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IN THE MATTER OF
CHRYSLER CORPORATION

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF THE
CONSUMER LEASING ACT AND SEC. 5 OF THE
FEDERAL TRADE COMMISSION ACT

Docket C-3847. Complaint, Jan. 4, 1999--Decision, Jan. 4, 1999

This consent order, among other things, prohibits Chrysler Corporation from
disseminating deceptive lease advertising and requires the disclosure of cost
information in advertisements mandated by the Consumer Leasing Act.

Participants

For the Commission: Rolando Berrelez, Sally F. Pitofsky, David
Medine, and Mark Hertzendorf.

For the respondent: Judith Shumaker-Holland, in-house counsel,
Auburn Hills, MI.

COMPLAINT

The Federal Trade Commission, having reason to believe that
Chrysler Corporation, a corporation ("respondent" or "Chrysler"), has
violated the provisions of the Federal Trade Commission Act, 15
U.S.C. 45-58, as amended, and the Consumer Leasing Act, 15 U.S.C.
1667-1667e, as amended, and its implementing Regulation M, 12
CFR 213, as amended, and it appearing to the Commission that this
proceeding is in the public interest, alleges:

1. Respondent Chrysler Corporation is a Delaware corporation
with its principal office or place of business at 1000 Chrysler Drive,
Auburn Hills, Michigan. Respondent offers Chrysler, Jeep, Plymouth,
Dodge, and Eagle brand vehicles (hereinafter collectively referred to
as "Chrysler vehicles") for sale or lease to consumers. '

2. ' Respondent has disseminated advertisements to the public that
promote consumer leases, as the terms "advertisement" and
"consumer lease" are defined in Section 213.2 of Regulation M, 12
CFR 213.2, as amended.

3. The acts and practices of respondent alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act, 15 U.S.C. 44.

4. Respondent has disseminated or has caused to be dissemin-
ated consumer lease advertisements ("lease advertisements") for
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COUNT II: MISREPRESENTATION OF MODEL AVAILABILITY

7. Inlease advertisements, including but not necessarily limited
to Chrysler Exhibit A, respondent has represented, expressly or by
implication, that consumers can lease the Chrysler vehicles featured
in respondent's advertisements at the lease terms prominently stated
in the advertisements.

8. In truth and in fact, consumers cannot lease the Chrysler
vehicles featured in the advertisements at the terms prominently
stated in the advertisements. The prominently stated lease terms in
respondent's advertisements apply to Chrysler models of lesser value
than the Chrysler vehicles featured in the advertisements. The fine
print disclosures in respondent's lease advertisements, including but
not necessarily limited to "Limited model shown, higher" in Chrysler
Exhibit A, are inadequate to disclaim or modify the representation as
alleged in paragraph seven. Therefore, respondent's representation as
alleged in paragraph seven, was, and is, false or misleading.

9. Respondent's practices constitute deceptive acts or practices
in or affecting commerce in violation of Section 5(a) of the Federal
Trade Commission Act, 15 U.S.C. 45(a).

COUNT II: CONSUMER LEASING ACT AND REGULATION M VIOLATIONS

10. Respondent's lease advertisements, including but not neces-
sarily limited to Chrysler Exhibit A, state a monthly payment amount
but fail to disclose clearly and conspicuously certain additional terms
required by the Consumer Leasing Act and Regulation M, including
one or more of the following terms: that the transaction advertised is
a lease; the total amount due prior to or at consummation or by
delivery, if delivery occurs after consummation, and that such
amount: 1) excludes third-party fees, such as taxes, licenses, and
registration fees, and discloses that fact or 2) includes third-party fees
based on a particular state or locality and discloses that fact and the
fact that such fees may vary by state or locality are disclosed; whether
or not a security deposit is required; and the number, amount, and
timing of scheduled payments.

11. The lease disclosures in respondent's television lease
advertisements, including but not necessarily limited to Chrysler
Exhibit A, are not clear and conspicuous because they appear on the
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readable and understandable to a reasonable consumer and 2) audio
or oral disclosures must be made in a manner that is audible and
understandable to a reasonable consumer.

2. "Total amount due at lease signing or delivery" as used herein
shall mean the total amount of any initial payments required to be
paid by the lessee on or before consummation of the lease or delivery
of the vehicle, whichever is later, as required by Regulation M, 12
CFR 213, as amended. The total amount due at lease signing or
delivery may: 1) exclude third-party fees, such as taxes, licenses, and
registration fees, and disclose that fact, or 2) provide a total that
includes third-party fees based on a particular state or locality as long
as that fact and the fact that such fees may vary by state or locality are
disclosed. (Section 213.7 of Regulation M, 12 CFR 213.7, as
amended.)

3. Unless otherwise specified, "respondent" as used herein shall
mean Chrysler Corporation, its successors and assigns, and its
officers, agents, representatives, and employees.

4. "Commerce" as used herein shall mean as defined in Section
4 of the Federal Trade Commission Act ("FTC Act"), 15 U.S.C. 44.

L.

It is ordered, That respondent, directly or through any
corporation, subsidiary, division, or any other device, in connection
with any advertisement to aid, promote, or assist, directly or
indirectly, any consumer lease in or affecting commerce, as
"advertisement" and "consumer lease" are defined in Section 213.2 of
Regulation M, 12 CFR 213.2, as amended, shall not, in any manner,
expressly or by implication:

A. Misrepresent the vehicle model(s) available to consumers in
connection with any advertised lease offer;

B. Misrepresent the total amount due at lease signing or delivery,
the amount down, and/or the downpayment, capitalized cost
reduction, or other amount that reduces the capitalized cost of the
vehicle (or that no such amount is required).

C. Make any reference to any charge that is part of the total
amount due at lease signing or delivery or that no such charge is
required, not including a statement of the periodic payment, more
prominently than the disclosure of the total amount due at lease
signing or delivery.
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IN THE MATTER OF
THE MAY DEPARTMENT STORES COMPANY

CONSENT ORDER, ETC., IN REGARD TO ALLEGED VIOLATION OF
SEC. 5 OF THE FEDERAL TRADE COMMISSION ACT

- Docket C-3848. Complaint, Jan. 20, 1999--Decision, Jan. 20, 1999

This consent order, among other things, prohibits the respondent, a consumer retail
business, from: misrepresenting that reaffirmation agreements will be filed in
bankruptcy court; misrepresenting that any reaffirmation agreement is legally
binding on the consumer; or taking any action to collect any debt that has been
legally discharged in bankruptcy proceedings and that respondent is not permitted
by law to collect. '

Participants

For the Commission: John Dugan, Paul Block, and Andrew
Caverly.

For the respondent: George Skelly, Skadden, Arps, Slate, Meagher
& Flom, Boston, MA.

COMPLAINT

The Federal Trade Commission, having reason to believe that The
May Department Stores Company, a corporation, also doing business
as Lord & Taylor, Hecht's, Strawbridge's, Foley's, Robinsons-May,
Kaufmann's, Filene's, Famous Barr, L.S. Ayres, and Meier & Frank
("respondent"), has violated the provisions of the Federal Trade
Commission Act, and it appearing to the Commission that this
proceeding is in the public interest, alleges:

1. Respondent The May Department Stores Company is a New
York corporation with its principal office or place of business at 611
Olive Street, St. Louis, Missouri. Respondent is engaged in, among
other things, the consumer retail business. In the course and conduct
of its business, respondent has regularly extended credit for the
purpose of facilitating consumers' purchase of respondent's products
and services (hereinafter referred to as "consumer credit accounts").

2. The acts and practices of respondent alleged in this complaint
have been in or affecting commerce, as "commerce" is defined in
Section 4 of the Federal Trade Commission Act.
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