10 FEDERAL TRADE COMMISSION DECISIONS
Complaint RIETC,

IN THE MATTER OF
MARTIN ADVERTISING, INC.

CONSENT ORDER, ETC., INREGARD TO ALLEGED VIOLATION OF THE
CONSUMER LEASING ACT, TRUTH IN LENDING ACT
AND SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT

Docket C-3846. Complaint, Jan. 4, 1999--Decision, Jan. 4, 1999

This consent order, among other things, prohibits Martin Advertising, Inc., a
regional advertising agency for General Motors' dealerships and associations, from
disseminating deceptive lease and/or credit advertising and requires the disclosure
of cost information in advertisements mandated by the Consumer Leasing Act
and/or the Truth in Lending Act.

Participants

For the Commission: Rolando Berrelez, Sally F. Pitofsky, David
Medine, and Mark Hertzendorf.

For the respondent: Jonathan Waller, Campbell & Waller,
Birmingham, AL.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Martin Advertising, Inc., a corporation ("respondent”" or "Martin"),
has violated the provisions of the Federal Trade Commission Act, 15
U.S.C. 45-58, as amended, the Consumer Leasing Act, 15 U.S.C.
1667-1667e, as amended, and its implementing Regulation M, 12
CFR 213, asamended, and the Truth in Lending Act, 15 U.S.C. 1601-
1667, as amended, and its implementing Regulation Z, 12 CFR 226,
as amended, and it appearing to the Commission that this proceeding
is in the public interest, alleges:

1. Respondent Martin Advertising, Inc. is a Delaware
corporation with its principal office or place of business at 2801
University Boulevard, Suite 200, Birmingham, Alabama.

2. Respondent, at all times relevant to this complaint, has
provided advertising services to automobile dealers and dealer
marketing groups, including but not limited to dealer marketing
groups that promote General Motors Corporation ("GM") vehicles.
Respondent has disseminated advertisements to the public that
promote consumer leases, as the terms "advertisement" and
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thousand dollars holiday cash to use any way you choose. A fun new ‘97 pickup,
thousands in savings, plus a thousand bucks. Choose the way you want to save this
holiday at Mid South Nissan. Drive a new ‘97 Nissan pickup for 99 dollars a month
with zero down. Or buy it for just 10-8-88 and get 1000 dollars holiday cash.
Hurry to Mid South Nissan, 966 South Gloster, Tupelo."

[The following disclosure is rapidly stated at the end of the advertisement, over
background sound: "Sale prices plus tax, tag, and fees. 24 month lease with
approved credit. Acquisition fee, security deposit and first month’s payment at

inception. See dealer for details."] (Martin Exhibit B).

C. [Audio:] "Premier Pontiac Nissan's Final Four Year-end clearance! You'll
score big on every car in stock, get financing as low as 3.9%, and no payments up
to 6 months... Plus, drive away in a ‘97 Nissan pick-up for just $99 a month or
Altima for just 1-29 a month."

[Video:] "FINANCING AS LOW AS 3.9%*
NO PAYMENT UP TO 6 MONTHS
97 VTP NISSAN PICK-UP
$99 A MONTH**
97 NISSAN ALTIMA
$129 A MONTH***"
[The advertisement contains the following disclosure at the bottom of the screen
in light-colored fine print superimposed on moving background:

"*You must take retail delivery from dealer stock by 1/2/97. Dealer

financial participation may affect consumer cost. Length of finance

contract is limited. See dealer for details.

**36-month NMAC lease. Stock #8501; MSRP $13,868. Sale price

$11,525. Residual $9,085.12. 36 payments of $99.43 with $1675 cash or

trade plus tax, title, tag and security deposit. See dealer for details.

***36-month NMAC lease. Stock #8328; MSRP $20,597. Sale price

$18,095. Residual $13,799.99. 36 payments of $129.15 with $1,999 cash

or trade plus tax, title, tag and security deposit. See dealer for details."]
(Martin Exhibit C).

D. [Audio] "Right now drive anew ‘97 GMC Sierra extended cab 4 by 4 for
only 2-89 a month. Or how about a new ‘97 Pontiac Sunfire for just 1-99 a
month."

[Video:] 97 GMC SIERRA EXTENDED CAB 4X4
$289 MONTH/36 MONTH LEASE*
$2200 CASH OR TRADE DOWN
4 SPEED AUTOMATIC
CAST ALUMINUM WHEELS"
"’97 PONTIAC SUNFIRE
$199 MONTH/48 MONTH LEASE**
$1500 CASH OR TRADE DOWN"
[The advertisement contains the following lease disclosure at the bottom of the
screen in light-colored fine print superimposed on moving background:

"* 289 per month/36 month lease. $2200 cash or trade down payment.

$2789 due at lease signing (first’s month payment of $289, $300
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) Decision and Order

DECISION AND ORDER

- The Federal Trade Commission having initiated an investigation
f certain acts and practices of the respondent named in the caption
ereof, and the respondent having been furnished thereafter with a
opy of a draft of complaint which the Bureau of Consumer
‘'rotection proposed to present to the Commission for its considera-
lon and which, if issued by the Commission, would charge the
espondent with violation of the Federal Trade Commission Act; and
The respondent, its attorneys, and counsel for the Commission
1aving thereafter executed an agreement containing a consent order,
in admission by the respondent of all the jurisdictional facts set forth
n the aforesaid draft of complaint, a statement that the signing of said
igreement is for settlement purposes only and does not constitute an
idmission by the respondent that the law has been violated as alleged
n such complaint, or that the facts as alleged in such complaint, other
‘han jurisdictional facts, are true and waivers and other provisions as
-equired by the Commission's Rules; and '
The Commission having thereaftér considered the matter and
having determined that it had reason to believe that the respondent
has violated the said Act, and that a complaint should issue stating its
charges in that respect, and having thereupon accepted the executed
consent agreement and placed such agreement on the public record
for a period of sixty (60) days, now in further conformity with the
procedure prescribed in Section 2.34 of its Rules, the Commission
hereby issues its complaint, makes the following jurisdictional
findings and enters the following order: -

1. Respondent Martin Advertising, Inc. is a Delaware corpora-
tion with its principal office or place of business at 2801 University
Boulevard, Suite 200, Birmingham, Alabama.

2. TheFederal Trade Commission has jurisdiction of the subject
matter of this proceeding and of the respondent, and the proceeding
is in the public interest.

ORDER
DEFINITIONS
1. "Clearly and conspicuously" as used herein shall mean: 1)

video or written disclosures must be made in a manner that is
readable and understandable to a reasonable consumer and 2) audio
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required, not including a statement of the periodic payment, more
prominently than the disclosure of the total amount due at lease
signing or delivery;

D. State the amount of any payment or any capitalized cost
reduction or other payment required prior to or at consummation or
delivery, if delivery occurs after consummation, without disclosing
clearly and conspicuously all of the terms required by Regulation M,
as follows:

1. That the transaction advertised is a lease;

2. The total amount due at lease signing or delivery;

3. Whether or not a security deposit is required;

4. The number, amount, and timing of scheduled payments; and

5. That an extra charge may be imposed at the end of the lease
term in a lease in which the liability of the consumer at the end of the
lease term is based on the anticipated residual value of the vehicle.

(Section 184(a) of the Consumer Leasing Act ("CLA"), 15 U.S.C.
1667¢c(a),as amended, and Section 213.7 of Regulation M, 12 CFR
213.7, as amended.)

For radio advertisements, respondent may also comply with the
requirements of this subparagraph by utilizing Section 184(c) of the
CLA, 15U.S.C. 1667¢(C), and Section 213.7(f) of Regulation M, 12
CFR 213.7(f), as amended. For television advertisements, respondent
may also comply with the requirements of this subparagraph by
utilizing Section 213.7(f) of Regulation M, as amended; and

E. Fail to comply in any other respect with Section 184 of the
CLA and Section 213.7 of Regulation M.

(CLA, 15 U.S.C. 1667-1667¢, as amended, and Regulation M, 12
CFR 213, as amended).

I1.

It is further ordered, That respondent, directly or through any
corporation, subsidiary, division, or any other device, in connection
with any advertisement to aid, promote, or assist, directly or
indirectly, any extension of closed-end credit involving motor
vehicles in or affecting commerce, as "advertisement" and "closed-
end credit" are defined in Section 226.2 of Regulation Z, 12 CFR
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IN THE MATTER OF
CHRYSLER CORPORATION

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE
CONSUMER LEASING ACT AND SEC. 5 OF THE
FEDERAL TRADE COMMISSION ACT

Docket C-3847. Complaint, Jan. 4, 1999--Decision, Jan. 4, 1999

This consent order, among other things, prohibits Chrysler Corporation from
disseminating deceptive lease advertising and requires the disclosure of cost
information in advertisements mandated by the Consumer Leasing Act.

Participants

For the Commission: Rolando Berrelez, Sally F. Pitofsky, David
Medine, and Mark Hertzendorf.

For the respondent: Judith Shumaker-Holland, in-house counsel,
Auburn Hills, MI.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Chrysler Corporation, a corporation ("respondent" or "Chrysler"), has
violated the provisions of the Federal Trade Commission Act, 15
U.S.C. 45-58, as amended, and the Consumer Leasing Act, 15 U.S.C.
1667-1667e, as amended, and its implementing Regulation M, 12
CFR 213, as amended, and it appearing to the Commission that this
proceeding is in the public interest, alleges:

1. Respondent Chrysler Corporation is a Delaware corporation
with its principal office or place of business at 1000 Chrysler Drive,
Auburn Hills, Michigan. Respondent offers Chrysler, Jeep, Plymouth,
Dodge, and Eagle brand vehicles (hereinafter collectively referred to
as "Chrysler vehicles") for sale or lease to consumers. '

2. ' Respondent has disseminated advertisements to the public that
promote consumer leases, as the terms "advertisement" and
"consumer lease" are defined in Section 213.2 of Regulation M, 12
CFR 213.2, as amended.

3. The acts and practices of respondent alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44.

4. Respondent has disseminated or has caused to be dissemin-
ated consumer lease advertisements ("lease advertisements") for



