
  

 

 

  

     

  
  

  
             

              
           

         
              

                 
         
             

               
              

            
          

 

  

 

     
    

     
 

         

      
       

    
 

 

  

  
 

   
 

 

     
 

   
   

  
             

             
           

         
              

                
         
            

               
              

            
          

  

 

    

    

 

     
    

     
  

 
         

 

      
       

This consent order addresses Inside Publications, LLC of Georgia's endorsement and advertising forma 

"Respondents") have violated the prov1s10ns 

Respondent Creaxion Corporation ("Creaxion") is a Delaware corporation with its 

118 FEDERAL TRADE COMMISSION DECISIONS 
VOLUME 167 

Complaint 

IN THE MATTER OF 

CREAXION CORPORATION, 
MARK PETTIT, 

INSIDE PUBLICATIONS, LLC OF GEORGIA, 
AND 

CHRISTOPHER KOROTKY 

CONSENT ORDER, ETC. IN REGARD TO ALLEGED VIOLATIONS OF SECTION 5 OF THE FEDERAL 
TRADE COMMISSION ACT 

Docket No. C-4669; File No. 172 3067 
Complaint, January 31, 2019 Decision, January 31, 2019 

t practices 
with respect to the advertising and promotional campaign they created and implemented for FIT Organic Mosquito 
Repellent. The complaint alleges that the respondents violated Section 5(a) of the Federal Trade Commission Act 
by misrepresenting that certain endorsements reflected the independent experiences or opinions of impartial users, 
and by deceptively failing to disclose that certain endorsers had material connections with the endorsed product, 
namely that they were paid spokespersons, they were reimbursed for the cost of the product, or they owned or were 
employed by Creaxion, the public relations firm hired to promote the product. The complaint also alleges that the 
respondents violated Section 5(a) by misrepresenting that certain advertisements were independent statements and 
opinions of impartial publications when they actually were paid commercial advertising. The consent order 
prohibits misrepresenting the status of any endorser or person reviewing the product or service, including that he or 
she is an independent user or ordinary consumer of the product or service; and any representation about any 
consumer or other endorser of such product or service without disclosing, clearly and conspicuously, and in close 
proximity to that representation, any unexpected material connection between such endorser and any respondent, or 
other individual or entity affiliated with the product or service. 

Participants 

For the Commission: Karen Mandel and Shira Modell. 

For the Respondents: H. Barber Boone, Butler Snow LLP. 

COMPLAINT 

The Federal Trade Commission, having reason to believe that Creaxion Corporation, 
Mark Pettit, Inside Publications, LLC of Georgia, and Christopher Korotky (collectively, 

of the Federal Trade Commission Act, and it 
appearing to the Commission that this proceeding is in the public interest, alleges: 

1. 
principal office or place of business at 1080 Peachtree Street NE, Suite 1810, Atlanta, Georgia 
30309. Creaxion is a marketing and public relations company. 

2. Respondent Mark Pettit is the Chief Executive Officer of Creaxion. Individually 
or in concert with others, he controls, or has the authority to control, or participated in, the acts 



 

         

        
     

    

     
      

        
  

      
   

       
        

   

 
 

       
     

     
 

       

   

        
 

   

 

        
 

 
         

    
        

  

      
     

        
   

       
   

 

 

 
      

        
    

  
  

         
     

     
  

 

       
 

    

 
         

  

Respondent Inside Publications, LLC of Georgia ("Inside Publications") 1s a 

affecting commerce, as "commerce" is defined in Section 4 of the Fede 

In April 2016, Creaxion was hired by HealthPro Brands Inc. ("HealthPro") to help 

HealthPro and Inside Publications subsequently entered a "Social and Digital 
Media Activation and Athlete Engagement" agreement for FIT Organic Mosquito Repellent [Ex. 

Repellent, including a "feature article" on the product discussing its 
background, use, and benefits, and an "advertorial" that would denote the 
product as the "Official Mosquito Repellent" of Inside Publications; 

Placing FIT Organic Mosquito Repellent in promotional "Good Luck" gift 
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and practices alleged in this complaint. His principal office or place of business is the same as 
that of Creaxion. 

3. 
Georgia limited liability company with its principal office or place of business at 1050 Crown 
Pointe Parkway, Atlanta, Georgia 30338. Inside Publications publishes specialty sports 
periodicals, including Inside Gymnastics, Inside Cheerleading, Inside Dance, Inside Volleyball, 
and Cheer Biz. 

4. Respondent Christopher Korotky is the sole member and owner of Inside 
Publications. Individually or in concert with others, he controls, or has the authority to control, 
or participated in, the acts and practices alleged in this complaint. His principal office or place 
of business is the same as that of Inside Publications. 

5. The acts and practices of Respondents alleged in this complaint have been in or 
ral Trade Commission 

Act. 

Course of Conduct 

6. 
launch and promote FIT Organic Mosquito Repellent to consumers, media, retailers, and others. 
The parties agreed that Creaxion would produce a strategic media campaign tied to the 
worldwide outbreak of the Zika Virus. 

Promotional Agreements Related to the Zika Outbreak 
and the 2016 Summer Olympics in Brazil 

7. In May 2016, Mr. Pettit (Creaxion) contacted Mr. Korotky (Inside Publications) 
to broker a partnership between HealthPro and Inside Publications, through which Inside 
Publications would distribute FIT Organic Mosquito Repellent to athletes and others attending 
the 2016 Summer Olympics in Brazil, the epicenter of the Zika outbreak. 

8. 

A], pursuant to which Inside Publications would be paid for providing the following services, 
among others: 

a. Publishing two magazine articles featuring FIT Organic Mosquito 

b. 
baskets from Inside Gymnastics to the top ten potential male and female 
athletes competing for spots on the U.S. Olympic Gymnastics team; 



  

      
       

     

  

       

    
     

     
 

       

       

      
 

        
        

     
   

       
         

      
 

     

     
  

      

 

   
         

        

    
 

 

        
       

     
 

    

       
 

     
     

    
 

        

      

       
  

         
       

     
    

         
        

      
  

      

     
   

      
 

  

    
         

       

uito Repellent as the "Official Mosquito 
Repellent" of Inside Publications and directing its employees to travel 

product as the "Official Mosquito Repellent" of, as applicable, 

example post: "We've landed in Brazil and we're applying our Fit 

certified organic. The real deal, just like us!" 

agreement with Mr. Dalton's agent. Under the agreement, Mr. Dalton received several thousand 

Creaxion' s responsibilities 

Repellent. In numerous instances, the endorsements did not disclose the spokespersons' paid 
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c. Procuring athlete endorsements for FIT Organic Mosquito Repellent the 
proposal identified as a potential endorser Jake Dalton, a 2012 Olympian 
and World Champion gymnast, while the female athlete would be 
determined later; 

d. Designating FIT Organic Mosq 

with, use, and promote the product before and during the Olympic Games; 
and 

e. Promoting FIT Organic Mosquito Repellent on social media, specifically 
twenty-five posts by Inside Publications and fifteen or twenty posts by the 
athlete endorsers. The posts by Inside Publications would identify the 

Inside 
Gymnastics or Inside Volleyball magazines. The proposal included an 

Organic Mosquito Repellent as we cover the 2016 Olympic Games! 
USDA-

9. Mr. Pettit acted as an intermediary between Inside Publications and HealthPro, 
forwarding the Inside Publications proposal to each for signature. 

10. Olympic gold medal gymnast Carly Patterson Caldwell agreed in May 2016 to 
become a paid spokesperson for FIT Organic Mosquito Repellent. Under the agreement, Ms. 
Patterson Caldwell received several thousand dollars for her promotional activities, including 
taking part in social media posts and a feature advertorial published in Inside Gymnastics. 

11. Olympic gold medal gymnast Jake Dalton agreed in July 2016 to become a paid 
spokesperson for FIT Organic Mosquito Repellent. Mr. Pettit negotiated the terms of that 

dollars for his promotional activities, including promoting the product to his fans and social 
media followers in accordance with the Inside Publications proposal. 

12. with respect to the FIT Organic Mosquito Repellent 
launch included managing gymnastics sponsorships and promotions, coordinating and managing 
the Inside Publications and Jake Dalton sponsorships, and coordinating the Carly Patterson 
Caldwell sponsorship.  In this capacity, Mr. Pettit and Creaxion drafted, reviewed, and monitored 
social media posts endorsing FIT Organic Mosquito Repellent, including those by Jake Dalton 
and Inside Publications. 

Social Media Promotions of FIT Organic Mosquito Repellent 

13. Pursuant to their respective endorsement agreements, spokespersons Ms. 
Patterson Caldwell and Mr. Dalton posted social media endorsements of FIT Organic Mosquito 

promotional relationships with HealthPro. The posts include, but are not necessarily limited to, 



 

        

        
        

    
         

          

    
   

 

  
 

     
   

      
 

       
         

 

       

         

    
      

          

   

 

       
 

 
 

         
        

    
        

          
 

 

     
  

 

  
  

      
    

     
 

      
        

  

   

      
 

         
 

      
      

     
 

 

Carly Patterson shared Inside Gymnastics's [sic] post 

I'll be using my organic mosquito repelle 

Inside Publications did not disclose the spokespersons' paid promotional relati 
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those compiled in the attached Exhibits B and C. These materials contain the following 
statements and depictions: 

a. 
June 3 at 11:44am 

I was definitely bummed to have to make the decision to not go to Rio for 
the summer Olympics because of the threat of the Zika virus, but working 
on starting a family and being safe and protecting myself was way more 
important to my husband and me! I am so thankful to have found a safe 
and organic product (FIT Organic) that will ease my worries as mosquito 
season approaches. 

[Ex. B at 1 (Facebook post)]; and 

b. jake_dalton Looking forward to the holiday weekend! And, of course, 
nt from @fitorganicusa. You 

should too!  #Organic  #Safe 

[Ex. C at 3 (Instagram post with a picture of Mr. Dalton holding a bottle of 
FIT Organic Mosquito Repellent)]. 

14. Inside Publications also posted and reposted statements on social media about FIT 
Organic Mosquito Repellent, primarily through its Inside Gymnastics accounts, including some 
featuring endorsements by Mr. Dalton and Ms. Patterson Caldwell. In numerous instances, 

onships with 
HealthPro or that its own statements were paid commercial advertising. The posts included, but 
were not necessarily limited to, those compiled in the attached Exhibit D. These materials 
contain the following statements and depictions: 

a. Inside Gymnastics @InsideGym · 8 Jun 2016 

Great choice champ! @Jake_Dalton will use @fitorganic mosquito 
repellent on the Road to Rio!  #FightZika 

[Ex. D at 1 (Twitter post with a picture of Mr. Dalton applying FIT 
Organic Mosquito Repellent to arm)]; 

b. insidegym With summer weather still making waves across the country, 
mosquitos are also still out and about!  Make sure to throw @fitorganicusa 
in your backpack! #clean #organic #safe #indiansummer [emoji 
omitted] 

[Ex. D at 2 (Instagram post showing a bottle of FIT repellent)]; 



  

 
  

       

     

       

 

        
         

       

       

       
     

 

    
 

 

  
 

 
   

       
  

  

    

 

       
 

   
 

         
         

 

        
 

 
        

 

         
     

  

Yes! We'll be packing this for Brazil ourselves! fl 

mosquito repellent! I love the smell & love that it's all organic & safe! 
I'm a buffet for 

Inside Publications published an online version of the "Caring for Carly" article 

122 FEDERAL TRADE COMMISSION DECISIONS 
VOLUME 167 

Complaint 

c. insidegym 
#Repost @fitorganicusa 

U.S. Olympian @jake_dalton Ready for Closing Ceremonies in Rio.  
Protected by Fit Organic Mosquito Repellent! 

[Ex. D at 2 (Instagram post with a picture of Mr. Dalton applying FIT 
Organic Mosquito Repellent to arm)]; 

d. insidegym 

#Repost @carlypatterson04 Thank you so much @fitorganicusa for the 

mosquitoes so this is a game changer! 

[Ex. D at 4 (Instagram post with a picture of Ms. Patterson Caldwell 
holding two bottles of FIT Organic Mosquito Repellent)]. 

Inside Gymnastics Magazine Print and Online Articles Promoting 
FIT Organic Mosquito Repellent 

15. On June 1, 2016, Mr. Pettit emailed HealthPro the text of a draft Carly Patterson 
Caldwell advertorial for Inside Gymnastics, which he helped craft with Mr. Korotky and Inside 
Publications. 

16. Later that day, Mr. Pettit emailed a substantially similar draft to which he added a 
reference to the donation of FIT Organic Mosquito Repellent to charities. 

17. 
on June 2, 2016, on the Inside Gymnastics website, www.insidegymnastics.com. [See Ex. B at 
3.] 

18. Inside Publication posted a link to the online article on the Inside Gymnastics 
Facebook page on June 3, 2016, which Ms. Patterson Caldwell reposted on Facebook the same 
day.  [Ex. B at 1, 3.] 



 

      

   

 

           
issue, which included the below "social scene" article [Ex.Eat 5]: 
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19. In July 2016, Inside Gymnastics magazine published its Guide to the Games print 



  

    

     
   

 

         

    
 

 

       

 

      
     

  

        
A lot of headlines leading up to the Olympics have centered around Brazil's battle with 
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20. The Guide to the Games issue also included the following article [Ex. E at 6]: 

. 

21. On or around August 17, 2016, Inside Publications also posted on the Inside 
Gymnastics website a third article referring to FIT Organic Mosquito Repellent [Ex. F]: 

Move Over, Mosquitos! 

Zika. Athletes are mindful of the situation and are taking precautions to ensure their 



 

       
      

     

       
     

        
  

  

       
        

  
        

          
     

     
          

   

   

 

       
      

     

 

 
  

        
     

       
    

  

  

   

 

      
      

  
      

 

  

  

          
    

     
        

  
 

   

  

Rio. "I actually have Fit Organic right by the door and I use it right before we go out 

like to be outdoors. It's just one less thing I have to worry about now. My family is also 
going to be using it here in Rio." The team at Inside Gymnastics is also using Fit 

The articles "Caring for Carly," "the latest on ZIKA," and "Move Over, 
Mosquitos!" did not disclose they were paid commercial advertising. [ 

Creaxion's Online Consumer Review Program 

***** 
I used this product on a recent hike in a Brazilian rainforest and didn't get 

***** 

application I was sold. The little buggers wouldn't even lan 

***** 
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protection. U.S. Gymnast Jake Dalton recently became a Brand Ambassador for Fit 
Organic, a company that produces an organic mosquito repellent, which he uses daily in 

every day to protect ourselves.  I use it if I want to go out and sit on the balcony because I 

Organic throughout our stay in Rio, and we thank them for supplying us with product! 

22. 
See, e.g., Exs. E, F.] 

23. Creaxion also conducted an online consumer review program that reimbursed 
individuals, including Mr. Pettit and other Creaxion employees, for purchasing FIT Organic 
Mosquito Repellent and posting online reviews. Examples of such reviews are compiled in the 
attached Exhibit F.  These materials contain the following statements and depictions: 

a. 9/29/2016 Worked for me in Brazil 

by Mark 

Works great 

a single mosquito bite. A fellow hiker had been bitten by several 
mosquitos. Apparently, the spray he was using did not work. I loaned 
him my Fit Organic repellent and he loved it.  He finished the hike without 
any more bites. This product smells great and is light on your skin. I 
highly recommend it; 

b. 10/5/2016 

by BeewhisperDon 

With all the rain we have had in Southest [sic] NC this year the 
mosquitoes have been terrible. After returning from Brazil,my [sic] 
brother Mark told me about this amaszing [sic] spray he used there to 
combat the mosquitoes. I ordered mine right away. After only one 

d. All natural, 
smells great, not greasy.  It works!!!; 

c. Works and smells great! 9/28/2016 

by Laura 



  

        

   

           
         

      
       

  

        

 

     
     

     

   
     
       

   

       
          

    
   

   

    
 

 

       
 

   

    

          
        

      
     

   

 

         

  

 
  

      
     

      
 

    
     
       

 

    

       
          

    
   

    

Great product and doesn't make you cough or feel like you're putting on 

so fresh and natural. I'm very satisfied; and 

***** 

product or the reviewers' relationships to the public relations and marketing company hired to 

Respondent Creaxion's online consumer review program reflected the independent experiences 

and other participants in Respondent Creaxion' s online consumer review program did not reflect 
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chemicals when you spray it on like DEET. Not only does it work, it 
smells 

d. Great Product! 11/8/2016 

by PatyG Verified purchaser 

I recommend this product. I really like the smell of it and that [sic] is deet 
free. I am constantly at parks with my kids and I feel comfortable 
reapplying the product without compromissing [sic] my kids [sic] skin 
with chemicals. The lemongrass scent is awesome! I love this brand I 
was already using the vegetable wash. 

[Ex. G at 1, 4-5.] 

24. The reviews did not disclose that the reviewers were reimbursed for buying the 

promote the product.  [See, e.g., Ex. G.] 

Count I 
False or Misleading Endorsement Claims 

25. Through the means described in Paragraphs 13, 14, 19, and 20, Respondents have 
represented, directly or indirectly, expressly or by implication, that the statements by and 
depictions of Ms. Patterson Caldwell and Mr. Dalton about FIT Organic Mosquito Repellent 
reflected the independent experiences or opinions of impartial users. 

26. Through the means described in Paragraphs 23 and 24, Respondents Creaxion and 
Pettit have represented, directly or indirectly, expressly or by implication, that the statements 
about FIT Organic Mosquito Repellent by Respondent Pettit and other participants in 

or opinions of impartial users. 

27. In fact, the statements by Ms. Patterson Caldwell, Mr. Dalton, Respondent Pettit, 

the independent experiences or opinions of impartial users because (a) they were created as a 
part of an advertising campaign to promote FIT Organic Mosquito Repellent, and (b) the online 
consumer reviews were by individuals who were reimbursed for buying the product and included 
statements by the owner and employees of the public relations firm hired to promote the product.  
Therefore, the representations set forth in Paragraphs 25 and 26 are false or misleading. 



 

  

    
     

       

    
     
       

  

         
     

        
       

   
        

  

   
       

      

       
       

        
     

 

   

 

 
   

     
     

       
 

      
     
       

  
 

          
     

        
       

   
       

 

 
   

 
 

    
       

        

 
 

        
       

 

 

         
     

  

Respondent Creaxion's online consumer review 

Respondents' failure to disclose the material information descr 

Repellent, and the articles "Caring for Carly," "the latest on ZIKA," and "Move Over 
uitos!" were independent statements and opinions of impartial publications regarding FIT 
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Count II 
Deceptive Failure to Disclose Material Connections with Endorsers 

28. Through the means described Paragraphs 13, 14, 19, and 20, Respondents have 
represented, directly or indirectly, expressly or by implication, that the statements by Ms. 
Patterson Caldwell and Mr. Dalton about FIT Organic Mosquito Repellent (and related 
depictions) reflected their experiences or opinions. 

29. Through the means described in Paragraphs 23 and 24, Respondents Creaxion and 
Pettit have represented, directly or indirectly, expressly or by implication, that the statements 
about FIT Organic Mosquito Repellent by Respondent Pettit and other participants in 

program reflected the experiences or opinions of 
individuals who had used the product. 

30. In numerous instances in which Respondents made the representations set forth in 
Paragraphs 28 and 29, they failed to disclose, or disclose adequately, that (a) Ms. Patterson 
Caldwell and Mr. Dalton were paid to endorse FIT Organic Mosquito Repellent, and (b) the 
online consumer reviews were by individuals who were reimbursed for buying the product and 
included statements by the owner and employees of the public relations firm hired to promote the 
product. These facts would be material to consumers in evaluating the endorsements of FIT 
Organic Mosquito Repellent in connection with a purchase or use decision. 

31. ibed in Paragraph 
30, in light of the representations made in Paragraphs 28 and 29, is a deceptive act or practice. 

Count III 
Deceptively Formatted Advertising 

32. Through the means described in Paragraphs 14 and 19 through 22, Respondents 
have represented, directly or indirectly, expressly or by implication, that the social media posts 
by Inside Gymnastics and other Inside Publications magazines about FIT Organic Mosquito 

Mosq 
Organic Mosquito Repellent. 

33. In fact, those posts and articles were not independent statements and opinions of 
impartial publications regarding FIT Organic Mosquito Repellent; they were paid commercial 
advertising.  Therefore, the representation set forth in Paragraph 32 is false or misleading. 

Violations of Section 5 

34. The acts and practices of Respondents as alleged in this complaint constitute 
unfair or deceptive acts or practices in or affecting commerce in violation of Section 5(a) of the 
Federal Trade Commission Act. 
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THEREFORE, the Federal Trade Commission this thirty first day of January, 2019, has 
issued this Complaint against Respondents. 

By the Commission. 



    

 

 

W@publications I 
Inside Publications 
Proposal Prepared For Fit Organic 
Social and Digital Media Activation and Athlete Engagement 

Inside Publlcatlons Brands 
Inside Gymnastics, Inside Volleyball, Inside 
Cheerleading, Cheer Biz, Inside Dance 

Educational I Feature Elements I Advertorial 
Jul/Aug issue of Inside Gymnastics, Summer 
issue of Inside Volleyball 

•Feature article on the product with background 
on development, explanation of use & benefits 
•Advertorial will be tagged denoting that Fit 
Organic is the "Official Mosquito Repellenf of 
Inside Publications (see below) 

Gift Basket Inclusion, Sampling 
Inside Gymnastics will be sending "Good Luck" gift baskets to the top 10 potential U.S. women 
and top 10 potential U.S. men vying for spots on the team. Fit Organic will be included In each 
of the 20 gift baskets w ith a product and note. 

Athlete Endorsement 
Jake Dalton - 2012 Olympian, World Championship medalist. U.S. National Champion on Floor 
and Vault 
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Exhibit A 



      
 

 

Official Mosquito Repellent of Inside Publications (in actual posts, product would be 
listed as Official Mosquito Repellent of Inside Gymnastics and Inside Volleyball 
magazines) 
Fit Organic becomes the Official Mosquito Repellent of Inside Publications and the team will 
travel with, use and promote the product leading up to the Games and during the Games 

Social Media 
Inside Publications and Endorsed Athlete will promote Fit Organic through social media leading 
up to the Games and during the Games. The teams will travel with the product and show it in 
use in photo posts during the Games. 
• 25 Social Media Posts from Inside Publications (700,000 Followers combined FB, lnstagram, 
Twitter) now through the Games 
• 20 Social Media posts from Jake Dalton now through the Games (300,000+ Followers) 
• 15 Social Media posts from female athlete now through the Games (TBD) 

Example post: "We've landed in Brazil and we're applying our Fit Organic Mosqutto Repellent as 
we cover the 2016 Olympic Games• USDA-certified organic. The real deal, just like us1" 

Note: In addition to our Olympic-oriented sports, Inside Cheerleading and Inside Dance also 
have target audiences that are outdoors quite frequently - tor camps, practices, game day, etc 
where the product would be of interest and beneficial as well, particularly given that tt Is safe tor 
children. 

Packaged Program Fee: 
□ $7,000 (Including Male Athlete Involvement) 
0 $9,500 (Including Female Athlete Involvement) 

Note: Male/Female Athletes to be approved by both parties. 

Agreed to, 

Chris Korotky, Inside Publications Todd Wichmann, Ftt Organic 

### 

Ex. A. Page- 2 ot 2 
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I l4i!: • Racll f • .. U'le 1, 2015 •~ I• :a2~n"I 

Wt '.te a a:rwnenL 

EA. B,Pago2of3 

1 1 
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fl C1rl1 Pa raon ~ .. In e ::.,, sn:.s ~ 
,. J "'~ ~ 'C 

I us definkf/ bt.rrmed b ha t.> v P. <l .~ ll> t!Ol ()J t:> IUHc>r 
"' w.,nr~•Cf(ff',:t:I b SCSlitS 01 lb tlltHl ot tu ZJ:o 'il'lli. but \',0('1;119 
or. 1Sli11t.i~ damly and be ~ safe rict~ •If , '{Self"' Ht r rt'O! 

c,,p04tar.t to my hu~n<1 ~ el t tit" to tl'lmni<f\11 t:, lll.1• fa.nil a e&f& 
ar.-ct 01;, ,rod net if!r~H;i: I ti~t tlT/WDI 5 ISJ!'l:lSQJ:t:I 
r.ectscn •p~:h~ 

.-~ ·~ :steps LP fD pr,xectfoor-trOl)l1"1)ic 9~ rr~A lf,"Ofl 
mos,quto.1 tJI!! cook mintmt a, lll'Uc: 

Caring fur Cilrl}· I Inside Gynma.;tics 
r..:, C-1~ 3* , a • 

llu na 
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Jake Dalton 0 

Getting Rio Ready! Not worried about Zika. Fit 
Organic has my back and body covered. Love 
the Rt mosquito repellent 

9 106 

t.• 0 100 

Brandon G. 

,aka oalton 

V 

V 

P.191 1 o l 1 

Ex C. Page 1 of3 
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4/1/17, 4.27 PM 

J'~ Jake_dalton Following 

26,823 llkes 32w 

jake_dalton Made it back to the US! 
Thanks P filorganicusa for protecting me 
during my trip In Rloll 

view all 79 comments 

prisclllaa_12 amralex43 the real daddy 

Add a comment 

Ex. C, P~2of 3 
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.avOYtube I Jal• O•lton C...,lo_d.ttonJ • •••l•gr""' pl,otos ••d - •/7/17, 4-29 PM 

J~ Jake_dalton Following 

20,900 likes 30w 

jake_dalton Looking forward to the holiday 
weekend! And of course, I'll be using my 
organic mosquito repellent from 
(g.fitorganicusa. You should too! #Organic 
#Safe 

Add a commenl.. 

P~•, of l 

Ex. C. Page 3 of 3 
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""""""..,..,........,............._....,.... _..,.~----­__..,,......,........__ ..... -"""' '--

JUl l'td t 111"11 litsl I I.I I 

4,»1111.8 
MakifliQ \I\IDW!SKrOSS t)'\e (CUntry, 

ffl0lqultt2SftlllSOfffl0UIMld'tbo~ 

'"'~Vftl 'NIO't !l,l!J'l"""WHther. 

lndde9vm 
Make stntolhrow o'ltcrQ~eln~ l~it to,g;mltlNI 
tlKk'PIUkl tdcan 10,0111k: ,we 
,.ndiln'-'imnet \. i!. • lie. 4 US. Oiymoon )ak~_d11':\oo Re-a~ tor 
c•ni,e,laY~ld@tr~rna.dlenit'q06e~ >< Ob,,lng Ccrcmo,,ie, ln Rio. Ptob:cted by At 

nm.,.,i,, Uncn.,.tn 1).-Jlonfl.cc)(d.! de I A1o mt:Jor eslia no m•tha 
X 

Aadao:,.,1mett.... 

Adr>8(01ffl''"11 

II' 
_o 

L., .--.-...ui.-~•~---,.. 
2. 
"' 

rn:Odl'>Pl.lb-o!IOIJ:, 

https://Uncn.,.tn
mailto:cŁni,e,laY~ld@tr~rna.dlenit'q06e
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!!.,,. 

~Abiii;!I\Wl)'O&l'IO 
~ --- b ;iKMding hr!! ultJiflllJC 
,..,.._,~1Pt11o•m1'11lnslc;llt 
~anct•sc k»Qrfllil:SI 

.,...__._t9....eheiot~ ~tu~ lhf'!

"'"""''"-~--•-fl 

42w 

~•'tltfll\M ~• ~ lhbfot•w~,1• 
1'Qc-pm;t .-cirtv;m~sor,OaThant,au 1<1 

ltV;JI ......I" a to,1N~ 
IIIIPfl!i,Wl~ffle tl'!Ollf.x.Ntl.."'14C•,dl 
OIQlil(lir;&1'4fc!IJ'1rt•wffelb-n1~SG 
,_,,. 5119"'• v,..-1 
JNd,l!ladllJ ~--!! \Abfl )t 
l~•lllgrii"'Qfr'ptlAQill lnflVlfY 

lns~s,,r.,.ststllllllll:m9~eft#xf....., 
, ~:;.,-n~5&1e'S-~ 
c.,i,,p~~-(»,111:~ 
t,bout.11:'e~~M011le~--~""'......___.,.. 

f!'l$iot,l'llb-v::1001tl 

.,., 
lrttideg;rm 't\le'I ~ b'fflllor.Q lt'tt. ~11$16 

l~o,i.,as; ._....,.nhhII\. hO,.. Ot.,i -tet'lilea USOII 1'9''0J"'l,CMoqMQ 
qt~....~•...-.O'lllW0'41f" 
.,_,......,_ l<V'"WW'II,,....,.,..~ -..,:...e #!"-



    

 

1Cbeerteading @•nsrdcChc 1 _..., !.!.J ~J 

~ •11 brC119 to campl!RT @c:le.amvif'1Fn~ We t-.ave jrUet released our new 
100% cGrUrl~a USDA org;u,k: Mosqu,to Rapoll0nt.pmow..,wfn.ccrnfnaw ... 
r I / ,., 
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8 
j 

r~ ~ to ~ry Olympic i.-""" 1996, mtrl ~ 
~>apllon of Atll..,s <- wor~ lo....:hong ~ wter -~,,ne 
at tile llrr.e), M'd eacn ant IIOIOS r,m-,rlc.lblt rr-emones o:r 
•ncmlible mom= n 1996, I reme-mber ~"9., ~we of 
Alex" Nenv,5 incre<I tlle style ;nl Ille D!'l)Or~1ly !It lnfv~ 
ll'IIO ll,e ~ And of «MM, the 11~11k:en( 7 • who "'f loo~ 
back on 1ft t~d ,swo • ..,.,. s,mply mag.:at .. ,tit d w~l .,,d 
0Etem11nal.lon .:e no other Thv1 <harted ;tre"J coo19- 1n n,sro,y · · 
¥Id rold a 5PEQal place 111 th9 ••~ <1!'1<1 mo'ld5 of ra,s of the 
)!)Oft. In 2000 mv ll()()d rroeNS SIP>/t MtCo>n rtO•tHf'tNl ti-. USA and 

I e,~1enceo II JI GamH tl'f'ou!lh Ille eru 
ol hs lamly w!IQtn I tra,clt'd wtll I ""1l!!l"'tler my heart tAcing 
~n each set Team USA p~tQ,,,,..i, 1cno .. ,ng ooo11 m.ich each 
h~ 9- thtCUgh to tomlll!ill I tOmM'lbtr Jo.~n Rott.,,1sbergc-, 
now II COlumr>II for me magazlnt aac,ng h,. rnt donut 1n 11Wrs 
4l lM ccr>cla5'0<1 of COllll)etlllOII. ~""''o0 dec!!(il td h1~ to 
• nulr'ol,on ,:lo,, !Of yc.-s Ula! ,voold g,ve hi"'! I~ lJc>SI )hOl 
to, optllNII p..-o,ma-. "1o<,gh ,t --~s 01'111 sacn~c~. thlt 
dollst reores.,,ted the 9roat0r ucntrc.u !NI all at!lletu I'\&!-~ ""'"'° they dedrcate themselvM 10 • lilelong dream. n 2008, I 
r«r>emlJ>fr Che overall pagea,v:ry Of U~ wmes. BelJlng lll'ar,ed 
to PIil folthtlw greatest dlsplav-• or ot1molc lore.. ,o 
10 sptaic, bnd lhoy put on an l!o\ffll that Is orre for the ag~ 
F,om ti'!! 2012 Gomvs I nimeiroer the F,_, fi~ llnd whot 
• monume,v:at mom...i and tt...-, effort 11 was react,,r,o It.., 
toP of the pocltum. I rtMOmllf• G~btly Oougi,1s gently '"'°"'ll a 
tNr from her e ye and the icy tM! wJ; bt""111'9 f,on, ~ lace 

ThouOh eadt G,m,r, .,., u~111,1Efy 411-,c_ ooc tlw,g all hod 
,n common w~ ti. inque sen~ ol 'WOf1d -ty· 4nd 
the lncrtdtb<'e llbl4~ to bfldge divdes ttrouoh IJl()r1 Ptoplo 
set as!Oe their ddle<-en<e$ ~ urTf)' thlOIJfJII an e,per.era 
U..l j5 "'n~ally lndescr liable. II'$ Obollt SO ITU:h mere thaR 

sPOrts It's abool pndt ol Nit Ion It's obo~ I ct•ebratrn;i I ft. It's •bout l,ndinsi common gro.md 
and U<mraaene. evet1 amongn lllt hor,0$I 01 comr,etnon 

walling llt<OUgh lhe O'Yw.Ptc111ourds, people 1,0,n ~•rcndsofcoontrles arouM lht w:>-ICI 
on laug~IR9 I0911th,r, ynlRr,g GI eld1 otf'le!' ancl 5hartn9 st011n w~,i. celetnllrQ jp()rl ancl lilf 
s,,.,pry PU!, t~~ IS nott,,ng ,,~~ l ~. tllCh W"'le$. I gee 900$HlUl"l'f)S Clllt'I 1,'ld OYa' and over 
I\Ml'er watchrg .1n lnaedlbl• roac ol soort or watctung fr,,n<K~~ OMop, 1oined by Ll·d 
u"!Oefie-1able experence c.alll!!I II• Ol)'ffloic GJm1!5 

~ I c1ep0I0 tol1c,od to~ I know or,ce ~•n operM!ftc• moments tor• •te11mo """ 1 
t,10-v.l!ek span. Co_,ng the sl>O't. we get 10 MOW the athlttC5 who will IEPl!selll o.r country 
and have the OIJllOftlJIWY to - first h;,nd all of the bloOd, ..... ~nd leilrS tnal iO ,nto 
mak,,g a tl!ilm r remoll'l>Q, Mking US. Olyn,~,a~ renn Mumph,ey whot -,i thr<J<Jgh he, h&<id 
th• f!"Off'em an Olympic med .,., t ,ng placed around ner nedl S1!0 paust<f ror a MO"'le-n1 
II~ tl>t!n told mP tNlt bolh goad lime, M<f tough ~r,,es flashed tllfo<Jgh hf, -nirid Md she 
reahHd et ~t mom.-,. that evert s~irict, Mry tDll9~ do)' sh!! ltaa end..-1'(! wu •b-tefy 
wor1II ,L SIie told mo th.lt 11 -....s a~ acco111p,stvnenl not ori~ lor herse!C, but for her c,ou~ 
sht was rl:'Olc.>Wnl n9 tnd how prCMJ tnat "'6dt her Somtlhing no on ca,, - ldk.e .,__.Y 
Th@ ~mplC Sllft. dell~ 
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l}TW 200.000• ,,c.., ... · ._ , 1 t •' •,· ,...,. Af'• ~ou'' 
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in the 

SPOTLIGHT: 
Rebel Gymnastics 

Rfllel G-Stl(S IS rHatl~y ne. to,~ rtmnasuo IIIMkl!l. How 
llis ~ rfffl)tlOA bffn1 
o,,. ....... e1-,, ~'Y PQSIII~! PeoQ!em so e,c,·PdaDOt.11 011re" ll!e 
and thP•e IS a lot cl ll'tere5l ~ buu ,n t~ g,;rnnastoes 'NOfl..! We 
01'1! lo,:,1(11"9 fc,,word to hir<"!I Rebel'" e-mygym KfOU .. flli!OCa 
G1rrt1<11t10 1s o ~ ~ wh•re th• 11ir s ,..ctard ~1c.a1es 
l~r t,,,....,1,•v1 l!'lo<tmf~ G)mns,~tl went to i»r the<r ~lrll ;,or~ 
WI~ d l.«1•~ 11\:11 ~,-Cf! 1hQ,., 1,!rd·'-"""Oslo/b. 

Wllll .,. - "' 1M Ch.lt.otlkltllts ·~•t m.,k9 Rtbtl Gymna<11cs 
1901.UdJ ■nlQUt? 
In more ,...,, "'" tht Uf•IQu,ri!'> ot 4e!.1)tl, ~, lhl !h>l)lol .,111UQ1 
1>e11,r<1 1r. ,,... are tile r,11: CMmn~ •o o,1ng Ille ftlhoon-,l'd,,str) '\ 
Gts,or, Sl'Jie;,:, tomPetuM• o,-noasts ,~e .i<n 10 P<O\ de •• 
,noeased lewl Ol l)f0(JUCI dlolCe Cl&OMltal OIi. dMIQn 1n11,c.c~ 
seoi,ce &.'ld "alLe ~o O\a" rus:tcrrers. 

K•- Nasif! Aldndg9, I.be lounlllf ol th• Comp,11'\1, ,, .. I ~<k· 
~ kl ~•nstrwm hsllloff Ulat dJ4 lntusecl tnto tl>t leotvd 
~19n1. Tollll I llttlt abolll tN1 . 
~-e ot "er b.ktgroollCi Karen ,.as able to see where u·ere 
w,, \O'~e!lol'lg m1>11~9 -n 1'111 theE< world. ltle C0Uture. st) '5'1. 
d,,.gnn, thfGII l.l'lllo1111 NO>\ the,.,'"' mJny PI0!9 de\91 01)1,ons 
tnan jU!.I illl Old ~c,nng LOQtr UilllO<r'I\ I!/ lh , .... , lodlf'e ·•~OI\ "'1! 

".i!\110 r,I lht 91P r()( 9yn "<llh ..00 ~ltOl'lile I~ g)m-..t,cs 
W()IIO IMOlfolll'IQ d~l)ns haYo htl~ •~I..- ill(> oar~ bridgt ltl.11 
oap be~ ~,no '1JSI a IIOhrd 1>.1 h,\Y1~ ~ loolkd lti:lt elev~tes 
a o,rm~t's po,tormanee to a whoo •ow Iv,, H nae IU'1 at:out 
designing• 001.ara tllal t•s 1'18 san,e mold 1n ab<>U <1'811Prng 
lhal. mcocl and pushtng lloJldal'e< 

Wltll tilts b91ng 1n Olympk ,.ar, l'lld, White and blue or plll'lollc 
themedlKWdJ an 1blg b Is this I big _to, R~bal 
Gymnastics this y.,, •• weir 
Wha's grNI abOut lll!bel u tlial ...,"1,,,,e to9~0U,Ol<IO'N!fS 
.,.,ilC tl>eir hear! dMJ'l?S ar>a . .,,.h It oemg an Oii'm0<c YMr, r@d 
,., ., ;n(I bl,,a ,_ at& ~Mtely 011 -d \l,'e ¥e thnll@d ~ c..a1e 
loo, , tl\81 ln«)rf)()'3:t tht ~IOIIS"I Qlst0ffltl5 ar. leellr,g.and 
,ldd I IIJ~ only R~I C'M O.'fe< Talorg tt,1ngs 10 ~Pe~uvel IS .. .,.,1 \l,'Q do 

Wbat •• SDll14' of tbe othe, trends w. au, •11.pKt in s.ot.ds 
°"°'lhena.<t~ 
Al Rebellts not iu51 abou! who4i l,..,dy. 11 • olso •bo.ll <"'M• 
Ing i~ ~st. ~ l>Mt des,,gn, Ille oest 1..iir,u.1ht best 'ii$. 
IM Oftloll9 ,u I w11~ t"'8 bes! ,ah,,. Ovdos,gr~ ortcnt-ol· 

a-l<md. ,ho,. stopp1119 C)IO(g tl'al er't' orly hmCed by .. h.­
)O<J can c,,e.;m up Wnh R-1, &11yt•"'9 ,s l)d!sibo• 

Fot ,o_,,IK lnleltii.d In 11.,...,, mort _, _, 

c;,... ... ut1111C1 111 n.,. of prodolcts, ... ~11 an u- best 
way, lo, ti>tfl, to con-I? 
c.,1 °"' corpcnte o"'>ce at 855~ebet68 lo be9 • 
d<$191W19 • =t<im leot.lrd w, a so Noe., 
oct,,e Soc..r Mld,apre,enc:o 'lal<e s..re ),:JU ,n 
lcJow ng d oil ~ne b. '°""' of the fim 10 see 
neryt1'rtg ntw., tt, Reti.l c.;y,,,.,.-toe-s' 

e i•~mna.tlcs 

< ·el>el11vMnastlCS 

0 ,~bff9ym1~1ir\lOO,, 

v,ew tile most recent LOOkbook ct 

www.rebel-gymnastics.com 
Ex E.P.7olQ 
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AMOIICAH ATHLETIC, tMC. 

-"l'r'Tilldl Training Set bV "'"'' 
Am•rlonAIIIHtlc.cO"l/alrtral 

AMERICAN GYMNAST 
Paraltll llocks s..t 

GymSupllfl,,com -

DEARY'S GYM SUPPL'Y' (DG~ 
'Not1ub11c>n and Multi a.., 

£XTPEME ATHLETIC SUPPLY 
X·l'«lor Aoor Bar, 
EASIIIIPIJ-Mt 

GMR 
8Y GNR Ai.itne,ie, COq)ttitlot1 ll&lnc• S.am 
IYGKl..com 

- • 

~lnom.tts.cam 

"""' Chai - Cour,e 
NorbKILIMt 

RESILITE 
lndln• stRI Oe-telopmcnt Srst»m 
rt.llllte.an 

ROSS ATHLETIC SUPPLY 
RaUAllllellc 7' ~ 14' C~lonll'-■"' 

SPIETH AMERICA 
N.,. lnN1U,Dle Unt 11¥ s,,ioeh All'Mlrb 
SplethAm•flca..cam 

TUMBL TRAIC 
lnndte Helpe,t 

TinnbtTraluom 

E:x E. Page 8 o' g 
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marketplace I classif 1eds 

energymmusic.com 

• Download with EVERY purchase 

· Now avalal>le on FLASHIJIVYE 
· Hearallvel"Slons ofj!Ve,ysongonline for FREE11 

• 11001 ■u,1 

lJ 

---­EXTREME ATHLETIC 
SUPPLY 

NEW! 
X-Factor 
Bar System 

$475.00 

heal 

Available with Men's or Women's Rails! 

"This system ,s great for pirouette tra,mng 
and really versatile too!" 1111:o ~ r ... c., r-... 

AUSTIN 
FOAM PIT CUBES 

◄ 
www.easupply.net 

(970)231-3905 
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•11 on- X 

www.insidegymnastics.com/# !And-We-Begin•Ml"'n s-QucJl ification/cd9rv57a753c70cf.2c65e 

from se.arch. 

Tu-, C-&11 bs ba,~oia r.iu:ft c.t,-b ,,"C"" J c,;r,ib~ ~ s.uor H"2fi•, 11'4 ~"11"'9 
u"i-:.. ~--. ~ s.a:5uam~i UP!(Ulor: i:-dn~ tcDKtt:onCD"lu r:,-•u..•- n-A wn1 
dd•'t b,•t\••o~rn• o..cr,;, ,..~·:-a'Cl>llJYIJl!H ~, t'10fl. r."CS~"9 • f!1I\. M Ult 
:,c,ttr-.c,1 WI> u,.,. • px: oos.,;°" .. e i Jl>ld ".fo,-,,110 "'· tn.ll. n~-n ,n..n!:>efl 
1dcro,,,~ •'ttr ~ ar,~ r.n :I,,. o.JU'] ~~d _, br "'~tr., O-" ri-•1 111c) 
01i..•::I ~ ft~ 0'¥il pc;l_"lll'. IIIH 'I\ ~- t"! 2014 1'.bi:! ~ w.~ mtd.lst. V.•& 
c.'11! Cf s.t•" m-,,p,~w!-o l:t"~o-: VJ. fYj'CfW•lotnVf) ~l• \','l,;t«k ·hu 1-;ad 
,!_»,:.;,,":, to bae· r•9n--=l p-1,fr, IS yur;i,.,cf be~, IONC O'I'; ~.';> stU'll. ~, llGW'oba 
HI!' in• -.!1).,1'~ ... ~ .s ...... •y,._, kror. ,., tNt »1s \','on:! ,~,117:,,.~L;,;. ,_ .~ .... ~-: 

,..,. "'J "Nkr"IIH' ar.dv.~.n I "~F°Ad IQ .. ~ on.,~ fW>OSO'I of s:,odo.11 • ~ tolG 
"Sor r~:l:::) .'t) t•~TI Ml lf't art \'IUI, 1-d c-.a:·, ""~ I ~.o :hr,." Plr.1-:i,1 ~ 

W.li an .... ho nMClld ~ "W1~ H k --- ,,,.. t".ll .,..Ii I i:;;1 •1'91' ilof 90lcf 
u~. 11rr~r~ tDPC.11 ~~ .ios• f ... ~ ,.1. Nd; "'9t.a,n.,,r.. lOM s-,:ii 
b,a:r ,liaix- • ~ 

• By di• Numl>.PT 
• 9; 11-• 1,.$. w,•·1 Gv'll...,sta «•'II~., ii ci.-o Hr -. -na:l.ls"' s::o 70-. Q~1 

re,-n , ,oJrli .. rd lo-, i:ovQ.1.1-1 ~•-•l'w. 
• 0.05': n, "J--C, • !'.'111;11 IN:C► •.t I~ Ho'lt I.SA by ,n 'l"I fg~c-i. :210.'61 lD 

27:1.405) 
• 1011 T1-I mu 1 'Un tu of "l'l~U 11\it I..S. llu u rN<l ~ di, J!IO't of gr,• IS::C "' t!. 

~_, of ti-.01-:,CGo,,". 
• 1SZ1 Tht t:iul ....,..b!!, ,o, it,* E~••J So, -n linC'I, t¼ o•.!r a,_•v-, :1-..s: k-6 d>. :-_nr,: 

~o.••l!-, L-sA 

Do,,'r mlu An ln ut. of Jnsi:de Gym nastics! Sykcribt butt 

- -- ----

CalJ POll0t CtN- l~o 
Cd1 Ro;b', c~,H c • .,,,!::. 
C~4 • Mf'Tl'!'i!' Cl\!,-1 011 

Cr.·,; k C~ ~. C o'00kl 
0!"$:('..ll Du«"IO 
Clt.01 f,-v.li"'r_. 

c001. o1 Pem c~ Flor, 
Cov,w co.n.-., ~ 
(:-_~, ~ 

Oii"\!~Sa- Oi•• Lay 

~• ai l>.J\e.S Oi~\a S, >IU 

Dl'11~il 

Oil d &a\litS:(y 0.-lMi ~ 

Olbvl Ru Ol-r? L• • 
c,,-., SI-...a:: 0. :u ~a r-. 
o..,,.,, C ••--~ Of;i. 1Cim1l11 

Do-.r. °""" 
l>;miniet..,. V..xar .. 
!Wlln-,~ 

-~ l','h:r~..r; 
Cota F..d'-.J ll"J _,._ Oc,,,e t-; G 
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Trade Commission ("Commission") initiated an investigation of certain acts 
and practices of the Respondents named in the caption. The Commission's Bureau of Consumer 
Protection ("BCP") prepared and furnished to Respondents a draft Complaint. BCP proposed 

thereafter executed an Agreement Containing Consent Order ("Consent Agreement"). The 

d by the Commission's Rules. 

155 INSIDE PUBLICATIONS, LLC OF GEORGIA 

Decision and Order 

DECISION 

The Federal 

to 
present the draft Complaint to the Commission for its consideration. If issued by the 
Commission, the draft Complaint would charge the Respondents with violations of the Federal 
Trade Commission Act. 

Respondents Inside Publications, LLC of Georgia and Christopher Korotky and BCP 

Consent Agreement includes: 1) statements by Respondents Inside Publications, LLC of 
Georgia and Christopher Korotky that they neither admit nor deny any of the allegations in the 
Complaint, except as specifically stated in this Decision and Order, and that only for purposes of 
this action, they admit the facts necessary to establish jurisdiction; and 2) waivers and other 
provisions as require 

The Commission considered the matter and determined that it had reason to believe that 
Respondents have violated the Federal Trade Commission Act, and that a Complaint should 
issue stating its charges in that respect. The Commission accepted the executed Consent 
Agreement and placed it on the public record for a period of 30 days for the receipt and 
consideration of public comments. The Commission duly considered any comments received 
from interested persons pursuant to Section 2.34 of its Rules, 16 C.F.R. § 2.34. Now, in further 
conformity with the procedure prescribed in Rule 2.34, the Commission issues its Complaint, 
makes the following Findings, and issues the following Order against Inside Publications, LLC 
of Georgia and Christopher Korotky: 

Findings 

1. The Respondents are: 

a. Respondent Inside Publications, LLC of Georgia, a Georgia limited 
liability company with its principal office or place of business at 1050 
Crown Pointe Parkway, Atlanta, Georgia 30338; and 

b. Respondent Christopher Korotky, the sole owner and member of Inside 
Publications, LLC of Georgia. Individually or in concert with others, he 
controlled, or had the authority to control, or participated in, the acts and 
practices alleged in the Complaint. His principal office or place of 
business is the same as that of Inside Publications, LLC of Georgia. 

2. The Commission has jurisdiction over the subject matter of this proceeding and 
over the Respondents, and the proceeding is in the public interest. 



  

 

 

   
 

      
      

    
       

       
     

      
    

     

    
      

 

      
  

        

       
      

       
     

 

        

    
 

  

 

 

  

 
   

   

       
      

   
       

       
     

       
    

     
 

     
      

  

       
   

         
 

        
        

 

        
     

  

         
 

"Clearly and conspicuously" means that a required disclosure is difficult to miss 

("triggering representation") is made through only one means. 
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ORDER 

Definitions 

For purposes of this Order, the following definitions apply: 

A. 
(i.e., easily noticeable) and easily understandable by ordinary consumers, 
including in all of the following ways: 

1. In any communication that is solely visual or solely audible, the disclosure 
must be made through the same means through which the communication 
is presented. In any communication made through both visual and audible 
means, such as a television advertisement, the disclosure must be 
presented simultaneously in both the visual and audible portions of the 
communication even if the representation requiring the disclosure 

2. A visual disclosure, by its size, contrast, location, the length of time it 
appears, and other characteristics, must stand out from any accompanying 
text or other visual elements so that it is easily noticed, read, and 
understood. 

3. An audible disclosure, including by telephone or streaming video, must be 
delivered in a volume, speed, and cadence sufficient for ordinary 
consumers to easily hear and understand it. 

4. In any communication using an interactive electronic medium, such as the 
Internet or software, the disclosure must be unavoidable. 

5. On a product label, the disclosure must be presented on the principal 
display panel. 

6. The disclosure must use diction and syntax understandable to ordinary 
consumers and must appear in each language in which the triggering 
representation appears. 

7. The disclosure must comply with these requirements in each medium 
through which it is received, including all electronic devices and face-to-
face communications. 

8. The disclosure must not be contradicted or mitigated by, or inconsistent 
with, anything else in the communication. 



 

 

      

       
       

          
 

 

 
       

    
 

      
      

        
 

 

  
      

    
       

  
       

   

   

  

       

 

 
      

       
 

 

 
 

 
  

 

 
          

  

 

  

  
       

    
 

      
      

        
  

   

   
      

    
       

  
       

   

as children, the elderly, or the terminally ill, "ordinary consumers" 

"Close proximity" means that the disclosure 1s very near the triggering 

"Including" means including but not limited to. 

"Respondents" means Inside Publications, LLC of Georgia and Christopher 

"Corporate Respondent" means Inside Publications, LLC of Georgia, a 

"Individual Respondent" means Christopher Korotky. 

"Unexpected material connection" means any relationship that might materially 

that Respondents, and Respondents' officers, agents, employees, and 

that Respondents, and Respondents' officers, agents, 

157 INSIDE PUBLICATIONS, LLC OF GEORGIA 

Decision and Order 

9. When the representation or sales practice targets a specific audience, such 

includes reasonable members of that group. 

B. 
representation. For example, a disclosure made through a hyperlink, pop-up, 
interstitial, or other similar technique is not in close proximity to the triggering 
representation. 

C. 

D. 
Korotky, individually or collectively. 

1. 
limited liability company, and its successors and assigns. 

2. 

E. 
affect the weight or credibility of a testimonial or endorsement and that would not 
reasonably be expected by consumers. 

Provisions 

I. Prohibited Misrepresentations Endorsements 

IT IS ORDERED 
attorneys, and all other persons in active concert or participation with any of them, who receive 
actual notice of this Order, whether acting directly or indirectly, in connection with the 
manufacturing, labeling, advertising, promotion, offering for sale, sale, or distribution of any 
product or service are prohibited from making, or assisting others in making, any 
misrepresentation, expressly or by implication, about the status of any endorser or person 
providing a review of the product or service, including a misrepresentation that the endorser or 
reviewer is an independent user or ordinary consumer of the product or service. 

II. Required Disclosures Endorsements 

IT IS FURTHER ORDERED 
employees, and attorneys, and all other persons in active concert or participation with any of 
them, who receive actual notice of this Order, whether acting directly or indirectly, in connection 
with the advertising, promotion, offering for sale, or sale of any product or service are prohibited 
from making, or assisting others in making, any representation, expressly or by implication, 
about any consumer or other endorser of such product or service without disclosing, clearly and 
conspicuously, and in close proximity to that representation, any unexpected material connection 



  

 

      
 

  
       

    
     

     
          

 

  
      

    
        

   
         

   

        
     

   

      
      

    
   

      
          

   
 

    
     

  

    
 

  

      
  

 

   
       

    
      

     
          

  

  

   
      

    
        

   
         

    

         
     

   

      
      

 

     
   

      
         

    
  

     
     

 

  

 
  

that Respondents, and Respondents' officers, agents, 

that Respondents, and Respondents' officers, agents, 

endorser's unexpected material connection to any Respondent or any other 

toring and reviewing the endorsers' print, radio, 
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between such endorser and (1) any Respondent or (2) any other individual or entity affiliated 
with the product or service. 

III. Prohibited Misrepresentations Deceptively Formatted Advertising 

IT IS FURTHER ORDERED 
employees, and attorneys, and all other persons in active concert or participation with any of 
them, who receive actual notice of this Order, whether acting directly or indirectly, in connection 
with the advertising, promotion, offering for sale, or sale of any product or service are prohibited 
from making, or assisting others in making, any misrepresentation, in any manner, expressly or 
by implication, that paid commercial advertising is a statement or opinion from an independent 
or objective publisher or source. 

IV. Monitoring of Endorsers 

IT IS FURTHER ORDERED 
employees, and attorneys, and all other persons in active concert or participation with any of 
them, who receive actual notice of this Order, whether acting directly or indirectly, in connection 
with the advertising, promotion, offering for sale, or sale of any product or service by means of 
an endorsement by an endorser with a material connection to (1) any Respondent or (2) any other 
individual or entity affiliated with the product or service, must take steps sufficient to ensure 
compliance with Provisions I and II of this Order.  Such steps shall include, at a minimum: 

A. Providing each such endorser with a clear statement of their responsibilities to 
disclose clearly and conspicuously, and in close proximity to the endorsement, in 
any print, radio, television, online, or digital advertisement or communication, the 

individual or entity affiliated with the product or service, and obtaining from each 
such endorser a signed and dated statement acknowledging receipt of that 
statement and expressly agreeing to comply with it; 

B. Establishing, implementing, and thereafter maintaining a system to monitor and 
review the representations and disclosures of endorsers with material connections 
to any Respondent or any other individual or entity affiliated with the product or 
service to ensure compliance with Provisions I and II of this Order. The system 
shall include, at a minimum, moni 
television, online or digital advertisement or communication; 

C. Immediately terminating and ceasing payment to any endorser with a material 
connection to any Respondent or any other individual or entity affiliated with the 
product or service who Respondents reasonably conclude: 

1. Has misrepresented, in any manner, their independence or impartiality; or 

2. Has failed to disclose, clearly and conspicuously, and in close proximity to 
the endorsement, an unexpected material connection between such 
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endorser and any Respondent or any other individual or entity affiliated 
with the product or service. 

Provided, however, that Respondents may provide an endorser with notice of 
failure to adequately disclose and an opportunity to cure the disclosure prior to 
terminating the endorsement relationship if Respondents reasonably conclude that 
the failure to adequately disclose was inadvertent. Respondents shall inform any 
endorser to whom they have provided a notice of a failure to adequately disclose 
an unexpected material connection that any subsequent failure to adequately 
disclose will result in immediate termination; and 

D. Creating reports showing the results of the monitoring required by this Provision. 

V. Acknowledgments of the Order 

IT IS FURTHER ORDERED that Respondents obtain acknowledgments of receipt of 
this Order: 

A. Each Respondent, within 10 days after the effective date of this Order, must 
submit to the Commission an acknowledgment of receipt of this Order sworn 
under penalty of perjury. 

B. Individual Respondent, for any business that such Respondent, individually or 
collectively with any other Respondents, is the majority owner or controls directly 
or indirectly, and Corporate Respondent must deliver a copy of this Order to: (1) 
all principals, officers, directors, and LLC managers and members; (2) all 
employees, agents, and representatives who participate in conduct related to the 
subject matter of the Order; and (3) any business entity resulting from any change 
in structure as set forth in the Provision titled Compliance Reports and Notices. 
Delivery must occur within 10 days after the effective date of this Order for 
current personnel. For all others, delivery must occur before they assume their 
responsibilities. 

C. From each individual or entity to which a Respondent delivered a copy of this 
Order, that Respondent must obtain, within 30 days, a signed and dated 
acknowledgment of receipt of this Order. 

VI. Compliance Reports and Notices 

IT IS FURTHER ORDERED that Respondents make timely submissions to the 
Commission: 

A. Sixty days after the issuance date of this Order, each Respondent must submit a 
compliance report, sworn under penalty of perjury, in which: 



  

 

     
     

       

  
       

  
      

        
      

      
         

       
 

       
     

    
  

       
     

  

         
      

 

     
         

      
     
     
       

        
    
    

    
    

   
   

    
 

  

     
     

       

  
       

  
      

        
      

      
         

       
  

       
     

    
  

        
     

  
 

          
      

  

     
         

      
     
    
       

 

        
    
    

    
    

  
   

 

Respondent; (b) identify all of that Respondent's businesses by all of their 

control; and (c) describe in detail such Respondent's involvement in each 
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1. Each Respondent must: (a) identify the primary physical, postal, and 
email address and telephone number, as designated points of contact, 
which representatives of the Commission, may use to communicate with 

names, telephone numbers, and physical, postal, email, and Internet 
addresses; (c) describe the activities of each business, including the goods 
and services offered, the means of advertising, marketing, and sales, and 
the involvement of any other Respondent (which Individual Respondent 
must describe if he knows or should know due to his own involvement); 
(d) describe in detail whether and how that Respondent is in compliance 
with each Provision of this Order, including a discussion of all of the 
changes the Respondent made to comply with the Order; and (e) provide a 
copy of each Acknowledgment of the Order obtained pursuant to this 
Order, unless previously submitted to the Commission. 

2. Additionally, Individual Respondent must: (a) identify all his telephone 
numbers and all his physical, postal, email and Internet addresses, 
including all residences; (b) identify all his business activities, including 
any business for which such Respondent performs services whether as an 
employee or otherwise and any entity in which such Respondent has any 
ownership interest and over which Respondents have direct or indirect 

such business activity, including title, role, responsibilities, participation, 
authority, control, and any ownership. 

B. For 10 years after the issuance date of this Order, each Respondent must submit a 
compliance notice, sworn under penalty of perjury, within 14 days of any change 
in the following: 

1. Each Respondent must submit notice of any change in: (a) any designated 
point of contact; or (b) the structure of any Corporate Respondent or any 
entity that Respondent has any ownership interest in or controls directly or 
indirectly that may affect compliance obligations arising under this Order, 
including: creation, merger, sale, or dissolution of the entity or any 
subsidiary, parent, or affiliate that engages in any acts or practices subject 
to this Order. 

2. Additionally, Individual Respondent must submit notice of any change in: 
(a) name, including alias or fictitious name, or residence address; or (b) 
title or role in any business activity, including (i) any business for which 
such Respondent performs services whether as an employee or otherwise 
and (ii) any entity in which such Respondent has any ownership interest 
and over which Respondents have direct or indirect control. For each such 
business activity, also identify its name, physical address, and any Internet 
address. 



 

 

      
     

   
       

       
   

   
     

         
    

        
     

      
       

      
    

 

      

        

       

         

  
 

       
       

   

  

       
     

 

    
       

     
    

 

     
     

        
    

      
     

  

       
       

     
    

  

       

        
 

        
  

          
 

  

    
  

        
      

such as by concluding: "I declare under penalty of perjury under the laws of the 

__ " and supplying the date, signatory's full name, t 

aspect of the Order, whether as an employee or otherwise, that person's: name; 

, for the purpose of monitoring Respondents' 
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C. Each Respondent must submit notice of the filing of any bankruptcy petition, 
insolvency proceeding, or similar proceeding by or against such Respondent 
within 14 days of its filing. 

D. Any submission to the Commission required by this Order to be sworn under 
penalty of perjury must be true and accurate and comply with 28 U.S.C. § 1746, 

United States of America that the foregoing is true and correct. Executed on: 
_____ itle (if applicable), and 
signature. 

E. Unless otherwise directed by a Commission representative in writing, all 
submissions to the Commission pursuant to this Order must be emailed to 
DEbrief@ftc.gov or sent by overnight courier (not the U.S. Postal Service) to: 
Associate Director for Enforcement, Bureau of Consumer Protection, Federal 
Trade Commission, 600 Pennsylvania Avenue NW, Washington, DC 20580. 
The subject line must begin: In re Inside Publications LLC of Georgia, C-4669. 

VII. Recordkeeping 

IT IS FURTHER ORDERED that Respondents must create certain records for 10 years 
after the issuance date of the Order, and retain each such record for 5 years, unless otherwise 
specified below. Specifically, Corporate Respondent and Individual Respondent for any 
business that such Respondent, individually or collectively with any other Respondents, is a 
majority owner or controls directly or indirectly, must create and retain the following records: 

A. Personnel records showing, for each person providing services in relation to any 

addresses; telephone numbers; job title or position; dates of service; and (if 
applicable) the reason for termination; 

B. A copy of each unique advertisement or other marketing material making a 
representation subject to this Order; and 

C. All records necessary to demonstrate full compliance with each provision of this 
Order, including all submissions to the Commission. 

VIII. Compliance Monitoring 

IT IS FURTHER ORDERED that 
compliance with this Order: 

A. Within 10 days of receipt of a written request from a representative of the 
Commission, each Respondent must: submit additional compliance reports or 

mailto:DEbrief@ftc.gov


  

 

   

  
       

      
          

     
    

       
    

  

      
    

       

         
    

            

     
        

  

        

           
           

      
            
       

 

    
 

  

   
 

   
      

      
         

 

      
    

       
   

  
 

       
    

       
 

  

          
   

            

      
         

   

  

 
 

         
 

            
           

      
            
       

  

Commission's lawful use of compuls 

publication on the Commission's website (fie.gov) as a final 

Commission's seal), or 20 years from the most recent date that the United States or the 

This Order's application to any Respondent that is not named as a defendant in 
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other requested information, which must be sworn under penalty of perjury, and 
produce records for inspection and copying. 

B. For matters concerning this Order, representatives of the Commission are 
authorized to communicate directly with each Respondent. Respondents must 
permit representatives of the Commission to interview anyone affiliated with any 
Respondent who has agreed to such an interview. The interviewee may have 
counsel present. 

C. The Commission may use all other lawful means, including posing through its 
representatives as consumers, suppliers, or other individuals or entities, to 
Respondents or any individual or entity affiliated with Respondents, without the 
necessity of identification or prior notice. Nothing in this Order limits the 

ory process, pursuant to Sections 9 and 20 of 
the FTC Act, 15 U.S.C. §§ 49, 57b-1. 

D. Upon written request from a representative of the Commission, any consumer 
reporting agency must furnish consumer reports concerning Individual 
Respondent, pursuant to Section 604(2) of the Fair Credit Reporting Act, 15 
U.S.C. § 1681b(a)(2). 

IX. Order Effective Dates 

IT IS FURTHER ORDERED that this Order is final and effective upon the date of its 
order. This Order will terminate 20 

years from the date of its issuance (which date may be stated at the end of this Order, near the 

Commission files a complaint (with or without an accompanying settlement) in federal court 
alleging any violation of this Order, whichever comes later; provided, however, that the filing of 
such a complaint will not affect the duration of: 

A. Any Provision in this Order that terminates in less than 20 years; 

B. 
such complaint; and 

C. This Order if such complaint is filed after the Order has terminated pursuant to 
this Provision. 

Provided, further, that if such complaint is dismissed or a federal court rules that the Respondent 
did not violate any provision of the Order, and the dismissal or ruling is either not appealed or 
upheld on appeal, then the Order will terminate according to this Provision as though the 
complaint had never been filed, except that the Order will not terminate between the date such 
complaint is filed and the later of the deadline for appealing such dismissal or ruling and the date 
such dismissal or ruling is upheld on appeal. 



 

 

 

 

      
       

      
             
        

   
     
       

       
      

     
          

             
     

      

         
 

     
         

     
     

   
       

   

  

  

  

      
        

     
            
        

 

   
     
      

       
      

     
          

            
     

      
 

         
  

     
         

 

      
     

   
      

The Federal Trade Commission ("Commission") has accepted, subject to final approval, 

("respondents"). 

The proposed consent orders ("orders") have been placed on the public record for 30 days 

This matter involves the respondents' 

"clearly and conspicuously" and "unexpected material connection." 
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By the Commission. 

ANALYSIS OF CONSENT ORDER TO AID PUBLIC COMMENT 

an agreement containing a consent order as to Creaxion Corp. and Mark Pettit, and an agreement 
containing a consent order as to Inside Publications, LLC of Georgia and Christopher Korotky 

for receipt of comments by interested persons. Comments received during this period will 
become part of the public record. After 30 days, the Commission will again review the orders 
and the comments received, and will decide whether it should withdraw the orders or make them 
final. 

endorsement and advertising format practices with 
respect to the advertising and promotional campaign they created and implemented for FIT 
Organic Mosquito Repellent. The complaint alleges that the respondents violated Section 5(a) of 
the FTC Act by misrepresenting that certain endorsements reflected the independent experiences 
or opinions of impartial users, and by deceptively failing to disclose that certain endorsers had 
material connections with the endorsed product, namely that they were paid spokespersons, they 
were reimbursed for the cost of the product, or they owned or were employed by Creaxion, the 
public relations firm hired to promote the product. The complaint also alleges that the 
respondents violated Section 5(a) by misrepresenting that certain advertisements were 
independent statements and opinions of impartial publications when they actually were paid 
commercial advertising. 

The orders include injunctive relief that prohibit these alleged violations and fences in 
similar and related conduct.  The provisions apply to any product or service. 

Part I prohibits misrepresenting the status of any endorser or person reviewing the 
product or service, including that he or she is an independent user or ordinary consumer of the 
product or service. 

Part II prohibits any representation about any consumer or other endorser of such 
product or service without disclosing, clearly and conspicuously, and in close proximity to that 
representation, any unexpected material connection between such endorser and any respondent, 
or other individual or entity affiliated with the product or service. Each order defines the terms 



  

 

     
  

        
         

     
      

 

      

      
         

 

  

    

          
        

    
 

  

      
   

         
          

    
      

  

       
 

      
         

  

   
 

 

     
 

          
        

contains other requirements related to the Commission's monitoring of the 
respondents' order compliance. 

orders' terms in any way. 
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Part III prohibits misrepresenting that paid commercial advertising is a statement or 
opinion from an independent or objective publisher or source. 

Part IV requires the respondents, when they use endorsers to advertise or sell a product 
or service, to take certain steps to make sure the endorsements comply with Parts I and II of the 
order. Such steps include clearly notifying endorsers of their representation and disclosure 
responsibilities, creating a monitoring system to review endorsements and disclosures, and 
terminating any endorser who fails to comply with Parts I and II. 

Part V requires the respondents to distribute the order to certain persons and submit 
signed acknowledgments of order receipt. 

Part VI requires the respondents to file compliance reports with the Commission, and to 
notify the Commission of bankruptcy filings or changes in corporate structure that might affect 
compliance obligations. 

Part VII contains recordkeeping requirements for personnel records, advertising and 
marketing materials, and all records necessary to demonstrate compliance with the order. 

Part VIII 

Part IX provides the effective dates of the order, including that, with exceptions, the 
order will terminate in 20 years. 

The purpose of this analysis is to facilitate public comment on the orders, and it is not 
intended to constitute an official interpretation of the complaint or orders, or to modify the 



  
 

 
  

   

    

  
  

             
         

            
                 

            
               

    

  

     

     

       
        

    

     
        

       

  

 

  

  
   

    
 

 

    
 

   
   

             
         

            
                 

            
              

     

 

    

      
 

 

     

       
         

    

     
        

 

  

 

 
       

Federal Trade Commission Act ("FTC Act"), and its 
authority thereunder, the Federal Trade Commission ("Commission"), having reason to believe 

( collectively "Express Mart"), that such acquisition, if consummated, would violate Section 7 of 

Respondent Marathon Petroleum Corporation ("Marathon") 1s a corporation 
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Complaint 

IN THE MATTER OF 

MARATHON PETROLEUM CORPORATION, 
EXPRESS MART FRANCHISING CORP., 

PETR-ALL PETROLEUM CONSULTING CORPORATION, 
AND 

REROB, LLC 

CONSENT ORDER, ETC. IN REGARD TO ALLEGED VIOLATIONS OF SECTION 5 OF THE FEDERAL 
TRADE COMMISSION ACT AND SECTION 7 OF THE CLAYTON ACT 

Docket No. C-4661; File No. 181 0152 
Complaint, October 23, 2018 Decision, February 4, 2019 

This consent order addresses the $255 million acquisition by Marathon Petroleum Corporation of certain assets of 
Petr-All Petroleum Consulting Corporation, Express Mart Franchising Corp., and REROB, LLC. The complaint 
alleges that the transaction would violate Section 7 of the Clayton Act and Section 5 of the Federal Trade 
Commission Act by substantially lessening competition for the retail sale of gasoline and the retail sale of diesel in 
five local markets within the following cities: Farmington, Fayetteville, Johnson City, Rochester, and Whitney Point 
in New York. The consent order requires Marathon to divest certain Speedway and Express Mart retail fuel outlets 
and related assets to Sunoco in the five local markets. 

Participants 

For the Commission: Helder Agostinho, Catharine Bill, and Carrie Isaac. 

For the Respondents: Peter Love, Jones Day; Grayson T. Walter, Bond, Schoeneck & 
King, PLLC. 

COMPLAINT 

Pursuant to the Clayton Act and the 

that Respondent Marathon Petroleum Corporation has, through its wholly owned subsidiary 
Speedway LLC, entered into an agreement to acquire retail fuel outlets and other interests from 
Express Mart Franchising Corp., Petr-All Petroleum Consulting Corporation, and REROB, LLC 

the Clayton Act, as amended, 15 U.S.C. § 18, and Section 5 of the Federal Trade Commission 
Act, as amended, 15 U.S.C. § 45, and that a proceeding in respect thereof would be in the public 
interest, hereby issues this complaint, stating its charges as follows. 

I. RESPONDENTS 

Marathon Petroleum Corporation 

1. 
organized, existing, and doing business under, and by virtue of, the laws of the State of 


