rusk and C. Lee
Peeler. ‘
For the respondents: William H. Dailey, Encino, CA.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Global World Media Corporation, a corporation, and Sean Shayan,
individually and as an officer of the corporation ("respondents"), have
violated provisions of the Federal Trade Commission Act, and it
appearing to the Commission that this proceeding is in the public
interest, alleges:

1. Respondent Global World Media Corporation is a California
corporation with its principal office or place of business at 1501 Main
Street, Venice, California.

2. Respondent Sean Shayan is an officer of the corporate
respondent. Individually or in concert with others, he formulates,
directs, or controls the policies, acts, or practices of the corporation,
including the acts and practices alleged in this complaint. His
principal office or place of business is the same as that of Global
World Media Corporation.

3. Respondents have advertised, labeled, offered for sale, sold,
and distributed products to the public, including Ecstacy or Herbal
Ecstacy tablets ("Ecstacy"). The principal ingredient in Ecstacy is
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Ma-Huang, a botanical source of ephedrine alkaloids. Ecstacy also
contains, among other things, the following ingredients: guarana,
ginseng, ginkgo biloba, cola nut, and green tea extract. Ecstacy is a
"food" and/or "drug," within the meaning of Sections 12 and 15 of the
Federal Trade Commission Act.

4. The acts and practices of respondents alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act.

5. Respondents have disseminated, or have caused to be
disseminated, advertisements for Ecstacy, including but not
necessarily limited to the attached Exhibits A through D, and oral
representations as set forth in subparagraph E below. In addition,
respondents have furnished the means and instrumentalities to third
party distributors to disseminate advertising on the World Wide Web,
including but not necessarily limited to the attached Exhibits E and
F. These advertisements and oral representations contained the
following statements:

A. Ecstacy®
The world's first organic ecstacy (m.d.m.a.) alternative
From Tokyo to South Africa to the United Kingdom to Argentina, with over 2
million units sold in over 15 countries, a product known as herbal ecstacy® is
revolutionizing the way the world thinks of designer drugs. Using 9 exotic
botanicals imported exclusively for this product, herbal ecstacy® has been carefully
formulated to produce a considerable range of pleasurable effects.
"Reported effects last 4-8 Hours:
* euphoria
* tingly skin sensations
* highly increased energy levels
* increased sexual sensations
* mood elevation
(a mild serotonin inhibitor)"
Dr. Janis Burton, New Psychology Magazine, Paris, France.
"Developed by many of the same doctors who created the chemical version, herbal
ecstacy® is 100% natural & absolutely safe. herbal ecstacy® contains no chemicals
or other impurities. This product is synergistically blended in order to maximize
benefits and eliminate any possible side effects." Dr. Steven Jonson, Tel Aviv,
Israel. (Exhibits A and B: Penthouse.) .
B. 2 dosages (10 tablets) $19.99
12 dosages (60 tablets) $99.99
18 dosages (90 tablets) $149.99
40 dosages (200 tablets) $299.99 (Exhibit A: Penthouse.)
C. 2 doses (10 tablets) $19.99
10 doses (50 tablets) $69.99
20 doses (100 tablets) $99.99 (Exhibit B: Penthouse.)
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D. toll free -- 24 hour -- 7 days
1-800-365-0000 (Exhibits A and B: Penthouse.)

E. Consumers calling respondents' toll-free "800" number have been advised
that if they fail to achieve the advertised euphoric, psychotropic, or sexual effects,
they may ignore the dose suggested in advertising and labeling for the product
(such as one (1) tablet every seventy-two (72) hours) and take more Ecstacy tablets,
including doses of seven or eight tablets at one time.

F. Send Check or money order to: Global World Media Corporation
Distribution and wholesale inquiries: FAX (310) 581-4456
(Exhibits A and B: Penthouse.)

G. SPOKESWOMAN: Introducing Herbal Ecstacy.

[Various shots of young people dancing, playing drums, embracing.]
SPOKESWOMAN: The world's first organic designer experience. A sacred blend of
nine exotic herbs that produce a considerable range of pleasurable effects.
[SUPERSCRIPT: Satisfaction Guaranteed]

SPOKESWOMAN: Increased energy levels. Euphoric sensations with absolutely no
side effects...Herbal Ecstacy. The alternative...

(Exhibit C: Nickelodeon, 1995) .

H. MALE ANNCR.: Are you ready for this? Introducing the world's first organic
ecstasy alternative.

MALE ANNCR.: Users reported keeping a clear head and a sense of heightened
perception all night long with no side effects what so ever. So try the alternative,
try Herbal Ecstasy.

MALE ANNCR.: The world's first organic ecstasy alternative . . . .
(Exhibit D: Radio Commercial Transcript, 1995)

I. Herbal Ecstacy
"A fantastically light headed, tingly happy, happy buzz, with no side effects."
Herb Garden Magazine, UK.
"The effects of herbal ecstacy beyond smart drug capacity include:
euphoric stimulation
highly increased energy levels
tingly skin sensations
enhanced sensory processing
increased sexual sensations
mood elevations
Dr. Janis Burton New Psychology Magazine
(Exhibit E: World Wide Web Site, March 27, 1996)

. ecstacy
The Legal Alternative!
"A fantastically light headed, tingly happy-happy buzz, with no side effects."
Herb Garden Magazine, U.K.
"The effects of herbal ecstacy beyond smart drug capacity include:
euphoric stimulation
highly increased energy levels
tingly skin sensations
enhanced sensory processing
increased sexual sensations
mood elevations”
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Dr. Janis Burton - New Psychology Magazine

10'tab pack - sug. dose 5 tabs.
(Exhibit F: World Wide Web Site, March 27, 1996)

6. Through the means described in paragraph five, respondents
have represented, expressly or by implication, that use of Ecstacy in
the doses recommended or in other reasonably foreseeable amounts
is absolutely safe and will cause no side effects.

7. In truth and in fact, use of Ecstacy in the doses recommended
or in other reasonably foreseeable amounts is not absolutely safe and
may cause side effects. The Ma-Huang in Ecstacy is a botanical
source of various chemicals including ephedrine alkaloids that can
have dangerous effects on the central nervous system and heart.
Therefore, the representation set forth in paragraph six was, and is,
false or misleading.

8. Through the means described in paragraph five, respondents
have represented, expressly or by implication, that they possessed and
relied upon a reasonable basis that substantiated the representation set
forth in paragraph six, at the time the representation was made.

9. In truth and in fact, respondents did not possess and rely upon
a reasonable basis that the representation set forth in paragraph six,
at the time the representation was made. Therefore, the representation
set forth in paragraph eight was, and is, false or misleading.

10. Through the means described in paragraph five, respondents
have represented, expressly or by implication, that Dr. Steven Jonson
of Tel Aviv, Israel, provided an endorsement pertaining to the
absolute safety and the lack of side effects of Ecstacy, and that the
endorsement appearing in the advertisements for Ecstacy accurately
reflects his actual opinions, findings, and beliefs.

11. In truth and in fact, Dr. Steven Jonson of Tel Aviv, Israel, did
not provide an endorsement pertaining to the absolute safety and the
lack of side effects of Ecstacy. Dr. Jonson is a fictitious person and,
therefore, the endorsement appearing in the advertisements for
Ecstacy does not accurately reflect the actual opinions, findings, or
beliefs of Dr. Jonson.

12. In their advertising and sale of Ecstacy tablets, including in
media with a substantial youth audience such as certain Nickelodeon
and MTV cable programming stations, respondents have represented
that Ecstacy tablets are a safe alternative to illegal drugs to produce
euphoric, psychotropic, or sexual enhancement effects. Respondents
have failed to disclose that use of Ecstacy tablets in the doses
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recommended or in other reasonably foreseeable amounts may
present a significant health or safety risk, including but not limited to
dangerous effects on the central nervous system and heart. These
facts would be material to consumers in their purchase and use of
Ecstacy tablets. This practice was, and is, a deceptive act or practice.

13. The acts and practices of respondents as alleged in this
complaint constitute unfair or deceptive acts or practices, and the
making of false advertisements, in or affecting commerce in violation
of Sections 5(a) and 12 of the Federal Trade Commission Act.
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EXHIBIT A

From Tokyo to South Africa to the United Kingdom ‘o
Argenting, with over 2 million units seld in over 15 coun-
tries, a product known os herbal ecstacy: is rev- &8
oluticnizing the way the wor'd thinks of designer drugs.
Using 9 exotic botanicals imported exclusively for this prod- 8
ut, herbal ecseacy = hosbeen carefully formy-
lated to produce a considerable range of pleosurable effects.
“Regorted effects last 4-8 Hours:

* euphoria

« tingly skin sensations

* highly increased energy ievels

* incretsed sexual sensations..

* maod elavotion” .

(a mild seratonin inhibitor)”

Dr. Jenis Burton
New Psychology Mogozine
Paris, France

“Developed by many of the same doctors who created the-chemical
version, herbal ecstacy: is 100% natural & absolutely sofe.
herbal ecstacy2 conicins no chemicals or other impurities. This
product is synergisticaily blended in order to maximize benefits and
elimingte any possible side effecis.”

Dr. Steven Jonson

Tel Aviv, Israel

*SATISFACTION GUARANTEED

toll free ® 24 hours * 7 days
1-800-365-C0000

AlL MACOR CREDIT CARDS ACTZA7E0

2 dosages {10 tablets) $19.99 ' '
12 dosages (60 tablets) $99.99 @ @
18 dosages (90 tablets) S149.99

40 dosages (200 tablets) $299.99
cdd 5190 for shizoing & handling,
il seckzges <hipped federcl express aext day air

Send Check or Money Order to:

Global World Media Corporation
PO Box = 16442 Severly Hills
(alifornia 90209-2442

Disiribution and wholesale inquiries

FAX(310) 581-445¢6
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EXHIBITB
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the orlds first t ~—
w irst organic ecstacy (m.d.m.a.) alternctive =

from Tokye to Sourh Africa to the United Kingdom to" Argenting, with over'2 million units sold in over 15 countries, a prod-
uct known os herbal ecseacy s istevclutionizing the way the world hinks of designer drvgs
&Usmg?exom botanicals imported exclusively for this produdt, herbal ecs¢acsy: has been cerefully formulat-
¢d 10 produce o considerable range of pieasurable effects. - _—
“Reported effects lost 4-8 Hours:
* eyphorig
® tingly skin sensations
* highly incragsed energy levais
« increased sexval sensations
* mood elevation
(o mild serotonin inhibitor)”
Cr. Janis Burton
New Psychology iMagazine
Paris, Fronce

“Developed by many of the same doctors who created the chemical version, herbal ecseacy 2 is 100% natural &
absolutely sofe. herbal ecseacy2 wntains no chemicals or other impurities. This product is synesgistically blend-
ed in order to maximize benefits and eliminate any posnhle side effects.”

Dr. Steven Jonson

Tel Aviv, Isroel

BMONEY BACIC B
Stoll free » 24 hours '7 ddys
1-800-365-0000

7 foses (10 foblets) $19.99
210 doses (50 tablets) 569.99

20 doses (100 tablets) $99.99 Qg‘ @
e

add S8 for postage and handling
add $10 for next day air

Send Check or ‘doney Order *a:

Globul World Media Corporation -2
= 15442 2evariy Hiils
< 90700.7447

TLIar In anCissgle oued

?’:ﬁ'&%"é‘“ FAX(310) 581.3456




GLOBAL WORLD MEDIA CORPORATION, ET AL. 433
426 Complaint

EXHIBIT C

I
|
i
|

953 N. HIGHLAND AVE. » HOLLYWOOD, CA 90038 * (213) 957-9255 »FAX (213) 957-9703 |

UGM 1831 CENTINELA AVE. » SANTA MONICA, CA 90404 ¢ (310) 453-3777 «FAX (310) 453-7818 |
DUBB 3723 W.OLIVE AVE. » BURBANK, CA 91505 + (818) 556-2777 «FAX (818) 856-2770 '

GLOBAL WORLD MEDIA CORP.
{310) 581-4450

"HERBAL ECSTACY® #1 Ready For This
OIRECTOR: JON ALLOWAY

3 X 130 GENERIC/TEXT/TCAT FED £X
PLEASE HAVE A NICE DAY:

05/31/95

Exhibit C
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EXHIBIT C

TRANSCRIPT OF TELEVISION AD
"READY FOR THIS"

; .
: [Closeup of an eve: a small letter "e" appears in the pupil: switch to a shot of'a group of young
! people standing around a spokeswoman.]
|

VOICE OVER: Are you ready for this?
I GROUP: Yeah!
SPOKESWOMAN: Introducing Herbal Ecstacy.
[Various shots of young people dancing. playing drums, embracing.]

i SPOKESWONMAN: The worlds first organic designer experience. A sacred blend of nine
! exotic herbs that produce a considerable range of pleasurable effects.

[SUPERSCRIPT: Satistaction Guaranteed]

SPOKESWOMAN: [ncreased energy levels. Euphoric sensations with absolutely no side
effects. Svnergistically formulated in advanced laboratories around the
world by master herbalists. Herbal Ecstacy. The alternative. So call |-
800-3635-0000.

1

!

|

|

|

|

t [FINAL FRAME: 2 dosages ‘@ $19.95. 10 tablets: $10.00 S&H. Federal Express

| SUPERSCRIPT: A PORTION OF PROCEEDS GO TO SAVE THE RAIN FOREST]
!
|
!
|
|
!
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EXHIBITD
RADIO COMMERCIAL TRANSCRIPT 95R42856GL
PROGRAM:MUSIC 3/09/95 .60
STATION: KLSX (LOSANGELES) 7.35AM
IrtinEaAm A2, 306 1400
HERBALECSTASY

MALE ANNCR.: Are you ready for this? (MUSIC IN B.G.) (SFX: INAUDIBLE SPEAKING) Introducing
the world's first organic ecstasy aitemative.

WOMAN: Ecstasy. .
MALE ANNCR.: Herbal Ecstasy. R’epbrted sanséﬁons include euphoria, highly increased energy levei,

increased sexual feelings with floating, mood lifting effects.

WOMAN: Ecstasy.
MALE ANNCR.: Carefuily formulated by the world's most advanced iaboratories usnfug‘ rare varisties of

nine plants imported exclusively for this product.

MAN: Herbal Ecstasy. -

MALE ANNCR.: Users reported keeping a clear head and a sense of heightened perception ail night
long with no side effects what so ov&.—‘ So uy the alternative, try Herbal Ecstasy. Comes complete
with a money back guarantee. To order, call toil free, 1-800-365-0000.

MAN: _Herbal Ecstasy.

MALE ANNCR.. The word's first orgadic ecstasy altemative / 1800~365-CKJ00

(MUSIC oUT)

teanno msuaes ot arissons

TV Repons Seusedicrle. f'mayrct oo Crrd SCI0OF SLOW, -sleU Of 2an.Bile)
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EXHIBITE

03/29,96 FRI 16:26 FAX
gctasy

Herbal Ecstasy

(Click on the . icon to add an item to your shopping bag.)

Soar into ecstacy™

The world's most advanced designer nutritional supplement .
herbal ecstacy™ is more than just another smart drug. it is a
carefully formulated and thoroughly tested organic
alternative. :

txs.ss Per Card, 2 doses per card.

"A 100% natural, tingly % floay mid é‘fbangihg euphoria"
Obleo Carson, Mind Research Institute (Canada)

"A fantastically light headed, tingly happy, happy buzz, with no side ‘

effects.” Herb Garden Magazine, UK.

“The effects of herbal ecstasy ™ beyond smart drug capacity’
include:

suphoric stimulation
highly increased energy levels sEneses s

o

y.he
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EXHIBITE

2ot

03/29-86 FRI 18:27 FAX
ANpziweww AMSQuare. cam/oi ecziasy Ain

Eciasy

o tingly skin sensations

o erhanced sensory processing
.G increased sexual sensations
¢ mood elevations

Dr. Janis Burton New Psychology Magazise

We make no health claims, or otherwise whatsoever. All data provided is for historical reasons only This
product is sold strictly as a nutritional supplement, and is in strict compliance with FDA regulations.

100% natural No Preservatives, Additives Or Other Impurities.

NATIONAL ASSOCIATION OF
ADVANCED FOOD SUPPLEMENTS

stamp of approval

Push this button to in your shopping bag.
Push this button to and place your order.

Push this button for on using the shopping bag.

Back
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EXHIBITF

03-29-96 FRI 18:28 FAX Qols
s

hm;‘/ww,mmna.het!ddramx

ces(acy)

The Legal Alternative!

2099

beyond smart drugs - . reoutionary

alternative!

"A fantastically light headed, tingly happy-happy buzz, with no side effects.”
Herb Garden Magazine, U.K.

"The effects of herbal ecstacy beyond smart drug capacity include:
: euphoric stimulation '
highly increased energy levels
tingly skin sensations
enhanced sensory processing
increased sexual sensations
mood elevations”

Dr. Janis Burton - New Psychology Magazine
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EXHIBITF

03/29/96 FRI 16:23 FAX

—_ i Qo1s

. hepy/www.onramp.net: SUcragonsn

—

" Herbal Ecstacy acts on the same basis as MDMA, triggering similar, but not
identical, physical reactions in the body."

Peter Noah - URB Magazine

"People reported all kinds of effects. Some even saying that it was the best ecstacy
experience they ‘d ever had "

Nicholas Saunders U.K. - E for Ecstacy 1992

29909

Hear what Shannon
has to say about
herbal ecstacy.

29009

order now!

Just $20 plus 2.50 postage and
handling

10 tab pack - sug. dose 5 tabs.

To order by mail, send mouey order aor check to:



440 FEDERAL TRADE COMMISSION DECISIONS

Comp]aint 124 F.T.C.
EXHIBITF
03/29-98 FRI 18:29 FAX Jo1s
. .. ) httpjiwewrw. anramo. net:80/¢ragans

ADDvantage Plus Expreiences
P.O.Box 89307

Sioux Falls, SD 57105

29999

Synergy - the secret of our success!
Using an ancient extraction methods all herbs are first extracted
separately. Next they are blended together synergistically.
Finally, using the world’s most technologically advanced
equipment the herbs are once again extracted to produce herbal
ecstacy’s unique effect.

"TITY

organic sensations

2999
a herbal dietary supplement

amino acids
This powerful blend contains ail eighteen amino acids in complete form.

aatioxidants
Helps prevent free-radical damage to cells. If left uachecked, these highly resctive molecules

attack the cellular walls and may cause damage.

thermogens
Rare forms of popular herbs are syncrgistically blend to create the most powerful
thermogenic compound available today. Buras calories through heat generatioa.
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EXHIBITF

03/29/9¢ FRI 18:29 FAX Qo1

s! hmdlm,mnmp,n-:wcrm;

metabolizers
[ncreases metabolism. Buras calories anod maintins lean mass.

vegetarian
No agimal products are used whatsoever.

100% natural
NO PRESERVATIVES, ADDITIVES OR OTHER IMPURITIES

29999

order now!

Just $20 plus 2.50 postage and
handling

10 tab pack - sug. dose 5 tabs.
To order by mail, send money order or check to:
ADDvantage Plus Expreiences

P.O. Box 89307
Sioux Falls, DS 57105

20099

Site designed by Dragons.
«
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DECISION AND ORDER

The Federal Trade Commission having initiated an investigation
of certain acts and practices of the respondents named in the caption
hereof, and the respondents having been furnished thereafter with a
copy of a draft of complaint which the Bureau -of Consumer
Protection proposed to present to the Commission for its
consideration and which, if issued by the Commission, would charge
respondents with violation of the Federal Trade Commission Act; and

The respondents, their attorneys, and counsel for the Commission
having thereafter executed an agreement containing a consent order,
an admission by the respondents of all jurisdictional facts set forth in
the aforesaid draft of complaint, a statement that the signing of said
agreement is for settlement purposes only and does not constitute an
admission by respondents that the law has been violated as alleged in
such complaint, or that the facts as alleged in such complaint, other
than jurisdictional facts, are true and waivers and other provisions as
required by the Commission's Rules; and '

The Commission having thereafter considered the matter and
having determined that it had reason to believe that the respondents
have violated the said Act, and that a complaint should issue stating
its charges in that respect, and having thereupon accepted the
executed consent agreement and placed such agreement on the public
record for a period of sixty (60) days, now in further conformity with
the procedure prescribed in Section 2.34 of its Rules, the Commission
hereby issues its complaint, makes the following jurisdictional
findings and enters the following order:

1. Respondent Global World Media Corporation is a corporation
organized, existing and doing business under and by virtue of the
laws of the State of California, with its office and principal place of
business located at 1501 Main Street in the City of Venice, State of
California.

Respondent Sean Shayan is an officer of said corporation. He
formulates, directs and control the policies, acts and practices of said
corporation, and his principal office and place of business is located
at the above stated address.

2. The Federal Trade Commission has jurisdiction of the subject
matter of this proceeding and of respondents, and the proceeding is
in the public interest.
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ORDER

DEFINITIONS
For purposes of this order, the following definitions shall apply:

1. "Competent and reliable scientific evidence" shall mean tests,
analyses, research, studies, or other evidence based on the expertise
of professionals in the relevant area, that has been conducted and
evaluated in an objective manner by persons qualified to do so, using
procedures generally accepted in the profession to yield accurate and
reliable results. _

2. "Clearly and prominently"” shall mean as follows:

A. In a television or video advertisement, the disclosure shall be
presented simultaneously in both the audio and video portions of the
advertisement. The audio disclosure shall be delivered in a volume
and cadence sufficient for an ordinary consumer to hear and
comprehend it. The video disclosure shall be of a size and shade, and
shall appear on the screen for a duration, sufficient for an ordinary
consumer to read and comprehend it.

B. In a radio advertisement or in telephone conversations the
disclosure shall be delivered in a volume and cadence sufficient for
an ordinary consumer to hear and comprehend it.

C. In a print advertisement, the disclosure shall be in a type size
and in a location that are sufficiently noticeable so that an ordinary
consumer will see and read it, in print that contrasts with the
background against which it appears. In multi-page documents, the
disclosure shall appear on the cover or the first page.

D. In an advertisement on any electronic media received by
consumers via computer, such as the Internet's World Wide Web or
commercial online computer services, the disclosure shall be in a type
size, and in a location, that are sufficiently noticeable so that an
ordinary consumer will see it and read it, in print that contrasts with
the background against which it appears. In multi-screen documents,
the disclosure shall appear on the first screen and on any screen
containing ordering information.

E. On a product label, the disclosure shall be in a type size, and
in a location on the principal display panel, that are sufficiently
noticeable so that an ordinary consumer will see and read it, in print
that contrasts with the background against which it appears.
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Nothing contrary to, inconsistent with, or in mitigation of the
disclosure shall be used in any advertisement or on any label.

3. Unless otherwise specified, "respondents"” shall mean Global
World Media Corporation, its successors and assigns and its officers;
Sean Shayan, individually and as an officer of the corporation; and
each of the above's agents, representatives and employees.

4. "Ephedrine product(s)" shall mean foods, drugs, dietary
supplements, or other products intended for internal use containing
a source of any ephedrine alkaloid, including but not limited to
ephedrine, pseudoephedrine, norephedrine, norpseudoephedrine,
N-methylephedrine, and N-methylpseudoephedrine, either derived
from natural sources such as Ephedra sinica (also called Ma-Huang
or Chinese Ephedra) or synthetically produced.

5. "Purchaser for resale” shall mean any purchaser of any
ephedrine product(s) sold by respondents (a) who is a distributor or
operates a wholesale or retail business selling any such product(s) or
(b) who orders one hundred (100) or more tablets, doses, or other
units of any such product(s) in any three (3) month period.

6. "Commerce" shall mean as defined in Section 4 of the Federal

" Trade Commission Act, 15 U.S.C. 44.

L

It is ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of Ecstacy or Herbal Ecstacy tablets or any other
food, drug, or dietary supplement in or affecting commerce, shall not:

A. Represent in any manner, expressly or by implication, that the
use of such product is safe or will cause no side effects; or

B. Make any other representation, in any manner, expressly or by
implication, about the safety or side effects of such product, unless
the representation is true and, at the time it is made, respondents
possess and rely upon competent and reliable scientific evidence that
substantiates the representation.

II.

1t is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the manufacturing, labeling, advertising, promotion, offering for sale,
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sale, or distribution of Ecstacy or Herbal Ecstacy tablets or any other
ephedrine product that is not a "drug" as defined by the Federal Food,
Drug and Cosmetic Act, 21 U.S.C. 321 as amended, in or affecting
commerce, shall not represent, in any manner, expressly or by
implication, that it is appropriate for users to take such product in an
amount that contains ephedrine alkaloids or any other ingredient in
excess of any level for such ingredient in a dietary supplement as may
be established by the Food and Drug Administration (FDA) under
any applicable rule or regulation.

III.

It is further ordered, That respondents shall make the following
disclosure, clearly and prominently, in any advertisement,
promotional material, package label, and package insert for Ecstacy
or Herbal Ecstacy tablets or any other ephedrine product, and in any
discussion relating to dosage or use of any such product that results
from a communication via electronic mail or from any call made by
or on behalf of respondents or received on their toll-free, pay-per-call
number, or other telephone lines.

WARNING: This product contains ephedrine which can have dangerous effects on
the central nervous system and heart and could result in serious injury. Risk of
injury increases with dose.

Provided, however, if the product is subject to any FDA rule or
regulation that requires a warning or a disclosure about safety or
health effects for labeling, such warning or disclosure shall be
required in lieu of the disclosure set forth above.

Iv.

It is further ordered, That respondents shall not provide the
means and instrumentalities to, or otherwise assist, any person who
respondents know or have reason to know is making any false or
misleading representation or deceptive material omission in
connection with the labeling, advertising, promotion, offering for
sale, sale, or distribution of Ecstacy or Herbal Ecstacy tablets or any
other ephedrine product. "Assist" includes, but is not limited to,
selling Ecstacy or Herbal Ecstacy tablets or any other ephedrine
product to that person.
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V.

1t is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of any product in or affecting commerce shall not
misrepresent that any testimonial or endorsement of the product
reflects the actual experience and current opinions, findings, beliefs,
or experiences of the testimonialist or endorser.

VI

It is further ordered, That respondents, directly or through any
corporation, subsidiary, division, or other device, in connection with
the manufacturing, labeling, advertising, promotion, offering for sale,
sale, or distribution of Ecstacy or Herbal Ecstacy tablets or any other
ephedrine product marketed as an alternative to an illegal drug or for
its euphoric, psychotropic, or sexual effects, including through the
use of the name Ecstacy, Herbal Ecstacy, or Ecstasy, shall not
disseminate or employ for any such product advertising, marketing,
or other promotional activities directed to individuals under the age
of twenty-one (21) years.

For purposes of this Part, "advertising, marketing, or other
promotional activity directed to individuals under the age of
twenty-one (21) years" shall include, but not be limited to:

A. Advertisements appearing in publications whose readers
younger than twenty-one (21) years of age constitute fifty percent
(50%) or more of the total readership;

B. Advertisements appearing during or immediately adjacent to
television programs seen by audiences whose viewers younger than
twenty-one (21) years of age constitute fifty percent (50%) or more
of total viewers;

C. Advertisements appearing on a television or radio station or
channel at a time when its viewers or listeners younger than
twenty-one (21) years of age constitute fifty percent (50%) or more
of total viewers or listeners;

D. Advertisements appearing on the same video as a
commercially prepared video whose viewers younger than
twenty-one (21) years of age constitute fifty percent (50%) or more
of total viewers; or preceding a movie whose viewers younger than
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twenty-one (21) years of age constitute fifty percent (50%) or more
of total viewers;

E. Advertising or promotional activity at events such as concerts
that are attended by audiences whose members younger than
twenty-one (21) years of age constitute fifty percent (50%) or more
of the total audience; or

F. Advertising, marketing, or other promotional activity,
regardless of when or where it appears, is disseminated, or takes
place, whose audience members younger than twenty-one (21) years
of age constitute fifty percent (50%) or more of the total audience.

VII.

1t is further ordered, That respondent Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall submit an analysis, performed by an independent
laboratory, of the level of ephedrine alkaloids (including ephedrine,
pseudoephedrine, norephedrine, norpseudoephedrine, N-methyl-
ephedrine, and N-methylpseudoephedrine) in Ecstacy or Herbal
Ecstacy tablets and any other ephedrine product sold by them within
sixty (60) days of service of this order, and for the next five (5) years,
once annually during the month of the first submission required by
this Part.

VIIL

Nothing in this order shall be construed as permitting respondents
to market any ephedrine product:

A. In a state where the sale of such products has been banned;

B. In a manner that is inconsistent with any applicable state
restrictions on their sale; or

C. In a manner that is inconsistent with any applicable FDA rule
or regulation.

IX.

Nothing in this order shall prohibit respondents from making any
representation for any drug that is permitted in labeling for such drug
under any tentative final or final standard promulgated by the Food
and Drug Administration, or under any new drug application
approved by the Food and Drug Administration.
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X.

Nothing in this order shall prohibit respondents from making any
representation for any product that is specifically permitted in
labeling for such product by regulations promulgated by the Food and
Drug Administration pursuant to the Nutrition Labeling and
Education Act of 1990.

XI.

It is further ordered, That respondent Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall:

A. Send by first class certified mail or deliver in person, an exact
copy of the notice attached hereto as Attachment A, without any other
accompanying material, to each person who makes or answers calls
on respondents' toll-free, pay-per-call number, or other telephone
lines maintained for providing information about Ecstacy or Herbal
Ecstacy or any other ephedrine product and each person who provides
such information via electronic mail. Persons presently making or
answering such calls and electronic mail shall be sent the notice
within thirty (30) days after the date of service of this order. Persons
retained in the future to make or answer such calls and electronic mail
shall be given the notice prior to being permitted to make or answer
any such calls;

B. Notify any person who fails to return the signed statement
included in Attachment A within seven (7) days of receipt that they
will be terminated in the event that they fail to return the signed
statement;

C. Terminate any person who receives the notification required by
subpart B and fails to return the signed statement within seven (7)
days of receipt of the notification, and terminate immediately any
person who fails to comply with the provisions of the notice attached
hereto as Attachment A; and

D. Institute a reasonable program of continuing surveillance
adequate to reveal whether each person who makes or answers calls
received on respondents' toll-free, pay-per-call number, or other
telephone lines maintained for inquires about Ecstacy or Herbal
Ecstacy or any other ephedrine product, and each person who
provides information about such products via electronic mail, is
conforming to the requirements of this order.
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It is further ordered, That respondent Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall for five (5) years after the receipt of the last
correspondence required by Part XI above, maintain and upon request
make available for the Federal Trade Commission for inspection and

copying:

A. Copies of all notices sent to any person pursuant to subpart A
of Part XI of this order; and '

B. Copies of all communications with any person who receives
the notification required by subpart B or is terminated pursuant to
subpart C of Part XI of this order.

XIII.

It is further ordered, That respondent Global World Media
Corporation, and its successors and assigns, and Sean Shayan shall:

A. Send an exact copy of the notice attached hereto as Attachment
B by first class certified mail, return receipt requested within thirty
(30) days after the date of service of this order, to any purchaser for
resale on or after January 1, 1993. The mailing shall include no other
document;

B. For a period of three (3) years following the date of service of

this order, send an exact copy of the notice attached hereto as
Attachment B by first class certified mail, return receipt requested, to
any purchaser for resale. The mailing shall include no document other
than Attachment B with the exception of an invoice for the purchase
of the product, and shall be made prior to or simultaneously with the
first shipment of the product;
- C. In the event respondents receive any information that,
subsequent to receipt of Attachment B, any purchaser for resale is
using or disseminating advertisements or promotional materials that
contain any representation prohibited by this order, respondents shall
immediately notify such person that respondents will cease to sell
ephedrine products to such person if the prohibited representations
continue to be made; and

D. Terminate any purchaser for resale about whom respondents
receive any information that such person is continuing to use
advertisements or promotional materials that contain any
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representation prohibited by this order after receipt of the notice
required by subpart C of this Part.

XIV.

It is further ordered, That respondent Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall for five (5) years after the last correspondence to which
they pertain, maintain and upon request make available to the Federal
Trade Commission for inspection and copying:

A. Copies of all notification letters sent to persons pursuant to
subpart A or B of Part XIII; and

B. Copies of all communications received or sent pursuant to
subpart C or D of Part XIII.

XV.

It is further ordered, That respondents Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall, for five (5) years after the last date of dissemination of
any representation covered by this order, maintain and upon request
make available for the Federal Trade Commission for inspection and

copying:

A. All advertisements and promotional materials containing the
representation;

B. All materials that were relied upon in disseminating the
representation; and _

C. All tests, reports, studies, surveys, demonstrations, or other
evidence in their possession or control that contradict, qualify, or call
into question the representation, including complaints and other
communications with consumers or with governmental or consumer
protection organizations.

XVI.

It is further ordered, That respondents Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall deliver a copy of this order to all current and future
principals, officers, directors, and managers, and to all current and
future employees, agents, and representatives having responsibilities
with respect to the subject matter of this order, and shall secure from
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each such person a signed and dated statement acknowledging receipt
of the order. Respondents shall deliver this order to current personnel
within thirty (30) days after the date of service of this order, and to
future personnel within thirty (30) days after the person assumes such
position or responsibilities.

XVIIL

1t is further ordered, That Global World Media Corporation and
its successors and assigns shall notify the Commission at least thirty
(30) days prior to any change in the corporation that may affect
compliance obligations arising under this order, including but not
limited to a dissolution, assignment, sale, merger; or other action that
would result in the emergence of a successor corporation; the creation
or dissolution of a subsidiary, parent, or affiliate that engages in any
acts or practices subject to this order; the proposed filing of a
bankruptcy petition; or a change in the corporate name or address.
Provided, however, that, with respect to any proposed change in the
corporation about which respondent learns less than thirty (30) days
prior to the date such action is to take place, respondent shall notify
the Commission as soon as is practicable after obtaining such
knowledge. All notices required by this Part shall be sent by certified
mail to the Associate Director, Division of Enforcement, Bureau of
Consumer Protection, Federal Trade Commission, Washington, D.C.

XVIIIL

It is further ordered, That respondent Sean Shayan, for a period
of ten (10) years after the date of issuance of this order, shall notify
the Commission of (1) the discontinuance of his current business or
employment and (2) his affiliation with any new business or
employment where such business or employment relates to the
manufacturing, advertising, promoting, offering for sale, sale, or
distribution of any food, drug, or dietary supplement. The notice shall
include respondent's new business address and telephone number and
a description of the nature of the business or employment and his
duties and responsibilities. All notices required by this Part shall be
sent by certified mail to the Associate Director, Division of
Enforcement, Bureau of Consumer Protection, Federal Trade
Commission, Washington, D.C.
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XIX.

It is further ordered, That respondents Global World Media
Corporation, and its successors and assigns, and respondent Sean
Shayan shall, within sixty (60) days after the date of service of this
order, and at such other times as the Federal Trade Commission may
require, file with the Commission a report, in writing, setting forth in
detail that manner and form in which they have complied with this
order.

XX.

This order will terminate on October 9, 2017, or twenty (20) years
from the most recent date that the United States or the Federal Trade
Commission files a complaint (with or without an accompanying
consent decree) in federal court alleging any violation of the order,
whichever comes later; provided, however, that the filing of such a
complaint will not affect the duration of:

A. Any Part in this order that terminates in less than twenty (20)
years;

B. This order's application to any respondent that is not named as
a defendant in such complaint; '

C. This order if such complaint is filed after the order has
terminated pursuant to this Part.

Provided, further, that if such complaint is dismissed or a federal
court rules that the respondent did not violate any provision of this
order, and the dismissal or ruling is either not appealed or upheld on
appeal, then the order will terminate according to this Part as though
the complaint had never been filed, except that the order will not
terminate between the date such complaint is filed and the later of the
deadline for appealing such dismissal or ruling and the date such
dismissal or ruling is upheld on appeal.

ATTACHMENT A

TO BE DELIVERED BY CERTIFIED MAIL OR IN PERSON

[To be printed on Global World Media Corporation letterhead]
[date]

Dear [name]:

This letter is to inform you that Global World Media Corporation ("GWMC")
recently settled a civil dispute with the Federal Trade Commission ("FTC")
regarding certain alleged claims about Ecstacy or Herbal Ecstacy tablets
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("Ecstacy"). Although we do not admit the violations alleged in the FTC complaint,
we have entered into this settlement with the FTC to avoid litigation. As part of the
settlement, we are required to notify our employees and others who-make or
receive calls about Ecstacy, or other ephedrine-containing products sold by
GWMC, to stop making certain statements prohibited by the order and to notify the
caller of the potentially serious health risks associated with taking these products.

Effective immediately, you must comply with the following requirements
when contacting potential purchasers or responding by telephone, in writing, or by
any other means to any inquiry about Ecstacy or any other ephedrine-containing
product sold by GWMC. These products include [list here by product name any
ephedrine-containing products other than Ecstacy sold by GWMC as of the date of
this notice]:

1. You must make the following disclosure in your communications about
Ecstacy or any other ephedrine product:

* "I am required to give you the following important information:

WARNING: This product contains ephedrine which can have dangerous
effects on the central nervous system and heart and could result in serious
injury. Risk of injury increases with dose."

[In the event any FDA rule or regulation requires a different warning or disclosure
in labeling about the health and safety effects of such products, substitute that
warning or disclosure here.]

When given orally, this statement must be read prior to any other discussion about
the product and in a tone of voice and at a speed that will permit the caller to hear
the disclosure and understand the seriousness of the warning. When included in any
written communication, this statement must be presented clearly and prominently
and before any other information about the product. You must not make any
statement or other suggestion that could contradict this statement.

2. You must not make any statement or other suggestion about the number of
tablets that users can take, other than to repeat the dose information on the product
label.

Under the FTC order, we are required to get a signed statement from you that
you have read this letter and intend to comply with its requirements. Accordingly,
you must sign and return the following statement to us.

Failure to sign and return the attached statement promptly or to comply with
the provisions of this letter will result in your termination.

Your cooperation in complying with this letter is appreciated. If you have any
questions, please contact William H. Dailey at (310) 458-0810 [in the event that he
no longer represents GWMC, the name and telephone number of the acting
attorney, or if none, an officer of GWMC, may be substituted].

Sincerely,

Sean Shayan
President

Global World Media Corporation
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[perforation for tear-away statement]

I have read this letter and understand it and will keep a copy to refer to when
answering consumer calls. In the future I intend to comply with the provisions of
the letter. I understand that the failure to do so will result in my termination.

[recipient's name] [date]

ATTACHMENT B

BY CERTIFIED MAIL, RETURN RECEIPT REQUESTED
[to be printed on Global World Media Corporation letterhead]

[date]
Dear [name]

This letter is to inform you that Global World Media Corporation ("GWMC")
recently settled a civil dispute with the Federal Trade Commission ("FTC")
regarding certain alleged claims about Ecstacy or Herbal Ecstacy tablets
("Ecstacy"). Although we do not admit to the violations alleged in the FTC
complaint, we have entered into this settlement with the FTC to avoid litigation. As
part of the settlement, we are required to notify anyone who purchases for resale
Ecstacy or other ephedrine-containing products sold by GWMC, including [list any
ephedrine-containing products sold by GWMC as of the date of this letter], to stop
using advertising or promotional materials that make any of the representations
prohibited by the settlement.

The FTC complaint alleges that GWMC claimed that the use of Ecstacy in the
recommended doses or other reasonably foreseeable amounts is absolutely safe and
will cause no side effects. The complaint challenges these claims as false and
unsubstantiated, noting that the use of products that contain ephedrine alkaloids,
such as Ecstacy, can have dangerous effects on the central nervous system and
heart. The complaint also charges that GWMC's advertising for Ecstacy included
false endorsements from fictitious persons, including Dr. Steven Jonson.

ETC Order Provisions

The order we entered into as part of our settlement with the FTC requires us

to comply with the following provisions:

1. We are prohibited from making claims in advertising, labeling and other
promotions for Ecstacy, or any other food, drug or dietary supplement, that such
product is absolutely safe or causes no side effects, or from making any other claim
about the product's safety or lack of side effects, unless the claim is true and we
have competent and reliable scientific evidence to support it.

2. We are prohibited in advertising, labeling, and other promotions for Ecstacy
or other products we sell that contain ephedrine, including those listed above, from
recommending a dose that exceeds the maximum level for ephedrine as established
by FDA for dietary supplements [insert FDA standard as of the date of this letter].

3. We are prohibited in advertising, labeling, and other promotions for any
product from representing falsely that any testimonial or endorsement of the
product reflects the actual experience and current opinions, findings, beliefs or
experiences of the testimonial or endorser.
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4. We are required in all advertising, labeling, and other promotions for
Ecstacy and other ephedrine-containing products to make the following disclosure
clearly and prominently:

WARNING: This product contains ephedrine which can have dangerous effects
on the central nervous system and heart and could result in serious injury. Risk of
Injury increases with dose.

[In the event any FDA rule or regulation requires a different warning or disclosure
in labeling, about safety or health effects of such products, substitute that warning
or disclosure here.]

5. Finally, we are prohibited from marketing Ecstacy or any other ephedrine-
containing product for its euphoric, psychotropic, or sexual effects, through any
advertising, marketing, or other promotions directed at an audience with 50% or
more of its members under the age of twenty-one.

As part of our settlement with the FTC, GWMC must take steps (such as
sending you this letter) to ensure that people who purchase for resale Ecstacy or
other ephedrine-containing products sold by GWMC stop using any advertising or
promotional materials that do not fully comply with the requirements described
above. If you continue to use materials that do not fully comply with such
requirements, we are required by the settlement with the FTC to stop selling
Ecstacy and other ephedrine-containing products to you.

Thank you for your assistance. If you have any questions, please contact
William H. Dailey at (310) 458-0810 [in the event that he no longer represents
GWMC, the name and telephone number of the acting attorney, or if none, an
officer of GWMC, may be substituted).

Sincerely,

Sean Shayan
President
Global World Media Corporation
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AUTOMATIC DATA PROCESSING, INC.

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SEC. 7 OF THE CLAYTON ACT AND SEC. 5 OF THE
FEDERAL TRADE COMMISSION ACT

Docket 9282. Complaint, Nov. 13, 1996--Decision, Oct. 20, 1997

This consent order requires, among other things, Automatic Data Processing, Inc.
("ADP"), the New Jersey salvage-yard parts trading information network, to
divest the former AutoInfo assets as an ongoing business, to grant the acquirer
a paid-up, perpetual, non-exclusive license to the "Hollander Interchange" (the
cross- indexed numbering system of interchangeable auto parts) and to provide
updates to the Hollander Interchange until the acquirer can create its own
updates. The consent order also requires ADP, for one year after divestiture,
to allow the acquirer to draw on ADP’s technical assistance, and to allow
certain contractual customers to switch to the acquirer's product without
penalty. In addition, the consent order prohibits ADP from restricting its
employees from accepting employment with the acquirer and, for 10 years,
prohibits it from restricting its customers' ability to connect to and receive or
transmit inventory data through the acquirer's products and requires it to
provide information necessary for the acquirer or its licensees to create
interfaces with ADP's products. Finally, for 10 years, the consent order
requires ADP to obtain FTC approval before reacquiring any AutoInfo assets
and to notify the FTC before acquiring other assets used in salvage-yard
management or communications systems.

Appearances

For the Commission: Howard Morse, Eric Rohlck and William
Baer.

For the respondent: Kevin Arquit, Rogers & Wells, New York,
N.Y. and Steve Newborn, Roger & Wells, Washington, D.C.

- COMPLAINT

The Federal Trade Commission ("Commission"), having reason
to believe that respondent Automatic Data Processing, Inc. ("ADP"),
a corporation, entered into an agreement with and acquired assets of
AutoInfo, Inc. ("AutoInfo"), in violation of Section 5 of the Federal
Trade Commission Act, as amended, 15 U.S.C. 45, and Section 7 of
the Clayton Act, as amended, 15 U.S.C. 18, and attempted to
monopolize and monopolized markets in violation of Section 5 of the
Federal Trade Commission Act, and that a proceeding in respect



