
 

 

  

     

  
  

   
              

           
        

           
                  

                 
         
             

              
              

            
         

 

  

    

     
     

      

           
 

  

 

  

  
 

   
 

 

     
 

   
   

    
             

            
        

            
                  

                
         
            

              
              

            
         

  

 

    

     
 

 

     
     

      
 

 
           

  

Corp.'s endorsement and advertising format practices with respect to the 

(collectively, "Respondents") have violated the prov1s10ns of the Federal Trade 

Respondent Creaxion Corporation ("Creaxion") is a Delaware corporation 
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IN THE MATTER OF 

CREAXION CORPORATION, 
MARK PETTIT, 

INSIDE PUBLICATIONS, LLC OF GEORGIA, 
AND 

CHRISTOPHER KOROTKY 

CONSENT ORDER, ETC. IN REGARD TO ALLEGED VIOLATIONS OF SECTION 5 OF THE FEDERAL 
TRADE COMMISSION ACT 

Docket No. C-4668; File No. 172 3066 
Complaint, January 31, 2019 Decision, January 31, 2019 

This consent order addresses Creaxion 
advertising and promotional campaign they created and implemented for FIT Organic Mosquito Repellent. The 
complaint alleges that the respondents violated Section 5(a) of the Federal Trade Commission Act by 
misrepresenting that certain endorsements reflected the independent experiences or opinions of impartial users, and 
by deceptively failing to disclose that certain endorsers had material connections with the endorsed product, namely 
that they were paid spokespersons, they were reimbursed for the cost of the product, or they owned or were 
employed by Creaxion, the public relations firm hired to promote the product. The complaint also alleges that the 
respondents violated Section 5(a) by misrepresenting that certain advertisements were independent statements and 
opinions of impartial publications when they actually were paid commercial advertising. The consent order 
prohibits misrepresenting the status of any endorser or person reviewing the product or service, including that he or 
she is an independent user or ordinary consumer of the product or service; and any representation about any 
consumer or other endorser of such product or service without disclosing, clearly and conspicuously, and in close 
proximity to that representation, any unexpected material connection between such endorser and any respondent, or 
other individual or entity affiliated with the product or service. 

Participants 

For the Commission: Karen Mandel and Shira Modell. 

For the Respondents: Craig G. Kunkes, Robbins Ross Alloy Belinfante Littlefield 
LLC. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that Creaxion 
Corporation, Mark Pettit, Inside Publications, LLC of Georgia, and Christopher Korotky 

Commission Act, and it appearing to the Commission that this proceeding is in the public 
interest, alleges: 

1. 
with its principal office or place of business at 1080 Peachtree Street NE, Suite 1810, 
Atlanta, Georgia 30309. Creaxion is a marketing and public relations company. 



  

      
       

         

 
         

     
    

     
       

         
  

    

       
          

   

 

       
     

      
 

   
       

   

    
 

 

      
       

        
 

   
         

    
          

 

      
      

        
   

      

 

 

 
      

          
    

 
  

        
     

      
  

 
    

       
 

    

de Publications, LLC of Georgia ("Inside Publications") 1s a 

affecting commerce, as "commerce" is defined in Section 4 of the Federal Trade Commission 

In April 2016, Creaxion was hired by HealthPro Brands Inc. ("HealthPro") to help 

HealthPro and Inside Publications subsequently entered a "Social and Digital 
nt" agreement for FIT Organic Mosquito Repellent [Ex. 

Repellent, including a "feature article" on the product discussing its 
background, use, and benefits, and an "advertorial" that would denote the 
product as the "Official Mosquito Repellent" of Inside Publications; 
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2. Respondent Mark Pettit is the Chief Executive Officer of Creaxion. Individually 
or in concert with others, he controls, or has the authority to control, or participated in, the acts 
and practices alleged in this complaint. His principal office or place of business is the same as 
that of Creaxion. 

3. Respondent Insi 
Georgia limited liability company with its principal office or place of business at 1050 Crown 
Pointe Parkway, Atlanta, Georgia 30338. Inside Publications publishes specialty sports 
periodicals, including Inside Gymnastics, Inside Cheerleading, Inside Dance, Inside Volleyball, 
and Cheer Biz. 

4. Respondent Christopher Korotky is the sole member and owner of Inside 
Publications. Individually or in concert with others, he controls, or has the authority to control, 
or participated in, the acts and practices alleged in this complaint. His principal office or place 
of business is the same as that of Inside Publications. 

5. The acts and practices of Respondents alleged in this complaint have been in or 

Act. 

Course of Conduct 

6. 
launch and promote FIT Organic Mosquito Repellent to consumers, media, retailers, and others. 
The parties agreed that Creaxion would produce a strategic media campaign tied to the 
worldwide outbreak of the Zika Virus. 

Promotional Agreements Related to the Zika Outbreak 
and the 2016 Summer Olympics in Brazil 

7. In May 2016, Mr. Pettit (Creaxion) contacted Mr. Korotky (Inside Publications) 
to broker a partnership between HealthPro and Inside Publications, through which Inside 
Publications would distribute FIT Organic Mosquito Repellent to athletes and others attending 
the 2016 Summer Olympics in Brazil, the epicenter of the Zika outbreak. 

8. 
Media Activation and Athlete Engageme 
A], pursuant to which Inside Publications would be paid for providing the following services, 
among others: 

a. Publishing two magazine articles featuring FIT Organic Mosquito 



        
 

      
       

     

       

    
   

     
 

        

       

       
 

       
        

      
      

     
        

  
 

    
  

    
      

     
  

  

 

 
         

  

        
       

     
 

 
 

       
 

     
   

    
 

        
 

      

        
  

        
       

      
      

  

      
        

  
  

     
  

     
     

      
   

Placing FIT Organic Mosquito Repellent in promotional "Good Luck" gift 

Designating FIT Organic Mosquito Repellent as the "Official Mosquito 
ellent" of Inside Publications and directing its employees to travel 

product as the "Official Mosquito Repellent" of, as applicable, 

le post: "We've landed in Brazil and we're applying our Fit 

certified organic. The real deal, just like us!" 

of that agreement with Mr. Dalton's agent. Under the agreement, Mr. Dalton received 

Creaxion' s responsibilities 
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b. 
baskets from Inside Gymnastics to the top ten potential male and female 
athletes competing for spots on the U.S. Olympic Gymnastics team; 

c. Procuring athlete endorsements for FIT Organic Mosquito Repellent the 
proposal identified as a potential endorser Jake Dalton, a 2012 Olympian 
and World Champion gymnast, while the female athlete would be 
determined later; 

d. 
Rep 
with, use, and promote the product before and during the Olympic Games; 
and 

e. Promoting FIT Organic Mosquito Repellent on social media, specifically 
twenty-five posts by Inside Publications and fifteen or twenty posts by the 
athlete endorsers. The posts by Inside Publications would identify the 

Inside 
Gymnastics or Inside Volleyball magazines. The proposal included an 
examp 
Organic Mosquito Repellent as we cover the 2016 Olympic Games! 
USDA-

9. Mr. Pettit acted as an intermediary between Inside Publications and 
HealthPro, forwarding the Inside Publications proposal to each for signature. 

10. Olympic gold medal gymnast Carly Patterson Caldwell agreed in May 
2016 to become a paid spokesperson for FIT Organic Mosquito Repellent. Under the 
agreement, Ms. Patterson Caldwell received several thousand dollars for her promotional 
activities, including taking part in social media posts and a feature advertorial published 
in Inside Gymnastics. 

11. Olympic gold medal gymnast Jake Dalton agreed in July 2016 to become 
a paid spokesperson for FIT Organic Mosquito Repellent. Mr. Pettit negotiated the terms 

several thousand dollars for his promotional activities, including promoting the product to 
his fans and social media followers in accordance with the Inside Publications proposal. 

12. with respect to the FIT Organic Mosquito 
Repellent launch included managing gymnastics sponsorships and promotions, 
coordinating and managing the Inside Publications and Jake Dalton sponsorships, and 
coordinating the Carly Patterson Caldwell sponsorship. In this capacity, Mr. Pettit and 
Creaxion drafted, reviewed, and monitored social media posts endorsing FIT Organic 
Mosquito Repellent, including those by Jake Dalton and Inside Publications. 



  

 

   
         

         
        

        
        

    
         

          

   

 

  
 

    
   

      
  

       
         

 

       

         

    
       

    
 

 

  

    
         

        
       

 

  
 

        
        

    
        

          
 

 

    

 

   
  

     
    

     
  

      
        

  

   

      
 

         
 

      
       

Repellent. In numerous instances, the endorsements did not disclose the spokespersons' paid 

Carly Patterson shared Inside Gymnastics' 

I'll be using my organic mosquito repellent from @fitorganicusa. You 

disclose the spokespersons' paid promotional relationships with 
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Social Media Promotions of FIT Organic Mosquito Repellent 

13. Pursuant to their respective endorsement agreements, spokespersons Ms. 
Patterson Caldwell and Mr. Dalton posted social media endorsements of FIT Organic Mosquito 

promotional relationships with HealthPro. The posts include, but are not necessarily limited to, 
those compiled in the attached Exhibits B and C. These materials contain the following 
statements and depictions: 

a. s [sic] post 
June 3 at 11:44am 

I was definitely bummed to have to make the decision to not go to Rio for 
the summer Olympics because of the threat of the Zika virus, but working 
on starting a family and being safe and protecting myself was way more 
important to my husband and me! I am so thankful to have found a safe 
and organic product (FIT Organic) that will ease my worries as mosquito 
season approaches. 

[Ex. B at 1 (Facebook post)]; and 

b. jake_dalton Looking forward to the holiday weekend! And, of course, 

should too!  #Organic  #Safe 

[Ex. C at 3 (Instagram post with a picture of Mr. Dalton holding a bottle of 
FIT Organic Mosquito Repellent)]. 

14. Inside Publications also posted and reposted statements on social media about FIT 
Organic Mosquito Repellent, primarily through its Inside Gymnastics accounts, including some 
featuring endorsements by Mr. Dalton and Ms. Patterson Caldwell. In numerous instances, 
Inside Publications did not 
HealthPro or that its own statements were paid commercial advertising. The posts included, but 
were not necessarily limited to, those compiled in the attached Exhibit D. These materials 
contain the following statements and depictions: 

a. Inside Gymnastics @InsideGym · 8 Jun 2016 

Great choice champ! @Jake_Dalton will use @fitorganic mosquito 
repellent on the Road to Rio!  #FightZika 

[Ex. D at 1 (Twitter post with a picture of Mr. Dalton applying FIT Organic 
Mosquito Repellent to arm)]; 

b. insidegym With summer weather still making waves across the country, 
mosquitos are also still out and about! Make sure to throw @fitorganicusa 



         

 
  

         

     
   

        

 

       
       

 

       
    

  
     

        
    

   

  

 

    
 

 

  

 

 
   

         
 

  

    
   

        
 

    
 

        
       

  

        
     

    
      

  

         
     

   

Yes! We'll be packing this for Brazil ourselves! • 

the smell & love that it's all organic & safe! 
I'm a buffet for mosquitoes so this is a game changer! 

n online version of the "Caring for Carly" 
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in your backpack! #clean #organic #safe #indiansummer [emoji 
omitted] 

[Ex. D at 2 (Instagram post showing a bottle of FIT repellent)]; 

c. insidegym 

#Repost @fitorganicusa 

U.S. Olympian @jake_dalton Ready for Closing Ceremonies in Rio.  
Protected by Fit Organic Mosquito Repellent! 

[Ex. D at 2 (Instagram post with a picture of Mr. Dalton applying FIT Organic 
Mosquito Repellent to arm)]; 

d. insidegym 

#Repost @carlypatterson04 Thank you so much @fitorganicusa for the 
mosquito repellent! I love 

[Ex. D at 4 (Instagram post with a picture of Ms. Patterson Caldwell holding two 
bottles of FIT Organic Mosquito Repellent)]. 

Inside Gymnastics Magazine Print and Online Articles Promoting 
FIT Organic Mosquito Repellent 

15. On June 1, 2016, Mr. Pettit emailed HealthPro the text of a draft Carly 
Patterson Caldwell advertorial for Inside Gymnastics, which he helped craft with Mr. 
Korotky and Inside Publications. 

16. Later that day, Mr. Pettit emailed a substantially similar draft to which he 
added a reference to the donation of FIT Organic Mosquito Repellent to charities. 

17. Inside Publications published a 
article on June 2, 2016, on the Inside Gymnastics website, www.insidegymnastics.com. 
[See Ex. B at 3.] 

18. Inside Publication posted a link to the online article on the Inside 
Gymnastics Facebook page on June 3, 2016, which Ms. Patterson Caldwell reposted on 
Facebook the same day. [Ex. B at 1, 3.] 



  

 

    
 

 

       
issue, which included the below "social scene" article [Ex.Eat 5]: 
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19. In July 2016, Inside Gymnastics magazine published its Guide to the Games print 
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20. The Guide to the Games issue also included the following article [Ex. E at 6]: 

. 



  

    
   

 

       
       

     

                

           
       

       
     

        
 

  

       
        

  
        

          
     

     
          

    
 

 

     
     

  

      
      

     

               

          
       

  

   
  

         
     

       
  

     

  

      
      

  
      

 

   

  

          
       

     
        

A lot of headlines leading up to the Olympics have centered around Brazil's battle 

repellent, which he uses daily in Rio. "I actually have Fit Organic right by the 

want to go out and sit on the balcony because I like to be outdoors. It's just one 

in Rio." The te 

"Caring for Carly," ''the latest on ZIKA," and "Move Over, 
Mosquitos!" did not disclose they were paid commercial adv 

Creaxion's Online Consumer Review Program 

***** 
I used this product on a recent hike in a Brazilian rainforest and didn't get 

***** 
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21. On or around August 17, 2016, Inside Publications also posted on the Inside 
Gymnastics website a third article referring to FIT Organic Mosquito Repellent [Ex. F]: 

Move Over, Mosquitos! 

with Zika. Athletes are mindful of the situation and are taking precautions to 
ensure their protection. U.S. Gymnast Jake Dalton recently became a Brand 
Ambassador for Fit Organic, a company that produces an organic mosquito 

door and I use it right before we go out every day to protect ourselves. I use it if I 

less thing I have to worry about now. My family is also going to be using it here 
am at Inside Gymnastics is also using Fit Organic throughout our 

stay in Rio, and we thank them for supplying us with product! 

22. The articles 
ertising.  [See, e.g., Exs. E, F.] 

23. Creaxion also conducted an online consumer review program that reimbursed 
individuals, including Mr. Pettit and other Creaxion employees, for purchasing FIT Organic 
Mosquito Repellent and posting online reviews. Examples of such reviews are compiled in the 
attached Exhibit F.  These materials contain the following statements and depictions: 

a. 9/29/2016 Worked for me in Brazil 

by Mark 

a single mosquito bite. A fellow hiker had been bitten by several 
mosquitos. Apparently, the spray he was using did not work. I loaned 
him my Fit Organic repellent and he loved it.  He finished the hike without 
any more bites. This product smells great and is light on your skin. I 
highly recommend it; 

b. 10/5/2016 Works great 

by BeewhisperDon 

With all the rain we have had in Southest [sic] NC this year the 
mosquitoes have been terrible. After returning from Brazil,my [sic] 
brother Mark told me about this amaszing [sic] spray he used there to 
combat the mosquitoes. I ordered mine right away. After only one 



   

        

           
         

      
     

  

          

   

 

  
    
       

      

 
   

        

 

     

   
        

  

 

  
 

   

  

       
 

   

 

          
        

      
   

   

 

           

     

 
  

   
    
       

     
 

  
   

        

  

      

   
        

application I was sold. The little buggers wouldn't even la 

***** 
Great product and doesn't make you cough or feel like you're putting on 

ls so fresh and natural. I'm very satisfied; and 

***** 

buying the product or the reviewers' relationships to the public relations and marketing 

participants in Respondent Creaxion's online consumer review program reflected the 

Pettit, and other participants in Respondent Creaxion's online consumer review program 

79 CREAXION CORPORATION 

Complaint 

nd. All natural, 
smells great, not greasy.  It works!!!; 

c. Works and smells great! 9/28/2016 

by Laura 

chemicals when you spray it on like DEET. Not only does it work, it 
smel 

d. Great Product! 11/8/2016 

by PatyG  Verified purchaser 

I recommend this product. I really like the smell of it and that [sic] is deet 
free. I am constantly at parks with my kids and I feel comfortable 
reapplying the product without compromissing [sic] my kids [sic] skin 
with chemicals. The lemongrass scent is awesome! I love this brand I 
was already using the vegetable wash. 

[Ex. G at 1, 4-5.] 

24. The reviews did not disclose that the reviewers were reimbursed for 

company hired to promote the product.  [See, e.g., Ex. G.] 

Count I 
False or Misleading Endorsement Claims 

25. Through the means described in Paragraphs 13, 14, 19, and 20, 
Respondents have represented, directly or indirectly, expressly or by implication, that the 
statements by and depictions of Ms. Patterson Caldwell and Mr. Dalton about FIT 
Organic Mosquito Repellent reflected the independent experiences or opinions of 
impartial users. 

26. Through the means described in Paragraphs 23 and 24, Respondents 
Creaxion and Pettit have represented, directly or indirectly, expressly or by implication, 
that the statements about FIT Organic Mosquito Repellent by Respondent Pettit and other 

independent experiences or opinions of impartial users. 

27. In fact, the statements by Ms. Patterson Caldwell, Mr. Dalton, Respondent 

did not reflect the independent experiences or opinions of impartial users because (a) they 
were created as a part of an advertising campaign to promote FIT Organic Mosquito 



  

        
        

        

  

    
    

       

     
     
       

 

         
     

        
       

  
        

    
  

  
        

      

     
       

    
 

 

        
        

       
 

 
   

     
    

       
 

      
     
       

  
 

          
     

        
       

  
       

 

     
   

 
 

   
        

        

 

       
       

 

n's online consumer review program reflected the experiences or opinions of 

Respondents' failure to discl 

Repellent, and the articles "Caring for Carly," "the latest on ZIKA," and "Move Over 
Mosquitos!" were independent statements and opinions of impartial publications regarding FIT 
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Repellent, and (b) the online consumer reviews were by individuals who were reimbursed for 
buying the product and included statements by the owner and employees of the public relations 
firm hired to promote the product. Therefore, the representations set forth in Paragraphs 25 and 
26 are false or misleading. 

Count II 
Deceptive Failure to Disclose Material Connections with Endorsers 

28 Through the means described Paragraphs 13, 14, 19, and 20, Respondents have 
represented, directly or indirectly, expressly or by implication, that the statements by Ms. 
Patterson Caldwell and Mr. Dalton about FIT Organic Mosquito Repellent (and related 
depictions) reflected their experiences or opinions. 

29. Through the means described in Paragraphs 23 and 24, Respondents Creaxion and 
Pettit have represented, directly or indirectly, expressly or by implication, that the statements 
about FIT Organic Mosquito Repellent by Respondent Pettit and other participants in 
Respondent Creaxio 
individuals who had used the product. 

30. In numerous instances in which Respondents made the representations set forth in 
Paragraphs 28 and 29, they failed to disclose, or disclose adequately, that (a) Ms. Patterson 
Caldwell and Mr. Dalton were paid to endorse FIT Organic Mosquito Repellent, and (b) the 
online consumer reviews were by individuals who were reimbursed for buying the product and 
included statements by the owner and employees of the public relations firm hired to promote the 
product. These facts would be material to consumers in evaluating the endorsements of FIT 
Organic Mosquito Repellent in connection with a purchase or use decision. 

31. ose the material information described in Paragraph 
30, in light of the representations made in Paragraphs 28 and 29, is a deceptive act or practice. 

Count III 
Deceptively Formatted Advertising 

32. Through the means described in Paragraphs 14 and 19 through 22, Respondents 
have represented, directly or indirectly, expressly or by implication, that the social media posts 
by Inside Gymnastics and other Inside Publications magazines about FIT Organic Mosquito 

Organic Mosquito Repellent. 

33. In fact, those posts and articles were not independent statements and opinions of 
impartial publications regarding FIT Organic Mosquito Repellent; they were paid commercial 
advertising.  Therefore, the representation set forth in Paragraph 32 is false or misleading. 
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Violations of Section 5 

34. The acts and practices of Respondents as alleged in this complaint 
constitute unfair or deceptive acts or practices in or affecting commerce in violation of 
Section 5(a) of the Federal Trade Commission Act. 

THEREFORE, the Federal Trade Commission this thirty first day of January, 
2019, has issued this Complaint against Respondents. 

By the Commission. 



      
 

 

 

Dfftdpublications I 
Inside Publications 
Proposal Prepared For Fit Organic 
Social and Digital Media Activation and Athlete Engagement 

Inside Publications Brands 
Inside Gymnastics, Inside Volleyball, Inside 
Cheerleading, Cheer Biz, Inside Dance 

Educational I Feature Elements I Advertorial 
Jul/Aug issue of Inside Gymnastics, Summer 
issue of Inside Volleyball 

•Feature article on the product with background 
on development, explanation of use & benefits 
•Advertorial will be tagged denoting that Fit 
Organic is the "Official Mosquito Repellenr of 
Inside Publications (see below) 

Gift Basket Inclusion, Sampling 
Inside Gymnastics will be sending "Good Luck" gift baskets to the top 10 potential U.S. women 
and top 10 potential U.S. men vying for spots on the team. Fit Organic will be included in each 
of the 20 gift baskets w ith a product and note. 

Athlete Endorsement 
Jake Dalton - 2012 Olympian, World Championship medalist, U.S. National Champion on Floor 
and Vault 
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Exhibit A 



  

 

Official Mosquito Repellent of Inside Publications (in actual posts, product would be 
listed as Official Mosquito Repellent of Inside Gymnastics and Inside Volleyball 
magazines) 
Fit Organic becomes the Official Mosquito Repellent of Inside Publications and the team will 
travel with, use and promote the product leading up to the Games and during the Games 

Social Media 
Inside Publications and Endorsed Athlete will promote Fit Organic through social media leading 
up to the Games and during the Games. The teams will travel with the product and show it in 
use in photo posts during the Games. 
• 25 Social Media Posts from Inside Publications (700,000 Followers combined FB, lnstagram, 
Twitter) now through the Games 
• 20 Social Media posts from Jake Dalton now through the Games (300,000+ Followers) 
• 15 Social Media posts from female athlete now through the Games (TBD) 

Example post: "We've landed in Brazil and we're applying our Fit Organic Mosqutto Repellent as 
we cover the 2016 Olympic Games• USDA-certified organic. The real deal, just like us1" 

Note: In addition to our Olympic-oriented sports, Inside Cheerleading and Inside Dance also 
have target audiences that are outdoors quite frequently - tor camps, practices, game day, etc 
where the product would be of interest and beneficial as well, particularly given that tt Is safe tor 
children. 

Packaged Program Fee: 
□ $7,000 (Including Male Athlete Involvement) 
0 $9,500 (Including Female Athlete Involvement) 

Note: Male/Female Athletes to be approved by both parties. 

Agreed to, 

Chris Korotky, Inside Publications Todd Wichmann, Ftt Organic 

### 

Ex. A. Page- 2 ot 2 
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Exhibit B 
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I ~s c:fini:d/ bl;,rmed f::, ha\l~ t:> ll1li.., ltlfl (lf;'.;~ ll> f!Ol (;:> It> Ri:: ro, 
r, w.,rJTt.?~ot,'l'r,:-r-1 becs1.-'t-1: or th .. ,ut ol lt.t Zb W11;. but •ftor«ig 
or.&aflir.1afamfyandbe re ndpfl'.i.~••]! l"l'/Sc!fW ~!Wlfn'III~ 

,pcwtar.t to my h~311Cl ~ 11 I •rr. tot 11n.<flJI b ti,ue fam a er.fa 
ar.d OQ'l!Dt r.roduct lflTO:-; ~i:I ltl~t Sc rn1w1>1 s llS l'.'XliSQJ 
2t1scn appoa~hff 

lnalde 0) 
I • I ... 

ir Qrsnn; :sleP3 a.p to pr,xecffcmltr()!') ic 9~ rr~&l~t t."Ofl 
mos,q11to.stht cou~ tmng,nt a a ll'l'UC: 

Caring fur Carly I Cnside ~'llma..-tics 
r-• C.,'rf,,C s* "=Ji ; 

t _!::.,, '-A~f X, 

Uh 

::-r::- -- .. • 
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Jake Dalton 0 

Getting Rio Ready! Not worried about Zika. Fit 
Organic has my back and body covered. Love 
the Rt mosquito repellent 

9 106 

100 

BrandonG. 
:aka d:ilton 

4(7/17. C CC P<W 

V 

V 

l:J< C. Page 1 of3 

ln.sideiub-000108 
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~ Jake_dalton Following 

26,823 llkes 32w 

jake_dalton Made it back to the US! 
Thanks ~' frtorganlcusa for protecting me 
during my trip In Rio!! 

view all 79 comments 

prisclllaa_12 amralex43 the real daddy 

Add a comment 

Pl!)e10f I 

Ex. C, Pq 2of 3 
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i9V'outube I Jal• O•lton C~•k.•_d4ttonJ • ""'•~Mn photot- al'\d -ndeo'I 

http,•/fWWW fflt9Qfilm i;omfllf8J32P• tDr60Tt1i1lttn-br-t.1kt_d1flon 

@ Jake_dalton Following 

20,900 likes 30w 

jake_dalton Looking forward to the holiday 
weekend! And of course, I'll be using my 
organic mosquito repellent from 
@fitorganicusa. You should too! #Organic 
#Sofe 

Add ll comment... 

Ex. C, Page 3 of 3 
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l 

tl' 
p.. 
L... ,,.._......,"""'"""'~•ftf't-...­
!l. 
~ 

It!........................... ......__lllnffllf._._..... .,.__ ....... --·~........-.............~ ....... ,..._._ 

.;.. 
1nsl rut :I OPJ 111.,. r1. .. 

22w 

i'Mildegym 'Nll!'I 5UIM'll'f' We5tMt' !RI A,3J1 11"H 
ffl klnQwaYCK&e11>nrht«1unlry, 
fflOlquftDI 1t1t also lllll OU! .-d llboue!. 
MIJ~~ 5ll't'Jt>lhr()IIN Pflto'QIP(UWIIIIYQI.J'" 
betlcpad(I IUHll #Ofl)ank #Hfe 
Mdlanklnvner ~ !.•o. ,4 U.S. Olyr\o~n B_,akl! tia:ton Ready tor 

CmlngCer~inRia Proll!ctc!db)'Fl1<•r~1de.tr ,naehehll'qoS,t Int' X 
t'\tnanlr Unc.ru,'.fr, ~bNlilDntl•OOtde de Ii /I O m<!lof ~Ill no lnM(ha 

X 

A/:lJlllrt11ttrCll'\1 

https://Unc.ru,'.fr
https://Łr~1de.tr
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,l..? __..,.__..,...______._....... 
!t 
~ 

ll' 
? 

~~~~~"" 
!t 
"' 

~Ab!QS\dt','01110 
~bCIRMClll"9UW1r o.lt!C 
~~ to'tbt teem al lnlltW'I 
~..ncie!SOIOQ~I ..,,_, __,__._.,_R1o!lo""it,i, 

~_,.-......--~ 
...,.......,.... 

~-I \/Wlbo,-wri;1.-.i.-.
o.oil-.a~ 
IP~ -.:.r~'lt'f,-or-0£lhanlrpu r.o 
""-1, ....... .-tot,r.~ 
'4!0elll!nc,I IOYe,&/lit ,,.,.11A.~ 111.. ll't (II 

19AIC:&.x:rrc1r"'61xihecb '11~~ 
Nl~•.-.•c~! 
jaM,Ol.ut l"4N•bMh~ X 
leQ'lon/~i;MQolll:\a~ 

~~~--IIIN.x:a.... 
tAep:)Q~~CiON!WS! 
C.,JyP-..cmrw.~-~l;•lurg 
•Ultt<0~""4~1N:Ol!t~
"'~,..,,__.~----·"" 

ln,idegym \ 'ff'J be l)MQino l!'S!..-,.,.~to 

IRcOCilC ~--i111r. -~ hq,__Our -cefltle,d USM~~ 
At~i,.._f;l,ffnr~ll"411:btt"
,..._.,,1,1', ho-~ .,olf,.,.•"""--· 1?t~ 

https://jaM,Ol.ut


      
 

 

1Ctleerleading @lnsf fl'OCltMt 1 • - ' 1 l1J @ 
We'll bring lo camp!Rl @cleanwithFIT~ 'i/',1e have just re1~ased our rlew 
100% c"Gr-tffi a USDA org.nf'lfe Mosqu~to Rep llant,p.rr,owr.wrm.c-nrnfnnw -
,l n '!!/,., 
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a 
i 

~- to ..,...ryOlymplCGame .. nce 1996, n,lh lie 
t,aptloo of Jilh~s <- w••~ ltW1Ching a..,~, ~•ne 
•• tne time), rd ~act, on, 11010\ rtm4rlc.lbl, IN!mones o! 
1ncred1ble mome,is. In 1996. I rell"lt!fflb8r b<>ir,q ., awe or 
A.be, Nmlavs lnCll!<lbe style and the Dft)0r4'!1ty 'll' lnfu>ed 
11110 Ille ~ And ol (OUfM, the l1i<j11lllctn 7 - who~ loot 
badton,n u,1:1,s.w•- ,._.,... 5;mpfimag1Ctll'A1t ., wtllend 
oel!mllnatJon .(A! no OIN!r ThO'J (tt.YteO a re,i COUl2 In hJSIOr)' 

¥Q tdd a speoal P4ace In lh9 '-" Md '"""' ol ,~,. or the 
)!)Ort. In 2000 my ll0CN' rrlenCI ~•ett l-itC..n rto•~ tti. US.A and 

f e.~etler'lted ttul Ga""" ti-rough the eres °' "'' lamfy wh)m I 11~ w t ll I re-ne!l"tler rr,v ~ 1 fACing 
wttn l.'ach set Team USA petQ,,,,.d, 1,no .. ,ng how mJCII ~ach 
11..a go,,e thtoogh to toml)elo I !Qrn"'1\bf< Jo,,,n Rott'olSbergc-­
oow <1 rolum1>1t ror me rnaQazlnt .aMg h" r,11 oonu1 in years 
dt (I'll' cond;SIOfl ol C0f'lll)etl1101\ h.rv1110 d«i<<Jltd h1~4 to 
a nutl'lt,on i:lon for yc.-i tllat noold g,ve llt-1 t~ best >hot 
for opt11T1al ptr'ormo110t. "-9~ ~ Y1as orw sarnn,e, thit 
Oonst represeotoo Iha glll.ltllt ~nllcas t~ all at!lo~IH rn.,_ke 
~ they dedicale themsch/M to a lil'.tlong dream. In 2008, I 
rC!<ntrnbo!r Ill! overall pagea,w:r•1 QI 111$ ~,,.,.,, BetJ1ng -•ed 
to out fotlh the 11n:<1test dlsoi.w e-1er or 011mo1C ro~. ,o 
to spt!llc, tlld tho-, put on an l!'>ffil thil I) Ot1t for t~ l!IC5. 
~,om the 2012 G.,m.,. I mnember the l',erc,o r;,... 11nd whol 
a mcnumeot<II momttl nnd ti~., effort II wu =chtng tt.e 
top or the 1)0(1,um. r rtMQmbt• G,1bl)y O~s genuy 1>1p,ng a 
toor lrom her el'I! ana the~ "'"' "'" b,timlfl!J lfOn\ lltr lace 

Thou(ih each Gome-i .,as u~qJoly dfl-;t. ooa thng •'I hod 
,n common wu lllO ~e sense of 'wor1d -.ty· 4nd 
the 1ncl'f<!o1> abl cy to t,,ldge dmoos tl'rou!Jh SJ)0r1 Ptoplo 
set ailde their ottfe,-ence, ~ .,,.,., throu<Jh an e,perence 
L ... t i• .,n~ally lndescr llilblt. lh llbool SD lfll(h more tham 

<!)Orts ll's about pndt of N tlOI\ K's ~bo~ t c•ebrat111,1 hfe. lrs •bout l1ndir9 common 1110.md 
and c,ll\c"lt;ioQnf, e,,,en ~Sl Ille 11(1,COSI OI tom,,.lltor! 

'Wau1h9 lh<Qug~ the 0•111'1]tc vrouoos. people r,on, ~..-ends ot countries aro.,M lht w:,,ld 
are laug~ln9 t*th"· ,mlli1>11 at eadl Dlt'Jer an:I ~ha1<r9 uorrn w,ik! celeb'atlfQ JQ0ft ...-c;111r• 
S1Mply PUI, thttt IJ nolh,ng ,,~e ,t /\t t;ich<i<l"les. 19ft ~cb.iff'.PS OVl!l l'ld OYa' and om 
Y1tetl'Er watmr9 an lnued1bl• loat ol soort or watct11ng t,,,,.,_,ps oe-·tlop, 1oined br ths 
u,oef,ey4blf experence called tilt Ol)'fflOic GJm!!s 

As l c1epore toha:ld to Roa. 1 know o= dQ<lon e,peue•rc• momen1s ror ii Heth1111c,.,,,, 1 
two•"'eek span. c_,ng tne sl)Oft. we get 101.now the othlel!!S who will rep-es,en1 01,, «-intry 
and have the OIIIJOrluMy 10 ~ fifst h;,rd a I of the tlood, "'• and tears tnat QO ,nro 
maks,g a teall' I li!f'IUlfl'b(r 1$kng US, Ol)'Tl',l>,a~ rMn Mumpl'ny .vh(rt -,( thr~gh ht, hffd 
tht <"omem tn Ol)'mPIC meoa1 w .. t~,ng pl.Iced aroono ner neck Silo PllOstd tor a mo,,,~nt 
i>nd t~n told me that both good tilllt, MG tough ~fl'<!S f laslled t!vough hC'r Mir,cl Jnd site 
rMl.nd et th.I momoot that eve,y sa(l'irice, c-<1:ry tDU9~ d.Jy sh!! tiaa end"'ed we~ 1b10Utty 
wo,1!I ,L She told mo lh.il ,t was an accompllSIYnenl not orly lo, Ilene, , but tor her QOij~ 

she was rt:1lfesent oq and how prouc, tnat mad! he« ~,.,.thing ro on c.,, e,,e, ta~ •~oy 
Thit O!\lmplC S::•a. dellned 
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in the 

SPOTLIGHT: 
Rebel Gymnastics 

Rtbel G-StlU b relatlwtr new to th!, IYIM&SUC! Matket. How 
~ UJe rfUl)t!On bffn7 
o,..,... "''"'"'il'V pes,1111&! ~e<lf? ,o ew'<>;ldDoul 011re" hfle 
and thP-. is alolo#tn1e1eS1 m b~u in thl,g,,rnnaSl.cs weti.1 v~ 
o,e loolm9 forword to hw<ng 'lebel In l!'fffY gym aero~ .Amenca 
GynY1.rn10 •~ o ,_,,, \f:)(lrl wh•,e !ht g,r, s ,-Cldrd ~I\ "1es 
their ~out,lul -rn•r.ts (iy!r1•d~l1 want to par the<r nar<1 ,,.,o,~ 
wind l~(.1!d 11\c'll ~ .. Qff 1ho,~• ,1rtl·rumeoslo>'"-

W11111 .. Mll'N ol ti.. cluit11tterltllu ,.~., makt Rtbfl G'fmna,uiu 
1-l H lQllt? 
II s more th.., ;.,st !ht u~IO••ro,, 01 ""11" ~ tn, R>'>l)PI ffll I~ 
l>tllor<J ,r. we are :Ile r,sr CMOany to llrlng the fl<h<on-11'd.alr) 1 
oes,gn l()le;o ~1111,e O)TTlnasts we ai'll 10 D'O\ de•• 
increased lewl ot ll'IXIUCI cno.ce c1,st0Miza1 oo a1>uon 11111,c• cv 
seoice rld .a!Le ~o O\M" rus:tcrrers.. 

K1te11 Moul! Aldnclg9. Lt. hlUnd.H o l th• tom1p,11,y, NJ I lutk· 
~d kl mlnstrNm bsl>lon tllat die iflt!Md Into t"8 leoti.td 
~•11ns. ,.,. • lltllt at>o.i, that , •• 
8e<t1'11e of I-er b«,groord. Karen '"as.ible to see where tt-
w,i \O"'lel'11t1g m,.,.~g ., 1'1e theE< \Ol<lrld, me cwture. st~l"11, 

d(-<gt1n1 ct>tQr ~10!111 No,, I her~ f'f> many P1018 d<>\91 0Pl10111 
lniWl 1usi ilJI Old ~<>nll!l lh~r ur•IO<rn- I'/ Ito 1,.., wire '1~01\ u,e 
•.anl 10 r11 11,e 9•P lorgyn -~".,.., teYOl,;!l()r'llle :~ 9)~SOCS 
- IMOli.lllnq d.,_!ln~ haw htlr»d r41~ !flt> b:lr .JnO bridQf tt,.-,1 
0.lP belweM ~,no r\l~l ~ IIIOU.rd l>sl hN.11"Q J loot~ 1h.lt e<ev~!PS 
a o,mnast • perto,'"ar,ce to a •;,~~ oow ll'lltl ~ s nae f\J$1 ~tout 
dl'Sognlng a '001.ard 11\al NS ma ~!NI mold •·s ~ll<IUI "'1l1trng 
lhal. tnOtl and pushing bo..tldal'e< 

With th.ls b9111g 1n otympk ,.ar, 1'9d, WhJt• 10d blue« patriotic 
lhemedleot.irds an ablg •L Is ttlll a bill -tor R~MI 
Gymo.utla thlJ ~ as ,..1t7 
Wha•·s grNI a~OUI lll!bfl 1$ Illa! .. estr...e ~-OUfC>IOIO'nefS 
..-,.c l~ir l>tar1 dl'1J'1!5 al>O. w11h ~ lletng an Oli'mD<C YMr, ~ 
w~ ·e and bl..e I- are *Mlely on l>'eJ!O We¥• thnlled b C-t~ 
il)OI.S thll lt1CO'l)C)';)"I tho patrlOhS""I C\JstDfflf,S n reellr11. and 
~dd. IIJ~ only QM)fl C'M o,'fe, Talo•g ltungs to ~~ti,,--- IS 
lllfla1 Yo'Odo 

Whal •• some of U11• ott., IN.Ads wa a" ••pKt in leotard• 
CWff the nad ~ 

At ~ ,u nor ,u1,1 •bout wh<,1 '1 tn,ndy. ,, •olso ~bout c,ut• 
Ing ~best.~ beSI des,,gn, IN l)Ost l,,b,1<:$, lht best r,ts, 
11>0 ~tt<ng ,ia I w11~ IN! bell vali,t Ovdoi,grs ort--ol• 

a-l<rr,d it>o,, itopp.ng c>- 11'~1 are orly hmttd ~ "holl 
)'D<l can CS-earn IIP With Renel, a11yt•"'9 IS j)(ISSitiOI 

Fot co....,,IH 91bmted In ,. •• , mon movt Robel 
Gynu,utl« •IOCI Its 11,.. of prodolctJ, • ~Ill art 1M b,e;;t 

wa,y• lor t l>ttl, 10 con-1? 
c.,, Ollf corpc)<ite oHice at 85SJ:lebel68 to be9 ft 
dn,goog a Qiil<,m leot.lrd Wu ,o have an 
octo-eSo<..,Mtd11prnenct '1ai<es..f9youare 
I~ ng d oil ~n<J tit SOIT"<J of t"'1 fim lO see 
everyll'<ng ~., th Rli:iel c;y.,,,....-1 ici1 

e ~ •~1'1~1($ 

0 " -eoe111~r,nas11cs 

0 Ml>fl9)'11'11~1~0,, 

View lfle mo5l rttCnl lookbook Ill 

www.rebel-gymnastics.com 
Ex E.P.7o!Q 
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Al1£AICAN ATHLETIC, lMC. 

"lr'TlKlr TrWl!n11 Sd t,y ""' 
.tJn•rkanAthltUc.canl/altlrl~ 

AMEIUCANGYMNAST 
P"'•""' 81ocki s.it 

GvmSupply,com 

OEARrS GYM SUPPLY (DG~ 
'Nonubllon ar>d Multi a.,, 

EXTREME ATHL£TIC SUPPLY 
X·F«IOr Aoor Sars 
EASi,pply.ntt 

GMR 

I 

ay GMR Alull\l'lt• COq)etltlOfl -• Bum 
llyGNR..com 

• 

• 
IMll lllfl'Wl\11(1 UN 

• 

"-lnomets.cam 

NOR8CRT"S ATHLETIC PflODUCTS, INC, 
Hl111i1 Chll - COIJtU 
NarbKti;.ut 

AESILITE 

ROSS ATHLmC SUPPLY 
Rau AUllelk r x 14' Cornptdtlon li'-11>1 
RonAlhletk.com 

SPIETH ANEIUCA 
Hew lnNatlble Unt 11¥ Spieth Americl 
Sp1,i1U.m•11a.a>m 

TUMBL TllAK 
Hmdle H•lpt,t 
TllmbtTraluom 

I lnsldo gymn-.11c, J •J6U!1 • H I 4 9 
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marketplace I classif 1eds 

energymmusic.com 

• Download with EVERY purchase 

•Now,Mrlal>leon Ft.AS#/Jl:IYE 
• He.irallvers,ons ofeve<ysongonline for FREE11 

11001 ■u,i 11•1 

lJ 

EXTREME ATHLETIC 
SUPPLY 

NEW! 
X-Factor 
Bar System 

$475.00 

Available with Men's or Women's Rails! 

'This system ,s great for pirouette tram1ng 
and really versatile too!" ~ ~ r ... c,, r-. 

AUSTIN 
FOAM PIT CUBES 

◄ 
www.easupply.net 

(970)231-3905 
Ex E. Page g o'9 
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•11 Ol'l- X 

www.insidegymnastics.com/*!And-We-Begin-Mcn s-Qualification/cd9rV57a753c70cf.2c65e 

from se.arch. 

Tu-i C.slt bs h•ne, • s-:u:;, d,rb ,. - J o:n,b··.r.onci RlSOnadn1o1J•.11rocl ffl"!!"9 
g'i!-.. It.- A •. s .. c:u:samH «P!(Iau,r: 1:-dv.r:!'l tclltC'l.t~O!\anas :>·• -.i-t• n-,. ton 
dd•'t ~ .... t" .. UOF7"I o..~~,., q.s, 0atoN .... /llH f.-• ·-r "~"'9 fl fr.h. M ltJ ltt 
NtYr.::11 ~u111. px;.u,, -on,.,:,;. Jl>ld P!~•..a ,. fn•II. n,,. T1tt1~rs 
1dt,.,,..~ •'?ff t'le a:ri:iett= t-,n :N OoJU-J ~ .. d 11»""1 ~ m;i,vt t!'t. IM~ IN 
DI ·,d 1"', Q'Ht pow-:tNt, t,(J( 't,• ~- m1 Z01~ ,•~ u..'Ou:ld Uw•f m,dlbt. You 
o,,e cht t11IC1)11~'!.tM\~~ st"~:!.,., vJ.t (Yu'C!w•lot"ii't) ~y. \'.~ ~H 1:fcad 
cre.i':t U> l:,aii rrt;s -1-,;i p-bt,- ir.s y;m il.-cf 1:10~, ~- 0/'11, "t'? Id lU'ft. ~-1 -:.at, 
~ill\ iU -.i!OJM..,t~ •'"'-, •y,,_, k!D6- t/le 2)1S \",~ ct,.,,,,~;,;. (,w Ndv,t,.,~ 
... ,.. ,.,, ,,...,kNu.~ ord ... ~ ... I rs\~~ 111"'::ir'- Mi- •~doff"'° ,o,,: of l:DOdoJt • t-~ i:olcl 

•5o C t-~d:, .'t) l"i'TI °" 1t11"l'r-tlll, 1-.:I t'll:
0

1 .,l,i l ~aci ~ ." lllr.1-,,,1 ~ 
,,u • ., .... ~- , ... .i.::t 00 ~~ H I.& ,_,.._. - ...... • Wt ~ ·, I c;.,. :>1911 lor 90lcf 

."!,Hlr!"9l1-'!1Dl)o..it",a-,,;;,m• f 'fl t9 •,i. r..d;•9tl91T,oll:.1.o.sS::i~ 
bt ~ :. • ~ • po,.::. 

• 8y th• Numb.~ 
• 9: ~ I..S. HI•

0

1 &,,i,,..si,cnHTI ~«S I dit"'=ll ll ll.. "t mild.ls ., 13 '"10, Q~ 

r,o"" • .. .-o...d..r-dwi:o,oalot,·•r:w. 
• 0.~5': ~ 'i..,,.-c!-,• "ltr;,,: N:Cl'r-i •~Hl'll 1.5" by q.a fu:ois :uo,41it m 

2.711.411>) 
• 1011-,,,. ICU IM"'IDtf of '1'W I !l'llt\.,S. l\u Uffl WI t!t. vo-tof9f"'ITH1IO n ti. 
~ of ct-. O ;,cGt~. 

• 18Jt Thi C:xl tl.l!\bi ~ :1-ol (fo,,,ttJ .5o, fl liTIO'\. M O<'.!y ~•.rr, ~..1: ~ cl,. ,:,.,,nr,: 
~o,,ult. LSA. 

Oo11' r mlu an ,uue oflnshf• Gymnut1cs! 5ybJail:?, h,-1! 

Cd1 R¢, C~.l! C*""~'­
Cl-4 • '""'I' C►.!'Jtl Ori, 
Cr-"9 k C~~~ C ,rs il'tlOi:J 

C ~.a ~-io 
Cl,...c.. F~,;a;i..r• 

CO!k cl Poi-tr Co,c Fh--1 
Cob~~ eo..rcr., ll'...';11<3 

Cc-..m. ~ 
ou-.~s.- Ill•• Ley 

D\I : l>.IIIIS Ill t~ S. 1/C 

Dil"ll~I 

Di,d ti\ii•HY Diuiw. So!; 

O.bcn Rt 04(9 Ur. 
Do 'l9 Sl-..e 0.:-.& A!J>; a i, 

D,rt c•ur Oip,i Jr.il'T'1t11 

De,-, Oa .. n 

l>:'l,l\lq.,e~-.. 

Do'llllla"!'l2tc" 

Dame I \'il'-a•~..i; 
~ f.Jd-.s 11~::sc Olt.tt ~ G 

Ehal"f'li ~ ~UT!!~O 

E'otl;l-1:,QI l!w-w..:nu 

" '~ ,w.-.i 
t.-~ Sh...1-~a E'<Rbl. S 
~lhv E:u 
t;.Gy,nMu,'-a 

Fa Tej-i C...;, Ei.iibn'> P!'IG 
El,e S..ct C• lb,,.,. 

Ex. F 

102 FEDERAL TRADE COMMISSION DECISIONS 
VOLUME 167 

Complaint 

Exhibit F 



  

 

 

Fit Organic Mosquito Repellent - Walmart.com Page 2 of7 

I ~ta ......... ...,, ,.,, ~ CM 

••• 
lcY1'!ellbNuty 

There are two tnlng5 U\31. 1 Mio-er ~ve me l'IOl.le.e W!lnOll! • ..$tl'lf,cteen a,id lft&!ct repe9ent! 1 alway& apply 

,onw-een W: I always dreadnaYlog to apply repellent. 11 usually s.-ne116. bad arid lave& a gross &lleky 
Clilneu Denlnd. I rac,e,-.Ed a couple at DOttte& or :rt orga~ nw&qt.Cto repelenl In exchange ror my 
reeoroe11 ana revie.tt I n'IU$l-adm11 11e1 tr1em&1! Ol\my dnlng room tJOle ttir a wnre Dec~e I gave tnem a 
snct. .. malllly oeeause 1 (lead l'IM\9 lo U&e l'll0$qUltO r~nt. oui IMng In souin. FlOno.a 1r,g a mur.u so 
Irle next ume-1 went to my 60fl'&oa&a1.1tgaroe. I grabbed a tiottte ana l:tlrew II In my oag ... so 91ao 1 010 0)' 

Ille wat. so ;b.; Off I realty iove u.e pactaglng ano !tie lact o.r a propellant €pray_ I nao more coolrol a:& to 
tne amoi.rtt or product 1 W36 U5!ng and wnere 11t·anie<1 to spray tt. second I Jiolle ID\-e love lhe :omn&a!!l 11 
,mea:s reaay-9)0(1 tnank& to the lffllongra" 011 ano 1, cn.n-y. ~t nO'I 01)' a1 all TM n:imuJa ao.someo: 
quietly and actual)'·1en my ,u, ~!Ing Oo?G.Er tn.Jf\. oerore I naa <41~ LI no tonger ore ad riawig io 
apply/wear m06CJJIIO r~ent and ,men ne t.lorrtlle enemle.Ui!! 

Great p,oduct! 11.<SilOlf 

·--1 reeommend tlli6prodUCl I rellly !Ike lllUtneH Ol'lt am, that I& ~the.I am COIISiantly at parlis W!tJl my a~...,.. 

1llds and t :~1 com-ror.aoie-ttap~g the p-oouct \IUtlot.t compromJ:6&iDg my kkSs skin Wl!n ehemle.t:&.. The 
lemoogl'36$ 'SOeni ts a-Nffome.! I IOve Ibis orand I was araady using tie w,g.?tallfe wasl\. 

No bites!! 

Ye(l) 

0)'9op$,74: 'G, {OI 

I am IMy amauic ~ bow \\'ell ln16 pndlct WO!U.Nflil &l!llng olJl&lci! ttw a ccq,te 0( bourt., n~ one bte. It LI""' 

lla$a iovery &mea, ~e1n·treaw-your ,kin. fi<el!ng 01ty and the mt thing_ J& it's org~1eana n(( tested cri 

anlM.n. 

Works like a charm ... mr301'2016 

love this stuff! 1~.J20 tS 

Vntll 

Ttts 16 prooabl)' !Tie nm trne anyone na, sa!a tMlr rno6qUl:o repellent srnell6 as good as a trem summecy it.e"p,11 

perrume, oot the I'll O(ganle ,ise doe&f No wa..,g. I can wear ttu • a:,a my r.avorte cr.rus-oaseo pertl#ne 

• ano you'O r.e11er know I was. wear.ng a mosqL(» wp,ellent. -m&-k ;it1 lmporta112 taef.Oftor me- I uve ln 
FIOilda, where mcw tf.Oo0/4t.lckklg p:arastlM bfffd year-roono. and repellent 1$ a fll?¢ff51!y. e&peci,31ly In 

!he eveffngs. lllele'$ nothing woM lllan going t1 an out.door patty or restatRn.1 and l'llW'lg 10 'Wear a 
stinky rno&qUtto repe~ wttn your nice OIJtl'lt Cotrd!ess urnes. rw op;ed noi tc weM ,e.pe11ent ror Illa! 

rN&OI\ ano I've lleE'll ea.:ai all\-e. No-11·. I aon'l ha'i.e to maa:e any sacnr:.ce6-oecau5e tnis SM'i wcas and 
It 61'1'Jells great And 11ow ire raa uut Ii'$ «ganlc and 6al'e. 
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" 
1 fEll.l&ed ,o t16e reperreni In the pa&t oecaose t a1an<; waru aa ot tt.e alerNCJl6 on myself ano my ramny. 1 
am ttru1e-c1 to n~-e toonif an organJc product lllai I cao fe@I gooo aboot \l&lr;g. Very nappy wltfl my 
p,l.lrehaff'. 

good smeU, light fee.I 10>'2&:?0HJ 

,~ ... 
cyc.oo..tinoffl ~ ( 1) 

GOI thl510 tuve oo naia &Ince our family at ways neeo-o oug spray, ariOwM!t.ed 20 ifft Oil! a oo!HI~ R.oj!Clt 

~':~ lt6m@l16 gooo MIO feei&-(glll oo tile &tin. \'YID D!' 1K"1g n OU! ma-e wne!l we gocamprig n~xt. 

GREAT Product! 10/'2A/20tS 

Love me f lt org,3,'IIC Mosqitto R.epetteaL Ha>te u&E<l ll a f~• times a; ine part ana pu)Tlg 6a!'ld voOeyn,all '4m' 
0-Tld tuw-n-'l teeete'Ed a 6ktgle mo6C("1ot>lte. Kot Oliy ooes It •'Otk gteal • ll ci0e$tl't !eel 11:e~ 
Yil\en you S:Pfa)' It on and It $(rt$ n--as.b. oe-.-..1teiy r:ecomme{ld! 

Love- this spray. 

I abso!Utel)' io-.-e lNi repellcr!L It '#Jf\6 tantastlcaly ii110 ~ no coemle.i sllrt. My llCls lOYe tt too. 11.19-n.) hP"' 

""'"""'"'""' 
Great for the whoJe ·family t0,13QOl0 

\n\lt 

0:r--.om-11e10 l'l\,1,ffl 

1 am atwaf$ trying to ttio a 009 &pray «if me WbOle faml)' and I am n01 c:oncemEO wtll Ll6<"ng th!$ on my Li-,11 

cnlaten. Tnl& ig a grul no OEU option O'la1 gmef:& gr-at a!IO doEE-n'l fe@I ory. 1he pu"-1) spray appie.a!Or 
Ii great llr qUk:t appfteallon 'Mllet'l 16 Whal I nee<! WIU'l lmp,.l!le!lt kliJ:306. 

ttWOfks! 1M2J20tS 

Vnth 

Fin.airy an orgartc mos,ql.t.10 repellent it\at ac:uai,y ke:ps tne ll!!le Wm awoy. I nave a te-ndency lo gee '4m' 
eaten up t,y mosquito btes atid nave a $e11&!U'.11:)' to !rlem that e~ a DIie to ,wea up~Mo a large wet 
and ltCh ror weeks. I have lned many otner produci5 amt ruve only had hJCk wt1fl Olose fflled wltn IUM 
Chemlea!s mtl """'· Thi& proOuct &meil& great and I can~ De 0U1&ide-a1 &lll&ei without ge1!!ng 
Dl:ttef'L N a mottler and 111.1r&e I a16o !tel gooa about putll'ng :ne n organic proclUCU. on myself anci my 
smallllels. 

........ 
Great scent and deet free! l0•12.!20'i 

tiy KOklC 'l'l'o ('11 

wm, aics CIOKl'l't sme11 tae normal mo&qUll3 repellent! sme11& dean ancs O:i,fit temoo e,cenL t take 11 ,.'!ltl ~ 

me ....-erywnete! 
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I D1tperbollnbt .....,.... ..ht .. e.i 

., .... --
Love this brand! 11l!12.2t:Hfi 

wom every penny,: f lf organic work$ re.ally wet, tuu grNt smell a:id I feel sare USlng non my Qfn. a.,-

Great product Be .sute to reapply. l0Jlt'2DHi 

we Ila\<@ iCU °' arergtK In. ""I ramiiy MIO ltli6 worted :or everyone. fie Sur! tt1 reappty a6 staled on the ac.-
ln&ruoton6, b~U6e II does wear on. 

Worlts and Smells Great ·Q,11!2.0Hi 

OY8~t>Vlot(I "ln(llj 

Tli& Wittie my go ton-cm now on-. It M6 a pJe'""1i'lt &eefll.16 nO! rn, Yid woru.. No one Wlle..-er koow ~ 

you are wNr\'lg 1t A 11r:ie goe, a 10119 way an<1 l 1& C05l e~. 1 llve. II\ tne smouy Mot11talM ana a 
repeffentJ6 ane'Jeryeiay n~. 

Great Product 11l'I0.'2Qlii 

., ...... 
we i!II know the bllJS WI me $OUtn are huge .&0 1 <1eclde4 io try tnl6 mosqulro ~ot ti worted grea= ana 
tl<ln'! ruve mai hOmtle smen lllie mo,s.; nave. JI li6 al&a org¥ilc 'MIICh 15 a l'lJge ptU& ror my &en$.'lft'<' sktn. 
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I D1tperboanbJ ......... &aa,lln ., e.. 

Customer Reviews 

.. 
4.8 out ors J .t9 cevlew&. 

Fit Organic Mosquito Repellent 

s5s, 

Back to Item 

Sort by: •-u oolllMl 

Wod(s great 

Plat\ oo taking tN:o 10 the Dru Love mat It'& o,ganie! 

Wotks great 

39 

• 
2 

fQ,_'SIZllf-

Wl!h an me ratn we nave rud In SOU'!fle6t NC mi& yeanne m0&1JJl!Oet.ll3\'e Deen >ffl"rJle. >Jt£.r rEtUrmng bi.,,, 
from eraz:1,my DrOtnet Marl tolO me aoout ail& an'laSU!g &pray ne U6ed lnefe to comoat Irie mo&qi.itoE-6. I 
OJOEff'lf rrtne 11gn1 a-1tay • .A11er oory Ol'.e appHeallOn I W'.l$ &111J. rne 1~ buggers wol&tn1 ever,; bnd Al 

11.iNlif, imiffi9ffil.. not91U5Y, ltWORi!"?i 

Mosquito spny fQ.'Sl'3l1f-...... 
,, 

Amazing Product Worits and SmeDs Great! 1Cil<l.!20IE 

Vie tu.e RI organic Mosquito R:epe1em wtth °' evay \Wlffi' we go. Soec« SPtnet.. l'lil::hg, hang-119 tn our ~ 
ttaa yard! tt 6'1\er& grea! • not Ille _your typ~al rug &pray and tt woru graa:. our neJg noor com;ilafll& 

abot.l the mo6q'8o61n nl& bact yan:1. we can &n.tir hOUrs whm Ytete U&Mg Fn org.;illie ano never get a 
&Ingle D«e? L0Ye th1e, proouct! 
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I D1tperbbanbJ ""°""" .... &aa,lln ., e.. 

Good stuff 10/li'2016 

t'l,11{1Jl 

I sate mie ramny caff1)1~ a IOt anel U.6!U!l'won:s grea! 

Wod,ed for me in Brazil 

1 useo lh"IS _proaucton a recem na.e-tn a sranuan ralftl'oresuno 11t1n1 get a sl!'lgl.> ~no 01:e. A retow ac.-
m.er nad beef!. 0<.'Ce!I by several moe.:J,JII06. AWaren.tty, tr¥= &prayne W'3$ IA~g l1CI 001 Work. I bane:, Nm 

my flt Ofglnt repe<Jent and ne 10vea 1. He nruc:ieo me h!ke wr.nout any m:ir? ~'-. nu proau« smell& 
greai ano IS !!gill on YCU' Sklll I hlgtlly recornmeno ll 

Worlts and smells great! :il2813l10 W• tl!IG rnlewttelpNl't 

Gteat PJOCIUCI aoo Cioe$n'l make you cough.or r~1111,e yoU'le putllngan Chfflllcal& wnen you spray lton ~ 
1111: DEET. Not only doe$ n .. wk. 1t sme11s &.0 tresn and r.arura. rm v«y sa;!SffE<l.. 

No bites at an!! 

• •• 
oy au~ie "o(ffl 

Ntt.rtog ur.aal)' WOfks ltlr my t.l'nity amt nappeneaJ to tryru proauc:t at a tne.n<I'& Muse !.1st weeKend and ~ 

I am &0 ha;ipy to 5JY 11-e goo o ~, tne whOfe e\lffllng. Mc6quaos \l&O~Y ar..Jct me~ ri pal"'.tUlar ana il".=t 
apptyrng aia nwng II tn.16 product I Wa& tot.alt)' Df.eerrea we cou!o actuall'f see me mo,squl.at,.fl)1og 
arot.WIO my legsano thieyW:yed otr or my aln. It al&O&mell6 &O mucb ~tte; ti'la'I pf'CloOIJC:25 '"1tn OEET 
(Wtlleh don, WM ror rne ¥1)'"'1)'►aNI t was cortJfM.~e pc,!llng 00. my kl$ a$ We!l. Hlljhly f'eC(lfflmffld 

trylngthl&!!! 
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Commission ("Commission") initiated an investigation of certain acts 
and practices of the Respondents named in the caption. The Commission's Bureau of Consumer 
Protection ("BCP") prepared and furnished to Respondents a draft Complaint. BCP proposed to 

Agreement Containing Consent Order ("Consent Agreement"). The Consent Agreement 

establish jurisdiction; and 2) waivers and other provisions as required by the Commission's 
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DECISION 

The Federal Trade 

present the draft Complaint to the Commission for its consideration. If issued by the 
Commission, the draft Complaint would charge the Respondents with violations of the Federal 
Trade Commission Act. 

Respondents Creaxion Corporation and Mark Pettit and BCP thereafter executed an 

includes: 1) statements by Respondents Creaxion Corporation and Mark Pettit that they neither 
admit nor deny any of the allegations in the Complaint, except as specifically stated in this 
Decision and Order, and that only for purposes of this action, they admit the facts necessary to 

Rules. 

The Commission considered the matter and determined that it had reason to believe that 
Respondents have violated the Federal Trade Commission Act, and that a Complaint should 
issue stating its charges in that respect. The Commission accepted the executed Consent 
Agreement and placed it on the public record for a period of 30 days for the receipt and 
consideration of public comments. The Commission duly considered any comments received 
from interested persons pursuant to Section 2.34 of its Rules, 16 C.F.R. § 2.34. Now, in further 
conformity with the procedure prescribed in Rule 2.34, the Commission issues its Complaint, 
makes the following Findings, and issues the following Order against Creaxion Corporation and 
Mark Pettit: 

Findings 

1. The Respondents are: 

a. Respondent Creaxion Corporation, a Delaware corporation with its 
principal office or place of business at 1080 Peachtree Street NE, Suite 
1810, Atlanta, Georgia 30309. 

b. Respondent Mark Pettit, the Chief Executive Officer of Creaxion 
Corporation.  Individually or in concert with others, he controlled, or had 
the authority to control, or participated in, the acts and practices alleged in 
the Complaint.  His principal office or place of business is the same as that 
of Creaxion Corporation. 

2. The Commission has jurisdiction over the subject matter of this proceeding and 
over the Respondents, and the proceeding is in the public interest. 



 

 

   
   

  

      
      

    
       

       
    

       
    

     

    
      

 

      
 

        

       
         

       
    

 

        

  

  

 

 

  

    
   

   

       
      

   
       

       
    

        
    

     
 

     
      

  

       
  

         
 

        
        

 

        
    

  

         
 

"Clearly and conspicuously" means that a required disclosu 

("triggering representation") is made through only one means. 
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ORDER 

Definitions 

For purposes of this Order, the following definitions apply: 

A. re is difficult to miss 
(i.e., easily noticeable) and easily understandable by ordinary consumers, 
including in all of the following ways: 

1. In any communication that is solely visual or solely audible, the disclosure 
must be made through the same means through which the communication 
is presented. In any communication made through both visual and audible 
means, such as a television advertisement, the disclosure must be 
presented simultaneously in both the visual and audible portions of the 
communication even if the representation requiring the disclosure 

2. A visual disclosure, by its size, contrast, location, the length of time it 
appears, and other characteristics, must stand out from any accompanying 
text or other visual elements so that it is easily noticed, read, and 
understood. 

3. An audible disclosure, including by telephone or streaming video, must be 
delivered in a volume, speed, and cadence sufficient for ordinary 
consumers to easily hear and understand it. 

4. In any communication using an interactive electronic medium, such as the 
Internet or software, the disclosure must be unavoidable. 

5. On a product label, the disclosure must be presented on the principal 
display panel. 

6. The disclosure must use diction and syntax understandable to ordinary 
consumers and must appear in each language in which the triggering 
representation appears. 

7. The disclosure must comply with these requirements in each medium 
through which it is received, including all electronic devices and face-to-
face communications. 

8. The disclosure must not be contradicted or mitigated by, or inconsistent 
with, anything else in the communication. 



  

 

      

       
       

         
 

 

 
       

   
 

     
     

        

 

  
      

    
       

   
       

   

    
 

  

       

 

 
      

       
 

 

 
 

 
 

 

 
          

  

 

  

  
       

    
 

     
     

        
 

   

   
      

    
       

   
       

   

as children, the elderly, or the terminally ill, "ordinary consumers" 

"Close proximity" means that the disclosure 1s very near the triggering 

"Including" means including but not limited to. 

"Respondents" means Creaxion Corporation and Mark Pettit, individually or 

"Corporate Respondent" means Creaxion Corporation, a corporation, and 

"Individual Respondent" means Mark Pettit. 

"Unexpected material connection" means any relationship that might materially 

that Respondents, and Respondents' officers, agents, employees, and 

that Respondents, and Respondents' officers, agents, 

110 FEDERAL TRADE COMMISSION DECISIONS 
VOLUME 167 

Decision and Order 

9. When the representation or sales practice targets a specific audience, such 

includes reasonable members of that group. 

B. 
representation. For example, a disclosure made through a hyperlink, pop-up, 
interstitial, or other similar technique is not in close proximity to the triggering 
representation. 

C. 

D. 
collectively. 

1. 
its successors and assigns. 

2. 

E. 
affect the weight or credibility of a testimonial or endorsement and that would not 
reasonably be expected by consumers. 

Provisions 

I. Prohibited Misrepresentations Endorsements 

IT IS ORDERED 
attorneys, and all other persons in active concert or participation with any of them, who receive 
actual notice of this Order, whether acting directly or indirectly, in connection with the 
manufacturing, labeling, advertising, promotion, offering for sale, sale, or distribution of any 
product or service are prohibited from making, or assisting others in making, any 
misrepresentation, expressly or by implication, about the status of any endorser or person 
providing a review of the product or service, including a misrepresentation that the endorser or 
reviewer is an independent user or ordinary consumer of the product or service. 

II. Required Disclosures Endorsements 

IT IS FURTHER ORDERED 
employees, and attorneys, and all other persons in active concert or participation with any of 
them, who receive actual notice of this Order, whether acting directly or indirectly, in connection 
with the advertising, promotion, offering for sale, or sale of any product or service are prohibited 
from making, or assisting others in making, any representation, expressly or by implication, 
about any consumer or other endorser of such product or service without disclosing, clearly and 
conspicuously, and in close proximity to that representation, any unexpected material connection 



 

      
 

 

  
      

   
       

    
          

 

 
       

      
   

    
        

        

  
 

 

 
 

 
 

   

  

 
 

  

  

      
  

  

   
      

   
       

    
          

  

 

  
        

      
   

    
        

        
 

   
 

 

 
 

 

 
 

  
   

    

  
 

  

  

that Respondents, and Respondents' officers, agents, 

that Respondents, and Respondents' officers, 

endorser's unexpected material connection to any Respondent or any other 

shall include, at a minimum, monitoring and reviewing the endorsers' print, radio, 
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between such endorser and (1) any Respondent or (2) any other individual or entity affiliated 
with the product or service. 

III. Prohibited Misrepresentations Deceptively Formatted Advertising 

IT IS FURTHER ORDERED 
employees, and attorneys, and all other persons in active concert or participation with any of 
them, who receive actual notice of this Order, whether acting directly or indirectly, in connection 
with the advertising, promotion, offering for sale, or sale of any product or service are prohibited 
from making, or assisting others in making, any misrepresentation, in any manner, expressly or 
by implication, that paid commercial advertising is a statement or opinion from an independent 
or objective publisher or source. 

IV. Monitoring of Endorsers 

IT IS FURTHER ORDERED 
agents, employees, and attorneys, and all other persons in active concert or participation 
with any of them, who receive actual notice of this Order, whether acting directly or 
indirectly, in connection with the advertising, promotion, offering for sale, or sale of any 
product or service by means of an endorsement by an endorser with a material connection 
to (1) any Respondent or (2) any other individual or entity affiliated with the product or 
service, must take steps sufficient to ensure compliance with Provisions I and II of this 
Order.  Such steps shall include, at a minimum: 

A. Providing each such endorser with a clear statement of their responsibilities to 
disclose clearly and conspicuously, and in close proximity to the endorsement, in 
any print, radio, television, online, or digital advertisement or communication, the 

individual or entity affiliated with the product or service, and obtaining from each 
such endorser a signed and dated statement acknowledging receipt of that 
statement and expressly agreeing to comply with it; 

B. Establishing, implementing, and thereafter maintaining a system to monitor and 
review the representations and disclosures of endorsers with material connections 
to any Respondent or any other individual or entity affiliated with the product or 
service to ensure compliance with Provisions I and II of this Order.  The system 

television, online or digital advertisement or communication; 

C. Immediately terminating and ceasing payment to any endorser with a material 
connection to any Respondent or any other individual or entity affiliated with the 
product or service who Respondents reasonably conclude: 

1. Has misrepresented, in any manner, their independence or impartiality; or 
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2. Has failed to disclose, clearly and conspicuously, and in close proximity to 
the endorsement, an unexpected material connection between such 
endorser and any Respondent or any other individual or entity affiliated 
with the product or service. 

Provided, however, that Respondents may provide an endorser with notice of 
failure to adequately disclose and an opportunity to cure the disclosure prior to 
terminating the endorsement relationship if Respondents reasonably conclude that 
the failure to adequately disclose was inadvertent. Respondents shall inform any 
endorser to whom they have provided a notice of a failure to adequately disclose 
an unexpected material connection that any subsequent failure to adequately 
disclose will result in immediate termination; and 

D. Creating reports showing the results of the monitoring required by this Provision. 

V. Acknowledgments of the Order 

IT IS FURTHER ORDERED that Respondents obtain acknowledgments of receipt of 
this Order: 

A. Each Respondent, within 10 days after the effective date of this Order, must 
submit to the Commission an acknowledgment of receipt of this Order sworn 
under penalty of perjury. 

B. Individual Respondent, for any business that such Respondent, individually or 
collectively with any other Respondents, is the majority owner or controls directly 
or indirectly, and Corporate Respondent must deliver a copy of this Order to: (1) 
all principals, officers, directors, and LLC managers and members; (2) all 
employees, agents, and representatives who participate in conduct related to the 
subject matter of the Order; and (3) any business entity resulting from any change 
in structure as set forth in the Provision titled Compliance Reports and Notices. 
Delivery must occur within 10 days after the effective date of this Order for 
current personnel. For all others, delivery must occur before they assume their 
responsibilities. 

C. From each individual or entity to which a Respondent delivered a copy of this 
Order, that Respondent must obtain, within 30 days, a signed and dated 
acknowledgment of receipt of this Order. 

VI. Compliance Reports and Notices 

IT IS FURTHER ORDERED that Respondents make timely submissions to the 
Commission: 

A. Sixty days after the issuance date of this Order, each Respondent must submit a 
compliance report, sworn under penalty of perjury, in which: 



 

     
     

       
   

  
       

  
     

        
      

     
         

       
 

      
     

    
  

     
     

 

         
      

 

         
         

      
    
     
       

         
    
    

    
     

   
   

  

  

     
     

       
   

  
       

  
     

        
      

     
         

       
  

      
     

    
  

     
     

 
 

          
      

  

         
         

      
     
    
       

 

         
    
    

    
     

  
   

 

Respondent; (b) identify all of that Respondent's busi 

control; and (c) describe in detail such Respondent's involvement in each 
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1. Each Respondent must: (a) identify the primary physical, postal, and 
email address and telephone number, as designated points of contact, 
which representatives of the Commission, may use to communicate with 

nesses by all of their 
names, telephone numbers, and physical, postal, email, and Internet 
addresses; (c) describe the activities of each business, including the goods 
and services offered, the means of advertising, marketing, and sales, and 
the involvement of any other Respondent (which Individual Respondent 
must describe if he knows or should know due to his own involvement); 
(d) describe in detail whether and how that Respondent is in compliance 
with each Provision of this Order, including a discussion of all of the 
changes the Respondent made to comply with the Order; and (e) provide a 
copy of each Acknowledgment of the Order obtained pursuant to this 
Order, unless previously submitted to the Commission. 

2. Additionally, Individual Respondent must: (a) identify all his telephone 
numbers and all his physical, postal, email and Internet addresses, 
including all residences; (b) identify all his business activities, including 
any business for which such Respondent performs services whether as an 
employee or otherwise and any entity in which such Respondent has any 
ownership interest and over which Respondents have direct or indirect 

such business activity, including title, role, responsibilities, participation, 
authority, control, and any ownership. 

B. For 10 years after the issuance date of this Order, each Respondent must submit a 
compliance notice, sworn under penalty of perjury, within 14 days of any change 
in the following: 

1. Each Respondent must submit notice of any change in: (a) any designated 
point of contact; or (b) the structure of any Corporate Respondent or any 
entity that Respondent has any ownership interest in or controls directly or 
indirectly that may affect compliance obligations arising under this Order, 
including: creation, merger, sale, or dissolution of the entity or any 
subsidiary, parent, or affiliate that engages in any acts or practices subject 
to this Order. 

2. Additionally, Individual Respondent must submit notice of any change in: 
(a) name, including alias or fictitious name, or residence address; or (b) 
title or role in any business activity, including (i) any business for which 
such Respondent performs services whether as an employee or otherwise 
and (ii) any entity in which such Respondent has any ownership interest 
and over which Respondents have direct or indirect control. For each such 
business activity, also identify its name, physical address, and any Internet 
address. 



  

 

        
     

   
      

       

    
     

        
    

        
    

      
       

     
      

 

       

        

     

         

  
 

  
  

 

    
 

  

         
     

 

    
      

     

 

     
     

       
    

      
    

  

       
       

    
      

  

         

        
 

      
 

          
 

  

   
  

   
  

 
 

such as by concluding: "I declare under penalty of perjury under the laws of the 

__ " and supplying the date, signatory's full name, title (if applicable), and 

aspect of the Order, whether as an employee or otherwise, that person's: name; 

that, for the purpose of monitoring Respondents' 
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C. Each Respondent must submit notice of the filing of any bankruptcy petition, 
insolvency proceeding, or similar proceeding by or against such Respondent 
within 14 days of its filing. 

D. Any submission to the Commission required by this Order to be sworn under 
penalty of perjury must be true and accurate and comply with 28 U.S.C. § 1746, 

United States of America that the foregoing is true and correct. Executed on: 

signature. 

E. Unless otherwise directed by a Commission representative in writing, all 
submissions to the Commission pursuant to this Order must be emailed to 
DEbrief@ftc.gov or sent by overnight courier (not the U.S. Postal Service) to: 
Associate Director for Enforcement, Bureau of Consumer Protection, Federal 
Trade Commission, 600 Pennsylvania Avenue NW, Washington, DC 20580. 
The subject line must begin: In re Creaxion Corp., C-4688. 

VII. Recordkeeping 

IT IS FURTHER ORDERED that Respondents must create certain records for 10 years 
after the issuance date of the Order, and retain each such record for 5 years, unless otherwise 
specified below. Specifically, Corporate Respondent and Individual Respondent for any 
business that such Respondent, individually or collectively with any other Respondents, is a 
majority owner or controls directly or indirectly, must create and retain the following records: 

A. Personnel records showing, for each person providing services in relation to any 

addresses; telephone numbers; job title or position; dates of service; and (if 
applicable) the reason for termination; 

B. A copy of each unique advertisement or other marketing material making a 
representation subject to this Order; and 

C. All records necessary to demonstrate full compliance with each provision of this 
Order, including all submissions to the Commission. 

VIII. Compliance Monitoring 

IT IS FURTHER ORDERED 
compliance with this Order: 

A. Within 10 days of receipt of a written request from a representative of the 
Commission, each Respondent must:  submit additional compliance reports or 
other requested information, which must be sworn under penalty of perjury, and 
produce records for inspection and copying. 

mailto:DEbrief@ftc.gov


 

 
 

 
  

   

  
 

 
 

 

        
 

           

      
    

 

           
           

      
            
       

 

  

  

  
  

 
 

 

    

  
  

 

  
 

 
 

  

         
  

           

      
    

  

  

 
 

  
 

            
           

      
            
       

  

Commission's lawful use of compulsory process, pursuant to Sections 9 and 20 of 

ission's website (fie.gov) as a final order. This Order will 

this Order, near the Commission's seal), or 20 years from the most recent date that the 

This Order's application to any Respondent that is not named as a defendant in 
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B. For matters concerning this Order, representatives of the Commission are 
authorized to communicate directly with each Respondent.  Respondents must 
permit representatives of the Commission to interview anyone affiliated with any 
Respondent who has agreed to such an interview.  The interviewee may have 
counsel present. 

C. The Commission may use all other lawful means, including posing through its 
representatives as consumers, suppliers, or other individuals or entities, to 
Respondents or any individual or entity affiliated with Respondents, without the 
necessity of identification or prior notice.  Nothing in this Order limits the 

the FTC Act, 15 U.S.C. §§ 49, 57b-1. 

D. Upon written request from a representative of the Commission, any consumer 
reporting agency must furnish consumer reports concerning Individual 
Respondent, pursuant to Section 604(2) of the Fair Credit Reporting Act, 15 
U.S.C. § 1681b(a)(2). 

IX. Order Effective Dates 

IT IS FURTHER ORDERED that this Order is final and effective upon the date 
of its publication on the Comm 
terminate 20 years from the date of its issuance (which date may be stated at the end of 

United States or the Commission files a complaint (with or without an accompanying 
settlement) in federal court alleging any violation of this Order, whichever comes later; 
provided, however, that the filing of such a complaint will not affect the duration of: 

A. Any Provision in this Order that terminates in less than 20 years; 

B. 
such complaint; and 

C. This Order if such complaint is filed after the Order has terminated pursuant to 
this Provision. 

Provided, further, that if such complaint is dismissed or a federal court rules that the Respondent 
did not violate any provision of the Order, and the dismissal or ruling is either not appealed or 
upheld on appeal, then the Order will terminate according to this Provision as though the 
complaint had never been filed, except that the Order will not terminate between the date such 
complaint is filed and the later of the deadline for appealing such dismissal or ruling and the date 
such dismissal or ruling is upheld on appeal. 



  

 

 

      
        

      
             
        

  
     
       

       
      

     
         

             
     

      

         
 

     
         

     
     

    
         

    
 

  

  

 

      
        

     
            
        

 

  
     
      

       
      

     
          

            
     

      
 

         
  

      
         

 

      
     

    
        

The Federal Trade Commission ("Commission") has accepted, subject to final approval, 

("respondents"). 

The proposed consent orders ("orders") have been placed on the public record for 30 days 

This matter involves the respondents' endorsement and advertising 

"clearly and conspicuously" and "unexpected material connection." 
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Analysis to Aid Public Comment 

By the Commission. 

ANALYSIS OF CONSENT ORDER TO AID PUBLIC COMMENT 

an agreement containing a consent order as to Creaxion Corp. and Mark Pettit, and an agreement 
containing a consent order as to Inside Publications, LLC of Georgia and Christopher Korotky 

for receipt of comments by interested persons. Comments received during this period will 
become part of the public record. After 30 days, the Commission will again review the orders 
and the comments received, and will decide whether it should withdraw the orders or make them 
final. 

format practices with 
respect to the advertising and promotional campaign they created and implemented for FIT 
Organic Mosquito Repellent. The complaint alleges that the respondents violated Section 5(a) of 
the FTC Act by misrepresenting that certain endorsements reflected the independent experiences 
or opinions of impartial users, and by deceptively failing to disclose that certain endorsers had 
material connections with the endorsed product, namely that they were paid spokespersons, they 
were reimbursed for the cost of the product, or they owned or were employed by Creaxion, the 
public relations firm hired to promote the product. The complaint also alleges that the 
respondents violated Section 5(a) by misrepresenting that certain advertisements were 
independent statements and opinions of impartial publications when they actually were paid 
commercial advertising. 

The orders include injunctive relief that prohibit these alleged violations and fences in 
similar and related conduct.  The provisions apply to any product or service. 

Part I prohibits misrepresenting the status of any endorser or person reviewing the 
product or service, including that he or she is an independent user or ordinary consumer of the 
product or service. 

Part II prohibits any representation about any consumer or other endorser of such 
product or service without disclosing, clearly and conspicuously, and in close proximity to that 
representation, any unexpected material connection between such endorser and any respondent, 
or other individual or entity affiliated with the product or service. Each order defines the terms 



 

     
  

        
          

    
      

 

       

      
        

 

  

       

          
       

  

  

      
   

         
          

    
      

  

         
 

       
        

 

   
 

 

        
 

          
        

contains other requirements related to the Commission's monitoring of the 
respondents' order compliance. 

orders' terms in any way. 
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Part III prohibits misrepresenting that paid commercial advertising is a statement or 
opinion from an independent or objective publisher or source. 

Part IV requires the respondents, when they use endorsers to advertise or sell a product 
or service, to take certain steps to make sure the endorsements comply with Parts I and II of the 
order. Such steps include clearly notifying endorsers of their representation and disclosure 
responsibilities, creating a monitoring system to review endorsements and disclosures, and 
terminating any endorser who fails to comply with Parts I and II. 

Part V requires the respondents to distribute the order to certain persons and submit 
signed acknowledgments of order receipt. 

Part VI requires the respondents to file compliance reports with the Commission, and to 
notify the Commission of bankruptcy filings or changes in corporate structure that might affect 
compliance obligations. 

Part VII contains recordkeeping requirements for personnel records, advertising and 
marketing materials, and all records necessary to demonstrate compliance with the order. 

Part VIII 

Part IX provides the effective dates of the order, including that, with exceptions, the 
order will terminate in 20 years. 

The purpose of this analysis is to facilitate public comment on the orders, and it is not 
intended to constitute an official interpretation of the complaint or orders, or to modify the 



  

 

 

  

     

  
  

  
             

              
           

         
              

                 
         
             

               
              

            
          

 

  

 

     
    

     
 

         

      
       

    
 

 

  

  
 

   
 

 

     
 

   
   

  
             

             
           

         
              

                
         
            

               
              

            
          

  

 

    

    

 

     
    

     
  

 
         

 

      
       

This consent order addresses Inside Publications, LLC of Georgia's endorsement and advertising forma 

"Respondents") have violated the prov1s10ns 

Respondent Creaxion Corporation ("Creaxion") is a Delaware corporation with its 
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Complaint 

IN THE MATTER OF 

CREAXION CORPORATION, 
MARK PETTIT, 

INSIDE PUBLICATIONS, LLC OF GEORGIA, 
AND 

CHRISTOPHER KOROTKY 

CONSENT ORDER, ETC. IN REGARD TO ALLEGED VIOLATIONS OF SECTION 5 OF THE FEDERAL 
TRADE COMMISSION ACT 

Docket No. C-4669; File No. 172 3067 
Complaint, January 31, 2019 Decision, January 31, 2019 

t practices 
with respect to the advertising and promotional campaign they created and implemented for FIT Organic Mosquito 
Repellent. The complaint alleges that the respondents violated Section 5(a) of the Federal Trade Commission Act 
by misrepresenting that certain endorsements reflected the independent experiences or opinions of impartial users, 
and by deceptively failing to disclose that certain endorsers had material connections with the endorsed product, 
namely that they were paid spokespersons, they were reimbursed for the cost of the product, or they owned or were 
employed by Creaxion, the public relations firm hired to promote the product. The complaint also alleges that the 
respondents violated Section 5(a) by misrepresenting that certain advertisements were independent statements and 
opinions of impartial publications when they actually were paid commercial advertising. The consent order 
prohibits misrepresenting the status of any endorser or person reviewing the product or service, including that he or 
she is an independent user or ordinary consumer of the product or service; and any representation about any 
consumer or other endorser of such product or service without disclosing, clearly and conspicuously, and in close 
proximity to that representation, any unexpected material connection between such endorser and any respondent, or 
other individual or entity affiliated with the product or service. 

Participants 

For the Commission: Karen Mandel and Shira Modell. 

For the Respondents: H. Barber Boone, Butler Snow LLP. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that Creaxion Corporation, 
Mark Pettit, Inside Publications, LLC of Georgia, and Christopher Korotky (collectively, 

of the Federal Trade Commission Act, and it 
appearing to the Commission that this proceeding is in the public interest, alleges: 

1. 
principal office or place of business at 1080 Peachtree Street NE, Suite 1810, Atlanta, Georgia 
30309. Creaxion is a marketing and public relations company. 

2. Respondent Mark Pettit is the Chief Executive Officer of Creaxion. Individually 
or in concert with others, he controls, or has the authority to control, or participated in, the acts 


